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http://alexsalkever.com/
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https://www.linkedin.com/in/larry-dominique-4382868/
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AUTONOMOUS WORLD

Americans love cars – even Millennials

Source: Ipsos surveys conducted between December 19 and 21, 2017 among 2,000 adults in the U.S. And between February 23 and 26, 2018 among 1,000 adults in Canada
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Do you consider yourself a car person or someone who is passionate about cars, 
trucks, motorcycles, or other vehicles you drive yourself? 
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https://www.ipsos.com/en-us/news-polls/american-attitudes-on-automobiles
https://www.ipsos.com/en-ca/news-polls/canadian-attitudes-on-automobiles
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AUTONOMOUS WORLD

And we need cars (at least today)
“If you need a car to get to work, you will own a car, and you will therefore 
have all the sunk costs behind you. For every trip you make in your life, 
which is a huge diversity of trips, your cheapest and most convenient option 
will be the one sitting in your driveway.”

Robin Chase
Co-founder of the 
car-sharing service 
Zipcar and author 
of “Peers Inc.”

http://www.robinchase.org/
http://www.robinchase.org/#peers-inc
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ANTICIPATION

However, Americans are intrigued by a future 
with self-driving cars

Which of the following statements is closest to your own opinion?
• I am in favor of self-driving cars and I can't wait to use them
• I am unsure about self-driving cars, but I find the idea interesting
• I am against self-driving cars and would never use them
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BENEFITS

And, we’re not alone. In fact, much of the world 
is even more excited than we are
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Q3. How much do you agree or disagree that self-driving cars will make driving… 
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BENEFITS

Price could be a huge factor in adoption

Source: Ipsos surveys conducted between December 19 and 21, 2017 among 2,000 adults in the U.S. And between February 23 and 26, 2018 among 1,000 adults in Canada

https://www.ipsos.com/en-us/news-polls/american-attitudes-on-automobiles
https://www.ipsos.com/en-ca/news-polls/canadian-attitudes-on-automobiles
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“The usual fallacy in tech is you think that it’s coming way sooner than it 
is and then you underestimate its overall impact.”

Here they come
READY OR NOT

Matt Sweeney
Former head of product 
for Uber’s Advanced 
Technology Center

https://www.linkedin.com/in/sweenzor/
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Some of the impacted industries…
READY OR NOT

Auto Financial 
Services

Food/
Beverage Retail Hospitality

Media Housing/
Real estate CPG Healthcare Government
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FOOD AND BEVERAGE HOUSING AND REAL ESTATE HOSPITALITY

Today we’ll focus in on three key industries
READY OR NOT
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FOOD AND 
BEVERAGE
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IMPLICATIONS FOR:

Product development

Store location

Service Delivery

Marketing

Operations

WHAT THE FUTURE:

Quick Serve Restaurants
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Food manufacturing
WHAT THE FUTURE

IMPLICATIONS FOR:

Packaging

Distribution

Sales Channels

Product Innovation
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Food Delivery
WHAT THE FUTURE

IMPLICATIONS FOR:

OEM vehicle development

Store location

Frozen food/prepared 
meals

Subscription food 
services/grocery
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Alcoholic beverages
WHAT THE FUTURE

IMPLICATIONS FOR:

Consumption Patterns

Volumes

On-Premise/Off-Premise 
Consumption

Packaging
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HOSPITALITY
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IMPLICATIONS FOR:

Location

Occupancy 
Levels

Type of 
Services Offered

Hospitality
WHAT THE FUTURE
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Millennials especially would take more roadtrips
HOSPITALITY
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IMPLICATIONS FOR:

Routes

Pricing

Type of 
Services Offered

Airlines
WHAT THE FUTURE
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HOUSING
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Home design and architecture
WHAT THE FUTURE

IMPLICATIONS FOR:

Layouts and 
room features

Renovations of garage 
space/driveways

Storage of packaged 
goods and other 

products
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Real estate
WHAT THE FUTURE

IMPLICATIONS FOR:

New developments

Locations

Pricing

Urban/Suburban

Space needs
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Government
WHAT THE FUTURE

IMPLICATIONS FOR:

City planning

Infrastructure

Public Transport

Laws/Regulations
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Retail
WHAT THE FUTURE

IMPLICATIONS FOR:

Delivery

CPG/grocery

Malls and strip malls

Logistics
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Whatever your industry it’s time to start asking 
the big questions. And asking WTFuture

WHAT THE FUTURE
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Thank you! Questions?

Matt Carmichael
Director, Editorial Strategy

matt.carmichael@Ipsos.com

Janet Thompson
SVP, Ipsos Automotive

Janet.thompson@Ipsos.com

Oscar Yuan
President, Ipsos Strategy3

Oscar.yuan@Ipsos.com
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gen-pop.com/wtf
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