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Helen Bywater-Smith,
Global Head of the Customer Experience
Advisory Practice at Ipsos
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[1] Ipsos Global Trends 2025 are based on a survey conducted among over
38,000 adults across 43 countries and jurisdictions. The sample is intended
to represent general consumers in each market, the trends identified
shaping attitudes and behaviours across categories, including luxury.

[2] Ipsos’s Luxury Resonance Research, conducted in September 2025 among
a sample of 1,500 luxury consumers representing the top 30% of income
earners in China, France and the US.

[3] The Luxury Edit, a three-part miniseries podcast by Helen Bywater-Smith,
Global Head of the Customer Experience Advisory Practice at Ipsos.

[4] Ipsos Global Influentials 2025, which captures data from over 80,000 adults
inthe top 20% of income across 43 markets.
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