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WHY CHARGING 
LOGISTICS AND 
INFRASTRUCTURE 
COULD BE A GAME 
CHANGER IN 
MAKING ELECTRIC 
VEHICLES MORE 
ACCESSIBLE



Electric vehicle ownership is just beginning  
in the U.S. Only about 2% of Americans 
currently own electric vehicles. But with 
upcoming EV mandates in California and  
New York, an influx of subsidies and spending 
from the Inflation Reduction Act and growing 
climate change concerns among consumers, 
with the right infrastructure, the EV market  
is set to take off. 

The question is how to supercharge the  
EV market? Affordability and charging logistics 
are the main barriers to entry for consumers, 
creating an opportunity for policymakers, 
particularly through infrastructure, to remove 
some of those hurdles. Given the influx of more 
affordable electric vehicles coming onto the 
market, infrastructure solutions like a compre-
hensive network of fast-charging stations,  
will be crucial in maturing the U.S. EV market.

But solving issues around affordability and 
practicality may not drive everyone toward EVs, 
according to a nationally representative survey 
from Ipsos’ KnowledgePanel. Lower-income 
respondents and people living in rural areas 
report being unlikely to consider buying EVs 
even if issues around charging logistics and 
accessibility are solved. These populations 
represent areas where policymakers and 
legislators may need a more targeted and 
strategic approach to encourage an equitable 
EV rollout for the industry.

KEY TAKEAWAYS:
•	� Cost and convenience are the two 

main hurdles keeping most people 
from considering an EV.

•	� When non-EV owners are asked 
what would encourage them to 
buy or lease an electric or hybrid 
vehicle, free public charging 
stations is the most popular 
incentive, meaning that policy-
makers may have an important 
role in helping the EV market  
to mature in the U.S.

•	� Some demographic groups remain 
resistant to getting an EV, even 
when presented with solutions to 
existing EV adoption barriers.
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https://www.reuters.com/business/autos-transportation/california-regulator-sees-2035-ev-mandate-sweet-spot-2022-09-20/
https://www.reuters.com/business/autos-transportation/new-york-state-adopt-california-2035-ev-rules-2022-09-29/
https://www.npr.org/2022/08/19/1118519199/what-the-inflation-reduction-act-means-for-electric-car-buyers-and-auto-companie
https://www.nytimes.com/2022/11/13/business/electric-vehicles-buyers-mainstream.html
https://www.nytimes.com/2022/11/13/business/electric-vehicles-buyers-mainstream.html
https://www.ipsos.com/en-us/solutions/public-affairs/knowledgepanel


Urban, wealthy, and western state respondents most likely to consider 
buying an electric vehicle in the next two years

Q: Have you considered buying or leasing a plug-in hybrid or fully electric vehicle within the next two years?
% “definitely” or “seriously considering”
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A snapshot of the electric vehicle market: Who is buying EVs?
Electric vehicles overall remain uncommon at the macro level among consumers. The vast majority of vehicle 
owners (96%) still drive gas-powered cars, while only about 2% own fully electric vehicles. 

The people who currently own or are most likely to consider buying or leasing an EV are more likely to be white, 
make more than $100,000, live in an urban area or live in the western region of the United States. 

Taken together, this reflects the strong appeal the EV market already has with wealthy, urban residents  
while also underscoring the inroads the industry must carve out when courting consumers outside of that 
narrow demographic.

The current EV infrastructure landscape
Right now, at-home charging is a crucial way EV owners fuel their vehicles. Not surprisingly, nearly all EV owners 
(87%) have electrical outlets within 20 feet of their parking space, allowing them to charge their car at home.

The groups that do not have access to at-home charging are also least likely to seriously consider driving EVs. 
For example, people in the Northeast, lower-income respondents, and Black or Hispanic Americans are all 
less likely to have access to charging at home. Given how important at-home charging is to EV owners, not 
having access to these outlets poses a significant infrastructural hurdle for convincing non-EV owners to 
make the switch. Policymakers, who can influence the direction of the nation’s infrastructure, are uniquely 
positioned to help address these logistical challenges for consumers.

