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Why Diversity and Inclusion Has Become a Business Priority, Josh Bersin

https://www.etu.co/resources/dei-statistics, PPM

How Diverse Leadership Teams Boost Innovation (bcg.com)

Ipsos Global Ad Testing, Meta Analysis n=3022 ads

Ipsos Equalities Index 2024, Base 21,759 online adults under the age of 75, interviewed
23 Feb - 8 Mar. 2024.)

https://www.cbnews.fr/creation/image-cannes-lions-2024-marcel-remporte-grand-prix-
film-85600

https://shortyawards.com/15th/asperqueens
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Ipsos. Women in Advertising

Ipsos. Making Belonging Joyful: Inclusive representation in advertising to grow brands

Ipsos and SeeHer. Strive for More

Ipsos. Bridging the divide through positive portrayal in advertising

Ipsos. The Vibrant Fringes: Spotting opportunities beyond the mainstream

Ipsos. The Ipsos Equalities Index 2024

The Ceo Magazine: Companies embracing diversity are reaping the benefits like never
before
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https://joshbersin.com/2015/12/why-diversity-and-inclusion-will-be-a-top-priority-for-2016/
https://www.etu.co/resources/dei-statistics
https://www.peoplemanagement.co.uk/article/1742040/diversity-drives-better-decisions
https://www.bcg.com/publications/2018/how-diverse-leadership-teams-boost-innovation
https://www.cbnews.fr/creation/image-cannes-lions-2024-marcel-remporte-grand-prix-film-85600
https://www.cbnews.fr/creation/image-cannes-lions-2024-marcel-remporte-grand-prix-film-85600
https://shortyawards.com/15th/asperqueens
https://www.ipsos.com/en/women-advertising
https://www.ipsos.com/en-uk/making-belonging-joyful-inclusive-representation-advertising-grow-brands
https://www.ipsos.com/en-us/news-polls/SeeHer-and-Ipsos-showcases-positive-depictions-of-females-in-advertising-lead-to-superior-business-outcomes
https://www.ipsos.com/en/almanac-2024/bridging-divide-through-positive-portrayal-advertising
https://www.ipsos.com/en/spotting-opportunities-beyond-the-mainstream-vibrant-fringes
https://www.ipsos.com/en/ipsos-equalities-index-2024-more-quarter-gen-z-men-think-efforts-promote-equality-have-gone-too-far
https://www.theceomagazine.com/business/management-leadership/workplace-diversity/
https://www.theceomagazine.com/business/management-leadership/workplace-diversity/
https://www.ipsos.com/en/misfits/creative-news-views
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