Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base

Biology/chemistry/
physics

Space/rockets/astronomy

Health/drugs/cures for
diseases/hospitals/
doctors/medicine/hygiene

School
Test tubes/chemicals
Laboratory/labs

Advancement/progress/the
future/better world/

helping mankind/easier
living/easier life

Chemical reaction

Experiment/inquisitive/
understanding

Ideas/innovation/
invention/discovery/
research/analysis/logic

New appliances/new
technology

Bunsen burners

Animal research/animal
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Boost, and mainstage age 16-24
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Final
Table 1
Q1. When I talk about 'science’, what comes to mind?
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
*) (@) () © (d () ® © () (n) () ®) @ (u) W) )] (B) © ()
510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
510 298 212 258 252 107* 231 172 403 422 45+ 20%* 84* 200 310 113* 154 104* 128 195 315 510
385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
235 141 94 119 115 64 105 66 171 198 20 9 36 77 158 70 74 36 48 82 147 229
46%ghuCD 47% 44% 46% 46% 60%xfgh  45% 38% 42% 47% 44% 43% 43% 38% 51%xu 62%xCD  48% 34% 37% 42% 47% 45%
65 42 23 37 28 17 31 17 48 48 9 5 17 24 41 10 25 8 20 19 50 69
13% 14% 11% 14% 11% 16% 14% 10% 12% 11% 21% 22% 20%xn 12% 13% 9% 16% % 15% 10% 16% 14%
63 37 26 24 39 11 28 24 52 48 11 3 15 22 41 15 25 11 11 24 46 70
12% 12% 12% 9% 15% 10% 12% 14% 13% 11% 24%xn 14% 18% 11% 13% 13% 16% 10% 8% 12% 15% 14%
62 36 27 27 35 10 32 21 53 55 5 2 7 32 31 10 15 19 18 23 36 59
12% 12% 13% 10% 14% 9% 14% 12% 13% 13% 11% 9% 9% 16% 10% 9% 10% 18% 14% 12% 11% 12%
60 32 28 31 29 19 27 14 41 53 5 - 7 23 37 15 12 11 23 23 34 57
12%hB 11% 13% 12% 12% 18%gh 12% 8% 10% 13% 10% - 8% 11% 12% 13% 8% 10% 18%x 12% 11% 11%
55 27 28 22 33 12 21 23 43 44 7 2 11 21 35 12 22 7 14 26 32 58
11% 9% 13% 9% 13% 11% 9% 13% 11% 10% 16% 11% 13% 10% 11% 11% 14% 7% 11% 13% 10% 11%
48 30 18 32 16 6 18 24 42 38 5 1 10 18 30 10 18 9 11 16 38 54
9% 10% 9% 13%xd 6% 6% 8% 14% 10% 9% 11% 3% 12% 9% 10% 9% 12% 8% 9% 8% 12% 11%
47 22 25 21 26 13 18 16 34 42 2 1 5 27 20 16 7 13 11 17 22 39
9%vB 7% 12% 8% 10% 12% 8% 9% 8% 10% 5% 4% 6% 14%v 6% 14%B 5% 13%B 8% 9% 7% 8%
46 22 24 23 24 15 18 14 32 38 5 1 9 12 35 15 16 6 8 23 23 46
9% % 12% 9% 9% 14% 8% 8% 8% 9% 10% 5% 10% 6% 11%x 13% 10% 5% % 12% 7% 9%
41 25 16 21 20 11 11 18 29 34 4 2 7 17 24 10 17 7 7 10 27 37
8%f 8% 8% 8% 8% 11% 5% 119f 7%t 8% 10% 9% 8% 8% 8% 9% 11% 7% 5% 5% 9% 7%
37 22 15 25 12 12 15 9 25 29 5 2 8 10 27 6 15 6 9 14 26 40
% % % 10% 5% 12% % 5% 6% % 12% 8% 9% 5% 9% 5% 10% 5% % % 8% 8%
32 13 18 13 18 10 8 13 21 30 1 1 2 12 20 6 8 8 10 18 14 32
6%l 4% 9% 5% % 9% 4% 8% 5% 7% 1% 4% 2% 6% 6% 5% 5% 8% 8% 9% 4% 6%
28 22 6 17 11 5 15 8 23 22 2 1 3 13 15 6 10 7 5 6 22 28
6% 7%x 3% 7% 4% 5% 6% 5% 6% 5% 4% 2% 4% 7% 5% 5% 7% 7% 4% 3% 7% 5%

experiments

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Weighted Total

Environment/nature/
plants

Computers/IT
Engineering
Boring/dull
Genetics/DNA

Understanding human
behaviour/society

Disliked at school/
horrible teacher

White coats/lab coats

Social sciences/
economics/psychology/
sociology

GM food/GM crops
Important/necessary

Economic benefits/jobs

in the sciences
Boffins/nerds/eccentric/
crazy/mad/mad professor/
mysterious
Difficult/difficult to
understand

Bombs/war/destruction of
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Final
Table 1
Q1. When I talk about 'science’, what comes to mind?
o ) ) Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() @ (b) © (d) (e) ® © (W) (n) () ®) @ (u) W) A) (B) © ()

510 298 212 258 252 107* 231 172 403 422 45+ 20%* 84* 200 310 113* 154 104* 128 195 315 510

23 10 13 6 17 2 13 8 21 19 1 1 4 5 18 9 8 2 4 12 13 25
5%} 3% 6% 2% 7%c| 2% 6% 5% 5% 5% 3% 7% 5% 2% 6%x 8% 5% 2% 3% 6% 4% 5%

17 13 4 13 5 2 8 7 15 10 7 * 8 8 10 1 8 4 4 4 18 22
3%n| 4% 2% 5% 2% 2% 4% 4% 4% 2% 15%xng 2% 9%xn 4% 3% 1% 5% 4% 3% 2% 6% 4%

16 10 5 14 2 3 5 7 12 10 3 2 6 | 7 9 3 6 7 - 6 13 19
3% 3% 2% 5%xd 1% 3% 2% 4% 3% 2% 7%n 10% 7%xn 4% 3% 3% 4%D 6%D - 3% 4% 4%

14 7 7 4 10 5 4 5 9 12 2 * 2 9 5 4 - 6 5 3 5 8
3%VB 2% 3% 1% 4% 5% 2% 3% 2% 3% 4% 1% 2% 4% 2% 3% - 5%B 2%8] 2% 2% 2%

14 10 4 8 6 3 7 5 11 10 3 1 4 5 9 6 4 1 3 3 12 15
3% 3% 2% 3% 2% 2% 3% 3% 3% 2% 6% 4% 5% 3% 3% 5% 3% 1% 2% 2% 4% 3%

12 8 4 8 5 4 6 3 9 9 2 - 3 4 9 5 4 1 3 7 7 14
2% 3% 2% 3% 2% 3% 3% 1% 2% 2% 5% - 3% 2% 3% 4% 2% 1% 3% 4% 2% 3%

10 1 9 3 8 2 4 5 9 8 3 - 3 6 5 2 2 5 2 5 1 6
2% * 4%xa 1% 3% 2% 2% 3% 2% 2% 6% - 3% 3% 2% 2% 1% 5% 1% 3% * 1%

10 6 4 6 4 * 9 * 9 9 * - 1 2 8 3 4 2 2 3 7 10
2% 2% 2% 2% 2% * 4%xgh * 2%g 2% 1% - 1% 1% 3% 2% 2% 2% 1% 2% 2% 2%

9 6 3 3 5 1 4 3 7 5 3 * 3 * 8 3 3 1 1 4 8 12
2% 2% 1% 1% 2% 1% 2% 2% 2% 1% 7%%n 2% 4% * 3%x 3% 2% 1% 1% 2% 3% 2%

7 7 - 6 2 2 5 * 6 5 1 - 2 3 5 1 3 1 2 - 9 9
1% 2%x - 2% 1% 2% 2% * 1% 1% 3% - 3% 1% 2% 1% 2% 1% 2% - 3% 2%

6 3 3 3 4 1 4 1 5 3 1 * 3 1 6 2 2 2 . 5 5 10
1% 1% 1% 1% 1% 1% 2% * 1% 1% 3% 1% 3%xn * 2% 2% 2% 2% - 3% 2% 2%

6 5 1 5 1 2 2 3 4 4 1 - 2 2 4 2 2 1 1 1 6 7
1% 2% * 2% * 2% 1% 2% 1% 1% 3% - 3% 1% 1% 2% 2% 1% 1% 1% 2% 1%

5 4 1 3 2 - 2 3 5 5 - - * 2 4 - 2 4 - 2 5 7
1% 1% 1% 1% 1% - 1% 2% 1% 1% - - 1% 1% 1% - 1% 3% - 1% 2% 1%

5 3 2 4 1 1 4 - 4 3 2 - 2 2 3 - 1 1 3 2 3 5
1% 1% 1% 2% * 1% 2% - 1% 1% 4% - 2% 1% 1% - 1% 1% 2% 1% 1% 1%

4 4 * 3 1 1 2 1 3 2 1 * 2 - 4 - 2 1 2 1 6 7
1%n 1% * 1% 1% 1% 1% 1% 1% * 3%n 1% 2%n) - 1% - 1% 1% 1% 1% 2% 1%

mankind

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final
Table 1
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] @ () © [(©) ©] (] © (W) (n) ©) ®) () (O] W) (G ()] ©) ®)

Weighted Total 510 298 212 258 252 107* 231 172 403 422 45* 22 84* 200 310 113* 154 104* 128 195 315 510
Science festival/science 4 2 3 4 1 3 1 1 2 3 1 - 1 1 3 - 1 2 2 3 2 5
museum/centre 1% 1% 1% 1% * 2% * * * 1% 3% - 2% 1% 1% - * 2% 2% 2% 1% 1%
Mathematics 4 1 3 1 3 3 1 - 1 4 - - - 4 - - 1 3 - 1 1 2

1%ah * 2% * 1% 3%xfh * - * 1% - - - 2%v - - * 3%x - 1% * *
Communications/phones 4 4 - 3 * 1 3 * 3 3 1 * 1 - 4 1 2 1 - - 5 5

1% 1% - 1% * 1% 1% * 1% 1% 1% 2% 1% - 1% 1% 1% 1% - - 2% 1%
Test-tube babies/IVF 4 3 1 3 1 2 1 1 2 1 2 - 2 - 4 - 2 1 1 2 4 6

1% 1% * 1% * 2% * 1% * * 5%xn - 3%xn - 1% - 1% 1% 1% 1% 1% 1%
Nanotechnology 3 3 - 3 - 2 1 * 1 1 2 - 2 - 3 1 1 1 - - 4 4

1%n} 1% - 1% - 2% * * * * 4%xn - 3%xn - 1% 1% 1% 1% - - 1% 1%
Food/food production 3 2 1 2 1 1 2 * 2 2 1 - 1 1 2 - 1 1 1 1 3 4

1% 1% * 1% * 1% 1% * 1% * 1% - 1% * 1% - 1% 1% 1% 1% 1% 1%
Fiction/science fiction 3 3 - 2 1 2 - 1 1 1 1 - 1 - 3 1 - 1 - - 3 3

1%h} 1% - 1% * 2% - * * * 3%xn - 2% - 1% 1% - 1% - - 1% 1%
Archaeology 3 3 - 3 - 1 2 * 2 2 1 - 1 - 3 - 2 1 - - 4 4

1% 1% - 1% - 1% 1% * * * 1% - 1% - 1% - 1% 1% - - 1% 1%
My job / previous job / 2 - 2 2 - - - 2 2 2 - - - 2 - 2 - - - 1 - 1
family member's job * - 1% 1% - - - 1% 1% 1% - - - 1% - 2% - - - 1% - *
Human body / anatomy 2 2 - - 2 1 1 - 1 2 - - - - 2 - - 1 1 - 2 2

* 1% - 1% 1% * - * * - - - - 1% - - 1% 1% - 1% *
Power generation 2 2 - 1 1 - 1 1 2 2 - - - 1 1 - 1 - 1 - 2 2

* 1% - * 1% - 1% * * * - - - 1% * - * - 1% - 1% *
Sports science 2 2 - 1 1 - 2 - 2 2 - - - 2 - - 2 - - - 2 2

* 1% - * * - 1% - * * - - - 1% - - 1% - - - 1% *
The world / the way the 1 1 - - 1 - 1 - 1 1 - - - - 1 - - - 1 - 1 1
world works / Earth * * - - * - * - * * - - - - * - - - 1% - * *
TV /film /internet / 1 - 1 1 - - - 1 1 - - 1 1 - 1 - - - 1 1 - 1
information gained via * - * * - - - * * - - 4% 1%n - * - - - 1% 1% - *
media
Preserving our heritage 1 1 - 1 - - 1 - 1 1 - - - - 1 - 1 - - - 1 1

* * R * _ _ * R * * R R N _ * R * N _ R * *

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 1
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
X () () © () ©) ® ©) ) (n) ) ®) @ ) W) (G ()] ©) ®)

Weighted Total 510 298 212 258 252 107* 231 172 403 422 45* 22%* 84* 200 310 113* 154 104* 128 195 315 510
Mentions of scientists 1 1 - 1 - - - 1 1 1 - - - - 1 - 1 - - - 1 1
(Einstein, Stephen * * - * - - - * * * - - - - * - * - - - * *
Hawking etc)
Evolution 1 1 - 1 - - - 1 1 1 - - - - 1 - 1 - - - 1 1

* * R * _ R R * P * R _ _ R * R h _ _ R h *
Technology - no mention * - * * - - * - * * - - - - * - * - - 1 N 1
of new * R * * _ R * - * * R - - R * R * - _ 1% R *
Other 3 3 - 2 1 1 1 1 2 2 - - 1 2 1 1 1 1 - - 3 3

1% 1% - 1% * 1% * 1% 1% 1% - - 1% 1% * 1% 1% 1% - - 1% 1%
Don't know 11 4 6 8 2 2 7 1 9 7 1 - 3 2 8 1 4 2 3 5 5 10

2% 1% 3% 3% 1% 2% 3% 1% 2% 2% 3% - 4% 1% 3% 1% 3% 2% 3% 3% 2% 2%
Not stated 7 2 4 - 7 - 3 4 7 7 * - * 6 1 - 4 3 - 2 3 5

1% 1% 2% - 3%c - 1% 2% 2% 2% 1% - * 3%v * - 2% 3% - 1% 1% 1%
Combinations - Summary net
1 answer only 229 160 68 119 109 42 105 81 186 186 17 14 39 87 142 47 58 52 63 76 162 238

45%bB 54%xb 32% 46% 43% 40% 46% 47% 46% 44% 37% 64% 46% 43% 46% 42% 38% 50% 49% 39% 51% 47%
Any 2 answers 136 59 76 62 73 29 58 48 106 113 12 5 23 57 78 26 48 27 34 67 64 131

27%3d 20% 36%xa 24% 29% 27% 25% 28% 26% 27% 28% 22% 27% 29% 25% 23% 31% 26% 26% 34% 20% 26%
Any 3+ answers 128 72 57 68 60 33 57 38 95 109 14 3 19 48 80 39 40 20 28 45 81 126

25% 24% 27% 26% 24% 31% 25% 22% 24% 26% 31%q 13% 23% 24% 26% 34%C 26% 19% 22% 23% 26% 25%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 2
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once a week| Less than no Northern North of South of North North Yorkshire East West England South South
or more once a week| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(0] @ (b) © [(©) ©] (U] © (W) [0] (0} K [0] (m) (n) ©) ®) () (0] (©]
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43* 26** 15%* 125 126* 174 22% 58* 45* 37* 46* 43* 66* 40%* 68* 195 315 510
Effective Base 385 a7 96 236 337 30 10 22 105 92 141 18 a7 41 39 34 25 53 22 78 195 315 510
Biology/chemistry/ 235 20 58 156 185 22 21 7 57 59 69 10 28 20 17 22 20 30 14 25 82 147 229
physics 46%(d| 41% 54% 46% 43% 52% 83% 43% 46% 46% 40% 44% 48% 43% 46% 47% 46% 45% 34% 37% 42% 47% 45%
Space/rockets/astronomy 65 7 15 39 58 - 6 1 20 13 26 2 9 8 5 5 3 7 10 9 19 50 69
13% 15% 14% 11% 14% - 24% 6% 16% 10% 15% 11% 15% 18% 13% 10% 7% 10% 24% 13% 10% 16% 14%
Health/drugs/cures for 63 9 16 38 45 5 11 2 20 7 17 2 8 10 1 5 1 2 4 10 24 46 70
diseases/hospitals/ 12%diq 19% 15% 11% 10% 12% 43% 14% 16%inq 6% 10%q 10% 14% 22%xijnq 3% 11% 2% 3% 11% 15%ijnq 12% 15% 14%
doctors/medicine/hygiene
School 62 5 7 49 57 5 - 1 28 11 18 5 10 12 2 5 4 8 6 4 23 36 59
12%bj 11% 7% 14% 13% 12% - 4% 22%xijns 9% 10% 25% 18% 27%xijns 6% 11% 9% 12% 14% 6% 12% 11% 12%
Test tubes/chemicals 60 3 13 42 50 5 * 4 14 15 21 4 6 5 2 11 2 6 10 5 23 34 57
12% 6% 12% 12% 12% 13% 2% 27% 11% 12% 12%s 17% 9% 10% 6% 24%xins 4% 9% 25% 7% 12% 11% 11%
Laboratory/labs 55 8 14 31 47 3 4 1 17 13 17 4 11 3 3 4 6 3 5 8 26 32 58
11% 16% 13% 9% 11% 8% 16% 5% 14% 11% 10% 17% 18%q % 9% 9% 13% 5% 13% 12% 13% 10% 11%
Advancement/progress/the 48 6 10 30 39 3 6 1 12 4 24 - 6 6 2 1 - 7 4 13 16 38 54
future/better world/ 9%i 11% 9% 9% 9% 7% 22% 7% 9% 3% 14%xi - 9% 13%i 6% 3% - 10% 10% 19%xijo 8% 12% 11%
helping mankind/easier
living/easier life
Chemical reaction a7 5 9 33 34 2 8 4 11 14 8 3 4 5 2 5 7 2 2 4 17 22 39
9%d, 10% 8% 10% 8% 5% 30% 24% 9% 11% 5% 13% 6% 11% 5% 12% 16% 2% 5% 7% 9% 7% 8%
Experiment/inquisitive/ 46 6 5 36 42 3 2 - 10 20 12 1 3 5 6 5 8 3 5 4 23 23 46
understanding 9% 12% 5% 10% 10% 6% 8% - 8% 16%xjqs 7% 5% 6% 12% 17%jqs 12% 19% 5% 12% 5% 12% 7% 9%
Ideas/innovation/ 41 4 10 27 35 1 5 - 9 15 11 2 2 5 2 4 10 5 4 2 10 27 37
invention/discovery/ 8% 8% 10% 8% 8% 2% 18% - 7% 12%s 6% 7% 3% 12% 5% 8% 22% 8% 10% 3% 5% 9% 7%
research/analysis/logic
New appliances/new 37 8 5 21 29 4 4 - 4 10 14 - 3 1 4 3 3 6 5 4 14 26 40
technology 7% 18%xbc 5% 6% % 10% 16% - 3% 8% 8% - 5% 3% 11% 7% 7% 8% 13% 5% 7% 8% 8%
Bunsen burners 32 - 8 21 24 4 * 3 11 8 5 3 5 3 1 7 - 1 2 2 18 14 32
6%j - 8% 6% 6% 9% 2% 21% 9%j 7% 3% 15% 9% 6% 4% 15%xijqs - 1% 4% 4% 9% 4% 6%
Animal research/animal 28 2 5 19 23 1 3 1 6 4 13 - 4 1 1 - 3 3 8 2 6 22 28
experiments 6% 4% 5% 5% 5% 3% 13% 4% 5% 4% 7%s - 7% 3% 3% - 7% 4% 21% 2% 3% 7% 5%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 2
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(0] () (b) © () (€) ® ©) () [0] [0)] (9] [0] (m) (n ) (2] () (0] (©]

Weighted Total 510 48* 107* 342 426 43+ 26** 15%* 125 126* 174 22%* 58* 45* 37* 46* 43** 66* 40** 68* 195 315 510
Environment/nature/ 23 4 7 12 15 - 7 1 7 1 7 - 3 4 1 - - - 1 6 12 13 25
plants 5%di 8% 7% 3% 4% - 29% 4% 6%i 1% 4% - 5% 9%iq 2% - - - 2% 9%xijq 6% 4% 5%
Computers/IT 17 6 3 8 15 1 1 * 2 - 13 1 1 - - - - 1 3 9 4 18 22

3% 12%xbc 3% 2% 4% 2% 4% 3% 2% - 8%xhiq 3% 2% - - - - 2% 8% 13%xhijimnoq 2% 6% 4%
Engineering 16 4 6 4 13 2 * - 2 3 8 1 - 1 1 - 2 2 - 6 6 13 19

3%¢] 8%c 6%c 1% 3% 5% 2% - 1% 2% 5% 3% - 3% 3% - 5% 3% - 9%xhijl 3% 4% 4%
Boring/dull 14 2 * 12 14 - - - 4 3 7 1 3 - - 1 2 2 5 * 3 5 8

3% 4% * 4% 3% - - - 3% 3% 4%s 4% 5% - - 3% 4% 3% 12% * 2% 2% 2%
Genetics/DNA 14 3 2 9 12 - 1 1 3 1 7 - 1 3 - - 1 4 - 3 3 12 15

3% 6% 2% 3% 3% - 4% 5% 3% 1% 4% - 1% 6% - - 3% 6% - 5% 2% 4% 3%
Understanding human 12 2 2 8 10 - 2 * 1 8 1 - 1 - 2 1 5 - - 1 7 7 14
behaviour/society 2%j 4% 2% 2% 2% - 9% 1% 1% 6%xhj * - 1% - 6%hjq 3% 10% - - 1% 4% 2% 3%
Disliked at school/ 10 3 - 8 10 - - - 2 - 9 - 2 - - - - 3 5 1 5 1 6
horrible teacher 2% 5%b - 2% 2% - - - 1% - 5%xis - 3% - - - - 5%i 12% 1% 3% * 1%
White coats/lab coats 10 1 2 7 10 - - - 1 2 7 1 1 - 2 - - 3 4 - 3 7 10

2% 2% 2% 2% 2% - - - 1% 1% 4% 3% 1% - 4% - - 4% 10% - 2% 2% 2%
Social sciences/ 9 2 4 2 9 - - - 2 1 6 - 1 1 1 - - 1 1 5 4 8 12
economics/psychology/ 2%c] 4% 4%c 1% 2% - - - 1% 1% 4% - 2% 2% 2% - - 1% 2% 7%xhij 2% 3% 2%
sociology
GM food/GM crops 7 1 5 2 4 - 3 * 1 - 3 - - 1 - - - - 1 2 - 9 9

1%cd 2% 5%xc * 1% - 11% 3% 1% - 2% - - 2% - - - - 3% 3% - 3% 2%
Important/necessary 6 2 1 4 6 - * - 1 - 4 - 1 * - - - 3 - 1 5 5 10

1% 3% 1% 1% 1% - 2% - 1% - 2% - 2% 1% - - - 4%i - 2% 3% 2% 2%
Economic benefits/jobs 6 1 2 4 5 - * - 1 2 3 1 - - - - 2 1 - 2 1 6 7
in the sciences 1% 2% 1% 1% 1% - 2% - * 2% 2% 3% - - - - 5% 1% - 3% 1% 2% 1%
Boffins/nerds/eccentric/ 5 - - 5 5 - - - 3 1 1 2 1 - * 1 - 1 1 - 2 5 7
crazy/mad/mad professor/ 1% - - 2% 1% - - - 2% 1% 1% 9% 1% - 1% 2% - 1% 2% - 1% 2% 1%
mysterious
Difficult/difficult to 5 2 - 3 5 - - - 1 1 3 - 1 - 1 - - 1 - 2 2 3 5
understand 1% 3% - 1% 1% - - - 1% 1% 2% - 1% - 4% - - 2% - 2% 1% 1% 1%
Bombs/war/destruction of 4 1 1 2 3 1 * - - - 3 - - - - - - - 1 2 1 6 7
mankind 1% 2% 1% * 1% 3% 2% - - - 2% - - - - - - - 2% 3%xh 1% 2% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing




Base : All adults aged 16+ in the UK

Weighted Total
Science festival/science

museum/centre
Mathematics
Communications/phones
Test-tube babies/IVF
Nanotechnology
Food/food production
Fiction/science fiction
Archaeology

My job / previous job /
family member's job
Human body / anatomy
Power generation
Sports science

The world / the way the

world works / Earth

TV /film /internet /
information gained via
media

Preserving our heritage

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 7

Final
Table 2
Q1. When I talk about 'science’, what comes to mind?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(0] () () © () (€) ® ©) () (0} (0} K [0] (m) (n) ) (2] @ (0] (O]

510 48* 107* 342 426 43* 26** 150 125 126* 174 22%* 58* 45* 37* 46* 43** 66* 40** 68* 195 315 510

4 - 1 3 4 - - - 1 2 1 - - 1 1 1 - - - 1 3 2 5
1% - 1% 1% 1% - - - 1% 2% 1% - - 2% 2% 3% - - - 2% 2% 1% 1%

4 - - 4 4 - - - 1 3 - - - 1 - - 3 - - - 1 1 2

1% - - 1% 1% - - - * 3% - - - 1% - - 7% - - - 1% * *

4 * 2 1 3 - 1 - - - 3 - - - - - - 1 1 1 - 5 5
1% 1% 2% * 1% - 2% - - - 2% - - - - - - 1% 3% 2% - 2% 1%

4 1 1 1 4 - - - - - 4 - - - - - - 1 1 2 2 4 6
1% 3%c 1% * 1% - - - - - 2%x - - - - - - 1% 2% 3%xhi 1% 1% 1%

3 1 1 1 3 - * - - - 3 - - - - - - 1 1 1 - 4 4
1% 3% 1% * 1% - 2% - - - 1% - - - - - - 1% 3% 1% - 1% 1%

3 - 1 2 1 1 * - - - 1 - - - - - - - - 1 1 3 4
1% - 1% 1% * 2% 2% - - - 1% - - - - - - - - 2% 1% 1% 1%

3 - 1 1 1 - 1 - - - 1 - - - - - - - - 1 - 3 3
1% - 1% * * - 5% - - - 1% - - - - - - - - 2% - 1% 1%

3 - 1 2 2 . * - - - 2 - - - . - - - 2 1 - 4 4
1% - 1% 1% 1% - 2% - - - 1% - - - - - - - 4% 1% - 1% 1%

2 - - 2 2 - - - 2 - - - 2 - - - - - - - 1 - 1

* - - 1% 1% - - - 2%x - - - 4%xij - - - - - - - 1% - *

2 1 - 1 2 - - - - 1 1 - - - 1 - - - - 1 - 2 2

* 2% - * * - - - 1% 1% - - - 2% - - - - 1% - 1% *

2 - - 2 1 1 - - 1 - - - - 1 - - - - - - - 2 2

*d - - 1% * 3% - - * - - - - 1% - - - - - - - 1% *

2 - - 2 2 - - - 2 - - - - 2 - - - - - - - 2 2

* - - * * - - - 1% - - - - 3%xj - - - - - - - 1% *

1 - - 1 1 - - - - - 1 - - - - - - - - 1 - 1 1

* _ N * * R R _ N N * R _ N R R R _ N 19x R * *

1 - - 1 1 - - - 1 - - 1 - - - - - - - - 1 - 1

* - - * * - - - 1% - - 4% - - - - - - - - 1% - *

1 - - 1 1 - - - - - 1 - - - - - - 1 - - - 1 1

* _ N * * R R _ N N * R _ N R R R 1% N R R * *

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Weighted Total

Mentions of scientists
(Einstein, Stephen
Hawking etc)

Evolution

Technology - no mention
of new

Other

Don't know

Not stated

Combinations - Summary net

1 answer only
Any 2 answers

Any 3+ answers

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 8

Final
Table 2
Q1. When | talk about 'science’, what comes to mind?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
X (C) () © (d (€) ® ©) () (0} K [0] (m) (n) ) (2] @ (0] (O]
510 48* 107* 342 426 43* 26** 150 125 126* 174 22%* 58* 45* 37* 46* 43** 66* 40** 68* 195 315 510
1 - - 1 1 - - - 1 - - 1 - - - - - - - - - 1 1
h R _ * * R R _ * _ R 3% _ _ R R R _ - R R * *
1 - - 1 1 - - - 1 - - - - 1 - - - - - - - 1 1
* R _ * * R R _ * N R R _ 1% R R R _ N R R * *
* R - * - R R * - - R R _ - R R R _ - R 1 _ 1
* - - * - - - 3% - - - - - - - - - - - - 1% - *
3 - 1 2 3 . - - 1 1 1 - - 1 . - 1 - - 1 - 3 3
1% - 1% 1% 1% - - - 1% 1% 1% - - 2% - - 3% - - 2% - 1% 1%
11 2 3 6 8 1 1 1 2 1 5 - - 2 1 - - 5 - - 5 5 10
2% 5% 2% 2% 2% 3% 4% 4% 1% 1% 3% - - 4% 2% - - 8%xijs - - 3% 2% 2%
7 - 4 3 7 . - - 2 2 3 1 2 - . 2 - - - 3 2 3 5
1% - 4%x 1% 2% - - - 2% 2% 1% 3% 3% - - 4% - - - 4%j 1% 1% 1%
229 17 51 153 189 29 3 8 53 60 76 15 25 13 22 20 19 27 12 36 76 162 238
45%m 34% 47% 45% 44% 67% 11% 54% 42%m 48% 43% 67% 42% 30% 58%m 43% 44% 42% 30% 53%jm 39% 51% 47%
136 12 24 99 118 6 8 4 26 38 54 12 14 9 16 13 24 13 18 67 64 131
27% 26% 22% 29% 28% 14% 30% 23% 21% 30% 31% - 21% 31% 24% 35% 29% 36%h 32% 26% 34% 20% 26%
128 17 26 81 105 7 14 3 42 26 37 7 20 16 6 8 11 9 15 12 45 81 126
25% 35% 25% 24% 25% 15% 54% 19% 34%xijngs  20% 21% 30% 34%qs 35%(Qs 16% 18% 26% 14% 38% 18% 23% 26% 25%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 3
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
) [C)] (b) ©) (©)] (O] ® ()] () (0] [0)] K (0] (m) (W] (0) (9] @ (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25** 9** 408 31* 40** 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
Biology/chemistry/ 235 68 165 96 48 39 66 12 88 97 78 32 9 10 2 194 13 14 12 82 147 229
physics 46% 43% 48% 46% 45% 42% 45% 51% 45% 49% 51% 39% 43% 40% 21% 47% 41% 36% 55% 42% 47% 45%
Space/rockets/astronomy 65 18 46 28 10 10 15 4 33 23 14 5 - 2 1 53 4 6 2 19 50 69
13% 11% 13% 14% 9% 11% 10% 15% 17% 12% 9% 7% - 9% 13% 13% 12% 14% 11% 10% 16% 14%
Health/drugs/cures for 63 19 44 27 11 12 14 2 19 30 22 10 2 4 2 a7 6 7 3 24 46 70
diseases/hospitals/ 12% 12% 13% 13% 11% 13% 10% 7% 9% 15% 15% 12% 10% 16% 17% 11% 18% 17% 12% 12% 15% 14%
doctors/medicine/hygiene
School 62 14 48 29 12 6 20 3 28 20 12 11 5 1 2 55 2 5 1 23 36 59
12% 9% 14% 14%e 12% 7% 13% 11% 14% 10% 8% 14% 22% 4% 19% 13% 5% 11% 4% 12% 11% 12%
Test tubes/chemicals 60 24 36 22 10 8 22 7 29 20 11 2 - - - 49 3 3 5 23 34 57
12%k} 15% 10% 11% 10% 8% 15%c]| 29% 15%jk 10% 8% 3% - - - 12% 10% 8% 23% 12% 11% 11%
Laboratory/labs 55 20 36 31 15 15 22 3 19 25 22 8 * 4 1 40 5 7 2 26 32 58
11% 12% 10% 15%x 14% 17% 15% 11% 10% 12% 14% 9% 1% 17% 9% 10% 16% 19% 8% 13% 10% 11%
Advancement/progress/the 48 11 37 17 10 10 13 2 18 16 16 13 3 4 2 36 5 2 2 16 38 54
future/better world/ 9% % 11% 8% 9% 11% 9% % 9% 8% 11% 16% 12% 17% 18% 9% 17% 6% 10% 8% 12% 11%
helping mankind/easier
living/easier life
Chemical reaction 47 18 28 11 5 7 9 1 20 16 8 10 3 4 3 39 1 3 4 17 22 39
9%c] 12% 8% 5% 4% 7% 6% 6% 10% 8% 5% 12% 13% 15% 27% 10% 3% 8% 18% 9% 7% 8%
Experiment/inquisitive/ 46 16 30 21 11 9 15 2 21 17 14 4 - 1 3 43 3 - * 23 23 46
understanding 9% 10% 9% 10% 10% 9% 10% % 11% 8% 9% 5% - 4% 35% 11% 9% - 2% 12% % 9%
Ideas/innovation/ 41 11 30 17 7 5 10 - 16 12 18 13 2 8 - 26 6 5 4 10 27 37
invention/discovery/ 8%0) % 9% 8% % 6% 7% - 8% 6% 12%i 15%xi 10% 33% - 6% 18%x0 12% 20% 5% 9% 7%
research/analysis/logic
New appliances/new 37 11 26 13 6 4 7 1 17 17 14 3 1 1 - 30 3 2 2 14 26 40
technology % % % 6% 6% 4% 5% 3% 9% 9% 9% 3% 3% 4% - 7% 10% 5% 10% 7% 8% 8%
Bunsen burners 32 13 19 8 2 4 5 3 17 9 5 2 - 1 - 24 4 2 2 18 14 32
6% 8% 5% 4% 2% 4% 3% 11% 9% 5% 3% 3% - 2% - 6% 11% 4% 10% 9% 4% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing
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Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 3
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
*) (@) (b) ©) (d) (e) ® ()] () (0] [0)] K (0] (m) (n) 0) ®) @ (0]

Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21+ 25** o** 408 31* 40** 22* 195 315 510
Animal research/animal 28 13 15 15 5 3 6 * 16 8 11 4 2 1 - 21 3 2 - 6 22 28
experiments 6% 8% 4% T%f 5% 3% 4% 2% 8% 4% 8% 5% 8% 3% - 5% 10% 5% - 3% 7% 5%
Environment/nature/ 23 13 10 9 7 5 6 - 8 9 14 5 - 3 1 22 1 - - 12 13 25
plants 5%b) 8%xb 3% 4% 7% 5% 4% - 4% 5% 9%xi 6% - 12% 11% 5% 3% - - 6% 4% 5%
Computers/IT 17 5 12 12 6 5 4 - 8 5 3 4 1 2 1 12 4 - - 4 18 22

3% 3% 4% 6%xf 5% 5% 3% - 4% 3% 2% 5% 6% 10% 8% 3% 11%xo0 - - 2% 6% 4%
Engineering 16 1 14 7 4 6 3 - 2 7 8 6 - 6 - 9 6 1 - 6 13 19

3%aho 1% 4% 4% 4% 6% 2% - 1% 4% 5%h 7%h - 25% - 2% 19%xo0 2% - 3% 4% 4%
Boring/dull 14 4 10 5 1 - 4 3 4 7 2 - - - - 7 1 6 - 3 5 8

3%0) 2% 3% 3% 1% - 3% 12% 2% 4% 1% - - - - 2% 3% 16% B 2% 2% 2%
Genetics/DNA 14 4 10 4 1 1 1 - 4 8 3 1 - - - 10 * 2 1 3 12 15

3% 3% 3% 2% 1% 2% 1% - 2% 4% 2% 2% - - - 2% 1% 6% 6% 2% 4% 3%
Understanding human 12 5 7 10 5 3 3 - 5 6 7 1 - 1 - 11 - - 1 7 7 14
behaviour/society 2% 3% 2% 5%xf 5% 3% 2% - 3% 3% 5% 1% - 3% - 3% - - 4% 4% 2% 3%
Disliked at school/ 10 3 8 2 - - 2 3 1 7 - - - - - 6 - 5 - 5 1 6
horrible teacher 2%h] 2% 2% 1% - - 1% 11% * 3%j - - - - - 1% - 12% - 3% * 1%
White coats/lab coats 10 4 6 5 4 3 7 - 5 4 * - - - - 6 - 2 1 3 7 10

2% 2% 2% 2% 4% 4% 4%x - 3% 2%j * - - - - 1% - 6% 6% 2% 2% 2%
Social sciences/ 9 5 3 4 3 4 1 - 2 4 4 2 1 * - 6 1 1 1 4 8 12
economics/psychology/ 2% 3% 1% 2% 3% A%f 1% - 1% 2% 3% 2% 6% 1% - 2% 2% 2% 2% 2% 3% 2%
sociology
GM food/GM crops 7 4 4 3 1 1 - - 5 2 3 * - - - 6 * - 1 - 9 9

1% 2% 1% 1% 1% 1% - - 2% 1% 2% 1% - - - 1% 1% - 6% - 3% 2%
Important/necessary 6 4 2 2 2 2 1 - 2 4 2 * - * - 6 - - - 5 5 10

1% 2% 1% 1% 2% 2% * - 1% 2% 2% * - * - 2% - - - 3% 2% 2%
Economic benefits/jobs 6 4 2 3 3 - - - 2 2 4 2 2 - - 5 * 1 - 1 6 7
in the sciences 1% 2% 1% 2% 3% - - - 1% 1% 2% 3% 10% - - 1% 1% 2% - 1% 2% 1%
Boffins/nerds/eccentric/ 5 3 2 2 * - 2 - 3 3 * - - - - 3 1 1 1 2 5 7
crazy/mad/mad professor/ 1% 2% 1% 1% * - 2% - 1% 1% * - - - - 1% 3% 2% 4% 1% 2% 1%
mysterious
Difficult/difficult to 5 1 4 4 1 1 3 - 2 3 1 - - - - 4 - 1 - 2 3 5
understand 1% * 1% 2% 1% 1% 2% - 1% 2% 1% - - - - 1% - 2% - 1% 1% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 3
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
) ) ) Level of education/ unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
X @) () © () ) ® © ) @® [0)] (9] ! (m) (W] (©) () () (0]

Weighted Total 510 160 345 207 108* 92* 147 24+ 195 198 152 83* 21+ 256%* o** 408 31* 40** 22+ 195 315 510
Bombs/war/destruction of 4 3 2 2 - 1 1 - 3 1 * 1 1 1 - 4 - - - 1 6 7
mankind 1% 2% 1% 1% - 1% 1% - 1% * * 2% 3% 3% - 1% - - - 1% 2% 1%
Science festival/science 4 1 3 4 1 2 2 - 4 1 - - - - - 4 - - - 3 2 5
museum/centre 1% 1% 1% 2% 1% 2% 1% - 2% * - - - - - 1% - - - 2% 1% 1%
Mathematics 4 3 1 1 - - - - 3 1 - - - - - 3 - 1 - 1 1 2

19b] 2%b * * - - - - 2% * - - - - - 1% - 1% - 1% * *
Communications/phones 4 2 2 2 - - - - 2 1 - * - * - 2 - 1 1 - 5 5

1% 1% * 1% - - - - 1% 1% - * - 2% - * - 2% 6% - 2% 1%
Test-tube babies/IVF 4 3 1 1 1 - 1 - 3 1 * - - - - 4 - - - 2 4 6

1% 2% * * 1% - * - 1% * * - - - - 1% - - - 1% 1% 1%
Nanotechnology 3 2 1 1 1 - - - 2 1 2 - - - - 3 - - - - 4 4

1% 1% * * 1% - - - 1% 1% 2% - - - - 1% - - - - 1% 1%
Food/food production 3 1 2 1 1 1 1 - 1 2 1 - - - - 2 1 - - 1 3 4

1% * 1% 1% 1% 1% 1% - * 1% 1% - - - - * 3% - - 1% 1% 1%
Fiction/science fiction 3 1 2 1 - - - - 2 1 - - - - - 1 - 1 - - 3 3

1% * 1% 1% - - - - 1% * - - - - - * - 3% - - 1% 1%
Archaeology 3 1 2 1 - - - - 1 2 * - - - - 2 1 - - - 4 4

1% * 1% * - - - - * 1% * - - - - * 2% - - - 1% 1%
My job / previous job / 2 - 2 2 2 2 2 - - - 2 2 - - - 2 - - - 1 - 1
family member's job * - 1% 1% 2%x 3%x 2% - - - 2% 3%xhi - - - 1% - - - 1% - *
Human body / anatomy 2 1 1 - - - - - 2 - 1 - - - - 2 - - - - 2 2

* 1% * - - - - - 1% - 1% - - - - * - - - - 1% *
Power generation 2 - 2 1 - - 1 - - 1 2 - - - - 1 - 1 - - 2 2

* - 1% 1% - - 1% - - * 1% - - - - * - 1% - - 1% *
Sports science 2 - 2 1 - - - - - 2 - - - - - 1 - 1 - - 2 2

* - * * - - - - - 1% - - - - - * - 1% - - 1% *
The world / the way the 1 - 1 1 1 1 1 - - 1 - - - - - - 1 - - - 1 1
world works / Earth * * * 1% 1% 1% - * - - - - - - 3%x0 - - - * *
TV /film /internet / 1 1 - - - - - - 1 - - - - - - 1 - - - 1 - 1
information gained via * * - - - - - - * - - - - - - * - - - 1% - *
media

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing




Base : All adults aged 16+ in the UK

Weighted Total
Preserving our heritage

Mentions of scientists
(Einstein, Stephen
Hawking etc)

Evolution

Technology - no mention
of new

Other

Don't know

Not stated

Combinations - Summary net

1 answer only
Any 2 answers

Any 3+ answers

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 12

Final
Table 3
Q1. When I talk about 'science’, what comes to mind?
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
) (a) (b) © (©)] (&) ® © (W] @® [0)] K ! (m) (W] (0) (9] ()] (0]

510 160 345 207 108* 92* 147 24+ 195 198 152 83* 21+ 256%* o** 408 31* 40** 22+ 195 315 510

1 - 1 - 1 1 - - - 1 1 - - - - - - 1 - - 1 1

* - * - 1% 1% - - * * - - - - - 2% - - * *

1 - 1 1 - 1 1 - - 1 1 - - - - 1 - - - - 1 1

* - * * - 1% * - - * * - - - . * - - - - * *

1 - 1 - - - - - - 1 1 - - - - - - 1 - - 1 1

* - * R R R N - R * * _ - - R - _ 1% _ R * *

* _ * * R R * _ R * * _ N N R * _ R N 1 N 1

* _ * * R R * _ R * * _ - - R * _ R _ 1% _ *

3 1 2 2 1 1 2 - 1 1 1 1 - 1 - 2 1 - - - 3 3
1% 1% 1% 1% 1% 1% 2% - 1% 1% 1% 1% - 4% - 1% 3% - - - 1% 1%

11 4 4 2 3 4 1 5 3 2 - - - - - 8 - 2 - 5 5 10
2% 3% 1% 1% 3% 5%cf 1% 22% 2% 1% - - - - - 2% - 5% - 3% 2% 2%

7 1 6 - 3 3 - - 3 1 3 3 3 - - 7 - * - 2 3 5
1% 1% 2% - 3%c 3%c - - 2% 1% 2% 3% 12% - - 2% - 1% - 1% 1% 1%

229 74 154 100 44 36 72 7 86 87 7 45 11 13 3 182 15 15 11 76 162 238
45% 46% 45% 48% 41% 39% 49% 27% 44% 44% 51% 54% 51% 50% 31% 45% 47% 37% 49% 39% 51% 47%

136 38 96 50 32 24 39 5 44 64 29 19 4 3 6 115 4 13 3 67 64 131
27%j 23% 28% 24% 29% 26% 27% 21% 23% 32%xj 19% 23% 18% 13% 60% 28% 13% 32% 12% 34% 20% 26%

128 43 85 55 26 25 34 7 59 44 43 16 4 9 1 97 12 10 8 45 81 126
25% 27% 25% 27% 24% 27% 23% 30% 30% 22% 28% 20% 19% 37% 9% 24% 40%x0 25% 39% 23% 26% 25%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 4
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low Ilfriends | /engineer | engineers Yes No Concerned |adopters| engagers | sceptics | engagers| different| Main | Boost | Total
0] (a) (b) © (d) (e) ® ()] ()] (0] [0)] K (0] (m) (n) 0) (9] (C)] (0] () ® (O] () w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53** 20* 27 234 161 263 86* 256 42* 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Biology/chemistry/ 235 136 99 23 22 92 18 14 15 115 95 106 34 125 23 22 168 67 45 90 36 30 22 13 82 147 229
physics 46%bdkqr 52%xb 40% 46% 32% 47%d  34% 71% 56% 49%d 59%xkI 40% 39% 49% 53% 38% 49% 40% 34% 54%xr 56%r 40% 54%r 40% 42% 47% 45%
Space/rockets/astronomy 65 36 29 3 12 31 8 2 * 35 17 38 10 28 5 2 41 24 12 28 4 12 5 5 19 50 69
13%! 14% 12% 6% 17% 16% 14% 10% 2% 15% 11% 15% 11% 11% 11% 4% 12% 14% 9% 17% 6% 16% 12% 15% 10% 16% 14%
Health/drugs/cures for 63 31 32 5 8 27 4 3 4 35 21 32 10 25 6 4 43 20 7 26 6 16 4 5 24 46 70
diseases/hospitals/ 12% 12% 13% 10% 11% 14% 8% 14% 16% 15% 13% 12% 12% 10% 14% 8% 13% 12% 5% 15%r 9% 21%r 10% 15% 12% 15% 14%
doctors/medicine/hygiene
School 62 27 36 3 7 21 8 3 1 31 10 46 7 33 * 7 48 14 18 20 5 9 8 2 23 36 59
12%)j| 10% 14% 6% 10% 11% 16% 15% 4% 13% 6% 17%xj 8% 13% 1% 12% 14% 9% 13% 12% 9% 12% 20% 5% 12% 11% 12%!
Test tubes/chemicals 60 32 28 8 6 20 7 2 * 31 11 40 9 25 2 6 36 24 26 18 1 5 5 5 23 34 57
12%! 12% 11% 15% 8% 10% 14% 8% 2% 13%! 7% 15%xj 10% 10% 4% 10% 11% 14% 20%xstu 11% 2% 6% 13% 15% 12% 11% 11%!
Laboratory/labs 55 20 35 7 5 19 9 1 1 32 12 35 8 24 3 7 46 10 10 13 6 16 7 4 26 32 58
11%aq 8% 14%a 14% 7% 10% 18% 5% 4% 14% 8% 13% 10% 10% 7% 13% 13%xq 6% 7% 8% 9% 22%xrs  16% 11% 13% 10% 11%
Advancement/progress/the 48 27 22 4 8 20 4 3 2 20 13 24 12 29 3 8 32 17 8 17 6 8 4 5 16 38 54
future/better world/ 9% 10% 9% 8% 11% 10% 8% 17% 9% 9% 8% 9% 14% 11% 6% 15% 9% 10% 6% 10% 10% 11% 9% 16% 8% 12% 11%!
helping mankind/easier
living/easier life
Chemical reaction 47 23 24 3 7 19 7 2 8 18 13 25 10 22 7 3 32 15 18 12 11 5 1 * 17 22 39
9% 9% 10% 7% 10% 10% 13% 9% 28% 8% 8% 9% 11% 9% 17% 6% 9% 9% 13% 7% 17% 7% 3% 1% 9% 7% 8%
Experiment/inquisitive/ 46 25 22 5 6 22 9 2 2 28 15 30 1 25 9 9 33 13 14 16 12 3 - 2 23 23 46
understanding 9%} 9% 9% 10% 9% 11% 16% 11% 9% 12% 10%l 11%I 2% 10% 21% 16% 10% 8% 10% 10% 19%xuv 4% - 6% 12% % 9%
Ideas/innovation/ 41 21 20 1 5 18 8 5 8 18 14 17 10 20 12 12 36 5 11 11 6 6 5 2 10 27 37
invention/discovery/ 8% 8% 8% 2% 7% 9% 16% 24% 28% 8% 9% 6% 11% 8% 28% 20%m 11%xq 3% 8% % 9% 8% 12% 6% 5% 9% 7%
research/analysis/logic
New appliances/new 37 25 11 7 7 18 3 * 2 19 12 18 7 19 5 8 25 12 6 15 6 3 4 4 14 26 40
technology 7%b 10%b 4% 13% 10% 9% 6% 2% 6% 8% 8% 7% 8% 7% 12% 14% 7% 7% 5% 9% 9% 4% 9% 12% 7% 8% 8%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing




Base : All adults aged 16+ in the UK

Weighted Total
Bunsen burners

Animal research/animal
experiments

Environment/nature/
plants

Computers/IT
Engineering
Boring/dull
Genetics/DNA

Understanding human
behaviour/society

Disliked at school/
horrible teacher

White coats/lab coats

Social sciences/
economics/psychology/
sociology

GM food/GM crops

Important/necessary

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 14

Final
Table 4
Q1. When I talk about 'science’, what comes to mind?
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science [in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late | Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low [friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
) (a) (b) ©) (d) (&) ® ()] () (0] [0)] K (0] (m) (n) (©] ®) (C)] (0] () ® (O] () W)
510 262 247 51* 69* 194 53** 20* 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32+ 195 315 510
32 11 21 4 2 14 - * * 13 3 26 3 12 - 3 18 13 12 11 3 5 1 * 18 14 32
6%j 4% 9% 9% 2% 7% - 2% 2% 6% 2% 10%xj 3% 5% - 6% 5% 8% 9% 6% 4% 7% 1% 2% 9% 4% 6%
28 15 13 3 10 10 1 * 1 9 8 13 7 6 2 2 17 11 4 8 4 4 3 5 6 22 28
6% 6% 5% 7% 15%xei 5% 1% 2% 4% 4% 5% 5% 8% 2% 5% 3% 5% 6% 3% 5% 6% 5% 7% 16% 3% 7% 5%
23 13 11 2 1 1 1 4 3 15 12 11 * 15 3 4 21 2 2 10 5 1 4 1 12 13 25
5%q 5% 4% 4% 1% 5% 3% 20% 12% 6% 7%l 4% 1% 6% 6% 7% 6%q 1% 2% 6% 8% 1% 9% 3% 6% 4% 5%
17 9 8 2 7 11 1 1 1 5 3 12 3 4 6 1 8 9 6 3 2 1 1 5 4 18 22
3% 4% 3% 3% 11%xi 6%i 1% 6% 3% 2% 2% 4% 3% 2% 13% 2% 2% 5% 5% 2% 3% 2% 2% 15% 2% 6% 4%
16 11 5 3 2 9 1 * 4 3 6 9 * 8 7 4 11 5 6 4 5 1 - - 6 13 19
3%i 4% 2% 5% 3% 5%i 3% 2% 15% 1% 4% 3% * 3% 17% 7% 3% 3% 4% 2% 8% 2% - - 3% 4% 4%
14 3 11 - 3 1 7 - - 6 3 8 3 8 - - 9 5 6 2 - 5 - 1 3 5 8
3%ae 1% 4% - 4%e * 13% - - 3% 2% 3% 3% 3% - - 3% 3% 5% 1% - 6% - 3% 2% 2% 2%
14 10 4 * 3 6 - * * 7 4 5 5 5 - 3 11 3 3 3 3 4 - 1 3 12 15
3% 4% 2% 1% 4% 3% - 2% 2% 3% 2% 2% 5% 2% - 5% 3% 2% 3% 2% 4% 5% - 2% 2% 4% 3%
12 10 2 2 1 9 * - - 6 6 5 2 6 1 2 11 2 1 5 5 - 2 - 7 7 14
2% 4% 1% 3% 1% 4% * - - 3% 4% 2% 2% 2% 3% 3% 3% 1% * 3% 8%xr - 4% - 4% 2% 3%
10 2 9 - 5 2 5 - - 4 - 10 - 10 - - 8 3 3 1 - 6 - 1 5 1 6
2%a 1% 3% - T%xei 1% 9% - - 2% - 4%xj - 4% - - 2% 2% 2% 1% - 7%xs - 3% 3% * 1%
10 I * 9 - 4 3 1 * - 6 1 7 1 5 * 2 9 * 3 4 - 1 2 - 3 7 10
2%aq * 4%xa) - 6%x 2% 1% 2% - 2% 1% 3% 2% 2% 1% 3% 3% * 2% 2% - 1% 6% - 2% 2% 2%
9 7 2 1 1 4 - - 1 6 4 3 1 5 * 1 8 1 1 4 2 2 - - 4 8 12
2% 3% 1% 2% 1% 2% - - 4% 2% 3% 1% 1% 2% 1% 1% 2% * 1% 3% 3% 2% - - 2% 3% 2%
7 5 3 2 1 4 - 2 * 4 1 4 2 2 - - 7 * 1 3 2 1 - - - 9 9
1% 2% 1% 4% 2% 2% - 8% 2% 2% 1% 2% 2% 1% - - 2% * 1% 2% 2% 1% - - - 3% 2%
6 5 1 1 1 4 1 * 1 1 3 3 1 3 * 1 6 * * 3 1 * 1 1 5 5 10
1%] 2% * 1% 2% 2% 3% 2% 3% 1% 2% 1% 1% 1% * 2% 2% * * 2% 1% * 1% 2% 3% 2% 2%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final
Table 4
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer |engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
(03] (@) (b) © (d (e) ® ()] (W] [0] 0] K 0] (m) (n) (0) (9] ()] (0] () ® (O] () W)

Weighted Total 510 262 247 51* 69* 194 53+ 20* 27+ 234 161 263 86* 256 42%* 56* 341 169 132 166 63* 75* 41* 32** 195 315 510
Economic benefits/jobs 6 5 1 * - 5 2 * * 1 4 2 * 3 - - 6 - - 2 3 2 - - 1 6 7
in the sciences 1% 2% 1% 1% - 3%xi 4% 2% 2% 1% 2% 1% * 1% - - 2% - 1% 4% 2% - - 1% 2% 1%
Boffins/nerds/eccentric/ 5 1 4 - 1 2 2 - - 2 1 3 1 * * * 5 1 2 1 1 - 1 - 2 5 7
crazy/mad/mad professor/ 1% 1% 2% - 1% 1% 4% - - 1% 1% 1% 1% * 1% 1% 1% * 2% 1% 2% - 2% - 1% 2% 1%
mysterious
Difficult/difficult to 5 1 4 - 1 3 - - - 3 1 4 - 3 - - 4 1 - 1 2 1 - 1 2 3 5
understand 1% * 2% - 1% 1% - - - 1% 1% 2% - 1% - - 1% * - * 4% 1% - 3% 1% 1% 1%
Bombs/war/destruction of 4 1 3 - 1 3 - 2 * 1 * 1 3 2 - - 4 1 1 2 * - - 1 1 6 7
mankind 1% * 1% - 2% 2% - 8% 2% * * 1% 3% 1% - - 1% * 1% 1% 1% - - 3% 1% 2% 1%
Science festival/science 4 4 1 1 - 2 - - - 2 1 3 1 2 1 2 4 - 1 2 1 1 - - 3 2 5
museum/centre 1% 1% * 1% - 1% - - - 1% * 1% 1% 1% 2% 3% 1% - 1% 1% 1% 1% - - 2% 1% 1%
Mathematics 4 - 4 - - 3 - - - - - - 4 4 - - 3 1 3 1 - - - - 1 1 2

1%) - 2% - - 2% - - - - - - 4%xjk 1% - - 1% * 29 * - - - - 1% * *
Communications/phones 4 2 2 - 1 2 1 - * 2 - 4 - - * - 4 - 1 1 1 1 - - - 5 5

1% 1% 1% - 2% 1% 1% - 2% 1% 1% - 1% - 1% 1% * 1% 1% - - - 2% 1%
Test-tube babies/IVF 4 1 3 1 1 2 1 - - 1 1 3 - 1 - - 3 1 2 1 - - 1 - 2 4 6

1%| * 1% 1% 1% 1% 1% - - * * 1% - * - - 1% * 1% 1% - - 2% - 1% 1% 1%
Nanotechnology 3 2 1 - 1 1 - * * 2 1 2 - 1 1 1 3 - - 1 1 - - 1 - 4 4

1% 1% * - 2% * - 2% 2% 1% 1% 1% - * 2% 1% 1% - - * 2% - - 4% - 1% 1%
Food/food production 3 2 1 1 1 2 - * 1 - 2 1 - 2 - 1 3 - - 2 * - 1 - 1 3 4

1%| 1% * 2% 1% 1% - 2% 5% - 1% * - 1% - 2% 1% - - 1% 1% - 2% - 1% 1% 1%
Fiction/science fiction 3 1 2 - - 1 - - - 2 - 1 2 - - - 1 2 - 1 - 1 - - - 3 3

