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IPSOS FLAIR:

UNDERSTAND TO FORESEE

Henri Wallard
Deputy CEO

In 2019, when we launched the first edition of Ipsos Flair in South Korea, the
tone was proactive. We recalled the “miracle of the Han River”, an expression
echoing the “miracle on the Rhine”, used to describe the economic rebirth of
West Germany after the Second World War. In his 1961 New Year’s speech,
Chang Myon, Prime Minister of South Korea’'s Second Republic, quoted this
expression and urged South Koreans to stand firm in the difficulties to create the

conditions for a similar economic recovery.

After the economic hit of the Covid-19 pandemic in the first half of 2020, the
Bank of Korea estimates that growth should represent at least 3% in 2021. In
the context of global crisis, this would make Korea the least impacted OECD
country and allow it to become the world’s 9th largest economy this year, up
three places from 2019.

This second edition of Ipsos Flair is therefore all the more interesting given
that, while so many other countries in the world are embroiled in the health
and economic problems, South Korea continues to take the lead and makes it
possible to picture what could be the “New World”.

This has been Flair’s job since its creation in 2005: to analyze the values
and attitudes of consumer-citizens and their view of all the players in society
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(brands, advertising, companies, media, politicians, etc.) in a number of
countries around the world to provide substantial analysis and recommend
the best strategies. Flair is instinct and intuition, the ability to capture the
atmosphere of a country, to perceive the right direction, to know when to act
... Itis also another way of looking, considering survey results as sociological
symptoms to understand the reality of relationships between people and
everything around them.

To do this, Ipsos teams assess market potential and interpret market trends,
combining a variety of methods ranging from surveys to qualitative sources
and social media, to name a few, with know-how, science and technology.
Our experts help clients develop and strengthen their brands and build long-
term relationships with their clients. They test advertising and study audience
responses to various media and measure public opinion around the world.

This second publication summarizes the knowledge and experience acquired by
our research teams in South Korea, both on what permanent changes the crisis
has brought, as well as on the new strategies requires for the each category:
Public Affairs, FMCG, Consumer Trends, Automotive, Home appliances and
Electronics, IT and Digital trends, Media.

So, I'm proud to be able to share our new edition and grateful for our teams.
Thanks to our experts, | invite you to discover how South Korea can be

considered as one of the pilot countries of the “Day After Tomorrrow”.

Enjoy your reading!
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EDITORIAL

Yves Bardon

Ipsos Flair Programme Director, Ipsos Knowledge Centre

Covid-19 has revealed and accelerated phenomena and trends that will grow in
the coming years in both South Korea and the rest of the world.

REVELATIONS

The virus has highlighted our vulnerability. Since 2002, the year of the SARS
(which also spread to around thirty countries from China), and 2009 (H1N1),
experts were already warning on the risks of a pandemic.

The health crisis also revealed that other risks and challenges lay ahead.

Climate change, resource problems, floods or storms, rising sea levels, water stress,
reduction in biodiversity, etc. are among the points related to environmental issues.

Ageing population, a lower fertility rate, issues related to the level of
dependency of the weakest, age-related pathologies, impact both demography
and the health of populations.

Korea is a good example of this point of view. The birth rate has been declining for
years and in 2020 the number of births was for the first time lower than the number of
deaths (275,815 vs. 307,764). According to the Ministry of the Interior, in 2067, South
Korea’s population is expected to be just 39 million and the median age will be 62.
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Several reasons are mentioned to explain such a low birth rate: the costs of educating
children, soaring real estate prices.

The issue of inequality in income and status polarizes societies. In South Korea,
inequalities between men and women, especially in wages', are becoming a
point of tension . I n 2020 as in 2019, South Korea was ranked 108th out of
153 countries globally on gender equality carried out by the World Economic
Forum, advancing 10 places in three years?. This is the sign of a social
transformation following the demonstrations of 2018 and the #MeToo movement
which is now expressed in the presence of feminists in politics. In April 2020, a
new party presented for the first time all-female candidate shortlists.

Another challenge, this time geopolitical and economic, is connecting new
relationships between countries, such as the Regional Comprehensive Economic
Partnership (RCEP) signed at the end of 2020 at the initiative of China with
Indonesia, Thailand, Singapore, Malaysia, the Philippines, Vietnam, Burma,
Cambodia, Laos, Brunei, Japan, South Korea, Australia and New Zealand. This
partnership contains more than two billion people, 30% of global GDP and more
alliance reversals or less some with the United States and the Commonwealth.

By the same logic, the change of polarities with the asserted predominance of
Asia: with the exception of the United States (second), four of the five countries at
the top of the 2024 GDP ranking carried out by the IMF will be in the APAC region.
This includes China in first, India third, Japan fourth, and Indonesia fifth.

The world of work will also evolve with even more automation, artificial
intelligence and robotization. This has been branded the fourth industrial
revolution at the Davos Forum 2021, where the focus was on ‘The Great Reset'®.

Becoming aware of the reality of these trends and confronting them is a major
challenge for South Korea.
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ACCELERATIONS

We saw during the pandemic that most transformations were carried out under
pressure with often far-reaching consequences. In the first half of 2020, the
suicide rate of Korean women aged between 20 to 30 years old increased by
40% compared to the same period in 2019. In response, Prime Minister Chung
Sye-kyun said: “It is difficult to say what effect the Covid-19 will have, in the
long term, on a country which already has one of the highest suicide rates.
raised in the world. " .

Among the reasons identified by the Korean Women'’s Development Institute is
the economic consequences of the pandemic-617,000 women lost their jobs
from February to April 2020 compared 401,000 men, but also there is the
harassment, which existed before the crisis. It should also be noted that, as
shown in the survey carried out by Ipsos for the World Economic Forum, 51% of
South Koreans fear that the employment situation will deteriorate in 2021, their
top worry*,

Another new change brought about by the pandemic is that contact with others
has become a major worry. This is because the outside world and “people” can
be viewed as risks with the ease at which the virus can be transmitted. The
virus and the fear of contamination has reversed the inside / out relationship.

