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https://www.ipsos.com/ja-jp/ipsos-global-consumer-confidence-index
https://www.ipsos.com/en/global-opinion-polls

Global Advisor

J0-NIV7 RINAH—

Is Life Getting
Better?

1975 versus 2025

AERR{BOTNSD?

2020FEROFEMBE, 21tH42E43 D1
MBERS. 1 TYREA LT, 50ERTE
EERTSHOAEFBENESR>TUVBNVEETE
L TESVEU,

© Ipsos| The Directory | November 2025 | Public

ATTITUDES TO COP 30

Pubic parceptions and sxpa

COP30ADEERE

30N Bt mEFRELIZETS. COP30D
BrZF>TVB AERUBNZELD AN
ZOERBENZISBVCENDMDFLE.

Ipsos Update Ipsos Views

IPSOS HEALTH SERVICE
REPORT 2025

1TYAERY—EALR-b

B, ERICEE I DRADIEE
1E. AQD‘EI@E?@@%?&&')MDE&L}T
WHH\ ELUTIHFRROEERRHENE

HUTWAERARKDFAICOVWTGARLET,

BEDRE: 2024120231202212021]
202012018

Ipsos Flair

Ipsos Almanac Ipsos Podcasts

IPSOS EDUCATION
MONITOR 2025

1TYAHBEE=H—

COEZA—F. ERICBITBAIDEEIDPY
—SIATATNFARICE R Z2ERLE,
HBLIBE(WITDRAL DEHZREL
9,



https://www.ipsos.com/ja-jp/is-life-getting-better
https://www.ipsos.com/ja-jp/cop30
https://www.ipsos.com/ja-jp/health-service-report-generations
https://www.ipsos.com/ja-jp/ipsos-health-service-report
https://www.ipsos.com/ja-jp/global-health-service-monitor-2023
https://www.ipsos.com/ja-jp/3-5-globally-say-their-healthcare-system-overstretched
https://www.ipsos.com/ja-jp/global-health-service-monitor-2021
https://www.ipsos.com/ja-jp/global-health-service-monitor-2020
https://www.ipsos.com/ja-jp/global-views-healthcare
https://www.ipsos.com/ja-jp/education-monitor-2025
https://www.ipsos.com/ja-jp/ipsos-education-monitor-2024-ja
https://www.ipsos.com/ja-jp/global-education-monitor-2023
https://www.ipsos.com/ja-jp/education-monitor-2025
https://www.ipsos.com/ja-jp/health-service-report-generations
https://www.ipsos.com/ja-jp/cop30
https://www.ipsos.com/ja-jp/is-life-getting-better
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https://www.ipsos.com/ja-jp/ipsos-equalities-index-2025-more-needs-be-done-promote-equality-support-has-slipped-over-last-two
https://www.ipsos.com/ja-jp/ipsos-equalities-index-2024-more-quarter-gen-z-men-think-efforts-promote-equality-have-gone-too-far
https://www.ipsos.com/ja-jp/global-perspective-inequality-2023-japan
https://www.ipsos.com/ja-jp/ipsos-equalities-index-2025-more-needs-be-done-promote-equality-support-has-slipped-over-last-two
https://www.ipsos.com/ja-jp/world-refugee-day-survey-2025
https://www.ipsos.com/ja-jp/unhcr-ipsos-survey-shows-enduring-public-support-refugees-alongside-stark-variations-attitudes
https://www.ipsos.com/ja-jp/world-refugee-day-2023-support-principle-refuge-remains-high-despite-decline-2022
https://www.ipsos.com/ja-jp/world-refugee-day-2022-part-1
https://www.ipsos.com/ja-jp/world-refugee-day-2021
https://www.ipsos.com/ja-jp/world-refugee-day-2020
https://www.ipsos.com/ja-jp/ipsos-pride-survey-2025
https://www.ipsos.com/ja-jp/ipsos-pride-survey-2024-gen-zers-most-likely-identify-lgbt
https://www.ipsos.com/ja-jp/pride-month-2023-9-of-adults-identify-as-lgbt
https://www.ipsos.com/ja-jp/ipsos-populism-survey-2025
https://www.ipsos.com/ja-jp/ipsos-populism-survey-2024-JA
https://www.ipsos.com/ja-jp/ipsos-populism-survey-2025
https://www.ipsos.com/ja-jp/ipsos-pride-survey-2025
https://www.ipsos.com/ja-jp/world-refugee-day-survey-2025
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https://www.ipsos.com/ja-jp/global-worry-about-impact-trumps-economic-policies
https://www.ipsos.com/ja-jp/global-attitudes-ukraine-war
https://www.ipsos.com/ja-jp/climate-change-report-2025
https://www.ipsos.com/ja-jp/earth-day-2024-japan
https://www.ipsos.com/ja-jp/earth-day-2023-concern-and-focus-slipping-climate-change
https://www.ipsos.com/ja-jp/global-advisor-earth-day-2022
https://www.ipsos.com/ja-jp/earth-day-2021-globally-public-ask-what-plan-tackle-climate-change