1% * 1% - - 1% - - - 1% - * 3%x| - - - * 1% - 1% - 2% - - - 1% 1%
Archaeology 3 1 2 - - 1 - 1 * - 2 1 - 2 - - 2 1 - 2 * - - - - 4 4

1%) * 1% - - * - 6% 2% - 1% * - 1% - - 1% * - 1% 1% - - - - 1% 1%
My job / previous job / 2 2 - - 2 2 - - - - - 2 - 2 - - 2 - - - - - 2 - 1 - 1
family member's job * 1% - - 4%xi 1% - - - - - 1% - 1% - - 1% - - - - - 6%xrs - 1% - *
Human body / anatomy 2 - 2 - - 1 1 - - 2 1 - 1 - - - 1 1 - 2 - - - - - 2 2

* - 1% - - 1% 2% - - 1% 1% - 1% - - - * 1% - 1% - - - - - 1% *

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Weighted Total
Power generation

Sports science

The world / the way the
world works / Earth

TV /film /internet /
information gained via
media

Preserving our heritage

Mentions of scientists
(Einstein, Stephen
Hawking etc)

Evolution

Technology - no mention
of new

Other

Don't know

Not stated

Combinations - Summary net

1 answer only

Any 2 answers
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Final
Table 4
Q1. When I talk about 'science’, what comes to mind?
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late | Confident|-engaged | -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low /friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
) (@) (b) © (d) (e) ® © (W] (0] (1) K 0] (m) (W] (©] (9] @ (0] ) ® (©)] (U] W)
510 262 247 51* 69* 194 53+ 20%* 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32** 195 315 510
2 1 1 - 2 - - - - - 1 1 - 2 - - 2 - 1 1 - - - - - 2 2
* * 1% - 3%xei - - - - * 1% - 1% - - 1% - 1% * - - . - - 1% *
2 1 1 . - 1 - - - 1 - 1 1 1 - . 1 1 . 2 - - . - - 2 2
* * * R _ 1% _ _ _ * _ * 1% * _ R * * R 1% R _ R _ _ 1% *
1 - 1 1 - - - - 1 - 1 - - 1 - - 1 - - - - - 1 - - 1 1
* - * 2% - - - 3% 1% - . * - - * - - - - - 206 - - * *
1 - 1 - - 1 - - - 1 - 1 - - - - 1 - 1 - - - - - 1 - 1
* R h R _ * _ _ _ * _ * R _ _ R h R 1% _ _ _ R _ 1% _ *
1 1 - - - - - - 1 1 - - - - - 1 - - - - - 1 - - 1 1
* * R R N N N N * * N R N R * R R _ _ N 20 _ N * *
1 - 1 - 1 1 - - - - 1 - - 1 - - - 1 - - - 1 - - - 1 1
* R * R 1% * _ _ _ _ * _ R * _ R R * R R R 1% R _ _ * *
1 1 . . 1 - - - - - 1 - . 1 - . 1 - . 1 - - . - - 1 1
* * R R 1% - - - - - * - R * _ R * R R * _ - R _ - * *
* * R R - - - - - * * - R _ _ R * R R * - N R - 1 - 1
* * R R N N N N N * * N R _ N R * R R * _ N R _ 1% _ *
3 2 1 1 - 2 - - - 2 1 2 - 2 - - 2 1 1 - 1 - 1 - - 3 3
1% 1% * 2% - 1% - - - 1% 1% 1% - 1% - - 1% 1% 1% - 2% - 3% - - 1% 1%
11 6 5 4 2 2 - - - 4 1 5 5 5 - 2 7 4 6 3 - 1 - 1 5 5 10
2% 2% 2% 8%xei 2% 1% - - - 2% 1% 2% 5%x] 2% - 3% 2% 2% 4% 2% - 1% - 4% 3% 2% 2%
7 5 2 - 1 3 - - - 3 3 4 - 3 * * 7 - 1 3 - 2 - - 2 3 5
1% 2% 1% - 1% 2% - - - 1% 2% 1% - 1% 1% 1% 2% - 1% 2% - 3% - - 1% 1% 1%
229 119 109 23 30 77 17 8 12 97 73 112 43 99 16 19 127 102 65 75 26 30 15 18 76 162 238
45%p 45% 44% 45% 44% 40% 33% 43% 42% 42% 45% 43% 50% 39% 38% 33% 37% 60%xp 49% 45% 41% 40% 37% 55% 39% 51% 47%
136 69 67 14 20 57 20 6 8 61 48 68 19 90 14 18 98 38 35 37 20 24 13 7 67 64 131
27% 26% 27% 28% 30% 29% 38% 30% 31% 26% 30% 26% 22% 35% 32% 32% 29% 22% 27% 22% 31% 32% 31% 22% 34% 20% 26%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 4
Q1. When I talk about 'science’, what comes to mind?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science [in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio blogs | journals vV High Medium Low [friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers | different | Main Boost Total
*) (C)] (b) ©) (d (&) ® © ()] [0] (1) K 0] (m) (W] (0) (9] @ (0] ) ® (O] () w)
Weighted Total 510 262 247 51* 69* 194 53+ 20%* 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32+ 195 315 510
Any 3+ answers 128 63 65 9 16 55 15 5 7 68 36 73 19 60 12 17 102 26 26 48 18 18 13 6 45 81 126
25%q 24% 26% 19% 23% 28% 29% 27% 26% 29% 22% 28% 22% 23% 29% 31% 30%xq 15% 19% 29% 28% 24% 31% 19% 23% 26% 25%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final
Table 5
Q2. How well informed do you feel, if at all, about science, and scientific research and developments?
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
0] (@) () © (d) () ® © () (n) 0) ®) @ (©)] W) A B) © (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45+ 20%* 84* 200 310 113¢ 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 39 22 17 27 11 13 15 11 26 27 7 3 12 7 31 10 11 6 9 15 29 44
8%du 7% 8% 119%xd 4% 12% 6% 6% 6% 6% 16%xn 13% 14%xn 4% 10%xu 9% 7% 6% 7% 8% 9% 9%
Fairly well informed 223 136 87 123 100 51 107 65 172 183 21 9 39 82 141 57 76 34 51 89 140 229
24%C] 46% 41% 48% 40% 48% 46% 38% 43% 43% 47% 42% 46% 41% 46% 50%C 49%C 33% 40% 46% 44% 45%
Not very well informed 207 117 90 97 111 36 94 78 172 178 13 8 27 91 116 42 58 47 58 76 125 201
41% 39% 42% 37% 44% 33% 41% 45% 43% 42% 29% 35% 32% 46% 37% 37% 38% 45% 45% 39% 40% 39%
Not at all informed 40 22 18 11 29 6 16 17 33 34 4 2 5 19 20 4 9 17 10 14 20 34
8%} 7% 8% 4% 119%xc 6% 7% 10% 8% 8% 9% 7% 6% 10% 7% 3% 6% 17%xAB 8% 7% 6% 7%
Don't know 1 1 * . 1 - - 1 1 * - 1 1 - 1 - - . 1 1 1 2
* * * - * - - 1% * * - 3% 1% - * - - - 1% 1% * *
Combinations - Summary net
Informed 262 158 104 150 112 64 121 76 197 210 28 12 51 89 172 67 87 40 60 104 169 273
51%dC 53% 49% 58%xd 44% 60%g 52% 44% 49% 50% 63% 55% 60%x 45% 5696xu 59%C 56%C 38% 46% 53% 54% 54%
Not informed 247 I 139 108 108 139 42 110 95 205 212 17 9 33 111 136 46 67 64 68 90 145 235
48%cqy 47% 51% 42% 55%xC 40% 48% 55%e 51% 50% 37% 42% 39% 55%v 44% 41% 44% 62%xAB  53% 46% 46% 46%
Net informed 15 I 19 -4 42 -28 22 12 -19 -8 -2 11 3 18 -21 36 21 19 -24 -8 14 24 38
3%bhnD 6%xb -2% 16%xd -11% 21%xfgh 5%xh -11% -2% -1% 25%xn 13% 21%xn -11% 12%xu 19%xD 13%xD -23% -6% 7% 8% 7%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final
Table 6
Q2. How well informed do you feel, if at all, about science, and scientific research and developments?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek | Lessthan no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands [Eastern East West London Main Boost Total
0] @ (b) © (d) (e) ® © ) (0] [0)] K (0] (m) (n) 0) ®) @ (0] )
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48+ 107* 342 426 43+ 26%* 15+ 125 126* 174 22%% 58* 45* 37* 46* 43 66* 40%* 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
Very well informed 39 10 9 20 30 6 2 1 9 12 10 - 6 2 5 3 4 5 - 5 15 29 44
8% 20%xbc 8% 6% 7% 13% 6% 9% 7% 9% 6% - 11% 5% 14% 6% 9% % - 8% 8% 9% 9%
Fairly well informed 223 19 58 143 184 16 16 8 46 57 81 7 22 17 14 21 21 31 13 37 89 140 229
44% 39% 54%x 42% 43% 36% 62% 53% 36% 45% 46% 32% 37% 38% 39% 46% 49% 47% 33% 54%h 46% 44% 45%
Not very well informed 207 18 31 150 179 16 8 4 58 52 69 11 29 19 14 20 17 24 21 23 76 125 201
41%Db] 38% 29% 44%b 42% 38% 31% 26% 46% 41% 39% 49% 49% 42% 39% 44% 39% 37% 53% 34% 39% 40% 39%
Not at all informed 40 1 10 28 33 5 - 2 13 5 15 4 1 7 3 2 1 6 6 3 14 20 34
8% 2% 9% 8% 8% 12% - 12% 10%I 4% 8%s 20% 2% 15%il % 4% 3% 9% 15% 5% % 6% 7%
Don't know 1 * - - 1 - - - - 1 * - - 1 - - - - * 1 1 2
* 1% - - * - - - - 1% * - - - 2% - - - - * 1% * *
Combinations - Summary net
Informed 262 29 66 164 214 21 18 9 55 68 91 7 28 20 20 24 25 36 13 42 104 169 273
51% 60% 62%xc 48% 50% 49% 69% 62% 43% 54% 52% 32% 48% 43% 53% 52% 58% 54% 33% 61%h 53% 54% 54%
Not informed 247 19 41 178 212 22 8 6 71 57 83 15 30 26 17 22 18 30 27 26 90 145 235
48%bs 40% 38% 52%b 50% 51% 31% 38% 57%s 45% 48%s 68% 52% 57% 46% 48% 42% 46% 67% 38% 46% 46% 46%
Net informed 15 10 25 -14 2 -1 10 4 -16 11 7 -8 2 6 3 2 7 6 -14 16 14 24 38
3%cdim 20%x 24%xc -4% * -1% 37% 24% -13% 9%xIm 4%Im -37% -3% -14% 7% 4% 16% 8%x| -34% 23%xijlmnog 7% 8% 7%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Q2. How well informed do you feel, if at all, about science, and scientific research and developments?

Base : All adults aged 16+ in the UK

Page 20

Table 7

Level of education/ Unwei
Total |Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ X -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid |Broadsheet| leaning leaning -ications | equivalent | equivalent | Level(s) | education |Arts degree| degree degree by beauty | potential -icance centre Main Boost Total
(03] @) () © () () ® © ) ® (1) K (0] (m) (W] ©) () Q@ (U]

Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

Weighted Total 510 160 345 207 108* 92* 147 24% 195 198 152 83* 21* 25** il 408 31* 40** 22* 195 315 510

Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

Very well informed 39 10 27 15 11 9 11 2 17 11 21 9 * 6 * 30 6 3 - 15 29 44
8% % 8% 7% 10% 10% 8% 7% 9% 5% 14%xi 11% 2% 25% 4% 7% 20%x0 7% - 8% 9% 9%

Fairly well informed 223 75 147 98 61 49 67 9 73 99 83 38 10 13 3 184 9 15 12 89 140 229
44%h) 47% 43% 47% 56%xf 53% 46% 39% 37% 50%xh 55%xh 46% 47% 50% 28% 45% 28% 37% 57% 46% 44% 45%

Not very well informed 207 58 147 83 30 28 58 8 87 73 42 33 11 6 6 163 15 15 9 76 125 201
41%dej 36% 42% 40%d 28% 30% 40%d 35% 45%j 37%j 28% 40% 50% 25% 68% 40% A7% 38% 43% 39% 40% 39%

Not at all informed 40 I 16 24 10 5 7 10 4 18 14 5 2 - - - 30 2 7 - 14 20 34
8%c] 10% 7% 5% 5% 8% 7% 16% 9%j 7%j 3% 3% - - - 7% 6% 18% - 7% 6% 7%

Don't know 1 1 - * - - - 1 - - * * * - - 1 - - - 1 1 2

* 1% - * - - - 3% - - * * 1% - - * - - - 1% * *

Combinations - Summary net

Informed 262 86 174 114 72 58 78 11 90 110 104 47 10 19 3 214 15 18 12 104 169 273
51% 53% 51% 55% 67%xcf 62%x 53% 46% 46% 56% 69%xhi 57% 49% 75% 32% 52% 48% 44% 57% 53% 54% 54%

Not informed 247 74 171 93 36 35 69 12 106 88 47 35 11 6 6 193 16 22 9 90 145 235
48%dej 46% 49% 45%d 33% 38% 47%d 51% 54%j 44%j 31% 42% 50% 25% 68% 47% 52% 56% 43% 46% 46% 46%

Net informed 15 I 12 4 20 36 23 9 -1 -16 22 57 12 * 13 3 21 -1 5 3 14 24 38
3%bp 7%xb 1% 10%xf 34%xcef 25%xcf 6%x -5% -8% 11%xh 37%xhik 15%Xx -1% 50% -36% 5%Xp -4% -11% 14% 7% 8% 7%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 8
Q2. How well informed do you feel, if at all, about science, and scientific research and developments?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science | -ific relatives | scientist -tists/ Late Confident |-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs [journals| TV High Medium Low [friends |/engineer| engineers Yes No Concerned | adopters | engagers | sceptics |engagers | different] Main Boost | Total
(03] (@) (b) © (d) (&) ® © ()] [0] 0] K 0] (m) (W] (©] (9] ()] (0] () ® (O] W) W)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53** 20* 27+ 234 161 263 86* 256 42%* 56* 341 169 132 166 63* 75* 41* 32%* 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 39 39 - 10 3 17 1 3 8 13 20 15 4 24 11 13 25 13 7 11 8 5 9 - 15 29 44
8%b 15%xb - 19%xdei 4% 9% 2% 17% 9% 6% 13%xk 6% 4% 9% 25% 24%m 7% 8% 5% 6% 12% 6% 21%xrsu - 8% 9% 9%
Fairly well informed 223 I 223 - 24 26 96 25 9 15 97 90 110 24 120 21 21 160 63 53 85 37 21 18 9 89 140 229
44%blqu 85%xb - 47% 38% 49% 46% 47% 55% 42% 56%xkl 42%I| 28% 47% 51% 36% 47% 37% 40% 51%xu 58%u 28% 45% 28% 46% 44% 45%
Not very well informed 207 I - 207 14 38 72 19 6 4 106 47 118 42 92 9 21 132 75 62 60 17 38 12 18 76 125 201
41%aj - 84%xa] 28% 55%xce 37% 36% 30% 6% 45%c 29% 45%j 49%j 36% 20% 37% 39% 44% 47%t 36% 26% 50%t 29% 57% 39% 40% 39%
Not at all informed 40 I - 40 3 2 10 8 1 - 16 5 19 16 20 2 1 23 17 9 11 2 12 2 5 14 20 34
8%aj - 16%xa] 5% 4% 5% 16% 6% - 7% 3% 7% 19%x 8% 4% 2% 7% 10% 7% 7% 3% 15%x 4% 15% 7% 6% 7%
Don't know 1 - . * - - - - - 1 - * 1 - . - 1 1 - - - * - 1 1 2
* - - 1% - - - - - * - * 1% - - - - 1% 1% - - - 1% - 1% * *
Combinations - Summary net
Informed 262 262 - 34 29 113 26 13 23 111 110 125 27 144 32 34 186 76 60 95 45 26 27 9 104 169 273
51%blqu 100%xb - 66%xdi  42% 58%xdi  48% 64% 84% 47% 68%xKI 47%I 32% 56% 76% 60% 55% 45% 46% 57%u 70%xru  34% 66%ru  28% 53% 54% 54%
Not informed 247 I - 247 17 40 82 27 7 4 122 52 138 58 112 10 22 155 92 71 71 19 50 13 23 90 145 235
48%acit - 100%xa| 33% 58%ce  42% 52% 36% 16% 52%ce 32% 52%j 67%xjk 44% 24% 40% 45% 54% 54%tv 43% 30% 66%xstv  33% 2% 46% 46% 46%
Net informed 15 262 -247 17 -11 31 -2 6 19 -11 58 -13 -30 32 22 12 31 -16 11 24 26 24 13 -14 14 24 38
3%dikr 100%xb -100% 34%xdei -17% 16%xdi  -4% 28% 69% -5% 36%xkI -5% -35% 12% 51% 21% 9%Xxq -10% -8% 15%xru 41%xrsu -32% 33%xrs  -44% 7% 8% 7%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01
Source : Ipsos MORI Social Research Institute
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 9
Q3. Which of the following statements on this card do you most agree with? These days | hear and see.....
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
*) (@) () © (d (e) ® © (h) (n) 0) ®) @ (©) W) )] (B) © (D)

Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45+ 20%* 84* 200 310 113* 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
far too much information 8 8 * 3 5 - 2 6 8 3 2 2 5 3 5 2 2 - 4 1 10 11
about science 29| 3%x * 1% 2% - 1% 3% 2% 1% 5%n 10% 6%xn 2% 1% 1% 1% - 3% 1% 3% 2%
too much information 34 18 16 24 10 6 17 10 27 19 8 4 14 15 18 5 6 9 13 17 22 39
about science 7%dn 6% % 9%xd 4% 6% % 6% % 4% 17%xn 19% 17%xn 8% 6% 5% 4% 9% 10%8| 9% % 8%
the right amount of 194 110 84 104 90 45 89 60 149 160 18 7 32 68 126 50 64 33 42 71 118 189
information about 38% 37% 40% 40% 36% 42% 39% 35% 37% 38% 40% 34% 39% 34% 41% 45% 41% 31% 33% 36% 37% 37%
science
too little information 234 138 96 113 121 53 106 75 181 209 14 5 24 96 138 52 69 52 56 88 138 226
about science 46%0q 46% 45% 44% 48% 50% 46% 43% 45% 50%xo0q  31% 22% 29% 48% 45% 46% 45% 50% 44% 45% 44% 44%
far too little 32 | 20 12 9 23 1 15 16 31 25 1 3 6 14 18 1 13 8 9 16 21 37
information about 6%ce 7% 5% 3% 9%xc 1% 6%e 9%e 8%xe 6% 2% 16% 7%0 7% 6% 1% 8%A 8% 7% 8% % 7%
science
Don't know 8 4 4 5 3 1 2 5 7 6 2 - 2 4 5 3 1 2 4 2 6 8

2% 1% 2% 2% 1% 1% 1% 3% 29%f 1% 596x - 3% 2% 2% 2% * 2% 3% 1% 2% 2%
Combinations - Summary net
Hear and see too much 42 25 16 27 15 6 20 16 35 22 10 6 19 19 23 7 8 9 17 18 32 50
information 8%n| 9% 8% 10% 6% 6% 8% 9% 9% 5% 22%xn 29% 22%xn 9% 7% 6% 5% 9% 13%xB 9% 10% 10%
Hear and see too little 266 158 108 122 143 54 121 91 212 234 15 8 30 109 156 53 82 60 66 104 159 263
information 52%coq 53% 51% 47% 57% 50% 52% 53% 53% 56%x0q 33% 37% 36% 55% 50% 47% 53% 58% 51% 53% 50% 52%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 10
Q3. Which of the following statements on this card do you most agree with? These days | hear and see.....
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Lessthan no Northern North of South of North North Yorkshire East West England South South
or more once a week religion England Scotland Wales Ireland England Midlands Englland East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(6] @ (b) © (d ] ® © () (0} (0} K [0] (m) (n) ) ®) @ (0] )

Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43+ 26** 15%* 125 126* 174 22* 58* 45% 37* 46* 43 66* 40** 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
far too much information 8 2 4 2 7 - - 1 2 1 4 - 1 2 1 - - - - 4 1 10 11
about science 2%(] 4% 3%c 1% 2% - - 7% 2% 1% 2% - 2% 3% 2% - - - - 6%xij 1% 3% 2%
too much information 34 6 12 15 31 1 - 2 7 9 15 - 7 - 2 3 3 3 1 12 17 22 39
about science 7%c} 12%c 11%xc 4% 7% 2% - 12% 5% 7% 9% - 11%hm - 5% 8% 8% 4% 2% 17%xhijmg 9% 7% 8%
the right amount of 194 21 51 114 155 17 15 7 55 34 65 11 27 17 8 15 11 25 16 25 71 118 189
information about 38%cin 45% 48%xc 33% 36% 39% 59% 48% 44%in 27% 37% 50% 47%in 38% 23% 33% 25% 37% 39% 36% 36% 37% 37%
science
too little information 234 15 33 184 198 23 8 4 46 77 75 9 20 17 25 23 29 31 24 21 88 138 226
about science 46%abhs 31% 31% 54%xab 47% 53% 33% 29% 37% 61%xhjlms  43%s 43% 34% 37% 67%xhjlms  50%s 67% 47% 59% 30% 45% 44% 44%
far too little 32 4 6 21 27 3 2 - 9 5 12 2 2 6 1 4 - 5 - 7 16 21 37
information about 6% 9% 6% 6% 6% 6% 8% - 8% 4% 7% 7% 4% 13% 4% 9% - 8% - 10% 8% 7% 7%
science
Don't know 8 - 2 7 8 - - 1 5 - 3 - 1 4 - - - 3 - - 2 6 8

2% - 2% 2% 2% - - 4% 4%xi - 2% - 2% 9%xijs - - - 4%i - - 1% 2% 2%
Combinations - Summary net
Hear and see too much 42 7 16 17 38 1 - 3 9 10 19 8 2 3 3 3 3 1 16 18 32 50
information 8%} 15%¢c 15%xc 5% 9% 2% - 19% % 8% 11%q 13% 3% % 8% 8% 4% 2% 23%xhijmnoq 9% 10% 10%
Hear and see too little 266 19 39 205 225 25 10 4 56 82 87 11 22 23 26 27 29 36 24 28 104 159 263
information 52%bls 40% 36% 60%xab 53% 59% 41% 29% 44% 65%xhjls  50%s 50% 38% 50% 70%xhjls  59% 67% 55% 59% 41% 53% 50% 52%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base

far too much information
about science

too much information
about science

the right amount of
information about
science

too little information
about science

far too little
information about
science

Don't know

Combinations - Summary
Hear and see too much

information
Hear and see too little
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Table 11
Q3. Which of the following statements on this card do you most agree with? These days | hear and see.....
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
) (a) () © (d (&) ® © (W] @® [0)] K (0] (m) (W] (©] (9] ()] (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21%* 25** g** 408 31* 40** 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

8 2 6 4 * * 1 1 2 2 3 3 - * * 7 - 1 - 1 10 11
2% 1% 2% 2% * * 1% 3% 1% 1% 2% 4% - 2% 4% 2% - 2% - 1% 3% 2%

34 11 22 14 6 5 6 1 16 9 10 7 4 2 - 27 1 1 3 17 22 39
% 7% 6% T%f 6% 5% 4% 5% 8% 4% 6% 9% 20% 8% - % 3% 3% 13% 9% 7% 8%

194 58 136 83 50 47 62 8 64 88 63 31 9 6 5 154 18 10 71 118 189
38% 36% 39% 40% 46% 51%xc 42% 33% 33% 45%xh 42% 38% 42% 23% 49% 38% 56%x0 20% 46% 36% 37% 37%

234 73 158 94 49 39 66 12 93 92 68 34 8 14 4 185 13 27 8 88 138 226
46% 46% 46% 45% 45% 42% 45% 50% 48% 46% 45% 41% 37% 55% 38% 45% 41% 67% 36% 45% 44% 44%

32 14 18 13 2 1 12 - 17 5 8 6 * 3 1 29 - 3 - 16 21 37
6%ei 9% 5% 6%e 2% 1% 8%de - 9%i 3% 5% 8% 1% 12% 9% % - % - 8% 7% %

8 2 6 - - - - 2 5 2 - - - - - 6 - 1 1 2 6 8
2% 1% 2% - - - - 10% 2% 1% - - - - - 2% - 2% 5% 1% 2% 2%

net

42 13 28 18 6 5 6 2 17 11 13 11 4 2 * 34 1 2 3 18 32 50
8% 8% 8% 99%f 6% 6% 4% % 9% 6% 8% 13% 20% 9% 4% 8% 3% 4% 13% 9% 10% 10%

266 87 176 107 51 40 78 12 110 97 76 41 8 17 4 214 13 30 8 104 159 263
52% 54% 51% 51% 48% 43% 53% 50% 56% 49% 50% 49% 38% 67% 47% 52% 41% 74% 36% 53% 50% 52%

information

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base

far too much information
about science

too much information
about science

the right amount of
information about
science

too little information
about science

far too little
information about
science

Don't know

Combinations - Summary
Hear and see too much
information

Hear and see too little

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 25

Final
Table 12
Q3. Which of the following statements on this card do you most agree with? These days | hear and see.....
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late [Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |[journals| TV High Medium Low Ilfriends | /engineer | engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different| Main | Boost | Total
) (C)] (b) © (©)] (&) ® ()] ()] [0] 0] K 0] (m) (n) () ®) @ (0] ) ® (©)] () w)
510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
510 262 247 51* 69* 194 53** 20* 27 234 161 263 86* 256 42%* 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
8 2 5 2 1 2 2 - 1 4 1 3 3 2 * 1 4 4 1 2 1 2 - 3 1 10 11
2%) 1% 2% 4% 2% 1% 4% - 5% 2% 1% 1% 4% 1% 1% 2% 1% 2% 1% 1% 1% 2% - 8% 1% 3% 2%
34 19 15 3 8 16 4 * 1 14 11 14 9 11 3 2 17 16 14 11 1 3 - 5 17 22 39
7% 7% 6% 6% 12% 8% 7% 2% 5% 6% % 5% 10% 4% 8% 3% 5% 10% 11%x 6% 1% 4% - 16% 9% 7% 8%
194 128 66 19 24 73 23 6 10 93 74 94 27 99 24 24 136 58 56 59 31 24 12 12 71 118 189
38%b 49%xb 27% 37% 34% 38% 43% 29% 38% 40% 46%x| 36% 31% 39% 57% 43% 40% 35% 42% 36% 49% 32% 29% 36% 36% 37% 37%
234 100 134 24 25 91 23 12 12 111 66 136 32 122 12 26 158 76 50 83 30 38 24 9 88 138 226
46%ar 38% 54%xd] 47% 36% 47% 43% 59% 45% 48% 41% 52%xI 38% 48% 29% 45% 46% 45% 38% 50% 47% 50% 58%r 28% 45% 44% 44%
32 12 19 1 7 11 1 2 2 11 8 16 8 18 2 1 20 12 7 10 1 8 5 1 16 21 37
6% 5% 8% 2% 10% 6% 2% 9% 7% 5% 5% 6% 10% % 6% 2% 6% % 5% 6% 1% 11% 13%t 3% 8% 7% 7%
8 - 8 1 4 1 - - - 1 2 1 6 4 - 3 6 3 4 2 - - - 3 2 6 8
2% - 3%xq| 3% 5%xei 1% - - - * 1% * T%xjk 1% - 5% 2% 2% 3% 1% - - - 8% 1% 2% 2%
net
42 21 20 5 10 18 6 * 3 17 12 17 12 13 4 3 22 20 15 13 1 5 8 18 32 50
8% 8% 8% 11% 14% 9% 11% 2% 10% % 8% 6% 14%x 5% 8% 5% 6% 12% 11%v 8% 2% 6% 24% 9%  10% 10%
266 112 153 25 32 102 24 13 14 123 73 151 41 140 15 27 177 88 57 92 31 46 29 10 104 159 263
52%ar 43% 62%xd  50% 46% 53% 45% 68% 52% 53% 45% 58%Xj 47% 55% 35% 48% 52% 52% 43% 56% 48% 62%r T1%xr  32% 53%  50% 52%

information

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base

TV - news programmes

Online newspapers or
news websites

TV - other programmes
Facebook

Friends and family

Print newspapers

Books

Radio - news programmes
Magazines

Twitter

Scientific journals

Science blogs

Radio - other programmes

Work colleagues

Public Attitudes to Science 2014

Boost, and mainstage age 16-24
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Final
Table 13
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@ (b) © (d) (&) ® © ) (n) 0) ®) @ (O] (] G)] (B ©) (®)

510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510

510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113+ 154 104+ 128 195 315 510

385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510

172 91 80 66 105 43 82 46 129 141 17 8 30 62 110 42 49 28 47 75 92 167
34%¢ 31% 38% 26% 42%xc 40% 36% 27% 32% 33% 37% 37% 36% 31% 36% 37% 32% 26% 37% 38% 29% 33%

124 72 52 75 49 21 62 41 104 108 10 2 17 47 77 33 41 27 23 45 83 128
24%d 24% 25% 29%xd 20% 19% 27% 24% 26% 26% 21% 10% 20% 24% 25% 29% 27% 26% 18% 23% 26% 25%

89 56 32 43 45 23 34 32 66 74 4 8 14 30 58 17 29 19 21 35 57 92
17% 19% 15% 17% 18% 21% 15% 18% 16% 18% 9% 35% 17%0 15% 19% 15% 19% 18% 17% 18% 18% 18%

61 36 25 27 34 14 22 25 47 53 5 * 8 27 34 14 13 21 13 19 36 55
12% 12% 12% 10% 14% 13% 9% 15% 12% 13% 11% 1% 9% 13% 11% 13% 8% 20%xB 10% 10% 11% 11%

59 38 20 34 25 9 31 19 50 40 10 3 14 23 36 12 21 8 17 18 43 61
1296n| 13% 10% 13% 10% 8% 13% 11% 12% 10% 23%xn 13% 17%n 11% 12% 10% 14% 7% 14% 9% 14% 12%

54 24 30 29 25 11 25 19 43 45 7 - 9 22 32 3 21 16 13 28 29 57
11%aA 8% 14% 11% 10% 10% 11% 11% 11% 11% 16% - 11% 11% 10% 3% 14%A 169%A 10% 14% 9% 11%

51 28 23 27 24 26 17 7 25 38 4 4 13 11 40 4 14 11 20 23 32 55
10%ghu 9% 11% 10% 10% 24%xfgh 8% 4% 6% 9% 9% 18% 15%0 6% 13%xu 4% 9% 10% 16%xA 12% 10% 11%

34 16 19 14 21 5 13 16 29 34 1 - 1 20 14 12 13 3 7 13 13 26
7%qv 5% 9% 5% 8% 5% 6% 9% 7% 8%q 1% - 1% 10%v 5% 10% 8% 3% 5% 7% 4% 5%

31 24 8 16 15 3 12 17 29 25 4 - 6 16 16 7 13 5 6 8 25 33
6% 8%x 4% 6% 6% 2% 5% 10%e 7%f 6% 10% - 8% 8% 5% 6% 9% 4% 5% 4% 8% 6%

31 23 8 14 16 5 14 12 26 28 1 1 3 20 11 13 7 8 3 8 21 29
6%vD 8% 4% 6% 7% 4% 6% 7% 6% 7% 2% 3% 3% 10%6xv 3% 129D 4% 8% 2% 4% 7% 6%

27 15 13 17 10 - 13 15 27 22 4 1 5 11 16 12 10 2 4 12 18 30
5% 5% 6% 7% 4% - 5%e 8%e 7%xe 5% 8% 4% 6% 5% 5% 11%C 6% 2% 3% 6% 6% 6%

20 14 5 12 7 3 9 8 17 16 1 2 4 8 11 3 10 3 4 8 15 23
4% 5% 2% 5% 3% 2% 4% 5% 4% 4% 1% 10% 4% 4% 4% 3% 7%x 3% 3% 4% 5% 5%

19 13 6 8 11 1 9 9 18 19 - - * 12 7 7 4 7 1 3 11 14
2%qv 4% 3% 3% 4% 1% 4% 5% 4% 4% - - 1% 6% 2% 6% 3% 6%D 1% 2% 3% 3%

10 7 3 6 4 - 6 4 10 9 1 - 1 6 4 3 6 - 1 4 7 11
2% 2% 2% 2% 1% - 3% 2% 2% 2% 1% - 1% 3% 1% 3% 29%x - 1% 2% 2% 2%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final

Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?

Base : All adults aged 16+ in the UK

Page 27

Table 13

Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
X [C) () © () ©] ® ©) (W] () ) ®) @ (U] (U] (G)] (B ©) ©)
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45* 22% 84* 200 310 113* 154 104* 128 195 315 510
Through school / 1 * 1 - 1 1 - - - 1 * - * - 1 - * 1 - 1 1 2
lectures / university / * * * - * 1% - - - * 1% - 1% - * - * 1% - 1% * *
teachers
Other social networking 24 16 8 17 7 3 16 6 21 18 2 1 6 12 12 - 8 4 11 5 18 23
websites 5% 5% 4% 6% 3% 3% 7% 3% 5% 4% 5% 3% 7% 6% 4% - 5%A 4% 9%XxA 3% 6% 5%
Other websites (not news 51 25 26 27 24 10 27 13 41 41 5 5 10 14 37 13 11 8 17 22 28 50
or social networking 10% 8% 12% 11% 9% 10% 12% 8% 10% 10% 10% 21% 12% 7% 12%x 11% 7% 8% 13% 11% 9% 10%
websites)
Other 1 1 - - 1 - 1 - 1 1 - - - - 1 - 1 - - - 1 1
* * R _ * R * _ * * R _ N _ * N * N R N * *
None of these 8 3 5 4 4 1 3 5 7 6 2 - 2 5 3 - 1 2 5 5 4 9
2% 1% 2% 2% 1% 1% 1% 3% 2% 1% 4% - 3% 2% 1% - * 2% 4% 3% 1% 2%
Don't know 4 2 2 2 2 1 2 1 3 3 1 1 2 - 4 - 1 2 1 2 3 5
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 4% 2% - 1% - 1% 2% 1% 1% 1% 1%
Combinations - Summary net
Friends/family/ 69 45 24 40 28 9 37 23 60 50 11 3 15 29 40 15 27 8 18 22 50 72
colleagues 13% 15% 11% 16% 11% 8% 16% 13% 15% 12% 24%xn 13% 18% 14% 13% 13% 18%xC 7% 14% 11% 16% 14%
Newspapers/Magazines 194 113 81 110 85 32 90 72 163 166 18 2 29 82 113 42 70 43 39 73 129 202
38% 38% 38% 43% 34% 30% 39% 42% 40% 39% 41% 10% 34% 41% 36% 37% 45%xD 41% 31% 37% 41% 40%
Radio 53 29 24 21 32 7 22 24 46 52 1 - 1 32 21 19 16 10 8 15 24 39
10%oqv 10% 11% 8% 13% 6% 10% 14% 11% 12%xo0q 1% - 1% 16%xv 7% 16% 11% 9% 6% 8% 8% 8%
™V 234 130 103 102 132 62 106 66 172 193 20 13 41 82 152 54 72 40 60 101 133 234
46%ch 44% 49% 39% 5206xC 58%xgh 46% 39% 43% 46% 45% 61% 49% 41% 49%x 48% 47% 39% 47% 52% 42% 46%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 14
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once a week| religion England Scotland Wales Ireland England Midlands Eng!and East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
() (@) () © (d (e) ® © ) [0] [0) K (0] (m) (n) 0) ®) @ (0] s)
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48 107* 342 426 43 26 15+ 125 126* 174 20%* 58* 45+ 37* 46* 43 66* 40 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
TV - news programmes 172 19 38 114 148 10 9 5 52 49 48 10 22 20 13 19 17 21 7 20 75 92 167
34% 40% 36% 33% 35% 24% 34% 30% 41% 38% 27% 46% 37% 24%j 34% 41% 39% 31% 18% 29% 38% 29% 33%
Online newspapers or 124 10 30 83 103 11 9 2 34 24 45 6 17 12 5 10 9 23 5 17 45 83 128
news websites 24% 22% 28% 24% 24% 26% 35% 10% 27% 19% 26% 25% 29% 26% 12% 21% 21% 35%in 13% 24% 23% 26% 25%
TV - other programmes 89 6 22 58 73 7 5 3 26 24 22 8 8 10 10 8 6 10 4 8 35 57 92
17% 12% 21% 17% 17% 17% 19% 22% 21% 19% 13% 37% 14% 23% 26%j 18% 14% 15% 9% 12% 18% 18% 18%
Facebook 61 3 10 48 52 8 1 1 14 19 19 1 7 6 4 10 4 7 8 4 19 36 55
12%] 6% 10% 14% 12% 18% 2% 8% 11% 15% 11%s 5% 13% 12% 12% 22%s 10% 11% 21% 5% 10% 11% 11%
Friends and family 59 11 11 33 54 3 1 - 14 12 29 3 7 3 3 6 3 6 12 12 18 43 61
12% 23%xbc 10% 10% 13%x 8% 5% - 11% 9% 17%xq 16% 13% 6% 9% 12% 6% 9% 30% 17% 9% 14% 12%
Print newspapers 54 7 12 35 48 4 1 1 9 17 22 2 6 2 4 8 5 11 - 11 28 29 57
11% 16% 11% 10% 11% 10% 3% 8% 7% 13% 13% 7% 10% 4% 10% 17% 12% 16% - 17%hm 14% 9% 11%
Books 51 9 15 26 38 6 3 4 8 12 18 4 3 2 3 5 5 4 1 12 | 23 32 55
10%d] 20%xc 14% 8% 9% 15% 11% 24% 7% 10% 10% 16% 5% 3% 8% 10% 11% 6% 3% 18%xhjlm  12% 10% 11%
Radio - news programmes 34 2 2 29 29 4 1 * 8 12 9 2 4 2 1 3 7 4 4 1 13 13 26
7%bs 5% 2% 9%b 7% 9% 5% 1% 6% 10%s 5%s 11% 7% 3% 4% 8% 17% 6% 9% 2% 7% 4% 5%
Magazines 31 1 5 23 28 2 - 1 6 7 15 - 3 3 3 - 5 2 4 8 8 25 33
6% 3% 5% 7% 7% 6% - 6% 5% 6% 9% - 5% 6% 7% - 11% 4% 10% 129%x0 4% 8% 6%
Twitter 31 * 9 22 26 4 - 1 7 16 4 1 4 2 4 6 6 - 2 2 8 21 29
6%j 1% 8% 6% 6% 9% - 6% 5% 129%xjas 2% 3% 7% 5% 10%jq 13%jgs 14% - 5% 3% 4% 7% 6%
Scientific journals 27 4 7 16 19 1 6 1 5 4 9 1 1 4 2 - 2 2 3 4 12 18 30
5%d 9% 6% 5% 4% 2% 25% 8% 4% 3% 5% 4% 2% 8% 5% - 5% 4% 8% 5% 6% 6% 6%
Science blogs 20 2 3 15 15 1 3 - 4 2 9 - 1 3 - 2 - 1 4 5 8 15 23
4% 4% 2% 4% 4% 3% 11% - 3% 2% 5% - 2% 6% - 5% - 1% 9% 7% 4% 5% 5%
Radio - other programmes 19 - 3 17 17 2 - - 1 5 11 - - 1 2 - 3 6 5 - 3 11 14
49| - 2% 5% 4% 4% - - 1% 4% 6%hs - - 2% 5% - 8% 10%xhls  12% - 2% 3% 3%
Work colleagues 10 2 1 8 6 2 1 * 2 2 2 1 - 1 1 - 1 1 - 1 4 7 11
2% 3% 1% 2% 1% 5% 4% 3% 2% 2% 1% 3% - 3% 4% - 1% 2% - 2% 2% 2% 2%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing
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Table 14
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Lessthan no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands [Eastern East West London Main Boost Total
® (@) () © (d (e) ® © () ® [0)] K (0] (m) (n) 0) ®) @ (0] (s)
Weighted Total 510 48* 107* 342 426 43** 26** 15 125 126* 174 22 58* 45* 37* 46* 43+ 66* 40** 68* 195 315 510
Through school / 1 - 1 - * - - 1 * - - - * - - - - - - - 1 1 2
lectures / university / * - 1% - * - - 4% * - - - 1% - - - - - - - 1% * *
teachers
Other social networking 24 1 5 17 21 2 1 - 5 3 13 1 1 3 - 3 1 3 6 5 5 18 23
websites 5% 3% 5% 5% 5% 5% 5% - 4% 2% % 3% 2% 6% - 6% 1% 4% 14% % 3% 6% 5%
Other websites (not news 51 3 11 34 46 5 - * 11 16 19 1 8 2 7 2 7 7 6 6 22 28 50
or social networking 10% % 10% 10% 11% 12% - 3% 8% 13% 11% 6% 13% 3% 19%xm 5% 16% 10% 14% 9% 11% 9% 10%
websites)
Other 1 - - 1 1 - - - 1 - - - 1 - - - - - - - - 1 1
* R R * * , , , * , , , 1% , R R R R R R R * *
None of these 8 1 1 5 6 - 1 1 4 - 2 - 1 4 - - - 1 - 1 5 4 9
2% 2% 1% 1% 1% - 4% 6% 4% - 1% - 1% 8%xij - - - 1% - 1% 3% 1% 2%
Don't know 4 1 - 3 4 - - - 1 2 2 - - 1 2 - - 1 - 1 2 3 5
1% 2% - 1% 1% - - - * 1% 1% - - 1% 4%x - - 2% - 1% 1% 1% 1%
Combinations - Summary net
Friends/family/ 69 12 12 40 61 5 2 * 16 13 32 4 7 4 5 6 3 7 12 13 22 50 72
colleagues 13% 26%xbc 11% 12% 14% 12% 9% 3% 12% 11% 18% 19% 13% 9% 13% 12% % 10% 30% 19% 11% 16% 14%
Newspapers/Magazines 194 18 39 134 165 16 10 4 47 44 74 7 25 14 10 15 19 33 10 31 73 129 202
38% 38% 36% 39% 39% 38% 38% 24% 37% 35% 42% 32% 43% 32% 28% 32% 44% 51%xn 24% 45% 37% 41% 40%
Radio 53 2 5 45 46 6 1 * 9 17 20 2 4 3 3 3 11 10 9 1 15 24 39
10%bs 5% 5% 13%xb 11% 13% 5% 1% 7% 13%s 11%s 11% % 6% % 8% 25% 16%s 21% 2% 8% 8% 8%
v 234 23 53 154 200 14 12 7 68 68 64 15 28 25 21 25 22 29 10 25 101 133 234
46%j 48% 49% 45% 47% 33% 49% 48% 55%Xjs 53%js 37% 70% 49% 54%j 56%; 54% 50% 44% 24% 37% 52% 42% 46%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base

TV - news programmes

Online newspapers or
news websites

TV - other programmes
Facebook

Friends and family
Print newspapers
Books

Radio - news programmes
Magazines

Twitter

Scientific journals
Science blogs

Radio - other programmes

Public Attitudes to Science 2014

Boost, and mainstage age 16-24
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Final
Table 15
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
x) @ (b) © (d) ©) ® © ) 0] [0)] K (0] (m) (n) 0 ® ()] (0]
510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
510 160 345 207 108* 92+ 147 247+ 195 198 152 83* 21% 25+ 9+ 408 31* 40+ 2% 195 315 510
385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
172 62 108 81 32 26 58 15 72 54 41 25 8 5 3 143 8 11 9 75 92 167
34%i 39% 31% 39%xe 30% 29% 40%e 62% 37% 27% 27% 30% 40% 21% 28% 35% 25% 29% 40% 38% 29% 33%
124 34 87 61 38 30 40 3 37 60 46 25 5 9 3 112 4 5 1 45 83 128
24%h 21% 25% 29%x 35%x 32% 27% 11% 19% 30%xh 30%h 31% 24% 38% 30% 28%x 14% 12% 5% 23% 26% 25%
89 33 55 39 17 18 27 5 47 25 21 10 2 2 1 70 7 7 5 35 57 92
17%i 21% 16% 19% 15% 20% 19% 19% 24%xijk  12% 14% 12% 11% 10% 9% 17% 21% 17% 23% 18% 18% 18%
61 20 41 16 9 5 11 2 25 31 12 2 - - - 46 3 11 2 19 36 55
12%c 13% 12% 8% 8% 6% 7% 7% 13%k 16%jk 8% 2% - - - 11% 9% 27% 8% 10% 11% 11%
59 15 44 25 9 7 14 6 26 15 17 8 1 1 2 44 3 3 5 18 43 61
12%i 9% 13% 12% 9% 7% 10% 24% 13% 8% 11% 9% 5% 3% 19% 11% 8% 6% 21% 9% 14% 12%
54 23 31 28 10 12 22 2 23 22 11 7 3 3 - 44 6 2 1 28 29 57
11% 14% 9% 13% 9% 13% 15% 10% 12% 11% 7% 9% 15% 11% - 11% 20% 5% 7% 14% 9% 11%
51 18 32 19 16 15 12 4 25 14 11 8 1 3 - 41 5 2 3 23 32 55
10% 11% 9% 9% 15%f 16%f 8% 16% 13% 7% 7% 9% 7% 12% - 10% 17% 5% 13% 12% 10% 11%
34 6 29 11 8 6 12 2 12 9 10 11 3 4 3 28 2 3 1 13 13 26
7% 3% 8% 6% 7% 7% 8% 7% 6% 4% 6% 13%xi 15% 15% 27% 7% 5% 8% 4% % 4% 5%
31 7 24 10 14 12 6 1 8 11 11 11 3 3 3 22 4 3 2 8 25 33
6% 5% 7% 5% 13%xct 13%xct 4% 4% 4% 6% 7% 14%xh 12% 13% 36% 5% 13% 8% 11% 4% 8% 6%
31 5 26 14 10 7 10 1 8 15 13 7 2 - - 29 1 - 1 8 21 29
6% 3% 7% 7% 9% 8% 7% 4% 4% % 9% 9% 11% - - 7% 3% - 3% 4% 7% 6%
27 3 23 8 6 6 3 - 1 16 17 10 1 7 - 23 2 2 1 12 18 30
5%ah 2% 7% 4% 5% 6% 2% - * 8%h 11%xh 129%xh 6% 26% - 6% 5% 5% 4% 6% 6% 6%
20 5 14 5 7 5 5 - 3 9 12 8 1 3 2 18 1 * - 8 15 23
2% 3% 4% 3% 6% 6% 4% - 1% 4% 8%xh 10%xh 6% 11% 19% 4% 4% 1% - 4% 5% 5%
19 4 15 7 6 3 6 - 4 12 8 2 2 - - 13 - 7 - 3 11 14
4% 2% 4% 4% 5% 3% 4% - 2% 6% 5% 3% 10% - - 3% - 16% - 2% 3% 3%
10 4 6 5 2 5 4 - 1 4 5 5 - 4 1 8 1 1 - 4 7 11
2% 2% 2% 3% 2% 5%x 3% - 1% 2% 3% 6%xh - 14% 13% 2% 3% 1% - 2% 2% 2%

Work colleagues

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Weighted Total

Through school /
lectures / university /
teachers

Other social networking
websites

Other websites (not news
or social networking
websites)

Other

None of these

Don't know

Combinations - Summary net

Friends/family/
colleagues
Newspapers/Magazines

Radio

v
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Final
Table 15
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
x) @ (b) © (d) () ® @ () 0] [0)] (] (0] (m) (n) ) ®) @ (0]
510 160 345 207 108* 92+ 147 24+ 195 198 152 83* 21%* 25%* 9 408 31* 40 20%% 195 315 510
1 1 - - - - - - 1 - - - - - - 1 - - - 1 1 2
* 1% - - - - - - 1% - - - - - - * - - - 1% * *
24 5 19 15 3 6 11 2 8 9 7 4 1 1 - 18 2 3 1 5 18 23
5% 3% 6% 7%x 3% 7%d 8% 9% 4% 5% 4% 4% 5% 5% - 4% 8% 8% 4% 3% 6% 5%
51 19 31 22 9 7 14 1 15 31 20 2 - 1 - 39 4 3 22 28 50
10%K 12% 9% 11% 8% 8% 10% 3% 8% 15%xhk  13%k 2% - 3% - 9% 17% 11% 13% 11% 9% 10%
1 - 1 1 - - 1 - . 1 . - - - - 1 - . - . 1 1
8 4 4 2 - - 2 1 6 1 - - - - - 4 - 2 1 5 4 9
2%0) 2% 1% 1% - - 1% 5% 3% * - - - - - 1% - 6% 5% 3% 1% 2%
4 - 4 1 1 - 1 - 3 2 . - - - - 4 - 1 - 2 3 5
1% - 1% * 1% - 1% - 1% 1% - - - - - 1% - 2% - 1% 1% 1%
69 19 50 30 12 12 18 6 27 19 22 12 1 4 3 52 4 3 5 22 50 72
13% 12% 14% 14% 11% 13% 12% 24% 14% 10% 15% 15% 5% 17% 32% 13% 12% 8% 21% 11% 16% 14%
194 57 135 89 56 50 59 6 64 86 64 39 9 13 6 165 13 10 5 73 129 202
38% 35% 39% 43% 52%xf 54%xct  41% 25% 33% 43% 42% 47% 44% 53% 66% 40% 42% 25% 23% 37% 41% 40%
53 9 44 18 13 17 2 17 21 18 13 5 4 3 40 2 10 1 15 24 39
10%a} 5% 13%a 9% 12% 10% 12% 7% 9% 10% 12% 16% 25% 15% 27% 10% 5% 24% 4% 8% 8% 8%
234 83 147 106 44 39 75 16 105 76 60 32 10 8 3 191 13 16 12 101 133 234
46%i 52% 43% 51% 41% 42% 51% 65% 54%xijk_ 38% 39% 38% 46% 30% 37% 47% 43% 40% 54% 52% 42% 46%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 16
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned |adopters| engagers| sceptics |engagers | different| Main | Boost | Total
(0] @) (b) © @ ©) ® @ () 0] (1) K 0] (m) (n) (0) ®) @ (0] O] ® (©)] (] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51% 69* 194 53 20 27 234 161 263 86* 256 42 56* 341 169 132 166 63* 75+ 41* 32+l 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
TV - news programmes 172 81 91 6 14 44 19 1 * 172 42 106 24 73 9 16 109 62 45 60 18 30 7 12 75 92 167
34%cdejv  31% 37% 12%  20%  23%  35% 5% 1%  73%xcde 26% 40%x] 28% 28% 22% 28% 32% 37% 34% 36%v  28% 40%v 17% 37%| 38% 29%  33%
Online newspapers or 124 | 81 43 15 12 124 6 2 14 40 47 63 15 75 18 13 88 37 25 43 27 14 11 5 45 83 128
news websites 24%bi 31%xb 18% 29%  17% 64%xcdi 12%  11%  52%  17% 29% 24% 18% 29% 43% 23% 26% 22% 19% 26% 42%xru 18% 27% 14%| 23%  26%  25%
TV - other programmes 89 | 43 45 5 4 19 2 3 * 89 27 50 12 44 3 12 57 31 26 25 9 13 8 7 35 57 92
17%de 16% 18% 10% 6% 10% 4%  15% 1%  38%xcde 16% 19% 14% 17% 7% 22% 17% 19% 20% 15% 15% 17% 21% 21%| 18%  18%  18%
Facebook 61 | 26 35 1 6 14 5 1 1 13 15 37 9 38 5 7 47 14 16 19 7 16 2 1 19 36 55
12%cei 10% 14% 1% 8% % 9% 4% 2% 6%, 9% 14% 11% 15% 13% 12% 14% 8% 12% 12% 11% 21%xv 4% 2%|  10%  11%  11%
Friends and family 59 | 23 36 2 59 14 - - 1 16 8 31 20 30 4 7 34 25 24 11 3 3 7 11 18 43 61
12%eijs 9% 15% 3% 86%xcei 7% - - 4% 7% 5% 12% 23%xjk  12% 10% 12% 10% 15% 18%xstu 6% 4% 5% 17% 35% 9%  14%  12%
Print newspapers 54 | 22 32 1 2 54 3 1 * 20 17 30 7 32 3 - 41 13 13 18 7 9 2 28 29 57
11%cd 8% 13% 1% 3% 28%xcdi 5% 6% 1% 9%, 10% 11% 8% 12%o0 6% - 12% 8% 10% 11% 11% 12% 11% 7% 14% 9%  11%
Books 51 | 34 17 51 3 17 - 3 3 11 11 30 10 30 3 5 32 18 13 19 3 4 7 6 23 32 55
10%bi 13%b 7% 100%xdei 4% 9% - 16% 10% 5% 7% 11% 12% 12% 7% 9% 9% 11% 10% 11% 4% 5% 17% 19%| 12%  10%  11%
Radio - news programmes 34 | 17 18 - - 7 34 1 - 18 11 19 5 17 4 5 27 7 5 14 5 7 2 2 13 13 26
7%de 6% 7% - - 3%  65% 6% - 8%d % 7% 5% 6% 10% 9% 8% 4% 4% 8% 8% 9% 4% 6% % 4% 5%
Magazines 31 | 20 12 2 3 31 3 - 1 3 14 12 5 14 5 4 27 4 5 13 7 3 3 - 8 25 33
6%iq 8% 5% 3% 4% 16%xcdi 6% - 5% 1% 9% 5% 6% 6% 13% 8% 8%q 3% 4% 8% 11% 4% 8% - 4% 8% 6%
Twitter 31 | 19 12 - 1 4 - 4 1 10 9 21 1 20 2 7 22 9 5 11 2 7 5 1 8 21 29
6%el 7% 5% - 1% 2% - 21% 3% 4% 6% 8%l 1% 8% 4% 12% 7% 5% 4% % 4% 9% 11% 3% 4% 7% 6%
Scientific journals 27 | 23 4 3 1 16 - 1 27 1 20 6 1 24 16 10 25 2 6 4 12 1 4 - 12 18 30
59bikq 9%xb 2% 5%i 2% 8%i - 7% 100% * 129%xKI 2% 2% 10% 39% 18% 7%xq 1% 4% 2% 200%xrsu 2% 10% - 6% 6% 6%
Science blogs 20 | 13 7 3 - 3 1 20 1 4 11 5 3 14 1 4 19 1 5 8 4 2 1 - 8 15 23
4%ikq 5% 3% 6% - 2% 2%  100% 5% 2% 7%k 2% 4% 5% 2% 8% 6%xq * 4% 5% 6% 3% 3% - 4% 5% 5%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing
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Table 16
Q4. Outside of any formal science lessons or classes you may take, from which one or two of these, if any, do you hear or read about new scientific research findings most often?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low [friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different| Main | Boost | Total
(03] (@) (b) ©) ()] (e) ® ()] ()] (0] [0)] K (0] (m) (n) 0) (9] @ (0] (©] ® (O] W) w)
Weighted Total 510 262 247 51* 69* 194 53+ 20** 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
Radio - other programmes 19 9 10 - - 6 19 - - 3 8 9 2 12 * * 14 5 2 5 6 6 1 - 3 11 14
4%i| 4% 4% - - 3% 36% - - 1% 5% 3% 2% 5% 1% 1% 4% 3% 1% 3% 9%r 8%r 2% - 2% 3% 3%
Work colleagues 10 6 4 1 10 2 - - * 3 4 5 - 7 2 2 5 5 2 5 2 1 - - 4 7 11
2%) 2% 2% 2% 14%xcei 1% - - 2% 1% 3% 2% - 3% 5% 3% 2% 3% 1% 3% 3% 1% - - 2% 2% 2%
Through school / 1 1 * - - - - - - - - 1 - - - - 1 * 1 - - - - - 1 1 2
lectures / university / * * * - - - - - - - - * - - - - * * 1% - - - - - 1% * *
teachers
Other social networking 24 15 10 3 4 1 5 - - 5 6 15 3 11 2 2 17 7 3 14 - 1 3 2 5 18 23
websites 5%ei 6% 4% 6%e 6%e 1% 9% - - 2% 4% 6% 3% 4% 6% 4% 5% 4% 3% 8%x - 1% 8% 7% 3% 6% 5%
Other websites (not news 51 29 22 4 6 6 1 * 2 10 27 18 6 19 4 7 39 12 13 15 3 10 8 1 22 28 50
or social networking 10%eik 11% 9% 8% 8% 3% 1% 2% 6% 4% 17%xk 7% 7% 8% 8% 13% 12% 7% 10% 9% 5% 14% 21%xt 3% 11% 9% 10%!
websites)
Other 1 - 1 - - 1 - - - - - - 1 1 - - 1 - - 1 - - - - - 1 1
* R * R R * _ R _ - _ - 1% * _ - * R R * _ - R _ R * *
None of these 8 - 8 - - - - - - - - 3 5 1 - - 3 5 2 1 - 3 - 2 5 4 9
2% - 3%x 2§ - - - - - - - - 1% 6%xjk * - - 1% 3% 1% 1% - 4% - 7% 3% 1% 2%
Don't know 4 1 3 - - - - - - - 2 2 1 2 - - - 4 2 1 - 1 - - 2 3 5
1% * 1% - - - - - - - 1% 1% 1% 1% - - - 3%xp 2% * - 1% - - 1% 1% 1%
Combinations - Summary net
Friends/family/ 69 29 40 3 69 17 - - 1 18 12 36 20 38 6 9 39 29 25 16 5 4 7 11 22 50 72
colleagues 13%eij 11% 16% 5% 100%xcei 9% - - 5% 8% 8% 14% 23%x| 15% 14% 15% 12% 17% 19%xsu  10% 7% 6% 17% 35% 11% 16% 14%
Newspapers/Magazines 194 113 82 17 17 194 12 3 16 63 70 98 27 113 25 16 143 52 39 67 39 24 18 7 73 129 202
38%diqr 43%xb 33% 33% 24% 100%xcdi 23% 17% 58% 27% 43% 37% 31% 44%0 58% 29% 42%q 31% 30% 40% 62%xrsu  32% 45% 22% 37% 41% 40%
Radio 53 26 27 - - 12 53 1 - 21 19 27 7 28 5 6 41 12 6 19 11 13 2 2 15 24 39
10%cder 10% 11% - - 6%  100% 6% - 9%cd 12% 10% 8% 11% 11% 10% 12% 7% 5% 11% 17%r 17%r 6% 6% 8% 8% 8%
vV 234 I 111 122 11 18 63 21 4 1 234 I 64 138 31 102 10 22 150 83 60 79 25 38 14 18 101 133 234
46%cde 42% 49% 22% 27% 32% 39% 20% 3% 100%xcde  40% 53%x]l 36% 40% 23% 39% 44% 49% 45% 48% 39% 50% 34% 55% 52% 42% 46%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?

