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Interest in electric vehicles has tripled. How can automakers take
advantage?

More than a third of U.S. consumers are now considering an EV, according to
new Ipsos data

How can the automotive industry make electric vehicles the majority of their sales? The question is
vexing companies and dealers across the U.S. as federal regulations aim to make half of the new
U.S. auto fleet electric by 2030. More needs to be done to increase EVs’ consumer appeal, with
priorities including education on EVs related to cost of electricity, consumer choice of vehicles,
federal/state incentives and dealing with range anxiety perceptions.

Ipsos data from the syndicated 2021 Mobility Navigator shows that California, a leader in EVs, can
offer clues on what to expect.

In California, just over 10% of sales in 2021 have been battery electric so far compared with just 2%
of all vehicle in the U.S. The state has invested heavily over the years to commit to electrification. lts
efforts include charging infrastructure, state level rebates, access to HOV lanes, preferred parking,
additional taxes on gas and rebates for solar panel programs.

But again, all these efforts have only gotten California to 10% of sales. More must be done to
broaden the appeal to reach the thresholds being committed to by automakers. Ipsos Mobility
Navigator Study reveals that since 2018, interest in battery electric vehicles has tripled, with over a
third of U.S. consumers now willing to consider a battery electric vehicle. This is the highest level we
have monitored over the last few years and is an encouraging trend.
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But, why are we seeing this increase? Two reasons: increased familiarity with battery electric
vehicles and consumer choice. There are more battery electric vehicles coming as consumers
search for variety within large SUV and truck categories. Along with this, battery electric vehicles are
becoming more affordable and are now offered by mainstream automotive brands, not just luxury
brands.

In 2021 alone, the following are battery electric vehicles that are available or will be available by the
end of 2021 in the U.S. All key segments will be covered with small and midsize cars, SUV/CUVs
and pickup trucks. The variety of vehicle choice enables more consumers to consider battery electric
vehicles. Many more choices are coming in the next few years as more automakers commit to
electrification.

SMALL CAR MIDSIZE CAR PREMIUM CAR suvicuv PREMIUM SUV PICKUP/VAN
+ Chevrolet Bolt * Tesla Model 3 * Audi e-tron Sportback * Ford Mach-E * Audi e-tron Late 2021*
* Hyundai loniq * BMW i3 * Hyundai Kona « Jaguar |I-Pace + Canoo Van
+ Mini Cooper SE + Polestar2 + Hyundai lonig 5 * Tesla Model X + Ford F-150 Lightning
Hardtop « Porsche Taycan + Kia Niro « Volvo XC40 Recharge « RivianR1T
+ Nissan LEAF/ + Tesla Model S + Tesla Model Y Late 2021*
LEAF Plus Late 2021* - VWID4 - Audi Q4 e-tron
+ Audi Q4 e-tron * RivianR1S
Sportback
- BMW i4
+ Genesis G80
+ Lotus Evija
+ Lucid Air
* Mercedes-Benz EQS

In 2021, U.S. consumers are increasingly aware of the need to reduce their impact on the
environment, providing a clear opening for companies and governments to pitch battery electric
vehicles. The importance of boosting familiarity with these consumers cannot be understated at a
time when more Americans are paying attention to their environmental footprint. Ipsos recently
found a significant increase in consumers’ willingness to consider a battery electric vehicle in 2021
versus 2020, with 69% of US vehicle owners knowing at least a little bit about battery electric
vehicles.

Familiarity with Pure Battery Electric
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In California, where the support has been strongest across the nation, we see familiarity and
purchase consideration the strongest. This shows that with effort and education, companies and
dealers can have an impact and correlate to higher percentage of sales. In California, knowing a “fair
amount” about the offerings translates to higher purchase consideration.
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Americans who have more familiarity (know a little or a fair amount) about battery electric vehicles
are significantly more interested in considering them in the future. The real driver of consideration is
familiarity and reducing the uncertainty for consumers.

Interest in Battery Electric Vehicle by Level of Familiarity
Top 2 Box % Among US new vehicle owners by experience level (n=2,000)
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Given all this data, what should marketers or companies highlight and inform consumers about?

1. Range anxiety: The biggest uncertainty for consumers right now is “range anxiety” and
charging. What range is acceptable for drivers and where can they charge their vehicle?
How does the charging work? Educating consumers and alleviating concerns about being
stranded is a must.

2. Cost concerns: Consumers see the increased price tag and don’t realize the cost of
ownership savings by using electric versus gas. Electricity is less expensive than gas. And,
most consumers don’t realize that the bulk of charging will happen at home, so they won’t be
paying the more expensive fast charging often. Plus, there is less maintenance involved with
an EV than a traditional gas engine with less moving parts such as no oil changes, no
traditional transmission with gears or no radiator, etc. Education about these cost of
ownership savings plus how the federal and state incentives/rebates work is extremely
important for the industry to get most consumers over the hurdle of purchase from
consideration. The key conclusion Ipsos continues to reach from all its data is this: As more
consumers become familiar with the basics of battery electric vehicles, they become more
interested. Battery electric vehicles are more cost effective to operate, are cleaner to operate
and are a blast to drive, with instant torque and acceleration. If you haven’t driven one yet,
schedule your test drive across the multiple new vehicles hitting the market today.

The Ipsos Mobility Navigator will provide further insights through 2021, which automotive insiders
can immediately use to capitalize on new consumer behaviors such as electrification perceptions and
shared mobility usage.

Look for our next installment when we focus on Shared Mobility in October 2021.
About the Study

For this survey, Ipsos interviewed a total of 6,000 new vehicle owners aged 18-74 in the United
States of America n=2,000 and n=1,000 for the following countries: China, Japan, Brazil and
Germany.

Data collected are weighted so that each country’s sample composition best reflects the
demographic profile of the adult population according to the country’s most recent census data. Data
collected are also weighted to give each country an equal weight in the total “global” sample. Online
surveys can be taken as representative of the general working age population in Germany, Japan
and the United States. Online samples in Brazil and mainland China are more urban, educated,
and/or affluent than the general population and the results should be viewed as reflecting the views
of a more “connected” population.

Additional data is available through a subscription to the offering. See the link below for more
information.

2021 Mobility Navigator
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For more information on this news release, please contact:

John Kiser

Senior Vice President

U.S., Automotive & Mobility
Ipsos

+1 925 577 3743
john.kiser@ipsos.com

About Ipsos

Ipsos is the world’s third largest Insights and Analytics company, present in 90 markets and
employing more than 18,000 people.

Our research professionals, analysts and scientists have built unique multi-specialist capabilities that
provide powerful insights into the actions, opinions and motivations of citizens, consumers, patients,
customers or employees. Our 75 business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarizes our ambition to help our 5,000 clients to navigate more
easily our deeply changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The company
is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement Service
(SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWW.ipsos.com

The publication of these findings abides by local rules and regulations.
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