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Housekeeping

This webinar will run for 1 hour

If you have questions, message the chat. We'll answer them at the
end during the Q&A session.

If you have questions after the webinar, get in touch with your
dedicated contact or reach out at team@synthesio.com.

If you share anything on social media during the webinar, use
#SynthesioLive.
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COVID-19 is just part of our lives now. Here's how
everything is changing. Not new normal, new abnormal.




Your (Our) Anxieties

How to adjust business strategies?
What does the future have in store for us?

Will a 2nd wave hit?

Will we be able to retain our staff/resources
to keep going?

Which marketing activities to focus on with
smaller or no budget?

How do | relate to my customers?

How can we provide support?
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As we navigate the ever-changing landscape,
social intelligence helps keep us agile as we try
to uncover how consumers are evolving




Why Social Listening Matters
During the Pandemic

Our pandemic lifestyles
are changing our orientation to brands

Online word of mouth
is the only word of mouth

o Your consumers daily routines
o  Their innovations and creativity

o Declarations - What consumers
plan to do post-quarantine

Frustrations, what do they miss

Epiphanies, what they now think
differently about




Ipsos - Key Dimensions For Fostering Close Relationships

Fair
Treatment

Belonging




Approaches to Social Insight
Different POVs (We've Observed)

Ineffective = Narrow
Brand-focused perspective
Looking at "right now"
Emphasis on "traditional" inputs like Twitter

Inattentive to consumer / public POV

Thinking as a brand first

COVID helps us let go of some bad habits and reset with a better consumer-focused angle




Approaches to Social Insight
Lenses

The way we parse the data matters: Humans are talking about their
experiences, not talking ot brands.

Simple Advanced
COVID as a lens... Lifestyle as a lens...

Highlights how brand directly is Queries on human experiences
affected knowing COVID is a context

Are we overlaying frameworks to uncover real thoughts or to tell us what we want to hear?
Are we focusing on all consumer behaviors or only ones with a brand?




Abnormal Summer Lifestyle
"Protest” Trends

Topic Timeline

2020/03/07 - 2020/06/07

60K @ Work Life
@ Health & Wellness
© School
@ Social Good

@ Financial
@ Home Life / Family
Entertainment

@ Looking Forward

12 Apr 2020 19 Apr 2020 26 Apr 2020

3 May 2020

10 May 2020 17 May 2020

24 May 2020 31 May 2020

"Haircut" protests — about Looking Forward
BLM protests — about Social Good




Abnormal Summer Lifestyle
Divergent Narratives...

Word Network

2020/02/01 - 2020/12/31 Lens: Reopen Keywords

point
order

orders country

distancing |\
(0 protesters
\  coronavirus
police ™ \ business
protesting Q\, \
social -~
guns

new 1= N \ protest
— haircuts -~ .
@ stae DO

) covid-19
protests / \\ N masks
> \C >
michigan

pandemic stay-at-home
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Words relative intensity

High Maximal

states

Word Network

2020/02/01 - 2020/12/31 LenS: BLM KeyWOI’dS

officer ~ Public

N7/

social
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2020 news

justice  country Protests

_ protesters
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racist
matter
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[ pandemic . % \
protes(/ . ® \ /
~ | died
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Abnormal Summer Lifestyle
.. Similar Context

Word Network Word Network
2020/02/01 - 2020/12/31 Lens: Reopen Keywords 2020/02/01 - 2020/12/31 Lens: BLM Keywords

point .
order 5656 — officer  Public
small J
orders distancing \ country /l\ (!
o
(. protesters justice  country protests | S90%
N\ ®
police -
prolesnngi\; \
social -~

new S X matter
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states
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t stay-at-home protes ) \ /
capitol P ~ ( died

national bl
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The Human Experience
of Living Through a Pandemic




Positive

Emotional Journey

Understanding the COVID-19 Emotional Journey Can Help Anticipate
What Comes Next And The Roles Brands Can Play

