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Affluent Asia:
APAC’s #1 study since 1997 for reaching
the most important audience in the region

///IJIA

o
7 L Marketing & Brand professional?
”I Get access to Affluent profile and understand
" their behaviour to reach them when it matters.
——
Media professional?
Understand the media habits of this unique

audience to target them
where & when it matters.

In APAC they... In Taiwan they...
31% 35% ... enjoy the 28% 32%
own Quality / own a luxury own Quality / own a luxury

Designer Clothes &
Leather goods
(US$1000+)

35%

have a Premier/
Platinum/ Black
credit card

23%
own unit trust
funds/mutual funds

watch (worth
USS1000+)

62%
use mobile
payment
regularly

62%
own life
insurance

60 million work / leisure trips
annually - 4 times a year

finest goods

... spendin
style

... are savvy
investors

... are always
on the move

Designer Clothes &
Leather goods
(US$1000+)

43%

have a Premier/
Platinum/ Black
credit card

34%

own unit trust

funds/mutual funds

watch (worth
USS1000+)

61%
use mobile
payment
regularly

76%
own life
insurance

6.2 million work / leisure trips
annually - 4 times a year

For more information’ please contact: Affluent Asia empowers you with insights on:

Darren.Freeman@Ipsos.com Media consumption * Finance

Lifestyle, attitudes and e Travel
leisure activities * Luxury
Demographics and L \[ofe]qfe]
psychographics

Since its creation in 1997 Affluent Asia leads as the
region’s most comprehensive survey of the upscale
affluent market, which accounts for the top 20% by
income of the APAC population, covering 11 countries
across the region, and is trusted by the most influential
media owners and agencies in Asia Pacific.

In: Hong Kong, China, Singapore, Malaysia, Taiwan,
Thailand, Indonesia, Philippines, Korea, India and Australia
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