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THE EMPLOYEE
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https://www.ipsos.com/en/customer-perspective
https://www.ipsos.com/en/demystifying-mystery-shopping-its-role-in-customer-experience-measurement
https://www.ipsos.com/en/employee-customer-ripple-effect#:%7E:text=Ipsos'%20Forces%20of%20Experience%20framework,interactions%20and%20improved%20business%20results
https://www.ipsos.com/en/employee-customer-ripple-effect#:%7E:text=Ipsos'%20Forces%20of%20Experience%20framework,interactions%20and%20improved%20business%20results
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Kendra Jones, Head of Client Success
Channel Performance UK, Ipsos
Kendra.Jones@ipsos.com

Andy Firth, Head of Advisory & Analytics
Channel Performance UK, Ipsos
Andrew.Firth@ipsos.com
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Helen Wilson, Chief Marketing Officer
Global Service Lines, Ipsos
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