
ETHNICITYEDUCATIONSOCIAL GRADEAGEGENDER
GCSE/

NODEGR/A-LVLO-LV/
FORMLMAST/ORCSE/FE-

BAMEWHITEQUALPHDEQUIVNVQ12DEC2C1AB75+65-7455-6445-5435-4425-3415-24MALEMALETOTAL
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6254964234124133106118203185578610990968391309302612Unweighted Base

60*55758*243126135131*12018917941*67*90*121*108*106*85*330288619Weighted Base

2028132125456758499210326435470514117161140301Yes
34%50%s55%o52%o36%50%o44%41%49%57%l63%cd65%cd60%cd57%cd47%c38%c19%49%49%49%

e

402712611777677170957615223452566668165147313No
66%r49%45%48%61%p50%55%58%j51%42%37%33%38%43%51%h62%fg80%de50%51%51%

hifghi

-2--2--11---1-1--2-2Don't know
-*--2%p--1%1%---1%-1%--1%-*

-2--2-1--1-1----1112Prefer not to say
-*--2%-1%--*-2%----1%***
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PUBLIC
ATTITUDES TO DEATH

14 May 2019
Table 1
TID01 - Have you personally been with someone in the final hours or minutes of their life, or not?
Base: All Respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h/i - j/k/l/m - n/o/p/q - r/s
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



EXPERIENCE
WITH FINAL

HOURS/NUMBER IN
MINUTESHOUSEHOLDMARITAL STATUSTENUREAREAGOVERNMENT OFFICE REGION

RE-
NTEDRE-BEINGOWNED
FROMNTEDBO-OUT-
A PR-FROMUGHTRIGHT

WID/MAR/IVATELOCALON ABYMETROGR-
DIV/SI-LIVI-LAND-AUTH-MOR-HOUS-POLSUBEATERMID-SCOT-

NOYES3+21SEPNGLENG ASOTHERLORDORITYTGAGEEHOLDITANURBANURBANRURALLONDONSOUTHLANDSNORTHLANDTOTAL
(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

300308255228127831763517147891592021551761471348410520916747612Unweighted Base

31330128622211072*1753708**13967*21218114617714814883*143*18316247*619Weighted Base

-301128112604659196152331021086289658532701017920301Yes
-100%v45%51%55%63%p34%53%p12%38%49%48%60%km43%50%44%58%gi39%49%55%e48%41%49%

313-15511047251141727873410970838681635072808228313No
100%u-54%r49%43%35%65%oq47%88%62%j51%51%j39%57%f48%55%42%61%c51%44%51%59%51%

--1-1-11---11-2---11--2Don't know
--*-1%-1%*---1%1%-1%---1%1%--*

--1-11-1----2--2---11-2Prefer not to say
--*-1%2%-*----1%--1%---*1%-*

Page 2
J18009000-14-04 05-APR - 14-APR 2019

PUBLIC
ATTITUDES TO DEATH

14 May 2019
Table 2
TID01 - Have you personally been with someone in the final hours or minutes of their life, or not?
Base: All Respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e - f/g/h/i - j/k/l/m/n - o/p/q - r/s/t - u/v
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



ETHNICITYEDUCATIONSOCIAL GRADEAGEGENDER
GCSE/

NODEGR/A-LVLO-LV/
FORMLMAST/ORCSE/FE-

BAMEWHITEQUALPHDEQUIVNVQ12DEC2C1AB75+65-7455-6445-5435-4425-3415-24MALEMALETOTAL
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6254964234124133106118203185578610990968391309302612Unweighted Base

60*55758*243126135131*12018917941*67*90*121*108*106*85*330288619Weighted Base

107484312152212193255132014218473785A great deal
17%13%13%18%10%11%17%10%10%18%k13%7%14%16%13%20%h9%14%13%14%

