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PROPRIETARY, MOBILE-OPTIMIZED* PLATFORM [J

Ipsos
Communities

Ipsos Online Communities creates a virtual and comfortable
environment, enabling participants to illustrate their thoughts
and ideas by using different devices to login, through which
researches and business brands can hear their authentic
feedbacks on the products or concepts. Furthermore, it breaks
the limitation of time or location. Compared with the traditional
research methods, such as Focus Group Discussion or in-depth
Interview, researchers tend to design interesting tasks to interact
with participants and to invite them to share pictures or videos at
anytime in order to gain insight into their preferences and
behaviors through visualization and a storytelling way.

*Mobile-optimized for all basic activity types
including standard survey questions, discussions,
blogs, ideation and voting tools.

All Standard Custom Hotzone Monadic or Multimedia
Question Types Programming Sequential Monadic Stimuli Exposure
Blogs and Discussion Live Chats and Co-Creation Markerboard

Video Diaries and Ideation Video Focus Groups and Voting

ENGAGEMENT AND COLLABORATION FOR REAL-TIME INSIGHTS

Our engagement-driven approach fosters a

comfortable environment where community
members speak candidly and openly, leading
the way to in-depth consumer understanding

and insight discovery.

Contact us

Michelle Hsieh, Ipsos IUU Director
Michelle.Hsieh@ipsos.com
(02) 2701-7278 #111
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