Base : All who get information about new scientific research findings from online newspapers or news websites
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Table 17

Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] [C) (®) © (d (€) ® ©) ) (n) ) ®) @ (©) (U] (G)] (B ©) ®)
Unweighted Total 128 83 45 7 51 16 70 42 112 104 13 4 24 38 90 20 60 28 20 45 83 128
Weighted Total 124> 72* 52+ 75* 49* 21* 62* 41 104* 108* 10%* 2% 17+ 47+ 7T* 33** 41* 27+ 23+ 45* 83* 128
Effective Base 88 71 27 49 40 14 57 22 75 72 11 3 20 24 73 13 50 26 17 45 83 128
BBC/BBC News - 76 44 32 51 26 12 35 30 65 67 5 2 10 27 49 28 27 14 7 27 52 79
www.bbc.co.uk/news 61% 61% 62% 68% 52% 58% 56% 2% 62%f 62% 54% 81% 60% 57% 64% 86% 65% 52% 33% 60% 63% 62%
Google News - http:// 31 22 10 17 14 5 12 14 26 26 4 1 6 13 18 9 9 4 9 8 23 31
news.google.co.uk 25% 30%x 18% 23% 29% 25% 19% 34% 25%f 24% 38% 37% 34% 28% 23% 28% 22% 15% 39% 18% 28% 24%
The Daily Mail - 24 9 15 8 16 2 18 3 22 20 3 1 4 8 16 6 8 6 3 11 12 23
www.dailymail.co.uk 19%ac 13% 28% 11% 32%xc 11% 30%xh 8% 21% 19% 32% 44% 24% 17% 21% 19% 21% 22% 14% 24% 14% 18%
The Guardian - 19 12 7 10 9 2 13 5 18 15 2 * 4 6 13 8 7 4 - 8 15 23
www.guardian.co.uk 16% 17% 14% 14% 18% 8% 20% 12% 17% 14% 16% 5% 25% 13% 17% 24% 17% 16% - 18% 18% 18%
Sky/Sky News - http:// 17 11 6 11 7 - 9 8 17 15 - * 2 9 8 6 5 3 3 5 13 18
news.sky.com 14% 15% 12% 14% 13% - 15% 19% 17% 14% - 5% 10% 18% 11% 19% 12% 10% 15% 11% 16% 14%
Yahoo - http:// 11 6 5 10 1 3 5 3 8 5 3 1 6 6 6 5 1 4 2 4 6 10
uk.yahoo.com 9%dnB 8% 10% 14% 2% 16% 8% 8% 8% 5% 33% 39% 36% 12% % 15% 3% 13% % 9% % 8%
The Times - 10 3 7 6 4 2 4 4 8 9 1 * 1 5 5 6 3 1 - 6 3 9
www.thetimes.co.uk 8%a 5% 13% 8% 8% 11% 6% 10% 8% 8% 9% 5% 8% 11% 6% 20% 7% 3% - 13% 4% 7%
MSN - http://uk.msn.com 9 5 3 5 4 - 5 4 9 9 - - - 4 5 - 5 2 1 2 7 9
% 8% 6% 7% 8% - 7% 10% 8% 8% - - - 8% 6% - 13%x 7% 6% 4% 8% 7%
The Sun - 7 5 3 3 4 1 5 2 6 7 * * 1 4 3 - 4 1 2 4 5 9
www.thesun.co.uk 6% 7% 5% 4% 8% 4% 8% 4% 6% 6% 4% 5% 3% 8% 4% - 11% 4% 8% 9% 6% 7%
The Daily Telegraph - 7 1 6 1 6 1 6 1 6 6 - 1 1 2 6 3 2 2 - 6 2 8
www.telegraph.co.uk 6%ac 2% 12% 1% 13%xc 4% 9% 1% 6% 6% - 25% 6% 4% % 8% 5% 9% - 13% 2% 6%
Daily Mirror - 4 2 2 2 2 1 4 - 4 3 1 1 1 1 4 2 - 2 - 1 3 4
www.mirror.co.uk 3% 3% 4% 3% 4% 4% 6% - 3% 3% 5% 39% 8% 2% 5% % - 8% - 2% 4% 3%
The Independent - 4 1 3 4 . . * 4 4 4 - - - 4 * 2 2 - - 2 2 4
www.independent.co.uk 3%afv 1% 6% 6% - - 1% 9% 4%f 4% - - - 8% 1% 7% 4% - - 4% 2% 3%
The Financial Times - 4 2 2 1 3 - 1 3 4 2 - * 1 2 2 * 3 - - 3 3 6
www.ft.com 3% 3% 3% 1% 6% - 2% 6% 4% 2% - 19% 9% 3% 3% 1% 8%x - - 7% 4% 5%
An online-only magazine 3 3 - 1 2 - 1 2 3 3 * - * 1 3 - 2 1 1 - 5 5
e.g. The Huffington Post 3% 5%x - 1% 5% - 2% 5% 3% 3% 4% - 2% 2% 3% - 4% 3% 4% - 6% 4%
or The Daily Beast

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?

Base : All who get information about new scientific research findings from online newspapers or news websites
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Table 17

Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
X @ (b) © (d (€ ® ©) ) () ©) ®) () (U] (] (G)] ()] © ®)
Weighted Total 124* 72* 52** 75* 49* 21 62* 41+ 104* 108* 10** aid 17 CYaid 7+ 33** 41* 27 23 45* 83* 128
Daily Express - 1 1 - 1 - 1 - - - 1 - - - - 1 - - 1 - - 1 1
www.dailyexpress.co.uk 1% 1% - 1% - 4% - - - 1% - - - - 1% - - 3% - - 1% 1%
ITN - www.itn.co.uk * - * * - - - * * - - * * * - - * - - 1 - 1
* - * * - - - * * - - 5% 1% * - - * - - 2% - 1%
Other 3 1 2 3 - 1 2 - 2 2 - - 1 * 3 - 2 - 1 3 1 4
2% 1% 4% 4% - % 3% - 2% 2% - - 5% 1% 4% - 6% - 3% 7% 1% 3%
Don't know * * - * - - * - * * - - - * - - * - - - 1 1
* 1% - 1% - - 1% - * * - - - 1% - - 1% - - - 1% 1%
None of these 1 1 - - 1 1 - - - 1 - - - - 1 - - 1 - - 1 1
1% 2% - - 3% 7% - - - 1% - - - - 2% - - 5% - - 1% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Unweighted Total
Weighted Total
Effective Base

BBC/BBC News -
www.bbc.co.uk/news

Google News - http://
news.google.co.uk

The Daily Mail -
www.dailymail.co.uk

The Guardian -
www.guardian.co.uk

Sky/Sky News - http://
news.sky.com

Yahoo - http:/
uk.yahoo.com

The Times -
www.thetimes.co.uk

MSN - http://uk.msn.com

The Sun -
www.thesun.co.uk

The Daily Telegraph -
www.telegraph.co.uk

Daily Mirror -
www.mirror.co.uk

The Independent -
www.independent.co.uk

The Financial Times -
www.ft.com

An online-only magazine

Public Attitudes to Science 2014

Boost, and mainstage age 16-24
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Final
Table 18
Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?
Base : All who get information about new scientific research findings from online newspapers or news websites
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng»land East West & Humber | Midlands | Midlands /Eastern East West London Main Boost Total
X @) (b) © (d (€ (U] ©) (W) [0] [0)] (9] [0] (m) n) ) ®) @ (0] )

128 11 33 82 111 10 4 3 37 22 52 6 20 11 8 8 6 23 5 24 45 83 128

124* 10% 30% 83* 103+ 11+ o 2% 34x¢ 24 45+ 6+ 17% 12+ 5xx 10% 9** 23%* e 17% 45+ 83+ 128

88 7 27 54 88 8 2 3 29 17 44 6 14 9 7 7 5 20 4 20 45 83 128

76 6 18 52 63 5 7 1 20 18 25 2 13 5 4 6 8 12 3 10 27 52 79
61% 55% 60% 63% 61% 49% 82% 65% 58% 77% 55% 44% 75% 41% 86% 65% 85% 53% 47% 60% 60% 63% 62%

31 5 12 13 24 5 2 1 9 4 10 2 6 1 * - 4 3 3 4 8 23 31
25%d} 52% 40% 16% 23% 50% 18% 35% 26% 19% 23% 44% 32% 9% 3% - 46% 14% 4% 27% 18% 28% 24%

24 3 8 12 22 1 - 1 8 6 9 - 4 4 1 4 1 5 - 4 11 12 23
19% 28% 27% 15% 22% 8% - 43% 22% 26% 19% - 22% 34% 20% 39% 15% 21% - 23% 24% 14% 18%

19 5 2 12 18 1 1 - 5 4 9 1 3 1 1 - 3 4 1 4 8 15 23
16% 48% 8% 15% 18% 6% 7% - 15% 17% 20% 20% 20% 6% 32% - 28% 19% 17% 21% 18% 18% 18%

17 4 1 12 15 2 - - 9 1 5 1 5 4 - - 1 1 1 3 5 13 18
14% 34% 4% 15% 15% 18% - - 27% 4% 11% 22% 27% 30% - - 11% 3% 14% 21% 11% 16% 14%

11 - 5 6 10 - 2 - 2 4 3 - 2 - 1 - 3 1 - 2 4 6 10
9% - 17% 7% 9% - 18% - 7% 18% 7% - 14% - 20% - 37% 6% - 10% 9% 7% 8%

10 2 2 6 10 - - - 5 * 5 - 5 - * - - 3 - 2 6 3 9
8% 21% 7% 7% 10% - - - 14% 2% 11% - 27% - 10% - - 15% - 10% 13% 4% 7%

9 - - 9 6 2 1 - 4 - 2 - 2 2 - - - - 2 - 2 7 9
% - - 11% 6% 20% % - 11% - 4% - 9% 21% - - - - 36% - 4% 8% 7%

7 * 1 6 7 - - - 4 - 4 2 - 2 - - - 4 - * 4 5 9
6% 4% 5% 7% 7% - - - 10% - 8% 31% - 15% - - - 16% - 1% 9% 6% 7%

7 3 2 3 7 - - - 3 * 4 - 2 1 * - - 3 - 1 6 2 8
6% 25% 6% 4% 7% - - - 9% 2% 9% - 13% 7% 10% - - 11% - 8% 13% 2% 6%

4 2 1 1 4 - - - 3 - 1 - 3 - - - - - - 1 1 3 4
3% 21% 4% 1% 4% - - - 9% - 3% - 18% - - - - - - 8% 2% 4% 3%

4 - - 4 4 - 1 - 3 - 1 - 3 - - - - - - 1 2 2 4
3% - - 5% 4% - % - 8% - 2% - 17% - - - - - - 5% 4% 2% 3%

4 2 1 1 3 1 - - - 1 2 - - - 1 - - - - 2 3 3 6
3% 15% 3% 1% 3% 6% - - - 4% 5% - - - 22% - - - - 12% 7% 4% 5%

3 - * 3 3 - - - 3 - 1 - 2 1 - - - 1 - - - 5 5
3% - 1% 4% 3% - - - 7% - 2% - 10% 7% - - - 3% - - - 6% 4%

e.g. The Huffington Post
or The Daily Beast

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 18
Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?
Base : All who get information about new scientific research findings from online newspapers or news websites
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands /Eastern East West London Main Boost Total
0] (@) (b) © (d) (e) ® © (W) (0] [0)] K (0] (m) (n) ) ®) @ (0] ()

Weighted Total 124* 10%* 30 83* 103* 11%* 9 2%% 34%* 24%* 45+ 6** 17%* 12%* 5 10% 9 23 5 17%* 45+ 83* 128
Daily Express - 1 - - 1 1 - - - 1 - - - 1 - - - - - - - - 1 1
www.dailyexpress.co.uk 1% - - 1% 1% - - - 2% - - - 5% - - - - - - - - 1% 1%
ITN - www.itn.co.uk * - * - * - - - - - * - - - - - - - - * 1 - 1

* - * - * - - - - - * - - - - - - - - 1% 2% - 1%
Other 3 1 - 2 3 * - - 1 1 1 - 1 - - 1 - 1 - - 3 1 4

2% 7% - 3% 3% 3% - - 4% 3% 2% - 8% - - 8% - 3% - - 7% 1% 3%
Don't know * - - * * - - - * - - - * - - - - - - - - 1 1

* - - 1% * - - - 1% - - - 3% - - - - - - - - 1% 1%
None of these 1 - - 1 1 - - - 1 - - 1 - - - - - - - - - 1 1

1% - - 2% 1% - - - 4% - - 24% - - - - - - - - - 1% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing




Unweighted Total
Weighted Total
Effective Base

BBC/BBC News -
www.bbc.co.uk/news

Google News - http://
news.google.co.uk

The Daily Mail -
www.dailymail.co.uk

The Guardian -
www.guardian.co.uk

Sky/Sky News - http://
news.sky.com

Yahoo - http://
uk.yahoo.com

The Times -
www.thetimes.co.uk

MSN - http://uk.msn.com

The Sun -
www.thesun.co.uk

The Daily Telegraph -
www.telegraph.co.uk

Daily Mirror -
www.mirror.co.uk

The Independent -
www.independent.co.uk

The Financial Times -
www.ft.com

An online-only magazine
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Final
Table 19
Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?
Base : All who get information about new scientific research findings from online newspapers or news websites
_ ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree [ degree degree by beauty | potential -icance centre Main Boost Total
® (@) (b) © () ® © (W) (0] 0] K [0] (m) (n) © ® @ (0]

128 33 91 63 41 31 40 4 29 66 47 29 7 11 4 111 7 6 2 45 83 128

124+ 34%+ 87+ 61* 38* 30 40* 3 37+ 60* 46* 25w+ [ 9= 3% 112¢ 40 Bxx 1% 45+ 83* 128

88 27 58 50 32 25 32 3 25 40 36 21 4 8 4 76 5 5 2 45 83 128

76 18 58 30 28 20 20 2 19 37 34 19 4 6 2 69 3 3 1 27 52 79
61%] 53% 66% 49% 74%cf 68% 51% 62% 53% 61% 74%x 75% 75% 60% 87% 62% 73% 58% 100% 60% 63% 62%

31 11 21 16 10 8 7 1 11 10 17 9 2 5 2 27 2 1 - 8 23 31
25% 31% 24% 26% 25% 27% 17% 21% 31% 17% 38%6xi 35% 45% 48% 69% 24% 51% 13% - 18% 28% 24%

24 8 15 20 7 4 20 - 4 16 12 5 1 3 1 22 2 - - 11 12 23
19% 24% 17% 3296x 19% 13% 49%xcd - 10% 26% 26% 19% 16% 31% 31% 20% 40% - - 24% 14% 18%

19 5 13 12 14 14 8 - 5 10 8 4 1 2 1 17 1 2 - 8 15 23
16% 16% 14% 20% 37%xcf 47% 19% - 15% 16% 17% 17% 27% 17% 26% 15% 19% 34% - 18% 18% 18%

17 5 12 11 7 8 10 - 7 5 7 5 1 1 - 16 - 1 1 5 13 18
14% 14% 13% 18% 18% 26% 25%x . 18% 9% 14% 20% 11% 8% - 14% - 13% 52% 11% 16% 14%

11 2 10 8 3 3 5 - 4 3 9 4 1 1 - 11 1 - - 4 6 10
9% 5% 11% 13% 9% 11% 12% . 11% 6% 19%xi 15% 13% 9% - 9% 19% - - 9% 7% 8%

10 5 6 9 9 7 8 - 6 * 5 4 - 1 1 9 1 - - 6 3 9
8% 14% 6% 15%x 23%x 22% 20%x - 16% 1% 12%i 16% - 10% 26% 8% 19% - - 13% 4% 7%

9 - 9 5 1 2 2 - - 6 5 2 - 2 - 8 1 - - 2 7 9
7% - 10% 9% 3% 7% 6% - - 11% 11% 10% - 25% - 7% 24% - - 4% 8% 7%

7 4 3 7 2 2 7 - 4 3 1 * - * - 7 * - - 4 5 9
6% 12% 4% 11%x 6% 6% 17%x . 11% 5% 2% * - 1% - 6% 9% - - 9% 6% 7%

7 3 4 7 7 5 6 - 5 1 3 1 1 1 - 6 - 2 - 6 2 8
6% 10% 4% 129%x 18%x 17% 15%x . 13% 2% 7% 5% 16% 6% - 5% - 34% - 13% 2% 6%

4 3 2 3 2 2 2 - 3 1 3 - - - - 4 - 1 - 1 3 4
3% 8% 2% 5% 6% 7% 6% - 8% 2% 7% - - - - 3% - 16% - 2% 4% 3%

4 - 4 4 4 4 3 - - 1 3 3 - - 1 4 - - - 2 2 4
3% - 5% 6% 11%x 12% 8% - - 2% 7% 13% - - 26% 4% - - - 4% 2% 3%

4 * 3 2 2 2 1 - - 2 3 2 - * 2 4 - - - 3 3 6
3% 1% 4% 3% 5% 6% 3% - - 3% 6% 8% - 4% 57% 3% - - - 7% 4% 5%

3 1 3 2 1 1 1 - 1 2 1 * - - * 3 - - - - 5 5
3% 2% 3% 3% 3% 4% 3% - 2% 3% 2% 2% - - 13% 3% - - - - 6% 4%

e.g. The Huffington Post
or The Daily Beast

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 19

_ ) ) Level of education/ Unwei
Total |Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid |Broadsheet| leaning leaning -ications | equivalent | equivalent | Level(s) | education |Arts degree| degree degree by beauty | potential -icance centre Main Boost Total
X () () © () () ® © () ® (0] K (0] (m) (W] ©) (2] ()] (0]
Weighted Total 124* 34%* 87* 61* 38* 30* 40* 3 37+ 60* 46* 25** 5 o** 3 112* 4 5+ 1 45* 83* 128
Daily Express - 1 - 1 1 - - - - 1 - - - - - - - - 1 - - 1 1
www.dailyexpress.co.uk 1% - 1% 1% - - - - 2% - - - - - - - - 16% - - 1% 1%
ITN - www.itn.co.uk * - * * * - * - - - - * - * - * - - - 1 - 1
* N * * * R * N N N N * R 1% R * - - N 20 N 1%
Other 3 1 2 1 1 1 1 - 1 1 1 * * - - 3 - - - 3 1 4
2% 4% 2% 2% 4% 5% 2% - 4% 2% 2% 1% 6% - - 3% - - - % 1% 3%
Don't know * - * - - - - * - - - - - - - * - - - - 1 1
* - 1% - - - - 17% - - - - - - - * - - - - 1% 1%
None of these 1 1 - - - - - - 1 - - - - - - 1 - - - - 1 1
1% 4% - - - - - - 4% - - - - - - 1% - - - - 1% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Unweighted Total
Weighted Total
Effective Base

BBC/BBC News -
www.bbc.co.uk/news

Google News - http://
news.google.co.uk

The Daily Mail -
www.dailymail.co.uk

The Guardian -
www.guardian.co.uk

Sky/Sky News - http://
news.sky.com

Yahoo - http:/
uk.yahoo.com

The Times -
www.thetimes.co.uk

MSN - http://uk.msn.com

The Sun -
www.thesun.co.uk

The Daily Telegraph -
www.telegraph.co.uk

Daily Mirror -
www.mirror.co.uk

The Independent -
www.independent.co.uk

The Financial Times -
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Final
Table 20
Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?
Base : All who get information about new scientific research findings from online newspapers or news websites
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late | Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low /friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © ) [0] [0)] K (0] (m) (n) 0) ®) @ (0] () ® (u) U] w)
128 81 47 13 13 128 6 4 10 43 45 66 17 71 15 13 91 37 29 49 21 17 8 4 45 83 128
124* 81* 43+ 159 120 124% 6** 2% 14% 40 47 63* 15+ 75* 18 13 88* 37 25%* 43+ 27 14%% 11% 5| 45 83* 128
88 51 39 9 9 88 5 4 4 36 27 49 15 46 7 9 60 28 24 40 11 15 6 3 45 83 128
76 54 23 8 7 76 5 2 11 23 37 34 6 54 12 6 59 18 10 24 23 8 8 3 27 52 79
619%) 66% 53% 53%  58%  61%  80%  87%  81%  58% 79% 55% 36% 71% 68% 43% 67% 49% 40% 56% 86% 59% 76% 58%| 60%  63%  62%
31 28 3 7 4 31 4 1 3 8 10 17 4 18 5 5 22 9 5 8 12 2 3 2 8 23 31
25%b 349%xb 8% 44%  30%  25%  67%  54%  19%  21% 21% 27% 29% 24% 30% 40% 25% 25% 20% 18% 45% 14% 24%  42%| 18%  28%  24%
24 14 10 - 2 24 1 - - 11 5 17 1 16 * 2 18 6 9 7 6 1 1 1 11 12 23
19% 17% 24% - 17%  19%  13% - - 28% 11% 28%x 9% 21% 1% 18% 21% 15% 36% 15% 21% 4% 8%  32%| 24%  14%  18%
19 13 6 3 1 19 * 1 2 8 7 12 - 16 3 2 17 2 1 4 7 2 3 1 8 15 23
16% 16% 15% 17% 8%  16% 8%  35%  11%  21% 16% 19% - 21% 16% 19% 20% 6% 6% 10% 27% 15% 32% 15%| 18%  18%  18%
17 11 6 1 4 17 - - 1 8 3 13 2 11 * 1 13 4 2 5 3 3 3 - 5 13 18
14% 13% 15% 9%  30%  14% - - 5%  20% 6% 20% 11% 15% 1% 9% 15% 12% 8% 12% 13% 23% 31% - 11%  16%  14%
11 9 3 2 2 11 - - - 5 5 4 3 3 1 - 9 2 2 5 - 1 3 - 4 6 10
9% 11% 6% 11%  20% 9% - - - 12% 10% 6% 17% 5% 5% - 10% 7% 7% 12% - 7% 31% - 9% 7% 8%
10 9 1 - 2 10 - 1 - 5 2 6 3 6 2 - 8 2 2 3 3 - 2 - 6 3 9
8% 11% 3% - 20% 8% - 35% - 13% 4% 9% 17% 8% 12% - 10% 5% 7% 7% 11% - 22% - 13% 4% 7%
9 5 4 - 2 9 1 - 1 2 3 4 2 6 2 * 5 3 1 4 1 1 - 2 2 7 9
7%| 6% 9% - 16% 7%  13% - 10% 4% 6% 6% 13% 7% 11% 3% 6% 9% 3% 8% 6% 8% - 42% 4% 8% 7%
7 3 4 1 2 7 - - - 2 1 4 2 3 1 - 5 2 2 4 - 1 - - 4 5 9
6% 4% 9% 8%  14% 6% - - - 5% 3% 7% 11% 3% 7% - 6% % 10% 9% - 8% - - 9% 6% 7%
7 5 2 - - 7 - - * 5 1 6 - 6 1 - 7 1 1 2 2 * 2 - 6 2 8
6%| 6% 6% - - 6% - - 3%  13%xe 2% 10% - 7% 3% - 8% 1% 2% 6% 8% 3% 15% - 13% 2% 6%
4 4 1 - - 4 - - - 3 - 4 1 2 - - 3 1 1 2 2 - - - 1 3 4
3% 4% 2% - - 3% - - - 7% - 6% 5% 3% - - 3% 4% 2% 4% 8% - - - 2% 4% 3%
4 4 * - 3 4 - 1 - - 1 4 . 4 - * 4 1 - 1 1 - 2 - 2 2 4
3% 5% 1% - 24% 3% - 35% - - 1% 6% - 6% - 3% 4% 2% - 1% 4% - 22% - 4% 2% 3%
4 3 1 1 1 4 - 1 * * - 4 - 3 1 1 3 * * - 2 * 1 - 3 3 6
3% 3% 2% 4% 12% 3% - 35% 3% 1% - 6% - 4% 5% 4% 4% 1% 2% - 7% 3% 8% - 7% 4% 5%

www.ft.com

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 41

Final
Table 20
Q5. You said you get information about new scientific research findings from online newspapers or news websites. From this card, which of these, if any, do you use?
Base : All who get information about new scientific research findings from online newspapers or news websites
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science [in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late | Confident|-engaged | -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low Ilfriends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
) (@) (b) © (d) (&) ® ()] () @® [0)] K (0] (m) (n) (0) ®) ()] (0] () ® (©)] W) W)
Weighted Total 124* 81* 43* 15%* 12%* 124> 6** 2* 14** 40* 47 63* 15%* 75* 18** 13** 88* 37+ 25** 43* 27 14% 11+ 5** 45% 83* 128
An online-only magazine 3 2 1 - 1 3 1 - - 1 2 - 1 2 - - 2 1 * 3 - - - - - 5 5
e.g. The Huffington Post 3% 2% 3% - 7% 3% 12% - - 3% 5% - 6% 2% - - 3% 2% 2% 7% - - - - - 6% 4%
or The Daily Beast
Daily Express - 1 - 1 - - 1 - - - - - - 1 - - - 1 - - 1 - - - - - 1 1
www.dailyexpress.co.uk 1% - 2% - - 1% - - - - - - 5% - - - 1% - - 2% - - - - - 1% 1%
ITN - www.itn.co.uk * * - - - * - - - - - * - - * - - * * - - - - - 1 - 1
* * - - - * - - - - - * - - 1% - - * * - - - - - 2% - 1%
Other 3 2 1 - - 3 - * - 3 2 1 - 2 - * 2 1 - 3 - - - - 3 1 4
2% 2% 3% - - 2% - 3% - % 4% 2% - 3% - 2% 3% 2% - 7%x - - - - 7% 1% 3%
Don't know * * - - * * - - - - - * - - - - - * - * - - - - - 1 1
* 1% - - 4% * - - - - - 1% - - - - - 1% - 1% - - - - - 1% 1%
None of these 1 - 1 - - 1 - - - 1 1 - - - - - - 1 1 - - - - - - 1 1
1% - 3% - - 1% - - - 3% 3% - - - - - - 4% 5% - - - - - - 1% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 21
Q6. As far as you know, who funds scientific research in the UK?
Base : All adults aged 16+ in the UK
o ) ) unwei
Total |16-24 Boost respondent| Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] () () © (d ©) ® ©) (W) (n) ©) () @ (U] (U] ) ()] © (©)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45* 22+ 84* 200 310 113* 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
The government/taxpayer 314 176 139 174 140 61 141 113 254 261 24 14 49 129 186 81 99 56 76 122 188 310
62%: 59% 66% 68%xd 56% 57% 61% 66% 63% 62% 54% 64% 58% 64% 60% 71%C 65% 54% 59% 63% 60% 61%
Private industry/ 106 62 45 70 36 14 41 51 92 93 5 3 13 46 60 33 41 16 15 41 67 108
business/companies 21%deD 21% 21% 27%xd 14% 13% 18% 30%xefh 23%f 22% 12% 15% 15% 23% 19% 29%D 27%xD 16% 12% 21% 21% 21%
Universities 57 I 41 16 38 20 4 31 22 53 48 5 3 9 28 30 20 16 9 10 16 41 57
11%de 14%x 8% 15%xd 8% 4% 14%e 13%e 13%xe 11% 11% 13% 11% 14% 10% 18% 10% 9% 8% 8% 13% 11%
Charities 45 21 24 28 17 7 20 17 38 38 2 2 7 19 26 14 13 9 9 23 25 48
9%3) % 11% 11% 7% 7% 9% 10% 9% 9% 5% 9% 8% 10% 8% 13% 9% 8% 7% 12% 8% 9%
Wealthy individuals 16 11 5 11 5 1 10 6 15 9 4 - 7 5 11 2 7 5 3 3 12 15
3%n)| 4% 2% 4% 2% 1% 4% 3% 4% 2% 9%xn - 9%xn 3% 4% 2% 5% 5% 2% 2% 4% 3%
Royal societies/Economic 1 1 - 1 - 1 - - - 1 - - - - 1 - 1 - - - 1 1
and Social Research * * - * 1% - - - * - - - - * - 1% - - - * *
Council
Contributions/ 1 - 1 1 - - 1 1 - - 1 1 - 1 - - - 1 1 - 1
fundraisers/sponsors * - * * - - - * * - - 4% 1%n - * - - - 1% 1% - *
NASA 1 1 - 1 - - 1 - 1 - 1 - 1 - 1 - - 1 - - 1 1
* * R * R * R * N 1%n _ 1% _ * R N * _ R * *
NHS / Health service / * - * - * - * - * * - - - - * - * - - 1 - 1
medical bodies * - * - * - * - * * - - - - * - * - - 1% - *
Don't know 146 88 58 56 90 41 67 38 105 118 17 5 28 49 97 24 38 38 39 58 88 146
29%c| 30% 27% 22% 36%xc 38%xgh 29% 22% 26% 28% 38% 22% 33% 25% 31% 21% 25% 36% 30% 30% 28% 29%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Table 22
Q6. As far as you know, who funds scientific research in the UK?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng!and East West & Humber | Midlands | Midlands /Eastern East West London Main Boost Total
(0] (C) (b) © (d ©] ® ©) () [0] [0)] K [0] (m) (n) ) ®) @ (0] (O]
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43 26* 15%* 125 126* 174 22%* 58* 45* 37* 46* 43** 66* 40** 68* 195 315 510
Effective Base 385 a7 96 236 337 30 10 22 105 92 141 18 a7 41 39 34 25 53 22 78 195 315 510
The government/taxpayer 314 32 66 208 264 21 17 13 72 67 125 13 33 26 20 23 24 49 29 47 122 188 310
62% 66% 61% 61% 62% 48% 66% 82% 58% 53% 72%xhino  59% 57% 58% 53% 51% 55% 75%xhino  72% 68%i 63% 60% 61%
Private industry/ 106 9 20 75 87 6 13 1 21 30 37 1 15 4 9 2 19 12 4 21 41 67 108
business/companies 21%o0| 20% 19% 22% 20% 13% 51% 6% 16% 23%0 21%0 3% 27%ho 10% 24%0 4% 44% 18% 10% 31%xhjmo  21% 21% 21%
Universities 57 3 18 36 51 2 3 1 14 11 27 1 8 5 2 - 8 7 5 15 I 16 41 57
11%oj 7% 17% 11% 12% 6% 12% 5% 11%0 8% 15%0 4% 14%0 11%0 6% - 19% 10% 11% 22%xhijno 8% 13% 11%
Charities 45 3 11 31 38 3 2 1 12 11 16 2 8 2 6 2 2 7 1 8 23 25 48
9% 6% 10% 9% 9% 8% 8% 8% 9% 8% 9% 10% 14% 3% 17%im 4% 5% 10% 3% 12% 12% 8% 9%
Wealthy individuals 16 2 5 9 15 1 1 - 1 4 10 - - 1 1 2 1 3 5 2 3 12 15
3% 5% 4% 3% 3% 2% 4% - 1% 3% 6%h - - 2% 2% 5% 2% 4% 12% 3% 2% 4% 3%
Royal societies/Economic 1 - - 1 1 - - - - - 1 - - - - - - 1 - - - 1 1
and Social Research * - - * * - - - - - * - - - - - - 1% - - - * *
Council
Contributions/ 1 - - 1 1 - - - 1 - - 1 - - - - - - - - 1 - 1
fundraisers/sponsors * - - * * - - - 1% - - 4% - - - - - - - - 1% *
NASA 1 1 - - 1 - - - - - 1 - - - - - - - - 1 - 1 1
* 1% N R * _ R R N _ * _ R R N _ _ _ R 1% N * *
NHS / Health service / * * - - - - - * - - - - - - - - - - - - 1 - 1
medical bodies * 1% - - - - - 3% - - - - - - - - - - - - 1% - *
Don't know 146 13 29 101 122 20 3 2 38 48 35 9 15 14 13 22 13 15 9 10 58 88 146
29%js 26% 27% 29% 29% 46% 11% 12% 30%s 38%xjs 20% 41% 25% 32%s 36%js 47%xjlgs  31% 23% 23% 15% 30% 28% 29%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing
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Table 23
Q6. As far as you know, who funds scientific research in the UK?
Base : All adults aged 16+ in the UK
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(03] (@) () © (d () ® 9 (W] ® (0] K (0] (m) (n) ©) (2] ()] (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25* 9** 408 31* 40** 22% 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
The government/taxpayer 314 95 215 144 73 63 96 13 110 131 101 57 16 15 6 245 21 26 17 122 188 310
62% 60% 62% 70%x 67% 69% 65% 54% 56% 66% 66% 69% 73% 61% 65% 60% 67% 65% 76% 63% 60% 61%
Private industry/ 106 17 89 50 41 32 32 1 24 46 55 32 7 14 3 90 7 7 2 41 67 108
business/companies 21%al 11% 26%xa 24% 38%xcf 34%xcf 22% 5% 12% 23%h 36%xhi 39%xhi 33% 55% 28% 22% 24% 17% % 21% 21% 21%
Universities 57 13 44 29 17 14 10 2 13 24 25 19 6 9 1 46 6 3 1 16 41 57
11%bh 8% 13% 14%f 16%f 15%f 7% 9% 7% 12% 17%xh 23%xh 26% 34% 9% 11% 20% 8% 3% 8% 13% 11%
Charities 45 10 34 23 14 12 17 2 12 16 14 13 4 4 2 38 4 2 1 23 25 48
9% 6% 10% 11% 13% 13% 11% 6% 6% 8% 9% 16%xh 20% 15% 17% 9% 14% 5% 4% 12% 8% 9%
Wealthy individuals 16 4 13 9 3 3 5 2 4 8 4 3 - 3 - 10 3 3 - 3 12 15
3%o0} 2% 4% 4% 3% 3% 3% 9% 2% 4% 2% 4% - 12% 2% 9%x0 7% - 2% 4% 3%
Royal societies/Economic 1 - 1 - 1 1 - - 1 - 1 - - - 1 - - - 1 1
and Social Research * - * - 1% 1% - - * - 1% - - - - * - - - - * *
Council
Contributions/ 1 1 - - - - - - 1 - - - - - - 1 - - - 1 - 1
fundraisers/sponsors * * - - - - - - * - - - - - - * - - - 1% - *
NASA 1 - 1 - . - . - 1 - - - - 1 - - - 1 1
NHS / Health service / * - * * - - - - - * * - - - - * - - - 1 - 1
medical bodies * - * * - - - - * * - - - * - - - 1% - *
Don't know 146 55 91 41 18 14 36 9 74 45 30 13 2 5 2 125 3 11 5 58 88 146
29%cdeijkp 34% 26% 20% 17% 16% 25% 36% 38%xijk 23% 20% 16% 9% 19% 17% 31%p 11% 28% 24% 30% 28% 29%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total

Effective Base

The government/taxpayer

Private industry/
business/companies

Universities
Charities
Wealthy individuals

Royal societies/Economic
and Social Research
Council

Contributions/
fundraisers/sponsors

NASA

NHS / Health service /
medical bodies

Don't know
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Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

J12-081963-01

Source : Ipsos MORI Social Research Institute

Final
Table 24
Q6. As far as you know, who funds scientific research in the UK?
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science [in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged | -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low [friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
) (C)] () © (d) (&) ® ()] ()] [0] (1) K (0] (m) (n) 0) (9] @ (0] (©] ® (©)] () w)

510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510

510 262 247 51* 69* 194 53** 20* 27 234 161 263 86* 256 42%* 56* 341 169 132 166 63* 75* 41* 32* 195 315 510

385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510

314 170 144 22 43 123 41 13 16 150 111 162 41 159 25 39 217 98 69 109 51 43 22 20 122 188 310
62%clr 65% 58% 44% 62% 63%c 7% 69% 59% 64%c 69%I 62%I 47% 62% 59% 69% 64% 58% 52% 66%r 80%xruv  58% 55% 61% 63% 60% 61%

106 81 24 8 13 63 13 8 17 39 59 36 11 71 23 21 87 19 13 31 33 9 18 4 a1 67 108
21%bikligr 31%xb 10% 15% 19% 32%xcdi 25% 39% 62% 17% 37%xkl 14% 12% 28% 54% 37% 26%xq 11% 10% 18% 51%xrsu  12% 43%xrsu 11% 21% 21% 21%

57 36 21 5 10 27 9 4 4 16 30 18 10 32 11 9 35 22 12 25 9 2 5 5 16 41 57
11%iku 14% 8% 10% 15%i 14%i 18% 20% 15% 7% 19%xk 7% 11% 13% 26% 16% 10% 13% 9% 15%u 14% 3% 13% 16%! 8% 13% 11%

45 26 18 4 6 20 6 2 2 19 21 18 6 26 7 10 37 8 5 17 7 7 7 2 23 25 48
9%qr 10% % 8% 8% 10% 12% 9% 9% 8% 13% 7% 7% 10% 16% 19% 11% 5% 4% 10%r 11% 9% 16%r 8% 12% 8% 9%

16 9 7 3 4 8 - 2 1 4 8 7 1 9 6 4 12 4 3 6 1 2 2 3 3 12 15
3% 4% 3% 6% 5% 4% - 10% 3% 2% 5% 3% 1% 4% 14% 6% 4% 2% 2% 4% 1% 2% 5% 9% 2% 4% 3%

1 1 - - - - - - - 1 - - - - 1 - - 1 - - - - - 1 1

* * R - R - R - R R R * _ R - R * R - * R - R R _ * *

1 - 1 - - 1 - - 1 1 - - - - 1 - 1 - - - - - 1 - 1

* - * - R * R - R * R * _ R - R * R 1% - R - R R 1% *

1 - 1 - - - - - - - - 1 - - - - 1 - 1 - - - - - - 1

* N * N R _ R R R * _ R N R * R * N R N R R _ * *

- * - * _ R _ * R R - * - * * R - - R * R R 1 R 1

- * - 1% - - - 2% - - - * - 1% * - - - - 1% - - 1% - *

146 60 86 21 18 48 9 6 4 71 28 86 32 71 10 9 89 57 54 40 8 24 10 10 58 88 146
29%ajt 23% 35%x3} 41%e  27% 25% 16% 29% 15% 30% 17% 33%j 38%j 28% 23% 16% 26% 34% 41%xst  24% 13% 32%t 24% 32% 30% 28% 29%

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
Ipsos MOR

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 25
Q7(a). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Genetically modified plants (GM crops)
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(9] (@) (b) © (d) ©] ® (%) (h) (n) © ®) @ (v V) * (B ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 208 212 258 252 107+ 231 172 403 422 45+ 2% 84* 200 310 113+ 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 32 17 14 19 13 14 10 8 18 26 5 - 6 5 27 12 8 5 7 12 21 33
6%hu 6% 7% 7% 5% 13%xfgh 5% 4% 4% 6% 10% - 7% 3% 9%xu 10% 6% 4% 5% 6% 7% 6%
Fairly well informed 176 96 80 100 76 42 86 48 135 150 14 7 26 60 117 51 61 27 34 67 103 170
350%0) 32% 38% 39% 30% 39% 37% 28% 33% 36% 30% 34% 31% 30% 38%x 45%CD  40%CD  26% 26% 34% 33% 33%
Not very well informed 169 107 62 86 82 37 80 51 132 137 17 8 30 73 96 28 53 36 45 61 113 174
33% 36% 29% 33% 33% 35% 35% 30% 33% 32% 37% 36% 36% 37% 31% 25% 34% 34% 35% 31% 36% 34%
Not at all informed 80 53 27 38 42 6 32 42 74 68 6 2 11 40 40 18 22 17 23 30 51 81
16%ev 18% 13% 15% 17% 5% 14%e 24%xefh  18%xef 16% 13% 11% 13% 20% 13% 16% 14% 16% 18% 15% 16% 16%
Have never heard of it 47 22 25 13 34 8 19 19 38 39 3 4 8 20 27 4 8 18 17 23 23 46
9%acB 7% 12% 5% 14%xc 8% 8% 11% 10% 9% 7% 19% 10% 10% 9% 4% 5% 17%XAB  13%B 12% 7% 9%
Don't know 6 4 2 3 4 - 3 4 6 3 1 - 3 1 5 - 2 2 3 2 4 6
1% 1% 1% 1% 1% - 1% 2% 2% 1% 3% - 4%xn 1% 2% - 1% 2% 2% 1% 1% 1%
Combinations - Summary net
Informed 208 113 95 119 89 55 97 56 153 176 18 7 32 65 143 63 70 31 41 79 124 203
41%dghucD  38% 45% 46%xd 35% 52%xgh  42% 33% 38% 42% 40% 34% 38% 32% 46%xu 55%xCD  45%CD  30% 32% 41% 39% 40%
Not informed 296 181 115 137 159 51 132 112 244 243 25 14 49 134 162 51 82 71 85 114 187 301
58%CVA 61% 54% 53% 63%¢ 48% 57% 65%e 61%xe 58% 57% 66% 58% 67%xv 52% 45% 54% 68%XAB  66%AB 58% 59% 59%
Not very/Not at all 249 159 90 124 125 43 112 93 206 204 22 10 40 114 135 46 75 53 68 91 164 255
informed 49%y| 53%xb 42% 48% 49% 40% 49% 54% 51% 48% 50% 47% 48% 57%xv 44% 41% 49% 51% 53% 47% 52% 50%
Have at least heard of 457 272 184 243 214 98 209 150 359 380 40 18 72 178 278 109 144 84 109 170 288 458
it 90%dC 91% 87% 94%xd 85% 92% 90% 87% 89% 90% 90% 81% 86% 89% 90% 96%CD 94%xCD 81% 85% 87% 91% 90%
Net informed -87 -68 -20 -18 -69 4 -35 -56 91 -67 7 -7 -17 -69 -19 12 13 -39 -44 -35 -63 -98
-17% -23% 9% 7% -28% 4% -15% -33% -23% -16% -17% -32% -20% -34% 6% 11% 8% -38% -34% -18% -20% -19%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing




Genetically modified plants (GM crops)

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Final
Table 26
Q7(a). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

32 6 4 21 30 - 1 1 9 10 10 1 6 1 3 2 5 2 3 6 12 21 33
6% 13%b 4% 6% 7% - 4% 5% % 8% 6% 6% 11% 3% % 5% 12% 3% % 8% 6% 7% 6%

176 12 44 118 146 14 14 2 33 43 70 4 18 10 17 12 14 33 14 23 67 103 170
3596h 25% 41% 35% 34% 32% 56% 15% 26% 34% 40%hm 19% 32% 22% 45%hm 27% 32% 51%xhmo  35% 33% 34% 33% 33%

169 16 39 109 137 17 9 6 40 38 58 7 20 13 10 17 11 19 12 27 61 113 174
33% 32% 36% 32% 32% 39% 35% 42% 32% 30% 33% 30% 35% 29% 27% 37% 26% 29% 30% 40% 31% 36% 34%

80 9 12 57 68 8 - 4 27 21 20 6 9 12 2 9 10 5 5 9 30 51 81
16% 19% 11% 17% 16% 18% - 25% 22%xjng  17%n 11% 29% 15% 27%xjnq 6% 20% 23% 8% 13% 13% 15% 16% 16%

47 5 5 35 40 4 1 2 15 13 12 4 4 7 5 5 3 4 5 3 23 23 46
9% 11% 5% 10% 9% 9% 5% 12% 12% 10% 7% 16% % 16%s 14% 11% 7% 6% 12% 4% 12% 7% 9%

6 - 3 2 5 1 - - 1 - 4 - - 1 - - - 2 1 1 2 4 6
1% - 3%c * 1% 2% - - 1% - 2% - - 3% - - - 3% 4% 1% 1% 1% 1%

net

208 18 48 140 176 14 15 3 42 54 81 5 25 11 20 15 19 35 17 28 79 124 203
41%m 38% 45% 41% 41% 32% 61% 20% 33% 42% 46%hm 25% 43% 25% 53%hm 32% 45% 54%xhm  42% 41% 41% 39% 40%

296 30 56 201 245 28 10 12 82 73 90 16 33 33 18 31 24 29 22 39 114 187 301
58%(q| 62% 52% 59% 57% 66% 39% 80% 66%inq 58% 52% 75% 57% 72%jnq 47% 68%q 55% 44% 55% 57% 58% 59% 59%

249 25 51 166 205 24 9 10 67 60 78 13 29 25 12 26 21 25 17 36 91 164 255
49%n| 51% 47% 48% 48% 57% 35% 68% 54%n 47%n 45% 59% 50% 56%n 33% 57%n 49% 37% 43% 53%jn 47% 52% 50%

457 43 99 305 381 38 24 13 109 113 159 18 54 37 32 41 40 60 34 64 170 288 458
90% 89% 92% 89% 89% 88% 95% 88% 87% 90% 91% 84% 93% 81% 86% 89% 93% 91% 85% 94%m)| 87% 91% 90%

-87 -12 -7 -61 -69 -15 5 -9 -40 -19 -9 -11 -8 -21 2 -16 -5 7 -5 -11 -35 -63 98
-17% -25% 7% -18% -16% -34% 21% -60% -32% -15% -5% -50% -14% -47% 5% -36% -11% 10% -13% -16% -18% -20% -19%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Genetically modified plants (GM crops)

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Final
Table 27
Q7(a). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

32 15 16 18 11 9 15 3 13 9 16 5 * 2 * 24 5 1 1 12 21 33
6% 10% 5% 9% 10% 10% 10% 12% 7% 4% 11%xi % 1% 10% 4% 6% 18%x0 2% % 6% % 6%

176 44 130 77 47 34 54 8 56 81 61 31 12 11 2 149 8 12 7 67 103 170
35%ah 28% 38%a 37% 44%x 37% 37% 32% 29% 41%xh 40%h 37% 56% 45% 19% 37% 25% 30% 33% 34% 33% 33%

169 55 113 61 31 29 44 5 69 67 51 24 8 3 4 125 16 15 9 61 113 174
33% 34% 33% 30% 28% 31% 30% 22% 36% 34% 34% 29% 36% 12% 40% 31% 50%x0 37% 43% 31% 36% 34%

80 24 55 31 17 18 21 4 29 24 19 22 2 8 3 66 1 6 2 30 51 81
16% 15% 16% 15% 16% 19% 15% 16% 15% 12% 13% 27%xij 7% 33% 37% 16% 5% 16% 11% 15% 16% 16%

47 18 28 20 2 2 13 3 25 16 4 1 - - - 38 1 7 - 23 23 46
9%dejk 12% 8% 10%de 1% 2% 9%de 13% 13%jk 8%jk 3% 1% - - - 9% 3% 16% - 12% % 9%

6 3 3 - - - - 1 3 2 - - - - - 5 - - 1 2 4 6
1% 2% 1% - - - - 5% 1% 1% - - - - - 1% - - 7% 1% 1% 1%

net

208 59 147 95 58 44 69 11 69 90 77 36 12 14 2 174 13 12 9 79 124 203
41% 37% 42% 46% 54%x 47% 47% 44% 35% 45% 51%xh 44% 56% 55% 23% 43% 43% 31% 40% 41% 39% 40%

296 98 196 112 49 49 78 12 124 107 75 47 9 11 7 230 18 28 12 114 187 301
58%d| 61% 57% 54% 46% 53% 53% 51% 63%j 54% 49% 56% 44% 45% 7% 56% 57% 69% 53% 58% 59% 59%

249 79 167 92 48 47 65 9 99 90 71 46 9 11 7 191 17 21 12 91 164 255
49% 49% 48% 45% 44% 50% 45% 39% 51% 46% 47% 56% 44% 45% 7% 47% 54% 52% 53% 47% 52% 50%

457 138 314 187 106 90 134 20 168 180 148 82 21 25 9 365 30 34 20 170 288 458
90% 86% 91% 90% 999%xcf 98%xcf 91% 82% 86% 91% 97%xhi 99%xhi 100% 100% 100% 89% 97% 84% 93% 87% 91% 90%

-87 -38 -49 -18 9 -5 -9 -2 54 -17 3 -11 3 2 -5 56 -4 -15 -3 -35 -63 -98
-17% -24% -14% -9% 8%e -5% -6% -8% -28% -9% 2% -13% 13% 9% -54% -14% -14% -38% -14% -18% -20% -19%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Genetically modified plants (GM crops)

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Final
Table 28
Q7(a). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
X (C) () © () (€) ® ©) (W] [0] [0)] K (0} (m) (n) ©) ®) @ (0] (O] ® ) V] w)

510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510

510 262 247 51* 69* 194 53+ 20%* 27 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32+ 195 315 510

385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510

32 25 6 4 4 15 1 3 3 15 15 13 4 20 5 5 26 6 10 8 6 - 7 - 12 21 33
6%bq 10%xb 3% 7% 5% 8% 2% 14% 12% 6% 9% 5% 5% 8% 12% 9% 8% 3% 8%u 5% 9%u - 18%xsu - 6% 7% 6%

176 120 57 23 22 82 12 6 16 80 72 87 17 99 18 20 129 a7 38 65 33 18 15 8 67 103 170
35%Dblg 46%xb 23% 45% 32% 42%x 23% 32% 57% 34% 45%xKk| 33%I 20% 39% 42% 36% 38%q 28% 29% 39%u 52%xru  23% 36% 24% 34% 33% 33%

169 80 89 19 24 57 18 8 5 83 51 91 26 78 12 19 111 58 44 60 12 25 15 12 61 113 174
33%! 31% 36% 38% 35% 29% 34% 43% 19% 36% 32% 35% 31% 31% 29% 33% 33% 34% 33% 36% 19% 33% 37% 37% 31% 36% 34%

80 25 55 4 14 28 12 1 3 32 19 38 22 41 6 11 45 35 24 19 11 14 2 9 30 51 81
16%a 9% 22%x38) 7% 21% 14% 23% 6% 10% 14%! 12% 14% 26%xjk 16% 15% 19% 13% 21%xp 18% 12% 18% 19% 5% 29% 15% 16% 16%!

