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Taiwanese turn to YouTube for online video content

Author | Darren Freeman, Client Officer, Ipsos in Taiwan

\When it comes to online video content, Taiwanese are turning to YouTube

Whether they’re watching content from their favorite YouTube creators or looking for product
information before making a purchase, audiences of all ages are contributing to the platform'’s
growing popularity across Taiwan.

Over 90% of Taiwanese use YouTube on a monthly basis, with 70% watching YouTube every day. Over
half of YouTube visitors spend over 1.5 hours on YouTube each day.
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Most non/light TV viewers watch YouTube on a daily basis

There is a clear correlation of non or light TV viewers possessing the behavior of watching YouTube
every day.

of Taiwanese are
non/light TV users,
and among them.’

watch YouTube
every day.’

YouTube is not just for young people

It is clear that YouTube is not just being viewed by the younger generations. Instead, YouTube is
enticing high levels of watching behavior amongst the 55-64 year old’s in Taiwan, on a monthly and
daily basis.

81% of 55 to 64-year-old Taiwanese
use YouTube monthly.’

61% of 55 to 64-year-olds watch
YouTube daily.’

4 4% of 55 to 64-year-old YouTube users
watch >1.5 hours a day on YouTube.’



YouTube influences viewers across their purchase journeys

1/3™ of Taiwanese would choose to visit YouTube during their purchase journey.

Amongst these YouTube visitors, over 80% say that their final purchase decision was informed by
YouTube.

of Taiwanese visit YouTube
when they're looking to make Q
a purchase, and among them.’

say their final purchase decision

is informed by YouTube.’ 6,
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YouTube creators are booming in Taiwan

YouTube possesses the ability to influence viewers via YouTubers (YouTube creators). 9-in-10 are
aware of YouTubers in Taiwan, with most of these awarers having watched videos by local YouTube
creators. 6-in-10 subscribers will watch a video within 24 hours of receiving a notification.

% of Taiwanese know
YouTube creators.’
% of Taiwanese have previously watched
videos by local YouTube creators.’
O/ of subscribers watch a video from
O achannel they subscribe to within

24 hours of a notification of its release.’

/o growth in YouTube channels with
over one million subscribers.?

Sources:
1. Google/lpsos, YouTube User Profiling Study, July 2018
2. YouTube internal data



Ipsos is the global leader in branding and marketing research and has locations in over 90
countries and regions across the world. Our creative solutions help us build strong relationships
which lead to better results for our clients. This has made us the trusted advisor and with all
matters lead by our industry expert from measuring, modeling to managing customer and
employee relationships.

For more information, visit us online at:

https://www.ipsos.com/en-tw/solution/overview#category3

or contact our research team:
Darren Freeman, Client Officer

02 2701-7278 ext.155 darren.freeman@ipsos.com
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