https://www.ipsos.com/sites/default/files/ct/news/documents/2020-04/earth-day-2020-ipsos.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2019-04/earth-day-2019.pdf
https://www.ipsos.com/ja-jp/climate-change-report-2025
https://www.ipsos.com/ja-jp/global-attitudes-ukraine-war
https://www.ipsos.com/ja-jp/global-worry-about-impact-trumps-economic-policies
https://www.ipsos.com/ja-jp/conflicting-global-perceptions-around-ai-present-mixed-signals-brands
https://www.ipsos.com/ja-jp/ipsos-ai-monitor-2024-changing-attitudes-and-feelings-about-ai-and-future-it-will-bring
https://www.ipsos.com/ja-jp/global-ai-survey-august-2023
https://www.ipsos.com/ja-jp/conflicting-global-perceptions-around-ai-present-mixed-signals-brands
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https://www.ipsos.com/ja-jp/international-womens-day-2025
https://www.ipsos.com/ja-jp/millennials-and-gen-z-less-favour-gender-equality-older-generations
https://www.ipsos.com/ja-jp/iwd22-women-are-more-likely-perceive-institutional-bias-against-them
https://www.ipsos.com/ja-jp/covid-19-recovery-takes-priority-over-closing-gender-inequality-globally-while-women-bear-brunt-0
https://www.ipsos.com/ja-jp/hard-days-work-global-attitudes-gender-equality-workplace
https://www.ipsos.com/en/international-womens-day-global-misperceptions-equality-and-need-press-progress
https://www.ipsos.com/en/three-four-women-around-world-believe-there-are-unequal-rights-their-country
https://www.ipsos.com/en/equal-rights-men-and-women-dream-or-reality
https://www.ipsos.com/ja-jp/love-life-satisfaction-2025-ja
https://www.ipsos.com/ja-jp/love-life-satisfaction-2024-ja
https://www.ipsos.com/ja-jp/global-housing-monitor-2025-PR
https://www.ipsos.com/ja-jp/global-housing-monitor-2025-PR
https://www.ipsos.com/ja-jp/love-life-satisfaction-2025-ja
https://www.ipsos.com/ja-jp/international-womens-day-2025
https://www.ipsos.com/ja-jp/ipsos-happiness-index-2025-ja
https://www.ipsos.com/ja-jp/global-happiness-2024
https://www.ipsos.com/ja-jp/global-happiness-six-points-last-year-73-now-say-they-are-happy
https://www.ipsos.com/ja-jp/what-makes-people-happiest-health
https://www.ipsos.com/ja-jp/global-happiness-study-2020
https://www.ipsos.com/ja-jp/happiness-receding-across-world
https://www.ipsos.com/ja-jp/ipsos-happiness-index-2025-ja
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https://www.ipsos.com/en/perils/perils-perception-2024
https://www.ipsos.com/ja-jp/perils-perception-prejudice-and-conspiracy-theories
https://www.ipsos.com/ja-jp/ipsos-perils-perception-climate-change
https://www.ipsos.com/ja-jp/our-misperceptions-about-crime-and-violence-sex-climate-change-economy-and-other-key-issues
https://www.ipsos.com/ja-jp/Perils_of_perception_2017J
https://www.ipsos.com/ja-jp/perils-of-perception-2016
https://www.ipsos.com/ja-jp/halifax-report-2024
https://www.ipsos.com/ja-jp/halifax-report-2023-conflict
https://www.ipsos.com/ja-jp/halifax-report-2022-war
https://www.ipsos.com/en/2021-hisf-democracies-and-international-institutions
https://www.ipsos.com/ja-jp/majority-67-global-citizens-support-closing-their-borders-few-33-believe-covid-19-contained
https://www.ipsos.com/ja-jp/future-world-order-how-do-you-view-us-and-chinas-influence
https://www.ipsos.com/ja-jp/ipsos-cost-of-living-monitor-7th-edition
https://www.ipsos.com/ja-jp/global-perceptions-of-inflation-2022
https://www.ipsos.com/ja-jp/ipsos-cost-of-living-monitor-7th-edition
https://www.ipsos.com/ja-jp/halifax-report-2024
https://www.ipsos.com/en/perils/perils-perception-2024
https://www.ipsos.com/ja-jp/ipsos-predictions-2025-ja
https://www.ipsos.com/ja-jp/global-predictions-2024-optimism-rise-more-think-next-year-will-be-better
https://www.ipsos.com/ja-jp/ipsos-global-predictions-2023
