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https://www.ipsos.com/en/what-worries-world
https://www.ipsos.com/en/what-worries-world
https://www.ipsos.com/en/news-and-events/overview
https://www.ipsos.com/en/global-opinion-polls
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Attitudes to the
Iran Conflict

A Global Advisor survey
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https://www.ipsos.com/en/global-attitudes-to-war-in-iran
https://www.ipsos.com/en/ipsos-people-and-climate-change-report-2026
https://www.ipsos.com/ja-jp/people-and-climate-change
https://www.ipsos.com/ja-jp/earth-day-2024-japan
https://www.ipsos.com/ja-jp/earth-day-2023-concern-and-focus-slipping-climate-change
https://www.ipsos.com/ja-jp/global-advisor-earth-day-2022
https://www.ipsos.com/ja-jp/earth-day-2021-globally-public-ask-what-plan-tackle-climate-change
https://www.ipsos.com/sites/default/files/ct/news/documents/2020-04/earth-day-2020-ipsos.pdf
https://www.ipsos.com/sites/default/files/ct/news/documents/2019-04/earth-day-2019.pdf
https://www.ipsos.com/en/ipsos-mobility-report-2026
https://www.ipsos.com/en/international-womens-day-2026
https://www.ipsos.com/ja-jp/international-womens-day-2025
https://www.ipsos.com/ja-jp/millennials-and-gen-z-less-favour-gender-equality-older-generations
https://www.ipsos.com/ja-jp/iwd22-women-are-more-likely-perceive-institutional-bias-against-them
https://www.ipsos.com/ja-jp/covid-19-recovery-takes-priority-over-closing-gender-inequality-globally-while-women-bear-brunt-0
https://www.ipsos.com/ja-jp/hard-days-work-global-attitudes-gender-equality-workplace
https://www.ipsos.com/en/international-womens-day-global-misperceptions-equality-and-need-press-progress
https://www.ipsos.com/en/three-four-women-around-world-believe-there-are-unequal-rights-their-country
https://www.ipsos.com/en/equal-rights-men-and-women-dream-or-reality
https://www.ipsos.com/ja-jp/international-womens-day-2026
https://www.ipsos.com/ja-jp/ipsos-mobility-report-2026
https://www.ipsos.com/ja-jp/ipsos-people-and-climate-change-2026
https://www.ipsos.com/ja-jp/global-opinion-polls/the-iran-conflict
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https://www.ipsos.com/en/global-attitudes-to-happiness-2026
https://www.ipsos.com/ja-jp/ipsos-happiness-index-2025-ja
https://www.ipsos.com/ja-jp/global-happiness-2024
https://www.ipsos.com/ja-jp/global-happiness-six-points-last-year-73-now-say-they-are-happy
https://www.ipsos.com/ja-jp/what-makes-people-happiest-health
https://www.ipsos.com/ja-jp/global-happiness-study-2020
https://www.ipsos.com/ja-jp/happiness-receding-across-world
https://www.ipsos.com/en/global-opinion-polls/love-life-satisfaction
https://www.ipsos.com/ja-jp/love-life-satisfaction-2025-ja
https://www.ipsos.com/ja-jp/love-life-satisfaction-2024-ja
https://www.ipsos.com/ja-jp/strong-majorities-feel-loved-satisfied-their-spouse-partner-valentines-day
https://www.ipsos.com/ja-jp/global-attitudes-to-happiness-2026
https://www.ipsos.com/en/ipsos-predictions-survey-2026
https://www.ipsos.com/ja-jp/ipsos-predictions-2025-ja
https://www.ipsos.com/ja-jp/global-predictions-2024-optimism-rise-more-think-next-year-will-be-better
https://www.ipsos.com/ja-jp/ipsos-global-predictions-2023
https://www.ipsos.com/ja-jp/global-predictions-2022
https://www.ipsos.com/ja-jp/global-predictions-2021
https://www.ipsos.com/ja-jp/ipsos-predictions-survey-2026
https://www.ipsos.com/en/is-life-getting-better
https://www.ipsos.com/ja-jp/is-life-getting-better
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ATTITUDES TO COP 30

