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IN SEARCH OF THE NEW NORMAL

Interest over time @

Source: Google Trends
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THE NEW NORMAL: TODAY

' []' - Pandemic Diaries: People Share What Their New Normal Is Like | NBC News

16K views * 3 years ago

7% NBC News @

B NEWS,

NBC News Digital is a collection of innovative and powerful news brands that deliver compelling, diverse and engaging news ...

Scotland publishes framework for coping with ‘'new normal’ of Covid-19

36K views * 3 years ago

@ Guardian News &

Scotland must adjust to the 'new normal’ of living with Covid-19, which may include moving in and out of strict lockdowns at short ...

Navigating the 'new normal’ of virtual learning

908 views * 3 years ago

@ ABC Action News &

The majority of Tampa Bay area students are back in school today after a week off for spring break. They're in the process of ...
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THE NEW NORMAL: AFTER THIS IS OVER

Covid-19: Are pandemics the new normal? - BBC News
43K views * 2 years ago

@ BBC News &

'@ ' Though scientists had warned the world was due a pandemic, no-one could have predicted the scale and impact of Covid-19.

BEME NE ; What Will Be Seattle's New Normal After The Coronavirus Outbreak? | MSNBC

108K views * 3 years ago

MSNBC &

MSNBC delivers breaking news, in-depth analysis of politics headlines, as well as commentary and informed perspectives.

Subtitles

%M~ The ok mlEe | o8-, Covid-19:is working from home really the new normal?
Economist ; l 'v W 720K views * 3 years ago

. lx N @ The Economist &

Further reading: Find The Economist's most recent coverage of covid-19 here: https://econ.st/2Z4kI6C Sign up to The Economist's ...

'WHAT WILL HAPPEN

= TO THE OFFICE?
AT Y wee W
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AGENDA

Ol . 02 . 03 . 04

The Public Mood: Changing Lessons in An Emotional

Now and Then Conversations Leadership Rollercoaster?

Simon Atkinson Helena Junqueira Jack Evans Cristina Craciun

Chief Knowledge Officer, Social Intelligence Lead, Managing Director, Ipsos Global Director, Censydiam,
Ipsos Ipsos in Brazil Karian & Box Ipsos
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QUESTION TIME

Do you have questions for our panellists?

Please send them by clicking on the ‘ on the left panel.

You can ask your question at any time during the session.

| L o & =
KEYS - A WEBJNA_R SERIES

D | U

QUIZ TIME!

Watch out for a pop-up message a little lateré
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Finance & economics | The art of interpretation

How to explain the puzzle of
the world economy

Welcome to the Mona Lisa effect

Economist

The Economist, 17 April 2023
11 ©lpsosi KEYS webinar November 2023
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IPSOS CONSUMER CONFIDENCE INDEX

OBALC ISUM
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Finance & economics | The art of interpretation

The
How to explain the puzzle of Ecoomlstj
the world economy o g s

Welcome to the Mona Lisa effect

Consumer confidence moves in opposite
directions among world’s largest

economies

Sentiment rises significantly in Japan, Germany, and Canada while France hits a two-vear low.

Consumers |/ Economic Pulse [/ Economy
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MAY

Global consumer confidence rises to
highest point in sixteen months

All four sub-indices show significant gains as sentiment rises across much of Europe.

17 May 2023 Consumer Confidence Index / Society / Economy / Consumers

15 ©lpsosi KEYS webinar November 2023
Ipsos




JUNE

June 2023 Global Consumer Confidence
Index shows contrasting trends among
the world’s largest economies

Sentiment down in the U.S. and Germany, but up in Britain and at a 10-vear high in Brazil;

Expectations index in Turkey plummets

22 June 2023 Consumer Con fidence In dex |/ Society / Econom y / Consumers




JULY

July 2023: Consumer confidence
declines sharply among many European
countries

Sentiment is significantly down in Great Britain, France, Hungary, and the Netherlands.

onsumer Confidence Index / Society / Economy / Consumers




AUGUST

August 2023: consumer confidence
varies widely across regions

Sentiment down in North America but up in Europe; consumer confidence in Turkey plummets.

conomy / Consumer Confidence Index /| Consumers
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SEPTEMBER

Consumer confidence down across
Europe in September 2023

Sentiment declines significantly in Germany, Spain, and Italy.




OCTOBER

October 2023: Consumer confidence
declines sharply across Southeast Asia

Sentiment is down in Malaysia, Singapore and Indonesia.