11108851193119204832121820182415126357120A fair amount
18%19%15%21%15%23%15%17%26%m18%30%cd27%22%15%22%14%14%19%20%19%

f

141581474383026384860102029422521259477172Just a little
23%28%25%31%30%23%20%31%25%33%m24%30%33%35%d23%20%29%29%27%28%

1410674629262020512941214222424196753120Hardly anything
23%19%12%19%23%19%15%17%27%jm16%11%18%16%18%22%23%22%20%18%19%

775112018272918152067912141816394382Nothing at all
12%13%19%p8%14%20%p22%jk15%8%11%15%10%10%10%13%17%18%12%15%13%

531109841212743437866161936Don't know
8%6%16%nop4%6%3%9%j10%j4%2%7%5%3%6%7%6%7%5%7%6%

-4--213--1-12---1314Prefer not to say
-1%--2%1%2%--1%-2%2%---1%1%*1%

2118216943146413267641723323838372011094205Top 2 Box
35%33%28%39%o25%34%31%27%36%36%43%c34%36%32%35%34%23%33%33%33%

34340321408584757611410921395376636459201174374Bot 3 Box
57%61%56%58%67%62%57%63%61%61%50%59%59%63%58%60%69%i61%60%60%

-13-157-16-46-53-38-34-44-47-44-3-17-20-38-25-27-40-91-79-169Net Diff
-22%-28%-28%-19%-42%-28%-26%-37%-25%-25%-8%-25%-23%-31%-23%-26%-46%-28%-28%-27%
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ATTITUDES TO DEATH

14 May 2019
Table 3
TID02 - How much, if anything, would you say you know about what happens to a person in the final hours or minutes of their life?
Base: All Respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h/i - j/k/l/m - n/o/p/q - r/s
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



EXPERIENCE
WITH FINAL

HOURS/NUMBER IN
MINUTESHOUSEHOLDMARITAL STATUSTENUREAREAGOVERNMENT OFFICE REGION

RE-
NTEDRE-BEINGOWNED
FROMNTEDBO-OUT-
A PR-FROMUGHTRIGHT

WID/MAR/IVATELOCALON ABYMETROGR-
DIV/SI-LIVI-LAND-AUTH-MOR-HOUS-POLSUBEATERMID-SCOT-

NOYES3+21SEPNGLENG ASOTHERLORDORITYTGAGEEHOLDITANURBANURBANRURALLONDONSOUTHLANDSNORTHLANDTOTAL
(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

300308255228127831763517147891592021551761471348410520916747612Unweighted Base

31330128622211072*1753708**13967*21218114617714814883*143*18316247*619Weighted Base

975333418102746218113023221820258222424685A great deal
3%25%v11%15%16%14%16%13%25%13%16%14%13%15%10%13%17%10%15%13%15%13%14%

3980584220132581-23103846304024272218373410120A fair amount
12%27%v20%19%18%18%14%22%-17%16%18%25%20%22%16%18%26%d13%20%21%20%19%

87847171302442105334166455445334412140475310172Just a little
28%28%25%32%27%33%24%28%39%24%23%30%30%30%30%23%27%25%28%26%33%22%28%

774363372114347233184829272831351532381915120Hardly anything
25%u14%22%17%19%20%20%19%36%22%11%22%16%19%16%21%24%18%23%b21%b12%32%b19%

701241291253443-201427191821261710202721382Nothing at all
23%u4%14%13%11%7%20%oq12%-14%21%j13%10%12%12%18%12%13%14%15%13%7%13%

305189841219-1485761711261079336Don't know
10%u2%6%4%7%6%7%5%-10%jk12%jk2%4%4%9%f7%f1%8%7%4%6%5%6%

-23-11-3----3-121--22-4Prefer not to say
-1%1%-1%2%-1%----2%-*1%1%--1%1%-1%

481559076382452127241216869515844523040615816205Top 2 Box
15%52%v32%34%34%33%30%34%25%29%32%32%38%35%33%30%35%36%28%33%36%33%33%