47 12 34 1 4 10 8 1 * 22 3 33 12 16 1 1 27 20 14 11 1 17 1 2 23 23 46
9%aej 4% 14%x3] 3% 6% 5% 15% 5% 1% 10% 2% 12%xj 13%j 6% 2% 2% 8% 12% 11% 7% 1% 23%xstv 4% 7% 12% 7% 9%

6 1 6 - - 3 1 - - 1 1 1 5 1 - - 3 3 1 2 - 1 - 1 2 4 6
1%aik * 2% - - 2% 2% - - * 1% * 5%xjk * - - 1% 2% 1% 1% - 1% - 4% 1% 1% 1%

net

208 145 63 26 26 97 13 9 19 95 87 100 21 119 23 25 156 53 48 73 39 18 22 8 79 124 203
41%blqu 55%xb 26% 52% 37% 50%xi  25% 46% 69% 41% 54%xk| 38%I 24% 47% 54% 45% 46%xq 31% 37% 44%u 61%xru  23% 54%u 24% 41% 39% 40%|

296 116 178 25 43 94 39 10 8 138 73 162 60 136 19 31 182 113 82 91 25 56 19 23 114 187 301
58%aejpt 44% 72%x38) 48% 63% 49% 73% 54% 31% 59%e 45% 62%)j 70%X| 53% 46% 55% 54% 67%xp 62%t 54% 39% 75%xstv 46% 2% 58% 59% 59%|

249 105 144 23 39 85 31 10 8 116 70 129 49 119 18 30 156 93 68 80 24 39 17 21 91 164 255
49%a 40% 58%xal  45% 56% 44% 58% 49% 30% 50% 44% 49% 57% 47% 44% 52% 46% 55% 51% 48% 37% 52% 42% 65% 4% 52% 50%

457 250 207 49 64 182 44 19 27 211 158 229 70 239 42 55 311 146 116 153 63 57 39 29 170 288 458
90%blu 95%xb 84% 97% 94% 93%x  83% 95% 99% 90% 98%xkl 87% 81% 93% 98% 98% 91% 86% 88% 92%u 99%xru  76% 96%u  89% 87% 91% 90%

-87 29 -115 2 -17 3 25 -1 10 -43 14 62 -39 -17 4 -6 -27 61 34 -17 14 -39 3 -15 -35 -63 -98
-17% 11% -47% 4% -25% 1% -48% -7% 38% -18% 9% -24% -46% -6% 9% -10% -8% -36% -26% -10% 23% -52% 8% -48% -18% -20% -19%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 29
Q7(b). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
The use of animals in research
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 55 28 28 25 30 20 20 15 35 43 5 3 12 10 46 15 18 7 14 30 32 62
11%hu 9% 13% 10% 12% 19%xfgh 9% 9% 9% 10% 11% 15% 14% 5% 15%xu 13% 11% % 11% 15% 10% 12%
Fairly well informed 251 137 113 124 127 57 121 74 194 209 25 11 42 102 149 55 75 44 67 93 149 242
49% 46% 54% 48% 50% 53% 52% 43% 48% 49% 56% 51% 50% 51% 48% 49% 49% 42% 52% 48% 47% 47%
Not very well informed 152 98 54 79 73 27 66 58 124 129 11 5 19 72 79 36 51 35 30 52 97 149
30% 33%x 25% 30% 29% 26% 29% 34% 31% 31% 24% 23% 23% 36%v 26% 32% 33% 34% 23% 27% 31% 29%
Not at all informed 45 31 13 27 17 2 20 22 42 37 3 2 7 13 32 7 9 14 14 16 33 49
9%} 11% 6% 11% 7% 2% 9% 13%e 10%xe 9% 7% 7% 9% 6% 10% 7% 6% 13% 11% 8% 10% 10%
Have never heard of it 1 1 * - 1 - 1 - 1 * - 1 1 - 1 - - 1 * 1 1 2
* * * - * - 1% - * * - 5% 1%n| - * - - 1% * 1% * *
Don't know 6 3 3 3 3 - 3 4 6 4 1 - 3 3 3 - 1 3 3 3 3 6
1% 1% 2% 1% 1% - 1% 2% 2% 1% 3% - 3% 2% 1% - 1% 3% 2% 2% 1% 1%
Combinations - Summary net
Informed 306 165 141 149 157 77 141 89 229 252 30 14 54 112 194 70 93 52 81 123 181 304
60%aghC 55% 67%a 58% 62% 72%xgh  61% 52% 57% 60% 67% 65% 64% 56% 63% 62% 61% 50% 64% 63% 57% 60%
Not informed 197 I 130 67 106 92 30 88 80 168 166 14 8 27 85 112 43 60 50 44 69 131 200
39%be 24%xb 32% 241% 36% 28% 38% 46%xe 42%xe 39% 30% 35% 33% 43% 36% 38% 39% 48% 34% 35% 42% 39%
Not very/Not at all 196 I 129 67 106 91 30 87 80 166 166 14 7 26 85 111 43 60 49 44 68 130 198
informed 38%be 43%xb 32% 41% 36% 28% 37% 46%xe 41%xe 39% 30% 30% 31% 43% 36% 38% 39% 47% 34% 35% 41% 39%
Have at least heard of 502 294 208 255 248 107 227 169 396 418 44 21 80 197 306 113 153 100 125 191 311 502
it 99%q 99% 98% 99% 98% 100% 98% 98% 98% 99%q 97% 95% 96% 98% 99% 100% 99% 96% 98% 98% 99% 98%
Net informed 109 35 74 43 66 47 53 9 62 86 16 7 27 27 82 27 33 2 37 54 50 104
21%acghuC 12% 35%xa 17% 26%xC 44%xfgh 23%gh 5% 15%g! 20% 37%xn 31% 32%xn 13% 26%xu 24%C 22%C 2% 29%xC 28% 16% 20%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




The use of animals in research

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Final
Table 30
Q7(b). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
() (€)] (b) ©) (d) (O] (U] @ (h) 0] (1) () (0] (m) (n) (0) (9] @ (0] ()

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107% 342 426 43 26%* 15+ 125 126% 174 22+ 58* 45+ 37+ 46* 43% 66* 40%* 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

55 9 13 33 49 5 - 1 12 20 17 3 6 3 6 5 9 4 4 8 30 32 62
11% 18% 12% 10% 11% 12% - 8% 10% 16% 10% 14% 10% % 16% 11% 21% 6% 10% 12% 15% 10% 12%

251 21 61 164 207 21 15 7 69 59 80 12 34 22 19 24 16 29 16 35 93 149 242
49% 44% 57% 48% 49% 50% 58% 48% 55% 46% 46% 57% 59% 48% 51% 51% 37% 44% 41% 51% 48% 47% 47%

152 12 23 112 128 12 7 5 36 32 59 5 17 14 6 10 16 26 15 19 52 97 149
30%bn 25% 22% 33%b 30% 28% 26% 34% 29% 25% 34%n 23% 29% 32% 16% 22% 36% 40%n 36% 27% 27% 31% 29%

45 5 8 30 36 4 4 1 7 14 14 1 1 5 7 1 5 4 6 16 33 49
9% 10% 8% 9% 8% 9% 16% 8% 6% 11% 8% 6% 2% 10% 14%! 16%I 3% % 10% 9% 8% 10% 10%

1 - * 1 1 - - * - 1 - - - - - - 1 - - - 1 1 2

* - * * * - - 1% - 1% - - - - - - 2% - - - 1% * *

6 1 2 2 6 - - - 1 1 4 - - 1 1 - - 2 1 1 3 3 6
1% 2% 2% * 1% - - - 1% 1% 2% - - 3% 2% - - 3% 4% 1% 2% 1% 1%

net

306 30 74 197 256 27 15 9 81 79 96 15 40 25 25 29 25 33 20 43 123 181 304
60% 62% 69%x 58% 60% 62% 58% 57% 64% 62% 55% 70% 69% 55% 68% 62% 58% 50% 50% 63%j 63% 57% 60%

197 17 32 144 164 16 11 7 43 a7 74 7 18 19 11 17 18 31 19 24 69 131 200
39%b) 36% 29% 42%b 38% 38% 42% 43% 35% 37% 42% 30% 31% 42% 30% 38% 42% 47% 46% 36% 35% 42% 39%

196 17 31 143 163 16 11 6 43 46 74 7 18 19 11 17 17 31 19 24 68 130 198
38%b| 36% 29% 42%b 38% 38% 42% 42% 35% 36% 42% 30% 31% 2% 30% 38% 40% 47% 46% 36% 35% 41% 39%

502 47 105 339 419 43 26 15 124 125 170 22 58 44 36 46 42 64 39 67 191 311 502
99% 98% 98% 99% 98% 100% 100% 99% 99% 99% 98% 100% 100% 97% 98% 100% 98% 97% 96% 99% 98% 99% 98%

109 13 42 53 92 11 4 2 37 32 23 9 22 6 14 11 7 2 2 19 54 50 104
21%cjq 27% 39%XxC 16% 22% 25% 16% 14% 30%xjmg__ 25%ijq 13%q 41% 38%xjmgq__ 13% 37%xijmg__ 24%q 16% 4% 4% 27%jq 28% 16% 20%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




The use of animals in research

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Table 31

Final
Q7(b). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

55 19 36 22 19 14 17 1 23 22 18 7 1 3 - 44 4 4 3 30 32 62
11% 12% 10% 11% 18%x 15% 11% 6% 12% 11% 12% 9% 5% 12% - 11% 13% 11% 12% 15% 10% 12%

251 76 174 117 58 48 84 11 93 108 76 36 10 6 4 205 16 18 11 93 149 242
49% 48% 50% 57%x 54% 52% 58%x 44% 47% 55% 50% 44% 47% 24% 46% 50% 50% 44% 50% 48% 47% 47%

152 44 106 53 25 26 37 8 55 54 47 31 10 14 4 120 6 16 4 52 97 149
30% 28% 31% 25% 24% 28% 25% 32% 28% 27% 31% 38% 47% 55% 45% 29% 19% 41% 18% 27% 31% 29%

45 17 27 14 4 3 9 3 19 13 9 8 - 2 1 34 6 2 3 16 33 49
9%d]| 11% 8% 7% 3% 4% 6% 13% 10% 7% 6% 10% - 10% 9% 8% 18% 4% 13% 8% 10% 10%

1 1 - 1 1 - - - 1 - - - - - - 1 - - - 1 1 2

* 1% - * 1% - - - 1% - - - - - * - - - 1% * *

6 2 3 - 1 1 - 1 3 1 1 - - - - 5 - - 1 3 3 6
1% 1% 1% - 1% 1% - 5% 2% * 1% - - - - 1% - - 7% 2% 1% 1%

net

306 95 209 139 77 62 101 12 116 130 94 43 11 9 4 248 20 22 13 123 181 304
60% 60% 61% 67%x 71%x 67% 69%x 50% 59% 66% 62% 52% 53% 36% 46% 61% 63% 55% 62% 63% 57% 60%

197 62 133 68 30 29 46 11 76 67 57 39 10 16 5 155 12 18 7 69 131 200
39%cdf 39% 39% 33% 28% 32% 31% 45% 39% 34% 37% 48% 47% 64% 54% 38% 37% 45% 31% 35% 42% 39%

196 61 133 67 29 29 46 11 75 67 57 39 10 16 5 154 12 18 7 68 130 198
38%cdf 38% 39% 32% 27% 32% 31% 45% 38% 34% 37% 48% 47% 64% 54% 38% 37% 45% 31% 35% 41% 39%

502 157 342 206 106 91 147 23 191 197 151 83 21 25 9 402 31 40 20 191 311 502
99% 98% 99% 100% 98% 99% 100% 95% 98% 100% 99% 100% 100% 100% 100% 99% 100% 100% 93% 98% 99% 98%

109 33 76 72 47 33 55 1 40 63 37 4 1 -7 -1 93 8 4 7 54 50 104
21%l 21% 22% 35%Xx 43%Xx 35%Xx 38%Xx 5% 20%k 32%xhk 25%k 5% 5% -29% -8% 23% 26% 10% 31% 28% 16% 20%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Page 53

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 32
Q7(b). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
The use of animals in research
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © () (0] [0)] K [0] (m) (n) ) (9] @ (0] (s) ® ()] U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53+ 20% 27 234 161 263 86* 256 42+ 56* 341 169 132 166 63* 75+ 41* 32| 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 55 38 18 12 8 22 2 4 3 26 19 29 8 32 5 6 37 18 14 17 11 3 8 2 30 32 62
11%b 14%xb % 23%xei 12%  11% 4%  19%  12%  11% 12% 11% 9% 13% 11% 11% 11% 11% 10% 10% 17% 4% 20%u 6%| 15%  10%  12%
Fairly well informed 251 I 144 107 26 35 96 22 8 17 120 81 137 33 122 22 26 176 74 67 89 30 32 19 13 93 149 242
49%bl 55%xb 43% 51%  51%  50%  41%  38%  63%  51% 50% 52%I 39% 48% 52% 46% 52% 44% 51% 54% 48% 42% 47% 41%|  48%  4T%  4T%
Not very well informed 152 67 85 10 20 56 25 6 6 67 52 72 27 84 12 22 99 53 35 48 20 30 9 9 52 97 149
30% 25% 34% 20%  30%  29%  47%  31%  24%  29% 32% 28% 31% 33% 27% 38% 29% 31% 26% 29% 32% 40% 23% 28%| 27%  31%  29%
Not at all informed 45 10 34 2 5 18 4 2 * 18 8 24 12 16 4 1 25 19 13 10 2 10 3 7 16 33 49
9%a 4% 14%x3) 5% 8% 9% 8%  11% 1% 8% 5% 9% 14%j 6% 9% 2% % 11% 10% 6% 4% 13% % 20% 8%  10%  10%
Have never heard of it 1 1 * - - - * - - 1 - * 1 1 - - - 1 * 1 - - - - 1 1 2
* * N R _ R * R R * _ * 1% * R _ _ 1% * 1% R _ _ R 1% n *
Don't know 6 2 4 1 - 2 - - - 2 2 - 4 - - 1 3 3 3 1 - - 1 1 3 3 6
1% 1% 2% 2% - 1% - - - 1% 1% - 5%xk - - 2% 1% 2% 3% * - - 2% 4% 2% 1% 1%
Combinations - Summary net
Informed 306 182 124 37 43 118 24 11 20 146 99 166 41 155 27 32 213 93 81 107 41 35 28 15 123 181 304
60%blu 69%xb 50% 73%  63%  61%  45%  58%  75%  62% 61% 63%I 48% 61% 64% 57% 63% 55% 61% 64%u 65% 47% 68% 47%| 63%  57%  60%
Not informed 197 I 78 118 13 26 74 29 8 7 86 60 97 40 101 15 23 124 73 48 59 23 40 12 16 69 131 200
39%ac 30% 48%x3) 25% 37% 38% 55% 42% 25% 37% 37% 37% 47% 39% 36% 41% 36% 43% 36% 35% 35% 53%xrsv 30% 49% 35% 42% 39%
Not very/Not at all 196 I 77 118 13 26 74 29 8 7 85 60 97 39 100 15 23 124 72 48 58 23 40 12 16 68 130 198
informed 38%a 29% 48%xa  25% 37% 38% 54% 42% 25% 36% 37% 37% 46% 39% 36% 41% 36% 43% 36% 35% 35% 53%xrsv  30% 49% 35%  41% 39%
Have at least heard of 502 259 243 50 69 192 53 20 27 231 160 262 80 255 42 55 338 165 128 164 63 75 40 31 191 311 502
it 99%| 99% 98% 98%  100% 99%  100%  100%  100% 99% 99%I 100%xI 94% 100% 100% 98% 99% 97% 97% 99% 100% 100% 98% 96% 98% 99% 98%
Net informed 109 104 6 25 17 45 5 3 14 60 39 69 1 54 12 9 89 20 33 48 18 5 15 * 54 50 104
21%blqu 40%xb 3% 48%xdei 250  23%  -10%  15%  50%  26%x 24%I 26%xI 1% 21% 27% 17% 26%xq 12% 25%u 29%Xu___ 29%u -71% 37%xu_ -2%|  28%  16%  20%)

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing




Nuclear power

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed

Final
Table 33
Q7(c). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() (@) (b) ©) (d) (O] (U] @ (h) () () (9] @ (u) () ) (B) © (D)

510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510

510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510

385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510

48 30 18 36 12 15 22 11 33 36 7 2 12 16 32 12 19 9 6 19 37 56
9%l 10% 9% 14%xd 5% 14% 9% 6% 8% 9% 16% % 14% 8% 10% 10% 13%D 9% 5% 10% 12% 11%

190 106 84 110 80 39 88 63 151 161 18 3 28 77 113 55 60 34 35 65 113 178
37%dD 35% 40% 42%xd 32% 37% 38% 36% 37% 38% 40% 16% 34% 38% 36% 49%xD 39%D 33% 27% 33% 36% 35%

194 119 75 85 109 42 88 64 152 161 14 12 30 77 117 37 56 42 54 71 122 193
38%c} 40% 36% 33% 43%xc 39% 38% 37% 38% 38% 32% 53% 36% 38% 38% 33% 36% 41% 42% 36% 39% 38%

71 41 31 27 44 10 31 31 62 61 2 5 10 31 41 9 18 17 28 36 39 75
14%co 14% 14% 11% 18%c 9% 13% 18% 15% 14%0 4% 24% 12%0 15% 13% 8% 12% 16% 22%xAB  18% 12% 15%

2 2 * - 2 1 1 * 1 - 2 - 2 - 2 - - - 2 1 2 3
* 1% * - 1% 1% * * * - 4%xn - 3%xn - 1% - - - 2% 1% 1% 1%

5 1 3 - 5 - 1 4 5 3 2 - 2 - 5 - - 2 3 3 2 5
1% * 1% - 2% - * 2% 1% 1% 2%xn - 2% - 1% - - 2% 2% 2% 1% 1%

net

237 135 102 146 92 54 110 73 183 198 25 5 40 93 145 67 80 43 42 84 150 234
47%dD 45% 48% 57%xd 36% 51% 48% 43% 45% 47% 56% 23% 47% 46% 47% 59%xCD  529%D 41% 32% 43% 48% 46%

268 161 106 112 156 52 120 95 216 222 18 17 42 108 160 46 74 59 84 108 163 271
53%co 54% 50% 43% 62%xC 49% 52% 55% 53% 53% 40% 77% 50%0) 54% 52% 41% 48% 57% 650XAB 550 52% 53%

266 160 106 112 154 52 119 95 214 222 16 17 40 108 158 46 74 59 82 107 161 268
52%co 54% 50% 43% 61%xc 48% 52% 55% 53% 53%0 36% T7% 48%0| 54% 51% 41% 48% 57% 64%xAB 55% 51% 53%

503 295 208 258 245 106 229 168 397 419 41 22 80 200 303 113 154 102 123 191 311 502
99%o0qvD 99% 98% 100%d 97% 99% 99% 98% 99% 99%x0q 92% 100% 95% 100% 98% 100% 100%D 98% 96% 98% 99% 98%

-30 -26 -4 34 -64 2 -10 -22 -32 -24 7 -12 -2 -15 -15 21 6 -16 -42 -24 -13 -37
-6% -9% -2% 13%x -25% 2% -5% -13% -8% -6% 16%q -54% -3% -8% -5% 18%BC 4% -15% -33% -12% -4% -7%
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Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final
Table 34
Q7(c). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Nuclear power
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
() (€)] (b) ©) (d) (O] (U] @ (h) 0] (1) () (0] (m) (n) (0) (9] @ (0] ()
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 a7 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107% 342 426 43 26%* 15+ 125 126% 174 22+ 58* 45+ 37+ 46* 43% 66* 40%* 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
Very well informed 48 9 10 29 42 1 3 1 12 14 17 1 6 5 2 7 5 8 2 6 19 37 56
9% 19%xc 9% 9% 10% 3% 10% 8% 9% 11% 10% 4% 10% 11% 6% 14% 12% 12% 6% 9% 10% 12% 11%
Fairly well informed 190 16 48 122 160 15 13 2 50 45 64 12 24 14 18 13 15 23 17 25 65 113 178
37% 33% 45% 36% 38% 35% 49% 14% 40% 36% 37% 54% 42% 31% 48%i 27% 34% 34% 41% 37% 33% 36% 35%
Not very well informed 194 16 32 141 158 21 9 7 44 45 70 6 21 18 15 16 13 26 17 27 71 122 193
38%h) 34% 29% 41%b 37% 48% 34% 44% 35% 35% 40% 26% 36% 39% 41% 35% 31% 40% 42% 39% 36% 39% 38%
Not at all informed 71 5 14 47 59 6 2 5 18 20 20 4 7 7 2 10 9 8 4 8 36 39 75
14% 11% 13% 14% 14% 14% 6% 34% 15% 16%n 12% 16% 13% 16% 4% 21%n 21% 12% 11% 11% 18% 12% 15%
Have never heard of it 2 1 1 - 2 - - - - 1 1 - - - - 1 - - - 1 1 2 3
* 3%xc 1% - 1% . - - - 1% 1% - . - . 2% - - - 2% 1% 1% 1%
Don't know 5 - 3 2 5 - - - 1 1 2 - - 1 - - 1 1 - 1 3 2 5
1% - 3% 1% 1% - - - 1% 1% 1% - - 3% - - 2% 1% - 2% 2% 1% 1%
Combinations - Summary net
Informed 237 25 58 151 202 16 15 3 62 59 81 13 30 19 20 19 20 30 19 31 84 150 234
47% 52% 54% 44% 47% 38% 60% 22% 49% 47% 46% 58% 52% 42% 55% 41% 46% 46% 47% 46% 43% 48% 46%
Not informed 268 23 47 189 219 26 10 12 62 66 91 9 28 25 17 27 22 34 21 35 108 163 271
53%h) 48% 44% 55% 51% 62% 40% 78% 50% 52% 52% 42% 48% 55% 45% 59% 52% 52% 53% 52% 55% 52% 53%
Not very/Not at all 266 22 46 189 217 26 10 12 62 65 90 9 28 25 17 26 22 34 21 34 107 161 268
informed 529%b| 46% 43% 55%b 51% 62% 40% 78% 50% 52% 52% 42% 48% 55% 45% 57% 52% 52% 53% 50% 55% 51% 53%
Have at least heard of 503 47 104 340 420 43 26 15 124 125 171 22 58 44 37 45 42 65 40 66 191 311 502
it 99%s| 97% 97% 99%b 98% 100% 100% 100% 99% 99% 98% 100% 100% 97% 100% 98% 98% 99% 100% 96% 98% 99% 98%
Net informed -30 2 11 37 17 -10 5 9 * 7 -10 4 2 6 3 -8 2 -4 2 -4 24 -13 37
-6% 3% 10% -11% -4% -23% 20% -56% * 5% -6% 16% 4%h -13% 9%6h -17% 5% -6% -5% -6% -12% -4% 7%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Nuclear power

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Final
Table 35
Q7(c). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

48 16 31 20 16 11 15 2 17 22 18 5 - 2 * 40 6 1 1 19 37 56
9% 10% 9% 9% 15%x 12% 10% % 9% 11% 12% 6% - 9% 4% 10% 19% 3% 2% 10% 12% 11%

190 63 126 79 44 36 60 7 67 81 62 33 12 8 4 156 11 14 9 65 113 178
37% 39% 36% 38% 41% 39% 41% 28% 34% 41% 41% 40% 54% 31% 38% 38% 36% 34% 42% 33% 36% 35%

194 57 136 79 39 30 55 10 72 74 55 34 9 10 2 150 11 17 10 71 122 193
38% 35% 39% 38% 36% 32% 38% 41% 37% 38% 36% 42% 43% 39% 22% 37% 36% 41% 46% 36% 39% 38%

71 21 50 28 7 15 16 4 36 20 17 10 1 5 3 56 3 8 2 36 39 75
14%d| 13% 14% 14%d 7% 16%d 11% 18% 19%xi 10% 11% 13% 3% 21% 37% 14% 10% 20% 10% 18% 12% 15%

2 1 1 - . . - - 1 . - - - - . 2 - - - 1 2 3
* 1% * - - - - 1% - - - - - 1% - - - 1% 1% 1%

5 2 2 1 1 1 - 1 2 1 - - - - - 4 - 1 - 3 2 5
1% 1% 1% * 1% 1% - 5% 1% * - - - - - 1% - 2% - 2% 1% 1%

net

237 79 156 99 61 47 75 9 84 103 80 38 12 10 4 196 17 15 10 84 150 234
47% 49% 45% 48% 56%x 51% 51% 36% 43% 52% 53% 46% 54% 40% 42% 48% 54% 37% 44% 43% 48% 46%

268 79 187 108 46 44 72 14 109 94 71 45 10 15 6 208 14 25 12 108 163 271
53%d| 49% 54% 52% 43% 48% 49% 59% 56% 48% 47% 54% 46% 60% 58% 51% 46% 61% 56% 55% 52% 53%

266 78 186 108 46 44 72 14 108 94 71 45 10 15 6 206 14 25 12 107 161 268
52%( 49% 54% 52% 43% 48% 49% 59% 55% 48% 47% 54% 46% 60% 58% 50% 46% 61% 56% 55% 51% 53%

503 157 342 206 107 91 147 23 192 197 152 83 21 25 9 402 31 40 22 191 311 502
99% 98% 99% 100% 99% 99% 100% 95% 98% 100% 100% 100% 100% 100% 100% 99% 100% 98% 100% 98% 99% 98%

-30 * -30 -9 14 3 3 -6 25 9 9 -7 2 5 -2 -12 3 -10 -2 24 -13 37
-6% * -9% -4% 13%cef 3% 2% -24% -13% 59k 690k -8% 8% -20% -16% -3% 9% -24% -11% -12% -4% -7%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 36
Q7(c). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Nuclear power
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © () (0] [0)] K [0] (m) (n) ) (9] @ (0] (s) ® ()] U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53%* 207 27 234 161 263 86* 256 42+ 56* 341 169 132 166 63* 75* 41* 327 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 48 41 7 6 4 21 4 4 7 20 26 17 5 33 11 12 34 14 13 21 7 5 3 - 19 37 56
9%bk 16%xb 3% 11% 6%  11% 7%  18%  26% 9% 16%xkI 7% 6% 13% 27% 21% 10% 8% 10% 12% 11% % % - 10%  12%  11%
Fairly well informed 190 | 117 73 23 24 87 26 7 13 85 68 108 14 96 20 20 140 49 35 77 29 22 21 5 65 113 178
37%blgr 45%xb 29% 46%  35%  45%x  50%  36%  48%  37% 42%I 41%l 16% 38% 48% 36% 41%xq 29% 27% 46%xru 46%r 29% 53%u  16%| 33%  36%  35%
Not very well informed 194 | 79 114 17 32 55 13 7 5 93 51 103 40 97 8 20 127 68 56 51 18 34 15 20 71 122 193
38%aes 30% 46%xal  34%  47%e  28%  25%  37%  18%  40%e 32% 39% 46%; 38% 19% 35% 37% 40% 43% 31% 29% 45% 37% 61%| 36%  39%  38%
Not at all informed 71 | 22 50 4 6 30 9 2 2 34 17 33 22 29 3 5 38 34 24 16 9 15 2 6 36 39 75
14%ap 8% 20%x 3} 7% 9%  15%  17% 8% 9%  14% 10% 13% 25%xjk  11% 7% 9% 11% 20%xp 18%v 10% 14% 19% 4% 19%| 18%  12%  15%
Have never heard of it 2 1 1 - 1 1 - - - 2 - 1 1 - - - 1 1 1 1 - - - - 1 2 3
* * 1% - 1% * - - - 1% - * 2% - - - * 1% 1% * - - - - 1% 1% 1%
Don't know 5 2 2 1 1 2 1 - - - - - 5 1 - - 1 3 2 1 - - - 1 3 2 5
1% 1% 1% 2% 1% 1% 2% - - - - - 5%xjk * - - * 2% 2% * - - - 4% 2% 1% 1%
Combinations - Summary net
Informed 237 158 80 29 28 108 30 11 20 105 94 125 19 130 31 32 175 63 48 97 36 27 24 5 84 150 234
47%blqr 60%xb 32% 57%  41%  55%xdi 57%  54%  73%  45% 58%x| 48%I 22% 51% 74% 56% 51%xq 37% 36% 58%xru  57%ru  36% 60%ru  16%| 43%  48%  46%
Not informed 268 I 102 165 21 40 85 22 9 7 128 68 138 62 126 1 25 165 103 82 68 27 48 16 26 108 163 271
53%aejps 39% 67%Xx3) 42% 58%e  44% 41% 46% 27% 55%e 42% 52% 73%xjk 49% 26% 44% 48% 61%xp 62%xstv  41% 43% 64%stv  40% 80% 55% 52% 53%)
Not very/Not at all 266 101 164 21 39 84 22 9 7 126 I 68 137 61 126 11 25 164 101 81 68 27 48 16 26 107 161 268
informed 52%aejps  39% 66%xal  42% 57% 43% 41% 46% 27% 54%e 42% 52% T1%xjk  49% 26% 44% 48% 60%xp 61%xsv  41% 43% 64%stv  40% 80% 55% 51% 53%
Have at least heard of 503 258 244 50 67 192 52 20 27 232 161 262 80 255 42 56 339 164 128 165 63 75 41 31 191 311 502
it 99%| 99% 99% 98% 98% 99% 98%  100%  100% 99% 100%! 100%xI 93% 100% 100% 100% 99% 97% 97% 99% 100% 100% 100% 96% 98% 99% 98%
Net informed -30 56 -85 8 -12 22 8 2 13 -23 26 -13 -44 4 21 7 9 -40 -34 29 9 22 8 21 -24 -13 -37
-6% 21%x -34% 15%  -17%  12%d  16% 9%  46%  -10% 1696k -5% -51% 2% 49% 13%m 3% -24% -26% 17%u 15% -29% 19%  -64%| -12% -4% -7%)

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 37
Q7(d). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Stem cell research
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 31 20 11 20 11 10 14 6 21 21 7 - 10 6 25 13 9 4 3 9 24 33
6% 7% 5% 8% 4% 10% 6% 4% 5% 5% 16%xn - 12%xn 3% 8%x 12%D 6% 4% 2% 5% 8% 6%
Fairly well informed 153 79 74 75 79 34 77 42 119 133 14 5 20 57 96 40 48 25 34 66 82 148
30%3 26% 35% 29% 31% 32% 33% 24% 30% 32% 32% 23% 24% 29% 31% 35% 31% 24% 27% 34% 26% 29%
Not very well informed 183 111 72 93 90 40 79 64 143 152 12 9 27 72 111 34 69 33 43 66 120 186
36% 37% 34% 36% 36% 37% 34% 37% 35% 36% 27% 40% 33% 36% 36% 30% 45%xA 32% 33% 34% 38% 36%
Not at all informed 89 64 25 53 36 14 39 36 75 74 5 6 14 40 49 15 19 23 32 25 65 90
17%bB 22%xb 12% 21% 14% 13% 17% 21% 19% 17% 12% 26% 17% 20% 16% 13% 12% 22% 25%xB 13% 21% 18%
Have never heard of it 48 | 22 26 16 32 8 20 21 40 39 4 3 9 25 23 9 8 17 14 25 21 46
9%acvB 7% 12% 6% 13%xc 7% 9% 12% 10% 9% 9% 12% 10% 12% 8% 8% 5% 16%xB 11% 13% 7% 9%
Don't know 6 2 4 1 5 1 1 3 5 3 2 - 3 - 6 1 1 2 2 4 3 7
1% 1% 2% * 2% 1% 1% 2% 1% 1% 2%xn - 4%xn - 2%x 1% * 2% 2% 2% 1% 1%
Combinations - Summary net
Informed 184 99 86 95 89 44 92 48 140 154 22 5 30 64 121 54 57 29 38 75 106 181
36%0f 33% 40% 37% 36% 42%g 40%gh 28% 35% 36% 48%q 23% 36% 32% 39%x 47%CD  37% 28% 29% 38% 34% 35%
Not informed 320 197 123 162 158 61 138 121 259 265 21 17 51 136 184 59 96 73 88 116 206 322
63%0v 66%x 58% 63% 63% 57% 60% 70% 64%f 63%0 48% 77% 60%0) 68% 59% 52% 62% 70%A 69%A} 59% 65% 63%
Not very/Not at all 272 175 97 146 126 54 118 100 218 226 17 14 42 112 160 49 88 56 75 91 185 276
informed 53%bo 59%xb 46% 57% 50% 50% 51% 58% 54% 54%0 38% 65% 50%o0] 56% 52% 43% 57% 54% 58% 47% 59% 54%
Have at least heard of 456 274 182 241 215 98 210 148 358 380 39 19 72 175 281 103 145 85 112 166 291 457
it 89%dC 92%x 86% 94%xd 85% 92% 91% 86% 89% 90% 86% 88% 86% 88% 91% 91% 94%xC 82% 88% 85% 92% 90%
Net informed -136 -99 37 -67 -68 17 -46 72 -119 -112 * -12 -20 73 -63 -5 -39 -44 51 -41 -100 -141
27% -33% -17% -26% 27% -16% -20% -42% -29% -26% 1% -54% -24% -36% -20% -4% -25% -42% -40% -21% -32% -28%

Page 58

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Stem cell research

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Table 38
Q7(d). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

31 7 5 18 29 1 2 - 13 12 4 - 10 3 5 3 4 1 1 2 9 24 33
6%j 15%xbc 5% 5% 7% 2% 7% - 10%xjs 9% 2% - 18%xhjgs 6% 13%jgs 7% 8% 2% 2% 2% 5% 8% 6%

153 13 39 98 120 13 15 5 35 36 49 9 17 9 6 15 15 25 4 21 66 82 148
30%d 27% 36% 29% 28% 30% 60% 32% 28% 28%n 28% 40% 29% 21% 17% 206 35% 37%n 10% 30% 34% 26% 29%

183 15 40 123 153 21 2 7 37 47 69 3 18 16 13 17 17 26 19 23 66 120 186
36% 31% 37% 36% 36% 49% 8% 47% 30% 37% 39% 15% 31% 35% 35% 36% 40% 40% 47% 34% 34% 38% 36%

89 10 14 64 75 7 5 2 25 19 30 6 6 13 7 7 6 5 10 15 25 65 90
17%q 21% 13% 19% 17% 16% 21% 16% 20%lq 15% 17%q 27% 11% 28%lq 19% 15% 13% % 25% 22%q 13% 21% 18%

48 2 7 36 44 2 1 1 13 12 19 4 6 4 5 4 2 7 6 6 25 21 46
9% 4% 6% 11% 10% 4% 5% 5% 11% 9% 11% 18% 10% 8% 14% 10% 4% 11% 15% 8% 13% 7% 9%

6 * 3 2 6 - - - 1 1 3 - - 1 1 - - 1 - 2 4 3 7
1% 1% 3% 1% 1% - - - 1% 1% 2% - - 3% 2% - - 2% - 3% 2% 1% 1%

net

184 20 44 116 149 13 17 5 48 48 53 9 28 12 11 18 19 26 5 22 75 106 181
36% 43% 41% 34% 35% 31% 67% 32% 39%m 38% 30% 40% 47%j 27% 30% 39% 43% 39% 12% 33% 38% 34% 35%

320 27 60 223 272 29 8 10 76 78 118 13 31 32 25 28 25 39 35 44 116 206 322
63% 56% 56% 65% 64% 69% 33% 68% 60% 62% 68% 60% 53% 70% 68% 61% 57% 59% 88% 65% 59% 65% 63%

272 25 54 187 227 28 7 10 62 66 99 9 25 28 20 24 23 31 29 38 91 185 276
53% 52% 50% 55% 53% 64% 28% 63% 50% 52% 57% 43% 42% 63%h 54% 51% 53% 47% 72% 56% 47% 59% 54%

456 45 98 303 376 41 24 15 111 114 152 18 52 41 31 41 41 57 34 61 166 291 457
89%(| 95% 91% 89% 88% 96% 95% 95% 88% 90% 87% 82% 90% 89% 83% 90% 96% 87% 85% 89% 85% 92% 90%

-136 -7 -16 -107 -123 -16 9 -6 -27 -30 -65 -5 -3 -20 -14 -10 -6 -13 -30 -22 -41 -100 -141
-27% -14% -15% -31% -29% -37% 34% -36% -22% -24% -37% -21% -5% -44% -38% -22% -14% -19% -75% -32% -21% -32% -28%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Stem cell research

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Final
Table 39
Q7(d). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

31 9 22 17 13 11 12 3 13 10 17 6 - 2 * 22 3 4 2 9 24 33
6% 6% 6% 8% 12%x 12%x 8% 12% 7% 5% 11%xi % - 8% 4% 5% 10% 10% 8% 5% 8% 6%

153 46 105 65 34 36 50 2 45 77 58 25 7 9 3 127 12 10 5 66 82 148
30%h 29% 31% 31% 32% 39% 34% 7% 23% 39%xh 38%xh 31% 35% 37% 32% 31% 38% 24% 24% 34% 26% 29%

183 56 125 68 44 27 44 8 65 75 53 34 8 10 2 148 10 14 6 66 120 186
36% 35% 36% 33% 41%ef 29% 30% 32% 33% 38% 35% 41% 37% 41% 19% 36% 31% 36% 28% 34% 38% 36%

89 30 58 37 11 16 23 2 44 24 22 17 6 3 4 72 4 6 5 25 65 90
17%di 19% 17% 18% 11% 17%d 16% 9% 23%xi 12% 14% 21% 28% 12% 45% 18% 12% 16% 22% 13% 21% 18%

48 I 15 33 19 3 2 15 8 26 12 2 1 * 1 - 35 3 5 3 25 21 46
9%dejk 10% 9% 9%de 3% 2% 10%de 34% 13%xijk 6% 1% 1% 1% 2% - 9% 9% 13% 13% 13% % 9%

6 4 2 2 2 1 1 1 2 1 - - - - - 4 - 1 1 4 3 7
1% 2% 1% 1% 2% 1% 1% 5% 1% 1% - - - - - 1% - 2% 4% 2% 1% 1%

net

184 55 127 82 47 47 62 5 58 86 75 31 7 11 3 149 15 14 7 75 106 181
36%hf 35% 37% 40% 44% 51%xc 43% 19% 30% 44%xh 50%xh 37% 35% 45% 36% 36% 48% 34% 32% 38% 34% 35%

320 101 216 123 59 45 83 18 135 110 76 52 14 14 6 255 16 26 14 116 206 322
63%eij 63% 63% 60%e 54% 48% 57% 75% 69%Xij 56% 50% 63% 65% 55% 64% 63% 52% 65% 64% 59% 65% 63%

272 86 183 105 56 42 68 10 109 98 75 51 14 13 6 220 13 21 11 91 185 276
53% 54% 53% 51% 52% 46% 46% 41% 56% 50% 49% 62% 65% 53% 64% 54% 43% 52% 51% 47% 59% 54%

456 141 311 187 103 89 130 15 167 185 150 82 21 25 9 369 28 34 18 166 291 457
89%h} 88% 90% 90% 96%6xf 97%xcf 89% 61% 85% 93%xh 99%xhi 99%xh 99% 98% 100% 90% 91% 85% 82% 85% 92% 90%

-136 -46 -89 -42 -11 2 21 -14 77 24 -1 21 -7 -3 -3 -106 -1 12 -7 -41 -100 -141
-27% -29% -26% -20% -10% 3% -14% -56% -39% -12% -1% -25% -31% -11% -28% -26% -4% -31% -32% -21% -32% -28%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 40
Q7(d). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Stem cell research
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © () (0] [0)] K [0] (m) (n) ) (9] @ (0] (s) ® ()] U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53 20% 27 234 161 263 86* 256 42+ 56* 341 169 132 166 63* 75+ 41* 32| 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 31 26 5 2 7 16 1 * 6 14 11 15 5 17 5 6 23 8 5 9 7 3 8 - 9 24 33
6%b 10%xb 2% 3%  10% 8% 1% 2%  21% 6% % 6% 5% % 12% 11% % 5% 4% 5% 11% 4% 20%xrsu - 5% 8% 6%
Fairly well informed 153 | 98 55 20 13 57 13 12 12 74 72 71 11 79 15 15 111 42 36 53 29 18 15 3 66 82 148
30%bdl 37%xb 22% 39%d  19%  29%  25%  60%  45%  32%d 44%xkl  27%| 13% 31% 36% 27% 33% 25% 27% 32% 45%xru 23% 37% 9%| 34%  26%  29%)
Not very well informed 183 99 84 24 23 71 21 5 7 78 59 106 18 99 15 24 125 58 41 70 19 27 12 14 66 120 186
36%] 38% 34% 47%  33%  37%  39%  27%  26%  33% 36%I 40% 21% 39% 37% 43% 37% 34% 31% 42% 29% 35% 28%  45%| 34%  38%  36%
Not at all informed 89 25 64 4 14 35 9 2 2 47 16 45 28 40 4 8 53 36 24 25 9 17 2 11 25 65 90
17%aj 10% 26%x3} 7%  20% @ 18%  17% = 10% 9%  20%c 10% 17% 33%xjk  16% 9% 14% 15% 21% 18% 15% 15% 23%v 6% 33%| 13% 21%  18%
Have never heard of it 48 | 12 36 1 12 13 10 - - 18 4 25 20 20 3 3 26 22 23 8 - 11 3 3 25 21 46
9%ajst 4% 14%x3| 2% 17%xcei 7% 19% - - 8% 2% 9%j 23%xjk 8% 6% 5% 8% 13% 18%xst 5% - 14%st 8% 9% 13% 7% 9%
Don't know 6 2 4 1 1 2 - - - 1 - 1 4 2 - - 3 3 3 1 - - - 1 4 3 7
1% 1% 1% 2% 1% 1% - - - 1% - 1% 5%Xxjk 1% - - 1% 2% 2% 1% - - - 4% 2% 1% 1%
Combinations - Summary net
Informed 184 124 60 21 20 73 14 12 18 88 83 86 16 96 20 22 134 50 40 62 35 20 24 3 75 106 181
36%blq 47%xb 24% 42%  29%  38%  26%  62%  66%  38% 510%xkl  33% 18% 37% 48% 39% 39% 30% 31% 37% 56%xrsu  27% 58%xrsu 9%| 38%  34%  35%
Not informed 320 I 136 183 29 48 119 39 7 9 144 79 175 66 159 22 35 204 116 89 103 28 55 17 28 116 206 322
63%ajtv 52% 74%x38) 56% 70% 61% 74% 38% 34% 62% 49% 67%j T7%x| 62% 52% 61% 60% 69% 67%tv 62%v 44% 73%tv 42% 86% 59% 65% 63%
Not very/Not at all 272 I 124 148 27 37 107 29 7 9 126 75 151 46 139 19 32 178 94 66 95 28 44 14 25 91 185 276
informed 53%av 47% 60%xal  54%  53%  55% 55%  38% 34%  54% 46% 57% 54% 54% 46% 57% 52% 56% 50% 57%v 24% 59%v 34% 77% 47%  59%  54%
Have at least heard of 456 I 248 208 49 56 180 43 20 27 214 158 236 62 234 40 54 312 145 106 157 63 64 37 28 166 291 457
it 899%bIr 95%xb 84% 96%d  82%  92%d  81%  100%  100%  92%d 98%xkl  90%l 2% 92% 94% 95% 91% 86% 80% 94%xr  100%xru  86% 92% 87% 85%  92%  90%
Net informed -136 12 -123 7 28 -46 26 5 9 55 4 90 50 63 2 -13 70 66 -48 -42 7 -35 6 25 41 <100 -141
-27%) -4% -50% -14%  -A1%  -24%  -49%  25%  32%  -24% 3% -34% -58% -25% -4% -23% -20% -39% -36% -25% 11% -46% 16%  -77%| -21%  -32%  -28%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 41
Q7(e). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Synthetic biology
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 4 3 1 2 2 1 1 1 3 2 2 - 2 1 3 2 2 - - 2 4 6
1% 1% 1% 1% 1% 1% 1% 1% 1% * 3%xn - 2% * 1% 2% 1% - - 1% 1% 1%
Fairly well informed 37 20 17 28 10 6 16 15 31 25 8 2 13 10 27 12 12 5 8 18 24 42
7%dn 7% 8% 11%xd 4% 6% 7% 9% 8% 6% 18%xn 7% 15%xn 5% 9% 10% 8% 4% 7% 9% 8% 8%
Not very well informed 160 101 59 85 75 38 74 48 123 134 11 9 23 66 95 36 57 24 39 52 108 160
31% 34% 28% 33% 30% 35% 32% 28% 30% 32% 24% 41% 28% 33% 31% 32% 37%C 24% 30% 27% 34% 31%
Not at all informed 136 89 48 77 60 28 55 53 108 118 11 4 18 59 77 33 40 32 27 43 93 136
27% 30%x 23% 30% 24% 26% 24% 31% 27% 28% 24% 18% 21% 30% 25% 29% 26% 31% 21% 22% 30% 27%
Have never heard of it 164 81 83 62 102 33 79 52 131 138 12 7 26 64 100 29 42 41 51 75 80 155
32%ac 27% 39%xa 24% 40%xc 31% 34% 30% 32% 33% 26% 34% 31% 32% 32% 26% 27% 39% 40%B 38% 25% 30%
Don't know 8 4 4 4 5 * 5 3 8 6 2 - 3 - 8 1 2 2 3 5 6 11
2% 2% 2% 1% 2% * 2% 2% 2% 1% 4% - 3% - 3%x 1% 1% 2% 2% 3% 2% 2%
Combinations - Summary net
Informed 41 23 18 30 11 7 18 16 34 27 10 2 14 11 30 14 14 5 8 20 28 48
8%dn 8% 9% 129%xd 4% 7% 8% 9% 8% 6% 21%xn 7% 17%xn 6% 10% 12% 9% 4% 7% 10% 9% 9%
Not informed 461 271 189 224 236 99 209 153 362 390 33 20 67 189 271 98 138 98 117 170 281 451
90%coqv 91% 89% 87% 94%xc 93% 90% 89% 90% 92%xoq  74% 93% 79% 94%v 88% 87% 90% 94% 91% 87% 89% 88%
Not very/Not at all 297 190 107 162 135 66 130 101 231 252 22 13 41 125 172 69 96 57 66 95 201 296
informed 58%bq 64%xb 50% 63% 53% 62% 56% 59% 57% 60% 48% 59% 49% 62% 55% 61% 63% 55% 51% 49% 64% 58%
Have at least heard of 338 212 125 192 146 73 147 117 265 278 31 14 55 136 202 83 110 61 74 115 229 344
it 66%bdD 71%xb 59% 74%xd 58% 69% 64% 68% 66% 66% 70% 66% 66% 68% 65% 73%D 72%D 59% 58% 59% 73% 67%
Net informed -419 -249 -171 -194 -225 91 -191 -137 -328 -363 -24 -19 -52 -178 -242 -85 -125 -93 -109 -150 -253 -403
-82% -83% -81% -75% -89% -86% -83% -80% -81% -86% -53% -86% -62% -89% -78% -75% -81% -90% -85% 77% -80% -79%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 42
Q7(e). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Synthetic biology
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 a7 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
Very well informed 4 1 1 2 4 . - - 1 1 1 - * 1 1 - - . - 1 2 4 6
1% 1% 1% 1% 1% - - - 1% 1% 1% - 1% 2% 4%x - - - - 2% 1% 1% 1%
Fairly well informed 37 4 10 24 34 1 2 * 8 12 14 - 7 1 2 2 8 9 1 4 18 24 42
% 8% 9% 7% 8% 2% 7% 3% 7% 9% 8% - 12% 3% 5% 4% 19% 14% 3% 6% 9% 8% 8%
Not very well informed 160 18 34 104 133 13 10 5 31 42 60 6 16 9 14 13 14 16 17 27 52 108 160
31% 37% 32% 30% 31% 30% 41% 30% 24% 33% 34% 25% 27% 21% 39% 29% 33% 25% 42% 399%hm 27% 34% 31%
Not at all informed 136 11 28 93 112 14 6 4 41 25 45 9 19 13 9 11 5 16 11 19 43 93 136
27% 23% 26% 27% 26% 32% 25% 28% 33%i 20% 26% 40% 33% 29% 24% 25% 11% 24% 27% 27% 22% 30% 27%
Have never heard of it 164 14 32 114 136 16 7 5 43 46 48 8 16 19 10 19 16 22 11 15 75 80 155
32%s 29% 30% 33% 32% 36% 28% 33% 34% 36%s 27% 35% 27% 43%s 27% 42%s 37% 33% 28% 22% 38% 25% 30%
Don't know 8 * 3 5 7 - - 1 1 * 6 - - 1 * - - 3 - 3 5 6 11
2% 1% 3% 2% 2% - - 6% 1% * 3% - - 3% 1% - - 4% - a%i 3% 2% 2%
Combinations - Summary net
Informed 41 5 10 26 38 1 2 * 10 13 15 - 8 2 3 2 8 9 1 5 20 28 48
8% 10% 10% 8% 9% 2% % 3% 8% 10% 9% - 13% 5% 8% 4% 19% 14% 3% 8% 10% 9% 9%
Not informed 461 43 94 311 381 42 24 14 114 113 153 22 51 42 34 44 35 54 39 60 170 281 451
90%(| 89% 88% 91% 89% 98% 93% 91% 91% 89% 88% 100% 87% 92% 90% 96% 81% 82% 97% 88% 87% 89% 88%
Not very/Not at all 297 29 62 197 244 27 17 9 72 67 105 14 35 23 24 25 19 32 28 45 95 201 296
informed 58% 60% 58% 58% 57% 62% 66% 58% 57% 53% 60%q 65% 60% 50% 63% 54% 44% 49% 69% 66% 49% 64% 58%
Have at least heard of 338 34 72 223 283 27 18 9 81 80 121 14 42 25 27 27 27 41 29 51 115 229 344
it 66% 70% 67% 65% 66% 64% 72% 61% 65% 64% 69% 65% 73% 55% 2% 58% 63% 63% 72% 74%m| 59% 73% 67%
Net informed -419 -38 -84 -285 -342 -41 22 13 -105 -100 -138 22 -43 -40 -31 -42 27 -45 -38 -55 -150 -253 -403
-82% -80% -78% -83% -80% -97% -87% -88% -83% -79% -79% -100% -74% -88% -82% -92% -63% -69% -95% -80% 77% -80% -79%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Synthetic biology

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Table 43
Q7(e). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

4 2 2 1 1 1 - - 2 1 2 1 - 1 - 2 2 - - 2 4 6
1% 1% 1% * 1% 1% - - 1% * 1% 2% - 5% - * 6%x0 - - 1% 1% 1%

37 11 26 19 7 8 12 * 9 16 20 12 2 6 * 30 3 4 1 18 24 42
7% 7% 8% 9% 6% 9% 8% 2% 4% 8% 13%xh 14%xh 11% 26% 4% 7% 9% 11% 4% 9% 8% 8%

160 51 107 72 43 35 50 5 55 68 59 29 8 9 3 129 8 12 8 52 108 160
31% 32% 31% 35% 40% 38% 34% 22% 28% 34% 39%xh 35% 39% 35% 28% 32% 25% 29% 36% 27% 34% 31%

136 38 99 48 29 23 38 2 53 53 40 25 9 7 2 112 9 11 2 43 93 136
27% 24% 29% 23% 27% 25% 26% 9% 27% 27% 26% 30% 40% 27% 22% 28% 29% 26% 10% 22% 30% 27%

164 53 109 64 24 22 45 15 74 59 30 15 2 2 4 129 9 13 10 75 80 155
32%: 33% 32% 31% 22% 23% 30% 62% 38%jk 30%j 20% 19% 11% 7% 46% 32% 28% 33% 48% 38% 25% 30%

8 6 3 2 3 3 2 1 3 2 2 1 - - - 6 1 1 * 5 6 11
2% 4%xb 1% 1% 3% 4% 1% 5% 2% 1% 1% 1% - - - 2% 3% 2% 2% 3% 2% 2%

net

41 13 28 20 8 9 12 * 10 16 22 13 2 8 * 32 4 4 1 20 28 48
8% 8% 8% 10% 8% 10% 8% 2% 5% 8% 14%xhi 15%xh 11% 31% 4% 8% 14% 11% 4% 10% 9% 9%

461 141 315 184 96 80 133 23 182 179 129 69 19 17 9 370 26 35 20 170 281 451
90%j 88% 91% 89% 89% 86% 90% 93% 93%jk 90%j 85% 84% 89% 69% 96% 91% 83% 88% 94% 87% 89% 88%

297 89 205 121 72 58 88 8 108 121 99 54 17 15 5 241 17 22 10 95 201 296
58% 56% 59% 58% 67% 63% 60% 31% 55% 61% 65% 65% 79% 62% 50% 59% 55% 55% 46% 49% 64% 58%

338 102 233 141 80 67 100 8 118 137 121 67 19 23 5 273 22 26 11 115 229 344
66% 64% 68% 68% 75% 73% 68% 33% 60% 69% 79%xhi 81%xh 89% 93% 54% 67% 69% 66% 50% 59% 73% 67%

-419 -129 -287 -164 -88 -70 -120 22 -172 -163 -107 -57 -17 -10 -9 -338 21 31 -20 -150 -253 -403
-82% -80% -83% -79% -82% -76% -82% -91% -88% -82% -70% -68% -79% -38% -92% -83% -69% -77% -91% -77% -80% -79%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 44
Q7(e). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Synthetic biology
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © () (0] [0)] K [0] (m) (n) ) (9] @ (0] (s) ® ()] U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53 20% 27 234 161 263 86* 256 42+ 56* 341 169 132 166 63* 75+ 41* 32| 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 4 4 - 1 * 1 - - 1 1 3 1 * 2 3 1 3 * * 1 * - 2 - 2 4 6
1% 1% - 2% 1% 1% - - 5% * 2% * * 1% 6% 2% 1% * * 1% 1% - 4%x - 1% 1% 1%
Fairly well informed 37 31 7 3 4 18 3 2 6 12 23 12 3 21 6 6 30 7 6 16 6 5 3 1 18 24 42
7%bk 12%xb 3% % 6% 9% 6%  13%  23% 5% 14%xkI 5% 3% 8% 14% 10% 9% 4% 5% 9% 9% % 8% 2% 9% 8% 8%
Not very well informed 160 I 114 46 21 24 67 15 9 12 67 60 85 16 77 17 21 112 48 34 53 32 16 15 10 52 108 160
31%bl 44%xb 19% 41%  35%  34%  28%  43% @ 44%  29% 37%I 32% 19% 30% 40% 36% 33% 29% 26% 32% 51%xrsu  21% 38% 31%| 27%  34%  31%
Not at all informed 136 | 48 88 8 23 45 17 5 6 66 40 65 31 70 9 17 94 42 38 45 7 24 13 8 43 93 136
27%at 18% 36%xa  16%  33%c  23%  32%  27%  22% = 28% 25% 25% 36%x 27% 21% 31% 28% 25% 29%t 27% 12% 33%t 32t 26%| 22%  30%  27%
Have never heard of it 164 | 62 101 15 17 60 18 3 2 87 34 100 30 83 8 11 97 67 50 50 17 27 7 12 75 80 155
32%ajp 24% 41%x3) 30% 25% 31% 34% 17% 7% 37%x 21% 38%xj 35%j 33% 19% 20% 28% 40%xp 38%v 30% 27% 36% 18% 37% 38% 25% 30%
Don't know 8 3 5 2 1 4 - - - 1 2 * 6 3 - - 5 4 2 3 - 2 - 1 5 6 11
2%ik 1% 2% 5%i 1% 2% - - - * 1% * 7%xk 1% - - 1% 2% 2% 2% - 3% - 4% 3% 2% 2%
Combinations - Summary net
Informed 41 34 7 4 4 19 3 2 8 13 26 12 3 23 9 7 33 8 7 17 6 5 5 1 20 28 48
8%bikq 13%xb 3% 8% 6%  10% 6%  13%  28% 5% 16%xkI 5% 3% 9% 20% 12% 10% 5% 5% 10% 10% % 13% 2%|  10% 9% 9%
Not informed 461 I 224 235 a4 64 172 50 17 20 220 134 250 77 230 34 49 303 158 123 147 57 68 36 30 170 281 451
90%aj 86% 95%x 8} 87% 93% 88% 94% 87% 2% 94%xe 83% 95%xj 90% 90% 80% 88% 89% 93% 93% 88% 90% 90% 87% 94% 87% 89% 88%
Not very/Not at all 297 162 134 29 46 112 32 14 18 133 100 150 47 147 26 38 206 91 73 97 40 40 28 18 95 201 296
informed 58% 62% 54% 57%  68%  57% 61%  70% 66%  57% 62% 57% 55% 57% 61% 67% 60% 54% 55% 59% 63% 54% 70% 56% 49%  64%  58%
Have at least heard of 338 196 141 33 51 131 35 16 25 146 125 162 50 170 34 45 239 98 79 114 46 46 33 19 115 229 344
it 66%bq 75%xb 57% 65% 4%  67% 66%  83% 93%  62% 78%xkl  62% 58% 66% 81% 80%m 70%xq 58% 60% 69% 73% 61% 82%xru  59% 59%  73%  67%
Net informed -419 -190 229 -40 59 -153 -47 -15 12 207 -108 237 74 207 25 42 269 -150 -116 -130 51 63 30 29 150  -253  -403
-82%) -73% -93% -79%  -86%  -78%  -89%  -75%  -45%  -89% -67% -90% -87% -81% -60% -75% -79% -89% -88% -78% -80% -83% 75%  -91%|  -77%  -80%  -79%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 45
Q7(f). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Climate change
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
03] @) (b) © (d) (e) ® @ () (n) () () @ ) W) )] (B) © (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45 20%* 84* 200 310 113* 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 138 77 61 81 57 31 67 39 107 115 9 6 23 44 94 42 43 20 29 48 86 134
27% 26% 29% 31% 23% 29% 29% 23% 26% 27% 20% 29% 27% 22% 30%x 37%C 28% 19% 22% 25% 27% 26%
Fairly well informed 271 159 112 137 134 53 123 95 218 221 27 13 47 115 157 64 89 54 58 108 169 277
53% 53% 53% 53% 53% 50% 53% 55% 54% 52% 60% 59% 56% 57% 51% 56% 58%D 52% 45% 55% 54% 54%
Not very well informed 73 43 31 33 40 13 31 29 60 62 7 2 10 34 39 6 15 22 30 30 42 72
14%AB 14% 14% 13% 16% 12% 13% 17% 15% 15% 15% 8% 12% 17% 13% 5% 10% 21%AB 23%xAB  15% 13% 14%
Not at all informed 24 17 7 8 16 9 8 7 15 22 1 1 2 7 17 2 6 8 8 7 16 23
5% 6% 3% 3% 6% 9% 4% 4% 4% 5% 1% 4% 2% 4% 5% 2% 4% 8% 6% 4% 5% 5%
Have never heard of it 1 1 * - 1 - 1 - 1 * 1 - 1 - 1 - - - 1 1 1 2
* * * - * - 1% - * * 2%xn - 1% - * - - - 1% 1% * *
Don't know 3 1 1 - 3 - - 3 3 1 1 - 1 - 3 - - - 3 1 1 2
* * 1% - 1% - - 1% 1% * 3%xn - 2% - 1% - - - 2%x 1% * *
Combinations - Summary net
Informed 409 236 173 217 192 84 191 134 325 336 35 19 70 159 250 105 132 74 87 156 255 411
80%CD 79% 82% 84%xd 76% 79% 82% 78% 80% 80% 79% 88% 83% 79% 81% 93%xCD  86%xCD  71% 68% 80% 81% 81%
Not informed 99 I 61 38 41 58 22 41 36 76 84 8 3 13 42 57 8 21 30 39 38 59 97
19%AB 20% 18% 16% 23% 21% 18% 21% 19% 20% 18% 12% 15% 21% 18% 7% 14% 29%XAB  30%xAB  19% 19% 19%
Not very/Not at all 97 I 60 37 41 57 22 39 36 75 84 7 3 12 42 56 8 21 30 38 37 58 95
informed 19%AB 20% 18% 16% 22% 21% 17% 21% 19% 20% 16% 12% 14% 21% 18% 7% 14% 29%xAB 29%xAB 19% 18% 19%
Have at least heard of 506 296 210 258 248 107 230 170 400 420 43 22 82 200 306 113 154 104 125 193 313 506
it 99%o0qD 99% 99% 100% 99% 100% 99% 99% 99% 100%o0q 95% 100% 97% 100% 99% 100% 100%D 100% 97% 99% 99% 99%
Net informed 310 175 135 176 134 62 150 98 248 252 27 17 57 117 193 97 111 43 48 118 196 314
61%dCD 59% 64% 68%xd 53% 58% 65% 57% 62% 60% 61% 75% 68% 58% 62% 86%XBCD  72%xCD  42% 37% 61% 62% 62%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Climate change

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Table 46
Q7(f). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

138 12 30 94 111 11 12 3 34 35 43 6 18 9 11 13 12 19 8 16 48 86 134
27% 25% 28% 28% 26% 26% 49% 18% 27% 28% 25% 27% 31% 21% 29% 27% 27% 29% 20% 23% 25% 27% 26%

271 26 62 176 235 17 11 9 63 73 99 7 33 23 22 23 28 40 21 38 108 169 277
53% 54% 58% 52% 5506x 39% 41% 58% 50% 58% 57% 31% 57% 51% 59% 50% 66% 60% 51% 56% 55% 54% 54%

73 8 11 51 59 11 1 3 22 11 25 8 6 9 3 6 1 7 11 8 30 42 72
14% 16% 11% 15% 14% 25% 5% 18% 18% 9% 15% 35% 10% 19% 8% 14% 3% 10% 26% 12% 15% 13% 14%

24 1 1 21 18 4 1 1 5 5 7 1 1 3 2 2 2 - 1 6 7 16 23
5%0) 3% 1% 6% 4% 10% 5% 7% 4% 4% 4% 6% 1% 6% 4% 4% 4% - 3% 9%x 4% 5% 5%