3 IPSOS  |  WHY CHARGING LOGISTICS AND INFRASTRUCTURE COULD BE A GAME CHANGER IN MAKING ELECTRIC VEHICLES MORE ACCESSIBLE



Source: Ipsos

59%

58%

36%

33%

23%

17%

15%

12%

18%

High-purchase cost

Charging logistics (i.e., where, when,
how often I’d need to charge it)

Ongoing maintenance costs

Performance of the vehicle in
very cold or very hot weather

Concern that I don’t know enough about
electric vehicles to drive/charge one

Availability of models
to purchase

Lack of diversity of
models on the market

Other

None

High purchase costs, charging logistics biggest barriers 
to purchasing electric vehicles

Maintenance costs and performance in hot, cold weather also key issues among potential buyers

What is keeping consumers from buying EVs?  
Infrastructure concerns loom large
Cost and convenience are the two hurdles keeping most people from considering an EV. Three in five 
respondents say they are concerned with the high costs of EVs (59%) or charging logistics (58%) when 
considering whether to buy an EV in the next two years. New subsidies like the Inflation Reduction Act may 
relieve this—though they also introduce new headaches with limitations on which vehicles are eligible— 
but more affordable electric vehicles are also set to hit the market in the foreseeable future. That may leave 
charging logistics as the stickier issue to solve for consumers.

4 IPSOS  |  WHY CHARGING LOGISTICS AND INFRASTRUCTURE COULD BE A GAME CHANGER IN MAKING ELECTRIC VEHICLES MORE ACCESSIBLE

https://www.ipsos.com/en-us/knowledge/society/why-new-electric-vehicle-tax-credits-could-confuse-and-divide-consumers


Source: Ipsos

41%

39%

37%

36%

18%

42%

Free public charging stations

Easy access to fast-charging public stations
where I can fully recharge in 30 minutes or less

Ability to charge it where I live

Local, state, or federal tax subsidies

Access to workplace charging stations

None of these would encourage me to get
a plug-in hybrid or electric-only vehicle

Access to charging stations would encourage more to buy electric vehicles, 
but not all consumers would be convinced

Q: Which of the following would encourage you to buy or lease a plug-in hybrid or electric-only vehicle?
  Percent that marked the following responses

Investing in EV infrastructure would encourage more people to  
go electric
When non-EV owners are asked what would encourage them to buy or lease an electric or hybrid vehicle, 
free public charging stations is the most popular incentive, with 41% of respondents saying it would encourage 
them to buy EVs. 

Notably, more urban than rural respondents would consider EVs if they could access free public charging 
stations. Interestingly, urban Americans are less likely to have access to at-home charging, indicating that 
legislators investing in public charging could also help ease some of this infrastructural burden.

Public charging stations and fast public chargers offer policymakers an opportunity to set the stage for 
greener roads. Ipsos Director Joann Lynch feels that, “with the right funding, insights, and policy, legislators 
can be the heroes in this next phase of electric vehicle adoption in the U.S.”
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Rural, Black, and lower income Americans report being harder to nudge on EVs
Q: Which of the following would encourage you to buy or lease a plug-in hybrid or electric-only vehicle?

% “None of these would encourage me to get a plug-in hybrid or electric-only vehicle”

Even when presented with many ways of addressing the problems of owning an EV today, some parts of the 
public remain more resistant to getting an EV. Black (47%), lower income (54%), and rural (54%) respondents 
are the most likely to say that none of the solutions listed would encourage them to buy or lease a plug-in 
hybrid or electric-only vehicle. While making improvements to the practicality of owning an electric vehicle 
may drive more people towards EVs, more needs to be done to ensure there is a more equitable rollout  
of electric vehicles.

Conclusion
With the right infrastructure, the ubiquity of electric vehicles is poised to explode in the near future.  
New government requirements, an influx of affordable EVs, and an increasing level of concern about the 
environment are driving early adopters towards EVs. Now policy needs to be developed to reshape  
America’s roads and communities to ensure the rest of the country can choose electric vehicles too.

Cost and charging logistics are the two things holding non-EV owners back from considering these vehicles. 
Since many companies are already working to provide affordable EVs, it may be beneficial for legislators  
to concentrate on improving charging infrastructure. Though, as this data shows, racial, geographic, and 
income disparities are present in the EV market, an issue that may persist and require more proactive  
policy solutions to address in the near term.
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About Ipsos
At Ipsos we are passionately curious about 
people, markets, brands, and society. We 
deliver information and analysis that makes 
our complex world easier and faster to  
navigate and inspires our clients to make 
smarter decisions. With a strong presence in 
90 countries, Ipsos employs more than 18,000 
people and conducts research programs in 
more than 100 countries. Founded in France 
in 1975, Ipsos is controlled and managed  
by research professionals.
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