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How does the world perceive our changing environment?

Onlife
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JKOJTOTMHYECKAA OCO3HAHHOCTDb

[epepabotka: MHOrVe KpyMnHble pUTEMNEPbI Hadanm

cobumpatb Ans nepepaboTkm TBEPAbIE OTXOAbI, Takme Kak

baTaperiky, NNacTUKOBbIE DY TbINKK, BAHKM, TAMMOYKM, e
BKyCBMAA

TEKCTUb. TEKCTUBb YacTo NMPUHMMAKOT B OOMEH Ha CKMAKY.

Bopbba ¢ nnactmkom. OTBeuas Ha Npobaemy

3arpA3HeHUA MaaHeTbl MAACTUKOBbLIM MYyCOPOM,

MPOV3BOAMTENN N PUTENNEDBI CTAPAKOTCA CBECTM K

MUHUMYMY UCMOJb30BaHME MNaCTUKOBOM . OCO3HAHHOCTb
ynakoBkW. oyt BCe puternepbl OTKa3aanch
BblAaBaTb HecnaaTHble NAacTUKOBbIE MaKeThI,
npeanaras BMECTO 3TOro HyMaxkHble NakeTbl UM
MHOTOPAa30Bble 3KO-CYMKMU.

CopTrpoBka Mycopa: AKTUBHOE MPOABWMXEHME
KO HEObX0AMMOCTM COPTUPOBKM MycOpa Yepe3
NpaBMTeNnsCTBO, busHec 1 HKO ¢ uenbro
NOBbILIEHWA COLIMANbHOW OTBETCTBEHHOCTM
noTpebutens — obpasoBaTe/ibHble 1 BOBAEKAOLLME
aKTMBHble GNelMOb 1 MPOMO KamnaHum

(@) axoenm EEEEIRERAmap

0 [omossl copmuposame Mycop, eciu
/O bydem opaaHuU308aH.I KOHmeUHepb/
0/151 pa30esibHo2o C6opa

lpsos Trend survey ” GAME CHANGERS M

Trend Vision. Russia 2019



Kakue a3kosormueckue npobsemMbl BOJIHVIOT?

Fno6anbHo
34Y% 46% [Mpobnaema pocta obbemMa
° 0 OTXO/Z0B
35% 38% 3arps3HeHKe BO3zyxa

25% 37% 3arpasHeHne BOAbI

13% 26% [noxoe Ka”BeOCTBO NUTbEBOW
Abl
15% 11% 136bITOUHAR ynakoBka

noTpebunTeNbCKMX TOBAPOB

NcTouHuk: Ipsos. How does the world perceive our changing environment?
Base: 19,519 online adults aged 16-74. 27 countries. Feb 22 — March 8 2019
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https://www.ipsos.com/en/climate-change-increases-importance-citizens-around-world

Kro po/mxeH pewatb npobsiemy nsbbiTouHOM YyNaKOBKU?

FnobanbHO

NponssoanTenu DN 37%

o o
D 3 10
20% 34% ynakoBaHHbIX TOBAPOB 231/0/
14%
V. ° [lpaBuUTENBLCTBO ‘ 18%
14% 15% P 14% Poccus.
90/ 80/ [MpogaBLUbl yrakoBaHHbIX = gf& Aomoxo3ancrsea:
° ° TOBapOB 8% B BbICOKUIT 40X04
(o) o 2% M CpesHW fOXOA
2%
9 /0 2 /O [otpebuTeny 2% Hun3kunin goxopa
Boe nepeumcrierHbie B 1 34%
y 9 - B
39% 357 paBHOW CTENEeHU 42%

NcTounuk: Ipsos. How does the world perceive our changing environment?
Base: 19,519 online adults aged 16-74. 27 countries. Feb 22 — March 8 2019
@ Q: Who if anybody do you believe should take most responsibility for finding a way
to reduce the amount of unnecessary packaging which is sold?



https://www.ipsos.com/en/climate-change-increases-importance-citizens-around-world

Ecnn y Bawero gomMa HeT KOHTeNHepa,
KyAa MOXXHO 6pOCUTb LLECTOUN BU/L
WEIGIEMNPOCMOo He NoKynauTte



https://www.the-village.ru/village/city/city-guide/351151-kak-nachat-sortirovat?utm_campaign=editorial-widgets&utm_medium=village&utm_source=readmore

