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From Overwhelm to Opportunity

References

https://www.marketingweek.com/social-media-spend-200bn/

Ipsos global client creative asset volume data, 2017 compared to 2024.
https://siliconangle.com/2024/04/11/loreal-tapping-generative-ai-transform-
marketing/#:~:text=L'Oreal %20is % 20adapting%20to,love %20and %20use %2
0 ever y%20day

As measured by the Ipsos CreativelSpark Creative Effect Index (CEI).

https://www.smartly.io/resources/ai-and-advertising-today-what-
consumers-expect

13 IPSOS x SMARTLY


https://www.marketingweek.com/social-media-spend-200bn/
https://siliconangle.com/2024/04/11/loreal-tapping-generative-ai-transform-marketing/#:~:text=L%E2%80%99Oreal%20is%20adapting%20to,love%20and%20use%20every%20day
https://siliconangle.com/2024/04/11/loreal-tapping-generative-ai-transform-marketing/#:~:text=L%E2%80%99Oreal%20is%20adapting%20to,love%20and%20use%20every%20day
https://siliconangle.com/2024/04/11/loreal-tapping-generative-ai-transform-marketing/#:~:text=L%E2%80%99Oreal%20is%20adapting%20to,love%20and%20use%20every%20day
https://www.smartly.io/resources/ai-and-advertising-today-what-consumers-expect
https://www.smartly.io/resources/ai-and-advertising-today-what-consumers-expect
https://www.smartly.io/resources/ai-and-advertising-today-what-consumers-expect

B =1TiH4E T

l/( Al Bzl > RAFRIERUBRGRIEE

WWWw.ipsos.com

=™ SMARTLY

Ipsos )




	智慧行銷新紀元 以 AI 為核心，讓人類創意得以 「有效規模化」
	From Overwhelm to Opportunity

	References
	IPSOS x SMARTLY

	智慧行銷新紀元 以 AI 為核心，讓人類創意得以有效規模化

