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Source: “To what extent do you agree or disagree with this statement: ‘I'm being more careful with my spending due to rising prices/
inflation!”—Ipsos Omnibus survey among n=2,008 rep adults, fielded June 30—July 6, 2022
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Source: Ipsos Omnibus survey among n=2,008 rep adults, fielded June 30—-July 6,2022

FENHER > MIFREIER

FHRBESERAS AT TEHRMIE S EmAIE
RIE N - I ERLEFRAEA YouTube FEIR »
FERtEEREE M E RN ERT R T BEF
HMNEmMEN - ERESEANTAARRF/RN -
mif > RPHIRAERKEHTEREFREe R/

MRBBFZAmMIENMBEER LETES - TR
BERZNARAREA &N - RIFHNER > tfIFE
REETHREMERERERE > Rtz > it
HERMFARERAERSHENFEIARKIEIAA
MICRAMER L REEE(FA -

40%

R RIS E EAL R RES
BYREREIRER

Source: Ipsos Omnibus survey among n=257 rep adults,
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https://www.ipsos.com/sites/default/files/ct/publication/documents/2020-09/whatthefuture-money.pdf
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Source: Ipsos Omnibus survey among n=257 rep adults, fielded June 30—-July 6, 2022
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https://www.ipsos.com/sites/default/files/ct/publication/documents/2022-03/Ipsos-Views-Challenging-the-status-quo.pdf
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