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Overall Consumer Confidence Index - October 2025

1-month change (vs. September 2025)

Global - All 30 48.0 Significant losses (-2.0 or less) Significant gains (+2.0 or more)
Global - Legacy 20 46.3
Indonesia* 58.8 Argentina -3.5 Indonesia +6.5
India* 58.4
Malaysia* I G 0 Colombia -3.1 Thailand +3.6
Sweden I 5/ O
Brazil NI 53 O Australia -2.1 South Korea +2.6
Mexico I 53
Thailand* I 53 Japan -2.0 Hungary +2.5
US I ) O .
Netherlands* I ) 7 Italy -2.0 Brazil +2.2
Singapore* I ) .
Australia I 51 S Malaysia +2.1

Poland I 5 ().
g;anin - 459054 1-year change (vs. October 2024)
South Korea I /0 () Significant losses(-2.0 or less) Significant gains (+2.0 or more)
Ireland™ I /S 5

Great Britain I /.0 3 India -7.9 | France -3.1 | South Korea +8.2
Canada I 48.0 South Africa -6.0 US. -2.8 | Israel +4.3
Colombia* I /()
Germany I 45 7 Singapore -5.6 Great Britain -2.5 Peru +3.3
Israc| I ;5 ) . )
South Africa I 5 / Belgium -5.6  Colombia -2.3 | Australia +2.2
O
Italy 45.1 Japan 4.1 Poland +2.2
Belgium I/ ()
S ALK Thailand -3.3
Chile* IE——— ;3 ()
France M /() Germany -3.3
Argentina I /() / Indonesia -3.2

Hungary I 3.3
Japan I 35 ) Argentina -3.2
Tirkiye I 3/ O

New: Index based on single-month only data
“Global All 30": average all 30 countries

“Global Legacy 20": average all 20 long-tracked countries(i.e., excluding the 10 added or
modified starting in February 2023)

*Country added or modified in February 2023
**Country added in May 2025
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OCtOber 2025 overa" (Or "National") |ndeX (Based on single-month only data)

One-month change
National Index Change since September 2025
Indonesia GGG 55.8 I :6.5
India G 58.4 W +1.4
Malaysia G 56.2  +2.1
Sweden NN 5.9 1 +0.4
Brazil IIIEEEENEEGEEEEEEEE 53.9 H +2.2
Mexico IIIEENENEGEGNGNGNGNGNGNGNN 53.5 1 +0.7
Thailand G 53.4 I +3.6
UsS. I 52.9 1 +05
Netherlands NG 52.7 -0.1 |
Singapore NG 52.6 -1.8
Australia GG 51.8 -2.1 =
Poland NG 50.4 -0.2 |
Spain NN 9.5 1 +0.6
SouthKorea NN 49.0 Hl +2.6
Ireland NN 48.5 -1.5 N
Great Britain NG 48.3 -1.6
Canada IIEEENENEGEGNGNGEGEGEGN 48.0 I +0.3
Colombia IIINNEENENEGNGNNNE 46.0 -3.1 I
Germany NN 45.7 -1.2 W
Isracl IEEEEGEGEGNGNGNGNN 5.7 1 +0.8
South Africa IIIIINNENENEGEGNGNGN 5.4 -1.7
ltaly I 45.1 -2.0 =
Belgium NG 44.0 -09 N
Peru I 43.8 -09 N
Chile NG 43.0 -1.0 N
France NN 40.6 1 +0.7
Argentina I 40.4 -3.5 I
Hungary I 37.3 Hl 25
Japan I 35.2 -2.0 =
Tirkiye I 3.9 -05 1
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OCtOber 2025 Overa" (Or "Nationaln) Index (Based on single-month only data)

