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UPGRADES for the
2020 PROGRAM

© 2020 IPSOS

Inclusion of Module 0 that is focused on the
impact of COVID -19 for the Auto &
Mobility industry

Updates to each module, mostly upgrade
of Module 1 with Autonomous and
Connected Car features with COVID-
19 tracking questions across each module.

Expanded the countries included in the
program, added India in 2020 for a
total of 11 countries. Additional countries
can be added if funded by the local country.




2020 MOBILITY NAVIGATOR

OVERVIEW and DELIVERABLES

METHODOLOGY

Each module is a 15 minute online survey written in the native
language of each country. Sample is provided by Ipsos O
I-say panel and new car buyers are the primary target. FRANCEY

E GERMANY
COUNTRIES . Uj% L '

Eleven countries targeted: US, China, Japan, Brazil, e : “

[]
@ :\O 'JAPAN
SPAINY.. <" WITALY Ar J

Russia, India and Euro5 (Germany, France, UK, Italy, Spain).

COMPLETES

1000 completes per country Module 0 COVID-19 Deep Dive
2000 completes per country/module with age/gender quotas to reflect
the countrydos demographic profile.

DELIVERABLES

Study deliverables include a report, detailed tables, a SPSS data file
and a user-friendly reporting tool to allow for easy manipulation of the
data.

@.
BRAZIL

A full subscriptioncostis$6 0, 000 USD/ u55, 000 Euros (c:¢ 't is
roughly $0.85 per complete!). This investment includes all four

modules. Modules can be sold individually i 1 module ($25K), 2

Modules ($35K), 3 Modules ($45K) for the 3 core modules or for just

Module 0 ($20Kk).
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STUDY CONTACT

John Kiser

Senior Vice President Auto & Mobility

john.kiser@ipsos.com
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This study was a 15 minute online survey that utilized the
consumer panels of Ipsos and several select partners to
collect responses. The methodological highlights include:

o Sample 1 Total sample size of 77,000
A Target 1,000 completes per country for Module 0
A Target 2,000 completes per country for Module 1 through 3

A Quotas were set to reflect actual age/gender breaks for each
country and data weighted to adjust for any variances to the
targets that occurred during sampling.

o Each questionnaire was conducted in the native
language of each country; reporting in English only.

PROJECT TIMING
CURRENT REPORTING DATES:

Mod O Mod 1 Mod 2 Mod 3
COVID-19 Autonomous Electrification Shared Mobility




What is the impact of COVID-19 on consumers
MODULE Q perceptions of shopping and purchasing a vehicle?
And, understand the impact of modes of
COVID-19 DEEP DIVE ON AUTOMOTIVE transportation amongst the crisis. This will also
& MOBILITY provide direction on vehicle purchase intention

tracked quarterly through 2020.

TOPICS:

Transportation ownership / usage

(@]

O«

Comfort in various activities as it relates to shopping /
visiting a dealer / transportation usage

O«

Purchase consideration of vehicle and reasons why/why
not and when

O«

Vehicle preference shift / key attributes for new vehicle

O«

Early signs of new normal

O«

Impact of different incentives to purchase / lease

O«

Levels of dealer support

O«

Willingness to consider virtual / digital purchase of vehicles

(@]

Sources of information used for new vehicle shopping

(@]

Impact of miles driven

O«

Demographics (age, gender, income, etc.)
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Are people ready to let their vehicles do their driving?

MODU L E This module focuses on what consumers around the globe
AUTONOMOUS AND ADVANCED think about self-cllnvmg. It also examines 12 Connef:ted Car
FEATURES features measuring: consumer awareness, usage, interest

and willingness to pay.

TOPICS:

0 Monitor purchase intention

O«

Awareness, perception, current usage, future usage
intent and purchase consideration of a vehicle with
autonomous mode

O«

Nearly 20 statements related to attitudes and usage
regarding autonomous vehicles

(@]

Understanding of what drivers would do if operating the
vehicle in autonomous mode

(@]

Identify most trusted providers of autonomous vehicles

Interest in 12 Connected Car features: focus between
safety and convenience

(@]

(@]

Demographics (age, gender, income, etc.)
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