: Society / Economy / Consumer Confidence Index / Consumers
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Sometimes we can be too close to the action ...
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THE LONGER TERM PICTURE

How would you describe the current economic situation in your country?
(% 6Very gooddé or o6Somewhat good6)

100%

—Argentina

Sweden —US

90%

80%

70% R JFALL AN AR AL INT (AL

60%

50% \II

40% /

30% - g

/ -
20% \\ /\/\r\/'/ \/

AL

0%

Oct 13 Oct 14 Oct 15 Oct 16 Oct 17 Oct 18 Oct 19 Oct 20

Base: Representative sample c. 2500 adults aged 16-74 in Argentina, Sweden and the US, 2013 - 2023.
Source: Ipsos What Worries the World.
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October 2023

F&jm
#Q: WhICh three of the

, following topics do you find
f‘athe most worrying in your

’

country?



NOW: T OD AYOONTEXT

October 2023

44
28
25 24
22
18 17
10 9

Inflation Crime and Immigration Climate change Health care Poverty and Corruption and Taxes Unemployment Moral decline Rise of Threats against ~ Terrorism Education
violence control social inequality  financial or and jobs extremism the
political environment
scandals

Source: What Worries the World
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THEN:- HEALTHCARE, UNEMPLOYMENT

October 2014

21
9
Inflation Crime and
violence

Source: What Worries the World
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Immigration Climate change Health care Poverty and Corruption and Taxes Unemployment Moral decline Rise of Threats against ~ Terrorism Education
control social inequality  financial or and jobs extremism the
political environment
scandals
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WORLD WORRIES: LONG-TERM TREND: DISRUPTION!

Which three of the following topics do you find the most worrying in your country?
Global country average

" pee— seeessees 0 oo @)
0% How it started How it Os -
50% ............. >@

40% ............. > @
= :

30%

20% °
— ,@

10% o
o e @)

Oct 15 Oct 16 Oct 17 Oct 18 Oct 19 Oct 20 Oct 21 Oct 22 Oct 23
Q%
1% % 5 Q A
Inflation Crime & violence Poverty & social Financial/political Coronavirus
inequality corruption

Base: Representative sample of 25,220 adults aged 16-74 in 29 participating countries, 2015 - 2023.
Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details.
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WORLD WORRIES: LONG-TERM TREND: CONTINUITY!

Which three of the following topics do you find the most worrying in your country?
Global country average

DEC 2019 OCT 2023
70% TOP ISSUES TOP ISSUES

60% 1. Poverty & Crime & violence
social inequality Poverty & social
50% . Unemployment inequality

.  Crime & violence
40% . Financial/political

. ‘;”"T‘M ~— corruption

30%
13. Inflation ‘ —

Financial/political
corruption
Unemployment

20%
0%
Oct 15 Oct 16 Oct 17 Oct 18 Oct 19 Oct 20

Q%
1 5 5 9 A
Inflation Crime & violence Poverty & social Unemployment Financial/political Coronavirus
inequality corruption

Base: Representative sample of 25,220 adults aged 16-74 in 29 participating countries, 2015 - 2023.
Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details.
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STAYING IN LESS?

Netflix set to report slowest revenue growth in 20 years 1 7 O/

The streaming giant recently launched its ad-supported tier which is yet to gain traction at a time when
consumers are crimping their spending due to still-high inflation.

Q1 Q2 Q3 ®Q4

have cancelled
subscriptions (SVoD,
Gym, etc.) to manage
Impact of recession in
last 2 weeks

Sept 2023

(Source: Ipsos Essentials)

100%

Source: Company filings
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GOING OUT MORE?

— 57995
4
CANADA  WORLD BUSINESS INVESTING WATCHLIST PERSOMALFINANCE OPINION POLITICS SPORTS LIFE ARTS DRIVE REALEST

Peloton Stock |s the Cheapest It Has Ever Been,
but You Should Remain Cautious

Motley Fool - Wed Nowv 8, 5:30AM (5T

Peloton Interactive(NASDAQ: PTON) is a popular brand in the fitness industry that
achieved cult status at the height of the pandemic thanks to its digitally enabled at-home
exercise equipment. When gyms were closed and we lived under social restrictions, Peloton
was a saving grace for fitness enthusiasts.

But times have changed. Demand for Peloton's products stalled when pandemic restrictions
lifted, which led the company's revenue to shrink. It prompted drastic cost cuts across the
entire business under the leadership of a new CEQO, Barry McCarthy, who joined in February
2022 to steady the ship.

While McCarthy has been successful in many respects, Peloton stock remains 97% below its
all-time high and continues to sink. By one important metric, it's now trading at the cheapest
valuation since the company went public in 2020. But here's why investors shouldn't rush to
buy it.

34 ©lIpsos | KEYS webinar November 2023

16%

plan spending more
time exercising out at
gym or facility

Sept 2023

(Source: Ipsos Essentials)
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https://aci.aero/2023/09/27/global-passenger-traffic-expected-to-recover-by-2024-and-reach-9-4-billion-passengers/

UP IN THE AIR AGAIN 1 BUT NOT AS MUCH AS BEFORE?