Public perceptions and expectations
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IPSOS HEALTH SERVICE
REPORT 2025

A 30-Country Ipsos
Glol isor Survey
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IPSOS EQUALITIES
INDEX 2025

A 31-country Global Advisor study

August 2025
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https://www.ipsos.com/en/cop30
https://www.ipsos.com/en/ipsos-health-service-report-2025
https://www.ipsos.com/ja-jp/ipsos-health-service-report
https://www.ipsos.com/ja-jp/global-health-service-monitor-2023
https://www.ipsos.com/ja-jp/3-5-globally-say-their-healthcare-system-overstretched
https://www.ipsos.com/ja-jp/global-health-service-monitor-2021
https://www.ipsos.com/ja-jp/global-health-service-monitor-2020
https://www.ipsos.com/ja-jp/global-views-healthcare
https://www.ipsos.com/en/majorities-all-countries-now-support-banning-under-14s-using-social-media
https://www.ipsos.com/ja-jp/ipsos-education-monitor-2024-ja
https://www.ipsos.com/ja-jp/global-education-monitor-2023
https://www.ipsos.com/ja-jp/education-monitor-2025
https://www.ipsos.com/ja-jp/health-service-report-generations
https://www.ipsos.com/ja-jp/cop30
https://www.ipsos.com/en/ipsos-equalities-index-2025-more-needs-be-done-promote-equality-support-has-slipped-over-last-two
https://www.ipsos.com/ja-jp/ipsos-equalities-index-2024-more-quarter-gen-z-men-think-efforts-promote-equality-have-gone-too-far
https://www.ipsos.com/ja-jp/global-perspective-inequality-2023-japan
https://www.ipsos.com/ja-jp/ipsos-equalities-index-2025-more-needs-be-done-promote-equality-support-has-slipped-over-last-two
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THE IPSOS POPULISM
REPORT 2025

A 31-Country Ipsos Global Advisor Survey
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https://www.ipsos.com/en/world-refugee-day-survey-2025
https://www.ipsos.com/ja-jp/unhcr-ipsos-survey-shows-enduring-public-support-refugees-alongside-stark-variations-attitudes
https://www.ipsos.com/ja-jp/world-refugee-day-2023-support-principle-refuge-remains-high-despite-decline-2022
https://www.ipsos.com/ja-jp/world-refugee-day-2022-part-1
https://www.ipsos.com/ja-jp/world-refugee-day-2021
https://www.ipsos.com/ja-jp/world-refugee-day-2020
https://www.ipsos.com/en/ipsos-pride-survey-2025
https://www.ipsos.com/ja-jp/ipsos-pride-survey-2024-gen-zers-most-likely-identify-lgbt
https://www.ipsos.com/ja-jp/pride-month-2023-9-of-adults-identify-as-lgbt
https://www.ipsos.com/en/support-populist-ideas-remains-strong-some-countries-have-seen-belief-fall
https://www.ipsos.com/ja-jp/ipsos-populism-survey-2024-JA
https://www.ipsos.com/ja-jp/ipsos-populism-survey-2025
https://www.ipsos.com/ja-jp/ipsos-pride-survey-2025
https://www.ipsos.com/ja-jp/world-refugee-day-survey-2025
https://www.ipsos.com/en/conflicting-global-perceptions-around-ai-present-mixed-signals-brands
https://www.ipsos.com/ja-jp/ipsos-ai-monitor-2024-changing-attitudes-and-feelings-about-ai-and-future-it-will-bring
https://www.ipsos.com/ja-jp/global-ai-survey-august-2023
https://www.ipsos.com/ja-jp/conflicting-global-perceptions-around-ai-present-mixed-signals-brands
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GLOBAL ATTITUDES TO
THE WAR IN UKRAINE