One-year change
National Index Change since October 2024
Indonesia IEEEEGGGGGNGNGNGNGEGE 55.8 -3.2 I
India GG 58.4 -7.9 I
Malaysia GGG 56.2 -2.0 I
Sweden IIINNENENEGGNGNGNGNGNGNGNGN 54.9 -0.5 1
Brazil I 53.9 1 +05
Mexico NN 53.5 -0.4 1
Thailand GGG 53.4 -3.3 I
U.S. I 52.9 -2.8 N
Netherlands GGG 52.7 1 +0.6
Singapore NGNS 52.6 -5.c I
Australia NG 51.8 B 22
Poland NGNS 50.4 2.2
Spain NN 49.5 0.0
South Korea NN 49.0 I 8.2
Great Britain NG 48.3 -25 N
Canada NN 48.0 -0.4 1
Colombia IINNENENEGNGGNNENEEEE 46.0 23 Il
Germany NN 45.7 -3.3 I
Israecl IS 45.7 N 43
South Africa I 45.4 -6.0 IS
ltaly I 5.1 -1.3 W
Belgium NG 44.0 -5.6 I
Peru I 43.8 133
Chile NG 43.0 -0.4 1
France I 40.6 -3.1 Il
Argentina I 40.4 -3.2 I
Hungary I 37.3 Hl +2.0
Japan I 35.2 -4, I
Tirkiye I 34.9 Ml +1.9
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Individual
country trends

nari
K
fiac

NEYKJavik =T Teseaa
o

wa
Faroe Is,
(0 1
):';\'.u!‘,m, )I'cum‘w.‘d\-&
Stetland I !
ki [\ Berger {
Orkney I+ St o eTallinA ®St Petersburg
UNITED ) X aar
Hd'u-vKlNGD.o.‘M” teeyy Kristiansand «Gateborg - Yarostdvl
Clarsgo e, DENMARK = : bl
No"mmm‘l“ an;l‘:‘” urgt Copenhagen g eMjmo < oy 3 w
LA S -
Dubl R . g, famburg: A i
IRELAND g Berlingy  ePoznafh 28
g - -H'nu‘ﬁ' i},
e OTS A Cory
"*”»’*

Opo g
PORTUGAL] ““&°*

Lisbona’ SPX;RH;‘ Pa!

1 o Seville

1 MALTA®
_)Sm.\ Valletta

TomsIA 1,001
: v

Las Palmas

WesternthAm" 7 8 AWaggar ™, \ \d
.'4 / a &:‘ h 7 a r a
" MAURIT/ & Tibesti
7 - ]
‘ L1 ;] D A N
CAPE VERDE ©eNouakchg/ NIGER |CHAD S U AT

i > : h e t hartoum’
gt SENEGAL), BN s Khartoum®, e
. °%/ URKINA.. o = e
Banjul g SO e, / FASO| ‘. R
Bissall@ 5 s Q“‘&m"““' . £
GUNEATISSAT b o sy, NIGERIA  Abyet 4,
Conakry®~ N[ | \ @ oAbuja 7 SoUTy AddisAbaba
Freetown g DIV i | eOgbamasho i ) CENTRAL ™ ET.H
DERRA LR L orimat oo e AFRICAN REPUBLIC ", SUDAN N
Monrovia sl Porto. Nk CAMEROON e 1dbad !
LIBE] Kot N 5 e A i
Mal, DGANDA
EQUATORIAL 1
GUIN e\ e v Kampalaf
Sio Tomé o foary i

sho Tows A KeASDN
axorrivcre GABON' ./ DEM. REP. Kigalie
brassoile@) JOF THE CONGO e
e



Overall consumer confidence index - 16-year trend

G7 countries

October 2025
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Overall consumer confidence index - 16-year trend

Other Europe countries

October 2025
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Overall consumer confidence index - 16-year trend

Asia-Pacific countries

October 2025
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Overall consumer confidence index - 16-year trend
Latin America countries

October 2025
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Index based on single-month only data for all months since March 2010
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53.9 Brazil
B53.5 Mexico

46.0 Colombia

43.8 Peru
43.0 chile

40.4 Argentina




Overall consumer confidence index - 16-year trend

Middle East-Africa countries

October 2025

60.0

58.0

56.0

54.0

52.0

45.7 Israel
45.4 South Africa
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Index based on single-month only data for all months since March 2010
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Global and regional
trends based only on
20 legacy countries




All indices - 1-year trend “like for like”
Global averages based on 20 legacy countries only

October 2025
60.0

il — — e o 58.7 JobsIndex

58.0
56.0

54.0 \/ ___—— b4 8 ExpectationsIndex

52.0

50.0
48.0
46.0 46.3 Overall Index

44.0

42.0
40.0

38.0 37.8

36.0 \/ —— C— — 35.4 CurrentIndex

34.0

32.0

30.0
Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25

Indices based on single-month only data for all months since March 2010
*Bases include only long-tracked countries and none of the countries added to or modified in the survey in 2023
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All indices - 16-year trend “like for like"
Global averages based on 20 legacy countries only