23413917413763431112206853813910388102919346931139329374Bot 3 Box
75%u46%61%62%57%60%63%60%75%61%56%66%57%61%58%62%63%56%65%62%57%61%60%

-18617-84-61-25-20-59-93-4-44-16-71-34-37-44-47-40-16-53-52-35-13-169Net Diff
-60%6%-29%-27%-23%-27%-34%-25%-51%-31%-25%-34%-19%-25%-25%-32%-27%-20%-37%-28%-22%-28%-27%
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PUBLIC
ATTITUDES TO DEATH

14 May 2019
Table 4
TID02 - How much, if anything, would you say you know about what happens to a person in the final hours or minutes of their life?
Base: All Respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e - f/g/h/i - j/k/l/m/n - o/p/q - r/s/t - u/v
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



ETHNICITYEDUCATIONSOCIAL GRADEAGEGENDER
GCSE/

NODEGR/A-LVLO-LV/
FORMLMAST/ORCSE/FE-

BAMEWHITEQUALPHDEQUIVNVQ12DEC2C1AB75+65-7455-6445-5435-4425-3415-24MALEMALETOTAL
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

55478512151081098210018516749779880846878274259534Unweighted Base

53*48247*223108*108*102*102*17315935*60*81*109*94*88*70*291245537Weighted Base

222021111148342941856911183748394032123101224Conversations with
42%42%23%50%nq45%q31%29%40%49%m43%m31%30%46%h44%41%45%46%42%41%42%family and friends

10168198919322526557220303441271969781178Being with someone
18%35%s40%o40%o18%30%24%26%32%45%kl58%cd50%cd42%cd38%cd29%c22%c9%34%33%33%in the final hours

mefeor minutes of
their life

1210485315301311494310719252817108333116Conversations with
22%22%17%24%o14%28%o13%11%28%lm27%lm29%h12%24%22%29%ch19%14%28%a13%22%healthcare

professionals

999455281919738462818172711256148109Documentaries or
17%21%8%25%q26%q18%18%l6%22%l29%l5%14%23%i16%29%dh13%36%df21%19%20%factual programmes

ihion radio, TV, or
the internet

580128291810233121121215201421483785Films, dramas or
10%17%3%13%27%pq16%q10%23%m18%13%3%3%15%h13%h22%hi16%h30%fg16%15%16%soap operas on

hiradio, TV or the
internet

126743911171511302363141618175492979Personal
22%14%8%17%10%16%15%11%17%14%16%h4%17%h15%19%h20%h8%17%12%15%experience as a

healthcare
professional

647-31127262223241199512282553Books and
11%10%-14%q11%q7%2%6%13%m15%lm6%7%13%8%10%6%17%d10%10%10%magazines (non

fiction)

1634130961191318136910129193051Religious or
30%r7%3%14%nq9%5%11%9%8%11%3%4%7%9%11%14%13%7%12%b9%spiritual texts

344424109722017248611710242347Printed or online
6%9%8%11%9%8%7%2%12%l11%l6%6%9%6%12%7%14%8%9%9%information from

hospitals,
hospices,
charities, or
support
organisations

53721813769131423854911212142Books or magazines
9%8%4%8%12%7%6%9%8%9%5%5%10%5%4%11%16%ef7%9%8%(fiction)

h

832519657111771799573231942Conversations with
16%r7%10%9%6%5%7%11%10%4%2%12%11%8%5%8%5%8%8%8%spiritual or

religious leaders

52821110810212104335857152034A personal near-
10%6%5%5%9%7%10%2%7%6%10%5%4%4%8%6%10%5%8%6%death experience
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PUBLIC
ATTITUDES TO DEATH

14 May 2019
Table 5
TID03 - Where does your understanding about what happens or may happen to someone in the final hours or minutes of their life come from?
Base: All who know at least a little about what happens to someone in the final minutes of their life

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h/i - j/k/l/m - n/o/p/q - r/s
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



