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Source: Ipsos Global Advisor.
Base: 20,504 online adults aged 16—74 across 28 countries, 20 November-4 December 2020
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Source: Ipsos Global Trends Series.
Base: 500-1,000 adults aged 16-75 (18-75 in US and CA) per market per year

B1CAAER BB REER | IPSOS VIEWS 3




BR3 : NEmBREIRR R

BiB66015 5t T Xt T BB hR
TEFETHUXAR » FFIE T SEH
BREEBERTABRBRHESINEE

HFIF AR RMEE > BRBEHEETN
EEYREL R EREN LR R REE
E > B REEEZHEEHATRIARES o L

4

5

ﬂ‘@ cung  43%

33
o == 53%
) i 24%

Source: The Ipsos Coronavirus Consumer Tracker.
Base: 1,113 US adults, 15-16 September 2020
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Ipsos Global Advisor, “Shopping habits during the pandemic”
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https://www.ipsos.com/en/how-shopping-and-eating-out-has-changed-during-pandemic
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The Ipsos Commercial Tracker, 1,115 US adults, 20-21 January 2021

3. Ipsos UK Omnibus study, rep sample of n=1,050 UK adults, May 2021
EHHIZNXIEEERREFFAE R 4. The Ipsos Coronavirus Consumer Tracker, 1,113 US adults, 28 April 2020
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5. Ipsos Flair South Korea 2021
https://www.ipsos.com/en/flair-south-korea-2021-leading-way
6.

The Forces of Customer Experience — The science of strong relationships in challenging times
https://www.ipsos.com/en/forces-customer-experience
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¢ The Retail Rollercoaster — Riding the ups and downs of today’s omnichannel shopper
landscape

https://www.ipsos.com/en/retail-rollercoaster

Ipsos KEYS webinar recording, “E-Commerce Acceleration”

https://www.ipsos.com/en/keys-e-commerce-acceleration-omnichannel-strategies-evolving-
consumer-webinar-recording

Ipsos on-demand webinar recording, “Does your Online Shopping Experience Deliver?”

https://www.ipsos.com/en-us/knowledge/customer-experience/Does-your-online-shopping-
experience-deliver-recording
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