https://www.ipsos.com/ja-jp/global-predictions-2022
https://www.ipsos.com/ja-jp/global-predictions-2021
https://www.ipsos.com/ja-jp/ipsos-predictions-2025-ja
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https://www.ipsos.com/ja-jp/ipsos-world-mental-health-day-report
https://www.ipsos.com/ja-jp/shijiementaruherusute78kaxinnojiankanghatinojiankangtotongshikuraizhongyaotohuida
https://www.ipsos.com/ja-jp/world-mental-health-day-2022
https://www.ipsos.com/ja-jp/world-mental-health-day-2021
https://www.ipsos.com/en/world-mental-health-day-2020
https://www.ipsos.com/ja-jp/ipsos-health-service-report-2025
https://www.ipsos.com/ja-jp/2024-paris-games
https://www.ipsos.com/ja-jp/2020-summer-olympics-perceptions
https://www.ipsos.com/ja-jp/2024-paris-games
https://www.ipsos.com/ja-jp/ipsos-world-mental-health-day-report
https://www.ipsos.com/ja-jp/global-attitudes-crime-and-law-enforcement
https://www.ipsos.com/ja-jp/one-three-globally-report-rising-crime-violence-their-neighborhood
https://www.ipsos.com/ja-jp/ipsos-global-trustworthiness-index-2024
https://www.ipsos.com/ja-jp/2023-global-trustworthiness-index-JA
https://www.ipsos.com/ja-jp/global-trustworthiness-index-2022
https://www.ipsos.com/ja-jp/global-trustworthiness-index-2021
https://www.ipsos.com/ja-jp/its-fact-scientists-are-most-trusted-people-world
https://www.ipsos.com/ja-jp/ipsos-global-trustworthiness-index-2024
https://www.ipsos.com/ja-jp/global-attitudes-crime-and-law-enforcement
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https://www.ipsos.com/ja-jp/more-one-two-feel-their-country-needs-do-more-its-infrastructure-needs
https://www.ipsos.com/ja-jp/57-percent-globally-think-their-country-not-doing-enough-meet-its-infrastructure-needs
https://www.ipsos.com/ja-jp/global-infrastructure-index-2021
https://www.ipsos.com/en/global-infrastructure-index-2020
https://www.ipsos.com/ja-jp/close-nine-10-favour-global-rules-banning-plastics0
https://www.ipsos.com/ja-jp/global-advisor-plastic-pollution-2022
https://www.ipsos.com/ja-jp/close-nine-10-favour-global-rules-banning-plastics0
https://www.ipsos.com/ja-jp/more-one-two-feel-their-country-needs-do-more-its-infrastructure-needs
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https://www.ipsos.com/ja-jp/pixels-people
https://www.ipsos.com/ja-jp/personas-age-ai
https://www.ipsos.com/ja-jp/synthetic-data-hype-reality-guide-responsible-adoption
https://www.ipsos.com/en/ai-advertising-research
https://www.ipsos.com/ja-jp/synthetic-data-hype-reality-guide-responsible-adoption
https://www.ipsos.com/en/ai-advertising-research
https://www.ipsos.com/ja-jp/pixels-people
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https://www.ipsos.com/en/flair-collection/category/flair-south-korea-2025-shifts-and-explorations
https://www.ipsos.com/en/flair-collection/flair-italy-2025-fleeting-future
https://www.ipsos.com/en/flair-collection/category/flair-france-2024-year-temptations
https://www.ipsos.com/ja-jp/flair-brazil-2025
https://www.ipsos.com/sites/default/files/ct/publication/documents/2024-04/FlairIndonesia2024.pdf
https://www.ipsos.com/en/flair-collection/category/flair-brazil-2024-nostalgia-or-perspectives
https://www.ipsos.com/en/flair-morocco-2024-achievement-and-accelerations
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https://www.ipsos.com/en/flair-morocco-2024-achievement-and-accelerations
https://www.ipsos.com/sites/default/files/ct/publication/documents/2024-04/FlairIndonesia2024.pdf
https://www.ipsos.com/en/flair-collection/flair-italy-2025-fleeting-future
https://www.ipsos.com/ja-jp/flair-brazil-2025
https://www.ipsos.com/en/flair-collection/category/flair-brazil-2024-nostalgia-or-perspectives
https://www.ipsos.com/en/flair-collection/category/flair-france-2024-year-temptations

