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Source: Sustainable packaging in Europe report by DS Smith & Ipsos MORI, March 2021.

tEsh > mpgth i AE S B ERE - HR—{EfIF% TBadvertising) > ZEREERET —EEHFRESRIE
B ESthPIR I ESHER DR o AR thPIZBEEENASRER NEfEn ~ T8
HMEY) ; DKER) FFR - REHEERGESEMLEERLEMRERE -

AEBRXETHLE > EEARE D EETENHEREEREMERIERERDE - MRBEGHHNFIE
WIBAB - HIBEGEE2030FAERIRSPM - MRARNIZZEN D > BiF T BRERBERIMEEE
F91,3001EAAEEAIBR B

IPSOS | mmEMfIEEEERREMMAEERNERTHHNRIGEE




5

IPSOS | 0000000000 DODDOODDDOOOODOODODOOD

A PIFfrs84% By ¥ EEfthqFs
BRHETA
HPAANPIERTE B CREIRIZNE » WEN
RIBEREMNEE AT HIE HARE
4% > BRBEEFKRNAR - 55
RH—IBIAZEIEH » 2EEIT103 2989
AR EREWREREEEEBEE
i o FER M > RE55%HAEE EBERU
BEYMBREAENREAN > MALDZ
6 (59%) WARIERIHERERRR
DIt o 7E5HE S ° Ipsos Essentials B9
BT 2REF—FAEEGMARER
CERERE - XENHEE - XBIRA
24%HVHEER S TRKEN) BEEE
BEARNEEZRR > B2 T > A&k
B B53% > EmHRFEHNGEE
BIBET71% o

FUBHREMBD > mERARET
REKELIFHEENEEERIFMY - K
REMROERT mER R EmRE IR
BERRABEEZE (T0%) UKRESEMS
#Fi@ (60%) o #ERh > RH22%HIREKE
EEmEEEHIRKERIESRE » LEiE
AI—FEEFETMEFDLE -



mahFE Rk AR B R
BREMK AR
B AP AERER N E S > &
RS E AR BOLE 15
R ERERENESR SRR
B SO REATD o

L mERNBRERERHRPN (E8
REHTREIRE) 8T

o Netflix : 2022%#1]

e Apple ~ f# Kk Facebook : 2030£A]

e Amazon : 2040%R] ; AR %K 2
B : 2050%H]

E 0% EEE2030FF1ER NEER]
(Resource positive) > Bl &xEEME
K7k & BRI 50% @ MIEASE ERiE
YIMEIRIE « DO AT BR AN B RMREIE

BRERBEREL -

i E—RIIEE R B MR K ETT
g > 2B lcarbon Zeroy
(Hytch » EBhiBEN A TR/ ik BFRIFE
B#ER) -+ Tzerocarboni (MNMESAAE
Zero Carbon Coffee) -~ Tclimate
positive] (REmHMNEHEEERE
Max Burgers) » EZER lAir-made]
(xR ARy ER MM Air vodka)  ©

6 IPSOS | mhMlfEmHEERRMFAEETRNERTHHIRGEEE




7

IPSOS | migtf i EERFMFAEERNERTHHNRIGESE

Bk AR

DxEmhE) R AEHEERRERE

S o

BERERENFRMEKERE
G4 aR HE Oatly £ Gt BARABIRHE o
ERFE LB e @EmpIfes - ERMEK
iR CEE) TRAMEMBEEAE - BEF
SEIEHVNE B R AERE) | LXRIEECALE

BRI © 4

BLERENEZRKEER —
HABEMERHEREKERKRES
FREMBSRZRBE > Levi's AR 96%
F7KEVET 5! TWater<less) $THEEEEED
R o Levi's EEER ST REEBEPHA

KABTEN > MEE I EREE100% KB L &
E’\Jﬁ?b °

B LR AE RS

BHTRE (Volkswagen) MIEFE AR
RERESSEERE o tMM7ERIEE

rWay to Zero) BEIR T TRV MRARARGEEL
fifieh - BIZRE2050FRIEIEER Rk
> HALE ﬁ(—:ux.:JrffEEuxUE)in%}EIE%E%%’i\
KIBMEETRAE ©




EFMRAIN=ER=R

IEANAXFRstamAY - BEKERIES
F o FERCEHENERE - AKX
MIBTEIZA > AT AmEREEPE
MEAVRRAEAREFREN=BRER
AERR IS RYEESH)

o HVHEERNAETIImETEX
BRIRR ERY1TEN ?

o EHRMTS  EMBRKRHEFmEE
B KEREZERE?

o AL B RMLEITEIRIEA B 3K
Y b8 BUK B RYEEA] 2

BBI2RER - FERAEWAE ~ BE UL
B EEE ~ #ETTELIkea ~ Levi'sk
Lululemon#B{LIEY T'Gently

Used) 512 - BLEGHAITHRET
RAG B BhA CE R EASEAN ©

¥,

&
o
-
;
]
4

o/

8 IPSOS | miilfEmHEERRMFAEETRNERTHHNRGEEE




About the Author

Emmanuel Probst

Global Lead—Brand Thought-Leadership
Senior Vice President—Brand Health Tracking
emmanuel.probst@ipsos.com

About Ipsos

At Ipsos we are passionately curious about
people, markets, brands, and society. We
deliver information and analysis that makes
our complex world easier and faster to
navigate and inspires our clients to make
smarter decisions. With a strong presence in
90 countries, Ipsos employs more than 18,000
people and conducts research programs in
more than 100 countries. Founded in France
in 1975, Ipsos is controlled and managed by
research professionals.
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