Uncertainty Adjustment Enduring Exploration Rebuildin

Preparation i Acclimation i Anticipation Recalibration Settling In

Rumors of a Prep mode New routines ~ Consumers Tensions build with Signs of change Urgent yet Consumer confidence ‘New normal’
potential crisis  is triggered  are defined settle in no end in sight spark excitement skeptical jump to and economy begin to begins to take
spread “normal” rebound shape

ILLUSTRATIVE

y

Defi

4

ning Confusion Urgency Flexibility Exploration Aggravation Excitement Hope & Alertness Resilience Acceptance

Emotion Defiance Fear Anxiety Boredom Hopelessness Relief Skepticism & Doubt Overstimulation Confidence

e ———



Early On, Social Conversation Revealed How this Emotional Journey
Has Unfolded with Food

Uncertainty Preparation Adjustment Acclimation Endurance Anticipation

° D> o D> o D> © D> O D> ®

Food as an Stockpiling and Quarantine Reminiscing The Rise of the
Immunity Booster  Panic Buying Snacking through Food Home Chef
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Source: Synthesio: Global Conversation on FOOD linked to COVID-19 and Coronavirus, March 1-April 15, 2020




The Experience Through this Continuum Continues to Come to Life via
Social, Particularly When Looking at Memes

Uncertainty Adjustment Exploration
Preparation

ﬁ%ﬁ

Acclimation Anticipation Recalibration Settling In

iiih —

o H'cuxv““ 1ﬂuI FH“E“E.?“TE'J.%"J‘ S Slales OIIBIIIIIQ Time traveller: What year is it? Lagghing at corona memes like

Me: It's 2020.
nack “n Ilke 'ﬁmiuuvsdlm Oh. The first year of quarantine.
o

Me:

>

THAT'S WHAT IT'S GONNA FEEL
LIKEWHEN QUARRNTINE IS OVER.




We Can Also See That People are Tired, Indicated by a Steady Decline
in Social Conversation on COVID

COVID-19 was mentioned more than 2M times over the past week, with a consistent decline in conversation citing COVID outright due to
Americans having acclimated to the situation and no longer making direct references to the virus. While conversation overall declined week
over week, we are starting to see the decline leveling off.

Coronavirus Mentions Public Mentions, 3/16 — 5/24

1500k
1350k
1200k
1050k
900k
750k
600k
450k Consistent decrease in
300k conversation over the weekend
150k
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Daily volume peak on 3/19: 1.3M




And When Discussing COVID in Social, We See Predominant Feelings Of
Anger Fueled by the Daily News Cycle

Emotions Trended by Day
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With More Attention on Re-openings,

Measures to Prevent Spread

Social Reiterates Divide on Safety

SOV by Topic
Shopping & Delivery 3%
People 5%

60 /0 of Americans say they

are maintaining social distance

Preventative Actions 20%

5 0 /0 report wearing a mask

all the time

1 8 /0 report seeing others

wearing masks or maintaining social

Authorities 27%

distance S & o o
NN DY B 0
) ) L N > S N
According to Ipsos Polling, and

Reiterated in Social Conversation

® Shopping & Delivery

e Coronavirus e Authorities e Economic e Preventative Actions

Q Q Q Q Q Q
S & O O O
P

Coronavirus 30%

o People




Social Conversation About Coronavirus Also Reveals Growing Concern
About the Longevity of the Crisis and Reopening

While consumer conversation is still focused on the number of deaths and economic impacts, those
conversations are in decline. News of states and businesses reopening is now the 3™ most discussed COVID
topic and conversation about vaccinations has increased steadily over the past month.

