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Endnotes Further reading

1 IpsosMarket Essentials. 8,500 adults under the age of 75 across 15 countries,
interviewed between February-April, 2026.

2 Modern Retail. (2026). “Walmart says Al users build 35% bigger baskets than
others.” https://www.modernretail.co/technology/walmart-says-ai-users-build-
35-bigger-baskets-than-others/

3 Retail Technology Innovation Hub. (2026). “Retail Technology Innovation of the
Week: Carrefour Embraces ChatGPT Powered Grocery Shopping.”
https://retailtechinnovationhub.com/home/2026/4/1/retail-technology-
innovation-of-the-week-carrefour-embraces-chatgpt-powered-grocery-shopping

4 Ipsos Al in Spending & Finance Poll. 1,500 US adults aged 18-65,
interviewed 8 February, 2026.

5 Ipsos. “Path to Purchase.” Accessed 10 July, 2026.
https://www.ipsos.com/en/path-purchase
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