Previously, the outdoors was synonymous with freedom, meetings, new
discoveries . Indoors has not only become perceived as cocooning and home
sweet home, but with the limit of its four walls, routine, isolation, and even
boredom. Outside is still synonymous with risk, inside with security and
freedom.
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With the integration of new technologies into our daily lives, accelerated to
unimaginable proportions, they have emerged as the most effective way to
overcome the obstacles to the continuity of professional and personal life. In all
areas, health, work, education, leisure, commerce, technology has dominated -
telemedicine or teleconsultation, teleworking, tele-education, platforms, online
shopping, video interview on dating sites. It has enabled, even encouraged, the
passage from “in contact” to “without contact” in this constrained and remote
world resulting from anti-contamination measures. During the crisis, while
technologies did not replace real interactions, they nonetheless prolonged them,
whether within the workplace or with family and friends.

As also shown in an Ipsos survey for the World Economic Forum, the
development of access to digital tools and technologies is at the top of what
will improve in 2021 . Followed by the possibilities for training and education.
In South Korea, for example, 44% of the population surveyed believe that the
development and availability of digital tools and technologies will progress
further this year .

Conversely, on all other subjects, the pace of climate change, jobs, health,
inequalities, international relations, 2021 carries everything except a message
of hope. In South Korea in particular, where - after unemployment - the biggest
worries are climate change (47%) and inequalities (29%).
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CHOICES AND ACTIONS

The biggest challenge now is to move from the transformation undergone
to the transformation chosen, so that the world without contact is also a
world of pleasure.

Whatever the health situation, the basic motivations have not changed: to gain
material comfort. From the caves of prehistoric man to the most impressive
shopping mall, it seems that the human trajectory is indeed the same, gaining in
comfort, well-being and pleasure.

This trend was confirmed in South Korea, during the Korea Sale Festa 2020 (the
Korean equivalent of Black Friday running from November 1 to 15). The sales of
the eight largest online shopping platforms (notably Coupang, eBay Korea and
11th Street) grew 27% compared to the same period in 2019. The volume of
online purchases was 3.19 trillion won (US $ 2.86 billion), higher than the total
sales of department stores and large hypermarkets, whose turnover increased
by only 1% for fear of contamination in the “offline” world.

In the United States, while more than 300,000 people had died of Covid-19 at
this time, from Thanksgiving to the end of Black Friday, online sales represented
23.5 billion dollars in revenue (+23 % / 2019); Cyber Monday is not to be
outdone with $ 10.8 billion (+ 15.1% / 2019).

2021 is also an opportunity to remember that their ability to transform has
enabled the world’s largest groups to overcome the greatest crises. Kellogg's,
P&G, Heinz, Nestlé lived through 1929; McDonald’s, Sony, Apple were born in
the 1970s; Google, Amazon, Ebay were born near the Internet Bubble explosion.
Who will be the Covid-19 babies? Korean robotics companies? Amazon?
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Technologies will be at the heart of the transition from the transformations
undergone to the transformations chosen, from reaction to anticipation, from
defensive to offensive. It is not by chance that in 2021, technologies were at
the heart of the various issues discussed at Davos, in particular in the context of
the fourth industrial revolution in connection with artificial intelligence. 63% of
the presidents of the largest global groups consider that Al will have a greater
impact than that of the internet. And it is no pure coincidence that our experts
tackle the different facets of technologies in the daily life of Korean people in
our new edition of Ipsos Flair in South Korea.

And it’s no coincidence that our title is Leading the Way, Resilience,
Perspectives & Innovations.

Resilience despite Covid-19, thanks to its exports which benefit from the
Chinese recovery, the “zoom boom” and a GDP growth of 1.1% in the final
quarter of 2020 after +2.1% in the previous quarter. By comparison, the
economy of eurozone countries shrank by more than 7% and Japan’s GDP fell
by 5%.

Outlook, because South Korea could experience 3% growth in 2021 while
the prospect of collective immunity in the second half of the year could
support demand.

Innovations, because that is the condition for transforming and inventing society
as well as businesses, brands and companies, and the world of tomorrow. As early
as 2019, South Korea launched the world’s first 5G smartphone, a step ahead!

The prolonging of this unprecedented pandemic is expected to make 2021
another difficult year.
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THE VIEW OF THE CEO

Yang Kil

Ipsos in South Korea

Society requires new changes and developments with the creation of a new
environment as a result of Covid-19.

As Charles Darwin said: “It is not the strongest of the species that survives, nor the
most intelligent that survives. It is the one that is most adaptable to change.” Adjusting
to new changes in response to a new environment has become a necessity.

| am very proud that South Korea was selected again this year for Ipsos Flair to gain the
opportunity of introducing the South Korean market as well as its consumers. As this
year’s report focuses on the changes caused by Covid-19, | hope it will bring insight
into identifying new trends and creating business strategies for the post-Covid-19 era.

With aims to create a comprehensive and in-depth report, Ipsos Korea created
a TF team of senior researchers who have extensive experience in researching
various industries and have a deep understanding for business strategies.

I would like to thank these researchers for helping construct a highly
professional report through surveys and desk research while handling other
projects as well. Special thanks to Dongkoo Kang, Seungheon Han, Sang Yoo,
Changyub Lee, JungAh Lee, Heon Choi, Dohie Kim and Eunhae Yoo.

| hope readers find this report insightful and would appreciate the sharing of this
report as well as any type of feedback.
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“Do you know why there are
more home runs in a breaking
ball than a fastball?