A 28-country Global Advisor survey
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https://www.ipsos.com/en/global-worry-about-impact-trumps-economic-policies
https://www.ipsos.com/en/global-attitudes-ukraine-war
https://www.ipsos.com/ja-jp/global-attitudes-ukraine-war
https://www.ipsos.com/ja-jp/global-worry-about-impact-trumps-economic-policies
https://www.ipsos.com/en/global-housing-monitor-2025
https://www.ipsos.com/ja-jp/global-housing-monitor-2025
https://www.ipsos.com/en/perils/perils-perception-2024
https://www.ipsos.com/en/perils
https://www.ipsos.com/ja-jp/perils-perception-prejudice-and-conspiracy-theories
https://www.ipsos.com/ja-jp/ipsos-perils-perception-climate-change
https://www.ipsos.com/ja-jp/our-misperceptions-about-crime-and-violence-sex-climate-change-economy-and-other-key-issues
https://www.ipsos.com/ja-jp/Perils_of_perception_2017J
https://www.ipsos.com/ja-jp/perils-of-perception-2016
https://www.ipsos.com/en/perils/perils-perception-2024
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WORLD AFFAIRS

Citizens of 30 Countries Assess
Threats and Engagement in
International Affairs

Dr. Darrell Bricker
November 2024
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https://www.ipsos.com/en/halifax-report-2024
https://www.ipsos.com/ja-jp/halifax-report-2023-conflict
https://www.ipsos.com/ja-jp/halifax-report-2022-war
https://www.ipsos.com/en/2021-hisf-democracies-and-international-institutions
https://www.ipsos.com/ja-jp/majority-67-global-citizens-support-closing-their-borders-few-33-believe-covid-19-contained
https://www.ipsos.com/ja-jp/future-world-order-how-do-you-view-us-and-chinas-influence
https://www.ipsos.com/en/ipsos-cost-of-living-monitor-7th-edition
https://www.ipsos.com/es-cl/chile-se-mantiene-como-el-segundo-pais-del-mundo-donde-mas-personas-declaran-tener-dificultades
https://www.ipsos.com/ja-jp/global-perceptions-of-inflation-2022
https://www.ipsos.com/ja-jp/ipsos-cost-of-living-monitor-7th-edition
https://www.ipsos.com/ja-jp/halifax-report-2024
https://www.ipsos.com/en/ipsos-world-mental-health-day-report
https://www.ipsos.com/ja-jp/shijiementaruherusute78kaxinnojiankanghatinojiankangtotongshikuraizhongyaotohuida
https://www.ipsos.com/ja-jp/world-mental-health-day-2022
https://www.ipsos.com/ja-jp/world-mental-health-day-2021
https://www.ipsos.com/en/world-mental-health-day-2020
https://www.ipsos.com/ja-jp/ipsos-health-service-report-2025
https://www.ipsos.com/en/excitement-2024-paris-games-greater-tokyo-french-enthusiasm-lukewarm
https://www.ipsos.com/ja-jp/2020-summer-olympics-perceptions
https://www.ipsos.com/ja-jp/2024-paris-games
https://www.ipsos.com/ja-jp/ipsos-world-mental-health-day-report
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ATTITUDES ON CRIME
AND LAW
ENFORCEMENT

A 31-country Ipsos
Global Advisor Sur
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INDEX 2024
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https://www.ipsos.com/en/global-attitudes-crime-and-law-enforcement
https://www.ipsos.com/ja-jp/one-three-globally-report-rising-crime-violence-their-neighborhood
https://www.ipsos.com/en/ipsos-global-trustworthiness-index-2024
https://www.ipsos.com/ja-jp/2023-global-trustworthiness-index-JA
https://www.ipsos.com/ja-jp/global-trustworthiness-index-2022
https://www.ipsos.com/ja-jp/global-trustworthiness-index-2021
https://www.ipsos.com/ja-jp/its-fact-scientists-are-most-trusted-people-world
https://www.ipsos.com/ja-jp/ipsos-global-trustworthiness-index-2024
https://www.ipsos.com/ja-jp/global-attitudes-crime-and-law-enforcement
https://www.ipsos.com/en/more-one-two-feel-their-country-needs-do-more-its-infrastructure-needs
https://www.ipsos.com/ja-jp/57-percent-globally-think-their-country-not-doing-enough-meet-its-infrastructure-needs
https://www.ipsos.com/ja-jp/global-infrastructure-index-2021
https://www.ipsos.com/en/global-infrastructure-index-2020
https://www.ipsos.com/en/close-nine-10-favour-global-rules-banning-plastics
https://www.ipsos.com/ja-jp/global-advisor-plastic-pollution-2022
https://www.ipsos.com/ja-jp/close-nine-10-favour-global-rules-banning-plastics0
https://www.ipsos.com/ja-jp/more-one-two-feel-their-country-needs-do-more-its-infrastructure-needs
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MIND OR MACHINES

