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WHO WE ARE

Social Intelligence Analytics (SIA)
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WHAT WE DO

Our Key Services
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WHAT WE DO

Uniqueness of Ipsos SIA
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WHY SOCIAL?

Y=vIT—9BDROENIER

HEBITBOZEIL

ITEFEDSNSZFUHET DY =SV ATA T DFEREZSEICHFLN
HEBITEZOEDHAREZ(ELTVET,

- Y-ERAOTHNS. BEREOBANRITHZE(LICED
FCARABBETY —SVIATAT DRZENKERD, BF
A6, EORBETEDLIRAYE -SRI TZONNLDEE(C
BOTETVET, o Y—24IATA 7O TH D SHEH
FEOBIRE (O3J3) ([SHLTE, SFTULI BENE
BEINMEIET3EBRHEMEL TVET,

© 2019 Ipsos.

ZANMHEBIEMR

PERNSTIBABEOMEIE T, R4 RRABFENBFRINT
EFFUR, UDU. BE - EHECHHIDET ENBSIAT(E. [E
BICEZB1EWSITAZBUCHEEIBRETUR.
EEDTH)O0S-OFECED., [BRICEZZIEVWITATIE
RVWET, SHEENEHH I LB BIR ZDHI DL
MEJEE(CRDEUI.

COFUWHBEESIRERO7 IO—-F(E. FERD[ Asking |BYHE
LEERZAENSHEEIEFZRDZIBOELTERINTL
9,

# synthes



g Platform

I -— | 2o

Advance Anal tlcs |

PP LRt Y

al Llstenln
&

- > N - ¥
3 ; § 3 /(M
. A \ : ¥
S P /) o
it v s i
A > Py B N -
o ~ { 4 - =
b ’ e
Y i -~ , » | r
o~ v k) » . = A . "




WHAT WE DO
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PLATFORM

Samples of Synthesio dashboard
o EABIE

FRABIRER, 45—
HBE

T—IEOHE

PT—RTECAY>a
A—REERLET

ER0IIRO
IALSA>

A>T I Y —DATEIE HAH LLR— NEIE 2

PT-RICEDET,
By bkl
ahgdIencExry

I [PAR—
. .

e e E
> : BABKPITS 424
.o . HEVERK I DT ENBIEE
.- e
e o _

- S ———— € synthesio il

10 © 2019 Ipsos.



ADVANCED ANALYTICS
More Advanced Technologies
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HOW WE ARE UNIQUE
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CLIENT SUPPORT
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BASIC UNDERSTANDING
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HOW WE DO
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WHAT WE ANSWER
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CAPABILITIES

Text Analytics 1/2
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CAPABILITIES TSR

Text Analytics 2/2
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CAPABILITIES

Semantic Coding 1/3
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CAPABILITIES 5 — iR e eI eg
Semantic Coding — Overview 2/3
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CAPABILITIES

Semantic Coding — Output Image 3/3
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CAPABILITIES
Social Immersion 1/4
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CAPABILITIES
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CAPABILITIES — QG
Social Immersion — Framework 3/4

Censydiam Cultural tree
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Enjoymentisall about maximising the pleasure | get out of
life and enjoying myself without worrying about the
consequences

Vitality is about adventure, testing is all about wanting to

your boundaries and discovering new
things. It taps into the need to explore
our environment and to achieve
independence

mezmeetlngpeop\e is a joy. | love
having good times with good friends and
loved ones

Belonging is all about being
surrounded by people who accept me as
1 am, as an equal and who make me feel
welcome

Power is about the need to be the
best. It relates to the desire | have to
be respected, praised and
acknowledged for the successes | have
achieved
Securitv is about the experience of
relaxation, tranguility and safety. These
are the moments one feels the need to
retreat and recharge

Recognition is about feeling
unique, special and ahead of the pack.
The Recognition dimension reflects
the need to stand out from the crowd
and break from convention

BELIEFS
Control is about keeping myself in check and hiding what is seen as “true” Q 1t is seen as “in” t
emotion. There are times when | want to try to be as cool,
calm and collected as possible
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OUR PROCESS
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WHAT WE DO

What Set Us Apart

S}

DATA SCIENCE

Science and research
rigor is deeply rooted in
our DNA. We partner
with leading scientists
(e.g. MIT and Columbia
University) to develop
new methods and
thinking.

38 © 2019 Ipsos.
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TECH LEADERS

Our Synthesio Social
Media Intelligence Suite
has been named a Global

Industry Leader in the

four most recent
Forrester Wave research
reports.

Our Insight Services are
regularly awarded by key
research industry
authorities (e.g. ESOMAR
Smart Data Award 2018).

%
Jn
-

HUMANISED
A.l

We combine the latest
research in Artificial
Intelligence with Human
Intelligence to reveal the
true power of big data
and generate impactful
insights driven by
decades of experience.

GLOBAL
CULTURE

We live and breathe
cultural diversity on a
global scale. Our clients
benefit from inter-
disciplinarily teams
leveraging expertise in
the field of technology,
Artificial Intelligence,
science and market
research.

At the heart of
everything we do, is
strategic value that

activates new
opportunities for our
clients. Data remains

data until we turn it into
insights to generate
impactful business
outcomes.
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WHERE WE ARE

More Than 300 Social Media Intelligence Experts Around The World

O SYNTHESIO OFFICES

O DATA SCIENCE HUBS

INSIGHTS SERVICES

PRACTICE HUBS/
DEDICATED LOCAL TEAMS

ESTABLISHED PRACTICE
& WORKING EXPERIENCE

’ EMERGING MARKETS
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Largest Collection

OFFERING WIDE ARRAY OF DATA ACROSS ALL INDUSTRIES AND

REGIONS. CHART NOT COMPREHENSIVE.

of Data Sources
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The Core Four

APAC Data Blogs, Forums, Mainstream Consumer Reviews Industry
Trades
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YouQILL: YOUKU th2 Ehe New ork Eimes ok
15 ORakuten S
mm FINANCIAL TIMES
DailyAMail totalbeauty VI
D>M Retalli\lerchandiser i
T HE 1psy AdvertisingAge
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OUR PORTFOLIO

Synthesio Products

02 03 04

o ® o [
DASHBOARDS PROFILER BEAM API
Social Listening Platform Audience Insights Tool Social Media Command Integrate with MarTech &
Center Business Intelligence Tools
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BASIC UNDERSTANDING
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CAPABILITIES

Text Analytics 2/2
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