
©  2019 Ipsos. All rights reserved. Contains Ipsos' Confidential and Proprietary information and may 

not be disclosed or reproduced without the prior written consent of Ipsos.

1Omnichannel Solution | 2023 | version 1 | Confidential

©  2023 Ipsos. All rights reserved.
Contains Ipsos' Confidential and Proprietary information
and may not be disclosed or reproduced without the prior written consent of Ipsos.

August 2023



2
Omnichannel Solution | 2023 | version 1 | Confidential



3
Omnichannel Solution | 2023 | version 1 | Confidential

F2F Channel Offline Channel Digital Channel
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Why now?
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What for?
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Omnichannel Solution will provide Analysis and Insights for below items.
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THANK YOU
Ipsos’ projects shall be carried out in accordance
with the ESOMAR/KORA Code of Ethics and in compliance
with ISO 20252 Standard.
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