42% agree

459% disagree

- P cOWD 13 e People will fly less than

—-+= Current projection

~ -~ Optimistic Scenario th ey d | d | N 20 19

Pessimistic Scenario

—eo— Historical Data

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 Source: Ipsos 2023 predictions survey
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https://www.census.gov/content/dam/Census/library/publications/2023/acs/acs-52.pdf
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THE NEW NORMAL! HOME-BASED WORKING HAS TRIPLED!

April 06, 2023
Press Release Number CB23-TPS.38

APRIL 6, 2023 — The U.S. Census Bureau today released a report
describing trends in working from home before and after the COVID-19
pandemic hit the United States in March 2020. The report, Home-Based
Workers and the COVID-19 Pandemic, uses 2019 and 2021 American
Community Survey (ACS) 1-year estimates to compare teleworking
sociodemographic, geographic and occupational patterns the year
before and after the pandemic’s onset.

Highlights:

¢ The number and percent of home-based worker(rﬁore than trip@ﬁ)etween
2019 and 2021, from 5.7% (roughly 9 million workersT‘E 1-7.-9%_(about 28
million workers).

¢ The share of women working from home increased from 50.7% of home-
based workers in 2019 to 51.3% in 2021.

¢ About 20% of workers in the public administration industry, over 36% in the

Home-based

professional, scientific, management and administrative industry, and nearly
40% of workers in the finance, insurance and real estate industry worked Source: US Census Bureau
from home in 2021.
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https://www.census.gov/content/dam/Census/library/publications/2023/acs/acs-52.pdf

THE NEW NORMAL FOR SOME!

Figure 4.

Percentage of Home-Based Workers by Income: 2019 and 2021
(Workers aged 16 and older living in the United States, excluding Puerto Rico. In percent)

2019 m 2021

29.2
11.6
6 FrI I I I I

( Lowe:.t (H |ghr_.-5t
income decile) income decile)
Annual personal income decile

MNote: Margins of error for all estimates are 0.2 c:r Iess For information on confidentiality protection, sampling error, nonsampling
error, and definitions, refer to <www.census.g
Source: LS. Census Bureau, 2019 and 2021 Am an Cm‘lmunltv Survey, 1-year estimates.

Source: US Census Bureau
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T HENUANCED NORMAL o

office workers work from
their employer’s location

most of the time
THE OFFICE How often do you usually work at your employer’s location

Majority of UK full-time
’;7"

(office, contact centre, etc.)?

Full-time office workers only

13% 45" 42"

Remote Hybrid Employer location full-time

Ipsos | KARTANIBOX September 2023

Source: Ipsos Karian & Box

B P —
5+ days

Spending between one and bppndmg five days per

Sp
da four days per w F-k at their week or more at their
) . e employer’s I ation employer's location
40 ©lpsosi KEYS webinar November 2023
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https://ipsoskarianandbox.com/insight/62/making-the-case-for-the-office
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NOW:

COUNTRY
CONTEXT
MATTERS
AS MUCH
AS EVER!

Change in NET satisfied
(2018-2023)

How would you rate the
guality of healthcare that you
and your family have access
to in your country?
(Good/Poor)

Source: Ipsos Global Health Service Monitor
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Colombia
Brazil

Chile
Mexico
Sweden
South Africa
Poland
Japan

Italy

Peru

South Korea
Belgium
India
Malaysia
United States
Spain
Argentina
Australia
France
Hungary
Germany
Turkey
Great Britain
Canada

37%
36%
16%
13%

%
12%

| |
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https://www.ipsos.com/en-uk/global-health-service-monitor-2023

NOW:
MENTAL HEALTH
MATTERS MORE

Change in % mentioning
Mental Health as a priority
(2019-2023)

Source: Ipsos Global Health Service Monitor
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Chile

Spain
Colombia
Brazil
Argentina
France
Malaysia
South Africa
Poland
Germany
Mexico
Belgium
Turkey

Italy
Canada
Australia
Hungary
United States
Sweden
Peru

Great Britain
India

South Korea

Japan

40%

38%
34%
34%
31%
26%
24%
23%
22%
15%
15%
15%
14%
14%
12%
10%
10%
10%
8%

4%

4%
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https://www.ipsos.com/en-uk/global-health-service-monitor-2023




CHANGING

HELENA J UEIRA
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THE WORLD IS
IN A POLYCRISIS




POLARIZATI
CULTURE WARS

ALGORITHMS
FAKE NEWS




UNEMPLOYMENT
GOOGLE SEARCHES (WORLDWIDE)

March-April 2020

Source: Google Trends
Not e: an i mprovement to Googlebs data collection system was applied from Jan 1s 2022
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