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1 Ipsos Global Trends 2024

2 Ipsos R&D Brand Success (2023), N=18,000 across 10 countries and 12
categories

3 Hellmann’s Make Taste Not Waste: Longterm Strategy and Secret Sauce

4 Quanta Magazine | To Be Energy-Efficient, Brains Predict Their Perceptions

CONTEXT CAN
SPIRE BRAND
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https://www.ipsos.com/en/global-trends-2024
https://www.vml.com/work/hellmanns-longterm-strategy
https://www.contagious.com/iq/article/secret-sauce
https://www.quantamagazine.org/to-be-energy-efficient-brains-predict-their-perceptions-20211115/
https://www.ipsos.com/en/mapping-out-demand-spaces-context
https://www.ipsos.com/en/understanding-context-consumption-moments
https://www.ipsos.com/en/how-context-can-inspire-brand-growth
https://www.ipsos.com/en/power-esg-x-brand-collaboration
https://www.ipsos.com/en-uk/shifting-shoppers-esg-attitudes-action
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