1 - 1 - 1 - - - - 1 * - - - - 1 - - - * 1 1 2

* - 1% - * . - - - 1% * - . - . 2% - . - * 1% * *

3 1 1 - 3 - - - 1 1 - - - 1 - 1 - - - - 1 1 2

* 3%c 1% - 1% - - - 1% 1% - - - 3%j - 3% - - - - 1% * *

net

409 38 93 271 346 28 23 12 97 108 141 13 51 33 33 35 40 59 29 54 156 255 411
80% 78% 86% 79% 81% 65% 90% 76% 7% 86% 81% 58% 88%6h 72% 88% 7% 93% 90%jm 71% 79% 80% 81% 81%

99 9 14 71 7 15 2 4 27 17 33 9 7 11 5 9 3 7 12 15 38 59 97
199%b) 19% 13% 21% 18% 35% 10% 24% 22%I 13% 19%q 42% 12% 25% 12% 20% 7% 10% 29% 21% 19% 19% 19%

97 9 13 71 76 15 2 4 27 16 33 9 7 11 5 8 3 7 12 14 37 58 95
19%bj 19% 12% 21% 18% 35% 10% 24% 22%I 13% 19%q 42% 12% 25% 12% 18% 7% 10% 29% 21% 19% 18% 19%

506 47 105 342 423 43 26 15 124 124 174 22 58 44 37 44 43 66 40 68 193 313 506
99%o 97% 98% 100%ab 99% 100% 100% 100% 99% 98% 100%0 100% 100% 97% 100% 95% 100% 100% 100% 100% 99% 99% 99%

310 28 79 199 269 13 21 8 70 91 108 4 44 21 28 26 37 52 17 39 118 196 314
61% 59% 74%xc 58% 63%x 30% 80% 51% 55% 72%xhmos  62% 17% 76%xhms  47% 75%xhm 57% 85% 80%xhjmos 41% 57% 61% 62% 62%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Climate change

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Table 47
Q7(f). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ i .
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

138 a4 94 58 37 28 44 4 50 58 44 26 8 2 4 112 10 11 5 48 86 134
27% 28% 27% 28% 35% 31% 30% 15% 26% 29% 29% 31% 38% 9% 46% 28% 32% 26% 22% 25% 27% 26%

271 80 188 114 61 55 82 14 97 111 84 43 9 20 4 221 16 17 12 108 169 277
53% 50% 54% 55% 57% 60% 56% 56% 50% 56% 56% 52% 40% 81% 44% 54% 52% 43% 57% 55% 54% 54%

73 21 52 25 5 6 13 4 33 23 16 11 2 2 1 52 5 9 4 30 42 72
14%def 13% 15% 12%d 5% 6% 9% 18% 17% 12% 11% 13% 10% 8% 10% 13% 16% 23% 20% 15% 13% 14%

24 14 10 8 4 3 5 1 15 5 7 3 3 1 - 20 - 3 - 7 16 23
5%b) 9%xb 3% 4% 3% 3% 4% 5% 8%xi 2% 5% 4% 12% 2% - 5% - 8% - 4% 5% 5%

1 * 1 * - * * - * - - - - - - 1 - - - 1 1 2

* * * * N * * - * - - - - - - * - - - 1% * *

3 1 1 1 - - 1 1 - 1 - - - - - 3 - - - 1 1 2

* 1% * 1% - - 1% 5% - 1% - - - - - 1% - - - 1% * *

net

409 124 281 172 99 84 126 17 147 169 128 69 17 23 9 333 26 28 17 156 255 411
80% 7% 81% 83% 92%xc 90%x 86%x 71% 75% 85%xh 84%h 83% 78% 90% 90% 82% 84% 69% 80% 80% 81% 81%

99 35 63 34 9 9 19 6 48 28 24 14 5 2 1 73 5 12 4 38 59 97
19%defi 22% 18% 16%d 8% 10% 13% 24% 25%xij 14% 16% 17% 22% 10% 10% 18% 16% 31% 20% 19% 19% 19%

97 35 62 33 9 9 19 6 48 28 24 14 5 2 1 71 5 12 4 37 58 95
19%defi 22% 18% 16%d 8% 9% 13% 24% 25%xi 14% 16% 17% 22% 10% 10% 18% 16% 31% 20% 19% 18% 19%

506 158 343 205 108 92 145 23 195 197 152 83 21 25 9 404 31 40 22 193 313 506
99% 99% 99% 99% 100% 100% 99% 95% 100% 99% 100% 100% 100% 100% 100% 99% 100% 100% 100% 99% 99% 99%

310 89 219 139 90 75 107 12 99 141 105 55 12 20 8 260 21 16 13 118 196 314
61%h| 55% 63% 67%x 83%xcf 81%xc 73%XxC 47% 51% 71%xh 69%xh 66%h 56% 81% 80% 64%x 68% 39% 59% 61% 62% 62%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 48
Q7(f). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Climate change
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © () (0] [0)] K [0] (m) (n) ) (9] @ (0] (s) ® ()] U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53%* 20%* 277 234 161 263 86* 256 42+ 56* 341 169 132 166 63* 75* 41* 327 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 138 88 49 17 20 64 11 3 13 72 50 78 10 83 14 15 110 28 29 54 24 10 16 4 48 86 134
27%blqu 34%xb 20% 33%  29%  33%x 20%  15% = 47% = 31% 31%I 30%I 12% 32% 34% 26% 32%xq 17% 22% 32%u 38%u 14% 40%ru 12%|  25%  27%  26%
Fairly well informed 271 148 123 27 35 102 30 14 12 115 90 137 45 132 24 36 178 93 73 85 35 41 19 17 108 169 277
53% 57% 50% 53%  50%  52%  57%  69% = 45%  49% 56% 52% 52% 52% 56% 64% 52% 55% 56% 51% 55% 55% 48% 51%| 55%  54%  54%
Not very well informed 73 17 56 6 9 23 11 1 2 35 17 42 15 36 4 5 42 32 18 20 3 20 4 9 30 42 72
14%a 6% 23%xal  12%  14%  12%  20% 6% 8%  15% 10% 16% 18% 14% 10% 9% 12% 19% 13% 12% 5% 27%xrst  11% 27% 15%  13%  14%
Not at all informed 24 | 7 17 1 4 6 2 2 - 10 5 6 14 3 - 1 10 14 11 8 1 2 1 2 7 16 23
5%akp 3% %a 2% 6% 3% 3%  10% - 4% 3% 2% 16%Xxjk 1% - 1% 3% 9%xp 8% 5% 2% 3% 1% 5% 4% 5% 5%
Have never heard of it 1 1 * * 1 - - - - 1 - - 1 * - - * 1 1 - - - - * 1 1 2
* * * 1% 1% - - - - * - - 1% * - - * 1% 1% - - - - 1% 1% * *
Don't know 3 1 1 - - - - - - 1 - 1 1 1 - - 1 1 - - - 1 - 1 1 1 2
* * 1% - - - - - - 1% - * 2% * - - * 1% - - - 2% - 4% 1% * *
Combinations - Summary net
Informed 409 237 172 43 54 166 41 16 25 186 140 214 55 215 38 50 288 121 103 139 59 52 36 20 156 255 411
80%blqu 90%xb 70% 86%  79%  85%x  77%  84%  92%  80% 87%xI 82%l 63% 84% 90% 89% 85%xq 71% 78% 84%u 93%xru  69% 88% 63%| 80%  81%  81%
Not informed 99 24 74 7 14 29 12 3 2 46 21 a7 30 40 4 6 51 47 29 27 4 22 5 11 38 59 97
19%ajpt 9% 30%x3a} 14% 21% 15% 23% 16% 8% 20%) 13% 18% 35%xjk 15% 10% 11% 15% 28%xp 22%t 16% 7% 30%xst 12% 33% 19% 19% 19%
Not very/Not at all 97 23 74 7 13 29 12 3 2 45 21 47 29 39 4 6 51 46 28 27 4 22 5 10 37 58 95
informed 19%ajpt 9% 30%xa  14% 20% 15% 23% 16% 8% 19% 13% 18% 34%xjk  15% 10% 11% 15% 27%xp 219%t 16% 7% 30%xst  12% 32% 19% 18% 19%
Have at least heard of 506 260 246 51 68 194 53 20 27 231 161 261 83 254 42 56 339 167 131 166 63 74 41 31 193 313 506
it 99%| 99% 99% 99% 99%  100%  100%  100%  100% 99% 100% 100% 97% 99% 100% 100% 100% 99% 99% 100% 100% 98% 100% 95% 99% 99% 99%
Net informed 310 212 98 36 40 137 29 13 23 140 119 167 24 176 34 44 237 73 74 112 55 29 31 10 118 196 314
61%blqu 81%xb 40% 71%  58%  71%xi  54%  68%  83%  60% 74%xI 64%I 28% 69% 80% 79% 69%xq 43% 56%Uu 67%Uu 87%xrsu_ 39% 76%ru  31%|  61%  62%  62%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 49
Q7(g). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Economics and the way the economy works
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 56 28 28 33 23 17 19 20 39 45 5 3 11 18 39 15 17 10 13 24 32 56
11% 9% 13% 13% 9% 16%f 8% 12% 10% 11% 11% 16% 13% 9% 12% 13% 11% 10% 10% 12% 10% 11%
Fairly well informed 205 114 91 107 98 40 92 72 165 171 16 10 33 87 118 47 71 38 45 85 122 207
40% 38% 43% 42% 39% 38% 40% 42% 41% 41% 35% 44% 39% 43% 38% 42% 46% 36% 35% 44% 39% 41%
Not very well informed 163 98 65 69 9 34 73 56 129 134 17 5 28 68 94 36 45 36 44 57 102 159
32%c} 33% 31% 27% 37%xc 32% 32% 33% 32% 32% 38% 25% 33% 34% 30% 32% 29% 34% 35% 29% 32% 31%
Not at all informed 71 47 24 44 28 13 40 18 58 61 4 2 9 23 48 14 20 17 19 26 47 73
14% 16% 11% 17% 11% 12% 17% 10% 14% 14% 8% 11% 10% 11% 16% 12% 13% 16% 15% 13% 15% 14%
Have never heard of it 11 9 2 4 7 2 6 3 9 9 1 1 2 4 7 1 1 3 6 2 9 11
2% 3% 1% 2% 3% 2% 3% 2% 2% 2% 3% 4% 3% 2% 2% 1% 1% 3% 4% 1% 3% 2%
Don't know 4 2 1 1 3 - 1 3 4 2 2 - 2 - 4 - - 1 2 1 3 4
1% 1% 1% * 1% - * 2% 1% * 2%xn - 2% - 1% - - 1% 2% 1% 1% 1%
Combinations - Summary net
Informed 261 143 118 140 121 57 111 92 204 217 21 13 44 105 157 62 87 48 57 109 154 263
51%3 48% 56% 54% 48% 54% 48% 54% 50% 51% 46% 60% 52% 52% 51% 55% 57% 46% 45% 56% 49% 52%
Not informed 245 153 92 117 128 49 119 77 196 204 22 9 38 96 150 51 66 55 69 85 158 243
48% 51%x 43% 45% 51% 46% 52% 45% 49% 48% 49% 40% 46% 48% 48% 45% 43% 53% 54% 44% 50% 48%
Not very/Not at all 234 145 90 113 121 47 113 74 187 195 21 8 36 91 143 50 65 52 63 83 149 232
informed 46% 49% 42% 44% 48% 44% 49% 43% 46% 46% 46% 36% 43% 46% 46% 44% 42% 50% 49% 43% 47% 45%
Have at least heard of 495 287 208 253 242 105 224 167 391 411 42 21 80 196 299 112 152 100 121 192 303 495
it 97% 96% 98% 98% 96% 98% 97% 97% 97% 98% 93% 96% 95% 98% 97% 99% 99%xD 97% 94% 98% 96% 97%
Net informed 16 -11 27 23 -7 8 -8 15 8 13 -1 4 5 9 7 10 21 -7 -12 24 -4 20
3%adfhoCD -4% 13%xa 9%xd -3% 8%xfh -3% 9%xfh 2% 3%0 -3% 20% 6%0]| 5% 2% 9%xC 14%xCD -7% -9% 12% -1% 4%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Economics and the way the economy works

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it

Don't know

Combinations - Summar

Informed
Not informed

Not very/Not at all
informed

Have at least heard of

it
Net informed
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Table 50
Q7(g). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

56 5 10 39 50 4 2 1 14 16 20 3 6 4 3 4 9 9 2 9 24 32 56
11% 11% 10% 12% 12% 8% 8% 5% 11% 13% 11% 13% 11% 9% 9% 9% 21% 14% 5% 13% 12% 10% 11%

205 17 49 137 162 22 13 8 38 52 73 4 18 16 14 13 25 24 19 30 85 122 207
40%dh 35% 45% 40% 38% 51% 50% 52% 30% 41% 42% 19% 30% 35% 38% 29% 57% 36% 48% 43% 44% 39% 41%

163 20 35 105 141 9 8 4 50 40 51 9 26 15 15 18 7 23 12 16 57 102 159
32% 41% 32% 31% 33% 21% 33% 28% 40%xs 32% 29% 41% 45%xjs 34% 41% 39% 17% 34% 30% 23% 29% 32% 31%

71 5 10 52 60 9 2 1 17 16 26 5 6 6 4 10 2 10 5 11 26 47 73
14% 10% 10% 15% 14% 20% 9% 5% 14% 13% 15% 21% 10% 14% 11% 22% 5% 16% 12% 16% 13% 15% 14%

11 2 1 8 10 - - 1 5 2 3 1 2 2 1 1 - - 2 1 2 9 11
2% 3% 1% 2% 2% . - 4% 4% 1% 2% 5% 3% 5% 2% 2% - . 5% 2% 1% 3% 2%

4 - 3 1 3 - - 1 1 - 1 - - 1 - - - - - 1 1 3 4
1% - 3%xc * 1% - - 6% 1% - 1% - - 3% - - - - - 2% 1% 1% 1%

net

261 22 59 176 212 25 15 9 51 68 93 7 24 20 17 17 34 33 21 39 109 154 263
51%h| 46% 55% 52% 50% 59% 58% 57% 41% 54%0 53% 32% 41% 44% 46% 38% 78% 50% 52% 57%h 56% 49% 52%

245 26 46 165 211 18 11 6 73 58 80 15 34 24 20 29 9 33 19 28 85 158 243
48% 54% 42% 48% 50% 41% 42% 37% 58%6xs 46% 46% 68% 59% 53% 54% 62%is 22% 50% 48% 41% 44% 50% 48%

234 24 45 157 201 18 11 5 68 57 77 14 32 22 19 28 9 33 17 27 83 149 232
46% 51% 42% 46% 47% 41% 42% 34% 54% 45% 44% 63% 55% 47% 52% 61%is 22% 50% 42% 39% 43% 47% 45%

495 46 104 333 413 43 26 14 119 125 169 21 56 42 36 45 43 66 38 65 192 303 495
97%m 97% 97% 97% 97% 100% 100% 91% 95% 99%m 97% 95% 97% 92% 98% 98% 100% 100%m 95% 96% 98% 96% 97%

16 -4 13 12 1 8 4 3 -22 10 12 -8 -10 -4 -3 -11 24 * 2 10 24 -4 20
3%adimno_ -8% 12%xac 3%a * 18% 17% 20% -17% 8%ximng _ 7%xImno_-36% -17% 9% 7% -25% 56% * 5% 15%xjlmng_ 12% -1% 4%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 51
Q7(g). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Economics and the way the economy works
Base : All adults aged 16+ in the UK
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © () ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
Very well informed 56 16 40 28 19 12 18 1 18 23 27 14 - 1 4 42 5 6 4 24 32 56
11% 10% 12% 13% 18%x 13% 12% 6% 9% 12% 18%xhi 17% - 4% 42% 10% 16% 14% 18% 12% 10% 11%
Fairly well informed 205 53 149 88 53 42 66 5 72 81 57 41 11 14 5 161 13 17 11 85 122 207
40%3 33% 43% 43% 50%x 46% 45% 20% 37% 41% 38% 49% 54% 57% 48% 40% 43% 41% 49% 44% 39% 41%
Not very well informed 163 57 106 61 23 18 43 12 70 60 41 19 7 5 1 138 9 8 5 57 102 159
32%de 36% 31% 30%e 22% 20% 30% 48% 36% 30% 27% 23% 31% 22% 10% 34% 28% 20% 21% 29% 32% 31%
Not at all informed 71 27 43 22 11 17 16 4 26 32 25 9 3 4 - 56 2 9 3 26 a7 73
14% 17% 12% 11% 10% 18%cd 11% 18% 13% 16% 16% 11% 15% 18% - 14% 8% 23% 12% 13% 15% 14%
Have never heard of it 11 4 7 7 1 3 4 1 9 2 1 - - - - 9 1 - - 2 9 11
2% 3% 2% 3% 1% 3% 3% 2% 59%xij 1% 1% - - - - 2% 3% - - 1% 3% 2%
Don't know 4 3 1 1 - - - 1 1 1 1 - - - - 2 1 1 - 1 3 4
1% 2% * * - - - 5% * * 1% - - - - 1% 3% 2% B 1% 1% 1%
Combinations - Summary net
Informed 261 69 189 116 72 55 84 6 90 104 84 55 11 15 9 203 18 22 15 109 154 263
51%3af 43% 55%a 56% 67%xc 59% 57% 26% 46% 52% 55% 66%xh 54% 61% 90% 50% 59% 55% 67% 56% 49% 52%
Not informed 245 88 156 91 35 38 63 17 104 94 67 28 10 10 1 203 12 17 7 85 158 243
48%dk 55%Xx 45% 44%d 33% 41% 43% 69% 53%k 47% 44% 34% 46% 39% 10% 50% 38% 43% 33% 44% 50% 48%
Not very/Not at all 234 84 149 84 35 35 59 16 95 92 66 28 10 10 1 194 11 17 7 83 149 232
informed 46%dk 52% 43% 40% 32% 38% 40% 66% 49%k 47% 44% 34% 46% 39% 10% 48% 36% 43% 33% 43% 4% 45%
Have at least heard of 495 153 338 199 107 90 143 22 186 196 150 83 21 25 9 397 30 40 22 192 303 495
it 97% 96% 98% 96% 99% 97% 97% 92% 95% 99% 99% 100% 100% 100% 100% 97% 94% 98% 100% 98% 96% 97%
Net informed 16 -19 33 25 37 17 21 -10 -14 10 17 27 2 5 8 * 6 5 7 24 -4 20
3%ho -12% 10%xa 12%x 34%xcef 19%Xx 14%x -43% -7% 5% 11%xhi 32%xhij 7% 21% 80% * 20%Xx0 12% 34% 12% -1% 4%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 73

Final
Table 52
Q7(g). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Economics and the way the economy works
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
® (@) () © (d) () ® © () (0] [0)] K [0] (m) (n) ) (9] @ (0] (s) ® ()] U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53 20% 27 234 161 263 86* 256 42+ 56* 341 169 132 166 63* 75+ 41* 32| 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 56 43 13 8 6 26 3 6 3 25 24 27 6 35 4 7 41 15 11 25 9 4 7 1 24 32 56
11%b 16%xb 5% 15% 9%  14% 5%  30% @ 13%  11% 15% 10% % 14% 10% 13% 12% 9% 9% 15% 13% 5% 17% 3%|  12%  10%  11%)
Fairly well informed 205 120 85 23 18 76 28 6 15 97 61 118 25 110 23 29 145 60 51 69 29 28 16 11 85 122 207
40%bd! 46%xb 34% 45%d  26%  39%  54%  33%  54%  42%d 38% 45%xI 30% 43% 55% 52% 42% 36% 38% 42% 46% 37% 41% 35%| 44%  39%  41%
Not very well informed 163 66 96 11 29 61 12 5 6 84 54 83 26 83 14 19 107 56 43 43 18 31 13 15 57 102 159
32%a 25% 39%xal  22%  42%c  32%  22%  23%  21%  36% 34% 32% 30% 32% 33% 34% 31% 33% 32% 26% 28% 42%s 32%  48%| 29% < 32%  31%
Not at all informed 71 30 41 7 13 28 10 2 2 24 22 29 20 23 1 1 39 33 23 26 8 7 4 3 26 47 73
14%ip 12% 17% 14%  19%  14%  18%  10% 8%  10% 13% 11% 24%xk 9%0 3% 1% 11% 19%xp 17% 16% 13% 10% 9% 10%| 13%  15%  14%
Have never heard of it 11 1 10 1 2 2 1 1 1 3 1 5 5 4 - - 8 3 4 3 - 3 1 - 2 9 11
2%a * 4%xa} 2% 3% 1% 1% 5% 3% 1% 1% 2% 6%X] 1% - - 2% 2% 3% 2% - 5% 2% - 1% 3% 2%
Don't know 4 2 2 1 1 1 - - - - - - 4 1 - - 1 2 1 1 - 1 - 1 1 3 4
1% 1% 1% 2% 1% * - - - - - - 4%xjk * - - * 1% * * - 1% - 4% 1% 1% 1%
Combinations - Summary net
Informed 261 163 98 31 24 102 31 12 18 122 85 145 31 145 27 36 186 75 62 94 38 32 23 12 109 154 263
51%bdlg 62%xb 40% 61%d  35%  53%d 59%  62%  67%  52%d 520 5591 37% 57% 65% 65% 54% 45% 47% 56% 60% 43% 57% 38%| 56%  49%  52%
Not informed 245 97 147 19 44 91 22 7 9 112 77 118 51 110 15 20 154 91 70 72 26 42 17 19 85 158 243
48%a 37% 59%xa]  37%  64%xcei 47%  41%  38%  33%  48% 48% 45% 59%xk  43% 35% 35% 45% 54% 53% 43% 40% 56% 43% 58%| 44%  50%  48%,
Not very/Not at all 234 97 137 18 42 89 21 6 8 108 76 112 46 106 15 20 146 89 66 69 26 39 17 19 83 149 232
informed 46%a 37% 55%xa]  36%  61%xcei 46%  41%  33% 30%  46% 47% 43% 53% 2% 35% 35% 43% 5296x 50% 41% 40% 52% 41% 58% 3%  41%  45%
Have at least heard of 495 260 235 49 66 191 52 19 26 230 161 257 77 251 42 56 331 164 127 163 63 71 40 31 192 303 495
it 97%bl 99%xb 95% 97%  96%  98% 99%  95% 97%  99% 999%xI 98%! 90% 98% 100% 100% 97% 97% 96% 98% 100% 94% 98% 96% 9%8% 9% 9%
Net informed 16 | 66 -49 12 20 11 9 5 9 10 8 27 -19 35 12 16 32 -16 8 22 12 -10 6 7 24 -4 20
3%qru 25%xb -20% 23%xei -29% 6% 17% 25% 34% 4% 5% 10%x| -22% 14% 29% 29%m 9%xq -9% -6% 13%xru 19%xru  -13% 14%x -21% 12% -1% 4%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01
Source : Ipsos MORI Social Research Institute
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 53
Q7(h). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Clinical trials
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 19 13 6 11 8 6 7 13 11 5 * 8 2 17 3 4 4 7 4 18 22
4%n| 4% 3% 4% 3% 6% 3% 3% 3% 3% 11%xn 2% 9%xn 1% 5%xu 3% 3% 4% 5% 2% 6% 4%
Fairly well informed 127 73 54 58 69 24 56 47 104 104 11 9 23 53 75 34 54 16 17 53 77 130
25%CD 25% 26% 23% 27% 22% 24% 27% 26% 25% 25% 41% 28% 26% 24% 30%D 35%xCD  16% 13% 27% 24% 25%
Not very well informed 217 113 105 108 109 39 102 77 179 191 11 6 24 95 123 52 66 44 52 88 119 207
43%aoqv 38% 49%a 42% 43% 36% 44% 45% 44% 45%0q 25% 28% 29% 47% 40% 46% 43% 43% 41% 45% 38% 41%
Not at all informed 95 66 29 57 38 21 44 30 74 80 9 4 13 33 62 15 23 27 31 29 70 99
19% 22%xb 13% 22% 15% 19% 19% 17% 18% 19% 21% 16% 16% 16% 20% 13% 15% 26%B 24% 15% 22% 19%
Have never heard of it 47 31 16 23 24 16 22 9 31 34 6 3 13 18 30 10 8 11 19 18 29 47
9%hB 10% 8% 9% 10% 15%xgh 9% 6% 8% 8% 13% 12% 16%xn 9% 10% 9% 5% 11% 15%xB 9% 9% 9%
Don't know 4 2 2 1 3 1 - 3 3 2 2 * 2 * 4 - * 1 3 3 2 5
1% 1% 1% 1% 1% 1% - 2% 1% * 2%xn 1% 2% * 1% - * 1% 2% 2% 1% 1%
Combinations - Summary net
Informed 147 87 60 69 77 30 64 53 117 115 16 9 31 55 91 37 58 20 24 57 95 152
29%CD 29% 28% 27% 31% 28% 28% 31% 29% 27% 36% 43% 37%x 27% 30% 32% 38%XCD  20% 19% 29% 30% 30%
Not informed 359 210 149 188 172 76 167 116 283 305 27 12 51 145 214 76 96 82 102 135 218 353
70%qB 70% 71% 73% 68% 71% 72% 67% 70% 72%q 59% 57% 60% 72% 69% 68% 62% 79%B 79%xB 69% 69% 69%
Not very/Not at all 312 179 133 165 147 59 146 107 252 270 21 10 38 127 185 67 88 71 82 117 189 306
informed 61%o0q 60% 63% 64% 58% 56% 63% 62% 63% 64%x0q 46% 44% 45% 64% 60% 59% 57% 69% 64% 60% 60% 60%
Have at least heard of 458 I 265 193 234 225 89 210 160 369 386 37 19 69 182 276 104 146 92 106 174 284 458
it 90%eqD 89% 91% 91% 89% 84% 91% 93%e 92%xe 91%o0q 82% 87% 82% 91% 89% 91% 95%xD 88% 83% 89% 90% 90%
Net informed -213 -123 -89 -119 -94 -46 -104 -63 -167 -189 -10 -3 -19 -90 -123 -40 -38 -62 -78 -78 -123 -201
-42% -41% -42% -46% -37% -43% -45% -37% -41% -45% -23% -14% -23% -45% -40% -35% -25% -60% -61% -40% -39% -39%

Page 74

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Clinical trials

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Final
Table 54
Q7(h). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

19 2 5 12 19 - * - 5 8 6 1 2 2 4 1 3 1 2 3 4 18 22
4% 3% 5% 4% 4% - 2% - 4% 7% 3% 4% 4% 3% 11%xq 3% 7% 2% 5% 4% 2% 6% 4%

127 17 35 72 109 5 9 5 28 33 48 - 20 8 9 11 12 21 3 24 53 77 130
25%0 36%c 33%xc 21% 26% 11% 34% 30% 22% 26% 28% - 35%h 18% 25% 25% 28% 32% 7% 36%xhjm  27% 24% 25%

217 16 43 153 171 25 15 7 57 44 69 17 25 16 15 15 15 26 23 20 88 119 207
43%ds 33% 40% 45% 40% 57% 60% 45% 46%s 35% 40%s 7% 42% 35% 40% 32% 35% 39% 58% 29% 45% 38% 41%

95 7 14 71 82 9 - 4 22 23 36 1 8 13 5 12 7 13 8 15 29 70 99
19% 15% 13% 21% 19% 21% - 24% 18% 18% 21% 6% 14% 28%h 13% 26% 15% 20% 20% 22% 15% 22% 19%

47 6 8 31 42 4 1 - 12 15 14 3 3 6 4 5 6 5 4 6 18 29 47
9% 13% 7% 9% 10% 10% 5% - 10% 12% 8% 13% 5% 14% 12% 12% 13% 7% 10% 8% 9% 9% 9%

4 - 2 2 4 - - - 1 2 1 - - 1 - 1 1 - - 1 3 2 5
1% - 2% 1% 1% - - - 1% 2% * - - 3% - 3% 2% - - 1% 2% 1% 1%

net

147 19 40 85 128 5 9 5 33 41 54 1 22 10 13 13 15 22 5 27 57 95 152
29%0 39%c 38%xc 25% 30% 11% 36% 30% 26% 33% 31% 4% 38%h 21% 36% 27% 35% 33% 12% 40%xhjm  29% 30% 30%

359 29 65 255 294 38 16 11 91 83 120 21 36 35 24 32 27 44 35 40 135 218 353
70%bs 61% 61% 75%xb 69% 89% 64% 70% 73%Is 66% 69%s 96% 62% 76% 64% 70% 63% 67% 88% 59% 69% 69% 69%

312 23 57 224 252 34 15 11 79 68 105 18 33 28 19 27 22 39 32 35 117 189 306
61%ds 48% 53% 65%xab 59% 79% 60% 70% 63% 53% 60%s 83% 56% 63% 52% 58% 50% 59% 78% 51% 60% 60% 60%

458 42 98 308 380 38 24 15 112 109 159 19 55 38 33 39 37 61 36 62 174 284 458
90% 87% 91% 90% 89% 90% 95% 100% 89% 86% 91% 87% 95% 84% 88% 85% 85% 93% 90% 91% 89% 90% 90%

-213 -10 -25 -171 -166 -33 -7 -6 -59 -42 -66 -20 -14 -25 -10 -19 -12 -22 -31 -13 -78 -123 -201
-42% -22% -23% -50% -39% -78% -29% -39% -47% -33% -38% -91% -24% -55% -28% -42% -27% -33% -76% -19% -40% -39% -39%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 55
Q7(h). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Clinical trials
Base : All adults aged 16+ in the UK
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © () ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
Very well informed 19 4 15 10 8 8 6 1 2 12 11 4 - 2 * 14 3 1 1 4 18 22
4%h] 3% 4% 5% 8%x 9%x 4% 6% 1% 6%h 7%xh 4% - 7% 4% 3% 11%xo0 2% 2% 2% 6% 4%
Fairly well informed 127 41 85 54 35 30 40 6 36 53 52 31 6 11 4 100 11 10 4 53 77 130
25%h 25% 25% 26% 32% 33% 27% 25% 18% 27% 34%xh 38%xh 27% 46% 47% 25% 35% 25% 20% 27% 24% 25%
Not very well informed 217 54 162 91 50 38 64 4 85 92 61 33 11 9 3 176 8 20 10 88 119 207
43%3 34% 47%xa 44% 46% 41% 44% 18% 43% 46% 40% 39% 50% 37% 30% 43% 26% 49% 44% 45% 38% 41%
Not at all informed 95 39 54 31 12 14 21 4 45 30 22 13 5 2 2 73 8 6 4 29 70 99
19%bd 24%xb 16% 15% 11% 15% 14% 17% 23% 15% 15% 16% 23% 8% 19% 18% 26% 15% 20% 15% 22% 19%
Have never heard of it 47 I 20 27 21 3 2 16 6 27 10 6 2 - 1 - 41 1 2 3 18 29 47
9%deijk 12% 8% 10%de 2% 2% 11%de 24% 14%xijk 5% 4% 2% - 2% - 10% 2% 6% 13% 9% 9% 9%
Don't know 4 3 2 1 * - * 3 1 1 - * - * - 4 - 1 - 3 2 5
1% 2% * * * - * 10% * * - * - * - 1% - 2% - 2% 1% 1%
Combinations - Summary net
Informed 147 45 100 64 43 38 46 8 38 65 63 35 6 13 5 115 15 11 5 57 95 152
29%h 28% 29% 31% 40%x 42%xc 31% 31% 19% 33%h 41%xhi 42%xh 27% 53% 51% 28% 46%x0 28% 22% 29% 30% 30%
Not informed 359 113 243 142 65 54 101 14 156 132 89 48 16 12 5 290 17 28 17 135 218 353
70%dejkp 70% 70% 69%e 60% 58% 69% 58% 80%xijk 67% 59% 58% 73% 47% 49% 71%p 54% 70% 78% 69% 69% 69%
Not very/Not at all 312 93 216 121 62 52 84 8 129 122 83 46 16 11 5 249 16 26 14 117 189 306
informed 61% 58% 62% 59% 58% 56% 58% 35% 66%; 62% 54% 56% 73% 45% 49% 61% 52% 64% 64% 60% 60% 60%
Have at least heard of 458 138 316 185 105 90 130 16 167 187 145 81 21 24 9 364 31 37 19 174 284 458
it 90%h} 86% 92% 90% 97%xcf 98%xcf 89% 66% 86% 95%xh 96%xh 98%xh 100% 97% 100% 89% 98% 92% 87% 89% 90% 90%
Net informed -213 -68 -143 -78 22 -15 55 -7 -118 -68 27 -13 -10 1 * -175 -2 -17 -12 -78 -123 -201
-42% -43% -41% -38% -20% -17% -37% -27% -61% -34% -18% -16% -46% 6% 2% -43% -7% -43% -55% -40% -39% -39%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Clinical trials

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Table 56
Q7(h). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
X (C) () © () (€) ® ©) (W] [0] [0)] K (0} (m) (n) ©) ®) @ (0] (O] ® ) V] w)

510 273 235 55 72 202 39 23 30 234 160 260 920 251 42 58 336 174 141 168 60 69 39 33 195 315 510

510 262 247 51* 69* 194 53+ 20%* 27 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32+ 195 315 510

385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510

19 15 4 4 1 8 - 3 5 5 11 7 1 12 4 5 16 4 3 5 4 1 6 - 4 18 22
4%b 6%b 2% 7% 1% 4% - 16% 19% 2% % 3% 1% 5% 9% 10% 5% 2% 2% 3% 6% 2% 16%xrsu - 2% 6% 4%

127 I 87 40 12 13 48 13 10 8 63 50 68 9 66 16 16 95 33 28 46 24 16 12 1 53 7 130
25%Dblg 33%xb 16% 23% 19% 25% 24% 50% 29% 27% 31%I 26%I| 10% 26% 38% 29% 28% 19% 21% 28% 38%r 21% 29% 5% 27% 24% 25%

217 111 106 26 24 89 27 5 13 96 73 117 28 120 16 24 155 63 48 76 30 33 16 15 88 119 207
43%| 43% 43% 51% 35% 46% 52% 24% 48% 41% 45% 45% 32% 47% 38% 42% 45% 37% 36% 46% 47% 43% 39% 47% 45% 38% 41%

95 32 63 5 19 37 9 1 1 38 24 40 31 40 6 10 53 42 34 24 3 18 6 11 29 70 99
19%apt 12% 25%x3a) 10% 28%xci  19% 16% 6% 4% 16%! 15% 15% 36%xjk 16% 14% 18% 15% 25%xp 25%xst  14% 4% 24%t 14% 33% 15% 22% 19%!

47 14 33 3 11 10 3 1 - 32 4 29 15 16 1 1 21 26 19 14 3 7 1 4 18 29 47
9%aejp 5% 13%x3] 6% 15%e 5% 6% 5% - 14%xe 2% 11%j 17%x 6% 1% 1% 6% 16%xp 14%x 8% 4% 9% 3% 12% 9% 9% 9%

4 3 1 1 1 2 1 - - - - 1 3 1 * - 3 2 2 1 - - - 1 3 2 5
1% 1% 1% 2%i 1% 1% 2% - - - - 1% 3%x] * * - 1% 1% 1% 1% - - - 4% 2% 1% 1%

net

147 102 44 15 14 56 13 13 13 68 61 76 10 79 20 22 110 36 30 51 28 18 18 1 57 95 152
29%blq 39%xb 18% 30% 20% 29% 24% 65% 48% 29% 38%x| 29%I| 11% 31% 47% 39% 32%xq 22% 23% 31% 45%xru - 23% 44%xr 5% 29% 30% 30%

359 157 202 34 54 137 39 7 14 165 100 186 73 177 22 35 228 131 100 114 35 58 23 29 135 218 353
70%aijt 60% 82%xa} 67% 79% 70% 74% 35% 52% 71%)| 62% 71% 85%xjk 69% 53% 61% 67% T7%xp 76%tv 69% 55% 7T%t 56% 91% 69% 69% 69%)|

312 143 169 31 43 127 36 6 14 134 96 157 59 160 22 34 207 104 81 100 32 51 21 26 117 189 306
61%a 55% 68%xal  61% 63% 65% 68% 30% 52% 57% 60% 60% 68% 63% 51% 60% 61% 62% 62% 60% 51% 68% 53% 79% 60% 60% 60%

458 245 213 46 57 183 49 19 27 202 158 233 68 239 42 56 318 141 112 151 61 68 39 27 174 284 458
90%bilqr 94%xb 86% 92% 84% 94%xdi  92% 95%  100% 86% 98%xkl 89%! 79% 93% 98% 99% 93%xq 83% 85% 91% 96% 91% 97% 84% 89% 90% 90%

-213 -55 -158 -19 -40 -81 27 6 -1 97 -39 -110 64 -98 2 -13 -118 -95 -70 64 -7 -40 5 28 -78 -123 -201
-42% -21% -64% -37% -59% -42% -50% 31% -3% -41% -24% -42% -74% -38% -6% -23% -35% -56% -53% -38% -11% -53% -12% -87% -40% -39% -39%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 57
Q7(i). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Vaccination of people against diseases
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 90 48 43 41 50 25 41 24 65 72 12 4 18 36 55 17 33 18 20 38 51 89
18% 16% 20% 16% 20% 24% 18% 14% 16% 17% 27% 16% 22% 18% 18% 15% 22% 17% 16% 19% 16% 17%
Fairly well informed 283 164 119 140 143 59 130 94 224 243 18 12 40 106 177 69 79 58 69 109 170 279
55%0 55% 56% 54% 57% 55% 56% 55% 56% 58%0 41% 55% 47% 53% 57% 61% 52% 56% 54% 56% 54% 55%
Not very well informed 101 61 40 55 46 17 a1 43 84 84 7 6 15 44 57 23 31 16 29 37 65 102
20% 20% 19% 21% 18% 16% 18% 25% 21% 20% 17% 26% 18% 22% 18% 20% 20% 15% 22% 19% 21% 20%
Not at all informed 25 18 7 14 11 3 14 8 22 18 2 1 5 9 16 2 9 7 7 9 21 30
5% 6% 3% 5% 4% 3% 6% 5% 5% 4% 6% 3% 6% 5% 5% 2% 6% 7% 6% 5% 7% 6%
Have never heard of it 8 7 1 6 2 1 5 3 7 4 3 - 4 5 4 - 1 5 3 1 7 8
2%n| 2% 1% 2% 1% 1% 2% 2% 2% 1% 6%xn - 5%xn 2% 1% - * 5%xB 2% 1% 2% 2%
Don't know 2 1 2 2 1 2 1 - 1 - 2 - 2 - 2 2 1 - - 1 1 2
*h * 1% 1% * 2% * - * - 2%xn - 3%xn - 1% 2% * - - 1% * *
Combinations - Summary net
Informed 373 212 161 181 192 84 171 118 289 316 30 16 58 142 231 87 113 76 89 147 221 368
73% 71% 76% 70% 76% 79% 74% 69% 72% 75% 67% 71% 69% 71% 75% 76% 73% 73% 70% 75% 70% 72%
Not informed 134 86 48 75 59 21 60 54 113 106 13 6 24 58 76 25 40 28 39 47 93 140
26% 29% 23% 29% 23% 20% 26% 31% 28% 25% 29% 29% 29% 29% 25% 22% 26% 27% 30% 24% 30% 27%
Not very/Not at all 126 79 47 69 57 20 55 51 106 102 10 6 20 53 72 25 40 23 36 46 86 132
informed 25% 26% 22% 27% 23% 19% 24% 30% 26% 24% 22% 29% 23% 27% 23% 22% 26% 22% 28% 24% 27% 26%
Have at least heard of 499 291 209 250 249 104 226 170 395 418 40 22 77 195 304 111 153 99 125 193 307 500
it 98%0q 97% 99% 97% 99% 97% 98% 98% 98% 99%x0q 90% 100% 92% 98% 98% 98% 99% 95% 98% 99% 97% 98%
Net informed 239 I 126 113 106 133 63 111 65 176 209 17 9 34 84 155 62 72 48 51 100 128 228
47%acgh 42% 53%a 41% 53%xC 59%xgh  48%h 38% 44% 50%x 39% 43% 40%. 42% 50%x 54% 47% 46% 39% 51% 41% 45%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Vaccination of people against diseases

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Table 58
Q7(i). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

90 10 26 54 79 6 3 2 19 31 30 4 8 6 10 7 14 9 10 11 38 51 89
18% 21% 24% 16% 19% 13% 11% 16% 15% 24% 17% 20% 13% 14% 27% 15% 33% 14% 24% 17% 19% 16% 17%

283 24 62 193 237 20 18 7 73 77 87 11 37 26 20 31 25 37 16 34 109 170 279
55% 50% 57% 56% 56% 47% 71% 48% 58% 61% 50% 49% 64% 56% 55% 68% 59% 57% 39% 49% 56% 54% 55%

101 8 16 73 80 12 3 5 23 14 44 5 10 5 5 3 15 12 17 37 65 102
20%i 16% 15% 21% 19% 29% 13% 33% 18% 11% 25%i 24% 17% 18% 14% 12% 7% 23%i 29% 24%i 19% 21% 20%

25 3 3 17 20 5 - * 6 4 9 - 2 4 2 3 - 4 2 4 9 21 30
5% 6% 2% 5% 5% 11% - 3% 4% 4% 5% - 3% 8% 5% 6% - 5% 4% 6% 5% 7% 6%

8 2 1 4 7 - 1 - 3 1 4 1 - 2 - - 1 - 1 2 1 7 8
2% 4% 1% 1% 2% . 5% - 2% * 2% 6% . 3% . - 1% . 4% 3% 1% 2% 2%

2 2 - 1 2 - - - 2 - 1 - 2 - - - - 1 - - 1 1 2

* 4%xc - * 1% - - - 1% - * - 3%x - - - - 1% - - 1% * *

net

373 34 88 247 317 26 21 10 92 108 117 15 45 32 30 38 40 46 25 45 147 221 368
73% 71% 82%x 72% 74% 60% 83% 64% 73% 85%xhjmas 67% 70% 7% 70% 81% 82% 92% 70% 63% 66% 75% 70% 72%

134 12 20 94 107 17 4 6 32 19 57 7 12 13 7 8 4 19 15 23 a7 93 140
26%bi 26% 18% 28% 25% 40% 17% 36% 25% 15% 33%xi 30% 20% 30%i 19% 18% 8% 29%i 37% 34%i 24% 30% 27%

126 11 18 90 100 17 3 6 29 18 53 5 12 12 7 8 3 19 13 21 46 86 132
25%Dbi 22% 17% 26% 23% 40% 13% 36% 23% 14% 31%xi 24% 20% 26% 19% 18% 7% 29%i 33% 31%i 24% 27% 26%

499 45 106 337 417 43 24 15 121 126 170 21 56 44 37 46 43 65 39 66 193 307 500
98%a} 93% 99%a 99%a 98% 100% 95% 100% 96% 100% 97% 94% 97% 97% 100% 100% 99% 99% 96% 97% 99% 97% 98%

239 22 68 152 209 9 17 4 60 89 60 9 33 18 23 30 36 28 10 22 100 128 228
47%js 45% 63%xac 45% 49%x 20% 66% 28% 48%js 71%xhjmas_34% 39% 57%js 41% 63%xjS 65%xjmgs__83% 42% 26% 32% 51% 41% 45%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 59
Q7(i). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Vaccination of people against diseases
Base : All adults aged 16+ in the UK
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © () ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
Very well informed 90 40 50 41 17 16 36 4 35 34 36 17 1 10 1 74 8 5 4 38 51 89
18%b)| 25%xb 15% 20% 16% 17% 24%x 17% 18% 17% 24% 20% 4% 40% 15% 18% 25% 13% 17% 19% 16% 17%
Fairly well informed 283 75 205 123 67 55 82 13 109 109 75 44 12 9 7 234 14 20 11 109 170 279
55%a} 47% 59%xa 60% 62% 59% 56% 55% 56% 55% 50% 54% 55% 36% 76% 57% 46% 49% 51% 56% 54% 55%
Not very well informed 101 33 67 26 20 18 16 4 35 41 35 19 8 5 1 7 5 11 5 37 65 102
20%cf 20% 19% 13% 19%f 19%f 11% 16% 18% 21% 23% 23% 40% 18% 9% 19% 15% 28% 24% 19% 21% 20%
Not at all informed 25 10 15 13 4 4 9 1 10 11 4 2 * 1 - 16 4 3 * 9 21 30
5% 6% 4% 6% 3% 5% 6% 5% 5% 6% 3% 2% 1% 3% - 4% 13%x0 8% 2% 5% 7% 6%
Have never heard of it 8 1 8 4 - - 4 - 6 2 2 1 - 1 - 6 1 1 1 1 7 8
2% * 2% 2% - - 2% - 3% 1% 1% 1% - 2% - 1% 2% 2% % 1% 2% 2%
Don't know 2 2 1 - - - - 2 - 1 - - - - - 2 - - - 1 1 2
* 1% * - - - - 7% - * - - - - - 1% - - - 1% * *
Combinations - Summary net
Informed 373 115 255 164 84 70 118 17 144 143 111 61 13 19 9 308 22 25 15 147 221 368
73% 72% 74% 79%x 78% 76% 81%x 71% 74% 2% 73% 74% 59% 76% 91% 75% 71% 63% 68% 75% 70% 2%
Not informed 134 43 90 43 24 22 29 5 51 54 41 21 9 6 1 98 9 15 7 47 93 140
26%cfo 27% 26% 21% 22% 24% 19% 21% 26% 27% 27% 26% 41% 24% 9% 24% 29% 37% 32% 24% 30% 27%
Not very/Not at all 126 43 82 39 24 22 25 5 45 52 39 21 9 5 1 92 9 14 6 46 86 132
informed 25%cf 27% 24% 19% 22% 24% 17% 21% 23% 26% 26% 25% 41% 21% 9% 23% 27% 36% 26% 24% 27% 26%
Have at least heard of 499 158 337 203 108 92 143 23 189 195 150 82 21 24 9 400 31 40 20 193 307 500
it 98% 99% 98% 98% 100% 100% 98% 93% 97% 99% 99% 99% 100% 98% 100% 98% 98% 98% 93% 99% 97% 98%
Net informed 239 72 166 121 60 48 90 12 93 89 70 40 4 13 8 210 13 10 8 100 128 228
A47% 45% 48% 58%Xx 56% 52% 619%x 50% 48% 45% 46% 48% 18% 53% 82% 51%x 41% 25% 35% 51% 41% 45%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r

* small base; ** very small base (under 30) ineligible for sig testing
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Table 60
Q7(i). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Vaccination of people against diseases
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low /friends | /engineer |engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different | Main | Boost | Total
0] (@) (b) © (d (e) ® © (h) [0] [0)] K (0] (m) (n) 0) ®) @ (0] (s) ® (u) U] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53 20" 27% 234 161 263 86* 256 42% 56* 341 169 132 166 63* 75+ 41* 32%| 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 90 57 33 10 12 40 8 5 6 44 29 49 12 46 7 13 68 22 21 38 12 15 4 2 38 51 89
18%b 22%xb 13% 20%  18% 20%  14%  28%  23%  19% 18% 19% 14% 18% 17% 23% 20% 13% 16% 23% 18% 20% 9% 6%| 19%  16%  17%
Fairly well informed 283 153 129 28 31 105 32 5 20 136 100 148 36 145 29 29 196 87 74 92 36 43 22 15 109 170 279
55% 59% 52% 55%  45% 54%  61%  28%  72%  58%d 62%I 56961 41% 57% 69% 52% 57% 52% 56% 55% 57% 57% 55% 47%| 56%  54%  55%
Not very well informed 101 41 60 12 15 34 13 8 1 38 29 45 27 50 3 13 61 40 22 28 15 12 13 11 37 65 102
20%a 16% 24%xa  24%  22% 17%  25%  39% 5%  16% 18% 17% 31%xjk  19% 6% 24% 18% 24% 17% 17% 23% 16% 31% 35%| 19% 21%  20%
Not at all informed 25 6 18 * 5 12 - 1 - 11 2 16 7 10 3 * 12 13 10 6 * 4 2 3 9 21 30
5%6aj 2% 7%x3) 1% 7% 6% - 6% - 5% 1% 6%j 8%j 4% 6% 1% 4% 8% % 4% 1% 5% 5% 9% 5% % 6%
Have never heard of it 8 1 7 - 4 3 - - - 2 1 2 5 4 1 1 4 5 4 2 - 2 - 1 1 7 8
2%a * 3% - 6%xi 2% - - - 1% 1% 1% 6%Xxjk 1% 1% 1% 1% 3% 3% 1% - 2% - 3% 1% 2% 2%
Don't know 2 2 - - 2 1 - - - 2 - 2 - 2 - - 1 2 2 1 - - - - 1 1 2
* 1% - - 3%x * - - - 1% - 1% - 1% - - * 1% 1% * - - - - 1% * *
Combinations - Summary net
Informed 373 211 162 38 43 145 40 11 26 180 129 197 48 190 37 42 264 110 94 130 48 58 26 17 147 221 368
73%bdlg 81%xb 66% 5%  62% 75%  75%  56%  95%  77% 80%l 75%I 55% 74% 86% 75% 77%xq 65% 71% 78% 76% 7% 64% 53%| 75%  70%  72%
Not informed 134 I 49 85 13 24 49 13 9 1 51 33 63 38 64 6 14 77 58 36 36 15 17 15 15 47 93 140
26%aip 19% 34%xa|  25% 35%i 25%  25%  44% 5%  22% 20% 24% 45%xjk  25% 14% 25% 22% 34%xp 2% 22% 24% 23% 36% 47%|  24%  30%  27%
Not very/Not at all 126 48 78 13 20 46 13 9 1 49 31 61 33 60 5 14 73 53 32 34 15 16 15 14 46 86 132
informed 25%4 18% 32%xa  25% 29% 24%  25%  44% 5% 2% 19% 23% 39%xjk  24% 12% 25% 21% 31%xp 24% 21% 24% 21% 36% a5% |  24%  21%  26%
Have at least heard of 499 258 240 51 63 191 53 20 27 230 160 258 81 250 42 56 337 162 126 164 63 74 41 31 193 307 500
it 98%dIr 99% 97% 100% 92% 98%d  100% 100% 100% 98% 99%| 98% 94% 98% 99% 99% 99% 96% 95% 99% 100% 98% 100% 97% 99% 97% 98%
Net informed 239 I 162 77 26 19 3 27 2 25 129 I 96 134 9 126 31 28 187 52 58 94 33 40 12 2 100 128 228
47%bdlqy  62%xb 31% 50%d  27% 49%d  51%  12%  91%  55%xd  59%xI 51%I 11% 49% 73% 49% 55%xq 31% 44% 57%xv__ 52% 54%v 29% 6%| 51%  41%  45%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 61
Q7(j).- I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Renewable energy
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
03] @) (b) © (d) (e) ® @ () (n) () () @ ) W) )] (B) © (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45 20%* 84* 200 310 113* 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 91 45 46 56 35 25 46 21 66 76 6 1 16 28 63 25 27 19 17 32 53 85
18%adg 15% 22% 22%xd 14% 24%g 20%h 12% 16% 18% 14% 7% 19% 14% 20%x 22% 18% 18% 13% 16% 17% 17%
Fairly well informed 252 151 101 132 120 53 114 86 199 215 23 10 36 102 150 67 88 46 46 97 158 255
49%D| 51% 48% 51% 48% 49% 49% 50% 49% 51% 51% 43% 43% 51% 48% 59%D 57%xD 44% 36% 50% 50% 50%
Not very well informed 109 62 47 48 62 18 48 43 91 92 9 3 16 53 56 15 29 26 39 46 65 111
21% 21% 22% 18% 25% 17% 21% 25% 23% 22% 20% 15% 19% 27% 18% 13% 19% 25% 30%XAB  24% 21% 22%
Not at all informed 40 31 10 16 25 8 17 15 32 29 4 5 10 11 29 6 7 10 15 11 30 41
8%B 10%xb 5% 6% 10% 7% 7% 9% 8% 7% 8% 25% 12% 6% 9% 6% 4% 10% 1298 6% 10% 8%
Have never heard of it 11 6 5 3 8 3 6 2 8 7 1 2 4 1 10 - 3 1 7 7 6 13
2% 2% 2% 1% 3% 3% 2% 1% 2% 2% 3% 10% 5%, 1% 3%x - 2% 1% 5%x 4% 2% 3%
Don't know 6 4 2 4 2 - 1 5 6 3 1 - 3 4 2 - - 2 4 2 3 5
1% 1% 1% 2% 1% - * 3% 19%f 1% 3% - 3% 2% 1% - - 2% 3% 1% 1% 1%
Combinations - Summary net
Informed 343 196 147 188 155 78 159 106 265 291 29 11 51 131 213 92 115 65 63 129 211 340
67%dD 66% 70% 73%xd 62% 73% 69% 62% 66% 69% 66% 50% 61% 65% 69% 81%XCD  75%xCD  62% 49% 66% 67% 67%
Not informed 161 I 99 62 66 95 29 71 61 132 128 14 11 30 66 95 21 38 37 61 64 101 165
32%cAB 33% 29% 26% 38%xC 27% 31% 35% 33% 30% 31% 50% 35% 33% 31% 19% 25% 36%A 48%XAB  33% 32% 32%
Not very/Not at all 150 I 93 57 63 86 26 65 59 124 121 13 9 26 65 85 21 35 36 54 57 95 152
informed 29%cAB 31% 27% 25% 34%xc 24% 28% 34% 31% 29% 28% 40% 31% 32% 28% 19% 23% 35%A 42%xAB 29% 30% 30%
Have at least heard of 493 I 289 204 252 241 104 225 165 389 412 42 20 77 195 298 113 151 101 117 186 306 492
it 97%qD 97% 97% 98% 96% 97% 97% 96% 97% 98%xq 94% 90% 92% 98% 96% 100%D 98%D 97% 91% 95% 97% 96%
Net informed 182 I 97 86 122 60 49 88 45 133 163 15 * 22 65 117 71 77 28 2 65 110 175
36%adghqD 32% 40% 47%xd 24% 46%xgh 38%gh 26% 33%g 39%xq 34% * 26% 33% 38% 63%xCD 50%xCD 26%D 1% 33% 35% 34%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing




Renewable energy

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed
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Table 62
Q7(j).- I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)

510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510

510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510

385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510

91 11 22 58 77 6 6 2 21 27 30 3 14 3 11 13 10 6 13 32 53 85
18% 23% 20% 17% 18% 15% 23% 12% 17% 21%n 17% 13% 23% 10% 8% 24% 29% 16% 15% 20% 16% 17% 17%

252 19 57 172 204 25 15 8 52 64 88 8 24 20 23 17 25 41 16 32 97 158 255
49% 39% 53% 50% 48% 58% 59% 52% 41% 51%0 51% 38% 41% 43% 61%ho 36% 57% 62%hjlo  40% 46% 50% 50% 50%

109 11 16 79 97 4 3 5 35 24 38 3 18 13 10 10 4 11 13 14 46 65 111
21% 24% 15% 23% 23% 8% 14% 33% 28% 19% 22% 16% 31% 29% 26% 23% 10% 17% 32% 21% 24% 21% 22%

40 4 9 25 31 8 1 * 14 6 11 7 2 2 3 1 2 3 6 11 30 41
8% % 8% 7% 7% 19% 5% 2% 11% 5% 6% 30% 4% 12% 6% % 2% 3% % 9% 6% 10% 8%

11 2 1 7 11 - - - 1 5 4 1 1 - - 4 1 1 1 2 7 6 13
2% 5% 1% 2% 3% . - - 1% 4% 2% 4% 1% - - 10%xh 2% 1% 3% 3% 4% 2% 3%

6 1 2 1 6 - - - 3 - 3 - - 3 - - - 1 1 1 2 3 5
1%q 2% 2% * 1% - - - 2% - 2% - - 6%xi - - - 2% 4% 1% 1% 1% 1%

net

343 30 79 230 281 31 21 10 73 91 118 11 37 24 26 28 37 51 22 45 129 211 340
67%hm 62% 74% 67% 66% 73% 82% 65% 58% 72%hm 68% 51% 64% 53% 69% 61% 86% 77%hm 55% 66% 66% 67% 67%

161 17 26 111 139 12 5 5 50 36 53 11 21 19 12 18 6 14 17 22 64 101 165
32% 36% 24% 32% 33% 27% 18% 35% 40%xq 28% 30% 49% 36% 41%q 31% 39% 14% 21% 42% 33% 33% 32% 32%

150 15 25 104 128 12 5 5 49 30 49 10 20 19 12 14 5 13 16 20 57 95 152
29% 31% 23% 30% 30% 27% 18% 35% 39%xiq 24% 28% 46% 35% 41%iq 31% 30% 12% 20% 39% 30% 29% 30% 30%

493 44 104 334 409 43 26 15 121 121 167 21 58 43 37 42 42 64 38 65 186 306 492
97%o0| 93% 97% 98% 96% 100% 100% 100% 97% 96% 96% 96% 99% 94% 100% 90% 98% 97% 94% 96% 95% 97% 96%

