SPORITS BETTING IS
EVERYWHERE. HOW
DO AMERICANS FEEL
ABOUT IT?

Sports bettors are some of the biggest fans
of the sporting world. But the public isn’t fully
sold on legalizing sports bgtting. Here’s what
exclusive Ipsos data finds.
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1. Sports bettors are very engaged with the sporting world

Very few people bet on sports. Only about 8% of Americans say they’ve bet on sports via an app or online
and only 4% have bet on sports in-person in the past year, meaning very few Americans generate the billions
of dollars placed in bets and revenue generated.

As the dollar spent on bets suggests, those who do bet on sports are very engaged in the sporting world.
While only one in three Americans feel that sports betting is a way to get people more engaged with sports,
69% of sports bettors feel the same. Compared to the general public, they are more likely to self-describe as
sports fans, play fantasy sports, go to live sporting events, and watch more niche types of sports, like esports.

Sports bettors are very engaged with the sporting world

]

84% of sports bettors report being of sports bettors went to
sports fans in the past year
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62% of sports bettors participated in 41% of sports bettors watched
fantasy sports in the past year esports in the past year

Source: Ipsos January 13-15, 20283, among 1,035 U.S. adults. Sports bettors are a small sample of the overall survey (N=~80)

The NFL is the most popular sports league to bet on, the runaway favorite of the group. After that, NBA
games follow, and then NCAA football or basketball are not far behind. Unsurprisingly, majorities of sports
bettors tuned into the major sporting events last year, like the Super Bowl or March Madness.

Most sports bettors aren’t frequent bettors and will either place bets just a few times a year or have only bet
on sports once, making high profile games, like the Super Bowl, important moments for the industry.
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https://www.statista.com/topics/8581/sports-betting-us/#topicOverview

2. Sports bettors are more likely to be men, younger,
and/or wealthy
According to Ipsos polling, sports bettors are more likely to be men, under the age of 35, white or high-income

earners. Some of these demographics —particularly men and those under the age of 35—are known to be
at a higher risk of gambling addiction.

Given the way the sports betting industry has taken off, this poses an area of concern for public health
officials. For example, in New Jersey, calls to the state’s addiction hotline grew substantially after it became
one of the first states to legalize sports betting in 2018. In 2018, about 5% of the hotline’s calls were about
sports gambling. In 2022, sports gambling calls made up 25% of all calls.

Most bettors are male; nearly half are younger or wealthy

Gender Male

Female

White

Race Hispanic
Black

$100K+
Income $50K-<$100K
Under $50K

Under 35
Age 35-54
55+

Source: Ipsos January 13-15, 2023, among 1,035 U.S. adults. Sports bettors are a small sample of the overall survey (N=~80)

People who bet on sports are also more likely to report being sports fans because they grew up with family
fandom. Three in five sports bettors (59%) say they are fans of sports team because “I grew up with my
family being fans of that team?” Only 38% of non-sports bettors have that longstanding family connection to
sports teams.

SPORTS BETTING

LIVE
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3. Americans aren’t totally sold on legalizing sports betting

For decision makers in the industry, online or app-based sports betting may not be a fan favorite outside of
the sports world, but that’s in large part because many Americans aren’t tuned into this conversation.

And, while legalizing sports betting may be a pressing question for the industry, the general public is fairly
ambivalent. Overall, only one in three Americans wants to allow in-person or app-based sports betting

in their state, and another one in three don’t have an opinion. In fact, the only group not ambivalent about
allowing sports betting seems to be the group actively doing it.

Less than half believe online or app-based sports gambling
should be legal in their state

Percent who favors allowing online or app-based sports betting in their state

Total State State Male  Female Sports  Nota Has  Has not Wentto Didn't Has Never

where  where fan fan watched watched a live go to beton  beton
sports  sports esports  esports sporting  a live sports  sports
betting  betting eventin sporting
is legal s illegal the last eventin

year  the last
year

Source: Ipsos January 13-15, 2023, among 1,035 U.S. adults. Sports bettors are a small sample of the overall survey (N=~80)
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4. Non-bettors don’t engage because they feel it is a waste of money

People who don’t bet on sports don’t do so because of four broad reasons: money concerns, lack of
knowledge, moral opposition, or it’s just illegal where they live.

Money is the main reason people do not bet on sports. When asked to select any and all reasons they do
not bet on sports, half of the people who don’t bet on sports choose not to because they believe it is a
waste of money. Non-bettors are also deterred from participating because they don’t know enough about
sports or about betting to partake. Following that, there is some amount of moral opposition among the
non-betting public; people either don’t believe in betting on sports or gambling in general, though this issue
is secondary to money or not knowing enough.

While some segments of the population remain intractable, there are non-betting Americans who don’t partake
because they just don’t know enough about gambling—a potential new group for the industry to expand into.

Half of non-sports bettors believe sports betting is a waste of money

Q: You previously indicated that you did not place an official bet on a sporting event in 2022.
Which of the following reasons best describes why you did not bet on sports?

B Money M Lack of knowledge M Moral opposition [ lllegal in state

It's a waste | don’t know | don’t believe | don’t have | don’t believe | don’t know | don’t know It's illegal
of money enough about in gambling the money in gambling enough about where, or how, in my state
sports to gamble on sports of any kind gambling to gamble
on them on sports

Source: Ipsos January 13-15, 2023, among 1,035 U.S. adults. (N=945 non-bettors)
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5. Most sports fans (and Americans in general) feel that people
should be able to bet on sports as a matter of personal choice

Sports betting isn’t for everyone. But at the end of the day, most think that people should be allowed to use
their money how they want.

Though some concerns about the integrity of the game linger, when given two options, more of the public
thinks sports gambling is a personal choice that should be allowed rather than an activity that should be
outlawed because it can lead to addiction.

Sports fans are much more likely to agree with this, suggesting that sports betting, as an industry and practice,
doesn’t get in the way of enjoying the game for most fans.

Despite some concerns over the integrity of the game,
most sports fans are in favor of sports betting

% who disagree that sports betting B People should be able to gamble on sports
lessens the integrity of the game and spend their money how they want
B % who don’t know B Sports betting is wrong because it promotes

B who agree sports betting lessens activities that can lead to addiction

the integrity of the game

TEY

Sports fans Non-sports fans

Sports fan Non-sports fan

Source: Ipsos January 13-15, 2023, among 1,035 U.S. adults

Even though the industry is new, early adopters of sports betting are an engaged but small group of Americans
that are very clued into the world of sports. For the general public, though, sports betting isn’t a top-of-mind
issue, with nearly even splits of Americans being pro-betting, anti-betting, or just not sure altogether. Even
with this divide, sports betting is viewed by many, particularly sports bettors and sports fans, as an activity
that should be allowed as a personal choice rather than banned over possible addiction concerns.
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