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Pre -Covid , Now and Future ðTwo Key Premises

Status Quo Sequences of Disruptive Moments

Desire Leads to Behavior Behavioral Cues are Essential

Covid-19: 

Behavioral Science:

Pre Covid-19: 

Pre Behavioral Science:
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Habits Framework
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Reinforcement

RewardBehaviorCue

Understanding habitual/new behaviors as well as predicting if behaviors persist. 
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Locations & Setting Script Psychological 

State
Physical StateIdentities & Roles

Various factors can serve as a cue for behavior to happen

Cue
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Cue

Different types of cues

ÅLocations & Setting

ÅScript

ÅIdentities & Roles

ÅPsychological States

ÅVisceral Physical States 
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Cue

Different types of cues

ÅLocations & Setting
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Best Practice: Embedded Cues Cue
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Physical | Ability Knowledge Effort Financial
Emotions | 

Motivations

Behavior

Behaviors are likely to persist if thereôs fewer/weaker barriers
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CueBehavior

Different types of barriers

ÅPhysical | Ability

ÅEmotions | Motivations

ÅFinancial 

ÅKnowledge

ÅEffort
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Different types of barriers
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ÅPhysical | Ability

ÅEmotions | Motivations

ÅFinancial 

ÅKnowledge

ÅEffort

Behavior

PROMOTION 

FOCUS

PREVENTION 

FOCUS VS