Exploring Al moderation
and when to use it
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SEEING THE UNSEEN

Humanizing Al, part three
How Vision Al and Al agents are
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FROM PIXELS
TO PEOPLE

Combining human empathy and
artificial intelligence for brand growth
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Al IN ADVERTISING
RESEARCH

Humanizing Al to Spark Creativity
and Brand Success
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https://www.ipsos.com/en/seeing-the-unseen
https://www.ipsos.com/en/mind-or-machines
https://www.ipsos.com/ja-jp/mind-or-machines
https://www.ipsos.com/ja-jp/seeing-the-unseen
https://www.ipsos.com/en/pixels-people
https://www.ipsos.com/en/ai-advertising-research
https://www.ipsos.com/ja-jp/ai-advertising-research
https://www.ipsos.com/ja-jp/pixels-people
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PERSONAS IN
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Promises and limitations
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MISFITS AND
THE MACHINE

Why Al alone can’t crack
creative effectiveness

Misfits & it
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THE POWER OF
PRODUCT TESTING
WITH SYNTHETIC DA17

Humanizing Al series,
part two

Colin Ho, Ph.0/
Or. Nikolai Reynolds
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CONVERSATIONS
WITH Al PART VI

Al powered moderator bots:
Enhancing empathy or eroding connection?
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https://www.ipsos.com/en/personas-age-ai
https://www.ipsos.com/ja-jp/personas-age-ai
https://www.ipsos.com/en/conversations-with-ai-part-vi
https://www.ipsos.com/en/misfits-and-machine-why-ai-alone-cant-crack-creative-effectiveness
https://www.ipsos.com/ja-jp/misfits-and-machine-why-ai-alone-cant-crack-creative-effectiveness
https://www.ipsos.com/ja-jp/conversations-with-ai-part-vi
https://www.ipsos.com/en-uk/product-testing-with-synthetic-data
https://www.ipsos.com/ja-jp/humanizing-ai-2-the-power-of-product-testing-with-synthetic-data
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Is there depth and empathy
with Al twins?
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CONVERSATIONS
WITH AIPART IV

Al-assisted knowledge libraries and curation
the search for a trusted output
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CONVERSATIONS
WITH Al PART Il

Bright sparks and bold ideasshaw Al boosts
human creativity imjdeation n:orkshops
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https://www.ipsos.com/en/conversations-ai-part-v-there-depth-and-empathy-ai-twins
https://www.ipsos.com/ja-jp/conversations-with-ai-part-vi
https://www.ipsos.com/en-uk/conversations-ai-part-ii-unveiling-ai-quality-qualitative-workstreams
https://www.ipsos.com/en/conversations-ai-part-iv-ai-assisted-knowledge-libraries-and-curation-search-trusted-output
https://www.ipsos.com/ja-jp/conversations-ai-part-ii-unveiling-ai-quality-qualitative-workstreams
https://www.ipsos.com/ja-jp/conversations-ai-part-iv-ai-assisted-knowledge-libraries-and-curation-search-trusted-output
https://www.ipsos.com/en/conversations-ai-part-iii-how-ai-boosts-human-creativity-ideation-workshops
https://www.ipsos.com/ja-jp/conversations-ai-part-iii-how-ai-boosts-human-creativity-ideation-workshops
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Al AND THE
FUTURE OF CX

Designing empathetic and
meaningful experiences
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THE NEW ERA
OF INNOVATION