® May 11-May24 @ Prior 2 Weeks
744k Mentions about Re-openings grew by
3% over the past 2 weeks
501k Elections saw a 9% increase as Congress
x>
&

455k 437k voted remotely on a stimulus relief package

345k 286k Vaccine chatter grew 14% over the past 2 weeks, maintaining
a steady increase in conversation over the past month Traivel resiriclions saw 3 6%
increase the prior 2 weeks
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When We Shift the Conversation Lens to People's Lifestyle, Gratitude
Dominates Reiterating an Effort to Maintain Hope

Social Buzz (5/26-6/07)
Share of buzz broken out via Al text analytics processing

e Optimistic
e [nert

e Fearful

e Angry

Grateful

#WerelnThisTogether

Twitter User
@twitteruser

My son drove us the long way home from grocery store
just to look at the green world today.

7:45 PM - May 16, 2020 - Twitter for Android

Twitter User
@twitteruser

We hope everyone is staying home and staying safe
during this pandemic. Sending you all love and light
during this time @

#stayhomeﬁ #covid19 #covid #staysafe #stayhealthy
#love #positivevibes #positivity...
instagram.com/p/CAN3n9FA36a/...

11:21 AM - May 15, 2020 - Instagram




Amid States Re-opening, Health and Wellness Conversation Reveals
Renewed Efforts to Get In Shape for Summer

Top words and hashtags associated with summertime Health & Wellness show consumers are looking to feel

their best, even if they plan on staying home.

Top 30 Words: Summer Health & Wellness

hope

started maybe
fall

try
“~_start stay /

different social  \yeeks

love \ feel
~ /

new S summer ~" hard

~,

knds”// help / \ point
: full
things
s~ 2020
trying ~~ life times
working

body _
friends

Twitter User 'l‘:?r User
@twitteruser @witteruser

I hate to be one of those dudes that flexes muscles like
it's the meaning of life, but I'm going to start working out
my chest, arms, and core and do day-to-day updates.
Calisthenics only. Any tips are appreciated!#fitness
#summerbody #LollHateHashtagging

For those tryna lose weight and get their summer body
on, eating less + intermittent fasting will produce better
results than doing lots of cardio

1:27 PM - May 24, 2020 - Twitter for iPhone
9:37 PM - May 24, 2020 - Twitter for Android

Twitter User
@twitteruser

Just bought a new bathing suit for the first time in 4 years
because I'm not gonna let me weight gain stop me from
enjoying my summer anymore.

7:56 PM - May 24, 2020 - Twitter for iPhone

Top Hashtags: Health & Wellness

#fitness #health
#summer #motivation
#workout #exercise

#lift #love



With Social Distancing Still Suggested, People Also Seek to Utilize
Their Personal Outdoor Space to Safely Socialize

Summer 2020 is all about the backyard, as consumers look to their outdoor space to make the most of the
summer without travel. Additionally, backyards enable safe socially distant hangouts with friends and family.

Los Angeles, California

' Instagram User ' Instagram User
Instagram User ‘ Richmond, Virginia

Qv

914 likes

InstagramUser My backyard on March 26th (the
m bottom) and May 24th (on the top)!!! My love for gardening O Q V
was never quite like this before quarantine and social
27 likes

distance learning. 828 views

i ; = InstagramPic If we can't travel to New Orleans then we
InstagramUser Second step to our staycation back yard fun, Well!!! 8 weeks later and here we are!!! | definitely

bring Nawlins to our backyard! %~ Good jazz )} reat
we got a hammock and currently getting our vitamin D thought we would be done with social distancing by the comgpany & a delicious Cr:wﬁsh B(ﬁ’lis all wé neezﬁa%o feel
while talking about what should we do next? & @ «" E:lisr;:mfr;‘;rnc/af’;‘:nz‘:gcg:gg :g_‘;’;%;ﬂi‘;‘gl‘f to still like we traveled to NOLA - this weekend. | want to thank
'S " { it A Ga)
#staycation #hammock #backyard #funinthesun . Y W frgla/;‘lita"d for a heavenly dinner 3 Just look at that

<




Social Conversation About Cooking Continues to be High, Focused on
Enjoying Home-Cooked Meals or Finally Eating Out

US Daily Volume of Shopping, Cooking, Eating Conversation
Instagram User Instagram User
20,000 Jersey City, New Jersey

