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More Pakistanis think that it is advantageous to be a woman than
being a man in our society.

All things considered, in our society today do you think that there are more advantages in being a man, or more advantages in being a woman, or is there no
difference?
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Being a Woman No Difference Being a Man
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Interestingly, even more females themselves consider it to be
advantageous being a woman in Pakistan

All things considered, in our society today do you think that there are more advantages in being a man, or more advantages in being a woman, or is there no

difference?
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Demographics Being a woman No Difference Being a man

Overall 29% 49%

- - -

Source: 1,048 Pakistani 18+ adults, CATI interviews, March, 2021 @

Female 53%
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More advantage perceptions being a woman in higher Socioeconomic
classes in Pakistan; men advantage pronounced in lower class

All things considered, in our society today do you think that there are more advantages in being a man, or more advantages in being a woman, or is there no
difference?
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Demographics Being a woman No Difference Being a man
Overall _ 49% 21%
SECE 7%
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Women are perceived to be more at advantage in urban Pakistan,
while men are considered more at advantage in rural setting

All things considered, in our society today do you think that there are more advantages in being a man, or more advantages in being a woman, or is there no
difference?
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Demographics Being a woman No Difference Being a man

[0)
Overall 49%
Urban 48%
Rural 56%
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KPK & Baluchistan seem to reveal males’ dominance in gender
advantage

All things considered, in our society today do you think that there are more advantages in being a man, or more advantages in being a woman, or is there no
difference?
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Provinces Being a woman No Difference Being a man
Sindh o
Punjab 33% 46%

Balochistan

(0] 0,
Baluchistan 60%
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ABOUT IPSOS

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide true
understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or
employees. Our 75 business solutions are based on primary
data coming from our surveys, social media monitoring, and
qualitative or observational techniques.

“‘Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg

IPS:FP
WWW.ipSos.com

TS-Ipsos | Gender parity poll in Pakistan

GAME CHANGERS

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.