It’s harder to hit, but as long as
you hit it, the breaking ball with
more rotation is more powerful
and flies farther away. Is there
a breaking ball in front of me
that is harder and harder than
others? Congratulations. You've
been given a great opportunity
to hit a home run.”

Hyunjin Ryu

19






IPSOS FLAIR COLLECTION | SOUTH KOREA 2021

SOUTH KOREA IN 2021



PREDICTIONS FOR 2021

At the end of December 2019, the previous edition of Ipsos Global Advisor
Predictions showed that 75% globally thought that 2020 would be a better
year than the previous one, compared to 62% of South Koreans. Because of
the Covid-19, 79% of South Koreans (70% globally) say 2020 was a bad year
for themselves and their families. In terms of whether 2020 was a bad year for
their country, 92% of South Koreans (90% globally) say this is the case. Our
predictions survey found only two-thirds (65%) of South Koreans feel 2021 will
be better than 2020. This compares to 77% globally who feel this will be the
case, with China the most optimistic (94%), and European countries the most
pessimistic for the new year.
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HERE ARE SOUTH KOREANS’ PREDICTIONS FOR 2021

e 54% of South Koreans believe that the economic situation will be better
in 2021, exactly at the level of the global average.

e 36% of South Koreans believe their country’s economy will have
fully recovered from the effects of the Covid-19 pandemic by 2021
vs. 32% globally.

e 39% of South Koreans believe that life will return to normal vs. 41%
of the world’s inhabitants.

e 26% of South Koreans think the world will get better as a result of the
Covid-19 crisis Vs. 30% globally.

e Most likely for 77% of South Koreans say income inequality will grow in 2021.

e Only 37% of South Koreans believe that women’s pay will be equal to
men’s in 2021, compared to 40% globally

e And, even with a vaccine, things shouldn’t really change: 75% of South
Koreans will still wear a mask for most people, compared to 61% globally.

OTHER WORRIES ARE ASSOCIATED WITH 2021:

e 69% of South Koreans fear a new pandemic linked to a new virus, just
behind Malaysians (70%) Vs. 47% globally.

e Global warming remains another cause for concern, with 84% of South
Koreans believing that temperatures will rise globally (75% globally).

23



LEADING THE WAY, RESILIENCE, PERSPECTIVES & INNOVATIONS

COUNTRY OVERVIEW

/ Eunhae Yoo
4 Knowledge Manager, MSU
&

After the first confirmed case of Covid-19 was reported in South Korea on
January 20, 2020, cases continued to surge until the end of February, a second
wave of cases was observed in mid-August, and cases started to rise again in
mid-November. Cases were most prevalent amongst those in their 20s (5,707)
per 100,000 people and the mortality rate of the overall population is 1.67%
which is highest amongst those in their 80s at 19.45%. However, according to
the Covid-19 Global Response Index' of 33 OECD countries and mortality rate
per one million people, South Korea is ranked in first place? with a score of 0.90
and 5.00 people. This is largely due to its quick response to the spread of the
virus and the cooperation of its people through the wearing of masks.

The outbreak of Covid-19 has caused numerous changes to many aspects of
life including the economy, industry, the labour market, leisure activities, and
culture, which were primarily caused by the rise of a contactless society.

Unlike how manufacturing and construction industries were most impacted by

the financial crisis, industries that require a lot of contact such as the service

industry (retail, food, tourism, education) were most impacted by the spread of
Covid-19.

24
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In addition, disposable income has increased on the previous year after

the outbreak while consumption has decreased due to the uncertainties of
a pandemic and social distancing. More specifically, clothing, shoes, and
education services are the main areas in which consumption has decreased.

On the other hand, deliveries per person have increased from 25 boxes in 2010
to 54 boxes in 2019, highlighting that a single person makes an online order at
least once a week (those above 15 years of age make orders of 99 boxes per
person, twice a week). As people are restricted from outdoor activities, there
has also been a surge in home-cooked meals and food deliveries, which in turn
increased sales of food delivery services. Sales of online food services in August
2020 have recorded 1.71 trillion won (a ninefold increase since January 2017).

Unfortunately, an increase in food delivery services has caused the increase of
plastic waste, which raised efforts to establish a policy on the use of sustainable
packaging. Therefore, the government needs to take a stronger stance on
preventing the polarization of various areas due to pandemic.

25
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FLAIR KOREA 2021 SUMMARY

In last year’s report, six keywords were selected to describe consumption trends
in South Korean society. For this year’s report, a greater focus is given to the
changes caused by the outbreak of the virus.

These changes are described according to the seven industries listed below:
Public, Consumer trends, FMCG, Automotive, Home Appliances & Electronics,
IT & platforms, and Media. As researchers we would like to examine new,
changed, or unchanged trends after the outbreak of Covid-19 as well as the
trends that will accelerate during the era that follows the pandemic, in order to
predict the potential rise of specific businesses.

The South Korean government’s response to Covid-19 has been evaluated
somewhat positively, but concerns regarding infection are still prevalent. Half
the population also think that routines will not go back to pre-Covid-19 times
and that consumption, leisure, and social activities will continue to change.

Social distancing, remote work, flexible working hours, and contactless activities
have become a norm and the prolonged practice of such norms are expected to

become a new standard long term.
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CONSUMER TRENDS

With the increased time spent at home due to the increase in remote work

and online classes, there has been a rise in noise complaints which in turn
influenced consumers to consider noise as a key buying factor when purchasing
home appliances such as refrigerators.

When observing the types of food that were delivered before and after the pandemic,
people started ordering dessert, which created a new generation of consumers.

Consumers are constantly trying to find new solutions to problems since the
start of the pandemic. Therefore, comprehensive analyses must be made using
data to examine consumers in a drastically changing environment.