18,000 .
16,000 ———
14,000% N ' (32%)
12,000 MR

10,000

8,000

5,000

4,000

2,000

0 R .
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A Twitter user sparked a viral discussion online by asking
followers their favorite Chex Mix piece

Twitter User 3
@twitteruser e -
what's the best chex mix piece 4 )1 F U L

Mini e Square Cirl L
i ircle
Breadstick C"'P Prezel ~ Com  Wheat pr o0 Qv ( 1 2 0/ ) 27 likes
Chex Chex 914 likes 0 InstagramUser Happy Monday folks!
" 4 \ InstagramUser .
X be i . .
\ # Today's bake is my grandmother's cinnamon rolls! They Just wanted to show off last night's dinner... Zoodles &
i make me so happy! | remember all the happy times we with baked eggplant S @ Parmesan! Expect my
spent t{@k'ﬂg these on Saturdays! | am so thankful to have mozzarella cheese smelled funny.... so it's more like baked
her recipe boxes. eggplant with a Mexican cheese twist? 4% It was still
delish!! And now I have healthy leftover for either lunch or
5116 PM - May 20, 2020 - Twitter for iPhone dinner today @,




With The Increase Of Home Cooking, Consumers Express An Increased
Appreciation Of Their Kitchen Appliances

Conversations around cooking and baking also reveal that they are looking forward to using their appliances
and new skills to entertain post-quarantine.

Instagram User
New York, New York

Qv

30 likes

InstagramUser |f | have to pick a favorite space in my home,
it would definitely be my kitchen. My husband and |
decided that this is one area of our home where | have total
say on the design and specification. Preparing meals for
my entire family on a daily basis is not easy, but this dream
kitchen inspires and motivates me every day.

Twitter User
@twitteruser

Can't wait to deck out my kitchen with new appliances

and spoil all my friends with so many baked goods and

have cute dinner parties at my place 2%, (once this is all
over of course)

7:54 PM - May 7, 2020 - Twitter for iPhone

Twitter User
@twitteruser

[deep breath] | just want a big kitchen so | can bake and
cook and use all our cool tools and appliances and make
meals for my found family and have a welcoming happy
home where there's always something to eat or drink
waiting for you

12:34 AM - May 7, 2020 - Twitter Web App

Twitter User

@twitteruser
In all fairness, when you are cooking three meals a day at
home, which is not historically the norm for my family, the

desire for some kitchen appliances is reasonable.

5:22 PM - May 8, 2020 - Twitter Web App

Twitter User
@twitteruser

I'm the extra friend with all the extra kitchen appliances
who takes taco Tuesday above and beyond. Soul food
Sunday'’s will always be a thing in my home.

| love a good dinner party & - i can't wait until they let us
outside. 3 months after that I'll make my friends a meal.

10:57 AM - May 7, 2020 - Twitter for iPhone




People are Still Coping with Traditional and New Indulgences

What started as indulging solely to cope has started to evolve for some, using it to inspire more creative pursuits
beyond the standard “happy hour”, including reaching for CBD as they try out new methods to relax.

So what you are
telling me is the Idon’t
corona virus made  always
feel anxious

you eat all day?

“w’

BUT WHEN | DO,
| TAKELBD OIL

Sit N’ Sip Refillable
Winebag Chair

wARAT 516

Twitter User
@twitteruser

It's 11:38pm. I'm drinking whiskey and eating Cinnamon
Toast Crunch dry out of the box in bed while watching
Judge Mathis. This has without a doubt been the worst
two weeks of my life, thanks a lot coronavirus

12:40 AM - Mar 27, 2020 - Twitter for iPhone

Twitter User
@twitteruser
Wonder if my shortness of breath is COVID-19 or a result

of eating my bodyweight in Stouffer's lasagna and white
bread

12:30 AM - Mar 27, 2020 - Twitter for iPhone

Instagram User
Las Vegas, Nevada

Qv W

174 likes

InstagramUserThere is not enough coffee in the world to
wake me up was my mood during most of the coronavirus
shutdown.