HenepepabartbiBaembin mycop. lencrBua norpeburenen

FrnobanbHO

56% 5 1 % [TloBTOpPHOE MCnonbL30BaHWE
o) o [MokynaTb TOBapbI 13

5 1 /0 40 /° nepepaboTaHHbIX MaTepuanos

38% 3 1 % He nokynaTb TOBapbl, ynakoBKY

KOTOPbIX Hemnb3s nepepabdoTaTb

He xoauTb B MarasuHbl, rae

20% 1% npogatT MHOro TOBapoB B
HenepepabaTbiBAaeMOW ynakoBke

NcTouHuk: Ipsos. How does the world perceive our changing environment?
Base: 19,519 online adults aged 16-74. 27 countries. Feb 22 — March 8 2019
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https://www.ipsos.com/en/climate-change-increases-importance-citizens-around-world

HenepepabaTtbiBaeMbIV MVCOL

FrnobanbHO

46%
26%
33%
27%

24%

66%
21%
20%
17%

9%

. Uto Aenartb?

MecTHbIe NpaBuTebCTBa AOXHbI TPATUTS 60bLLe | 7%
PR 0%

Ha nepepaboTky Mycopa n nepepabatbiBaThb
6onblUe TMNOB OTXOAOB

[paBUTENbCTBA AOMKHbBI "KNEUMUTE NO30POM"
Mara3uHbl, KOTOPble MCMOb3YHT MHOIO
HenepepabaTbiBaeMOW yrakoBKM

[oBbIWaTh HafOMM AN MarasvHOB, KOTOPbIE
MCMO/Ib3YHOT MHOIO HemnepepabaTbiBaeMo
YMaKoBKM

MHqJOpMaLI,I/IOHHbIe KaMnaHnn Ha A€HbIA
HaaorornaatenbwmnkoB — paCCKa3biBaTb O npo6neme

Bonblne wWtpadbl LJOMOXO3SMCTBAM, HE
nepepabaTbiBatoLLMM BONBLUMHCTBO CBOETO Mycopa

NcTouHuk: Ipsos. How does the world perceive our changing environment?
Base: 19,519 online adults aged 16-74. 27 countries. Feb 22 — March 8 2019
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https://www.ipsos.com/en/climate-change-increases-importance-citizens-around-world

Hynesowu

[NepBblU
MOMEHT UCTUHDbI MOMEHT UCTUHDI

Btopou
MOMEHT UCTUHDbI

3anoMMHAEMOCTb Bblﬂ,eJ'II/ITbCFl Ha MoJike OnbIT NCNOAb30BaAHUA

Toetnn
MOMEHT UCTUHDI

[lepepaboTka nau
pe-ncnonb3oBaHme

KOHCTpYKTMBHbIE OCOBEHHOCTU CnocobHOCTb BbIAEANTHCS [Aowma, B gopore, B Nt06bIX YnakoBKa Kak CMMBOA
yNakOBKW, BbI3blBaroLLMe N3 KOHKYPEHTHOro Habopa CuTyaumsax notpebaeHns — 3KOJIOTMYHOCTU MPOAYKTa
accoumaumnm c bpeHgom Ha noJske

CTUMY/ K MEPBUYHON W
MOBTOPHOW MOKYIKe GAME CHANGERS E



Ccbinka Ha ponuk: The Source - The Refilling Art - Mugler

https://www.youtube.com/watch?v=MslLGH-dP2io



https://www.youtube.com/watch?v=MsLGH-dP2io
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YACTHBIE MAPKW
NMpoHuunkHoBeHue CTM B Poccunm

noTpebasann xota 6bl pa3 NpPoAyKLMHO
O COBCTBEHHbIX TOProBbIX MAapOK

KaTeropvm C CAaMbIM BbICOKMM

npoHnkHoBeHuem CTM

TyanetHas bymara

Eyma>|<Hb|e noaotTeHua N HOCOBbIE MAaTKU

+10 nn vs 2016

KoHcepBmpoBaHHasa NpoayKLms
MosiouHasa npoaykuusa

KoHautepckme nigenms

NctouHuk: Ipsos. PocHgekc, 2017 M
ba3a: PoccuaHe 16-75, ropoga Poccum 100 Thic.+ GAME CHANGERS




YACTHbBIE MAPKW

Kak 6peHabl, HO aelwleBne

~—
_

STRONGBOM

y

BRANDS LIKE BRANDS. ONLY CHEAPER

NctouHuk: Ipsos. PocHgekc, 2017 M
ba3a: PoccuaHe 16-75, ropoga Poccum 100 Thic.+ GAME CHANGERS







PA3MbITVE TPAHIL

OHNAVH N1 OPDNAVH TOPIOBJI
Aenanu nokynku onnaii

SBOJIOUMA OHJTANH-TOPTOBAN: POCCUIACKME PUTEINEPbI MCONB3YHOT MOARAL Dark storue xoms 66l pas 3a 3 mec
(cknaa-marasuH ANs BbINOJAHEHWS OHAAMH-3aKa30B) AN9 OTBETA Ha TPEH/ POCTa OHAAMH- O/

NOKYNOK M MOBbILWEHNA MX ONepaLmOHHON 3GHEKTUBHOCTY.