The pandemic has brought multiple economic problems, causing the consumer
confidence to decline. However, areas that satisfy the changing needs of
consumers due to their new lifestyles, experienced significant growth. Because
people spend more time at home, consumption for products related to indoor
activities have increased and terms such as ‘homeconomy’ have increasingly
been used.

There has been a rise in consumption for necessity goods and products related to
indoor activities, which have primarily been purchased through online channels,
live commerce channels, as early-morning deliveries, or as regular subscriptions.
The use of these purchase methods have accelerated due to the spread of
Covid-19. Thus, if the pandemic had not taken place, it would have taken a
greater number of years for such purchase methods to become a norm in society.

27
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AUTOMOTIVE

During the past year, consumers have shown greater interest for automobiles,
which in turn brought changes to the South Korean automotive market. These
changes were primarily caused by the growing interest for electric vehicles,
which being started to be used as a form of personal space due to restrictions
of outdoor activities, and the expansion of digital services providing greater

opportunities for manufacturers.

With greater access to information, consumers can use various channels to
share their experiences online. Therefore, online platforms have influenced the
increasing popularity of Tesla, car camping, and contactless services provided
by manufacturers.

HOME APPLIANCES & ELECTRONICS

Due to the implementation of social distancing measures, people started
spending a greater amount of time at home, which in turn increased the demand
for convenient and premium household appliances that help decrease efforts for
household chores.

Online distribution channels have led the growth of sales of home appliances

and electronics in 2020. Out of all retail products, the sales of home appliances
and electronics remain the second largest after the sales of food.

28
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IT & PLATFORM

The rise of contactless services has accelerated digital and online lifestyles,
which in turn promoted the growth of the eCommerce market this past year.
The consumption of online content at home as a leisure activity has become a
norm. Hence, although certain changes caused by Covid-19 remain a crisis, the
pandemic has also brought new innovative opportunities.

Such opportunities include the rise of new technologies related to online
services and mobile devices that raises potential for the development of content
and platforms.

MEDIA

As consumers started to spend a greater amount of time at home, media
consumption has significantly increased. While the overall advertising market

is expected to stagnate, consumption for digital media is expected to record a
significant growth rate. With the growth of the advertising market due to the rise
of new media, advertisements with disclaimers have gained greater attention
due to the controversies related to false advertising.

As changes in media consumption are accelerating, consumers are increasingly
paying subscription fees to avoid exposure to advertisements. In response to
such changes, content is constantly evolving and businesses that have quickly
responded to these trends gained success.

29
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TRENDS & MARKETS
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PUBLIC AFFAIRS

Dongkoo Kang
Project Manager, Public Affairs

Kangshin_Seo
Group Leader, Public Affairs

IN' A NUTSHELL

The outbreak of Covid-19 in January 2020 has affected quality of life for
everyone due to the restrictions put on gatherings, movements, as well as
economic and cultural activities. With efforts to respond to the pandemic, the
South Korean government has focused on transparency regarding the sharing of
information with citizens and established a plan for the Korean New Deal, to be
implemented after the pandemic.

Therefore, social perceptions, government response, public opinion and
projections regarding Covid-19 will be explained in this report using the results
of public opinion polls and secondary sources. Although the South Korean
government is being positively evaluated for its response to Covid-19, fears of
being infected amongst citizens remain high. Numerous changes have been
brought to society as social activities decreased while contactless services rose
and more people have been feeling a greater sense of depression and isolation
compared to pre-Covid-19 times.

32
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Approximately half of the population believe that society will not return to normal
after the end of the pandemic and expect that there will be significant changes
in consumption as well as leisure and social activities.

Due to the recent rise in changes such as social distancing measures, remote
work, and flexible working hours, new lifestyles caused by the pandemic are
expected to create a new standard of living in the coming years.

In 2021, the rollout for vaccines and treatments for Covid-19 are expected to
take place. Although it is uncertain whether society will be brought back to
normal, or whether current lifestyles will be maintained after the end of the
pandemic, society has definitely developed in positive ways by experiencing
crises. Therefore, positive social changes can be expected to take place even
after the end of Covid-19.

33
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COVID-19 SITUATION IN SOUTH KOREA

The first case of Covid-19 in South Korea was confirmed by a Chinese woman
on January 29, 2020'. Cases then started to rapidly spread in February, which
were mostly linked to the Shincheonji Church of Jesus in Daegu.

In response to the outbreak of Covid-19 in South Korea, the government
imposed restrictions on social distancing, wearing masks, postponing the
reopening of schools, remote work, online learning, and travel starting March.
However, newly-confirmed cases started to rise again in November, reaching
an average of 500 per day. South Korea is now in its third wave of infections, in
which newly-confirmed cases are expected to show another increasing trend.

Figure 1 Newly-Confirmed and Recovered Cases Per Day
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Ministry of Health and Welfare, http://ncov.mohw.go.kr/
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PUBLIC PERCEPTIONS

CAUSED BY COVID-19

LOWER QUALITY OF LIFE

According to an Ipsos survey, most (80%) people were concerned about

catching Covid-19 and six out of 10 people (62%) thought they were likely to be
infected as October 2020.

When asked about changes in people’s live since the outbreak of Covid-19,
42% of respondents said that quality of life has ‘somewhat worsened’, 35% of
respondents agreed that quality of life has ‘severely worsened’, and the majority
of respondents(77%) noted that quality of life ‘worsened’.

Those who believed that quality of life has ‘severely worsened’ were primarily
people who were directly impacted by the decrease in consumption and
restrictions on business operations such as the self-employed (89%), as well as
84% of parents with school-age children.