Shattering the Stage Gates
with Generative Al

Dr. Nikolai Reynolds
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https://www.ipsos.com/en/conversations-ai-how-generative-ai-and-qualitative-research-will-benefit-each-other
https://www.ipsos.com/ja-jp/conversations-ai-how-generative-ai-and-qualitative-research-will-benefit-each-other
https://www.ipsos.com/en/applying-lessons-cx-text-analytics-generative-ai
https://www.ipsos.com/ja-jp/chatgpt-and-rise-generative-ai-navigating-changing-landscape-ai
https://www.ipsos.com/ja-jp/applying-lessons-cx-text-analytics-generative-ai
https://www.ipsos.com/en/new-era-innovation
https://www.ipsos.com/en/new-era-innovation
https://www.ipsos.com/en/ai-and-future-cx
https://www.ipsos.com/ja-jp/ai-and-future-cx
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CALIBRATING
SYNTHETIC
CONFIDENCE

From statistical facade

to statistical fidelity
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SYNTHETIC DATA
BOOSTING

Unlock the transformative potential
of data augmentation
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SYNTHETIC DATA

From hype to reality -
a guide to responsible adoption
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https://www.ipsos.com/en/calibrating-synthetic-confidence
https://www.ipsos.com/en/synthetic-data-boosting
https://www.ipsos.com/ja-jp/synthetic-data-boosting
https://www.ipsos.com/ja-jp/calibrating-synthetic-confidence
https://www.ipsos.com/en/synthetic-data-hype-reality-guide-responsible-adoption
https://www.ipsos.com/ja-jp/synthetic-data-hype-reality-guide-responsible-adoption
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ESG PRIORITIES FOR
MULTINATIONAL
CORPORATIONS

Meeting citizen-consumers where
they are and addressing their needs

Trent Ross
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THE EMPLOYEE
CUSTOMER
RIPPLE EFFECT

Doing the right thing by employees is
doing the right thing by customers

MRB LB DR RINER

HEBDESRANTA—I > A%B L2
JeIC, EX (fEXEEWRER) LCX (BEE
1RER) Z—1RELTEZBCENREEE
RONZMIERUE T, Fle. EXECXDEREE
ZIDE)CEESHBOHICHENELIT
TERZEERATVIOOVWTHEZRUET

[}

23

FRLEI-

Ipsos Flair

-THE POWER |
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https://www.ipsos.com/en/power-esg-x-brand-collaboration
https://www.ipsos.com/en/shifting-shoppers-esg-attitudes-action
https://www.ipsos.com/en/esg-priorities-multinational-corporations
https://www.ipsos.com/en/employee-customer-ripple-effect
https://www.ipsos.com/ja-jp/esg-priorities-multinational-corporations
https://www.ipsos.com/ja-jp/employee-customer-ripple-effect
https://www.ipsos.com/ja-jp/power-esg-x-brand-collaboration
https://www.ipsos.com/ja-jp/shifting-shoppers-esg-attitudes-action
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HOW CONTEXT CAN
INSPIRE BRAND
GROWTH

Shaping brands through

contextual insights
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UNDERSTANDING
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MAPPING OUT
DEMAND SPACES
BY CONTEXT

A roadmap to growth

November 2023
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https://www.ipsos.com/en/how-context-can-inspire-brand-growth
https://www.ipsos.com/en/how-context-can-inspire-brand-growth
https://www.ipsos.com/en/understanding-context-consumption-moments
https://www.ipsos.com/en/mapping-out-demand-spaces-context
https://www.ipsos.com/ja-jp/kontekisutobienitemantosuhesuwomatsuhinkusuru
https://www.ipsos.com/ja-jp/understanding-context-consumption-moments
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FROM NOISE
TO NOTEWORTHY

Winning the battle for memorable
attention in advertising
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CAMPAIGN
EFFECTIVENESS
IGNITED

Unlocking cross-media synergy
with TV and social media
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SHORT-FORM
SOCIAL MISFITS

The next creative shift that will drive advertising effects
in TikTok, Instagram Reels and YouTube Shorts

Adam Sheridan
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ADVERTISING
FOR BETTER
REPRESENTATION