ETHNICITYEDUCATIONSOCIAL GRADEAGEGENDER
GCSE/

NODEGR/A-LVLO-LV/
FORMLMAST/ORCSE/FE-

BAMEWHITEQUALPHDEQUIVNVQ12DEC2C1AB75+65-7455-6445-5435-4425-3415-24MALEMALETOTAL
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53*48247*223108*108*102*102*17315935*60*81*109*94*88*70*291245537Weighted Base

714-71135486---22712121022From social media
13%r3%-3%10%pq3%4%4%4%4%---2%2%7%gh17%efg4%4%4%

hi

36-621-234--11213459From podcasts
5%1%-3%2%1%-2%2%3%--2%1%2%1%4%1%2%2%

5534281210101019195481414310342458From elsewhere
10%11%9%12%11%10%9%10%11%12%13%7%10%13%15%d3%15%d12%10%11%

332101056147672536866161835Don't know
5%7%21%nop4%5%5%13%jk7%4%5%6%8%3%5%8%7%8%6%7%6%

1841313312-224--1459Prefer not to say
2%2%8%np*3%1%3%3%1%1%-3%3%4%--1%1%2%2%
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PUBLIC
ATTITUDES TO DEATH

14 May 2019
Table 5
TID03 - Where does your understanding about what happens or may happen to someone in the final hours or minutes of their life come from?
Base: All who know at least a little about what happens to someone in the final minutes of their life

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h/i - j/k/l/m - n/o/p/q - r/s
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



EXPERIENCE
WITH FINAL

HOURS/NUMBER IN
MINUTESHOUSEHOLDMARITAL STATUSTENUREAREAGOVERNMENT OFFICE REGION

RE-
NTEDRE-BEINGOWNED
FROMNTEDBO-OUT-
A PR-FROMUGHTRIGHT

WID/MAR/IVATELOCALON ABYMETROGR-
DIV/SI-LIVI-LAND-AUTH-MOR-HOUS-POLSUBEATERMID-SCOT-

NOYES3+21SEPNGLENG ASOTHERLORDORITYTGAGEEHOLDITANURBANURBANRURALLONDONSOUTHLANDSNORTHLANDTOTAL
(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

23529522019811477146309712871139182136157120121729217914843534Unweighted Base

24229024519298*68*1403278**11953*185163128156122130*72*123*15514244*537Weighted Base

120102105843524591392451210459625953513356585522224Conversations with
50%u35%43%44%36%36%42%43%29%38%23%56%jl36%48%38%43%39%46%45%37%39%50%42%family and friends

m

41746970393530114-26166073414431621943525113178Being with someone
2%60%v28%36%40%t51%op21%35%p-22%31%32%45%km32%28%25%48%gh27%35%34%36%29%33%in the final hours

ior minutes of
their life

40745638211627732218503329322431173236229116Conversations with
17%26%v23%20%22%24%19%22%27%18%15%27%20%22%21%20%24%23%26%23%15%21%22%healthcare

professionals

6543583615937633335402534252327152529328109Documentaries or
27%u15%24%18%15%14%26%19%41%28%jl10%22%16%26%h16%19%21%21%20%19%22%18%20%factual programmes

on radio, TV, or
the internet

5926433111830471239371523191824102220231285Films, dramas or
24%u9%18%16%11%12%22%14%15%19%j18%20%j9%18%12%15%19%13%18%13%16%26%c16%soap operas on

radio, TV or the
internet

186047191381951-17932192017192211142820679Personal
8%21%v19%s10%13%12%14%16%-14%16%17%12%16%11%16%17%16%11%18%14%14%15%experience as a

healthcare
professional

27262818741435-1432015161211141115147653Books and
11%9%11%9%7%6%10%11%-12%6%11%9%12%8%9%11%15%b12%9%5%13%10%magazines (non

fiction)

2823241313322253115151514111213121797651Religious or
11%8%10%7%14%5%16%oq8%33%9%10%8%9%11%7%10%10%16%bc14%bc6%5%14%9%spiritual texts

