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Generix Group: In 2024 eCommerce will overtake physical retail
https://www.generixgroup.com/en/blog/2024-e-commerce-will-overtake-physical-retail

Ipsos webinar recording: CX Global Voices
https://www.ipsos.com/en/webinar-recording-cx-global-voices

Ipsos: Five rules of play to automate for your customers’ needs — and serve them better
https://www.ipsos.com/en-nl/5-rules-play-automate-your-customers-needs-and-serve-them-better

Business Wire: Covid reshapes traditional customer service as contact center

traffic surges and consumers voice frustration https://www.businesswire.com/news/
home/20201217005370/en/COVID-Reshapes-Traditional-Customer-Service-as-Contact-Center-
Traffic-Surges-and-Consumers-Voice-Frustration-%C2%A0

Ipsos CX Voices, April 2021, base n=1,008 across 50 countries

Pure360: Why personalization is important: What seven statistics tell us
https://www.pure360.com/why-personalisation-is-important-what-7-statistics-tell-us/

¢ Ipsos: Omnichannel strategy in the age of digital transformation

https://www.ipsos.com/en/omnichannel

Ipsos: Convergent Commerce: Navigating the fragmented world of emerging channels and
shoppable touchpoints https://www.ipsos.com/en/navigating-increasingly-fragmented-world-
emerging-channels-and-shoppable-touchpoints

Ipsos: Bridging the brand experience gap: How to align brand promise and customer
experience for business success https://www.ipsos.com/en/bridging-brand-experience-gap

Ipsos: The Forces of Customer Experience
https://www.ipsos.com/en/forces-customer-experience
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