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Understand Ipsos’ social listening plaform- Synthesio in
one minute

Ipsos

Social media content will influence consumer decision making:

During social media is getting more and more important, effect of word of mouth is increasing. Most
user will search other consumers’ rating and recommend mention on the websites before making
important purchasing. Not only product spec, but also technology, KOL’s recommend, and price
comparison, will have big impact to consumer decision making. Therefore, observing social media and
understanding consumer comment become important issue when company do product design and

channel marketing.

Building own social listening system take lots of cost:

Many companies have already known the importance of social listening. But to many companies,
building a social listening system will consume lots of resource. To build a social listening system,
when website page change, or the private policy change, web crawler needs to be modified to recap
the data. Maintaining web crawler alive will cause a company lots of software engineer resource.

When data crawled back, data need to store into the system. Social media data is unstructured data
and covering different type of text, picture and video. And same as big data, social media data get
volume, variety and velocity characteristics, a company need spend lots budget on computing power
and storage space. Therefore, company will care about ROI to see if social listening system can

balance revenue and spending

Using Social Listening as a Service will decrease difficulty of collecting social media:

When companies face the evaluation of needs of

collecting data and cost of building system, they can ,
also consider about professional Social Listening as g
a Service. IPSOS acquires world famous social
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listening company, Synthesio.

Synthesio has highly data coverage, its data collection 4

covers 195 countries, more than 80 languages and more o

than 600 million websites. Using next generation artificial @ \ 3
intelligence technology, user can set up custom dashboard in

simple steps, track media and KOL (key opinion leader) who will influence to brand image, and do
market trend analysis. Therefore, Synthesio also choose by famous research institute Forrester as

social listening leader.

Adapting social listening service like Synthesio, companies could speed up global social media data
collection time, and do brand health analysis, campaign effect analysis and market trend analysis.
And it will help companies to improve product design to fit potential users’ expectation and to

reallocate marketing resource for better advertisement effect.



Ipsos is the global leader in branding and marketing research and has locations in over 90
countries and regions across the world. Our creative solutions help us build strong relationships
which lead to better results for our clients. This has made us the trusted advisor and with all
matters lead by our industry expert from measuring, modeling to managing customer and
employee relationships.

For more information, visit us online at:
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