October 2025
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58.0 {/
54.0 Y
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Indices based on single-month only data for all months since March 2010
*Bases include only long-tracked countries and none of the countries added to or modified in the survey in 2023
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8.7 Jobs Index

54.8 Expectations Index

46.3 Overall Index

37.8
35.4 Current Index




Overall consumer confidence index - 1-year trend “like for like”
Regional averages based on legacy countries only

October 2025
54
52
50 e — 50.5 North America
49.3 Latin America
48

e —
48 -— 46.2 EU+GB

- 45.3 Asia-Pacific

¥A

42 ——\ 42.0 Middle East-Africa

40

38
36

Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25

Index based on single-month only data for all months since March 2010
*Bases include only long-tracked countries and none of the countries added to or modified in the survey in 2023
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Overall consumer confidence index - 16-year trend “like for like”
Regional averages based on legacy countries only

October 2025

62
60
58
56
54
52
50
48
46
44
42
40
38
36
34
32
30

Index based on single-month only data for all months since March 2010
*Bases include only long-tracked countries and none of the countries added to or modified in the survey in 2023
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50.5 North America
49.3 Latin America

46.2 EU +GB
45.3 Asia-Pacific

42.0 Middle East-Africa
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Global and regional
trends based on all
countries, including
newly added ones




All Indices - 16-year trend
Global averages including countries added in 2023 and 2025

October 2025
62.0

. M

58.0 =\ »
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50.0
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42.0

38.0

34.0

30.0

26.0
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Indices based on single-month only data for all months since March 2010
* Averages for any given month based on all countries surveyed that month
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57.3 Jobs Index
56.8 Expectations Index

48.0 Overall Index

40.8
38.2 CurrentIndex




Overall consumer confidence index - 16-year trend
Regional averages including countries added in 2023 and 2025

October 2025
62.0

60.0
58.0
56.0
54.0
52.0
50.0
48.0
46.0
44.0
42.0
40.0
38.0
36.0
34.0
32.0

30.0

OO0 ANANANNNANMMMMMMT I I LOLOLOLOLOLO OO OO O OSSN ININININ 000000000000 )M N N OO0 00 OO . o . mu ra NANIANANINAIMM MMM ME I LOLOLOLOLO
T L A B L L L L L L T L L L L L L L L DL L 1 NGINGNGY NN eiaiciqqioiaiggiqiaigicieNeNGINgIgg
= >S5 Q> C=XSO>CENSO>C =S C=>SO>C=>DSA>CEDSA>C=DSaA>C=D50> c->x5Q>

8535088830058 a3 628883006883 008883 0088830088 " 8830068883005 G83 5008883005683 50600° 0050020068050
I ONZEE TNZSEFT PNZOIE YNZHEE JNZOEE SNZHEE YNZIEE YNZOEE YNZIEE CNZSE TIPS ITE CNZIE T INSOEE YO PR ITE 20

51.9 Asia-Pacific
50.5 North America

WA, 47.0 EU +GB
46.8 Latin America

42.0 Middle East-Africa

Index based on single-month only data for all months since March 2010
* Averages for any given month based on all countries surveyed that month
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EU27 trends



Overall consumer confidence index - 1-year trend “like for like”
EU27 and global averages based on legacy countries only

October 2025
52.0

50.0

48.0

46.0 — e 46.3 Global - Legacy 20
' 45.9 EU27*

44.0

42.0

40.0

38.0

36.0

34.0

32.0
Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25

Index based on single-month only data for all months since March 2010
*Global base includes only 20 long-tracked countries; EU27 “like for like”index is the average of indices for BE, FR, DE, HU, IT, PL, ES, and SE
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Overall consumer confidence index - 16-year trend

EU 27 and global averages including countries added in 2023 and 2025

October 2025
52.0

50.0 Vy \ \
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Index based on single-month only data for all months since March 2010

* Averages for any given month based on all countries surveyed that month; EU27 index is the average of indices for:

BE, FR, DE, HU, IT, PL, ES, and SE from March 2010 to January 2023 | BE, FR, DE, HU, IT, PL, ES, SE, and NL from February 2023 - April 2025|BE, FR, DE, HU, IT, PL, ES, SE, NL, and IE as of May 2025
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48.0 Global - All 30
46.9 EU27*




METHODOLOGY

* These findings are based on data from a monthly 30-country survey conducted by Ipsos on its Global Advisor online survey platform and, in India, on its IndiaBus platform. They are
first reported each month by LSEG as the Primary Consumer Sentiment Index (PCSI).

