
© Ipsos | Packaging Perfection - Ipsos webinar | 17 October 2019 | Version 2 | Public

Packaging

Perfection

Ipsos webinar

17 October 2019



© Ipsos | Packaging Perfection - Ipsos webinar | 17 October 2019 | Version 2 | Public

Welcome!

Alex Baverstock

UK Product & Pack Testing Lead

alex.baverstock@ipsos.com
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Packaging is exciting right now!
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Packaging has to deliver at multiple
moments of truth
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Packaging research has to work 
harder than ever
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Confidence Direction Agility
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Simstore virtual solutions
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Getting closer to real
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Getting closer to real
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correlation

92%
virtual vs. ‘real’ tests
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Getting closer to real
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Testing packaging 

with Simstore
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The challenge…

Be noticed
on shelf

Be easy
to identify

Support
the brand

Be able to
drive sales
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The challenge…
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Simstore pack in action
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Client challenge:
evolve pack to better appeal to families
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Current New #1 New #2 New #4New #3
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Ideal environment for testing
multiple pack designs
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Full shelf

Zoom

Pick-up
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Performance at shelf:
purchase simulation
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Do the new pack designs drive sales?
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9%
10%

13% (A)
11%

12%
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Shelf stand-out & Navigation:
findability exercise
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Are the new pack designs
noticeable and easy to identify?
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11 sec 11 sec 11 sec 11 sec 11 sec

88% 85% 89% 86% 87%
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Attitudes towards design:
perception and evaluation
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Do the new designs have the right fit with
the brand and proposition?
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72% 82% 81% 69% 76%

Is modern (% agree)
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What elements of the new designs can be
improves, removed or reworked?
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Clarity on performance on 
recommendations
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Clarity on performance on 
recommendations
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Going further

with Simstore
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Replicate a range of retail 
environments
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Shelf Store E-commerce
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Understand pack design in
e-commerce context
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Is there a ‘magic’ design solution? 
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Is there a ‘magic’ design solution? 
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Share of purchase
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24% 55% 17% 6%Current

36% 60% 19% 14%Best

23% 37% 11% 6%Worst
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We didn’t find one magic solution,
but we can advise you to…
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Help, guide and inspire 

with clear size and 

product benefits…

Make the brand more 

prominent than it 

might be on pack…

Avoid losing the 

packaging completely, 

which creates doubt…
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Simstore virtual solutions
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Any questions?

Alex Baverstock

UK Product & Pack Testing Lead

alex.baverstock@ipsos.com



Alex Baverstock
alex.baverstock@ipsos.com

THANK 

YOU!