14312515771130-16219815131095131312347Printed or online
6%11%10%8%7%10%8%9%-13%jl3%11%5%12%8%8%7%7%11%8%8%8%9%information from

hospitals,
hospices,
charities, or
support
organisations

31111323731722-14114131410126861210642Books or magazines
13%u4%5%12%t7%5%12%7%-12%l2%8%8%11%6%10%4%11%5%8%7%14%8%(fiction)

Page 7
J18009000-14-04 05-APR - 14-APR 2019

PUBLIC
ATTITUDES TO DEATH
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Table 6
TID03 - Where does your understanding about what happens or may happen to someone in the final hours or minutes of their life come from?
Base: All who know at least a little about what happens to someone in the final minutes of their life

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e - f/g/h/i - j/k/l/m/n - o/p/q - r/s/t - u/v
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



EXPERIENCE
WITH FINAL

HOURS/NUMBER IN
MINUTESHOUSEHOLDMARITAL STATUSTENUREAREAGOVERNMENT OFFICE REGION

RE-
NTEDRE-BEINGOWNED
FROMNTEDBO-OUT-
A PR-FROMUGHTRIGHT

WID/MAR/IVATELOCALON ABYMETROGR-
DIV/SI-LIVI-LAND-AUTH-MOR-HOUS-POLSUBEATERMID-SCOT-

NOYES3+21SEPNGLENG ASOTHERLORDORITYTGAGEEHOLDITANURBANURBANRURALLONDONSOUTHLANDSNORTHLANDTOTAL
(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24229024519298*68*1403278**11953*185163128156122130*72*123*15514244*537Weighted Base

212119814101317-9411164151111616107342Conversations with
9%7%8%4%14%s15%o10%5%-8%7%6%10%3%10%i9%8%8%13%b7%5%6%8%spiritual or

religious leaders

161812157218142957101587474713434A personal near-
7%6%5%8%7%3%13%oq4%25%7%10%4%6%12%fh5%6%3%9%3%4%9%9%6%death experience

18411921121021423185724468-22From social media
7%u1%4%5%2%2%8%o3%25%11%jk3%2%1%6%3%6%2%5%3%4%6%-4%

44531-4511*5142114121-9From podcasts
2%2%2%1%1%-3%2%14%1%1%3%1%3%1%1%1%6%bc1%1%1%-2%

2632331786943113225141520121211152111158From elsewhere
11%11%14%9%9%9%7%13%15%11%4%14%9%11%12%10%9%15%12%14%8%3%11%

2681412831120-996961594571210135Don't know
11%u3%6%6%8%5%8%6%-8%16%jk3%6%5%10%8%3%7%6%7%7%2%6%

436122-7-1-341143-12619Prefer not to say
2%1%2%*2%4%p-2%-1%-1%3%1%1%3%3%-1%1%4%1%2%
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ATTITUDES TO DEATH

14 May 2019
Table 6
TID03 - Where does your understanding about what happens or may happen to someone in the final hours or minutes of their life come from?
Base: All who know at least a little about what happens to someone in the final minutes of their life

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e - f/g/h/i - j/k/l/m/n - o/p/q - r/s/t - u/v
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



ETHNICITYEDUCATIONSOCIAL GRADEAGEGENDER
GCSE/

NODEGR/A-LVLO-LV/
FORMLMAST/ORCSE/FE-

BAMEWHITEQUALPHDEQUIVNVQ12DEC2C1AB75+65-7455-6445-5435-4425-3415-24MALEMALETOTAL
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6254964234124133106118203185578610990968391309302612Unweighted Base

60*55758*243126135131*12018917941*67*90*121*108*106*85*330288619Weighted Base

35348241658178716412412620395478715961221162384Is in pain
59%62%42%68%q65%q58%54%53%66%l70%lm50%59%60%64%66%56%72%di67%a56%62%

26297211406771595410410716304468575554187134323Is frightened
42%53%36%58%q53%q53%q45%45%55%60%lm38%44%49%56%52%52%63%hi57%a47%52%