* Theresults are based oninterviews with over 21,700 adults aged 18+ in India, 18-74 in Canada, Ireland, Israel, Malaysia, South Africa, Turkey, and the United States, 20-74 in
Thailand, 21-74 in Indonesia and Singapore, and 16-74 in all other countries.

» The monthly sample consists of 1,000+ individuals each in Australia, Brazil, Canada, France, Germany, Great Britain, Italy, Japan, Spain, and the U.S., and 500+ individuals in each of
Argentina, Belgium, Chile, Colombia, Hungary, Indonesia, Ireland, Israel, Malaysia, Mexico, the Netherlands, Peru, Poland, Singapore, South Africa, South Korea, Sweden, Thailand,
and Turkey. The sample in India consists of approximately 2,200 individuals of whom 1,800 were interviewed face-to-face and 400 were interviewed online.

» Samplesin Argentina, Australia, Belgium, Canada, France, Germany, Great Britain, Hungary, Italy, Japan, the Netherlands, Poland, South Korea, Spain, Sweden, and the U.S. can be
considered representative of their general adult populations under the age of 75. Samples in Brazil, Chile, Colombia, Indonesia, Israel, Ireland, Malaysia, Mexico, Peru, Singapore,
South Africa, Thailand, and Turkey are more urban, more educated, and/or more affluent than the general population. The survey results for these countries should be viewed as
reflecting the views of the more “connected” segment of their populations. India’s sample represents a large subset of its urban population — social economic classes A/B/C in
metros and tier 1-3 town classes across all four zones.

* The datais weighted so that the composition of the sample in each country best reflects the demographic profile of the adult population according to the most recent
census data.

* Theglobalindices and averages reported here reflect the average result for all the countries and markets in which the survey was conducted. They have not been adjusted to the
population size of each country or market and are not intended to suggest “total” results.

» Sample surveys and polls may be subject to other sources of error, including, but not limited to coverage error, and measurement error. The precision of Ipsos online surveys is
calculated using a Bayesian credibility interval with a survey of N=1,000 being accurate to +/- 3.5 percentage points and a survey of N=500 being accurate to +/- 5.0 percentage
points. For more information on credibility intervals, visit this page.

* The LSEG/Ipsos Primary Consumer Sentiment Index (PCSI), ongoing since 2010, is a monthly survey of consumer attitudes on the current and future state of their local economy,
personal financial situation, savings, and confidence to make major investments. The PCSI metrics reported each month for each of the countries surveyed consist of a “Primary
Index” based on all 10 questions below and of several “sub-indices” each based on a subset of these 10 questions.

* The publication of these findings abides by local rules and regulations
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https://www.ipsos.com/sites/default/files/ct/publication/documents/2021-03/credibility_intervals_for_online_polling_-_2021.pdf

-
COUNTRIES TRACKED (since March 2010 unless otherwise specified)

Countries Asia-Pacific EU + GB Latin America North America Middle East - Africa G7
Argentina X

Australia X

Belgium X

Brazil X

Canada X X
Chile x (added Feb 23)

Colombia x (added Feb 23)

France

Germany

Great Britain

Hungary

India x(modified Feb 23)
Indonesia x(added Feb 23)
Ireland x (added May 25)

Israel x(added Feb 15)

Italy X

Japan X

Malaysia x(added Feb 23)

Mexico X

Netherlands x(added Feb 23)

Peru x(added Feb 23)

Poland X

Singapore x(added Feb 23)

South Africa X

SouthKorea X

Spain

Sweden

Thailand x(added Feb 23)

Turkey X

United States X X

X X X X

The regional and global averages reported in this document do not include data from any country or territory other than those listed in the above table.
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CONTACT

Johnny Sawyer

Senior Research Manager
US Public Affairs, Ipsos

johnny.sawyer@ipsos.com
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