36
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Figure 2 Changes in Daily Life Due to COVID-19

Q. After the outbreak of COVID-19, how has your life changed
compared to pre-COVID-19 times? (Based on respondents who said
quality of life severely worsened or somewhat worsened)

0,
Much better |1 % Improved
2%

Somewhat better I 1%

0,
77%

I don't know | ne,
/Prefer not to answer 0%

Ipsos-SBS Public Opinion Poll, Polling Period: October 5~7, 2020

With 31%, ‘economic anxiety’ was the biggest reason for the decrease in quality
of life. This was primarily due to structural changes in organizations and loss of
income or bankruptcies for small businesses. ‘Uncertainties about the duration
and impact of the pandemic’ came in second with 27%, followed by ‘restrictions
in daily life’ with 18%.

Self-employed workers (51%), blue-collar workers (43%), and those with a

household income of less than 5 million won comprised the majority of those
who selected ‘economy anxiety’ as the main reason for lower quality of life.
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Therefore, self-employed workers, factory workers, and people with low incomes
experienced a higher level of economic anxiety compared to other groups.

Figure 3 Reasons for declining quality of life

Q. Which of the following is the biggest reason you feel that
quality of life worsened? (Based on respondents who said quality
of life severely worsened or somewhat worsened)

Economic anxiety due to unemployment, _ 31%
bankruptcy, loss of income, etc. °
Uncertainties about the duration _ o,

and impact of the pandemic 27%
Restrictions in daily life related to _ o
consumption, mobility, religion, etc. 18%
Anxiety about the health of me and my family _ 15%

Burden of education and childcare due to - 7%

restrictions on school attendance

Other I 1%

| don’t know/Prefer not to answer I 1%

Ipsos-SBS Public Opinion Poll, Polling Period: October 5~7, 2020
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RISING UNEMPLOYMENT

As the impact of Covid-19 started to be reflected in the labour market in

March, it has revealed that most sectors experienced a decline in employment,
excluding the agriculture and fisheries industries, as well as those involving
contactless services. Reduced employment was particularly noticeable among
businesses providing services that require frequent face-to-face contact as they
were hard-hit by the outbreak of the pandemic.

In the past, efforts were made to expand employment opportunities through
government funds to minimize risks in the labour market caused by several
macroeconomic factors. However, because the implementation of this approach
is limited given the current situation, employment of civil service, such as those
related to public administration, healthcare, and social welfare has declined.

More specifically, the number of people employed decreased by approximately
60,000 people during the first half of 2020 compared to the same period the
previous year, whereas this number decreased to around 270,000 people
compared to 2019 as a whole. The decline in employment was especially
notable in the services sector.

Employment in the services sector started to recover when newly-confirmed
cases started to decrease in May due to stimulus checks and other domestic
efforts. However, the economy is expected to decline again after the resurgence
of Covid-19 cases in November.
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Figure 4 Change in Employment by Sector
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The enforcement of social distancing measures had a significant influence on
changing consumption behaviors, which in turn had a direct impact on the
labour market and on specific industries.

Employment patterns are also changing due to efforts or organizations to
decrease face-to-face contact in the workplace. The increase in remote work
and automation has raised concerns about job opportunities for the unemployed
and employment retention for those in work.
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PSYCHOLOGICAL STRESS AND COVID-19 BLUES

More than two-thirds (68%) of respondents said that social interactions have
‘significantly decreased’” and 26% said they have ‘somewhat decreased’. Thus,
the majority of respondents (94%) have reduced social interactions due to the
pandemic.

Figure 5 Frequency of Social Gathering After the Outbreak of COVID-19

Q. Have your social interactions decreased since the
outbreak of Covid-19?

signitanty decrase | I ©5% ] Decreased
94%
Somewhat decreased - 26% ’

No change . 6%
Somewhat increased | 0%

Significantly increased 0%

| don't know | o,
/Prefer not to answer 0%

Source: Ipsos-SBS Public Opinion Poll, Polling Period: September 14~16, 2020

60% of respondents said that they became more socially-isolated, which
shows that the majority of respondents faced greater disconnection due to
the pandemic. On the other hand, 27% of respondents said that they did not
really feel disconnected and 12% said they did not feel disconnected at all,
which shows that 39% of respondents were not impacted by the feeling of
disconnectedness due to the pandemic.
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Survey results show that the sense of disconnectedness was more
prevalent amongst people who are 60 years and older, homemakers,
and from low-income groups.

Figure 6 Isolation During COVID-19

Q. Are you more isolated/disconnected because of Covid-19?

2 0,
strongly agrec | I 25% s
60%
R
Somewhat disagree _ 27% NO
39%
Strongly disagree - 12%

| don't know/Prefer not to ansvverl 1%

Ipsos-SBS Public Opinion Poll, Polling Period: September 14~16, 2020

Social distancing measures that were implemented to prevent the spread of
Covid-19 have worsened feelings of disconnectedness and depression among
individuals. Such sentiments are expected to escalate among those who have
been laid off, are facing financial difficulties, or in older age groups especially
due to the increased amount of time spent at home.

Although the government is actively providing safety net programs to vulnerable
groups through food donations, provision of living spaces, and unemployment
benefits, there is a need for greater support in providing healthcare for the
protection of mental health.
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Figure 7 Emotional Response Following Qutbreak of COVID-19
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2. GOVERNMENT RESPONSE
TO COVID-19

EVALUATION OF GOVERNMENT'S RESPONSE TO COVID-19

As of October 2020, eight out of 10 people (79.4%) had positive opinions
towards the government’s response to Covid-19, with beliefs that the
government’s preventative measures were successful.