19226131116344384376881124354643434314599245Is panicked
31%41%22%46%nq50%nq33%29%36%40%49%lm27%37%39%38%40%41%50%i44%a35%40%

142271510751545039728111262951444239131109241Is anxious
23%41%s26%44%q41%40%38%32%38%45%l27%38%33%42%41%39%45%i40%38%39%

1518411785245414155631022313736243912573199Appears to choke
24%33%19%32%41%q33%31%34%29%35%25%33%35%30%33%23%45%di38%a25%32%or gasp for air

181471363423536294951101930352914299867166Is breathless
31%26%22%26%33%26%28%24%26%29%23%29%d33%d29%d27%d13%34%d30%23%27%

151321372302626254156111723301725248958147Would not be able
25%24%22%30%24%20%20%21%22%31%m28%26%26%24%16%24%28%27%20%24%to make those

around them
understand what
they are saying

15116136131212823374371320252219257357131Could not talk to
24%21%22%25%24%16%22%19%19%24%17%20%22%20%20%18%29%22%20%21%those around them

119173629253220203010911211712235745102Is dropping in and
18%16%12%15%23%19%24%k17%11%17%24%13%12%17%16%12%27%dg17%16%17%out of

hconsciousness

1288838262527193222599191217285644100Is not aware that
20%16%14%16%20%18%21%16%17%12%13%14%10%16%11%16%33%de17%15%16%they are about to

fghidie

9809292122221428244111712161019543388Is cold, for
14%14%15%12%17%16%17%12%15%13%9%16%19%10%15%9%22%df16%12%14%example, their

hands go cold

879846181524141832551419111618513587Is not aware of
13%14%13%19%14%11%18%k11%9%18%k12%8%15%15%10%15%21%eh16%12%14%the treatment they

are receiving

87773723131512263247151914818453985Could not hear
14%14%12%15%18%9%12%10%14%18%11%10%16%16%13%7%21%d14%14%14%those around them

6296161028312112668536191535Something else
10%5%10%n7%n8%n1%6%3%7%6%6%8%7%6%4%3%6%6%5%6%

45782271515112214999131462362662None of these
7%10%14%9%6%11%11%9%12%8%23%cdf13%c10%11%13%c6%2%11%9%10%

g
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Base: All Respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e/f/g/h/i - j/k/l/m - n/o/p/q - r/s
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



ETHNICITYEDUCATIONSOCIAL GRADEAGEGENDER
GCSE/

NODEGR/A-LVLO-LV/
FORMLMAST/ORCSE/FE-

BAMEWHITEQUALPHDEQUIVNVQ12DEC2C1AB75+65-7455-6445-5435-4425-3415-24MALEMALETOTAL
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

60*55758*243126135131*12018917941*67*90*121*108*106*85*330288619Weighted Base

319735587453244425111323Don't know
6%3%12%np1%4%3%6%6%2%3%6%2%5%3%4%2%6%3%4%4%

-812215121232---1438Prefer not to say
-1%2%1%2%1%3%1%1%*5%def4%def3%---1%1%1%1%
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EXPERIENCE
WITH FINAL

HOURS/NUMBER IN
MINUTESHOUSEHOLDMARITAL STATUSTENUREAREAGOVERNMENT OFFICE REGION

RE-
NTEDRE-BEINGOWNED
FROMNTEDBO-OUT-
A PR-FROMUGHTRIGHT

WID/MAR/IVATELOCALON ABYMETROGR-
DIV/SI-LIVI-LAND-AUTH-MOR-HOUS-POLSUBEATERMID-SCOT-

NOYES3+21SEPNGLENG ASOTHERLORDORITYTGAGEEHOLDITANURBANURBANRURALLONDONSOUTHLANDSNORTHLANDTOTAL
(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

300308255228127831763517147891592021551761471348410520916747612Unweighted Base

31330128622211072*1753708**13967*21218114617714814883*143*18316247*619Weighted Base

