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AUSTRALIA

PERTH

Level 1, 1292 Hay Street
West Perth 6005

Perth, Australia
australia.bc@ipsos.com
Telephone 61 (8) 9321 5415

SYDNEY

Level 13, 168 Walker Street
North Sydney 2060

NSW, Australia
australia.bc@ipsos.com
Telephone 61 (2) 9900 5100

GREATER CHINA

BENING

12th Floor, Union Plaza
No.20 Chao Wai Avenue
Chaoyang District, 100020
Beijing, China
china.bc@ipsos.com
Telephone 86 (10) 6588 8899

SHANGHAI

31/F Westgate Mall

1038 West Nanjing Road 200041
Shanghai, China
china.bc@ipsos.com

Telephone 86 (21) 2231 9988

HONG KONG

22/F Leighton Centre

No 77 Leighton Road
Causeway Bay

Hong Kong
hongkong.bc@ipsos.com
Telephone 852 2881 5388
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INDIA
MUMBAI

5th, 6th and 7th Floor, Boston House,
Suren Road, Andheri (East)400-093,

Mumbai, India
india.bc@ipsos.com
Telephone 91 (22) 6620 8000

NEW DELHI

C-1 First Floor,

Green Park Extension,
Opposite Indian Oil Building,
110016

New Delhi, India
india.bc@ipsos.com
Telephone 91 (11) 4618 3000

INDONESIA

Graha Arda, 3rd Floor

JI. H.R. Rasuna Said Kav B-6, 12910
Kuningan

Jakarta, Indonesia
indonesia.bc@ipsos.com
Telephone 62 (21) 527 7701

JAPAN

Kamiyacho Central Place
4-3-13, Toranomon
Minato-ku, 105-0001
Tokyo, Japan
japan.bc@ipsos.com
Telephone 81 (3) 6867 8001

KENYA

Acorn House

97 James Gichuru Road, Lavington
P.0O. Box 68230, 00200 City Square
Nairobi, Kenya
kenya.bc@ipsos.com

Telephone 254 (20) 386 2721-33

FOR MORE INFORMATION ON IPSOS BUSINESS CONSULTING, PLEASE VISIT OUR GLOBAL WEBSITE

MALAYSIA

18th Floor, Menara IGB

No. 2 The Boulevard

Mid Valley City

Lingkaran Syed Putra, 59200
Kuala Lumpur, Malaysia
malaysia.bc@ipsos.com
Telephone 6 (03) 2282 2244

PHILIPPINES

1401-B, One Corporate Centre
Julia Vargas Ave. cor. Meralco Ave.
Ortigas Center, Pasig City, 1605
Metro Manila, Philippines
philippines.bc@ipsos.com
Telephone 63 (2) 633 3997

SINGAPORE

11 Lorong 3 Toa Payoh
Block B #03-26/27/28
Jackson Square, S319579
Singapore
singapore.bc@ipsos.com
Telephone 65 6333 1511

SOUTH KOREA

12th Floor, Korea Economic
Daily Building, 463 Cheongpa-Ro
Jung-Gu 100-791

Seoul, South Korea
korea.bc@ipsos.com

THAILAND

Ipsos Business Consulting

21st and 22nd Floor, Asia Centre Building
173 Sathorn Road South

Khwaeng Tungmahamek

Khet Sathorn 10120

Bangkok, Thailand
thailand.bc@ipsos.com

Telephone 66 (2) 697 0100

www.ipsosconsulting.com

TURKEY

Centrum Is Merkezi Aydinevler No:3
34854 KuA § ukyali 3

Istanbul, Turkey
turkey.bc@ipsos.com

Telephone 90 (216) 587 1111

UAE

4th Floor, Office No 403

Al Thuraya Tower 1
P.O.Box 500611

Dubai Media City, UAE
uae.bc@ipsos.com
Telephone 971 (4) 367 8244

UK

Minerva House

5 Montague Close

SE1 9AY

London, United Kingdom
uk.bc@ipsos.com
Telephone 44 (20) 3059 5000

USA

31 Milk Street

Suite 1100

Boston, MA 02109

United States of America
us.bc@ipsos.com
Telephone 1 (617) 526 0000

VIETNAM

Level 9A, Nam A Bank Tower
201-203 CMTS8 Street, Ward 4
District 3,

HCMC, Vietnam
vietnam.bc@ipsos.com
Telephone 84 (8) 3832 982