Creativity for all
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https://www.ipsos.com/en/short-form-social-misfits
https://www.ipsos.com/en/advertising-better-representation-creativity-all
https://www.ipsos.com/en/noise-noteworthy
https://www.ipsos.com/ja-jp/noise-noteworthy
https://www.ipsos.com/en/campaign-effectiveness-ignited
https://www.ipsos.com/ja-jp/campaign-effectiveness-ignited
https://www.ipsos.com/ja-jp/short-form-social-misfits
https://www.ipsos.com/ja-jp/advertising-better-representation-creativity-all

J0-)UL7 RRA5— ATYR-7YTFT—=h

AT 7 LIS

THINKING OUTSIDE
THE BILLBOARD

Unlocking the Creative Potential
of Out-of-Home Advertising
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SOCIAL MISFITS

How to put the “social” back inta
social ads and spark brand growth
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https://www.ipsos.com/en/misfits/social-misfits
https://www.ipsos.com/en/unlocking-creative-potential-out-home-advertising
https://www.ipsos.com/ja-jp/unlocking-creative-potential-out-home-advertising
https://www.ipsos.com/en/misfits/social-misfits
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WHEN DIFFERENCE
DOESN'T MEAN
DIFFERENT

Understanding cultural response bias
in global CX programmes
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BIG THING /7=

Exploring the EDGE for
high growth opportunities
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DECODING
MISINFORMATION

Why we fall for fake news
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ACCESSIBLE
ONLINE BANKING

Closing the compliance gap and
winning new customers
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https://www.ipsos.com/en/when-difference-doesnt-mean-different
https://www.ipsos.com/en/next-big-thing-exploring-edge-high-growth-opportunities
https://www.ipsos.com/en/decoding-misinformation-why-we-fall-for-fake-news
https://www.ipsos.com/en-uk/accessible-online-banking
https://www.ipsos.com/ja-jp/when-difference-doesnt-mean-different
https://www.ipsos.com/en/next-big-thing-exploring-edge-high-growth-opportunities
https://www.ipsos.com/ja-jp/accessible-online-banking
https://www.ipsos.com/ja-jp/decoding-misinformation-why-we-fall-for-fake-news
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DEMYSTIFYING
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Why organisations use Mystery -
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CHANGE
MEANS FRICTION

Measuring and leveraging
cognitive conflict to drive
behavior change
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https://www.ipsos.com/en/spotting-opportunities-beyond-the-mainstream-vibrant-fringes
https://www.ipsos.com/sites/default/files/ct/publication/documents/2024-05/Vibrant%20Fringes_POV_ESP_1.pdf
https://www.ipsos.com/en/why-accessible-ux-matters
https://www.ipsos.com/en/change-means-friction
https://www.ipsos.com/en-nl/demystifying-mystery-shopping
https://www.ipsos.com/ja-jp/demystifying-mystery-shopping-its-role-in-customer-experience-measurement
https://www.ipsos.com/ja-jp/change-means-friction
https://www.ipsos.com/ja-jp/spotting-opportunities-beyond-the-mainstream-vibrant-fringes
https://www.ipsos.com/ja-jp/why-accessible-ux-matters
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FROM CHAOS
TO CLARITY

Portfolio strategy against
gconomic uncertainty
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A QUESTION
OF GENDER

