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3. hitps://lwww.theoceancleanup.com/great-pacific-
garbage-patch/

4. “Redouble efforts to reduce plastic waste,” The Japan
Times, May 16, 2019. https://www.japantimes.co.jp/
opinion/2019/05/16/editorials/redouble-efforts-reduce-
plastic-waste/#.XRbID_7grlW

5. https://www.evic.jp/evi/pdf/consumer_report.pdf

6. lan Payne and Colin Strong, “The Third Moment of
Truth”, February 2019: https://www.ipsos.com/sites/
default/files/ct/publication/documents/2019-01/Ipsos-
third-moment-of-truth-web. pdf
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