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Welcomel!

Alex Baverstock
UK Product & Pack Testing Lead
alex.baverstock@ipsos.com
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Packaging Is exciting right now!
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Packaging has to deliver at multiple
moments of truth

N

> ‘:las\ic Bottles
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Packaging research has to work
harder than ever

Confidence Direction
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Simstore virtual solutions




Getting closer to real
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Getting closer to real

92%

correlation

virtual vs. ‘real’ tests




Getting closer to real

Tiopiana | Troprana.
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Testing packaging
with Simstore
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The challenge...

Support ©) Be ableto
the brand -E drive sales

Be noticed
on shelf

Be easy
to identify




The challenge...

1
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Simstore pack Iin action

1 J
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Client challenge:
evolve pack to better appeal to families




ldeal environment for testing
multiple pack designs
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Performance at shelf:
purchase simulation




Do the new pack designs drive sales?

"%@

13% (A) 12%
11%

10%

A2 .
CuUShelle




Shelf stand-out & Navigation:
findability exercise

O




Are the new pack designs
noticeable and easy to identify?

@ 11sec 1lsec 1lsec 1lsec 11 sec

'85%" 89%" 86%" 87%’

88%
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Attitudes towards design:
perception and evaluation

[rres/s'tlb/e 4 u b '
Cushiony Qgce as naassﬁgil

Softness
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Do the new designs have the right fit with
the brand and proposition?

Is modern (% agree)

72%" 82%" 81%' 69%" 76%’




What elements of the new designs can be
iImproves, removed or reworked?




Clarity on performance on
recommendations

Summary and conclusions Results for key drivers

i Research set-up © 25 yelEEe

Current design  New design 1 New design 2

An online monadic study with 1200 respondents,
conducted in December 2018 using Simstore.

on the shelf

Timeto  cyrrent GG 11 S
find

Newl NN 1] s
© New 2 NN 11 s
New designs are just as guick to find on shelf - no
risk to noticeability.

Blue bars indicate an improvement vs. current design.

Q Be easy to identify

Share 88%
finding the
rlght SKU
Current New 1 New 2

New designs just as easy to identify as Cushelle
as currently.

! Recommendation

We recommend
launching new design 2:

e Supports stronger
3 sales and more
New design 2 modern perceptions

e No risks on standout
and findability

Be able to

C)
E drive sales

Brand
penetration 13%

in shelf l
é g Current New 1 New 2

New design 2 is purchased more than current,
giving a better platform to drive sales.

Enhance and
)

support the brand

Current New 1 New 2

Premium ) J )

Soft p) b b
Modern \) (®) (®)

Charts show shar 9" f...'l[.us tive answers to sur L:UEF.JESHGrS

New designs 1 and 2 driver stronger modern and
premium perceptions, and also support softness.
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Clarity on performance on
recommendations

31

OPTIONAL FORECAST SUMMARY
Sales Volume (Year 1)

Previous year
2042 651 HI

Previous year

o JA

500 1000 1500 2000 2500 3000

elaunch Year 1 forecast
Relaunch year 1 1986 615 H

°°° IIIIIII|||||IIIII|||||IIIII|||IIIIIIIII

500 1000 1500 2000 2500 3000

Consumer demand (PCl) Market and execution

Brand Buyers Non-Buyers
New 1 New 2 New 1 New 2 Pricing Parity
visibility O Compatibility of size and range Parity

Pack Parit
Brand Linkage a ack size Parity
Relevance O Line Parity

DT O Market structure Highly fragmented

© Ipsos | Packaging Perfection - Ipsos webinar | 17 October 2019 | Version 2 | Public

3500 4000

3500 4000

Marketing force

Media (000)

Promotion (000)

Distribution

05
310279 S (consumer)
310279 S (trade)

34% end of Q3




Going further
with Simstore
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Replicate a range of retall
environments
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Understand pack design in
e-commerce context

n#s
® O o ©¢
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Is there a ‘magic’ design solution?

MOR
GeN

orange

JOOT Spmnsd
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Is there a ‘magic’ design solution?

36

|CA Recept Handa Hdlsa Mer.

ICA Supermarket
Supermarkef
© Se lediga tider f6r hamtning/hemleverans

Mer om butiken w Handla som foretagskund

Q 56k produkt eller kategori:

88 varor Mest populara w

M Férsk mjélk
[ Tillverkad i Finland

Mjolkchoklad Hasselnot
[ Mild och fyllig smak

200g Fazer

[[&,\ Recept Handla Halsa  Buffé Lo ELE Client Notes

ICA Supermarket

Supermarket

2195 kr
m- info v.& v Hm

(+)

Chokladkaka
Schweizernét 200g
Marabou
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21,95 kr
Mer info& vlkor

[+)

Mabou
— 1 1|
L WO\

Mjolkchoklad 200g
Marabou

@ Filtrera pd

111 varor

NlFE5 Y 7y
F
B Farsk mjolk

[ Tilverkad i Finland

[ Mid och fylig smak

Marabou
— @.
|

2195 kr 2195 kr 19,50 kr 19,50 kr




Share of purchase

Current

4 £

™

[ Farsk mjslk
(A Tillverkad i Finland

M Mild och fyllig smak

37 © Ipsos | Packaging Perfection - Ipsos webinar | 17 October 2019 | Version 2 | Public



We didn’t find one magic solution,
but we can advise you to...

Help, guide and inspire Make the brand more Avoid losing the

with clear size and prominent than it packaging completely,

product benefits... might be on pack... which creates doubt...
¢ ‘ o8
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Simstore virtual solutions
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Any guestions?

Alex Baverstock
UK Product & Pack Testing Lead
alex.baverstock@ipsos.com
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THANK
YOU!

Alex Baverstock
alex.baverstock@ipsos.com