Gender classification in
fhternational research
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https://www.ipsos.com/en/question-gender
https://www.ipsos.com/sites/default/files/ct/publication/documents/2024-02/ESP_IpsosViews_QuestionOfGender.pdf
https://www.ipsos.com/en/keys-successful-portfolio-strategy-against-economic-uncertainty
https://www.ipsos.com/ja-jp/keys-successful-portfolio-strategy-against-economic-uncertainty
https://www.ipsos.com/ja-jp/question-gender
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https://www.ipsos.com/ja-jp/ipsos-generations-report-2025
https://www.ipsos.com/ja-jp/ipsos-generations-report-2026-continuity-vs-rupture
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https://www.ipsos.com/en/generational-marketing-breaking-free-stereotypes
https://www.ipsos.com/en/avoiding-activist-trap-esg-marketing
https://www.ipsos.com/en/golden-years-golden-opportunities
https://www.ipsos.com/en/beyond-compliance
https://www.ipsos.com/ja-jp/beyond-compliance
https://www.ipsos.com/ja-jp/generational-marketing-breaking-free-stereotypes
https://www.ipsos.com/ja-jp/golden-years-golden-opportunities
https://www.ipsos.com/ja-jp/avoiding-activist-trap-esg-marketing
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https://www.ipsos.com/en/how-keep-wheels-rolling
https://www.ipsos.com/en/brand-biden-vs-brand-trump-0
https://www.ipsos.com/en/growing-your-brand-through-societal-impact
https://www.ipsos.com/ja-jp/shehuihenoyingxiangwotongshitefurantowochengzhangsaseru
https://www.ipsos.com/ja-jp/how-keep-wheels-rolling
https://www.ipsos.com/ja-jp/brand-biden-vs-brand-trump
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https://www.ipsos.com/en/gaming-score-when-feedback-becomes-fiction
https://www.ipsos.com/en/empathy-new-currency-brand-connection
https://www.ipsos.com/en/long-and-short-sports-sponsorship
https://www.ipsos.com/ja-jp/long-and-short-sports-sponsorship
https://www.ipsos.com/ja-jp/gaming-score-when-feedback-becomes-fiction
https://www.ipsos.com/ja-jp/empathy-new-currency-brand-connection
https://www.ipsos.com/ja-jp
https://www.ipsos.com/ja-jp/insights-hub?type=ipsos_voices&topic=
https://www.ipsos.com/ja-jp/insights-hub?type=ipsos_voices&topic=
https://www.ipsos.com/ja-jp/insights-hub?type=ipsos_voices&topic=
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https://www.ipsos.com/en/flair-collection
https://www.ipsos.com/en/flair-collection
https://www.ipsos.com/en/flair-collection
https://www.ipsos.com/en/flair-collection
https://www.ipsos.com/ja-jp/flair-collection
https://www.ipsos.com/ja-jp/flair-collection
https://www.ipsos.com/ja-jp/flair-collection
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https://www.ipsos.com/en/flair-collection/category/flair-south-korea-2025-shifts-and-explorations
https://www.ipsos.com/en/flair-collection/flair-italy-2025-fleeting-future
https://www.ipsos.com/en/flair-collection/category/flair-france-2024-year-temptations
https://www.ipsos.com/en/flair-collection/category/flair-brazil-2025
https://www.ipsos.com/sites/default/files/ct/publication/documents/2024-04/FlairIndonesia2024.pdf
https://www.ipsos.com/en/flair-collection/flair-brazil-2026-echo-times
https://www.ipsos.com/en/flair-morocco-2024-achievement-and-accelerations
https://www.ipsos.com/en/flair-collection/flair-italy-2026-step-out
https://www.ipsos.com/en/flair-collection/category/flair-south-korea-2025-shifts-and-explorations
https://www.ipsos.com/en/flair-collection/flair-italy-2026-step-out
https://www.ipsos.com/en/flair-morocco-2024-achievement-and-accelerations
https://www.ipsos.com/sites/default/files/ct/publication/documents/2024-04/FlairIndonesia2024.pdf
https://www.ipsos.com/en/flair-collection/flair-italy-2025-fleeting-future
https://www.ipsos.com/en/flair-collection/category/flair-brazil-2025
https://www.ipsos.com/en/flair-collection/flair-brazil-2026-echo-times
https://www.ipsos.com/en/flair-collection/category/flair-france-2024-year-temptations
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https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-events-of-2025
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-events-of-2025
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-events-of-2025
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/ipsos-around-the-world
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/ipsos-around-the-world
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-state-of-the-2020s
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-state-of-the-2020s
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-state-of-the-2020s
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/sustainabilitys-steady-march
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/sustainabilitys-steady-march
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-glp-1-revolution
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-glp-1-revolution
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-glp-1-revolution
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-glp-1-revolution
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/the-glp-1-revolution
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/tariffs-took-the-wheel-in-2025
https://ipsos-insight-llc.foleon.com/yir/ipsos-year-in-review-2025/tariffs-took-the-wheel-in-2025
https://www.ipsos.com/ja-jp/ipsos-almanac-2025
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