2011811801337046114223577351511119810377106491069710230384Is in pain
64%60%63%60%64%64%65%60%66%55%52%71%lm61%67%g58%52%72%gh59%74%ce53%63%64%62%

17015215610958401031786702613088928157924584878028323Is frightened
54%51%55%49%52%55%59%o48%75%50%38%61%jl48%63%gh46%39%63%gh54%59%47%49%59%52%

13211311387453279134452169773695854643454666625245Is panicked
42%37%39%39%41%45%45%36%54%37%l23%46%l40%l47%h33%37%43%42%38%36%41%52%40%

12311811085472974138357218473627541643061715821241Is anxious
39%39%38%38%43%40%42%37%41%41%31%39%40%43%g42%g28%43%g36%43%39%36%45%39%

971019871302366111539147960524644582243506519199Appears to choke
31%34%34%32%27%31%38%30%61%28%21%38%l33%36%26%29%39%h27%30%27%40%c40%32%or gasp for air

8282755931165594640104858414736431636514914166Is breathless
26%27%26%27%28%22%32%25%73%29%l15%23%32%l28%26%24%29%19%25%28%30%29%27%

717664572617409123784947404527352239423410147Would not be able
23%25%22%26%24%23%23%25%26%26%l13%23%26%l27%26%18%24%26%28%23%21%22%24%to make those

around them
understand what
they are saying

646665481813378123910373939313229242741308131Could not talk to
20%22%23%21%16%18%21%22%26%28%kl15%17%22%26%18%21%20%29%19%23%19%17%21%those around them

534941421912365523092831313224161718262812102Is dropping in and
17%16%14%19%17%16%20%15%26%21%13%13%17%21%f18%16%11%21%13%14%17%26%17%out of

consciousness

623848371614384952712381532261626172522269100Is not aware that
20%u13%17%16%14%19%22%o13%59%19%j18%j18%j8%22%g15%11%18%21%18%12%16%20%16%they are about to

die

43463835161231455195312623251723112120251188Is cold, for
14%15%13%16%14%17%18%12%59%13%7%15%14%16%14%12%16%14%15%11%15%23%c14%example, their

hands go cold

46414231141130461181235182028162312231827787Is not aware of
15%14%15%14%12%15%17%12%12%13%17%17%10%14%16%11%16%15%16%10%17%14%14%the treatment they

are receiving

384744301272652126527222421152512191926885Could not hear
12%16%15%14%11%9%15%14%12%19%l8%13%12%17%12%10%17%15%14%11%16%16%14%those around them
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EXPERIENCE
WITH FINAL

HOURS/NUMBER IN
MINUTESHOUSEHOLDMARITAL STATUSTENUREAREAGOVERNMENT OFFICE REGION

RE-
NTEDRE-BEINGOWNED
FROMNTEDBO-OUT-
A PR-FROMUGHTRIGHT
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DIV/SI-LIVI-LAND-AUTH-MOR-HOUS-POLSUBEATERMID-SCOT-

NOYES3+21SEPNGLENG ASOTHERLORDORITYTGAGEEHOLDITANURBANURBANRURALLONDONSOUTHLANDSNORTHLANDTOTAL
(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

31330128622211072*1753708**13967*21218114617714814883*143*18316247*619Weighted Base

1124141664131919210128910955167235Something else
3%8%v5%7%5%5%7%5%12%6%4%5%7%6%5%7%6%6%4%9%4%4%6%

29332230981143-81219227172314872619262None of these
9%11%8%14%t9%11%6%12%-6%17%m9%12%5%10%16%i10%9%5%14%d12%4%10%

17511742814-83176124151052123Don't know
6%u2%4%3%4%3%4%4%-6%k5%k1%4%k4%7%f3%1%6%7%b3%2%2%4%

234123-4--123--53--3328Prefer not to say
1%1%1%1%2%5%op-1%--1%1%2%--3%hi2%--2%2%3%1%
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