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Four years agoé
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May 2020

IN SEARCH OF THE NEW NORMAL

Source: Google Trends
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THE NEW NORMAL: TODAY
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THE NEW NORMAL: AFTER THIS IS OVER
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QUESTION TIME

Do you have questions for our panellists?

Please send them by clicking on the          on the left panel.

You can ask your question at any time during the session.
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QUIZ TIME!

Watch out for a pop-up message a little lateré



THE PUBLIC MOOD
NOW AND THEN

Simon Atkinson
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THE 

NOW
Things arenôt 

always that 

easy to read
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The Economist, 17 April 2023
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ñThe post-pandemic economy is like 

the Mona Lisa. Each time you look, 

you see something different.ò

The Economist, 17 April 2023
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IPSOS CONSUMER CONFIDENCE INDEX
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APRIL
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MAY
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JUNE
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JULY
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AUGUST
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SEPTEMBER
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OCTOBER
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NOW AND THEN
THE PUBLIC MOOD
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Q: How would you describe the 

current state of the economy in 

your country? 

The Trend Line
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THE LONGER TERM PICTURE

Base: Representative sample c. 2500 adults aged 16-74 in Argentina, Sweden and the US, 2013 - 2023.
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How would you describe the current economic situation in your country?

(% óVery goodô or óSomewhat goodô)

Q

Source: Ipsos What Worries the World. 

28%

4%

37%



NOW AND THEN
THE PUBLIC MOOD
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Q: Which three of the 

following topics do you find 

the most worrying in your 

country?
Global country average

The Country Context
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October 2023

Source: What Worries the World
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NOW: TODAYôSCONTEXT

44 
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October 2014

Source: What Worries the World
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THEN: HEALTHCARE, UNEMPLOYMENTé 
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DISRUPTION
OR
CONTINUITY?
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Inflation Crime & violence Poverty & social 

inequality

Unemployment Financial/political 

corruption

WORLD WORRIES: LONG-TERM TREND: DISRUPTION!

Base: Representative sample of 25,220 adults aged 16-74 in 29 participating countries, 2015 - 2023.

Which three of the following topics do you find the most worrying in your country?
Global country average

Q

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 
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Inflation Crime & violence Poverty & social 

inequality

Unemployment Financial/political 

corruption

WORLD WORRIES: LONG-TERM TREND: CONTINUITY!

Base: Representative sample of 25,220 adults aged 16-74 in 29 participating countries, 2015 - 2023.

Which three of the following topics do you find the most worrying in your country?
Global country average

Q

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 
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WHATEVER HAPPENED 
TO THE NEW NORMAL?
Whatôs changed?

Whatôs staying the same?



#1: DAILY LIFE
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STAYING IN LESS?

have cancelled 

subscriptions (SVoD, 

Gym, etc.) to manage 

impact of recession in 

last 2 weeks

16% 

17%

Sept 2023 
(Source: Ipsos Essentials) 
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GOING OUT MORE?

plan spending more 

time exercising out at 

gym or facility

16%

Sept 2023 
(Source: Ipsos Essentials) 
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GROUNDED

35

Source: Airport Councils International

https://aci.aero/2023/09/27/global-passenger-traffic-expected-to-recover-by-2024-and-reach-9-4-billion-passengers/
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UP IN THE AIR AGAIN ïBUT NOT AS MUCH AS BEFORE?

Source: Ipsos 2023 predictions survey

People will fly less than 

they did in 2019

42% agree

45% disagree
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https://www.census.gov/content/dam/Census/library/publications/2023/acs/acs-52.pdf


#2: WORKING LIFE
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THE NEW NORMAL! HOME-BASED WORKING HAS TRIPLED!

Source: US Census Bureau

18%
Home-based

38

https://www.census.gov/content/dam/Census/library/publications/2023/acs/acs-52.pdf
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THE NEW NORMAL FOR SOME!

Source: US Census Bureau
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https://www.census.gov/content/dam/Census/library/publications/2023/acs/acs-52.pdf
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THE ñNUANCED NORMALò

Source: Ipsos Karian & Box
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https://ipsoskarianandbox.com/insight/62/making-the-case-for-the-office


#3: HEALTHY LIFE?

41 © Ipsos ïKEYS webinar November 2023



© Ipsos | KEYS 2023

Colombia

Brazil

Chile

Mexico

Sweden

South Africa

Poland

Japan

Italy

Peru

South Korea

Belgium

India

Malaysia

United States

Spain

Argentina

Australia

France

Hungary

Germany

Turkey

Great Britain

Canada

NOW: 
COUNTRY 
CONTEXT 
MATTERS 
AS MUCH 
AS EVER!
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How would you rate the 

quality of healthcare that you 

and your family have access 

to in your country? 

(Good/Poor)

Q

-24%

https://www.ipsos.com/en-uk/global-health-service-monitor-2023
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NOW: 
MENTAL HEALTH 
MATTERS MORE

Source: Ipsos Global Health Service Monitor

https://www.ipsos.com/en-uk/global-health-service-monitor-2023


THE PUBLIC MOOD
NOW AND THEN

Simon Atkinson
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HELENA JUNQUEIRA

Ipsos Brazil

CHANGING 
CONVERSATIONS
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ARE WE 
(ALREADY) OK?
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THE WORLD IS
IN A POLYCRISIS
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P O L A R I Z AT I O N
C U LT U R E W A R S

A L G O R I T H M S
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E C O N O M I C  C R I S I S

I N F L AT I O N

S U S TA I N A B I L I T Y

C L I M AT E C H A N G E
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UNEMPLOYMENT
GOOGLE SEARCHES (WORLDWIDE)

Source: Google Trends

Note: an improvement to Googleôs data collection system was applied from Jan 1s 2022 

March-April 2020