JIX5RETAILGROUP

S-KOMMepLMA: MaTGOPMbI COLIMANBHBIX CETEN [

CTPEMATCA MOUMATb TPEH/, 3NEKTPOHHOM DBOMOLMA CNYXO AOCTaBKM: KPYMHble arperatopbl CO3/atoT
TOPrOB/IM M CaMK CTAHOBATCA TOPrOBbIMU CODBCTBEHHbIE CNY>XObI BbINMOJIHEHNA OH/IaNMH-3aKa308,
MAoLaaKamu MO3BONAOLLME COKPATUTL BPEMA AOCTaBKM

ByM MapkeTnneincos: pelueHsa Ha OCHOBE D
AliExpress MCKYCCTBEHHOTO MHTEANeKTa ByayT Bce 6obLue Exp)wgs ﬂH LI,EKC @ E ﬂ.a
POOOTU3NPOBATL CO3AAHME, ONTUMM3ALMIO,
KnaccmdvKaLmMIo, MepeBoj 1 pacnpoCTpaHeHe
MPOAYKTOBOIO KOHTEHTA. ITO HEOOXOAMMO, YTOObI He

OTCTaBaTb OT TPEHAA PACTYyLLIEro 3anpoca noTpebutenen [lone308a/1UCL NPUOXEHUSMU dﬂﬂ
Ha AOMOJHUTENBHYHO MHPOPMALMEO O MPOAYKTE. 7 docmasku 3a noce0HuUl MeCﬂu

lIpsos. PockHaekc 2019Q1, Bo3pacT 16+, ropoaa 100 Tbic.+ GAME CHANGERS M

?lpsos Trend Survey

Trend Vision. Russia 2019



LLN®POBASA MNMOJIKA

UTO NoKynaroT OHJIanH?

2019/1 vs 2018/1

Opexaa, obyBb, akceccyapbl

KocmeTtnka / nappromepus

ToBapsbl ana goma

A
Ena Ha oM 13 Kade / pecTopaHOB A
A

bunetbl B TeaTp, Ha KOHUEPT, B KMHO U TP.

NcTouHmk: Ipsos. OnlLlife 2019-1

Ba3a: AKTMBHbIE OHNANH-MONb30BaTeNN (HeaenbHaa ayanTopus, 3+ CepPBUCOB).
Bo3pact 16+, ropoga Poccum 100 TbIC.+, BO3pacT 16+ GAME CHANGERS M



https://www.ipsos.com/ipsos-comcon/ru-ru/onlife

LLN®POBASA MNMOJIKA

MHTepecHOo, uTo...

HecmMoTpa Ha MOJIOXKUTENBHYHO ANHAMMUKY,
NPOAYKTHI NUTaHA OHaH [slelaEELR NS (e

Kaxkabln 10-n akTUBHbIM MHTEPHET-MO/Ib30BaTE/b

CpeaHAaa cymMMa TpaTt Ha NPOAYKTbl B MHTEPHET-
MarasvHe NpuUuMepHO [Zpfelelsi\i=glo1RR1
CYMMbI TpaT Ha NMpoAyKTbl B 0ddaanHe

NcTouHuk: Ipsos. OnlLlife 2019-1
Ba3a: AKTMBHbIE€ OHNIANMH-NOb30BaTENM (HeAeNbHasA ayauTopus, 3+ CepPBUCOB).

Bospact 16+, ropoga Poccum 100 ThiC.+, BO3pacT 16+ GAME CHANGERS M



https://www.ipsos.com/ipsos-comcon/ru-ru/onlife

Mobile Ready Hero Images

Apantaumna noa mobile commerce

«Mobile Ready Hero Images (MRHI) - a3To HCTpYyMeEHT
UMPpPOBOro npeacTaBieHnsa GU3N4YeCcKoro NPoOAYKTa,
KOTOPOEe MOXET OTINYaTbCA OT CTaHAaPTHOro ¢oTo, HO
NPY 3TOM COXPaHAET BONbLUMHCTBO KAOYEBbIX
3/1eMeHTOB ToBapa — opmy, UBeTa, PUPMEHHbIE
3/1IEMEHTbI, U NMO3TOMY OCTAETCA Y3HaBaeMbIM Ha
umdbposomn nonke. N3obparkeHne MRHI gonKHo
BKJ/1I04MATb K/IOYEBbIE 31E€MEHTbI, KOTOPbIE KNNEHTDI C
H6onblLION BEPOATHOCTbIO BYAYT MCMOBb30BaTb NpU
MPUHATUM PeLLEeHMA O MOKYMNKe / BbIbope HYKHOTo
NPOAYKTa B pe3y/ibTaTaxX MOMUCKa».

