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At Ipsos, we are passionately curious about people,
markets, brands and society. We deliver information and
analyses that make our complex world easier and faster
to navigate and that inspire our clients to make smarter
decisions. With a strong presence in 90 countries, Ipsos
employs more than 18'000 people and conducts research
programs in more than 100 countries. Founded in France
in 1975, Ipsos is controlled and managed by research
professionals.
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