182 12 53 119 142 19 16 4 22 55 65 * 16 5 14 10 31 37 5 23 65 110 175
36%dhm 25% 49%xac 35% 33% 45% 64% 29% 18% 43%hmo__ 37%hm 2% 28%h 12% 38%hm 21% 72% 56%xhjimos 13% 33%hm 33% 35% 34%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 63
Q7(j).- I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Renewable energy
Base : All adults aged 16+ in the UK
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
Very well informed 91 30 61 38 29 25 33 5 33 41 44 10 3 2 1 69 7 14 1 32 53 85
18% 19% 18% 19% 27%Xx 27%Xx 23% 22% 17% 21% 29%xhik 12% 12% 8% 15% 17% 23% 35% % 16% 17% 17%
Fairly well informed 252 66 185 85 56 41 60 10 83 105 79 51 16 17 3 205 16 12 16 97 158 255
49%acfh 41% 54%xa 41% 52%cf 44% 41% 41% 43% 53% 52% 61%xh 7% 66% 30% 50% 50% 31% 74% 50% 50% 50%
Not very well informed 109 32 7 55 16 17 34 5 52 40 19 12 2 2 5 85 8 12 - 46 65 111
21%j 20% 22% 27%xd 15% 18% 23%d 19% 26%j 20%j 12% 15% 9% 6% 55% 21% 27% 29% - 24% 21% 22%
Not at all informed 40 24 16 22 6 8 17 3 20 8 9 9 * 3 - 34 - 2 3 11 30 41
8%bi 15%xb 5% 11% 5% 9% 12%d| 14% 10%i 4% 6% 10% 1% 13% - 8% - 5% 13% 6% 10% 8%
Have never heard of it 11 6 4 5 2 - 3 - 6 4 - - - - - 10 - - - 7 6 13
29%b) 4%b 1% 2% 2% - 2% - 3% 2% - - - - - 3% - - - 4% 2% 3%
Don't know 6 2 3 1 - 1 - 1 3 - 1 1 - 1 - 5 - - 1 2 3 5
1% 1% 1% 1% - 1% - 5% 1% - 1% 2% - 5% - 1% - - 7% 1% 1% 1%
Combinations - Summary net
Informed 343 96 246 124 84 66 93 15 116 146 123 60 19 19 4 274 23 26 17 129 211 340
67%ach 60% 71%xa 60% 78%xcf 71%c 63% 62% 59% 74%xh 81%xhi 73% 89% 75% 45% 67% 73% 66% 80% 66% 67% 67%
Not informed 161 I 62 97 82 23 25 54 8 77 52 27 21 2 5 5 130 8 14 3 64 101 165
32%bdj 39%xb 28% 40%xde 22% 27% 37%d 32% 39%Xxij 26%j 18% 25% 11% 20% 55% 32% 27% 34% 13% 33% 32% 32%
Not very/Not at all 150 55 93 77 21 25 51 8 71 48 27 21 2 5 5 119 8 14 3 57 95 152
informed 29%dj] 35% 27% 37%xd 20% 27%d 35%d 32% 37%xij 24% 18% 25% 11% 20% 55% 29% 27% 34% 13% 29% 30% 30%
Have at least heard of 493 151 339 201 106 91 144 23 187 194 150 81 21 24 9 393 31 40 20 186 306 492
it 97% 95% 98%x 97% 98% 99% 98% 95% 96% 98% 99% 98% 100% 95% 100% 96% 100% 100% 93% 95% 97% 96%
Net informed 182 34 149 42 61 40 39 7 39 94 96 40 17 14 -1 144 14 13 15 65 110 175
36%acfh 21% 43%xa 20% 56%xcef 44%ct 27%c 30% 20% 47%xh 63%xhik 48%xh 79% 55% -10% 35% 46% 32% 67% 33% 35% 34%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 64
Q7(j).- I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Renewable energy
Base : All adults aged 16+ in the UK
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late [Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |[journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned |adopters| engagers | sceptics | engagers | different| Main | Boost | Total
X (C) (b) © [(©) ©] ® ©) ) (0} [0)] K [0] (m) (n) ©) ®) @ (0] ) ® (O] V] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53** 20%* 27 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Very well informed 91 70 21 8 9 38 12 5 4 41 38 44 9 54 10 15 73 18 21 40 10 11 10 - 32 53 85
18%bq 27%xb 9% 15% 13% 19% 22% 23% 16% 18%! 23%| 17% 11% 21% 24% 27% 22%xq 11% 16% 24%x 16% 14% 23% - 16% 17% 17%
Fairly well informed 252 I 145 106 29 24 105 29 11 20 112 98 125 29 138 25 31 173 79 50 86 45 41 18 11 97 158 255
49%bdIr 55%xb 43% 57%d 36% 54%d  55% 56% 74% 48% 61%xkI 48%I| 34% 54% 59% 55% 51% 47% 38% 52%r 71%xrsv 55% 45% 35% 50% 50% 50%
Not very well informed 109 I 34 75 10 23 41 8 1 1 53 21 66 23 44 7 8 69 40 35 27 5 20 8 14 46 65 111
21%ajt 13% 30%xd] 19% 34%xe  21% 15% 5% 5% 23% 13% 25%)j 26%j 17% 17% 14% 20% 24% 27%st 16% 8% 26%t 21% 44% 24% 21% 22%
Not at all informed 40 I 8 32 2 10 6 3 2 - 19 4 21 16 13 - 2 18 22 16 11 3 2 3 6 11 30 41
8%aejp 3% 13%x4 4% 14%e 3% 6% 10% - 8%e 2% 8%j 18%xjk 5% - 3% 5% 13%xp 12%u 7% 5% 2% % 17% 6% 10% 8%
Have never heard of it 11 4 7 2 2 3 1 1 - 7 - 7 4 5 - - 4 7 6 1 - 2 1 - 7 6 13
2% 1% 3% 4% 3% 1% 1% 6% - 3% - 3% 5%j 2% - - 1% 4% 5%xs 1% - 3% 4% - 4% 2% 3%
Don't know 6 1 5 - - 3 - - 1 1 1 - 5 1 - 1 4 2 3 2 - - - 1 2 3 5
1% * 2% - - 1% - - 5% * 1% - 6%xjk 1% - 2% 1% 1% 2% 1% - - - 4% 1% 1% 1%
Combinations - Summary net
Informed 343 215 128 37 33 142 41 15 25 153 136 169 39 192 35 46 246 97 72 125 55 52 28 11 129 211 340
67%bdlgr 82%xb 52% 73%d  49% 73%d  78% 79% 90%  66%d 84%xkl  64%I 45% 75% 83% 82% 72%Xxq 57% 54% 75%xr  87%Xxru  69% 68% 35%| 66% 67%  67%
Not informed 161 I 46 114 14 35 49 12 4 1 79 I 25 94 42 62 7 9 91 70 58 39 8 24 13 20 64 101 165
32%aejpst  18% 46%xa  27% 51%xcei 25% 22% 21% 5% 34%e 15% 36%)j 49%xjk 24% 17% 16% 27% 41%xp 44%xst  23% 13% 31%t 32% 61% 33% 32% 32%
Not very/Not at all 150 42 107 12 33 47 11 3 1 72 25 87 38 57 7 9 87 63 51 38 8 22 11 20 57 95 152
informed 29%ajpst 16% 43%xa  24% 48%xcei  24% 21% 15% 5% 31% 15% 33%; 45%x 22% 17% 16% 26% 37%xp 39%xst  23% 13% 29% 28% 61% 29%  30% 30%
Have at least heard of 493 I 257 235 49 66 189 52 18 26 225 160 256 77 250 42 55 333 160 123 163 63 73 39 31 186 306 492
it 97%Ir 98% 95% 96% 97% 97% 99% 94% 95% 96% 99%xI 97%l 90% 98% 100% 98% 98% 95% 93% 98% 100% 97% 96% 96% 95%  97% 96%
Net informed 182 I 169 13 23 2 93 29 11 23 74 111 75 -4 130 28 37 155 27 14 87 47 28 15 -9 65 110 175
36%bdkigr  64%xb 5% 45%d -3% 48%xdi  56% 58% 85% 32%d 69%xKI 29%I -5% 51% 66% 65%m 46%xq 16% 11% 52%xr 74%xrsuv 37%r 36%r -26% 33% 35% 34%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 65
Q7(k). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Nanotechnology
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] (@) (b) © (d) (e) ) () (h) (n) (0) ®) ()] ) ()] * (B) ©) (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107+ 231 172 403 422 45+ 20% 84+ 200 310 113 154 104 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very well informed 17 8 9 13 4 4 6 7 12 12 3 - 4 6 11 5 6 2 3 10 7 17
3%d] 3% 4% 5% 2% 4% 3% 4% 3% 3% 8% - 5% 3% 4% 4% 4% 2% 2% 5% 2% 3%
Fairly well informed 77 45 32 52 25 23 35 19 54 63 9 5 14 25 52 22 17 15 22 29 51 80
15%d 15% 15% 20%xd 10% 22%g 15% 11% 13% 15% 19% 21% 16% 12% 17% 19% 11% 14% 17% 15% 16% 16%
Not very well informed 168 100 68 98 70 30 73 65 138 137 14 7 29 75 93 41 70 25 27 57 109 166
33%dvD 34% 32% 38%xd 28% 28% 32% 38% 34% 32% 31% 31% 34% 38% 30% 36%D 46%xCD  24% 21% 29% 35% 33%
Not at all informed 127 80 47 58 68 23 63 41 104 105 13 4 20 43 84 23 41 33 28 45 86 131
25% 27% 22% 23% 27% 21% 27% 24% 26% 25% 29% 19% 24% 21% 27% 20% 27% 32% 21% 23% 27% 26%
Have never heard of it 111 60 51 32 79 23 51 37 88 98 5 6 13 49 62 22 17 27 44 50 54 104
22%coB 20% 24% 13% 31%xc 22% 22% 21% 22% 23%0 10% 29% 16% 25% 20% 20% 11% 26%B 34%x 26% 17% 20%
Don't know 10 7 4 5 6 3 3 4 7 7 1 - 4 2 8 1 3 1 5 4 8 12
2% 2% 2% 2% 2% 3% 1% 2% 2% 2% 3% - 5% 1% 3% 1% 2% 1% 4% 2% 3% 2%
Combinations - Summary net
Informed 94 52 42 65 29 27 41 26 67 76 12 5 18 31 63 26 23 17 25 39 58 97
18%d 17% 20% 25%xd 11% 26% 18% 15% 16% 18% 27% 21% 21% 15% 20% 23% 15% 17% 19% 20% 18% 19%
Not informed 406 240 166 189 217 76 187 142 330 340 31 17 62 167 239 86 128 86 98 152 249 401
80%cev 80% 78% 73% 86%xC 71% 81% 83% 82%xe 80% 70% 79% 74% 84% 7% 76% 83% 83% 7% 78% 79% 79%
Not very/Not at all 295 180 115 156 138 53 136 105 242 242 27 11 49 118 177 64 111 58 55 102 195 297
informed 58%D| 60% 54% 61% 55% 50% 59% 61% 60% 57% 60% 51% 58% 59% 57% 56% 72%xACD  56% 43% 52% 62% 58%
Have at least heard of 388 232 157 221 167 80 177 131 308 317 39 16 67 149 240 90 134 76 79 141 253 394
it 76%dD 78% 74% 86%xd 66% 75% 76% 76% 76% 75% 87% 71% 80% 74% 7% 79%D 87%xCD 73% 62% 2% 80% 77%
Net informed -312 -188 -124 -124 -188 -49 -147 -116 -263 -264 -19 -13 -44 -137 -175 -60 -105 -68 74 -113 -191 -304
-61% -63% -59% -48% -75% -46% -64% -68% -65% -62% -43% -59% -53% -68% 57% -53% -68% -66% 57% -58% -61% -60%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 66
Q7(k). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Nanotechnology
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(x) (a) (b) © (d) (e) ® © () @ () K (0] (m) (n) 0) ()] @ (0] (s)
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 a7 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43+ 26 15+ 125 126* 174 220 58* 45+ 37+ 46* 43 66* 40 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
Very well informed 17 3 7 7 16 - - 1 3 10 3 - 2 1 2 3 6 - - 3 10 7 17
3% 6% 6% 2% 4% - - 4% 2% 8%6xjq 2% - 4% 2% 4% 6% 14% - - 4% 5% 2% 3%
Fairly well informed 77 11 23 42 64 8 4 1 21 17 26 2 15 4 6 5 5 11 4 11 29 51 80
15%} 23% 22%xc 12% 15% 18% 15% 8% 17% 13% 15% 8% 25%xh 10% 17% 12% 12% 17% 9% 17% 15% 16% 16%
Not very well informed 168 15 31 120 146 9 11 2 36 39 71 7 18 11 12 9 19 22 17 32 57 109 166
33% 32% 29% 35% 34% 20% 43% 12% 29% 31% 41%xho  33% 31% 24% 31% 19% 43% 34% 43% 47%xhimo  29% 35% 33%
Not at all informed 127 15 22 85 105 10 7 4 28 30 48 6 12 10 6 14 9 18 13 16 45 86 131
25% 31% 20% 25% 25% 24% 28% 27% 22% 24% 27% 28% 20% 21% 17% 31% 22% 28% 33% 24% 23% 27% 26%
Have never heard of it 111 4 21 84 87 16 3 5 37 29 21 7 12 18 10 15 4 12 4 5 50 54 104
22%ajs 9% 19% 25%a 20% 38% 13% 31% 29%xjs 23%js 12%s 32% 20%s 21%xijlgs  27%js 32%js 10% 18% 11% % 26% 17% 20%
Don't know 10 - 4 4 8 - - 3 1 1 5 - - 1 1 - - 2 1 1 4 8 12
2% - 4% 1% 2% - - 18% 1% 1% 3% - - 3% 4% - - 3% 4% 2% 2% 3% 2%
Combinations - Summary net
Informed 94 14 30 49 80 8 4 2 24 27 29 2 17 5 8 8 11 11 4 14 39 58 97
18%] 29%xc 28%xc 14% 19% 18% 15% 13% 19% 22% 17% 8% 29%hm 11% 21% 18% 26% 17% 9% 21% 20% 18% 19%
Not informed 406 34 73 289 338 35 22 11 100 98 140 20 41 39 28 38 32 52 35 53 152 249 401
80%h) 71% 68% 84%xab 79% 829% 85% 69% 80% 7% 80% 92% 71% 86% 75% 82% 74% 80% 87% 7% 78% 79% 79%
Not very/Not at all 295 30 53 205 252 19 18 6 63 69 119 13 30 21 18 23 28 41 31 48 102 195 297
informed 58% 62% 49% 60% 59% 44% 72% 38% 51% 55% 68%xhilmno 60% 51% 45% 49% 50% 65% 62% 76% 70%xhilmno 52% 62% 58%
Have at least heard of 388 44 83 254 332 27 22 8 87 96 149 15 46 26 26 31 39 52 34 62 I 141 253 394
it 76%m 91%xbc 7% 74% 78%x 62% 87% 51% 69%m 76%m 85%xhmno  68% 80%hm 57% 70% 68% 90% 79%m 85% 91%xhijmno 72% 80% 7%
Net informed 312 -20 -43 -240 -258 27 -18 -9 77 71 111 -18 -24 34 -20 29 21 -41 31 -38 -113 -191 -304
-61% -42% -40% -70% -61% -63% -70% -57% -61% -56% -64% -84% -42% -75% -54% -64% -49% -62% -78% -56% -58% -61% -60%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 67
Q7(k). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Nanotechnology
Base : All adults aged 16+ in the UK
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(6] () (b) © () ©) (] ©) (W) [0] [0)] K [0] (m) () ) ®) () (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21 25 9** 408 31* 40%* 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
Very well informed 17 3 14 8 3 1 6 1 6 4 10 4 - 2 2 13 3 1 - 10 7 17
3% 2% 4% 4% 2% 2% 4% 4% 3% 2% T%xi 5% - 8% 17% 3% 9% 3% - 5% 2% 3%
Fairly well informed 77 24 52 33 25 27 24 3 27 33 32 14 2 8 * 59 8 7 3 29 51 80
15% 15% 15% 16% 23%x 29%xcf 16% 11% 14% 16% 21%x 17% 11% 31% 4% 14% 25% 18% 15% 15% 16% 16%
Not very well informed 168 44 122 69 40 31 43 5 57 69 62 36 13 6 4 144 8 10 2 57 109 166
33% 28% 35% 33% 37% 33% 29% 22% 29% 35% 41%xh 43%h 63% 24% 42% 35% 27% 25% 11% 29% 35% 33%
Not at all informed 127 45 81 40 22 18 27 5 42 61 32 17 2 7 3 94 8 16 4 45 86 131
25% 28% 23% 20% 20% 20% 19% 19% 21% 31%xj 21% 21% 8% 26% 37% 23% 26% 39% 19% 23% 27% 26%
Have never heard of it 111 39 71 55 17 14 46 9 57 29 15 12 4 3 - 93 3 5 8 50 54 104
22%ij 24% 21% 26%de 16% 15% 31%xde 38% 29%xijk 15% 10% 14% 19% 10% - 23% 11% 12% 38% 26% 17% 20%
Don't know 10 5 5 1 1 1 1 1 6 2 1 1 - - - 5 1 1 4 4 8 12
2%0] 3% 1% 1% 1% 1% 1% 5% 3% 1% 1% 1% - - - 1% 3% 2% 18% 2% 3% 2%
Combinations - Summary net
Informed 94 27 66 41 27 29 29 4 33 37 42 18 2 10 2 71 11 9 3 39 58 97
18% 17% 19% 20% 25% 31%xcf 20% 15% 17% 19% 27%xhi 21% 11% 39% 21% 17% 34%x0 22% 15% 20% 18% 19%
Not informed 406 128 274 164 79 63 116 19 156 159 109 64 19 15 7 332 20 31 15 152 249 401
80%ejp 80% 79% 79%e 74% 68% 79%e 80% 80% 80%j 2% 78% 89% 61% 79% 81%p 63% 76% 68% 78% 79% 79%
Not very/Not at all 295 89 203 109 62 49 70 10 98 130 94 53 15 13 7 238 16 26 6 102 195 297
informed 58%fh 56% 59% 53% 57% 53% 48% 41% 50% 66%xh 62%h 64% 71% 51% 79% 58% 52% 64% 30% 52% 62% 58%
Have at least heard of 388 I 116 269 151 89 78 99 14 132 167 136 71 17 23 9 310 27 35 10 141 253 394
it 76%fh 2% 8% 73% 83%cf 849%cf 68% 56% 68% 84%xh 89%xh 85%h 81% 90% 100% 76% 87% 86% 44% 2% 80% %
Net informed 312 -102 -208 -123 52 -34 -87 -16 -122 -122 -68 -47 -17 5 -5 -261 -9 22 -11 -113 -191 -304
-61% -63% -60% -59% -48% -37% -59% -65% -63% -62% -45% -57% -79% -22% -58% -64% -29% -54% -53% -58% -61% -60%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Nanotechnology

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it

Don't know

Combinations - Summar

Informed
Not informed

Not very/Not at all
informed

Have at least heard of
it
Net informed
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Table 68
Q7(k). I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?
Done science-
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues| ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer | engineers Yes No Concerned|adopters | engagers | sceptics | engagers |different] Main | Boost | Total
X (C) () © () (€) ® ©) (W] [0] [0)] K (0} (m) (n) ©) ®) @ (0] (O] ® ) V] w)

510 273 235 55 72 202 39 23 30 234 160 260 920 251 42 58 336 174 141 168 60 69 39 33 195 315 510

510 262 247 51* 69* 194 53+ 20%* 27 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32+ 195 315 510

385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510

17 14 3 1 * 8 2 1 3 6 9 7 1 9 6 7 12 5 7 3 4 2 1 - 10 7 17
3%b 5%xb 1% 1% 1% 4% 3% 4% 10% 3% 6% 3% 1% 3% 15% 13%m 3% 3% 5% 2% 6% 2% 3% - 5% 2% 3%

7 I 62 15 19 7 31 5 6 5 30 32 39 7 48 10 14 61 16 20 24 9 10 13 1 29 51 80
15%bq 24%xb 6% 37%xdei 10% 16% 9% 31% 18% 13%! 20%I 15% 8% 19% 24% 25% 18%xq 9% 15% 15% 13% 14% 31%xs 2% 15% 16% 16%

168 96 72 15 28 80 15 9 15 75 71 74 23 85 17 14 119 49 31 64 27 17 15 14 57 109 166
33%kr 37% 29% 29% 41% 41%xi - 29% 44% 55% 32% 44%xk| 28% 26% 33% 41% 25% 35% 29% 23% 39%ru 42%r 23% 36% 44% 29% 35% 33%

127 48 78 5 20 46 20 3 5 55 36 67 24 62 6 13 80 a7 35 41 16 22 5 8 45 86 131
25%ac 18% 32%x3a) 10% 29%c 24% 37% 17% 17% 24%c 22% 25% 28% 24% 14% 23% 23% 28% 26% 25% 26% 30% 12% 24% 23% 27% 26%

111 39 71 9 13 26 11 1 - 65 I 13 74 25 48 3 8 63 49 36 32 8 21 7 8 50 54 104
22%aejp 15% 29%x 3} 18% 20% 13% 22% 5% - 28%xe 8% 28%xj 29%j 19% 7% 14% 18% 29%xp 27% 19% 13% 27% 18% 23% 26% 17% 20%

10 3 7 2 - 4 - - - 2 1 2 7 4 - - 6 4 4 2 - 2 - 2 4 8 12
2% 1% 3% 5% - 2% - - - 1% 1% 1% 8%xjk 1% - - 2% 2% 3% 1% - 3% - 7% 2% 3% 2%

net

94 76 18 19 8 39 6 7 8 37 41 45 8 57 16 21 73 21 27 27 13 12 14 1 39 58 97
18%blq 29%xb 7% 38%xdei 11% 20% 12% 35% 28% 16%! 25%x| 17% 9% 22% 38% 38%m 22%xq 12% 20% 16% 20% 16% 34%xs 2% 20% 18% 19%

406 183 222 29 61 152 47 13 20 194 120 215 71 195 26 35 261 144 101 137 51 60 27 29 152 249 401
80%ac 70% 90%xa} 57% 89%xc  78%c  88% 65% 2% 83%c 74% 82% 83% 76%0 62% 62% 7% 85%xp 77% 82%v 80% 80% 66% 91% 78% 79% 79%)|

295 144 150 20 48 126 35 12 20 130 107 141 47 147 23 27 199 96 66 105 43 40 19 22 102 195 297
58%cr 55% 61% 39% 69%xci  65%xci  66% 61% 2% 56%c 66%xk 54% 54% 58% 55% 48% 58% 57% 50% 63%r 68% 53% 47% 67% 52% 62% 58%

388 220 168 39 55 165 42 19 27 167 147 187 55 204 39 48 272 116 93 133 55 52 33 23 141 253 394
76%biklq 84%xb 68% % 80% 85%xi  78% 95%  100% 71% 919%xkl 71% 63% 80% 93% 86% 80%xq 69% 70% 80% 87%ru 69% 82% 70% 2% 80% 7%

-312 -107 -203 -10 -53 -113 -40 6 12 -158 -79 -169 -63 -138 -10 -14 -188 124 74 -109 -38 -48 -13 -29 -113 -191 -304
-61% -41% -82% -19% -78% -58% -76% -31% -44% -68% -49% -64% -74% -54% -23% -24% -55% -73% -56% -66% -60% -64% -32% -89% -58% -61% -60%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Q7. I'm going to read out a list of topics. Could you tell me, using this card, how well informed you feel, if at all, about each topic?

- Summary table -

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very well informed

Fairly well informed
Not very well informed
Not at all informed
Have never heard of it
Don't know

Combinations - Summar
Informed

Not informed

Not very/Not at all
informed

Have at least heard of
it

Net informed

Page 90

Table 69

i) Vaccination
a) Genetically | b) The use of g) Economics of people
modified plants| animals in c) Nuclear d) Stem cell e) Synthetic f) Climate and the way the h) Clinical against j) Renewable k)
(GM crops) research power research biology change economy works trials diseases energy Nanotechnology
510 510 510 510 510 510 510 510 510 510 510
510 510 510 510 510 510 510 510 510 510 510
385 385 385 385 385 385 385 385 385 385 385
32 55 48 31 4 138 56 19 90 91 17
6% 11% 9% 6% 1% 27% 11% 4% 18% 18% 3%
176 251 190 153 37 271 205 127 283 252 77
35% 49% 37% 30% 7% 53% 40% 25% 55% 49% 15%
169 152 194 183 160 73 163 217 101 109 168
33% 30% 38% 36% 31% 14% 32% 43% 20% 21% 33%
80 45 71 89 136 24 71 95 25 40 127
16% 9% 14% 17% 27% 5% 14% 19% 5% 8% 25%
a7 1 2 48 164 1 11 a7 8 11 111
9% * * 9% 32% * 2% 9% 2% 2% 22%
6 6 5 6 8 3 4 4 2 6 10
1% 1% 1% 1% 2% * 1% 1% * 1% 2%
net
208 306 237 184 41 409 261 147 373 343 94
41% 60% 47% 36% 8% 80% 51% 29% 73% 67% 18%
296 197 268 320 461 99 245 359 134 161 406
58% 39% 53% 63% 90% 19% 48% 70% 26% 32% 80%
249 196 266 272 297 97 234 312 126 150 295
49% 38% 52% 53% 58% 19% 46% 61% 25% 29% 58%
457 502 503 456 338 506 495 458 499 493 388
90% 99% 99% 89% 66% 99% 97% 90% 98% 97% 76%
-87 109 -30 -136 -419 310 16 213 239 182 312
-17% 21% -6% -27% -82% 61% 3% -42% A47% 36% -61%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Ipsos MOR
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Table 70
Q8(a). From what you know or have heard about genetically modified plants (GM crops),
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of genetically modified plants (GM crops)
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(¢9] (@) (b) © (d (€) ® © (h) (n) (0) (9] @ (u) (] [G)] (B) ©) (D)
Unweighted Total 458 288 170 256 202 85 223 150 373 357 53 26 97 145 313 72 190 81 104 170 288 458
Weighted Total 457 272 184 243 214 98* 209 150 359 380 40* 18+ 72* 178 278 109* 144 84* 109* 170 288 458
Effective Base 349 246 115 189 160 72 177 103 277 274 46 22 81 107 257 57 149 69 87 170 288 458
Benefits far outweigh 57 29 28 32 25 16 23 18 41 52 2 1 5 18 39 18 15 6 17 23 30 53
the risks 12% 11% 15% 13% 12% 17% 11% 12% 11% 14% 5% 4% 6% 10% 14% 17% 10% 8% 16% 14% 10% 12%
Benefits slightly 100 55 45 53 47 21 46 33 79 84 12 2 14 39 61 26 40 16 18 42 62 104
outweigh the risks 22% 20% 24% 22% 22% 21% 22% 22% 22% 22% 29%q 9% 20% 22% 22% 24% 28%x 19% 17% 25% 22% 23%
The risks and benefits 139 91 48 70 68 28 71 40 111 115 11 6 24 56 83 29 45 30 27 43 93 136
are about the same 30% 33% 26% 29% 32% 28% 34% 26% 31% 30% 28% 33% 34% 32% 30% 26% 31% 36% 25% 25% 32% 30%
Risks slightly outweigh 80 42 38 46 34 16 35 29 64 60 12 6 19 28 52 23 28 12 15 33 47 80
the benefits 18% 15% 21% 19% 16% 17% 17% 19% 18% 16% 29%xn 35% 27%xn 16% 19% 22% 19% 15% 13% 19% 16% 17%
Risks far outweigh the 19 13 6 11 7 3 9 7 16 15 3 - 4 8 11 3 6 4 6 7 16 23
benefits 4% 5% 3% 5% 3% 3% 4% 5% 5% 4% 6% - 6% 4% 4% 3% 4% 4% 6% 4% 6% 5%
Don't know 58 41 17 26 31 14 21 22 43 51 1 3 5 26 31 10 9 14 24 18 39 57
13%0B 15%x 9% 11% 15% 15% 10% 15% 12% 13%0 3% 19% 8%0 15% 11% 9% 6% 16%B 22%xAB  11% 14% 12%
None of these 5 1 4 3 1 - 4 1 5 5 - - - 3 2 - 1 2 1 4 1 5
1%3) * 2% 1% 1% - 2% * 1% 1% - - - 2% 1% - 1% 2% 1% 2% * 1%
Combinations - Summary net
Benefits outweigh the 157 84 72 85 71 37 69 51 120 136 14 2 19 57 100 44 55 22 36 65 92 157
risks 34%a] 31% 39% 35% 33% 38% 33% 34% 33% 36% 34% 12% 26% 32% 36% 40% 38% 26% 33% 38% 32% 34%
Risks outweigh the 99 55 44 57 42 19 44 36 80 75 14 6 24 36 63 26 34 16 21 40 63 103
benefits 22% 20% 24% 24% 19% 19% 21% 24% 22% 20% 36%xn 35% 33%xn 20% 23% 24% 24% 19% 19% 24% 22% 22%
Net benefits outweigh 58 29 28 28 30 18 25 15 40 62 -1 -4 5 21 37 17 21 6 15 25 29 54
the risks 13%o0q 11% 15% 12% 14% 18% 12% 10% 11% 16%x0q -1% -23% -6% 12% 13% 16% 15% % 14% 15% 10% 12%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing




Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 71
Q8(a). From what you know or have heard about genetically modified plants (GM crops),
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of genetically modified plants (GM crops)
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
9] (a) (b) © (d) (e) ® © () @ @ K 0] (m) (n) (0) ®) ()] (0] (s)
458 54 110 283 390 31 16 21 116 101 173 17 59 40 41 34 26 56 30 87 170 288 458
457 43+ 99* 305 381 38 24 13%* 109* 113* 159 18** 54* 37+ 32+ 41* 40 60* 34%* 64* 170 288 458
349 41 89 215 310 26 9 18 94 81 137 15 44 36 35 30 22 47 23 73 170 288 458
57 6 9 41 48 7 - 2 13 18 17 1 7 6 3 9 9 5 23 30 53
12% 15% 9% 13% 13% 19% - 14% 12% 16% 11% 8% 14% 11% 19% 6% 23% 15% 8% 8% 14% 10% 12%
100 7 20 70 84 5 9 2 19 20 45 1 12 8 8 5 21 11 13 42 62 104
22% 17% 20% 23% 22% 13% 39% 12% 17% 18% 28%xs 5% 21% 17% 24% 20% 11% 35%xhi 33% 20% 25% 22% 23%
139 13 35 89 119 10 5 6 34 39 46 8 14 12 8 16 14 14 7 24 43 93 136
30% 30% 36% 29% 31% 26% 20% 43% 31% 34% 29% 45% 26% 32% 25% 39% 35% 24% 20% 38%j 25% 32% 30%
80 11 21 43 68 6 5 1 23 12 33 5 12 5 3 5 9 12 12 33 47 80
18%(] 27%c 21% 14% 18% 16% 21% 6% 21% 11% 21% 25% 22% 17% 16% 7% 11% 15% 34% 19% 19% 16% 17%
19 3 2 14 16 1 1 * 6 8 3 2 2 2 2 6 - 1 - 2 7 16 23
4% 7% 2% 5% 4% 3% 3% 3% 5% % 2% 8% 4% 6% 5% 15%xjqs - 2% - 3% 4% 6% 5%
58 2 12 43 42 8 4 3 13 13 16 2 7 1 4 8 6 2 8 18 39 57
13% 4% 12% 14% 11% 22% 18% 22% 12% 12% 10% 8% 13% 13% 5% 10% 19% 10% 5% 12% 11% 14% 12%
5 - - 5 5 - - - 1 3 - - - 1 2 1 - - - - 4 1 5
1% - . 2% 1% . - - 1% 3% - B - 4% 6%xjs 3% - - - . 2% * 1%
net
157 14 29 112 131 12 9 3 32 38 61 2 19 10 14 11 14 30 14 18 65 92 157
34% 32% 29% 37% 34% 33% 39% 26% 29% 34% 39%s 13% 35% 28% 43% 26% 34% 49%xhos 41% 28% 38% 32% 34%
99 14 23 57 84 7 6 1 29 20 36 6 14 9 7 9 5 10 12 14 40 63 103
22% 34%c 23% 19% 22% 20% 24% 10% 26% 18% 23% 34% 26% 23% 21% 21% 11% 16% 34% 22% 24% 22% 22%
58 -1 6 54 a7 5 4 2 3 18 26 -4 5 2 7 2 9 20 2 4 25 29 54
13%abhs -1% 6%a 18%xab 12% 13% 15% 16% 3% 16%ho 16%hs -21% 9%h 5% 22%hmos 5% 23% 33%xhijlmos 7% 6% 15% 10% 12%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Final
Table 72
Q8(a). From what you know or have heard about genetically modified plants (GM crops),
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of genetically modified plants (GM crops)
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . .
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree [ degree degree by beauty | potential -icance centre Main Boost Total
() (@) () © (e) ® @ () [0] [0)] K ) (m) (n) 0) ®) @ (0]
458 144 308 198 110 93 136 18 155 196 146 81 21 28 9 356 38 34 22 170 288 458
457 138 314 187 106* 90* 134 20%* 168 180 148 82* 21% 25+ [ 365 30* 34+ 20%* 170 288 458
349 115 231 156 86 72 106 15 128 141 113 59 13 21 7 267 31 27 20 170 288 458
57 16 40 29 21 19 26 1 20 26 21 9 5 3 1 44 6 3 4 23 30 53
12% 12% 13% 16% 20%%x 219%x 19%x; 7% 12% 14% 14% 11% 21% 12% 11% 12% 21% 8% 18% 14% 10% 12%
100 31 67 36 22 18 24 5 28 48 35 18 7 4 2 80 6 8 3 42 62 104
22% 22% 21% 19% 21% 20% 18% 25% 16% 26%h 24% 22% 32% 18% 22% 22% 21% 24% 16% 25% 22% 23%
139 32 107 54 32 30 32 2 56 53 52 26 8 9 4 115 6 14 3 43 93 136
30%3) 23% 34%xa 29% 30% 34% 24% 11% 33% 29% 35% 32% 37% 37% 44% 31% 20% 41% 16% 25% 32% 30%
80 26 53 37 21 13 28 3 30 30 27 15 * 3 * 68 6 1 5 33 47 80
18% 19% 17% 20% 20% 14% 21% 17% 18% 17% 18% 19% 1% 13% 4% 19% 20% 2% 23% 19% 16% 17%
19 5 14 10 3 3 6 2 6 5 7 6 1 2 1 10 4 2 3 7 16 23
4% 3% 4% 5% 3% 4% 4% 9% 3% 3% 4% % 4% 8% 10% 3% 13%x0 5% 13% 4% 6% 5%
58 26 31 20 7 7 16 5 27 16 6 8 1 3 1 46 2 5 3 18 39 57
13%bdj 19%xb 10% 11% 7% 8% 12% 27% 16% 9%j 4% 9% 4% 11% 9% 13% 6% 14% 14% 11% 14% 12%
5 2 2 1 - - 1 1 2 2 - - - - - 2 - 2 - 4 1 5
1% 2% 1% 1% - - 1% 4% 1% 1% - - - - - 1% - 6% - 2% * 1%
net
157 47 107 65 43 37 50 6 48 74 56 27 11 8 3 125 13 11 7 65 92 157
34% 34% 34% 35% 41% 41% 37% 32% 28% 41%xh 38% 33% 53% 30% 33% 34% 42% 32% 34% 38% 32% 34%
99 31 67 47 24 16 34 5 35 36 34 21 1 5 1 77 10 2 7 40 63 103
22% 22% 21% 25% 23% 18% 25% 27% 21% 20% 23% 26% 5% 21% 14% 21% 33% 7% 36% 24% 22% 22%
58 16 40 18 19 21 16 1 12 38 22 6 10 2 2 47 3 8 * 25 29 54
13%h| 12% 13% 10% 18%c 23%xcf 12% 5% % 21%xhk  15%h 7% 48% 9% 19% 13% 8% 25% 2% 15% 10% 12%

the risks

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 73
Q8(a). From what you know or have heard about genetically modified plants (GM crops),
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of genetically modified plants (GM crops)
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different | Main | Boost | Total
(0] @ () © (d (€) (] ©) ) (0} (0} K [0] (m) (n) ) ®) @ (0] O] ® (O] V] w)
Unweighted Total 458 259 198 53 67 189 33 22 29 212 156 231 71 235 41 57 309 149 123 153 59 56 37 30 170 288 458
Weighted Total 457 250 207 49* 64* 182 age1gm 27 211 158 229 70* 239 42+ 55* 311 146 116 153 63* 57+ 39* 29| 170 288 458
Effective Base 349 190 159 a1 55 133 25 17 13 175 112 181 58 172 22 42 226 126 100 116 36 46 30 27 170 288 458
Benefits far outweigh 57 42 15 7 5 27 9 1 2 21 31 22 3 39 4 11 44 13 10 18 11 6 10 2 23 30 53
the risks 12%bl 17%xb 7% 15% 9% 15%  20% 6% 7%  10%, 20%xkl  10% 5% 16% 10% 21% 14% 9% 8% 12% 17% 11% 26961 7%|  14%  10%  12%
Benefits slightly 100 61 39 8 18 40 5 6 14 50 36 54 10 53 16 14 73 26 18 39 18 9 8 8 42 62 104
outweigh the risks 22% 24% 19% 17%  28% 22%  11%  30%  53%  24% 23% 24% 14% 22% 39% 25% 24% 18% 15% 25% 29% 16% 21% 21%|  25%  22%  23%
The risks and benefits 139 73 66 21 13 59 18 6 8 58 57 63 18 70 12 14 94 45 36 45 18 25 10 5 43 93 136
are about the same 30% 29% 32% 43%di - 20% 33%  40%  31%  29%  27% 36% 28% 26% 29% 28% 26% 30% 31% 31% 30% 29% 43%x 24% 18%| 25%  32%  30%
Risks slightly outweigh 80 a7 32 4 12 30 9 5 1 43 22 49 9 40 5 11 58 22 26 34 5 5 7 4 33 47 80
the benefits 18% 19% 16% 9%  19% 16%  20%  29% 4%  20% 14% 22%x 12% 17% 12% 20% 19% 15% 22%t 22%t % 9% 17% 15%| 19%  16%  17%
Risks far outweigh the 19 8 11 1 2 10 2 * 1 10 6 10 2 11 1 1 11 8 3 6 2 2 5 1 7 16 23
benefits 4% 3% 5% 2% 3% 5% 5% 2% 3% 5% 4% 5% 3% 5% 2% 2% 4% 5% 2% 4% 4% 4% 12%xr 3% 4% 6% 5%
Don't know 58 18 40 7 13 17 2 * 1 26 5 26 27 26 4 4 29 29 24 10 7 9 - 8 18 39 57
13%ajpsv 7% 19%xa  14% 20%e 9% 4% 3% 3%  12% 3% 11%j 39%xjk  11% 9% 6% 9% 20%xp 20%xsv 7% 11% 15%v - 29%| 11%  14%  12%
None of these 5 - 5 - - - - - - 3 - 4 * - - - 2 3 1 1 1 1 - - 4 1 5
1% - 2%a - - . - . - 2% - 2% 1% - - - 1% 2% 1% * 2% 2% - - 2% * 1%
Combinations - Summary net
Benefits outweigh the 157 103 53 16 24 66 13 7 16 71 67 77 13 92 20 25 117 39 28 57 29 15 18 10 65 92 157
risks 349%blgr 41%xb 26% 32% 37% 36%  30%  36%  60%  34% 42%xI 33%I 19% 38% 49% 46% 38%q 27% 24% 37%r 46%r 27% 47%r 34| 38%  32% 3%
Risks outweigh the 99 56 43 5 14 39 11 6 2 53 28 60 1 51 6 12 69 30 28 40 7 7 11 5 40 63 103
benefits 22% 22% 21% 11% 22% 22%  26%  30% % 25%c 18% 26%x 15% 21% 14% 21% 22% 21% 24% 26% 11% 12% 29% 19%| 24%  22% @ 22%
Net benefits outweigh 58 47 11 10 9 27 2 1 14 18 38 17 3 a1 15 14 49 9 1 17 22 8 7 5 25 29 54
the risks 13%bikigr  19%xb 5% 21%i  15% 15%i 5% 6%  53% 9% 24%xkI 7% 4% 17% 35% 25% 16%xq 6% -1% 11%r 349%xrsu  14%r 18%r 16% 15%  10%  12%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing




Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
the risks

Final
Table 74
Q8(b). From what you know or have heard about the use of animals in research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of the use of animals in research
Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
) (@ (b) © (©)] © ® © ) (n) ©) ®) @ (O] ()] * (B) ©) ()

502 311 191 269 233 94 242 166 408 389 57 31 109 157 345 75 203 92 121 191 311 502

502 294 208 255 248 107* 227 169 396 418 44+ 21% 80* 197 306 113+ 153 100* 125 191 311 502

378 267 126 200 179 79 192 111 299 295 50 26 92 114 284 60 160 72 101 191 311 502

72 46 26 44 27 11 38 23 61 63 6 1 9 22 49 23 20 4 24 21 48 69
14%C 16% 12% 17% 11% 10% 17% 13% 15% 15% 13% 6% 11% 11% 16% 21%C 13%C 4% 19%(] 11% 15% 14%

127 72 56 74 53 20 67 40 107 97 16 7 28 47 80 33 40 18 34 53 81 134
25% 24% 27% 29% 21% 19% 30% 24% 27% 23% 37%n 35% 35%xn 24% 26% 29% 26% 18% 27% 28% 26% 27%

102 68 34 58 44 28 44 30 74 81 9 7 21 41 61 17 35 22 24 33 71 104
20% 23%x 16% 23% 18% 26% 19% 18% 19% 19% 22% 34% 26% 21% 20% 15% 23% 22% 19% 17% 23% 21%

98 53 45 36 63 21 39 38 77 86 8 2 13 41 57 16 27 31 21 38 57 95
20%( 18% 22% 14% 25%xc 20% 17% 23% 20% 20% 18% 8% 16% 21% 19% 14% 18% 31%XABD  17% 20% 18% 19%

85 43 42 35 50 23 32 31 62 77 4 1 8 42 43 22 25 22 15 36 41 77
17%qy 15% 20% 14% 20% 22% 14% 18% 16% 19% 10% 7% 10% 21% 14% 19% 16% 22% 12% 19% 13% 15%

16 12 5 7 9 4 6 6 12 13 - 2 2 4 12 2 4 3 7 8 12 20
3% 4% 2% 3% 4% 4% 3% 4% 3% 3% - 10% 3% 2% 4% 2% 3% 3% 6% 4% 4% 4%

2 1 1 1 2 - 2 1 2 2 - - - - 2 - 2 - - 2 1 3
* * 1% * 1% - 1% * 1% 1% - - - - 1% - 1%x - - 1% * 1%

net

199 118 81 118 81 31 105 63 168 160 22 9 37 69 130 56 60 22 58 74 129 203
40%deC 40% 39% 46%xd 33% 29% 46%xe 37% 42%xe 38% 50% 41% 46% 35% 42%x 49%C 39%C 22% 46%Cj 39% 41% 40%

183 96 87 71 112 44 71 69 139 163 12 3 20 83 101 38 52 54 36 74 98 172
37%acfqv 33% 42% 28% 45%xc 41% 31% 41% 35%f 39%q 29% 15% 26% 42% 33% 34% 34% 54%xABD  29% 39% 32% 34%

15 21 -6 a7 -32 -13 35 -6 29 -3 9 5 16 -14 29 18 8 -32 22 0 31 31
3%begnu 7%xb -3% 19%xd -13% -12% 15%xegh -4% 7%xeq -1% 21%xn 26% 20%xn -7% 10%xu 16%xB 5% -32% 17%xB 0% 10% 6%
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Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
the risks

Final
Table 75
Q8(b). From what you know or have heard about the use of animals in research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of the use of animals in research
Frequency of attendance at Unwei
Total religious services Country Government region ghted
Never/ X East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once a week religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
() (@) (b) © (d () ® ()] () ® [0)] K [0] (m) (n) 0) ®) @ (0] ()

502 60 116 312 426 35 17 24 129 112 185 20 63 46 46 38 28 61 31 93 191 311 502

502 47+ 105* 339 419 43 26 15+ 124 125% 170 20%* 58¢ 44+ 36* 46* a2m 64* 39+ 67* 191 311 502

378 46 94 234 331 30 10 21 104 91 137 18 47 40 38 34 24 51 21 77 191 311 502

72 8 21 42 54 10 6 2 13 14 26 2 7 4 5 5 4 8 10 8 21 48 69
14%d| 16% 20% 12% 13% 23% 25% 11% 11% 11% 15% 9% 12% 10% 14% 10% 10% 13% 25% 12% 11% 15% 14%

127 13 29 82 108 4 10 4 25 29 54 3 12 10 7 10 12 19 9 27 53 81 134
25% 28% 28% 24% 26% 10% 40% 30% 20% 23% 329%xh 16% 20% 23% 20% 21% 28% 30% 23% 39%xhijin  28% 26% 27%

102 10 19 71 91 4 3 3 21 30 40 3 13 5 9 9 12 14 8 18 33 71 104
20% 22% 18% 21% 22%x 10% 12% 19% 17% 24% 23% 13% 23% 11% 26% 20% 27% 21% 20% 27%m| 17% 23% 21%

98 7 23 66 87 6 2 3 29 25 32 4 13 13 6 11 8 14 9 9 38 57 95
20% 14% 22% 20% 21% 14% 9% 18% 24% 20% 19% 17% 22% 29%s 17% 24% 19% 22% 24% 13% 20% 18% 19%

85 9 11 63 64 15 3 3 29 21 14 10 10 10 6 9 6 8 2 4 36 41 77
17%bdjs 18% 11% 19% 15% 34% 13% 19% 23%xjs 17%s 8% 45% 17% 22%js 16% 19%s 15% 13% 4% 6% 19% 13% 15%

16 1 1 12 12 3 - 1 6 3 3 - 4 2 2 1 - * 2 1 8 12 20
3% 2% 1% 4% 3% 8% - 4% 5% 2% 2% - 6% 5% 4% 3% - 1% 4% 2% 4% 4% 4%

2 - - 2 2 - - - - 2 - - - - 1 1 - - - - 2 1 3
* - - 1% 1% - - - - 2% - . - - 4%xhj 2% - - - - 1% * 1%

net

199 20 51 125 162 14 17 6 38 43 80 5 18 15 12 15 16 27 19 35 74 129 203
40%h| 44% 48% 37% 39% 33% 65% 40% 31% 35% 47%xh 25% 32% 33% 34% 32% 38% 43% 48% 51%xhil 39% 41% 40%

183 15 35 129 151 21 6 6 59 46 46 14 23 22 12 20 14 23 11 13 74 98 172
37%js 32% 33% 38% 36% 49% 23% 37% 47%xjs 37%s 27%s 62% 39%s 51%xjs 32% 43%s 34% 35%s 28% 19% 39% 32% 34%

15 I 5 16 -5 11 -7 11 1 -20 -3 34 -8 -4 -8 1 -5 2 5 8 22 0 31 31
3%cilmo 11%xc 15%xc -1% 3% -16% 42% 4% -16% -2% 20%xhilmno-37% -7% -18% 2% -12% 4% 7%il 20% 32%xhijlmnoq 0% 10% 6%
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Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Final
Table 76
Q8(b). From what you know or have heard about the use of animals in research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of the use of animals in research
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ X -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
0] (a) () © ()] (&) ® © (W] [0] [0)] K 0] (m) (n) () (9] (C)] (0]

Unweighted Total 502 164 333 217 110 94 148 21 179 210 149 82 21 28 9 394 39 37 22 191 311 502
Weighted Total 502 157 342 206 106* 91* 147 23% 191 197 151 83* 21% 25+ [ 402 31* 40% 20%* 191 311 502
Effective Base 378 131 245 171 86 72 116 18 147 146 115 59 13 21 7 298 32 24 20 191 311 502
Benefits far outweigh 72 29 42 36 29 26 32 2 22 34 39 13 2 4 2 59 5 5 3 21 48 69
the risks 14% 18% 12% 18% 27%xc 29%xc 22%x 10% 12% 17% 26%xhi 15% 10% 17% 26% 15% 15% 12% 16% 11% 15% 14%
Benefits slightly 127 37 89 53 27 24 37 3 43 55 35 26 7 8 3 110 7 4 4 53 81 134
outweigh the risks 25% 24% 26% 26% 26% 26% 25% 12% 22% 28% 23% 31% 33% 30% 36% 27% 22% 10% 19% 28% 26% 27%
The risks and benefits 102 28 74 38 22 18 24 6 43 37 27 14 3 4 1 79 8 10 3 33 71 104
are about the same 20% 18% 22% 18% 21% 20% 17% 28% 23% 19% 18% 17% 13% 16% 13% 20% 24% 25% 14% 17% 23% 21%
Risks slightly outweigh 98 21 76 45 15 14 28 1 37 41 29 16 3 5 2 71 3 18 5 38 57 95
the benefits 20%3] 13% 22%a 22%d 14% 15% 19% 5% 20% 21% 19% 20% 14% 21% 25% 18% 8% 44% 27% 20% 18% 19%
Risks far outweigh the 85 31 53 28 13 7 22 6 37 27 20 13 6 3 - 68 9 3 5 36 41 77
benefits 17%¢) 20% 16% 13% 12% 8% 15% 24% 19% 13% 13% 16% 29% 12% - 17% 309%x 8% 25% 19% 13% 15%
Don't know 16 10 6 7 - 1 3 4 8 2 * 1 - 1 - 14 - * - 8 12 20

3%bij 6%xb 2% 3% - 1% 2% 18% 4%j 1% * 1% - 3% - 3% - 1% - 4% 4% 4%
None of these 2 1 2 - - - - 1 - 1 1 - - - - 2 - - - 2 1 3

* * * - - - - 3% - 1% * - - - - * - - - 1% * 1%
Combinations - Summary net
Benefits outweigh the 199 66 131 89 56 50 68 5 65 89 74 39 9 12 6 169 12 9 7 74 129 203
risks 40% 42% 38% 43% 53%x 55%Xxc 47% 21% 34% 45% 49%xh 47% 43% 47% 62% 42% 38% 22% 35% 39% 41% 40%
Risks outweigh the 183 52 130 73 27 22 51 7 74 68 49 30 9 8 2 139 12 21 10 74 98 172
benefits 37%de 33% 38% 35%de 26% 24% 35%¢] 29% 39% 34% 32% 36% 43% 34% 25% 35% 38% 52% 52% 39% 32% 34%
Net benefits outweigh 15 I 14 1 16 29 29 18 2 9 21 25 9 * 3 4 30 * 12 3 0 31 31
the risks 3%bh 9%xb * 8%x 28%xcf 329%xcf 12%xc -8% 5% 11%xh 16%xh 11%x * 13% 37% 79%x * -30% 17% 0% 10% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 77
Q8(b). From what you know or have heard about the use of animals in research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of the use of animals in research
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs [journals| TV High Medium Low [friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different| Main | Boost | Total
) (C)] (b) © (d) (&) ® ()] (W] (0] 0] K 0] (m) (n) (0) (9] ()] (0] ) ® (O] W) ()]
Unweighted Total 502 270 230 54 72 200 38 23 30 231 158 259 85 250 42 57 333 169 137 166 60 69 38 32 191 311 502
Weighted Total 502 259 243 50* 69* 192 53* 200  27%* 231 160 262 80* 255 42%% 55+ 338 165 128 164 63* 75+ 40* 31| 191 311 502
Effective Base 378 199 179 41 59 141 27 18 13 191 113 197 69 177 23 42 239 142 111 126 37 51 31 28 191 311 502
Benefits far outweigh 72 40 32 6 19 33 6 3 7 25 30 33 8 39 7 6 54 17 13 23 13 8 12 2 21 48 69
the risks 14%i 15% 13% 13% 27%xi  17%  11%  13%  25% = 11% 19% 13% 10% 15% 17% 11% 16% 10% 10% 14% 20% 10% 31%xrsu 7%|  11%  15%  14%
Benefits slightly 127 74 53 13 14 59 12 4 13 50 46 65 16 65 14 10 78 49 22 44 28 12 10 11 53 81 134
outweigh the risks 25%1 29% 22% 25%  20% 31%i  23%  23%  47%  22% 29% 25% 20% 25% 34% 18% 23% 30% 17% 27% 44%xrsu 16% 25% 34%| 28%  26%  27%
The risks and benefits 102 57 45 12 11 36 12 3 1 48 35 a7 20 45 8 14 72 30 30 36 8 16 5 6 33 71 104
are about the same 20%) 22% 19% 23%  15% 19%  22%  13% 5%  21% 22% 18% 25% 18% 19% 25% 21% 18% 24% 22% 13% 21% 12% 21%|  17%  23% @ 21%
Risks slightly outweigh 98 44 54 10 12 29 13 4 4 48 30 56 12 57 6 14 65 33 26 34 9 24 2 4 38 57 95
the benefits 20%v 17% 22% 20%  17% 15%  24%  22%  15%  21% 19% 21% 15% 22% 15% 25% 19% 20% 20% 20% 14% 319xv 6% 13%| 20%  18%  19%
Risks far outweigh the 85 41 45 9 9 31 9 4 1 51 19 52 14 45 6 11 62 23 31 24 5 14 9 2 36 41 77
benefits 17% 16% 18% 17%  13% 16%  17%  23% 5%  22%x 12% 20% 18% 18% 15% 19% 18% 14% 24%xt  15% % 19% 23% 7%|  19%  13%  15%
Don't know 16 3 13 1 5 4 2 1 - 8 - 7 9 4 - * 6 10 5 3 - 1 1 5 8 12 20
3%ap 1% 5%a 2% 7% 2% 3% 6% - 3% - 3% 11%xjk 1% - 1% 2% 6%xp 4% 2% - 2% 4% 17% 4% 4% 4%
None of these 2 1 1 - - - - - 1 1 - 2 - 1 - 1 1 1 1 1 1 - - - 2 1 3
* * 1% - - - - - 3% 1% - 1% - * - 1% * 1% 1% * 1% - - - 1% * 1%
Combinations - Summary net
Benefits outweigh the 199 114 85 19 33 92 18 7 19 75 76 98 25 104 22 16 132 67 36 67 41 20 22 13 74 129 203
risks 40%iru 44% 35% 38% 48%i 48%xi  34%  36%  72%  33% 48%xI 37% 31% 41% 51% 28% 39% 40% 28% 41%r 65%xrsu  26% 56%ru  41% 30%  41%  40%
Risks outweigh the 183 85 98 19 21 60 21 9 6 99 49 108 27 102 13 24 127 56 56 58 14 38 11 6 74 98 172
benefits 37%t 33% 41% 37% 30% 31% 41% 45% 20% 43%xe 31% 41% 33% 40% 30% 44% 38% 34% 44%t 35% 21% 51%xt 29% 21% 39% 32% 34%
Net benefits outweigh 15 29 -13 * 12 32 -4 2 14 23 27 -10 2 2 9 9 5 10 21 10 28 -18 11 6 0 31 31
the risks 3%bkip 11%xb 6% * 18%xc  17%xci 7% 9%  51%  -10% 17%xkI -4% -3% 1% 21% -16% 2% 6%Xp -16% 6%X 43%xrsu -24% 27%xs  21% 0%  10% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 78
Q8(c). From what you know or have heard about nuclear power, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of nuclear power
Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() (@) (b) © (d) (e) ® © (h) (n) 0) (9] @ (©) U] ()] (B) © (D)
Unweighted Total 502 311 191 272 230 93 245 164 409 391 54 32 107 160 342 75 204 94 118 191 311 502
Weighted Total 503 295 208 258 245 106* 229 168 397 419 41+ 20%* 80* 200 303 113* 154 102¢ 123* 191 311 502
Effective Base 378 267 126 203 176 79 194 110 300 296 47 27 90 117 281 60 161 74 98 191 311 502
Benefits far outweigh 74 45 28 53 21 14 28 32 60 67 5 * 6 31 42 29 19 11 14 19 47 66
the risks 15%dq 15% 14% 20%xd 9% 13% 12% 19% 15%f 16% 11% 2% 8% 16% 14% 25%xBCD  13% 11% 11% 10% 15% 13%
Benefits slightly 95 64 31 58 37 25 46 24 70 77 11 4 18 23 72 23 28 19 24 33 69 102
outweigh the risks 19% 22%x 15% 23% 15% 24% 20% 14% 18% 18% 27% 20% 22% 12% 24%xu 20% 18% 18% 20% 17% 22% 20%
The risks and benefits 113 64 49 49 64 31 46 36 82 94 12 3 16 44 69 30 35 21 23 45 66 111
are about the same 22% 22% 24% 19% 26% 29% 20% 21% 21% 23% 30%q 12% 20% 22% 23% 26% 23% 21% 19% 24% 21% 22%
Risks slightly outweigh 109 67 42 66 42 13 62 33 95 87 10 5 21 45 64 18 43 27 20 43 73 116
the benefits 22%¢} 23% 20% 26%x 17% 13% 27%xe 20% 24%xe 21% 23% 25% 27% 22% 21% 16% 28%xD 26% 16% 23% 23% 23%
Risks far outweigh the 56 23 33 21 36 8 26 23 48 45 3 5 11 33 23 7 17 10 20 30 25 55
benefits 11%acv 8% 16%xa 8% 15%¢ 8% 11% 13% 12% 11% 7% 24% 14%0 16%xv 8% 7% 11% 10% 16% 16% 8% 11%
Don't know 54 | 30 24 11 43 15 20 19 39 45 1 4 7 24 29 7 9 14 22 20 29 49
11%coB 10% 11% 4% 17%xc 14% 9% 11% 10% 11% 3% 17% 9%0 12% 10% 6% 6% 14% 18%xAB  10% 9% 10%
None of these 3 2 1 - 3 - 2 1 3 3 - - - - 3 - 2 1 - 1 2 3
1% 1% 1% - 1% - 1% 1% 1% 1% - . - . 1% - 1% 1% . 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 169 110 59 111 58 39 73 57 130 145 16 5 24 54 114 51 47 30 38 52 116 168
risks 34%d| 37%x 28% 43%xd 24% 37% 32% 34% 33% 34% 38% 22% 30% 27% 38%xu 45%xB 31% 29% 31% 27% 37% 33%
Risks outweigh the 165 89 75 87 78 21 87 56 144 132 12 11 33 77 87 25 60 36 40 73 98 171
benefits 339%ev 30% 36% 34% 32% 20% 38%xe 33%e 36%xe 32% 30% 49% 41%0 39% 29% 22% 399%XA 36% 33% 38% 32% 34%
Net benefits outweigh 4 20 -16 24 -20 18 -14 * -14 12 3 -6 -8 -23 27 26 -13 -7 -2 21 18 3
the risks 1%l 7%xb -8% 9%xd -8% 17%xfgh -6% * -3% 3%xq 8%x -27% -10% -12% 9%xu 23%xBCD  -8% -7% -2% -11% 6% -1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing




