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ALL ADULT AMERICANS

Ongoing Toll of Coronavirus Pandemic

Current Data on Outbreak in United States
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ALL ADULT AMERICANS
Coronavirus Perceptions Shifting, Now an Economic Crisis

In your opinion, what is the most important problem facing the U.S. today?

M Healthcare I Economy generally
B Immigration [ Unemployment/jobs

45% January 2012 December 2019 March 2020 May 2020
Healthcare 6% 18% 28% 20%

:312;: WM Economy + Jobs 65% 16% 20% 35%
Immigration 3% 15% 9% 7%
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ALL ADULT AMERICANS
Consumer Confidence Declines to Early April Levels

American consumer confidence and unemployment 2002-2020
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ALL ADULT AMERICANS

Expectation Index Remains Relatively Unchanged Compared to

Other Indicators

—National ===Current —Expectations —Investment —Jobs
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ALL ADULT AMERICANS

Expectations Do Not Match A Shared Economic Reality

Experienced job loss in their circle Expect local economy to be stronger in 6 months
70%
66% ’
54% .
48% 49% 0 50%
° 44% 4r’o
39%
I 31%
All Republicans Democrats Believe the Believe the All Republicans Democrats Believe the Believe the
Amerncans economy willeconomy will  Amernicans economy willeconomy will
quickly NOT recover quickly NOT recover
recover quickly recover quickly

Ipsos Primary Consumer Sentiment Index
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ALL ADULT AMERICANS

Partisan Disparity in Concern Over COVID-19

How concerned are you, if at all, about the coronavirus or COVID-19 outbreak?
% Extremely/Very concerned

B Democrats
H Republicans
All Americans
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20-23 27-30 3-6 10-13 17-20 24-27 1-4 8-11 15-18

Axios/Ipsos Coronavirus Index. Wave 1, n=1,092; Wave 2, n=998; Wave 3, n=1,355; Wave 4, n=1,136; Wave 5, n=1,098; Wave 6, n=1021; Wave 7, n=1021; Wave 8, n=1,012; Wave 9, n= 980; Wave 10, n= 1,009
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ALL ADULT AMERICANS
Decrease in Perceived Risk

How much of a risk to your health and well-being do you think the following activities are right now?

% Large/ Moderate risk
Mid-April H May 8-11 M May 15-18

il 65% | ca% ERCIN c4v | 68% EERIVE .o | o
‘B

Attending Returning to your normal pre- Going to the grocery store Doing your job
in-person gatherings of coronavirus life
friends/family

Axios/Ipsos Coronavirus Index. Wave 1, n=1,092; Wave 2, n=998; Wave 3, n=1,355; Wave 4, n=1,136; Wave 5, n=1,098; Wave 6, n=1021; Wave 7, n=1021; Wave 8, n=1,012; Wave 9, n= 980; Wave 10, n= 1,009
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ALL ADULT AMERICANS
Americans Are Self-Isolating Less

Have you done the following in the last week?

% Yes
0
53% 55% 53%
48%
24%
19% 19% 19% __—
10°
March 13-16 March 20-23 March 27-30 April 3-6 April 10-13 April 17-20 April 24-27 May 1-4 May 8-11 May 15-18

==\/isited friends or relatives = Self-quarantined

Axios/Ipsos Coronavirus Index. Wave 1, n=1,092; Wave 2, n=998; Wave 3, n=1,355; Wave 4, n=1,136; Wave 5, n=1,098; Wave 6, n=1021; Wave 7, n=1021; Wave 8, n=1,012; Wave 9, n= 980; Wave 10, n= 1,009
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ALL ADULT AMERICANS

Trump’s ‘Rally Around The Flag’ Has Flattened

Q

is jo

Overall, do you approve or disapprove of the way Donald Trump is handling h

as President?
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ALL ADULT AMERICANS
Pandemic Approval Mirrors Overall Approval Rating

Do you approve or disapprove of the way Donald Trump is handling the following issues?
Coronavirus/COVID-19:

M Total Approval
M Total Disapproval
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ALL ADULT AMERICANS
Economic Approval Rating Has Decreased Since April

Do you approve or disapprove of the way Donald Trump is handling the following issues?
U.S Economy

M Total Approval
M Total Disapproval

51% 470,  48% 50% 9%  50% % 509,  52%  51%
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ALL ADULT AMERICANS
Key Factors In Election Decision

If the 2020 presidential election were being held today, which of the following
candidate traits would be the MOST important factor for you in deciding who to
vote for?

All Registered Democrat Republican Independent
Americans voters RV RV RV

~ - N
Has a rob}Jst plan to help th.e nation recover 33% 339 359, 390, 339
from the impact of coronavirus
Ability to restore trust in American 30% 319 399 219% 390,

\_ government )
Strong on the economy and job creation 20% 20% 11% 32% 18%
Strong on healthcare 11% 10% 14% 5% 1%
Strong on immigration 5% 5% 1% 9% 6%

Reuters/Ipsos Data
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ALL ADULT AMERICANS

Partisan Disparity in Trust in Government

How much trust do you have in each of the following to look out for the best interests of you and your family?

% A great deal/A fair amount Il Democrats M Republicans

Federal government
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All Americans

State government
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ALL ADULT AMERICANS
Candidate Performance on Important Issues

For each of the following, please select the candidate you think is the best
on that particular issue...

B Joe Biden
B Donald Trump

30%

36% 36% 37%

] ) l l
. . . - .

Has a robust plan to help Ability to restore trust in Strong on the economy Strong on healthcare Strong on immigration
the nation recover from American government and job creation
the impact of
coronavirus/COVID-19

Reuters/Ipsos Data
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ALL ADULT AMERICANS
Low Governor Approval in Early Opening States

Do you approve or disapprove of the way each of the following is handling the coronavirus outbreak?

Residents of states pushing to reopen early give their governors lower approval marks

All adults, residents of... Approval rating, party ID
m Approve mDisapprove m Skipped mDemocrat m®Republican
Ohio
New York New York
California California
Virginia Virginia
New Jersey New Jersey
North Carolina 74% 25% North Carolina I —
Michigan L ——————— " —)
Pennsylvania Pennsylvania -

I Ty s,
llinois 71% 27% llinois o ’

| | FSSSSSS—=——m
Florida <l Sl Florida | E e 51

0

Texas 70 419 0

. 57 % /0 Texas [ e 70,
Georgia IENEEHR o1% Georgia | T '

Washington Post/Ipsos poll conducted April 27-May 4 n=928
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ALL ADULT AMERICANS
General Election Vote Share

If the 2020 presidential election were held today, would you vote for Donald
Trump or Joe Biden?

Democratic Republican Independent

Regi Vv . . .
All Adults egistered Voters Registered Voters  Registered Voters Registered Voters

Donald Trump

Joe Biden

Some other candidate

| would not vote 7% 2% 1% 1% 5%

Reuters/Ipsos Data
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Ipsos Resources

Axios-lpsos Coronavirus Index

Reuters/lpsos Public Opinion Partnership

IpsosGloballndicators.com

The Point Being — an Ipsos Podcast overview of public opinion trends
Cliff’s Take —“Weekly Ipsos Thought Leadership

All our public polling:

Ipsos Coronavirus Central:
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https://www.ipsos.com/en-us/news-and-polls/news
https://www.ipsos.com/en-us/knowledge/society/covid19-research-in-uncertain-times

THANK YOU!

Questions?



About Ipsos

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWwWw.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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