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Christopher Koetting, Senior Vice
President US Channel Performance
christopher.koetting@ipsos.com

Kevin Leifer, Vice President
US Channel Performance
kevin.leifer@ipsos.com

Justin Cook, Director
US Channel Performance
justin.cook@ipsos.com
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*Ipsos Omnibus, Data_Tracker_W54,1120 US Consumers
**Ipsos Omnibus, Data_Tracker_W58, 1120 US Consumers
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