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THE CHALLENGE...
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Agree Disagree

Gen Z
Millennial
Gen X
Baby boomer
Low income
Medium income
High income
Low education
Medium education
High education
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InnoSizing Insight Testing DUEL InnoPredict Innotest
(Manual modelling) (Manual modelling) (Manual modelling)
Innovation Solution Innovation Solution Innovation Solution Innovation Solution Innovation Solution
48 markets 48 markets 31 markets 48 markets 33 markets
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000
000 A48
Creative|Spark Fast Pack VANTIS Innotest QSR
(Manual modelling)
Communication Innovation Innovation Innovation Solution
Solution 44 markets Solution 18 markets Solution 48 markets 24 markets

g

Creative|Spark Digital Creative|Spark early Contextual Band Choice Censydiam Perceptor Fast Fact
(Manual modelling) (Manual modelling)
Communication Communication Market Understanding Solution 48 Market Understanding Solution 48 Ad-hoc survey
Solution 31 markets Solution 13 markets markets markets Solution 48 markets
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FAST FACT
FOR AD-HOC SURVEY
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DASHBOARD TABLE BUILDER CHART BUILDER
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FASTFACTS
GLOBAL
COVERAGE
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NORTH AMERICA

= Canada
= United States

LATIN AMERICA

= Argentina

= Brazil

= Chile

= Colombia

» Costa Rica (New)
= Ecuador (New)

= Mexico

» Panama (New)

» Peru

» Venezuela

EUROPE

Austria

Belgium

Czech Republic
Denmark
Finland

France
Germany
Hungary

= [taly
= Netherlands

Norway

Poland

Portugal (New)
Romania

Spain

Sweden
Switzerland
Turkey

Ukraine

United Kingdom

Markets on hold: Kenya, UAE, Russia

*English as field language

ASIA P IC

= Australia
= China

» Hong Kong (Trad Ch
» Indonesia

= Japan

= Malaysia*

» New Zealand

= Philippines*®

» Singapore*

= South Korea

= Taiwan (new)

» Thailand

= Vietnam

MIDDLE EAST & AFRICA

= Morocco (New)
= Saudi Arabia (New)
= South Africa
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CREATIVE |SPARK Digital

AT E MEHSHA OIAL|C)

MZF L ZbM S 24518 X| B2 S6|| o Zaxol Ab Y

=H =1 -

facebook

Q
2 ® @ 0 :
\ o o

Your Story pitchfor... serenawi., justinbi..

0 Kevin Hart

What's on your mind?

B Live &4 Photo X Videochat

@ Adam Sandler
1 ! <
© Nardo Wick - Who Want Smoke?? ft. Lil

Durk, 21 Savage & G Herbo (Directed by
S AraLCon Cole Bennett)

Lyrical Lemonade - 3.3M views - 3 days ago

o 69 71 Comments - 17 Shares

o) Like () Comment £> Share

g St-JudeChi s Hosp
y a

Childhood Cancer Awareness Month has come to an
end, but the dedication to St. Jude kids continues.

In her final instaliment, here's why Karina Bland and
Team Tutu hit the streets in the rain to raise money for a
mission that matters.




B YouTube

B Instagram
facebook

.+ TikTok

DIGITAL PLATFORM CREATIVE

ADAPATION & EVALUATION

Select the creative
and launch
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CORE

CREATIVE EVALUATION
CREATIVE
A
B
C
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CREATIVE | Spark Digital
UaA ZMu derok 22121
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Malex 50% Females S0%. 18-34 5

itaty

itailan

B¢ fowerpain: Repoct

What did people feel after seeing the creative?

CHOICE EFFECT SCORE

RESIDUAL FEELINGS RESIDUAL FEELINGS RESIDUAL FEELINGS (89 :

BEHAVIOR
CHANGE

CREATIVE EFFECT
| 57
. ! gRaD
34% 7 £ ATTENTION
98 98 MEGATVE

INTEMSITY INTEMSITY BRAND CLOSENESS

70 130 a
; (82 27 BRAND PERFORMANCE

EQUITY EFFECT RELATIONSHIP
CHANGE

Matric: % with 3 inview
ETRLY AGREE Sort results:

Coca Cola Light Spring 2018 Ad v1 35%

Mot applicable

€oca Cola Light Spring 2013 Ad v 40%

Becks Lernon 2019 Ad V1 51%

Mot applicable

Becks Leman 2019 Ad V3 4%

Becks Lemon 2019 Ad V4 7%

Becks Lemon 2019 Ad VS




IDEA & CONCEPT TEST
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Dilly’s All Natural Ice Cream with Calcium

[CONSUMER
m— DEFINED
55.9golon COMPETITION]
SO% of the day recommended dietary calcum
s
S Great tasting flavors
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KEY RESULTS | inno s <  Trial Potenti

INNOVATION PROFILE

otential is very ed for Optimization,
right and Diffe

BEST . O o . WORST
41%

Incremental
Innovation Archetype Innevation Name Relevance Expensiveness  Differentiation Trial Index

Winner R

Bromizng Innovation 1 .
Value q

Depends an Strategy Innovation 2

O o | INCREMENTALITY INNOVATION PROFILES
7| =2 B, Helps understand how an innovation could fit into
7ts8 OlsH your broader portfolio and market strategy

CONSUMER DEMAND SUMMARY

Innovation 1
70| ShAl X EOLHIX|OSL 7|SHO 2 Z4ylo| 2V 9 OFElS BISP S0I8 4= 918,
Archetype = 7—{A‘IIO| E?_HE/X'"% E%Elg LHO“A‘I O‘Il:l[_'l Xd i I'DHjuEl = xl EO1 ACCEPTORS ARE MAINLY:

Females 35-39 years old

Female
: .
Optional modules ]
Validated Forecasting Line/price optimization I
ACCEPTOR PROFILE MESSAGE EVALUATOR
O[':cH|O|MS MR 75 40| =2 OfO|C|0f/ 70| XXot &
2H[R[2| S &= S CH[A | |off Chict B=tot XIE RIS
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IDEA SCREENING
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PROMISE SCORES SUMMARY
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PUNCH [INDIRECT RESPONSE]

PREFERENCE VS. PUNCH

A =% (Preference) It S
2IPHQl & TITH

(Punch)= H| &}

Stimull PREFERENCE ¢ PROMISE
mage 2 144
mage 5 13
mage 14

mage 11

mage 7

mage 17

mage 1

mage 3

mage 8

mage 4

mage 15

mage 3

mage 18

mage &

mage 12

mage 16

mage 10

mage 13

DETAILED PREFERENCE & PUNCH SCORES
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THANK YOU

IPSOS’ PROJECTS SHALL BE CARRIED OUT IN
ACCORDANCE WITH THE ESOMAR/KORA CODE OF
ETHICS AND IN COMPLIANCE WITH ISO 20252
STANDARD.

Service Line team leader

02-6464-5199
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