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https://www.ipsos.com/en/money-talks-or-budget-walks
https://www.ipsos.com/en/money-talks-or-budget-walks
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https://www.ipsos.com/en/forces-customer-experience
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1. The Net Promoter Score asks the following question on a 0 to 10 scale: How likely is it that you would recommend [brand]
to a friend or colleague? Responses are grouped into 0 to 6 (detractors), 7 to 8 (passives) and 9 to 10 (promoters). The Net
Promoter Score itself is then the percentage of promoters minus the percentage of detractors.

2. Ipsos’ proprietary metric Attitudinal Equity is based on combining ratings of a brand’s performance with the customer’s

perceived closeness to the brand to deliver a holistic picture of relationship strength.

3. When Difference Doesn’t Mean Different — Understanding cultural bias in global CX programmes
https://www.ipsos.com/en/when-difference-doesnt-mean-different-understanding-cultural-bias

4. Money Talks or Budget Walks — Delivering a Return on Customer Experience Investment: ROCXI
https://www.ipsos.com/en/money-talks-or-budget-walks

5. Customer Perspective: An Ipsos podcast Season 3: Episode 7 — CX measurement and management ... nailing great!
https://www.ipsos.com/en/customer-perspective-ipsos-podcast

6. The Forces of Customer Experience — The science of strong relationships in challenging times
https://www.ipsos.com/en/forces-customer-experience
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1. Getting Sticky — Emotional attachment and profitable customer relationships
https://www.ipsos.com/en/emotional-attachment-and-profitable-customer-relationships

2. Get Fair or Fail — Why fairness is key to business success
https://www.ipsos.com/en/get-fair-or-fail-why-fairness-key-business-success

3. Mind the Gap — Why what a brand promises and what it delivers matter
https://www.ipsos.com/en/mind-gap-why-what-brand-promises-and-what-it-delivers-matter

4. Staying Close to your Customers — Why customer experience still matters amid COVID-19 and social distancing

https://www.ipsos.com/en/staying-close-your-customers

1. Customer Perspective: An Ipsos podcast
https://www.ipsos.com/en/customer-perspective-ipsos-podcast
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