[NoapobHee

doTo NpoaykTa.
JTUKeTKa Na0oX0
ynTaeTcA

LLN®POBASA MNMOJIKA

ARRABIATA
pasta sauce

o J

ok

Mobile-
welcome

.m

GAME CHANGERS M



https://amplience.com/mobile-ready-hero-images
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[loka Bbl NpYBbIKAETE K NPaBWIaM Urpbl, y BaC MOCTEMNEHHO
 anpawep, eue & uaraswe
CMOTPETb Ha AOHbILWKO BYTbIIKK, YTOObI ONpeaennTb BUA
NNaCTUKA, N3 KOTOPOTrO OHA CAENAHA. |5i=)f :l=h nlaleleifo) ofkf il =iz l=n i)

HO 1N NPOM3BOAUTE MEHbLLE MYCOpPaNSI =Ko eelole]”
MHOrOpPa30Bble CYMKM K CTakaHbl AN KOde, nepectann NoKynaTb

O4HOPAa30BYH MOCYAY M NPOAYKTbI B INLLHNX 0bepTKax
(3aBepHyTble B NaeHKY 6aHaHbl AWM BUHOrPag), a Tak>Ke B
YNaKOBKax M3 CIOXHbIX MaTepuanoB, TakmMx Kak GOabrMpoOBaHHbIV
NOAMNPONUAEH — 3TO OBbIYHbIE MAaYKM CYXapMKOB UM YNMCOB.

Village.



https://www.the-village.ru/village/city/city-guide/351151-kak-nachat-sortirovat?utm_campaign=editorial-widgets&utm_medium=village&utm_source=readmore

5H: NMPOEKTPOBAHWE OTIMbITA TTOTPEBUTEA

AMOLLIMN

YyBCTBEHHbIN 1 3MOLMOHANbHbIV OMbIT

NMO3HAHUE
KOrHMUTMBHbIE NpOLECCHI, pelieHne NpobaemM 1 cosmaaHme

NMOBEAEHUE
dunsnueckme aencrems, obpas XnsHu, B3aMMOLENCTBUE

COLIUANBHOE

CoumnanbHbI KOHTEKCT OMnbITa

ITUKA

NMoakpenneHne STUYHOCT NOBEAEHMS GAME CHANGERS |10




What is Tide Eco Box?

d 60% less
plastic*
vs 150 oz bottle

4 Shipping-safe
packaging

ﬂ No-Drip™ Tap

as expected!
Rating: * * * * *

We are big users of Tide in our
house, and this box is awesome!
Easy to assemble, handy little cut
out at the top for storing the cup,
seems to take up less space than a
bottle of detergent does. Works
great, as expected from the Tide
brand. [This review was collected as
part of a promotion.]

Source: Walmart.com

GAME CHANGERS M
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[he third moment of truth e
Why sustainable packaging became a corporate necessity for other large
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Experience outcomes
Heart Head Hands Herd

Visual Complexity

Attention / Appeal / Comprehension Med Med Low

Colour / Colour Embodiment Attention / Emation Low

Logo Attention / Recall Low

Typeface Recall : Low

Visual Cues Comprehension

Material Perceived sustainability benefit

Managing choice / navigation

Preference / Comprehension

Presentation design lever’s impact on shaping experience dimensions

GAME CHANGERS M


https://www.ipsos.com/sites/default/files/ct/publication/documents/2019-01/third-moment-of-truth-web.pdf
https://www.ipsos.com/sites/default/files/ct/publication/documents/2019-01/third-moment-of-truth-web.pdf
https://www.ipsos.com/sites/default/files/ct/publication/documents/2019-01/third-moment-of-truth-web.pdf
https://www.ipsos.com/sites/default/files/ct/publication/documents/2019-01/third-moment-of-truth-web.pdf

CIACUBO
3A BHNMAHWE!

Mwuna HoBnuyeHkoBa :
AnpekTop No MapKeTUHTY 1 KOMMYHUKaLMAM
Ipsos B Poccuum
Mila.Novichenkova@ipsos.com

GAME CHANGERS Ipsos
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