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A PLANNING 
TOOL FOR 
WORLD CUP 
ACTIVATIONS
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UNDERSTAND HOW YOUR 
BRAND AUDIENCE ENGAGES 
WITH FOOTBALL AND MORE 

TO MAXIMISE ROI FROM 
YOUR WORLD CUP 

ACTIVATIONS

What football content to promote with 
your brand? National teams, players, 
brands

Other marketing cues? Brand and product 
affinities, hobbies, interests

Which channels to use? Social media, 
mainstream media, in store, influencers
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HOW WE DO IT

Leveraging our unique access to a digital data 
ecosystem we model 15000 behavioural 

variables that span across psychographics, 
digital touchpoints, media consumption, 

lifestyles, influencer and brand engagement and 
of course, football
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WHAT DO I GET? 

Interactive dashboard with training and access 
to 15,000 audience profiling data points

HOW SOON CAN I GET IT?

5 working days
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HOW DO I GET IT?

For more information contact 
shruthi.thattanpotta@ipsos.com or your usual 

contact at Ipsos

mailto:shruthi.Thattanpotta@ipsos.com