Global Advisor Ipsos Update Ipsos Views Ipsos Flair Ipsos Almanac Iiis Podcasts

1Y AFIR

© Ipsos| The Directory | November 2025 | Public

o . &

Ipsos /




1Y AEE

AT YAEEL, BERZIPABDINS M MUYREULT
FENDOLEEISEIFCEOTRZEKRTIDN 2 E

FLE1-936DTY.

2025FEMICFAT OEESBNEH N,

o 2024FDHRE - 7R, 7705, i
BEREEBFEUR B 2SO 51—
AEBLBU T SEORLHELEENER
ZEDEY,

o HERRAIZEGD - Al RS —RFEIILR
ITTEREL I BO@ETT. BhEDETS.
ZUTHREDDBND S ZZE X DIRAR 2
ZETY . ZOBTERNZRARICEIEL
I73ERRDIFTIZE N,

- ZHROBIIgE - 7t OS L,

VKON DEERHEREIBICBV TRV TR
BELDDHDE T, IBHZELEL,

+ ESGIIFEAIEDD ? - ESGEFFHIREE(C
BUT. FABEFTESLTVBOTLED
h? S OERBISEDISIBIEN RIS

© Ipsos| The Directory | November 2025 | Public

Global Advisor Ipsos Update Ipsos Views Ipsos Flair

DTLLIN?
o REIUZX LA - 2024FDRIBREAND NIH
iﬁjéj_'—7_@§_o

o ISYRRIIOZERO - SHOF(FIv)
REBECHIIZT I REIIAOO— Ry S
ERB4DOEBRIFTFAMBNLUET,

1) RBEIRTHRETORRLTY



https://ipsos-insight-llc.foleon.com/ipsos-almanac-2025/almanac-2025/the-events-of-2024
https://ipsos-insight-llc.foleon.com/ipsos-almanac-2025/almanac-2025/the-generative-ai-revolution
https://ipsos-insight-llc.foleon.com/ipsos-almanac-2025/almanac-2025/the-gen-z-gender-gap
https://ipsos-insight-llc.foleon.com/ipsos-almanac-2025/almanac-2025/is-esg-dead
https://ipsos-insight-llc.foleon.com/ipsos-almanac-2025/almanac-2025/populism
https://ipsos-insight-llc.foleon.com/ipsos-almanac-2025/almanac-2025/cracking-brand-success
https://www.ipsos.com/ja-jp/ipsos-almanac-2025
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https://www.ipsos.com/en/listen-us-selection-ipsos-finest-podcasts
https://open.spotify.com/show/1qMS1shHp9yNtzvHmyZ4qo
https://podcasts.apple.com/gb/podcast/ipsos-views/id1542587476
https://podcasters.spotify.com/pod/show/ipsos
https://www.ipsos.com/ja-jp/ipsos-and-esg
https://www.ipsos.com/ja-jp/customer-perspective-ipsos-podcast
https://www.ipsos.com/ja-jp/customer-perspective-ipsos-podcast
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