Figure 8 Evaluation of Government’s Response to Covid-19

Q. How would you evaluate the government’s response to Covid-19?

Very successful ||| I 26% Sucessful
79%
Somewhat failed [y
wat faieo [ 14% :| Failed

19%
Largely failed . 5%

| don't know
/Prefer not to answer I 2%

Ipsos-SBS Public Opinion Poll, Polling Period: October 5~7, 2020

Three-quarters (76%) of respondents were satisfied with the government’s
efforts of sharing information about Covid-19 and confirmed cases through
channels such as public safety alerts, websites, and tracking systems.
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Figure 9 Evaluation of Government’s Response to Covid-19

Q. How satisfied are you with the government’s efforts of sharing
information about Covid-19?

Very successful _ 27% Satisfied
76%
Somewhat successful _ 49%
B o
Somewhat dissatisfied - 17% :| Dissatisfied

23%
Very dissatisfied . 6%

['don't know | 10,
/Prefer not to answer |1 %

Ipsos-SBS Public Opinion Poll, Polling Period: October 5~7, 2020

SOCIAL DISTANCING / STIMULUS CHECKS

With the continuous increase of newly-confirmed cases, the social distancing
level was raised to 2.5 to the Seoul metropolitan area in December. The basic
precautions include washing your hands with soap, covering your mouth and

nose with your sleeve when sneezing or coughing, and wearing a mask when

outdoors?.

From June 2020, various distancing measures have been unified under the
term ‘social distancing’, in which such measures have been divided into
various levels depending on the severity of the situation. The three social
distancing levels have been further subdivided into five levels, which started
being implemented on November 7th. In order to minimize confusion among the
general public, the social distancing levels are labeled using numbers such as
1.5 and 2.5.
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Figure 10 Image-Restructuring of Social Distancing Levels
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Ministry of Health and Welfare, http://ncov.mohw.go.kr/

In order to boost the economy by encouraging consumption and supporting low-
income households, the government provided two rounds of stimulus checks. All
citizens were applicable for the first round of stimulus checks in May whereas
small business owners and underprivileged or low-income households were only
allowed to apply in the second round of stimulus checks in September.

The first round of stimulus checks was the first time in which the government
initiated a one-time subsidy program by providing cash for all citizens. All
citizens were applicable for the first round of stimulus checks primarily due to
the lack of time to select specific recipients. However, particular recipients of
the stimulus checks were selected for the second round of stimulus checks
due to financial reasons and support from the opposition party, although there
have been controversies surrounding the lack of social consensus on eligibility
criteria.
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PLAN FOR KOREAN NEW DEAL

The Korean New Deal policy is a development strategy for overcoming crises
and gaining global economic leadership after the end of Covid-19. For the
future implementation of the Korean New Deal, the South Korean government
established a plan for economic recovery and overcoming economic
uncertainties.

The reasons for establishing the Korean New Deal are as follows: First, the
global economy has been experiencing the worst economic downturn and
unemployment rate since the Great Depression due to the imposition of various
restrictions in response to the spread of Covid-19. The OECD is expected to
experience the biggest loss of income since the Great Depression at the end

of 2021. Thus, there are growing concerns about a vicious cycle of ‘decline

in income —» contraction of demand —» mass unemployment’ without the
protection of jobs and response to domestic demand.

Second, the social and economic damages of a pandemic are likely to be

concentrated among vulnerable groups and classes, which will eventually reduce
investments and have lasting effects on the labour market.

48



IPSOS FLAIR COLLECTION | SOUTH KOREA 2021

Third, the unprecedented outhreak of Covid-19 is causing major changes
to the overall economic and social structure. However, slow responses to
structural changes such as accelerated digitalization and expansion of green

economy efforts will likely result in negative growth due to a rapid slowdown in
productivity levels.

Figure 11 Restructuring of social distancing levels

The New Deal was established in the US to overcome the effects of the
Great Depression during the 1930s.

> Focused on relief, recovery, and reform on the basis of
social agreement.

Objective Major Programs
° Relief Relief of mass unemployment Development of Tennessee River
and stability of people's livelihoods Basin, cultural sector, etc.
o Recovery Economic recovery to levels Support for industrial recovery,
before the Great Depression revitalization of rural economy, etc.
Reform Reform of social and Reform of labor system, social
market imbalances

security system, etc.

Not only refers to efforts for economic recovery but also refers to the
philosophical/ideological/systemic transformation of laissez-faire policies, money
capitalism, and welfare system.

Ministry of Economy and Finance, “Korean New Deal Plan,” July 14, 2020

Through the Digital and Green New Deals, the Korean New Deal will help

strengthen social safety nets by reforming national systems through large-scale
investments and innovation.
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The ‘Digital New Deal’ aims for the expansion of digital technologies through
the development of the e-government infrastructure and services. To

achieve this goal, there is a need for shaping the ICT infrastructure and data
economy through data collection, standardization, and processing to raise
competitiveness of industries by fostering new businesses and accelerating the
digital transformation of major businesses.

Secondly, the ‘Green New Deal’ aims to create an eco-friendly and low-carbon
environment by through the achievement of net-zero emissions and promotion
of a green economy. The establishment of sustainable infrastructure and
strengthening of sustainable industries are essential for the implementation of
the Green New Deal.

Thirdly, ‘strengthening safety nets’ is necessary to ease anxieties caused by
unemployment, reduce income disparities, and raise the competitiveness of key
economic players. Through such efforts, bureaucratic loopholes will be closed
and employment opportunities will be provided.

The Korean New Deal plans to invest 160 trillion won to create 1.9 million jobs
by 2025. Therefore, through the Korean New Deal, the government plans to
minimize economic damages, support normalization of the economic activities,
and respond to structural changes.
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Korean New Deal
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Ministry of Economy and Finance, “Korean New Deal Plan,” July 14, 2020
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3. CHANGES IN CONSUMPTION AND

SOCIAL TRENDS

According to an Ipsos-SBS survey, ‘consumption/leisure activities’ (27%) and
‘social activities excluding work and school’ (26%) are expected to change the
most after the pandemic compared to before the outbreak of Covid-19. During
the pandemic, people only go outdoors when necessary, which changed their
consumption behaviors as well as their social and leisure activities.