Base : All who have heard of nuclear power

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
the risks

Final
Table 79
Q8(c). From what you know or have heard about nuclear power, which of these statements, if any, most closely reflects your own opinion?
Frequency of attendance at Unwei
Total religious services Country Government region ghted
Never/ . East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
® (@) () © (d) () ® © () [0] [0)] K [0] (m) (n) 0) ®) @ (0] )
502 59 115 313 425 35 17 25 129 112 184 20 63 46 47 37 28 62 32 90 191 311 502
503 47+ 104* 340 420 43+ 26+ 15+ 124 125* 171 20%* 58¢ 44+ 37* 45+ 42 65* 40+ 66* 191 311 502
378 46 93 235 331 30 10 22 104 91 137 18 47 40 39 33 24 52 22 75 191 311 502
74 6 14 54 58 8 7 1 15 19 23 1 8 7 2 7 10 9 8 7 19 47 66
15% 13% 14% 16% 14% 18% 28% 8% 12% 15%n 14% 5% 13% 15% 6% 16% 23% 13% 20% 10% 10% 15% 13%
95 9 16 69 87 3 4 1 22 28 37 7 8 7 12 8 8 15 7 15 33 69 102
19% 19% 15% 20% 21%x % 17% 3% 18% 23% 22% 32% 14% 16% 33%xhil  17% 19% 23% 18% 23% 17% 22% 20%
113 12 34 63 92 8 6 7 24 24 45 5 15 4 9 5 10 19 5 21 45 66 111
22%cm 26% 32%xc 19% 22% 18% 25% 46% 19%m 19% 26%m 23% 26%m 8% 23% 11% 24% 30%m 12% 31%xmo  24% 21% 22%
109 7 24 76 89 11 6 3 28 28 32 4 12 12 9 9 9 12 8 12 43 73 116
22% 15% 23% 22% 21% 26% 22% 23% 23% 22% 19% 19% 21% 27% 25% 20% 22% 19% 21% 18% 23% 23% 23%
56 9 10 36 46 6 2 2 20 9 16 5 8 8 4 6 - 5 4 7 30 25 55
11% 19% 10% 11% 11% 14% 9% 14% 16% 8% 9% 22% 13% 18% 10% 13% - 8% 9% 11% 16% 8% 11%
54 4 6 40 45 8 - 1 14 15 16 - 7 7 * 10 5 4 8 4 20 29 49
11%n 9% 5% 12% 11% 18% - 6% 12%n 12%n 9% - 13%n 16%n 1% 21%xngs  11% 6% 19% 7% 10% 9% 10%
3 - 1 2 3 - - - - 2 1 - - - 1 1 - 1 - - 1 2 3
1% - 1% * 1% . - - - 1% 1% - - . 2% 2% - 2% - . 1% 1% 1%
net
169 15 30 123 145 11 11 2 37 a7 61 8 16 14 15 15 18 23 15 22 52 116 168
34% 31% 29% 36% 35% 5% 4% 12% 30% 38% 36% 37% 27% 31% 39% 32% 43% 36% 38% 33% 27% 37% 33%
165 16 34 112 135 17 8 6 49 37 49 9 20 20 13 15 9 18 12 19 73 98 171
33% 33% 33% 33% 32% 39% 31% 37% 39% 30% 28% 41% 34% 45%j 35% 33% 22% 27% 30% 29% 38% 32% 34%
4 -1 -4 11 11 -6 3 -4 -12 10 12 -1 -4 -6 2 * 9 6 3 3 -21 18 -3
1%a| -2% -4% 3%xab 3%x -15% 13% -25% -9% 8%xIm 7%xhlm -4% -8% -14% 4%x -1% 21% 9%xI 8% 5%x -11% 6% -1%
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Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of nuclear power

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Final
Table 80
Q8(c). From what you know or have heard about nuclear power, which of these statements, if any, most closely reflects your own opinion?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
0] (a) () © (&) ® © (W] [0] [0)] K { (m) (n) () (9] (C)] (0]

502 164 332 217 111 94 148 21 180 210 150 82 21 28 9 394 39 36 23 191 311 502

503 157 342 206 107* 91* 147 23 192 197 152 83* 21* 25** g** 402 31* 40** 22* 191 311 502

378 131 244 171 87 72 116 18 148 146 116 59 13 21 7 298 32 24 21 191 311 502

74 29 44 34 23 14 25 5 22 30 34 17 2 7 3 61 6 3 4 19 a7 66
15% 19% 13% 16% 22%x 15% 17% 22% 11% 15% 22%xh 20% 11% 27% 28% 15% 18% 8% 16% 10% 15% 13%

95 28 65 31 19 19 22 5 33 39 26 17 2 4 7 8 4 5 33 69 102
19% 18% 19% 15% 18% 20% 15% 22% 17% 20% 17% 21% 19% 9% 46% 19% 27% 9% 23% 17% 22% 20%

113 37 74 48 32 22 32 2 46 43 40 19 7 1 87 7 11 5 45 66 111
22% 24% 22% 23% 30% 24% 22% 8% 24% 22% 26% 23% 36% 29% 13% 22% 21% 28% 21% 24% 21% 22%

109 26 82 50 20 21 38 3 42 45 34 16 4 * 84 9 9 5 43 73 116
22% 16% 24% 24% 18% 23% 26% 14% 22% 23% 22% 20% 13% 16% 4% 21% 28% 23% 25% 23% 23% 23%

56 16 41 24 12 11 19 * 27 20 12 9 4 2 - 49 2 3 2 30 25 55
11% 10% 12% 12% 11% 12% 13% 2% 14% 10% 8% 11% 19% 8% - 12% 7% 9% 8% 16% 8% 11%

54 21 33 18 1 5 10 7 22 19 6 5 1 3 1 40 - 9 1 20 29 49
11%d| 13% 10% 9%d 1% 6%d 7%d| 29% 12%j 10%j 4% 6% 3% 11% 9% 10% - 23% 7% 10% 9% 10%

3 - 3 1 - - 1 1 1 1 - - - - - 3 - - - 1 2 3
1% - 1% * - - 1% 3% * 1% - - - - - 1% - - - 1% 1% 1%

net

169 57 109 65 42 33 47 10 55 69 59 34 6 9 7 138 14 7 9 52 116 168
34% 37% 32% 32% 40% 36% 32% 44% 28% 35% 39% 41% 30% 36% 74% 34% 45% 17% 40% 2% 37% 33%

165 41 123 75 31 32 57 4 69 65 46 25 7 6 * 133 11 12 7 73 98 171
33% 26% 36% 36% 29% 35% 39% 16% 36% 33% 30% 30% 32% 23% 4% 33% 34% 31% 32% 38% 32% 34%

4 16 -13 -9 11 1 -10 6 -14 4 13 9 * 3 7 5 3 5 2 21 18 3
1% 10%xb -4% 5% 11%xcef 1% 7% 28% % 2% 9%xi 11%xi 2% 12% 70% 1% 11%x0 -14% 8% -11% 6% -1%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 81
Q8(c). From what you know or have heard about nuclear power, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of nuclear power
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs [journals| TV High Medium Low [friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different| Main | Boost | Total
) (C)] (b) © (d) (&) ® ()] (W] (0] 0] K 0] (m) (n) (0) (9] ()] (0] ) ® (O] W) ()]
Unweighted Total 502 269 231 54 70 199 38 23 30 232 160 259 83 250 42 58 334 168 136 166 60 69 39 32 191 311 502
Weighted Total 503 258 244 50* 67* 192 52% 200 27% 232 161 262 80* 255 42%% 56* 339 164 128 165 63* 75+ 41* 31| 191 311 502
Effective Base 378 198 179 41 57 141 26 18 13 192 115 196 68 178 23 43 240 141 110 126 37 51 32 28 191 311 502
Benefits far outweigh 74 49 25 5 11 45 6 6 13 25 37 31 6 47 17 12 54 19 13 25 19 7 8 1 19 47 66
the risks 15%6bi 199%xb 10% 9% 17% 23%xci 11%  29%  46%  11% 23%xkl  12% 8% 18% 40% 20% 16% 12% 10% 15% 31%xrsu 9% 20% 4%| 10%  15%  13%,
Benefits slightly 95 55 40 10 14 41 9 2 4 46 35 51 9 45 6 9 62 33 22 37 13 9 8 6 33 69 102
outweigh the risks 19%) 21% 16% 21% 21% 21%  17% 9%  16%  20% 22% 19% 11% 18% 14% 16% 18% 20% 17% 23% 21% 12% 20% 18%| 17%  22%  20%
The risks and benefits 113 57 56 14 14 31 15 3 5 51 47 41 24 50 14 16 67 46 37 38 8 11 7 12 45 66 111
are about the same 22%ek 22% 23% 2%  21% 16%  28%  13%  18%  22% 29%xk 16% 300k 20% 34% 29% 20% 28% 29%t 23% 12% 15% 18% 38%| 24%  21%  22%
Risks slightly outweigh 109 53 54 15 13 39 4 6 4 51 28 65 16 65 5 6 84 25 30 37 11 17 9 5 43 73 116
the benefits 22%q 21% 22% 29% 19% 20% %  33%  16%  22% 18% 25% 19% 25%0 12% 11% 25%Xxq 15% 23% 22% 17% 23% 22% 16%| 23%  23%  23%
Risks far outweigh the 56 30 26 7 6 18 12 2 1 32 11 38 7 29 * 11 41 15 7 18 8 13 7 3 30 25 55
benefits 11% 12% 11% 14% 9% 0%  22%  12% 3%  14% 7% 15%xi 9% 11% 1% 19% 12% 9% 6% 11% 13% 17%r 18%r 8%| 16% 8%  11%
Don't know 54 13 40 - 9 17 7 1 - 25 1 35 17 18 - 2 29 25 18 9 4 17 1 5 20 29 49
11%acjs 5% 17%x3] - 13%c 9%  14% 5% - 11%c 1% 13% 22%%x 7% - 3% 9% 15%xp 14%s 6% 7% 22%xstv 3% 15%|  10% 9%  10%
None of these 3 - 3 - - 1 - - - 1 1 1 1 1 - - 1 2 2 - - 1 - - 1 2 3
19%| - 1% - - 1% - - - * 1% * 1% * - - * 1% 1% - - 1% - - 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 169 104 65 15 25 86 15 8 17 71 72 82 15 92 23 21 116 52 35 62 33 16 16 7 52 116 168
risks 34%blu 40%xb 27% 30% 37% 45%xi  28%  38%  62%  31% 45%xkl  31% 19% 36% 54% 37% 34% 32% 27% 38%u 51%xru 21% 40% 22% 27%  37%  33%
Risks outweigh the 165 I 84 80 21 19 58 15 9 5 84 40 103 22 94 5 17 125 40 37 55 19 30 16 8 73 98 171
benefits 33%jq 32% 33% 43% 28% 30% 30% 44% 19% 36% 25% 39%x] 28% 37% 13% 31% 37%xq 24% 29% 33% 30% 40% 40% 25% 38% 32% 34%
Net benefits outweigh 4 20 -15 7 6 28 1 1 12 12 32 21 7 2 17 3 9 13 2 8 14 -15 * 1 21 18 3
the risks 1% 8%xb 6% -13% 10%x  15%xci  -1% 6%  43% 5% 20%xkI -8% 9% -1% 41% 6%m -3% 8%xp 1% 5%xr  22%xrsv  -20% * 2%|  -11% 6% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing
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Table 82
Q8(d). From what you know or have heard about stem cell research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of stem cell research
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() (@) (b) © (d) (e) ® © (h) (n) 0) (9] @ (©) U] ()] (B) © (D)
Unweighted Total 457 291 166 257 200 86 222 149 371 357 50 28 96 142 315 69 191 81 105 166 291 457
Weighted Total 456 274 182 241 215 08* 210 148 358 380 39* 19+ 72* 175 281 103* 145 85+ 112* 166 291 457
Effective Base 350 250 113 191 159 73 175 104 277 275 44 24 80 106 260 54 150 69 88 166 291 457
Benefits far outweigh 120 74 47 72 48 26 49 46 95 107 8 1 14 44 76 39 40 15 25 37 81 118
the risks 26% 27% 26% 30% 22% 26% 23% 31% 26% 28% 21% 5% 19% 25% 27% 38%xC 28% 18% 22% 22% 28% 26%
Benefits slightly 124 69 55 64 60 24 65 35 100 108 7 6 16 52 72 31 41 23 26 53 67 120
outweigh the risks 27% 25% 30% 27% 28% 25% 31% 24% 28% 28% 17% 32% 22% 30% 26% 31% 28% 27% 23% 32% 23% 26%
The risks and benefits 82 48 34 43 39 15 41 26 67 65 11 5 17 31 52 13 27 16 20 31 53 84
are about the same 18% 17% 19% 18% 18% 16% 19% 18% 19% 17% 28% 25% 23% 17% 18% 12% 19% 19% 18% 19% 18% 18%
Risks slightly outweigh 33 20 13 18 15 11 16 6 23 27 3 1 4 14 20 7 13 9 4 13 21 34
the benefits 7% 7% 7% 8% 7% 11% 8% 4% 6% % 7% 3% 6% 8% 7% 7% 9% 11% 4% 8% % 7%
Risks far outweigh the 8 4 4 5 3 3 3 3 5 6 2 - 3 2 6 3 2 1 2 3 4 7
benefits 2% 1% 2% 2% 2% 3% 1% 2% 1% 1% 4% - 3% 1% 2% 3% 2% 1% 2% 2% 1% 2%
Don't know 84 58 26 37 47 19 33 31 64 63 9 7 18 31 52 10 19 19 35 26 63 89
18%8) 21%x 14% 15% 22% 20% 16% 21% 18% 16% 22% 34% 26% 18% 19% 10% 13% 23% 31%xAB  16% 22% 19%
None of these 4 1 3 2 2 - 4 1 4 4 - - - 1 3 - 3 1 - 3 2 5
1% * 2% 1% 1% - 2% * 1% 1% - . - 1% 1% - 2% 2% . 2% 1% 1%
Combinations - Summary net
Benefits outweigh the 244 143 102 136 108 50 113 81 195 214 15 7 30 96 148 70 81 38 51 90 148 238
risks 54%o0q 52% 56% 57% 50% 51% 54% 55% 54% 56%x0q 38% 37% 42% 55% 53% 68%xCD 56% 45% 46% 54% 51% 52%
Risks outweigh the 42 24 18 23 19 14 19 9 28 33 5 1 7 16 26 10 15 10 6 16 25 41
benefits 9% 9% 10% 9% 9% 14% 9% 6% 8% 9% 12% 3% 10% 9% 9% 10% 11% 12% 6% 10% 9% 9%
Net benefits outweigh 203 119 84 114 89 36 95 72 167 181 10 7 23 80 123 60 66 28 45 74 123 197
the risks 44%0qC 43% 46% 47% 42% 37% 45% 49% 47% 48%x0q 26% 34% 32% 46% 44% 59%xCD 46% 33% 40% 45% 42% 43%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Table 83
Q8(d). From what you know or have heard about stem cell research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of stem cell research
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
® (@) () © (d) () ® © () [0] [0)] K [0] (m) (n) 0) ®) @ (0] )
Unweighted Total 457 57 108 282 384 34 16 23 116 102 166 17 57 42 41 34 27 55 30 81 166 291 457
Weighted Total 456 45% 98* 303 376 41% 24 15+ 111* 114* 152 18 52* 41* 31* 41* 41% 57+ 344 61* 166 291 457
Effective Base 350 44 88 215 306 29 9 20 93 82 132 15 42 37 34 31 23 47 23 67 166 291 457
Benefits far outweigh 120 8 16 95 96 10 11 3 29 27 39 4 16 10 8 6 13 20 4 15 37 81 118
the risks 26%b) 18% 16% 31%xb 25% 24% 47% 24% 26% 24% 26% 20% 30% 24% 25% 14% 32% 35%0 13% 24% 22% 28% 26%
Benefits slightly 124 12 30 80 95 17 7 5 22 30 42 7 11 5 11 11 9 19 13 11 53 67 120
outweigh the risks 27%dms 26% 31% 27% 25% 41% 29% 36% 20% 26% 28%ms 38% 20% 12% 34%m 26% 21% 33%m 38% 17% 32% 23% 26%
The risks and benefits 82 8 20 52 70 7 2 3 21 20 29 3 10 8 4 7 10 7 8 13 31 53 84
are about the same 18% 17% 21% 17% 19% 18% 9% 19% 19% 18% 19% 19% 19% 20% 13% 16% 23% 12% 25% 22% 19% 18% 18%
Risks slightly outweigh 33 7 5 21 31 2 - - 9 11 12 1 5 3 3 4 4 3 3 6 13 21 34
the benefits % 15%b 5% % 8% 5% - - 8% 9% 8% 6% 9% 6% 8% 9% 10% 5% 10% 9% 8% 7% %
Risks far outweigh the 8 3 3 3 8 - - - 4 3 1 - 2 2 1 1 1 - 1 - 3 4 7
benefits 2% 6%c 3% 1% 2% - - - 4% 3% 1% - 3% 6%j 3% 2% 3% - 3% - 2% 1% 2%
Don't know 84 9 23 49 73 5 4 3 25 20 27 3 9 13 3 13 4 7 4 16 26 63 89
18% 19% 23% 16% 19% 11% 15% 18% 23% 18% 18% 17% 18% 32%xnq  10% 31%inq 10% 12% 11% 27%x 16% 22% 19%
None of these 4 - 2 3 4 - - * - 3 1 - - - 2 1 - 1 - - 3 2 5
1% - 2% 1% 1% - - 3% - 2% 1% - - . 7%xhjs 2% - 2% - - 2% 1% 1%
Combinations - Summary net
Benefits outweigh the 244 20 46 176 190 27 19 9 51 57 82 10 26 15 18 17 22 39 17 25 90 148 238
risks 54%dms 44% 47% 58%x 51% 66% 76% 60% 46% 50% 54%s 58% 50% 36% 59% 40% 54% 69%xhijmos 51% 42% 54% 51% 52%
Risks outweigh the 42 9 7 24 39 2 - - 13 14 13 1 7 5 3 5 6 3 5 6 16 25 41
benefits 9% 20%xbe 7% 8% 10%x 5% - - 11% 12% 9% 6% 13% 12% 11% 11% 13% 5% 13% 9% 10% 9% 9%
Net benefits outweigh 203 11 39 152 151 25 19 9 39 a4 69 9 20 10 15 12 17 36 13 20 74 123 197
the risks 44%adhms  24% 40% 50%xa 40% 60% 76% 60% 35% 38% 45%ms 51% 38% 24% 48%m 29% 40% 63%xhijlmos 38% 32% 45% 42% 43%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of stem cell research

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Final
Table 84
Q8(d). From what you know or have heard about stem cell research, which of these statements, if any, most closely reflects your own opinion?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ X -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
0] (a) () © (&) ® © (W] [0] [0)] K { (m) (n) () (9] (C)] (0]

457 144 307 196 108 92 132 13 154 201 147 80 20 27 9 361 35 34 20 166 291 457

456 141 311 187 103* 89* 130 15%* 167 185 150 82* 21* 25** g** 369 28** 34* 18** 166 291 457

350 116 230 154 84 71 102 11 128 145 114 58 13 20 7 272 30 27 19 166 291 457

120 30 90 54 42 36 39 5 29 61 50 24 3 6 6 97 9 8 5 37 81 118
26%h| 22% 29% 29% 41%xcf 41%xc 30% 32% 18% 33%xh 33%h 30% 17% 24% 60% 26% 33% 24% 29% 22% 28% 26%

124 33 88 50 27 22 38 1 44 54 48 22 10 6 3 103 10 9 2 53 67 120
27% 23% 28% 27% 27% 25% 29% 8% 26% 29% 32% 27% 49% 23% 27% 28% 35% 27% 11% 32% 23% 26%

82 25 57 35 14 17 28 1 37 28 29 15 3 10 * 64 5 9 4 31 53 84
18% 18% 18% 19% 14% 19% 21% 6% 22% 15% 20% 19% 15% 39% 4% 17% 17% 26% 23% 19% 18% 18%

33 15 18 11 5 4 7 2 15 8 9 7 1 1 - 29 2 1 1 13 21 34
7% 11% 6% 6% 5% 5% 5% 12% 9% 5% 6% 9% 6% 4% - 8% 6% 2% 4% 8% 7% 7%

8 5 4 1 2 1 - 2 1 4 1 - - - - 8 - - - 3 4 7
2% 3% 1% * 2% 1% - 12% 1% 2% 1% - - - - 2% - - - 2% 1% 2%

84 32 51 34 13 9 18 4 40 26 13 12 3 2 1 65 2 7 6 26 63 89
18%j 23% 16% 18% 13% 11% 14% 26% 24%xij 14% 9% 15% 14% 10% 9% 18% 9% 20% 33% 16% 22% 19%

4 1 3 1 - - 1 1 - 3 - * . . - 4 - - - 3 2 5
1% 1% 1% 1% - - 1% 5% - 2% - 1% - - - 1% - - - 2% 1% 1%

net

244 63 178 104 69 58 76 6 73 115 98 47 14 12 8 199 20 18 7 90 148 238
54%ah 45% 57%a 56% 67%xc 65%x 59% 40% 44% 62%xh 65%xh 57% 65% 47% 87% 54% 69% 51% 40% 54% 51% 52%

42 20 22 11 7 5 7 3 17 12 10 7 1 1 - 37 2 1 1 16 25 a1
9% 14%xb 7% 6% % 5% 5% 24% 10% % % 9% 6% 4% - 10% 6% 2% 4% 10% 9% 9%

203 44 156 93 62 54 70 2 56 103 88 39 13 11 8 162 18 17 6 74 123 197
44%ah 31% 50%xa 50% 61%xc 60%x 54%x| 16% 34% 56%xh 59%xh 48% 59% 43% 87% 44% 63% 49% 35% 45% 42% 43%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 85
Q8(d). From what you know or have heard about stem cell research, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of stem cell research
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late [Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |[journals| TV High Medium Low [friends [ /engineer | engineers Yes No Concerned |adopters| engagers| sceptics | engagers | different| Main | Boost | Total
) (a) (b) © (d (&) ® ()] (W] @® (1) K (0] (m) (W] 0) (9] @ (0] () ® (©)] () w)
Unweighted Total 457 257 199 51 60 185 32 23 30 213 157 236 64 234 40 57 310 147 113 157 60 63 35 29 166 291 457
Weighted Total 456 248 208 49* 56% 180 43%* 20%* 27+ 214 158 236 62+ 234 40%* 54* 312 145 106* 157 63* 64* 37%* 28| 166 291 457
Effective Base 350 189 161 40 50 130 24 18 13 176 112 185 54 171 21 43 228 124 93 120 37 52 29 26 166 291 457
Benefits far outweigh 120 87 33 18 11 64 8 5 14 46 61 49 10 83 16 15 90 30 16 44 26 11 21 2 37 81 118
the risks 26%bikr 35%xb 16% 37%  20% 35%xdi  19% 27% 53%  21% 39%xkl  21% 17% 36% 40% 28% 29% 21% 15% 28%r 41%xru - 17% 55% 8%| 22%  28%  26%
Benefits slightly 124 I 66 58 15 16 46 20 8 6 58 49 66 9 59 10 18 94 30 25 51 19 11 10 8 53 67 120
outweigh the risks 27%lg 27% 28% 32% 28% 25%  46% 39% 23% 2% 31%I 28% 15% 25% 26% 34% 30% 21% 24% 32% 30% 18% 26% 27%| 32%  23%  26%
The risks and benefits 82 47 35 5 11 29 6 1 3 42 28 43 11 37 6 8 56 26 27 24 10 13 5 4 31 53 84
are about the same 18% 19% 17% 11% 20% 16% 14% 5% 10% 19% 18% 18% 18% 16% 14% 15% 18% 18% 26%x 15% 16% 20% 12% 13% 19% 18% 18%
Risks slightly outweigh 33 18 15 2 3 15 5 3 2 13 7 20 7 16 4 4 25 9 9 11 2 5 2 4 13 21 34
the benefits 7% 7% 7% 5% 5% 9% 11% 15% 9% 6% 4% 9% 11% 7% 10% 7% 8% 6% 9% 7% 3% 8% 5% 15% 8% 7% 7%
Risks far outweigh the 8 4 4 1 2 1 - 1 - 6 3 4 1 7 1 3 3 5 4 3 1 - - - 3 4 7
benefits 2% 2% 2% 2% 3% * - 6% - 3%e 2% 2% 2% 3% 3% 5% 1% 4% 4% 2% 1% - - - 2% 1% 2%
Don't know 84 26 58 7 14 24 5 2 1 47 | 8 52 23 31 3 6 41 42 23 24 4 22 1 10 26 63 89
18%aejpt 10% 28%xd  14% 25%e  13%  11% 8% 5%  22%e 5% 22%j 38%xjk  13% % 10% 13% 29%xp 22%t 15% 6% 34%xst 2% 37%| 16%  22%  19%
None of these 4 - 4 - - 1 - - - 3 2 3 - 2 - - 2 2 1 1 1 2 - - 3 2 5
1% - 2%a - - 1% - - - 1% 1% 1% - 1% - - 1% 1% 1% * 2% 2% - - 2% 1% 1%
Combinations - Summary net
Benefits outweigh the 244 153 91 33 27 109 28 13 21 104 110 115 20 142 26 33 185 60 42 95 45 23 30 10 90 148 238
risks 54%bkigru  62%xb 44% 68%di  47% 61%xi  65% 66% 76% 48% 70%xkl  49%I 32% 61% 65% 62% 59%xq 41% 39% 60%ru  71%xru  35% 81% 35% 54%  51% = 52%
Risks outweigh the 42 22 19 4 5 16 5 4 2 19 10 24 8 23 5 7 27 14 13 14 3 5 2 4 16 25 41
benefits 9% 9% 9% % 8% 9% 11% 21% 9% 9% 6% 10% 12% 10% 14% 12% 9% 10% 13% 9% 4% 8% 5% 15% 10% 9% 9%
Net benefits outweigh 203 132 72 30 22 93 23 9 18 84 100 91 12 119 20 27 157 46 28 81 42 17 29 6 74 123 197
the risks 44%bkigru  53%xb 34% 61%xdi  39% 52%xi  54% 45% 67% 39% 64%xkl  38%l 19% 51% 52% 50% 50%xq 32% 26% 51%ru  67%xru  27% 76% 20% 45%  42%  43%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing
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Table 86
Q8(e). From what you know or have heard about synthetic biology - that is, designing new biological parts or systems that do not already exist or modifying existing ones,
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of synthetic biology
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(x) (€)] (b) ©) (d) (e) (U] @ () (n) (0) () @ (u) (U] A) (B) © (D)
Unweighted Total 344 229 115 205 139 64 162 118 280 261 43 22 79 109 235 55 150 59 71 115 229 344
Weighted Total 338 212 125 192 146 73+ 147 117+ 265 278 31 14% 55 136* 202 83 110 61* 74 115 229 344
Effective Base 257 195 74 147 110 55 127 78 202 197 38 18 67 79 193 42 116 53 57 115 229 344
Benefits far outweigh 56 41 15 29 27 15 24 18 41 51 3 - 5 17 40 17 19 7 10 12 41 53
the risks 17%q| 19%x 12% 15% 18% 20% 16% 15% 16% 18% 10% - 9% 12% 20%x 21% 18% 12% 13% 10% 18% 15%
Benefits slightly 93 46 47 58 35 17 44 32 76 81 6 2 12 45 48 26 28 19 20 38 53 91
outweigh the risks 27%av 22% 37%xa 30% 24% 23% 30% 27% 29% 29% 19% 15% 21% 33% 24% 32% 25% 30% 27% 33% 23% 26%
The risks and benefits 80 46 34 42 38 15 31 33 65 58 11 7 20 36 44 12 34 16 14 31 50 81
are about the same 24% 21% 27% 22% 26% 20% 21% 28% 24% 21% 34% 50% 36%xn 26% 22% 14% 31%xA 26% 19% 27% 22% 24%
Risks slightly outweigh 26 19 6 15 11 11 8 7 15 20 3 2 6 7 19 7 6 6 7 8 21 29
the benefits 8%h| 9% 5% 8% 8% 15%xth 5% 6% 6% 7% 10% 11% 11% 5% 10% 8% 6% 10% 9% 7% 9% 8%
Risks far outweigh the 3 2 1 2 2 - 1 2 3 2 - * 2 1 2 * 2 - 1 2 3 5
benefits 1% 1% 1% 1% 1% - 1% 2% 1% 1% - 3% 3% 1% 1% 1% 2% - 1% 2% 1% 1%
Don't know 78 58 20 46 31 16 38 24 62 64 8 3 11 31 46 21 19 13 22 22 60 82
23%B 27%xb 16% 24% 21% 21% 26% 21% 23% 23% 27% 22% 21% 23% 23% 25% 17% 22% 30% 19% 26% 24%
None of these 2 1 2 1 2 - 2 1 2 2 - - - - 2 - 2 - - 2 1 3
1% * 1% * 1% - 1% 1% 1% 1% - - - - 1% - 2%x - - 2% * 1%
Combinations - Summary net
Benefits outweigh the 149 87 62 87 62 32 67 50 117 132 9 2 16 62 87 43 47 26 30 50 94 144
risks 44%o0q 41% 50% 45% 42% 44% 46% 43% 44% 48%x0q 29% 15% 30% 45% 43% 52% 43% 42% 41% 43% 41% 42%
Risks outweigh the 29 21 8 16 13 11 9 9 18 22 3 2 7 7 22 7 8 6 8 10 24 34
benefits 9% 10% 6% 8% 9% 15% 6% 8% 7% 8% 10% 14% 14% 5% 11%x 8% 8% 10% 10% 9% 10% 10%
Net benefits outweigh 120 65 54 71 49 21 58 41 99 111 6 * 9 54 65 36 38 20 22 40 70 110
the risks 35%aoq 31% 43% 37% 33% 29% 39% 35% 37% 40%x0q 19% 1% 16% 40% 32% 44% 35% 33% 30% 35% 31% 32%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of synthetic biology

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know

None of these

Combinations - Summar
Benefits outweigh the

risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 87
Q8(e). From what you know or have heard about synthetic biology - that is, designing new biological parts or systems that do not already exist or modifying existing ones,
which of these statements, if any, most closely reflects your own opinion?
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
x) (@ (b) © (d (e) U] (%) () (0} Q (9] (0} (m) (n) (0 ®) @ (0} )

344 45 84 205 295 21 13 15 86 75 134 13 46 27 34 22 19 39 25 70 115 229 344

338 34¢ 72% 223 283 27% 18+ 9xx 81* 80* 121 14+ 42+ 25+ 27+ 27% 27+ 41* 20+ 51% 115 229 344

257 34 70 152 231 17 7 13 68 62 102 11 33 24 29 19 17 31 19 57 115 229 344

56 5 9 41 48 5 3 * 8 24 16 1 2 9 6 9 7 4 5 12 41 53
17%I 14% 13% 18% 17% 19% 15% 5% 10% 29%xhjls  13% 10% 4% 21% 35% 21% 32% 16% 15% 9% 10% 18% 15%

93 10 14 69 78 5 8 2 28 20 30 5 18 5 6 9 6 12 7 12 38 53 91
27% 29% 20% 31% 28% 19% 42% 17% 35% 25% 25% 38% 42%x 21% 21% 34% 21% 28% 23% 23% 33% 23% 26%

80 8 24 45 67 8 2 3 18 13 36 4 9 5 3 6 4 8 10 17 31 50 81
24% 24% 33%xc 20% 24% 29% 10% 28% 22% 17% 30% 31% 22% 18% 11% 23% 16% 19% 36% 34%x 27% 22% 24%

26 3 6 14 21 4 - 1 6 6 8 2 3 1 3 1 2 2 1 5 8 21 29
8% 10% 9% 6% 7% 15% - 13% 8% 8% 7% 14% 7% 5% 10% 5% 8% 6% 5% 9% 7% 9% 8%

3 1 - 2 2 1 1 - - 1 * - - - * 1 - - - * 2 3 5
1% 3% - 1% 1% 3% 4% - - 1% * - - - 2% 3% - - - 1% 2% 1% 1%

78 7 18 50 65 4 5 4 20 15 30 1 10 9 5 3 6 12 6 12 22 60 82
23% 20% 25% 23% 23% 15% 29% 38% 25% 18% 25% 7% 25% 35% 19% 12% 24% 28% 22% 23% 19% 26% 24%

2 - 1 1 2 - - - - 1 1 - - - 1 1 - 1 - - 2 1 3
1% - 1% 1% 1% - - - - 2% 1% - - . 2% 3% - 3% - - 2% * 1%

net

149 14 23 110 126 10 11 2 37 44 46 7 20 10 15 14 14 18 11 17 50 94 144
44%b)| 43% 32% 49%xb 45% 38% 57% 21% 45% 54%js 38% 48% 46% 42% 56% 54% 52% 44% 37% 33% 43% 41% 42%

29 4 6 16 22 5 1 1 6 7 9 2 3 1 3 2 2 2 1 5 10 24 34
9% 13% 9% 7% 8% 18% 4% 13% 8% 9% 7% 14% 7% 5% 12% 7% 8% 6% 5% 10% 9% 10% 10%

120 10 17 94 104 5 10 1 30 36 37 5 16 9 12 12 12 16 9 12 40 70 110
35%bs 30% 23% 42%xb 37% 20% 53% 9% 37% 45%s 31% 34% 39% 37% 44% 47% 45% 39% 32% 23% 35% 31% 32%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of synthetic biology

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 88
Q8(e). From what you know or have heard about synthetic biology - that is, designing new biological parts or systems that do not already exist or modifying existing ones,
which of these statements, if any, most closely reflects your own opinion?
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . .
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree [ degree degree by beauty | potential -icance centre Main Boost Total
() (@) () © (e) ® @ () [0] [0)] K ! (m) (n) 0) ®) @ (0]

344 111 229 149 84 69 101 9 109 152 121 65 17 25 6 271 29 27 11 115 229 344

338 102* 233 141 80* 67* 100% 8 118¢ 137 121% 67* 19% 23 Brx 273 2% 26 11%% 115 229 344

257 92 166 115 65 53 77 8 89 106 93 47 11 18 6 199 24 22 10 115 229 344

56 14 42 22 20 17 19 2 11 32 29 10 2 6 3 43 5 6 2 12 41 53
179 14% 18% 15% 25%xc 25% 19% 30% 9% 23%xh 24%xh 16% 9% 27% 52% 16% 21% 22% 22% 10% 18% 15%

93 23 69 36 21 19 30 - 29 41 29 20 6 5 2 77 6 7 2 38 53 91
27% 23% 29% 26% 26% 28% 29% - 25% 30% 24% 31% 32% 24% 31% 28% 30% 27% 20% 33% 23% 26%

80 23 55 35 19 20 23 1 30 32 31 15 3 6 - 67 5 4 1 31 50 81
24% 23% 24% 25% 24% 29% 23% 11% 25% 23% 26% 22% 14% 25% - 25% 22% 17% 6% 27% 22% 24%

26 14 12 11 3 1 8 1 10 8 9 5 4 - - 18 2 4 2 8 21 29
8%6h) 14%xb 5% 8% 4% 2% 8% 18% 9% 6% 7% 7% 19% - - 7% 9% 14% 20% 7% 9% 8%

3 1 2 2 1 1 * - - 1 2 2 - 1 - 3 - - - 2 3 5
1% 1% 1% 1% 1% 2% * - - 1% 1% 3% . 5% - 1% - - - 2% 1% 1%

78 26 52 35 17 10 20 3 38 21 21 14 5 5 1 62 4 5 3 22 60 82
23%i 25% 22% 25% 21% 15% 20% 32% 32%xij 15% 18% 21% 27% 20% 17% 23% 19% 20% 32% 19% 26% 24%

2 1 2 . - - . 1 - 2 - - . . - 2 - - - 2 1 3
1% 1% 1% - - - - 10% - 1% - - - - - 1% - - - 2% * 1%

net

149 37 111 58 41 35 49 2 40 73 58 31 8 12 4 120 11 13 5 50 94 144
44%h| 37% 48% 41% 51% 52% 49% 30% 34% 53%xh 48%h 46% 40% 50% 83% 44% 51% 49% 42% 43% 41% 42%

29 15 14 13 4 2 8 1 10 10 10 7 4 1 - 21 2 4 2 10 24 34
9% 15%xb 6% 9% 5% 4% 8% 18% 9% 7% 9% 10% 19% 5% - 8% 9% 14% 20% 9% 10% 10%

120 22 97 45 37 33 41 1 29 63 48 24 4 11 4 99 9 9 2 40 70 110
35%ah 22% 41%xa 32% 46%xc 49%xc 40%c 13% 25% 46%xh 39%h 36% 22% 45% 83% 36% 42% 35% 22% 35% 31% 32%

the risks

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Page 110

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 89
Q8(e). From what you know or have heard about synthetic biology - that is, designing new biological parts or systems that do not already exist or modifying existing ones,
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of synthetic biology
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs [journals| TV High Medium Low [friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different| Main | Boost | Total
(0] (C) () © (d (€ (U] ©) (W] [0] [0)] K [0] (m) (n ©) ®) ()] (0] ) ® ) W) W)
Unweighted Total 344 206 137 37 52 139 26 19 28 149 126 168 50 172 35 46 238 106 88 117 46 43 31 19 115 229 344
Weighted Total 338 196 141 33+ 51* 131* 35% 16 25%* 146 125% 162 50* 170 34%¢ 45+ 239 98* 79% 114 46+ 46+ 33+ 19v| 115 229 344
Effective Base 257 145 111 27 42 94 19 14 12 124 88 128 43 122 17 34 172 87 73 87 26 35 25 17 115 229 344
Benefits far outweigh 56 45 11 6 7 22 7 8 6 17 31 23 2 39 7 11 46 10 7 24 13 5 7 - 12 41 53
the risks 17%bilgr  23%xb 8% 18%  14% 17%  20%  47% @ 23%  12% 25%xkl  14% 4% 23% 20% 25% 19% 10% 8% 21%r 27% 12% 22% - 10%  18%  15%
Benefits slightly 93 | 58 35 11 10 42 12 6 10 47 42 42 9 60 11 16 74 19 16 35 16 13 11 2 38 53 91
outweigh the risks 27%q 30% 24% 32%  20% 32%  34%  37%  38%  32% 34% 26% 17% 35% 32% 35% 31%q 19% 20% 30% 35% 29% 34% 10%| 33%  23%  26%
The risks and benefits 80 45 35 11 9 33 9 2 5 28 21 46 13 31 11 9 48 32 24 28 3 14 4 7 31 50 81
are about the same 24% 23% 25% 33%  18% 25%  26%  12%  19% = 20% 17% 28%j 26% 19% 31% 20% 20% 3296xp 31% 24% 7% 30% 12% 37%| 2%  22%  24%
Risks slightly outweigh 26 14 12 4 2 6 1 - * 13 5 15 6 6 * 2 21 5 11 8 1 1 3 2 8 21 29
the benefits 8% 7% 9% 11% 5% 4% 2% - 1% 9% 4% 9% 11% 4% 1% 4% 9% 5% 14%x 7% 2% 3% 8% 9% 7% 9% 8%
Risks far outweigh the 3 3 1 - - 2 - - * 3 - 3 - 2 * - 2 1 * 2 1 * - - 2 3 5
benefits 1% 1% 1% - - 2% - - 2% 2% - 2% - 1% 1% - 1% 1% 1% 1% 2% 1% - - 2% 1% 1%
Don't know 78 32 45 2 21 25 6 1 5 35 25 32 21 29 5 7 47 30 21 17 13 11 8 8 22 60 82
23%as 16% 329%x9) 6%  42%xei 19%  18% 4% 18%  24% 20% 20% 2%xik  17% 14% 16% 20% 319%xp 26% 15% 27% 23% 25% 44%|  19%  26%  24%)
None of these 2 - 2 - - 1 - - - 1 1 1 - 1 - - 1 1 1 1 - 1 - - 2 1 3
1% - 2% - - 1% - - - 1% 1% 1% - 1% - - * 1% 1% 1% - 2% - - 2% * 1%
Combinations - Summary net
Benefits outweigh the 149 103 46 17 17 64 19 14 15 64 73 65 11 99 18 27 120 28 22 59 29 19 19 2 50 94 144
risks 44%Dblqr 53%xb 32% 50% 34% 49% 54% 84% 60% 44% 59%xk| 40%I 21% 58% 53% 60% 50%xq 29% 28% 52%r 62% 41% 56% 10% 43% 41% 42%
Risks outweigh the 29 16 13 4 2 8 1 - 1 16 5 18 6 9 1 2 23 7 11 10 2 2 3 2 10 24 34
benefits 9% 8% 9% 11% 5% 6% 2% - 3% 11% 4% 11% 11% 5% 2% 4% 9% % 14% 9% 4% 3% 8% 9% 9% 10% 10%
Net benefits outweigh 120 87 33 13 15 56 18 14 15 48 68 47 5 90 17 25 98 22 11 49 27 17 16 * 40 70 110
the risks 35%bkiqr 44%xb 23% 39% 30% 43% 52% 84% 57% 33% 54%xk| 29%I 10% 53% 51% 56% 41%xq 22% 14% 43%r 58% 37%r 48% * 35% 31% 32%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 90
Q8(f). From what you know or have heard about taking action to address climate change, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of climate change
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() (@) (b) © (d) (e) ® © (h) (n) 0) (9] @ (©) U] ()] (B) © (D)

Unweighted Total 506 313 193 272 234 94 245 167 412 392 56 32 110 160 346 75 204 96 120 193 313 506
Weighted Total 506 296 210 258 248 107+ 230 170 400 420 43+ 20%* 82* 200 306 113* 154 104* 125% 193 313 506
Effective Base 382 268 128 203 179 79 195 112 302 297 49 27 92 117 285 60 161 76 100 193 313 506
Benefits far outweigh 173 121 52 91 82 33 95 45 140 144 12 8 29 53 120 47 60 31 31 56 130 186
the risks 34%bguD 41%xb 25% 35% 33% 31% 41%xgh  26% 35%g 34% 28% 36% 35% 27% 39%xu 41%D 39%D 30% 25% 29% 42% 37%
Benefits slightly 148 80 68 69 79 27 68 53 121 123 12 9 24 61 88 31 50 29 35 67 82 149
outweigh the risks 29% 27% 33% 27% 32% 25% 30% 31% 30% 29% 28% 42% 29% 30% 29% 28% 33% 28% 28% 35% 26% 29%
The risks and benefits 103 50 53 58 45 22 33 48 81 91 9 1 12 59 44 19 25 28 27 34 52 86
are about the same 20%afv 17% 25% 23% 18% 21% 15% 28%xfh 20%f 22% 22%q 4% 15% 30%xv 14% 17% 17% 27% 22% 18% 17% 17%
Risks slightly outweigh 31 13 18 12 18 11 12 7 20 22 7 1 8 8 22 8 7 6 9 15 17 32
the benefits 6% 4% 8% 5% 7% 10% 5% 4% 5% 5% 16%xn 4% 10% 4% 7% 7% 5% 6% 7% 8% 5% 6%
Risks far outweigh the 14 10 4 12 2 7 5 2 7 10 1 2 4 4 10 5 2 1 6 4 10 14
benefits 3%dh 3% 2% 5%xd 1% 6%xh 2% 1% 2% 2% 4% 7% 4% 2% 3% 5% 1% 1% 5% 2% 3% 3%
Don't know 34 21 13 14 19 6 15 13 27 26 1 2 5 15 18 2 8 7 17 15 20 35

7% 7% 6% 6% 8% 6% 6% 8% 7% 6% 2% 8% 6% 8% 6% 2% 5% 7% 13%xAB 8% 6% 7%
None of these 3 2 2 1 2 - 1 2 3 3 - - - - 3 1 1 1 - 2 2 4

1% 1% 1% * 1% - 1% 1% 1% 1% - . - . 1% 1% 1% 1% . 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 321 201 121 160 161 60 164 98 261 267 24 17 53 114 208 78 110 60 66 123 212 335
risks 63%D 68%xb 57% 62% 65% 56% 71%xegh 58% 65%g 64% 56% 7% 64% 57% 68%xu 69%D 72%xCD 58% 53% 64% 68% 66%
Risks outweigh the 44 23 22 24 21 18 17 10 27 32 8 2 12 12 33 13 9 7 15 19 27 46
benefits 99%h| 8% 10% 9% 8% 17%xfgh % 6% % 8% 19%xn 10% 15%xn 6% 11%x 12% 6% 6% 12% 10% 9% 9%
Net benefits outweigh 277 178 99 136 141 42 146 88 235 235 16 15 41 102 175 65 101 54 51 104 185 289
the risks 55%beoD 60%xb 47% 53% 57% 40% 64%xegh 52% 59%xe 56%0 36% 67% 50%0 51% 57% 57% 66%xCD 52% 41% 54% 59% 57%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Table 91
Q8(f). From what you know or have heard about taking action to address climate change, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of climate change
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
® (@) () © (d) () ® © () [0] [0)] K [0] (m) (n) 0) ®) @ (0] )

Unweighted Total 506 60 117 315 429 35 17 25 129 112 188 20 63 46 47 36 29 63 32 93 193 313 506
Weighted Total 506 47+ 105* 342 423 43+ 26+ 15+ 124 124+ 174 20%* 58¢ 44+ 37* 44+ 43 66* 40+ 68* 193 313 506
Effective Base 382 46 95 236 334 30 10 22 104 90 140 18 47 40 39 32 25 53 22 78 193 313 506
Benefits far outweigh 173 18 32 120 136 25 6 6 38 34 65 6 17 15 13 8 12 31 15 19 56 130 186
the risks 34% 39% 30% 35% 32% 58% 23% 40% 30% 27% 37%s 29% 29% 33% 35% 19% 29% 47%xhios  38% 28% 29% 42% 37%
Benefits slightly 148 13 35 96 126 12 6 4 31 41 54 9 14 8 9 13 19 19 9 26 67 82 149
outweigh the risks 29% 28% 33% 28% 30% 29% 25% 24% 25% 33% 31% 39% 24% 19% 24% 30% 44% 29% 21% 38%jm 35% 26% 29%
The risks and benefits 103 9 21 73 83 4 12 5 28 23 32 5 18 7 7 9 7 11 13 34 52 86
are about the same 20% 18% 20% 21% 20% 10% 45% 32% 23%m 19% 18% 23% 30%mq 12% 18% 17% 21% 11% 28% 19% 18% 17% 17%
Risks slightly outweigh 31 4 12 15 30 - - 1 11 11 8 1 5 5 4 8 - 2 - 6 15 17 32
the benefits 6% 8% 11%xc 4% 7%x . - 4% 9% 9% 5% 6% 8% 11% 9% 18%xjq - 3% - 9%j 8% 5% 6%
Risks far outweigh the 14 1 4 8 12 - 2 - 5 3 5 - 1 3 2 - 1 2 1 2 4 10 14
benefits 3% 3% 4% 2% 3% - 6% - 4% 2% 3% - 2% 7% 5% - 2% 3% 3% 2% 2% 3% 3%
Don't know 34 1 1 27 32 2 - - 12 10 10 1 4 8 2 6 2 3 4 3 15 20 35

79H) 3% 1% 896b 7% 4% - - 10% 8% 6% 4% 7% 17%xjs 6% 13% 4% 5% 10% 4% 8% 6% 7%
None of these 3 - - 3 3 - - - - 2 1 - - - 1 1 - 1 - - 2 2 4

1% - . 1% 1% . - - - 2% 1% - - . 2% 3% - 2% - . 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 321 31 67 216 262 37 12 10 69 75 119 15 31 23 22 22 31 50 24 45 123 212 335
risks 63%h| 67% 64% 63% 62% 86% 48% 64% 55% 60% 68%ho 68% 53% 52% 59% 49% 2% 76%xhimo  59% 66% 64% 68% 66%
Risks outweigh the 44 5 16 23 42 - 2 1 15 14 13 1 6 8 5 8 1 4 1 8 19 27 46
benefits 9% 11% 15%xc 7% 10%x - 6% 4% 12% 11% 7% 6% 10% 18%x] 14% 18% 2% 6% 3% 11% 10% 9% 9%
Net benefits outweigh 277 26 51 193 220 37 11 9 53 61 106 14 25 15 17 14 30 46 23 37 104 185 289
the risks 55%dhmo  56% 49% 56% 52% 86% 42% 60% 43% 49%0 61%himo  62% 43% 34% 45% 32% 70% 70%xhilmno 56% 550mo 54% 59% 57%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of climate change

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 92
Q8(f). From what you know or have heard about taking action to address climate change, which of these statements, if any, most closely reflects your own opinion?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ X -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(0] (@) () © (e) ® @ () [0] [0)] K ! (m) n) 0) ®) @ (0]

506 166 334 216 112 94 146 21 183 210 150 82 21 28 9 397 39 37 23 193 313 506

506 158 343 205 108* 92* 145 23 195 197 152 83* 21 25w 9= 404 31* 40 20 103 313 506

382 133 246 170 88 73 114 18 151 146 116 59 13 21 7 300 32 24 21 193 313 506

173 53 119 66 45 45 47 6 53 82 75 30 8 13 1 136 10 18 8 56 130 186
34%h| 33% 35% 32% 42%c 49%xct 33% 28% 27% 42%xh 49%xh 36% 38% 52% 11% 34% 33% 45% 39% 29% 42% 37%

148 43 102 75 37 32 51 4 45 67 42 31 10 6 5 126 11 7 2 67 82 149
29%h| 27% 30% 37%x 34% 35% 35% 16% 23% 34%h 28% 37%h 47% 24% 57% 31% 35% 17% 7% 35% 26% 29%

103 26 77 37 17 12 28 3 50 34 21 12 3 5 1 79 9 8 6 34 52 86
20% 17% 23% 18% 16% 13% 19% 15% 26%6x] 17% 14% 15% 13% 19% 13% 19% 28% 20% 27% 18% 17% 17%

31 12 18 7 3 3 6 4 18 6 6 3 - 1 1 25 1 2 2 15 17 32
6%i 7% 5% 4% 3% 3% 4% 16% 9%xi 3% 4% 3% - 2% 9% 6% 5% 4% 9% 8% 5% 6%

14 6 8 8 3 - 4 - 9 2 5 3 - - - 10 - 1 3 4 10 14
3% 4% 2% 4% 2% - 3% - 4% 1% 3% 4% . . - 3% - 2% 12% 2% 3% 3%

34 18 16 12 2 1 7 5 19 5 2 2 1 1 1 26 - 3 1 15 20 35
7%bdeij 11%xb 5% 6% 2% 1% 5% 22% 10%ij 3% 1% 3% 3% 3% 9% 6% - 8% 7% 8% 6% 7%

3 * 3 1 1 - 2 1 1 - 1 1 . . - 2 - 2 - 2 2 4
1% * 1% * 1% - 1% 3% 1% - 1% 1% - - - * - 4% - 1% 1% 1%

net

321 97 221 141 82 77 98 10 98 149 117 61 18 19 6 262 21 25 10 123 212 335
63%h| 61% 64% 69% 76%x 84%xcdf 68% 43% 50% 76%xh 77%xh 74%h 84% 75% 68% 65% 68% 62% 46% 64% 68% 66%

44 17 26 15 6 3 10 4 27 8 10 6 - 1 1 36 1 3 4 19 27 46
9%el 11% 8% 7% 5% 3% 7% 16% 14%xi 4% 7% % - 2% 9% 9% 5% 6% 20% 10% 9% 9%

