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Consumer concern around data privacy is growing

Global Internet Users’ Sources of Concern
Concern with Online Privacy
= Much more

= Somewhat 0 _
concerned Total more
No more o concermed:|  Your government

less concerned

52% -

Somewhat less 37%
concerned
® Much less
m Agreatdeal = Somewhat A great deal/ Somewhat
Q. How concerned are you about your online privacy compared to one year ago? Base: All Respondents Total 2018 (n=24,750) M
Q. To what extent have the following sources contributed to your being more concerned than last year about your online privacy? Base: Much/ Somewhat More Concerned About Online Privacy 2018 (n=12,956)

Centre for International Governance Innovation (CIGl)-Ipsos Global Survey on Internet Security and Trust conducted in 25 countries, Dec. 2017-March 2018



Automation, Al and Robots
Top of Mind Association with Automation

In order:

* Robots

* Machines

= (Cars

* Computers
* Technology
= Speed,

» Manufacturing/assembly
lines

* Loss of jobs/unemployment
* No/without humans

* Ease/convenience

» Efficiency/productivity

* Quality/control

= ATMs

» (Cartoons/Disney

Q. What are all the things that the word "automaotio
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Americans’ Attitudes Toward Automation

Views about Automation

% of adults agreeing that...

| worry a lot about data security when using automated devices _ 70%

*+ |J.S. consumers are ambivalent o o

i Automation isolates people more than it brings them together _ 69%,
about automation.
. . Automation has made products and services more accessible _

* On the negative side, large 65%
majorities are concerned about Automation has made life easier _ 63%
data security, alienation, and
job destructions brought about Automation has improved the shopping experience _ 58%
|:'1!I"r automation. In general, consumer automated devices are easy to use _ 56%

* Onthe positive SIdE.. majorities Automation destroys more jobs than it creates _ 56%

associate automation with

products and services being Automation has made life more interesting _ 52%
more accessible, easier to bu
! Y Automation has improved the guality of products and services _ 51%

and use and of a higher quality,

and with making life easier and | worry a lot about my safety when using automated devices _ 47%
more interesting convenience,
Automation has mare benefits than it has drawbacks _ 43%

Computers can produce more accurate health diagnoses than doctors _ 22%

Q. How much do you agree ar disogree with each of the following? Base (total) for eoch statement: co. 1,490 U5 aduits aged 18+ interviewed anline Jure 29 - July 3, 2017
® 2017 Ipsos




Americans’ Attitudes Toward Automation

Perceived Benefits and Drawbacks of Increased Automation in the Workplace

% of employed adults saying benefits in the workplace are:

* Key perceived benefits
in the workplace are
increased productivity,
efficiency, speed,
comfort, and accuracy
as well as lower costs

» Top of mind, half of
employed adults asked
about main drawbacks
cite the loss of jobs

Productivity [INNEG_G 17% Loss of jobs

Speed I 16% Less human interaction

Efficiency 1N 11% Breakdowns/malfunctions

Cheaper/cost effective | 9% Makes people lazy
Living/ working conditions |l 8% Difficult to use
Accuracy I 7% Higher prices/costs

Easier/ease of use I 7% Lack/loss of skills/expertise

Does jobs people won't/ can'tdo Il 5% Poor/loss of accuracy
Safety/ security Il 4% Poor communication

Saves time Il 4% Security concerns

Lower overhead/fewer employees Il 3% Time-consuming/waste of time
Free time/leisure | 2% Lack/ loss of quality
Convenience | 1% Loss of imagination/creativity/innovation

(Customer) service | 1% All/everything

Quality | 1% Privacy concerns

Good/great/Like (unspecified) | 1% Unsafe
Comfort/less stress | 1% Loss of control
Accessibility 0% Unreliable

Communication 0% Lack/loss of physical exercise

More reliable 0% Intrusive/might take over humans

Helpful 0% Don't want to/fear of change

All/ everything 0% Too much technology/automation

Other I 11% Other

Nothing [l 8% Nothing

Don't know N 9% Don't know

Q. Whaot are the main benefits aof increased automation in the workplace? Q. What are the main drewbocks of increased automation in the workplace?

Base (totai): 1,676 employed U.S. adults oged 18+ interviewed online June 29 - July 3, 2017

® 2017 Ipsos

% of employed adults saying drawbacks in the workplace are:
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Mental health is deteriorating and young people are
those most at risk
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Annual Ipsos survey of 1,000 Canadian adults. “High risk” = experienced at least 3 of the 4 items at least once in the past year, or experienced at least 1 of the items several times and 1 other at least once.
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Cigna U.S. Loneliness Index, Ipsos survey of 20,000 Americans (2018)