Many parents believe that ‘school life (24%)’ will change the most after the
pandemic when making comparisons to pre-Covid-19 times. Once new Covid-19
cases started to increase, there have been drastic changes to the learning
environment especially through the implementation of e-learning platforms,
which is the primary reason why parents felt that ‘school life’ changed the most
since the outbreak of Covid-19 and believe that it will continue to change in the
future.
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Figure 13 Changes in Daily Life After the End of COVID-19

Q. Which areas of life will be the most different after the end of the
pandemic when making comparisons to pre-COVID-19 times?
Please select 2 in order.

Consumption/Leisure activities
Social life excluding work and school
Work life
School life
Family life
None m

| don't know/Prefer not to answer I 2.0%

W st 1st+2nd

Ipsos-SBS Public Opinion Poll, Polling Period: October 5~7, 2020
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CHARACTERISTICS OF NEW CONSUMPTION TRENDS

The media utilized ‘anxiety’, ‘depression’, and ‘prolong’ as keywords to describe
consumer sentiments for the first four months after Covid-19 first arrived
However, the main keywords of consumption trends mentioned in media content
included ‘Untact’, ‘Contactless’, ‘Homeconomy’, and ‘Remote Work’.

Unlike the financial crisis, Covid-19 has brought fundamental changes to
consumer behavior. According to KPMG’s reports about consumption trends,
there are five major consumption trends that were observed since the outbreak
of Covid-19. These are:

Contactless services

Increase in indoor activities (homeconomy)

Essential values related to health, security, safety, and family
Recovery of Covid-19 blues (AnxietyCARE)

Increased consumption for oneself (egoism).

o~ w N~

Such trends have not only changed traditional channels such as retail, delivery
services, home appliances, and gaming, but also had a significant influence on
culture including our leisure activities.
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TREND FOR PUBLIC SERVICES:

1. PUBLIC EDUCATION

Covid-19 has completely changed the education system. In response to the
spread of cases, education went online in April 2020 while schools reopened in
May but were required to provide both online and offline classes.

The government has made efforts to minimize gaps in education so that
students who were unable to attend classes due to infections or quarantine
didn’t fall behind. In order to protect education rights for students, the
government also aimed to provide education opportunities through various online

services.

WIDENING LEARNING GAP

Although IT in South Korea is considered exceptional compared to most other
countries, educational institutions were not able to use technology effectively
when it came to providing online education. For example, as online education
became more prevalent due to Covid-19, issues related to accessing resources,
widening gap in education opportunities, disclosure of private lives of educators
and students, copyright, and effectiveness in learning have started to rise.

With the prolonging of the pandemic, there has been heightened concerns
regarding the presence of an ‘educational divide’. Especially for elementary
school students, having working parents and coming from underprivileged
families makes it extremely difficult for such students to close the education gap
with those from privileged families.
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Students that came from families that were unable to provide conditions for
class attendance had a low learning performance compared to those who were
able to pay for private education to fill any gaps from remote learning.

However, the method of helping underprivileged students catch up with their
peers from privileged families still remains unknown. Therefore, it is expected
that basic knowledge for all subjects will decline more significantly compared to
the previous years despite offline classes comprising of 20~30% of the school
semester.

EXPANSION OF ONLINE EDUCATION

Online education services have been on the rise due to the prolonging of
Covid-19. Most students are taking classes at home and have been carefully
participating in private offline classes due to fears of getting infected. The
growth in platforms such as Zoom has influenced the expansion of online
education.

#1. Lee Bo-hee, a white-collar worker and mother of an elementary school
student and a kindergartner, recently found an English tutor in September. This
is because due to social distancing restrictions that rose to level 2.5 at the end
of August, the nearby English academy shut down. Because of fears of being
infected, English tutor sessions take place twice a week on Zoom. However,
Lee’s first child is already used to Zoom session and online classes so is
naturally adapting to the given situation.
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#2. The online coding education service WizSchool launched ‘WizLive’, a live
online coding tutor service for elementary and middle school students, in
January 2020. Current and past developers teach students through live
classes while sharing screens with students for visual support. Depending on
the course level (Javascript-Python), classes are 130-140,000 won per month
(once a week, 40 minutes). Despite the high costs, classes are in high demand.
During the past 3 months, monthly sales increased by 100%.

IT-based startups such as Edutech are currently leading the online education
market. This is because such companies provide services that avoid unilateral
education methods that require listening to classes just by playing videos.

According to education professionals, online classes are expected to remain

a part of the education system even after the end of the pandemic. The
infrastructure and content of online education is also expected to become more
important as the education system itself will most likely be based on the division
between ‘pre-Covid-19’ and ‘post-Covid-19’ experiences.
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TREND FOR PUBLIC SERVICES:

2. HEALTH/HEALTHCARE

Due to the declaration of a state emergency after newly confirmed cases
started to peak in Daegu in February 2020, the government temporarily

allowed ‘contactless’ healthcare services through phone calls and alternative
prescriptions. Such temporary services comprised of consultations with doctors,
which was followed by delivering prescriptions to designated pharmacies.
Although numerous improvements could have been made on this approach,
such efforts were viewed as meaningful by implementing contactless healthcare
services that were controversial in the past.

Contactless healthcare services include the use of phone calls, email, video
calls, and chats for doctors to provide medical services to patients. Such
services define a comprehensive diagnosis of patients through video calls,
phone calls, secondary findings, data examination, monitoring, and remote
operations.

According to a consumer perception survey regarding contactless services,

it has been revealed that there is a high demand for healthcare-related
contactless services. Although the experience in such contactless services
remained low at 1%, it has been shown that preferences for development for
contactless healthcare services had high response rates of 25%. Therefore, the
emergence of contactless services in the healthcare industry, and increased
preferences for such services, are expected to create numerous changes to
healthcare.