| don't have to leave my house for my cup of joe (win for
social distancing!) and the CBD/caffeine combo keeps me
focused, awake & buzzing with creativity. Instead of 4-5
cups of coffee, | drink just one & still am in WFH beast
mode all day.



https://www.instagram.com/p/B-z7WfbBeVZ/
https://www.instagram.com/p/B-z7WfbBeVZ/
https://www.instagram.com/p/B-z7WfbBeVZ/
https://www.instagram.com/p/B-z7WfbBeVZ/
https://www.instagram.com/p/B-z7WfbBeVZ/
https://www.instagram.com/p/B-z7WfbBeVZ/
https://twitter.com/MimoDumas13/status/1252085367957786625#823204983566843904

Vacation and Travel Plans for 2020 Shift Into o Different Gear Focused
on Road Trips over Flying

Fear is driving travel plans. Those who do plan to travel, will likely go closer and feel safer taking a car than a plane.

You wanna travel so bad that you

didn’t notice this was a cake Afraid to travel internationally for

quite some time.

Driving vacation to a rural or scenic
destination in the U.S.

Afraid to travel in the U.S. for quite
some time.

Not financially comfortable planning
a vacation.

Driving vacation to an urban
destination in the U.S.

Source: Ipsos MarsCom Commercial COVID Survey; (n=1113) May 28 — May 29, 2020




Parents Looking Forward to Summer Travels Plans Seek Local Activities
and Alternatives To Fill The Time

Top words in Summer Travel conversation indicate originally scheduled plans are changing, causing many to stay home. This
especially impacts parents as they search for ways to occupy their children throughout the summer.

The coming week will see the end of the school year for my kids and .
the second time that one of my kids will celebrate a birthday without a Top 30 Words: Summer Travel
party. It will see them looking to the approaching summer with wrote

no summer camp and no swim team. kids full
start

june quote\
: : : : : ; id-19
We have a possible beach trip and a camping trip, but that's it so far! . °p“'\ L change pianning
That Summer heat gets me and these kids only want to stay outside! If originally 2020
places don't open this Summer, | guess we will be inside cleaning and season  new
watching tv all day. & =

summer oOutside

coronavirus ~ .
= pandemic

trip_—~ stay

things
o \

plan
weeks

Normally we travel (a road trip at least), but that doesn't look very love

likely in our part of the world right now. So we are planning fun family big wor{d plaes
activities at home and | have a list of sewing projects and crafts.




Social Topics to Watch Going into Summer 2020

Reopenings Protests

The term is growing as the Protests continue to take place

country reopens - how across the country - how will
quick will the uptake be? this impact summer plans?

Health and Wellness

Economic Impact
Indulgence as a coping

What will the impact be for | mechanism had a rise during
people struggling to quarantine, will it come back
survive through the with continued anxiety?
summer?
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Demo / Insight Showcase
What is Staying Healthy?

Which Topics Tend To Be Mentioned At The Same Time?

8th March 2020 - 8th June 2020

Exercise / Weight Gain
Weird Schedules
Routines
Supplements

Eating Patterns
Virtual Hangouts

Stress & anxiety

Dreams
Self-Medication

Co-mentions intensity
-

minimum average maximum

Top-hashtags from co-mentions
2020/03/08 - 2020/06/08

HASHTAGS
#fitness
#nutrition
#fasting
#factorfiction
#im
#overeasy
#health
#diet
#weightloss
#exercise

#workout

FREQUENCY
7o I
2 -
20 1N
23 N
22 R
2s R
2 IR
16 [l
16 [l

a







Recording and Slides will be shared via email

Upcoming webinar for Synthesio customers: Injecting Quality and
Confidence Across Your Social Data

o Tues, June 30th 11 AM EST/ 8 AM PST/ 5 PM CET

Stay tuned for the our next Ipsos and Synthesio webinar in July with
Ipsos MORI!

Any questions for our speakers? Contact Vijay at
and Menaka at
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