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Putting in the Effort: Why treating customers fairly is key to business success
https://www.ipsos.com/sites/default/files/ct/publication/documents/2022-01/Putting-in-the-
effort.pdf

Ipsos Global Trustworthiness Monitor 2021
https://www.ipsos.com/en/global-trustworthiness-monitor-2021

Convergent Commerce: Navigating the fragmented world of emerging channels and
shoppable touchpoints
https://www.ipsos.com/en/navigating-increasingly-fragmented-world-emerging-channels-and-
shoppable-touchpoints

Mystery Calling: Dialling up your contact centre performance
https://www.ipsos.com/en/mystery-calling-dialling-your-contact-centre-performance
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