When observing processes of telemedicine, patients must first fill-out a survey

or answer questions regarding symptoms and will be provided online resources
such as medical records, medical history, and x-rays. Through devices such
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as wearables, patients will then gather and provide personal information such
as blood sugar levels, weight, electrocardiograms, and diet. Then, through
contactless methods, patients will select a doctor and date for a consultation.
The biggest advantage of telemedicine is that patients can be diagnosed through
devices such as mobile phones and computers regardless of their location.

Cases of telemedicine were nonexistent in South Korea before the allowance of
contactless healthcare services in February 2020 due to medical law. Therefore,
services related to telemedicine were mostly provided in overseas markets. The
main barrier to the implementation of telemedicine in South Korea is patients’
high accessibility to the nation’s healthcare system.

However, patient demand for telemedicine is increasing in South Korea due
to Covid-19 and the need for monitoring patients with chronic diseases or for
preventative purposes.

Before the outbreak of Covid-19, healthcare services were focused on sick
patients and older generations. However, healthy patients are expected to be
subject to such services during the post-Covid-19 era. Therefore, it can be
inferred that the demand for healthcare services will rise while service providers
such as doctors and nurses will decline.

In other words, it can be forecasted that traditional healthcare services will not
be able to fulfill the high demand of healthcare services after the end of the
pandemic. In conclusion telemedicine can be a solution to providing healthcare
even with limited resources, through a strengthened prevention-diagnosis-
monitoring process.
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TREND FOR PUBLIC SERVICES:

3. TRAVEL

Domestic and overseas travel have faced number limitations due to travel
restrictions. Regarding travel during the pandemic, most responded that they
would consider hygiene first and then ‘high density crowds’.

Prioritizing hygiene when considering travel during the pandemic was not a
response that was concentrated amongst certain respondents, but was an
opinion that was held across all types of respondents. Before the pandemic,
most respondents replied that ‘public transportation and location” were the
most important factors to consider when traveling. However, hygiene and
‘high density crowds’ have been considered as more important than ‘public
transportation and location’ after the outbreak of Covid-19.

As the level of safety decrease with the spread of Covid-19, overseas travel dies
down while demand for domestic travel increases. Most countries are restricting
overseas travel to minimize newly confirmed Covid-19 cases and to promote

domestic travel.

Domestic travel has been perceived as a form of ‘leisure’ instead of ‘travel’.
Trends related to healthy leisure activities have been on the rise as more people
started to walk or use bicycles instead of using public transportation or shared
vehicles. Therefore, it can be expected that people will no longer associate
travel with spending time and money for long-distance trips, but will start
associating travel as a leisure activity for spending time at nearby places such
as parks.
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Figure 14 Accommodation Selection Before and After COVID-19

Q. If you were to travel after Covid-19, what is the most important
factor you would consider when selecting an accommodation?

Hygeine
I

High density

crowds - 23%

Public Transportation
answer

and location - 1 7(y
(]
Safety
6%
Price
W%
Interior
W%
W%

| don’t know

/ Prefer not to

Before COVID-19 W After COVID-19

Ipsos-SBS Public Opinion Survey, Survey Period: 2020.9.14~16

As social distancing measures became stronger due to the prolonging of the
pandemic, the tourism industry has been making efforts to attract consumers by
emphasizing hygienic services. The global tourism industry has also created a
certification standard to prove the hygiene and safety of businesses, which
made it important for businesses to share information and remain transparent
with consumers. Until the end of the pandemic, it can be expected that the
tourism industry will develop a standard for hygiene management by the end of
the pandemic and that operations of businesses will mostly focus on hygiene.
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Figure 15 Fostering of Tourism Industry for those Experiencing COVID-19 Blue

<Fostering of Tourism Industry for those Experiencing COVID-19 Blues>

The Minsitry of Culture, Sports, and Tourism
selected Gangwon-do{Pyeongchang, leongseon,
Donghae) as wellness tourism locations. Gangwon-
do will develop its tourism market by marketing
specific foods, smells, and sounds for its wellness
tourism program that is centered around locations
such as Yongpyong Resort, Park Roche Resort, and
Donghae Mureung Health Forest. It will also
dewvelop services related to the wellness tourism
program by raising the quality of services and
increasing employment cpportunities by recruiting
members who will work to provide tourism services
or work to develop/manage the program.

Ministry of Culture, Sports, and Tourism “Fostering of Tourism Industry for Those Experiencing

COVID-19 Blues”, 2020-05-18

Consumers have greater preferences for travel centered around nature for
emotional wellness and an improved immune system due to Covid-19. It is
expected that people will continue to want to travel to unpopulated and outdoor
areas. In response to such trends, there has been a high demand for travel to
national parks and recreation sites instead of popular locations for tourism due
to preferences for nature that makes social distancing possible.

It is also expected that wellness tourism will grow further due to people’s
desires to heal their mental state from the pandemic and to enhance their health
as well as their quality of life. Foreigners who traveled to ‘wellness locations’
recommended by the Ministry of Culture, Sports, and Tourism increased from
127,000 people in 2018 to 245,000 people in 2019, a 93% increase.
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The digital transformation of the tourism industry is accelerating. It is expected
that the industry will grow further by focusing on providing services related to
hygiene and safety. Through big data and Al, personalized information of tourists
will be provided so that they can experience travel destinations in advance
through VR and AR technology, which will lead to the development of ‘smart
tourism cities’ and promoted by marketing tourism services that are high in
demand.

Figure 16 Mobile Concierge Service/ ‘Telefonica AR Tourism Service’ in Spain

<Walkerhill Hotel Mobile Concierge Service> <Telefon