


BRI

e B BRETHEHHTLHRIEMNEENR
EH > BEmEEHEE (Direct-to-
consumer, DTC) MERESNZ
BES -

s EmBEBRZAUBEERSESFMRA
mit > ZFERAESFRIEENAE
HRREESEAERE -

o B RFEARY MR E E R MR R RIS E
FEAFOFHNEETAR -

o FRER ! RIEAERSIBREZ IR
11~ BEEMRHEM - REAME
HAPIRBE EsTRNE B BEM
EESREZFMEEN -

2 IPSOS | 2k - ZEmESNAENEES



LT ATZEENSEHEIE (Creative Execellence) ERXHY2017E20205FEMR » EEBESTH202EEZEEH
JHEZE (Direct-to-consumer, DTC) #ERFZESETR RIS 2 BESHAIEEIR o

DTCEEFENRES
BENESERTEENTENESEFNES - DTCESRARBSHN—EBIR - EXRRSEE « ARk
ELEEREETE - AT > ENFEZEENEER MER) NmiERHE - SMOAE > REEERE
mA AR S ERA R - BELHZEMNE » E—EHENESER PEE T HIERE - RAEERE
FOEENER - A RANERRERERSUEEANRMEKEEHEEORREE -
ITIHEREAER R PEZFESIAABNESTER - RERMANST > % - 9L EEBERRERRARREZ
EEERRISTHRAES AR ER -

BT
HEFLAEH M > DICESEELE—RESEAERENRE - EAAEREADTCESRIEERRBRREE
WAREEREMRRERENE - R34 TEERML) M NaGRERNAT) FHE > efIBRIRPE
BREMBRNES -

DTCESEAHEME R EMBREFHE

19 TB% @ @
| ' | |
39

s BREREROAE BB EEHNE
HDTC © FREHER!
O @mstmRAmARA - AR DTC n=202, FAHR n=4148

BENL > BEROBNOEAR—ETR—EZNDTCESAR - mFUERFTRNRIEERAAUERZE
EHRRFAEML - KZHUDTCESESEE EERKR NER ERFINENEFEZEIT%HIDTCESE
Bl REEEREZTHNEELERR - BEMESHEL  DTCESERRAZE TRR%M) &k TRRIE

B EMAERERE - ENGEXRFENERT » EXAENEIRRIRS ASTAMIRBIIREEEENE

Eale

3 IPSOS | 2l : EmESNAENRES



E RS mE LSRG A SRR
EREHARENRRRME EERAMERAERF 0T » RARTURE » ARSI E o B
FRIAELL ) DTCHERFAMEHAINRICES - PRADRIEEENBSTEEEIEE « BERR
ERTENURIEENogoME » CRESRIBIMNSHR o A7 ERIHITERIE » FAIEHLE
EREEH - ARERNRE  ANRMSERAES « SHMTESH > FREEF ST -

RGBT MRS E N R AR ER e

. & “Do, do
'3 & a dollop
g of
Daisy.”
i) =y -
P i mDaisys
=P ERER &
102 106 109
R B8 A0 SRR R

BHRRR . m S READM2015FE2020FM#95,1530)F S

BEEZEEFEMEN

—EESZAEHRS > BBRREERBREEIZE - 26IKH > HEEEIKTHmE—RE Ei O RREY
mERGERR - HATERSR > RHAFAGENEREMRERFEVERBRAES - HEAMSHNEMNERE
TEAL > ME R ARRESERER B EIERME T IRUKR AT AHEESREITRE © BIINERES
£ MREHER Kk MZO0EREARGE) HERREE -

AEMERAEENESERSRENTE
DTCRES 5T AR IS

+15 119 8 18
iﬁ 100 fI w00 T I
ER /BRI BREE ER/MBERIEE SRR ER/MERIEEE BREE

RAETEA REME B ERAAIEE

* ¥ BEERE o BAH: DTCn=121

IPSOS | 58 : EmESHNAENEES




5

F—H 5% B

s mEEREESERLAISRAY
B mEEE

s MBEERELZTMRIERIEA
o MARERBEEBDTCEESER £
ERERL o

o MESHIREEAVRIE - FHIER
BrERBRARRGES

IPSOS | 2l : EmEENEENEES




About the Author

Alexa Marshall

Senior Vice President,

U.S. Creative Excellence & Brand, Ipsos
alexa.marshall@ipsos.com

About Ipsos

At Ipsos we are passionately curious about
people, markets, brands, and society. We
deliver information and analysis that makes
our complex world easier and faster to
navigate and inspires our clients to make
smarter decisions. With a strong presence in
90 countries, Ipsos employs more than 18,000
people and conducts research programs in
more than 100 countries. Founded in France
in 1975, Ipsos is controlled and managed by
research professionals.
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