277 79 195 126 76 75 88 6 71 141 106 55 18 18 6 227 20 22 6 104 185 289
55%h| 50% 57% 61%x 71%x 81%xcdf 61% 27% 36% 72%xh 70%xh 67%xh 84% 73% 59% 56% 63% 55% 26% 54% 59% 57%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 93
Q8(f). From what you know or have heard about taking action to address climate change, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of climate change
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs [journals| TV High Medium Low [friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different| Main | Boost | Total
) (C)] (b) © (d) (&) ® ()] (W] (0] 0] K 0] (m) (n) (0) (9] ()] (0] ) ® (O] W) ()]
Unweighted Total 506 271 233 54 71 202 39 23 30 232 160 259 87 249 42 58 334 172 140 168 60 68 39 31 193 313 506
Weighted Total 506 260 246 51* 68* 194 53* 200  27%* 231 161 261 83+ 254 42%% 56* 339 167 131 166 63* 74 41* 31| 193 313 506
Effective Base 382 199 181 42 58 143 27 18 13 191 115 196 72 177 23 43 241 144 114 128 37 50 32 28 193 313 506
Benefits far outweigh 173 100 73 17 21 70 16 14 10 76 73 84 16 96 14 25 134 39 29 66 31 24 14 9 56 130 186
the risks 34%lqr 39% 30% 35%  31% 36%  30% 70%  36%  33% 45%xkl  32% 19% 38% 33% 45% 39%xq 23% 22% 40%r 49%r 32% 35% 29%| 29%  42%  37%
Benefits slightly 148 68 79 16 14 70 16 5 7 73 48 82 18 69 10 13 90 58 30 48 18 25 15 12 67 82 149
outweigh the risks 29% 26% 32% 31%  20% 36%xd 31%  25%  25%  31% 30% 31% 22% 27% 23% 22% 27% 35% 23% 29% 29% 34% 37% 38%| 35%  26%  29%
The risks and benefits 103 60 43 6 19 29 16 - 8 a7 32 48 24 55 17 12 67 36 39 23 14 17 6 4 34 52 86
are about the same 20%es 23% 18% 11% 29%ce  15%  29% - 31%  20% 20% 18% 29% 22% 39% 21% 20% 22% 300%xs  14% 22% 23% 16% 13%| 18%  17%  17%
Risks slightly outweigh 31 14 16 7 5 8 - - - 19 3 23 5 16 - 2 18 13 13 12 - 3 1 2 15 17 32
the benefits 6%j 6% 7% 15%xe 7% 4% - - - 8%, 2% 9%x] 6% 6% - 3% 5% 8% 10%xt % - 4% 2% 5% 8% 5% 6%
Risks far outweigh the 14 6 8 3 3 5 2 1 1 2 4 4 5 8 1 1 11 2 5 8 - - 1 - 4 10 14
benefits 3%i 2% 3% 7%i 5% 3% 3% 6% 3% 1% 3% 2% 6% 3% 2% 2% 3% 1% 4% 5% - - 3% - 2% 3% 3%
Don't know 34 9 24 1 6 12 4 - - 14 1 18 14 9 - 3 17 16 13 9 - 5 2 5 15 20 35
7% 4% 10%x3 2% 9% 6% % - - 6% 1% 7% 17%xjk 3% - 5% 5% 10% 10%t 6% - 7% 5% 15% 8% 6% 7%
None of these 3 1 2 - - - - - 1 1 1 1 1 1 1 1 2 2 2 - - - 1 - 2 2 4
19%| * 1% - - - - - 5% 1% 1% * 2% * 3% 2% 1% 1% 2% - - - 3%s - 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 321 169 152 33 34 141 32 18 17 148 121 166 35 165 24 38 224 97 59 114 49 49 29 21 123 212 335
risks 63%dIr 65% 62% 66% 51% 72%xdi  61%  94%  62%  64% 75%xkl  64%l 1% 65% 56% 67% 66% 58% 45% 69%r 78%r 67%r 72%r 67% 64%  68%  66%
Risks outweigh the 44 20 24 11 8 13 2 1 1 21 7 28 10 24 1 3 29 15 19 20 - 3 2 2 19 27 46
benefits 9%j 8% 10% 21%xei  12% % 3% 6% 3% 9% 4% 11%j 12% 9% 2% 5% 9% 9% 14%xtu  12%t - 4% 4% 5% 10% 9% 9%
Net benefits outweigh 277 148 128 22 27 127 31 17 16 127 114 139 25 141 23 35 195 82 40 94 49 47 27 19 104 185 289
the risks 55%dir 57% 52% 44% 39% 66%xcdi 58%  89%  58%  55%d 70%xkl  53%l 30% 55% 54% 63% 57% 49% 31% 57%r 78%xrs  63%r 67%r 62% 54%  59%  57%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing
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Table 94
Q8(g). From what you know or have heard about clinical trials, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of clinical trials
Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() (@) (b) © (d) (e) ® © (h) (n) 0) (9] @ (©) U] ()] (B) © (D)
Unweighted Total 458 284 174 248 210 78 226 154 380 362 49 27 92 143 315 68 192 85 102 174 284 458
Weighted Total 458 265 193 234 225 89* 210 160 369 386 37+ 19+ 69* 182 276 104* 146 92* 106* 174 284 458
Effective Base 341 242 114 182 159 65 177 103 275 270 43 23 77 103 258 53 151 66 83 174 284 458
Benefits far outweigh 84 50 33 41 43 9 40 34 74 77 2 3 6 37 47 28 31 10 13 28 53 81
the risks 18%0q 19% 17% 18% 19% 10% 19% 21% 20% 20%0q 5% 15% 9% 20% 17% 27%CD  21% 11% 12% 16% 19% 18%
Benefits slightly 146 79 67 84 62 25 66 55 121 122 15 5 24 50 96 34 55 31 22 60 85 145
outweigh the risks 32%0) 30% 35% 36% 28% 28% 31% 34% 33% 32% 40% 24% 35% 27% 35%x 33% 38%xD 33% 21% 34% 30% 32%
The risks and benefits 101 60 41 48 53 28 38 35 73 87 8 4 12 46 55 19 26 24 31 35 62 97
are about the same 2296h 23% 21% 21% 24% 319%f 18% 22% 20% 23% 21% 20% 18% 25% 20% 19% 18% 26% 29%8] 20% 22% 21%
Risks slightly outweigh 50 21 28 25 24 12 27 11 38 40 5 2 9 21 28 10 19 2 19 29 25 54
the benefits 11%aC 8% 15% 11% 11% 14% 13% 7% 10% 11% 12% 10% 13% 12% 10% 10% 13%C 2% 17%xC 17% 9% 12%
Risks far outweigh the 13 | 12 1 8 5 1 9 3 12 11 1 1 2 5 8 5 * 3 4 1 12 13
benefits 3%bB 5%xb * 4% 2% 1% 4% 2% 3% 3% 1% 3% 3% 3% 3% 4% * 3% 4% 1% 4% 3%
Don't know 60 | 40 20 26 33 14 27 19 46 42 7 5 15 22 38 7 12 21 17 18 43 61
13%nB 15% 10% 11% 15% 15% 13% 12% 12% 11% 18% 27% 21%xn 12% 14% 6% 8% 23%XAB  16% 10% 15% 13%
None of these 6 4 3 1 5 1 3 3 5 5 1 - 1 1 5 - 4 2 1 3 4 7
1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 2% . 1% 1% 2% - 3% 2% 1% 2% 1% 2%
Combinations - Summary net
Benefits outweigh the 229 129 101 125 105 34 106 89 195 199 17 8 30 87 143 62 85 41 35 88 138 226
risks 50%eD 49% 52% 53% 47% 38% 51% 56%e 53%xe 52% 45% 39% 44% 48% 52% 60%D 59%xD 44% 33% 51% 49% 49%
Risks outweigh the 62 33 29 34 29 13 36 14 49 51 5 3 11 26 36 15 19 5 22 30 37 67
benefits 14%! 13% 15% 14% 13% 14% 17%gh 9% 13% 13% 14% 13% 16% 14% 13% 14% 13% 5% 21%xC 17% 13% 15%
Net benefits outweigh 167 95 72 91 76 21 71 75 146 148 12 5 19 61 106 47 66 36 13 58 101 159
the risks 36%eD 36% 37% 39% 34% 24% 34% 47%xefh 40%xef 38% 31% 26% 28% 33% 39% 46%D 45%xD 39%D 12% 33% 36% 35%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Table 95
Q8(g). From what you know or have heard about clinical trials, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of clinical trials
Frequency of attendance at Unwei
Total religious services Country Government region ghted
Never/ . East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
® (@) () © (d) () ® © () [0] [0)] K [0] (m) (n) 0) ®) @ (0] )
Unweighted Total 458 54 107 284 385 32 16 25 117 97 171 17 60 40 42 32 23 58 29 84 174 284 458
Weighted Total 458 42% 98* 308 380 38+ 24 15+ 112* 109* 159 19% 55+ 38* 33+ 39+ 37% 61* 36+ 62* 174 284 458
Effective Base 341 41 87 210 297 27 9 22 94 78 126 15 44 34 36 28 20 48 19 70 174 284 458
Benefits far outweigh 84 8 11 65 61 14 7 2 17 17 27 2 12 3 7 - 9 12 4 12 28 53 81
the risks 18%: 18% 12% 21% 16% 35% 27% 14% 15% 15% 17% 8% 22% 9% 22% - 25% 19% 10% 19% 16% 19% 18%
Benefits slightly 146 12 32 97 123 9 10 4 25 34 64 9 11 7 17 10 25 15 25 60 85 145
outweigh the risks 329%h 30% 33% 32% 32% 24% 43% 24% 22% 31% 40%xhin  25% 17% 28% 21% 42% 28% 40%hl 40% 40%hin 34% 30% 32%
The risks and benefits 101 8 25 66 82 13 3 3 32 17 32 16 9 7 4 7 17 6 10 35 62 97
are about the same 22% 18% 26% 21% 21% 34% 12% 22% 28% 16% 20% 36% 29% 23% 21% 10% 18% 28% 17% 15% 20% 22% 21%
Risks slightly outweigh 50 6 13 30 45 - 2 3 19 14 12 10 4 5 5 4 4 4 4 29 25 54
the benefits 11% 13% 14% 10% 12% - % 18% 17%xjs 13% 8% 26% 18% 11% 14% 13% 12% 6% 12% 6% 17% 9% 12%
Risks far outweigh the 13 2 2 9 12 - - 1 4 6 2 1 * 2 1 5 - - - 2 1 12 13
benefits 3% 4% 2% 3% 3% - - 6% 3% 6% 1% 5% 1% 6% 3% 14% - - - 3% 1% 4% 3%
Don't know 60 6 11 39 53 3 2 3 15 18 20 - 7 8 4 8 6 3 8 9 18 43 61
13% 15% 12% 13% 14% 8% 6% 17% 14% 16% 12%q - 13% 22%q 12% 20% 17% 5% 21% 15% 10% 15% 13%
None of these 6 1 2 3 5 - 1 - - 3 2 - - - 2 1 - 1 - 1 3 4 7
1% 2% 2% 1% 1% - 5% - - 3% 1% - - . 7%xhj 2% - 2% - 1% 2% 1% 2%
Combinations - Summary net
Benefits outweigh the 229 20 44 162 184 23 17 6 42 51 92 6 21 14 14 17 20 36 18 37 88 138 226
risks 5096h 48% 45% 52% 48% 59% 70% 38% 37% 46% 57%xhim  33% 39% 38% 43% 42% 54% 60%hl 50% 60%him 51% 49% 49%
Risks outweigh the 62 7 16 38 57 - 2 4 23 20 14 6 11 6 6 10 4 4 4 6 30 37 67
benefits 14%j 17% 16% 12% 15% - % 23% 20%xjq 19%j 9% 31% 19% 17% 17% 26% 12% 6% 12% 9% 17% 13% 15%
Net benefits outweigh 167 13 28 123 127 23 15 2 19 30 78 1 11 8 9 6 15 33 14 31 58 101 159
the risks 36%dhim  31% 29% 40% 33% 59% 63% 14% 17% 28% 49%xhilmn 3% 20% 21% 26% 16% 42% 53%xhilmn  38% 50%xhilmn  33% 36% 35%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of clinical trials

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 96
Q8(g). From what you know or have heard about clinical trials, which of these statements, if any, most closely reflects your own opinion?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ X -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
0] (a) () © (&) ® © (W] [0] [0)] K U] (m) (n) () (9] (C)] (0]

458 144 308 195 109 93 133 16 155 200 143 79 21 26 9 357 38 34 20 174 284 458

458 138 316 185 105* 90* 130 16** 167 187 145 81* 21* 24* g** 364 31* 37 19%* 174 284 458

341 114 224 153 85 72 103 13 127 137 110 58 13 20 7 266 32 22 19 174 284 458

84 22 62 40 38 32 30 1 13 46 38 22 9 7 5 64 12 6 2 28 53 81
18%hj 16% 20% 22% 36%xcf 36%xcf 23% 9% 8% 25%xh 26%xh 28%h 41% 29% 53% 18% 37%x0 17% 11% 16% 19% 18%

146 36 108 58 39 38 38 2 41 7 51 26 7 11 2 108 12 22 4 60 85 145
32%h| 26% 34% 31% 37% 43%xcf 29% 13% 24% 41%xh 35% 32% 34% 44% 24% 30% 38% 60% 20% 34% 30% 32%

101 32 68 37 14 10 28 3 49 28 26 19 4 5 1 82 2 6 6 35 62 97
22%deip 23% 21% 20%e 14% 11% 22%de 17% 29%Xxij 15% 18% 23% 19% 19% 14% 22%p 7% 15% 34% 20% 22% 21%

50 19 31 23 8 5 21 5 24 15 11 4 1 - - 43 2 1 3 29 25 54
11% 14% 10% 13% 8% 6% 16%xde 28% 14% 8% 7% 5% 3% - - 12% 6% 3% 17% 17% 9% 12%

13 2 11 5 1 1 3 - 4 3 7 5 1 - - 10 1 1 - 1 12 13
3% 1% 4% 3% 1% 1% 2% - 3% 2% 5% 6% 3% - - 3% 4% 4% - 1% 4% 3%

60 27 33 19 6 4 7 5 34 15 10 4 - 1 1 51 2 1 3 18 43 61
13%bdefijk 19%xb 10% 10%ef 5% 4% 5% 28% 20%xijk 8% 7% 5% - 3% 9% 14% 6% 2% 17% 10% 15% 13%

6 2 4 3 - - 3 1 2 3 2 1 - 1 - 6 - - - 3 4 7
1% 1% 1% 1% - - 2% 5% 1% 1% 1% 2% - 5% - 2% - - - 2% 1% 2%

net

229 57 169 98 76 71 68 4 54 124 89 48 16 18 7 172 23 28 6 88 138 226
50%ah 42% 54%a 53% 73%xcf 79%xcf 53% 22% 32% 66%xh 61%xh 59%h 76% 73% % 47% 76%x0 76% 31% 51% 49% 49%

62 20 42 29 9 6 24 5 28 18 18 9 1 - - 53 3 3 3 30 37 67
14% 15% 13% 15%de 8% % 19%de 28% 17% 10% 12% 11% 5% - - 15% 11% % 17% 17% 13% 15%

167 37 127 70 68 65 44 -1 26 106 72 39 15 18 7 119 20 26 2 58 101 159
36%aho 2% 40%xa 38% 64%xcf 72%xcf 34% 6% 16% 56%xh 49%xh 48%xh 70% 73% % 33% 65%x0 70% 13% 33% 36% 35%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 97
Q8(g). From what you know or have heard about clinical trials, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of clinical trials
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different | Main | Boost | Total
(0] (a) () © (d) (&) ® ()] ()] [0] [0)] K (0] (m) (n) 0) ®) ()] (0] ©] ® ) () w)
Unweighted Total 458 254 202 51 59 188 35 22 30 205 156 229 73 234 40 57 311 147 119 153 58 62 37 29 174 284 458
Weighted Total 458 245 213 46* 57+ 183 49+ 197 277 202 158 233 68* 239 42+ 56% 318 141 112* 151 61* 68* 39* 27| 174 284 458
Effective Base 341 186 154 38 48 132 24 17 13 168 112 172 59 164 22 43 222 123 96 115 35 45 30 26 174 284 458
Benefits far outweigh 84 49 34 10 8 36 8 5 8 30 33 43 8 57 9 12 67 17 6 26 17 15 17 2 28 53 81
the risks 18%qr 20% 16% 21% 13% 20%  17% @ 27% @ 29% = 15% 21% 19% 11% 24% 21% 21% 21%q 12% 5% 18%r 28%r 21%r 44%xrsu - 8% 16%  19%  18%
Benefits slightly 146 I 89 56 16 9 68 14 8 16 55 67 71 8 81 23 18 111 35 32 48 32 20 6 7 60 85 145
outweigh the risks 32%dlq 36% 27% 34% 17% 37%di  29%  42%  58%  27% 429%xkl 31%I 12% 34% 55% 32% 35% 25% 29% 32% 53%xrsuv 30% 16% 28% 34%  30%  32%
The risks and benefits 101 48 53 10 15 30 16 1 - 50 31 49 20 46 3 17 69 31 29 36 6 18 6 6 35 62 97
are about the same 22% 19% 25% 21% 27% 17% 32% 5% - 25%e 20% 21% 30% 19% 7% 31%m 22% 22% 26% 24% 10% 26% 15% 23% 20% 22% 21%
Risks slightly outweigh 50 30 20 6 9 23 5 1 2 28 10 32 8 23 4 5 31 19 15 22 2 3 5 1 29 25 54
the benefits 11%j 12% 9% 12% 16% 13% 10% 4% 7% 14% 6% 14% 12% 10% 11% 9% 10% 13% 14% 15% 4% 5% 14% 4% 17% 9% 12%
Risks far outweigh the 13 6 7 - 3 5 2 2 1 4 5 6 2 3 1 1 6 7 2 6 - 2 2 1 1 12 13
benefits 3% 2% 3% - 6% 3% 3% 12% 3% 2% 3% 3% 3% 1% 2% 2% 2% 5% 1% 4% - 3% 6% 3% 1% 4% 3%
Don't know 60 22 37 5 13 17 3 1 1 32 11 29 20 26 2 3 32 28 25 11 3 9 2 9 18 43 61
13%ajps 9% 17%xd  11% 22%e 9% 6% 3% 2%  16%e % 13% 29%xjk  11% 5% 5% 10% 20%xp 22%xstv 7% 5% 13% 6% 34% 10%  15%  13%
None of these 6 1 5 1 - 3 1 1 - 2 2 2 2 2 - - 2 4 3 2 - 1 - - 3 4 7
1% 1% 2% 2% - 1% 3% % - 1% 1% 1% 3% 1% - - 1% 3% 3% 1% - 2% - - 2% 1% 2%
Combinations - Summary net
Benefits outweigh the 229 138 o1 25 17 105 22 13 24 86 99 114 16 139 31 29 177 52 38 74 49 35 24 10 88 138 226
risks 50%bdilgr  56%xb 43% 55%d  30% 57%xdi  46% 69% 88% 42% 63%xkl  49%I 23% 58% 76% 52% 56%Xxq 37% 34% 49%r 81%xrsu  51% 60%r 36% 51%  49% 49%
Risks outweigh the 62 35 27 6 12 28 6 3 3 32 14 38 10 26 5 6 37 26 17 28 2 5 8 2 30 37 67
benefits 14% 14% 13% 12% 22% 15% 13% 16% 10% 16% 9% 16% 15% 11% 13% 11% 12% 18% 15% 18%t 4% 8% 20%t 7% 17% 13% 15%
Net benefits outweigh 167 103 64 20 5 76 16 10 21 54 85 77 5 113 26 23 141 26 21 46 47 29 16 8 58 101 159
the risks 36%bdilgr  42%xb 30% 43%di 8% 42%di  33% 53% 78% 27%d 54%xkI 33%I 8% 47% 63% 41% 44%xq 19% 19% 31%r 77%xrsuv  43%r 40%r 29% 33% 36% 35%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 98
Q8(h). From what you know or have heard about vaccination of people against diseases, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of vaccination of people against diseases
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] @) (b) © () ©] ® ©) ) (n) ©) ®) @ (U] (V] (G)] (B © ©)

Unweighted Total 500 307 193 265 235 92 242 166 408 391 53 32 105 156 344 74 202 92 121 193 307 500
Weighted Total 499 291 209 250 249 104* 226 170 395 418 40* 2% 77 195 304 111* 153 99* 125 193 307 500
Effective Base 376 263 127 196 180 78 191 112 299 296 47 27 89 113 284 59 159 72 100 193 307 500
Benefits far outweigh 272 153 119 142 130 52 134 86 220 236 18 9 35 109 163 81 94 39 55 103 159 262
the risks 54%CD 53% 57% 57% 52% 50% 59% 51% 56% 57% 46% 40% 46% 56% 54% 72%xCD  61%xXCD  40% 44% 53% 52% 52%
Benefits slightly 106 64 42 54 52 23 48 35 82 88 8 6 18 42 63 14 30 23 34 46 69 115
outweigh the risks 21% 22% 20% 22% 21% 22% 21% 20% 21% 21% 21% 27% 23% 22% 21% 12% 20% 23% 27%A 24% 22% 23%
The risks and benefits 67 42 25 35 32 17 26 24 50 50 8 4 15 25 42 9 21 16 18 24 44 68
are about the same 13% 14% 12% 14% 13% 16% 12% 14% 13% 12% 19% 19% 20%x 13% 14% 8% 14% 16% 14% 12% 14% 14%
Risks slightly outweigh 21 9 13 6 15 5 6 11 17 19 3 - 3 8 13 2 3 9 7 10 10 20
the benefits 4%8| 3% 6% 2% 6% 5% 3% 6% 4% 4% 7% - 3% 4% 4% 2% 2% 9%xB 6% 5% 3% 4%
Risks far outweigh the 12 8 4 4 8 3 4 5 8 10 1 1 2 5 6 4 2 4 3 4 8 12
benefits 2% 3% 2% 2% 3% 3% 2% 3% 2% 2% 2% 5% 3% 3% 2% 4% 1% 4% 2% 2% 3% 2%
Don't know 19 14 5 9 10 4 8 7 15 14 1 2 3 6 13 2 3 7 7 5 15 20

4% 5% 2% 4% 4% 4% 3% 4% 4% 3% 2% 9% 4% 3% 4% 2% 2% % 5% 3% 5% 4%
None of these 3 2 1 - 3 - 1 2 3 2 1 - 1 - 3 - 1 1 1 1 2 3

1% 1% 1% - 1% - * 1% 1% * 3%xn - 2% - 1% - 1% 1% 1% 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 377 216 161 196 181 75 182 120 302 324 27 15 53 151 226 94 123 62 90 149 228 377
risks 76%C 74% 7% 78% 73% 2% 80%xh 71% 76% 78% 67% 67% 69% 7% 74% 85%C 81%xC 63% 72% 7% 74% 75%
Risks outweigh the 33 17 16 10 23 8 10 15 25 28 4 1 5 14 19 6 4 13 10 14 18 32
benefits 7%cfB 6% 8% 4% 9%c 8% 4% 9% 6%f % 9% 5% 6% % 6% 5% 3% 13%xB 8% % 6% 6%
Net benefits outweigh 344 I 199 145 186 158 67 172 105 277 296 23 14 49 137 207 88 119 50 79 135 210 345
the risks 69%dC 69% 69% 74%xd 64% 64% 76%xgh 62% 70%g 71% 58% 62% 63% 70% 68% 79%CD 78%xCD 50% 63% 70% 68% 69%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 99
Q8(h). From what you know or have heard about vaccination of people against diseases, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of vaccination of people against diseases
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
® (@) () © (d) () ® © () [0] [0)] K [0] (m) (n) 0) ®) @ (0] )

Unweighted Total 500 58 117 311 424 35 16 25 127 113 184 19 62 46 47 38 28 62 31 91 193 307 500
Weighted Total 499 45+ 106* 337 417 43+ 24+ 15+ 121 126* 170 21%* 56* 44+ 37* 46* 43 65* 39+ 66* 193 307 500
Effective Base 376 45 95 233 330 30 9 22 103 92 137 17 46 40 39 34 24 52 21 75 193 307 500
Benefits far outweigh 272 24 50 192 213 31 20 8 46 78 89 10 22 14 19 25 34 42 23 24 103 159 262
the risks 54%dhims  55% 47% 57% 51% 72% 83% 50% 38% 629%hims  52%hms  49% 39% 32% 52% 54% 79% 64%hjlms  58% 37% 53% 52% 52%
Benefits slightly 106 8 25 72 91 7 3 4 33 23 35 3 18 13 12 7 4 12 4 18 46 69 115
outweigh the risks 21% 19% 24% 21% 22% 16% 14% 28% 28% 19% 20% 14% 31% 29% 32%i 15% 10% 18% 11% 28%j 24% 22% 23%
The risks and benefits 67 7 19 39 62 3 - 2 20 14 28 9 8 4 7 3 9 4 15 24 44 68
are about the same 13% 16% 17% 12% 15%x % - 16% 17% 11% 16% 15% 16% 18% 12% 15% % 13% 11% 239%xi 12% 14% 14%
Risks slightly outweigh 21 1 4 15 19 1 1 1 10 3 6 4 3 1 2 - - 5 1 10 10 20
the benefits 4% 3% 4% 5% 4% 2% 3% 7% 8%xqs 2% 3% 15% 7% % 2% 5% - - 12% 1% 5% 3% 4%
Risks far outweigh the 12 1 4 7 12 - - - 5 3 4 1 * 3 - 3 - 1 1 2 4 8 12
benefits 2% 2% 4% 2% 3% - - - 4% 2% 2% 7% 1% 7% - 7% - 2% 2% 3% 2% 3% 2%
Don't know 19 3 3 11 18 1 - - 5 3 10 - 4 2 - 1 1 2 2 5 5 15 20

4% 6% 3% 3% 4% 3% - - 4% 2% 6% - 6% 4% - 3% 3% 3% 6% 896% 3% 5% 4%
None of these 3 - 1 2 3 - - - 1 2 - - - 1 1 1 - - - - 1 2 3

1% - 1% * 1% . - - 1% 1% - - - 3%j 2%j 2% - - - . 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 377 33 76 264 304 38 24 12 79 101 123 13 40 27 31 32 38 54 27 43 149 228 377
risks 76%dhms  74% 71% 78% 73% 88% 97% 78% 66% 81%hmos  72%s 64% 70% 61% 84%hms  69% 90% 82%hjms  69% 65% % 74% 75%
Risks outweigh the 33 2 8 22 30 1 1 1 15 6 9 4 4 6 1 5 1 5 3 14 18 32
benefits 7% 5% 7% 7% 7% 2% 3% 7% 12%xq 5% 6% 22% 8% 14%q 2% 12%i 2% 14% % 7% 6% 6%
Net benefits outweigh 344 31 68 241 274 37 23 11 65 95 114 9 35 21 31 26 38 52 21 40 135 210 345
the risks 69%dhm 69% 64% 72% 66% 86% 94% 71% 53% 76%hmos  67%hm 42% 63% 47% 83%himos  57% 90% 80%hjmos  55% 61% 70% 68% 69%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 100
Q8(h). From what you know or have heard about vaccination of people against diseases, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of vaccination of people against diseases
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ X -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
(0] (@) () © (d) (e) ® @ () [0] [0)] K ! (m) n) 0) ®) @ (0]

500 166 328 214 112 95 145 21 179 208 148 81 21 27 9 394 38 36 22 193 307 500

499 158 337 203 108* 92* 143 23 189 195 150 82+ 21 247 9= 400 31* 40 20" 103 307 500

376 133 241 168 88 73 113 18 147 144 114 59 13 20 7 297 32 24 20 193 307 500

272 80 189 115 69 62 85 5 79 129 112 53 14 17 7 220 23 16 10 103 159 262
5496h 51% 56% 57% 6496x 68%6xcC 60% 22% 42% 6696xh 75%xhi 6596h 65% 70% 79% 55% 74%x0 41% 51% 53% 52% 52%

106 31 73 42 21 16 26 4 53 35 23 12 6 3 1 88 3 8 6 46 69 115
21% 19% 22% 21% 20% 18% 18% 20% 28%xijk  18% 15% 14% 29% 11% 8% 22% 11% 21% 28% 24% 22% 23%

67 26 40 26 11 10 21 6 31 15 11 13 1 3 * 50 4 8 1 24 44 68
13%ij 17% 12% 13% 10% 11% 15% 26% 17%ij 8% 7% 16%j 6% 12% 4% 13% 13% 20% 5% 12% 14% 14%

21 7 14 9 2 2 5 2 10 8 2 1 - 1 - 11 - 7 3 10 10 20
4%jo 4% 4% 4% 1% 2% 3% 8% 5% 4% 1% 1% - 3% - 3% - 17% 16% 5% 3% 4%

12 4 7 3 2 - 3 * 6 5 1 - - - - 12 - - - 4 8 12
2% 3% 2% 2% 2% - 2% 2% 3% 3% 1% - - - - 3% - - - 2% 3% 2%

19 8 11 6 3 1 2 3 9 2 1 3 - 1 1 15 1 * - 5 15 20
4%ij 5% 3% 3% 3% 1% 2% 13% 5%j 1% 1% 4% . 3% 9% 4% 3% 1% - 3% 5% 4%

3 1 2 1 - - 1 2 1 - - - - - - 3 - - - 1 2 3
1% 1% * * - - 1% 9% * - - - - - - 1% - - - 1% 1% 1%

net

377 111 262 158 91 79 112 9 132 164 135 65 20 20 8 309 26 25 16 149 228 377
76%h| 70% 78% 78% 84%x 85%x 78% 42% 70% 84%xh 90%xhk 79% 94% 82% 87% 7% 84% 62% 79% 7% 74% 75%

33 12 22 12 3 2 7 2 16 14 3 1 - 1 - 23 - 7 3 14 18 32
7%k 7% 6% 6% 3% 2% 5% 10% 8%jk T%j 2% 1% - 3% - 6% - 17% 16% 7% 6% 6%

344 100 241 146 87 77 105 7 116 151 132 64 20 19 8 286 26 18 13 135 210 345
69%h| 63% 71% 72% 81%xc 83%xcf 73% 32% 61% 77%xh 88%xhi 78%h 94% 79% 87% 72%x 84%x 45% 64% 70% 68% 69%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 101
Q8(h). From what you know or have heard about vaccination of people against diseases, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of vaccination of people against diseases
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/ | News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low Ifriends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different | Main | Boost | Total
(0] (a) () © (d) (&) ® ()] ()] [0] [0)] K (0] (m) (n) 0) ®) ()] (0] ©] ® ) () w)
Unweighted Total 500 269 229 55 66 198 39 23 30 231 159 255 86 246 41 57 332 168 136 165 60 68 39 32 193 307 500
Weighted Total 499 258 240 51* 63* 191 53 207  27* 230 160 258 81* 250 42%% 56* 337 162 126 164 63* 74 41* 31%| 193 307 500
Effective Base 376 198 177 42 54 140 27 18 13 191 114 193 70 174 22 43 238 141 110 126 37 50 32 28 193 307 500
Benefits far outweigh 272 152 119 26 33 114 36 12 21 120 110 138 23 162 29 38 201 71 45 98 50 40 28 10 103 159 262
the risks 549lqr 59% 49% 52%  52% 60%  68%  61%  79%  52% 69%xkl  54%I 28% 65% 70% 67% 60%6xq 44% 36% 60%r 79%xrsu  54%r 68%r  33%| 53% 52%  52%
Benefits slightly 106 53 52 12 8 40 4 7 4 54 29 57 20 37 4 9 73 32 30 38 9 15 5 8 46 69 115
outweigh the risks 21% 21% 22% 24%  14% 21% 8%  37%  13%  24% 18% 22% 25% 15% 11% 17% 22% 20% 24% 23% 14% 21% 12% 25%| 24% @ 22%  23%
The risks and benefits 67 31 36 10 10 23 7 * 1 32 15 32 20 28 5 5 36 31 25 16 2 9 7 7 24 44 68
are about the same 13%p 12% 15% 19%  16% 12%  13% 2% 4%  14% 9% 13% 24%xjk  11% 12% 9% 11% 19%xp 20%xst  10% 3% 13% 18%t 24%|  12%  14%  14%
Risks slightly outweigh 21 8 13 * 2 7 5 - * 9 1 16 4 10 - 2 18 3 8 3 1 8 * 1 10 10 20
the benefits 4%j 3% 6% 1% 3% 4%  10% - 2% 4% 1% 6%j 5% 4% - 3% 5% 2% 7% 2% 1% 11%xs 1% 3% 5% 3% 4%,
Risks far outweigh the 12 5 7 - 3 4 - - 1 5 4 7 1 6 3 2 4 8 9 2 - - * 1 4 8 12
benefits 2%p 2% 3% - 5% 2% - - 2% 2% 3% 3% 1% 2% 6% 4% 1% 5%xp 7%xs 1% . - 1% 3% 2% 3% 2%
Don't know 19 | 9 10 2 6 4 1 - - 8 1 6 11 7 1 * 3 16 | 7 6 1 1 - 3 5 15 20
4%jp 3% 4% 5% 10%xe 2% 1% - - 4% 1% 3% 14%xjk 3% 2% 1% 1% 10%xp 6% 4% 2% 1% - 9% 3% 5% 4%
None of these 3 - 3 - - - - - - 1 - 1 2 - - - 1 2 2 - - - - 1 1 2 3
1% - 1% - - - - - - * - * 3% - - - * 1% 1% - - - - 4% 1% 1% 1%
Combinations - Summary net
Benefits outweigh the 377 206 171 39 41 153 40 19 25 175 139 195 43 199 33 47 274 103 75 137 59 56 33 18 149 228 377
risks 76%Iqr 80%x 71% 76% 66% 80%d  76%  98%  92%  76% 87%xkl  76%l 53% 79% 80% 84% 81%xq 64% 60% 83%xr  93%xru  75% 80%r 57%| 7% 74%  T5%
Risks outweigh the 33 I 13 20 * 5 11 5 - 1 14 5 23 5 16 3 4 22 11 17 5 1 8 1 2 14 18 32
benefits T%s 5% 9% 1% 8% 6% 10% - 4% 6% 3% 9% 6% 6% 6% % % % 13%xst 3% 1% 11%s 2% 6% % 6% 6%
Net benefits outweigh 344 I 193 150 38 36 142 35 19 24 161 134 172 38 183 31 43 252 92 58 132 59 48 32 16 135 210 345
the risks 69%bdlqr  75%xb 63% 75% 57% 75%d  66%  98%  88%  70% 83%xkl  67%l 47% 73% 74% 77% 75%xq 57% 46% 80%xru  92%xru  65%r 78%r 51%| 70%  68%  69%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 102
Q8(i). From what you know or have heard about renewable energy, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of renewable energy
o ) ) Unwei
Total | 16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
() (@) (b) © (d) (e) ® © (h) (n) 0) (9] @ (©) U] ()] (B) © (D)

Unweighted Total 492 306 186 266 226 91 239 162 401 384 55 29 104 155 337 75 200 93 113 186 306 492
Weighted Total 493 289 204 252 241 104* 225 165 389 412 42+ 20%* 77 195 298 113* 151 101* 117* 186 306 492
Effective Base 369 262 123 197 173 77 189 108 292 290 48 24 87 113 277 60 157 73 93 186 306 492
Benefits far outweigh 223 130 92 124 99 42 108 74 181 193 17 5 30 97 126 68 76 44 31 78 135 213
the risks 45%D) 45% 45% 49% 41% 40% 48% 45% 4% 47% 39% 27% 39% 50% 42% 60%xD 50%D 43%D 27% 42% 44% 43%
Benefits slightly 141 76 65 68 73 30 69 42 110 119 11 6 22 45 96 30 46 26 36 57 88 145
outweigh the risks 29% 26% 32% 27% 30% 29% 31% 25% 28% 29% 26% 30% 29% 23% 3296 26% 30% 26% 31% 31% 29% 29%
The risks and benefits 67 43 23 36 31 19 26 22 47 50 13 3 17 26 41 8 17 14 25 24 46 70
are about the same 14% 15% 11% 14% 13% 19% 12% 13% 12% 12% 31%xng  17% 22%xn 13% 14% 7% 11% 14% 21%xAB  13% 15% 14%
Risks slightly outweigh 13 9 4 7 6 1 5 7 12 9 2 1 3 6 7 2 4 3 4 9 10 19
the benefits 3% 3% 2% 3% 2% 1% 2% 4% 3% 2% 4% 3% 4% 3% 3% 2% 3% 3% 3% 5% 3% 4%
Risks far outweigh the 3 3 - 1 2 1 1 1 2 3 - - - - 3 1 - 1 1 - 3 3
benefits 1% 1% - * 1% 1% * * * 1% - - - - 1% 1% - 1% 1% - 1% 1%
Don't know 41 26 15 12 29 10 14 17 31 32 - 4 5 20 21 4 8 11 18 13 23 36

8%co 9% 7% 5% 12%xc 9% 6% 10% 8% 8% - 22% 7% 10% 7% 3% 5% 11% 15%xAB 7% 8% 7%
None of these 5 1 5 3 2 - 2 4 5 5 - - - 1 4 1 1 1 2 5 1 6

1%3) * 2% 1% 1% - 1% 2% 1% 1% - - - 1% 1% 1% * 1% 2% 3% * 1%
Combinations - Summary net
Benefits outweigh the 364 206 157 192 171 72 176 115 292 312 28 11 52 142 222 98 122 70 67 135 223 358
risks 74%D 2% 7% 76% 71% 69% 79%x 70% 75% 76% 65% 57% 67% 73% 75% 86%xCD 81%xD 69% 57% 73% 73% 73%
Risks outweigh the 16 12 4 8 8 3 6 7 13 12 2 1 3 6 11 3 4 4 5 9 13 22
benefits 3% 4% 2% 3% 3% 3% 3% 5% 3% 3% 4% 3% 4% 3% 4% 3% 3% 4% 5% 5% 4% 4%
Net benefits outweigh 347 194 153 184 163 69 170 108 278 299 26 11 49 136 211 95 118 66 62 126 210 336
the risks 70%aD 67% 75% 73% 68% 67% 76%xh 65% 71% 73% 62% 54% 63% 70% 71% 84%xCD 78%xCD 65% 53% 68% 69% 68%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing
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Table 103
Q8(i). From what you know or have heard about renewable energy, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of renewable energy
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands Eng‘Iand East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
® (@) () © (d) () ® © () [0] [0)] K [0] (m) (n) 0) ®) @ (0] )

Unweighted Total 492 57 115 307 415 35 17 25 126 109 180 19 62 45 47 34 28 61 30 89 186 306 492
Weighted Total 493 44% 104* 334 409 43% 26* 15+ 121 121* 167 21% 58* 43* 37+ 42% 42% 64* 38+ 65* 186 306 492
Effective Base 369 44 93 229 322 30 10 22 102 88 133 17 46 39 39 30 24 51 20 74 186 306 492
Benefits far outweigh 223 15 44 162 169 22 22 9 43 57 69 5 24 14 17 13 27 27 19 23 78 135 213
the risks 45%dh 33% 42% 48% 41% 52% 87% 59% 36% 47%0 42% 25% 42% 33% 47% 30% 63% 42% 51% 36% 42% 44% 43%
Benefits slightly 141 17 33 88 132 7 - 2 39 37 56 15 13 12 12 16 8 26 7 22 57 88 145
outweigh the risks 29% 39% 31% 26% 329%x 16% - 14% 32% 31% 33% 69% 22% 28% 33% 39% 20% 41%x 20% 34% 31% 29% 29%
The risks and benefits 67 8 18 39 53 6 3 4 20 15 18 1 11 7 3 7 5 4 2 12 24 46 70
are about the same 14% 19% 18% 12% 13% 15% 13% 23% 17% 12% 11% 6% 20%q 17% 9% 17% 11% 6% 6% 18%j 13% 15% 14%
Risks slightly outweigh 13 1 4 7 11 1 - 1 5 2 4 - 2 3 1 1 - * 1 3 9 10 19
the benefits 3% 3% 4% 2% 3% 3% - 3% 4% 2% 3% - 4% 6% 3% 2% - 1% 2% 5% 5% 3% 4%
Risks far outweigh the 3 - 1 2 3 - - - - 2 1 - - - 1 1 - - - 1 - 3 3
benefits 1% - 1% 1% 1% - - - - 2% * - - - 2% 4% - - - 1% - 1% 1%
Don't know 41 3 4 30 35 6 - - 12 5 17 - 7 5 1 3 2 5 8 4 13 23 36

8% 6% 4% 9% 8% 15% - - 10% 4% 10% - 12% 13% 2% 6% 4% 8% 21% % 7% 8% %
None of these 5 - - 5 5 - - - 1 3 1 - - 1 1 * 1 1 - - 5 1 6

1% - - 2% 1% - - - 1% 2% 1% - - 3% 4% 1% 2% 2% - - 3% * 1%
Combinations - Summary net
Benefits outweigh the 364 32 76 250 301 29 22 11 82 94 125 20 37 26 30 29 35 53 27 45 135 223 358
risks 74% 72% 74% 75% 74% 68% 87% 74% 68% 78% 75% 94% 64% 61% 80% 70% 83% 83%Im 70% 70% 73% 73% 73%
Risks outweigh the 16 1 5 9 15 1 - 1 5 4 5 - 2 3 2 3 - * 1 4 9 13 22
benefits 3% 3% 5% 3% 4% 3% - 3% 4% 4% 3% - 4% 6% 5% 6% - 1% 2% 6% 5% 4% 4%
Net benefits outweigh 347 31 72 241 287 28 22 11 77 89 120 20 34 23 28 26 35 53 26 42 126 210 336
the risks 70%m 69% 69% 72% 70% 65% 87% 70% 64% 74%m 72%ms 94% 60% 54% 75% 64% 83% 82%xhjlms  68% 64% 68% 69% 68%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing




Base : All who have heard of renewable energy

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 104
Q8(i). From what you know or have heard about renewable energy, which of these statements, if any, most closely reflects your own opinion?
Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
0] (a) () © (&) ® © (W] [0] [0)] K { (m) (n) () (9] (C)] (0]

492 158 330 211 110 94 145 21 174 207 149 81 21 27 9 385 39 37 22 186 306 492

493 151 339 201 106* 91* 144 23 187 194 150 81* 21* 24* g** 393 31* 40** 20* 186 306 492

369 126 242 166 86 72 113 18 143 143 115 58 13 20 7 290 32 24 20 186 306 492

223 58 164 90 62 49 61 8 62 107 93 44 16 11 5 178 17 17 9 78 135 213
45%h| 38% 48% 45% 58%xcf 54%f 43% 34% 33% 55%xh 62%xh 55%h 74% 45% 50% 45% 56% 43% 44% 42% 44% 43%

141 42 98 60 29 26 45 4 62 54 33 18 3 9 3 116 9 9 6 57 88 145
29%)j 27% 29% 30% 27% 29% 31% 19% 33%)j 28% 22% 22% 16% 36% 31% 29% 28% 23% 29% 31% 29% 29%

67 24 43 25 8 6 19 3 32 20 14 7 2 2 2 54 4 3 4 24 46 70
14%¢} 16% 13% 12% % 6% 14% 14% 17% 10% 10% 9% 9% % 18% 14% 13% % 21% 13% 15% 14%

13 6 8 4 1 1 3 * 7 3 3 3 - - - 10 1 * 1 9 10 19
3% 4% 2% 2% 1% 1% 2% 2% 4% 1% 2% 4% - - - 2% 3% 1% 6% 5% 3% 4%

3 1 2 2 1 - 1 - 1 1 2 1 - - - 3 - - - - 3 3
1% 1% 1% 1% 1% - 1% - 1% * 1% 1% - - - 1% - - - - 1% 1%

41 19 22 19 4 8 12 7 18 8 5 7 * 3 - 30 - 7 - 13 23 36
8%ijj 13%xb 6% 9%d 4% 9%d 9% 31% 10%j 4% 3% 8% 1% 12% - 8% - 18% - 7% 8% 7%

5 2 3 1 1 - 2 - 4 1 1 1 - - - 2 - 3 - 5 1 6
1%o 2% 1% * 1% - 1% - 2% * 1% 2% - - - * - 8% - 3% * 1%

net

364 99 261 150 90 76 106 12 124 161 125 63 19 19 8 294 26 26 15 135 223 358
74%ah 66% 77%xa 75% 85%xcf 83%x 74% 53% 67% 83%xh 83%xh % 90% 81% 82% 75% 84% 66% 73% 73% 73% 73%

16 6 10 6 2 1 4 * 8 3 5 4 - - - 13 1 * 1 9 13 22
3% 4% 3% 3% 2% 1% 3% 2% 5% 2% 3% 5% - - - 3% 3% 1% 6% 5% 4% 4%

347 93 252 144 88 74 101 12 116 158 121 59 19 19 8 281 25 26 14 126 210 336
70%ah 61% 74%xa 2% 839%xcf 82%xcf 71% 51% 62% 82%xh 80%xh 2% 90% 81% 82% 2% 81% 65% 67% 68% 69% 68%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 105
Q8(i). From what you know or have heard about renewable energy, which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of renewable energy
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late [Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |[journals| TV High Medium Low [friends [ /engineer | engineers Yes No Concerned |adopters| engagers| sceptics | engagers | different| Main | Boost | Total
) (a) (b) © (d (&) ® ()] (W] @® (1) K (0] (m) (W] 0) (9] @ (0] () ® (©)] () w)
Unweighted Total 492 268 222 53 69 197 38 22 29 225 159 252 81 246 42 57 328 164 131 165 60 67 37 32 186 306 492
Weighted Total 493 257 235 49* 66* 189 52%% 18%* 26 225 160 256 7 250 42+ 55+ 333 160 123 163 63* 73* 39* 31| 186 306 492
Effective Base 369 197 171 40 57 138 26 17 13 185 114 191 66 174 23 42 235 137 106 125 37 49 30 28 186 306 492
Benefits far outweigh 223 132 90 19 20 95 29 12 19 99 101 102 19 130 23 29 171 52 36 86 41 33 19 8 78 135 213
the risks 45%bdklgr  51%xb 38% 40% 30% 50%d  56% 67% 73%  44%d 63%xkl  40%I 25% 52% 53% 53% 51%xq 32% 29% 53%xr  65%xr  45% 48% 26%| 42%  44%  43%
Benefits slightly 141 75 66 18 25 60 10 2 4 67 39 85 17 73 13 18 86 54 29 57 14 17 15 8 57 88 145
outweigh the risks 29% 29% 28% 37% 37% 32%  19% 9% 15%  30% 24% 33%x 22% 29% 31% 32% 26% 34% 24% 35% 23% 23% 39% 27%| 31%  29%  29%
The risks and benefits 67 31 35 8 9 21 4 3 1 32 15 38 14 27 3 4 43 24 34 13 3 8 4 5 24 46 70
are about the same 14%s| 12% 15% 16% 14% 11% 7% 16% 3% 14% 9% 15% 18% 11% 7% 8% 13% 15% 27%xstuv - 8% 4% 11% 9% 17% 13% 15% 14%
Risks slightly outweigh 13 6 7 1 1 4 2 * * 6 2 6 5 4 - - 7 6 7 3 2 1 * * 9 10 19
the benefits 3% 2% 3% 2% 2% 2% 3% 2% 1% 3% 1% 2% 7%X 2% - - 2% 4% 5% 2% 4% 1% 1% 1% 5% 3% 4%
Risks far outweigh the 3 2 1 - 1 1 - - 1 1 1 1 1 2 1 1 2 1 1 1 - - - 1 - 3 3
benefits 1% 1% * - 1% * - - 3% 1% 1% 1% 1% 1% 2% 2% 1% 1% 1% 1% - - - 3% - 1% 1%
Don't know 41 8 32 3 10 8 7 1 - 18 1 20 19 12 1 2 22 19 14 3 3 13 - 8 13 23 36
8%aejs 3% 14%xd 6% 15%e 4%  14% 6% - 8% 1% 8%j 25%xik 5% 3% 3% % 12% 11%s 2% 5% 18%xsv - 26% % 8% 7%
None of these 5 2 3 - - - 1 - 1 1 1 2 2 1 1 1 2 4 2 1 - 1 1 - 5 1 6
1% 1% 1% - - - 2% - 5% * 1% 1% 3% * 3% 2% 1% 2% 2% * - 2% 3% - 3% * 1%
Combinations - Summary net
Benefits outweigh the 364 207 156 37 45 155 39 14 23 166 140 188 36 203 36 47 257 106 65 143 56 50 34 16 135 223 358
risks 74%blgr 81%xb 67% 76% 67% 82%xdi  74% 76% 87% 74% 87%xkl  73%l 47% 81% 85% 85% 77%xq 66% 53% 88%xru  87%xru  68% 86%r 53% 3%  73%  73%
Risks outweigh the 16 9 8 1 2 4 2 * 1 7 3 7 6 6 1 1 9 7 8 4 2 1 * 1 9 13 22
benefits 3% 3% 3% 2% 3% 2% 3% 2% 5% 3% 2% 3% 8% 3% 2% 2% 3% 4% 7%x 2% 4% 1% 1% 4% 5% 4% 4%
Net benefits outweigh 347 199 148 36 43 151 37 14 21 159 137 180 30 197 35 46 248 99 57 139 53 49 33 15 126 210 336
the risks 70%blgr 77%xb 63% 74% 64% 80%xdi  71% 74% 83% 71% 85%xkl  71%l 39% 79% 83% 84% 74%xq 62% 46% 85%xru  84%r 67%r 85%r 50% 68%  69%  68%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing




Base : All who have heard of nanotechnology

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know

None of these

Combinations - Summar
Benefits outweigh the

risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 106
Q8(j). From what you know or have heard about nanotechnology - that is, using tiny particles in manufacturing different sorts of products,
which of these statements, if any, most closely reflects your own opinion?
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(x) (€)] (b) ©) (d) (e) (U] @ () (n) (0) () @ (u) (U] A) (B) © (D)

394 253 141 236 158 71 196 127 323 299 51 24 91 121 273 60 178 70 77 141 253 394

388 232 157+ 221 167 80* 177 131* 308 317 30 16 67 149* 240 90* 134 76* 79* 141 253 394

292 217 91 177 117 59 159 82 233 222 44 21 76 85 224 46 138 53 68 141 253 394

83 53 29 61 22 18 4 24 65 76 5 1 7 27 56 23 26 17 15 30 58 88
21%dg 23% 19% 28%xd 13% 23% 23% 18% 21% 24%q 12% 9% 11% 18% 23% 26% 20% 22% 19% 21% 23% 22%

87 45 42 56 31 18 33 36 69 69 11 4 18 36 50 25 33 12 16 33 50 83
2293 19% 27% 25% 19% 22% 19% 27% 22%f 22% 29% 26% 27% 25% 21% 28% 25% 15% 20% 23% 20% 21%

98 52 46 50 48 24 4 33 74 73 16 5 24 36 63 19 33 21 22 42 59 101
25%3) 22% 30% 22% 29% 30% 23% 25% 24% 23% 42%xn 30% 36%xn 24% 26% 21% 25% 28% 27% 30% 23% 26%

16 10 5 5 11 1 11 4 15 14 - 2 2 9 7 4 6 4 1 6 10 16
4%} 4% 3% 2% 6% 1% 6% 3% 5% 4% - 11% 2% 6% 3% 4% 4% 5% 1% 4% 4% 4%

7 5 2 3 4 2 2 3 5 6 1 - 1 2 5 2 2 1 2 3 5 8
2% 2% 1% 1% 2% 2% 1% 2% 2% 2% 2% - 1% 1% 2% 2% 2% 1% 3% 2% 2% 2%

97 65 32 45 51 17 48 31 79 79 6 4 15 39 57 17 33 22 22 27 70 97
25%d] 28%x 20% 21% 31% 22% 27% 24% 26% 25% 15% 25% 22% 26% 24% 19% 25% 29% 28% 19% 28% 25%

1 1 - 1 - - 1 - 1 1 - - - - 1 - - - 1 - 1 1

¥ ¥ , * ) , 1% ) ¥ h B ) . ) ¥ ) ) . 1% . h *

net

170 99 71 117 53 36 74 60 134 145 16 5 25 64 106 48 60 28 31 63 108 171
44%(| 42% 46% 53%xd 32% 45% 42% 46% 43% 46% 41% 34% 38% 43% 44% 54% 44% 37% 40% 45% 43% 43%

23 15 7 8 14 3 13 7 20 20 1 2 2 10 13 5 8 5 3 9 15 24
6%:c] 7% 5% 4% 9% 3% 7% 5% 6% 6% 2% 11% 4% 7% 5% 6% 6% 6% 4% 6% 6% 6%

147 83 64 108 39 33 61 53 114 124 15 4 23 54 94 43 52 24 28 54 93 147
38%d| 36% 41% 49%xd 23% 41% 34% 41% 37% 39% 39% 24% 34% 36% 39% 48% 38% 31% 36% 38% 37% 37%

the risks

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 107
Q8(j). From what you know or have heard about nanotechnology - that is, using tiny particles in manufacturing different sorts of products,
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of nanotechnology
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
ormore |once aweek| religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
9] (a) (b) © (d) (e) ® © () @ @ K 0] (m) (n) (0) ®) ()] (0] (s)
Unweighted Total 394 56 93 237 341 24 14 15 93 86 162 14 50 29 34 27 25 50 29 83 141 253 394
Weighted Total 388 a4+ 83* 254 332 27 220 8** 87* 96* 149 15+ 46* 26 26 31%* 39 52* 34%* 62* 141 253 394
Effective Base 292 43 75 174 265 20 8 14 73 69 124 12 37 26 29 25 21 41 21 69 141 253 394
Benefits far outweigh 83 4 18 60 71 7 4 1 12 28 30 2 6 9 9 11 11 3 16 30 58 88
the risks 21%3 9% 22% 24%a 21% 26% 17% 19% 14% 29%h 20% 11% 14% 17% 35% 28% 27% 22% 8% 26% 21% 23% 22%
Benefits slightly 87 15 19 52 70 5 10 2 15 21 34 5 8 2 5 6 10 10 12 13 33 50 83
outweigh the risks 22% 35%xc 23% 21% 21% 18% 47% 20% 17% 22% 23% 32% 17% 7% 19% 18% 27% 19% 34% 20% 23% 20% 21%
The risks and benefits 98 17 24 54 89 8 - 1 28 25 35 5 15 8 5 6 14 10 9 16 42 59 101
are about the same 25% 38%xc 30% 21% 27% 32% - 14% 32% 26% 24% 30% 33% 32% 21% 20% 35% 20% 26% 26% 30% 23% 26%
Risks slightly outweigh 16 1 2 12 14 * 1 * 4 5 6 2 1 - 1 3 - 3 - 3 6 10 16
the benefits 4% 2% 2% 5% 4% 1% 3% 4% 4% 5% 4% 15% 3% - 5% 11% - 6% - 5% 4% 4% 4%
Risks far outweigh the 7 1 2 4 5 2 - - 2 1 3 - - 2 - 1 - - 1 2 3 5 8
benefits 2% 2% 3% 1% 2% 6% - - 2% 1% 2% - - 6% - 3% - - 2% 3% 2% 2% 2%
Don't know 97 6 17 71 82 5 7 3 27 16 39 2 16 10 5 6 4 17 10 12 27 70 97
25% 14% 20% 28% 25% 17% 32% 43% 31%i 16% 26% 11% 349%i 38% 20% 20% 11% 32% 30% 19% 19% 28% 25%
None of these 1 - - 1 1 - - - - - 1 - - - - - - 1 - - - 1 1
¥ , 3 h ¥ 3 B , B . 1% B . 3 B , B 2% , ) B ¥ ¥
Combinations - Summary net
Benefits outweigh the 170 20 37 112 141 12 14 3 27 49 64 6 14 6 14 14 21 21 15 29 63 108 171
risks 449%h| 44% 45% 44% 42% 44% 65% 39% 31% 51%hl 43% 43% 31% 24% 54% 46% 54% 41% 42% 46% 45% 43% 43%
Risks outweigh the 23 2 4 16 20 2 1 * 5 6 9 2 1 2 1 4 3 1 5 9 15 24
benefits 6% 3% 5% 6% 6% 7% 3% 4% 6% 6% 6% 15% 3% 6% 5% 14% 6% 2% 9% 6% 6% 6%
Net benefits outweigh 147 18 33 97 121 10 13 3 22 44 55 4 13 5 13 10 21 18 14 23 54 93 147
the risks 38%h 41% 40% 38% 36% 37% 61% 35% 25% 45%h 37% 28% 28% 18% 50% 32% 54% 35% 40% 37% 38% 37% 37%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All who have heard of nanotechnology

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
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Table 108
Q8(j). From what you know or have heard about nanotechnology - that is, using tiny particles in manufacturing different sorts of products,
which of these statements, if any, most closely reflects your own opinion?
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . .
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree [ degree degree by beauty | potential -icance centre Main Boost Total
() (@) () © (e) ® @ () [0] [0)] K ! (m) (n) 0) ®) @ (0]

394 123 266 167 95 82 107 12 124 180 136 72 19 26 9 310 34 31 11 141 253 394

388 116+ 269 151 89* 78+ 99* 14%% 132 167 136 71* 17% 23 9= 310 27% 35+ 10%* 141 253 394

292 97 193 134 73 63 86 10 105 122 105 52 11 19 7 232 28 20 10 141 253 394

83 27 56 44 32 30 30 4 18 44 40 17 5 8 4 67 8 5 2 30 58 88
219 23% 21% 29%x 36%x 39%x 30%x 26% 14% 26%h 29%xh 24% 29% 36% 42% 22% 30% 13% 23% 21% 23% 22%

87 24 62 31 19 16 21 - 31 38 35 16 3 2 4 75 6 5 1 33 50 83
22% 21% 23% 20% 22% 21% 21% - 23% 23% 26% 23% 19% 9% 45% 24% 23% 15% 8% 23% 20% 21%

98 35 62 34 17 12 24 3 41 37 34 16 4 6 * 79 6 8 2 42 59 101
25%¢} 30% 23% 23% 19% 16% 25% 25% 31% 22% 25% 22% 23% 26% 4% 25% 23% 24% 22% 30% 23% 26%

16 2 13 6 2 3 5 - 3 8 6 4 * 2 - 14 - 1 1 6 10 16
4% 2% 5% 4% 3% 4% 5% - 3% 5% 4% 6% 2% 8% - 4% - 2% 12% 4% 4% 4%

7 4 3 2 1 - * - 3 2 4 2 - - - 6 1 - - 3 5 8
2% 3% 1% 1% 1% - 1% - 2% 1% 3% 2% . . - 2% 4% - - 2% 2% 2%

97 25 71 33 16 15 18 7 36 37 18 16 5 5 1 69 5 15 3 27 70 97
25%jo 22% 26% 22% 19% 19% 18% 49% 27% 22%j 13% 23% 28% 21% 9% 22% 20% 43% 34% 19% 28% 25%

1 - 1 1 1 1 1 - - 1 - - . . - . - 1 - - 1 1

* - * 1% 1% 1% 1% - - 1% - - - - - - - 3% - - * *

net

170 51 118 75 51 a7 51 4 49 82 75 33 8 10 8 142 14 10 3 63 108 171
44% 44% 44% 49% 57%x 60%x 51% 26% 37% 49% 55%xh 47% 48% 45% 87% 46% 53% 28% 31% 45% 43% 43%

23 5 17 8 3 3 5 - 7 10 10 6 * 2 - 20 1 1 1 9 15 24
6% 5% 6% 5% 4% 4% 5% - 5% 6% % 8% 2% 8% - 6% 4% 2% 12% 6% 6% 6%

147 45 102 67 48 43 46 4 42 72 65 27 8 8 8 122 13 9 2 54 93 147
38% 39% 38% 44%x 54%x 55%x 46% 26% 32% 43% 48%xh 39% 46% 37% 87% 39% 49% 26% 19% 38% 37% 37%

the risks

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 109
Q8(j). From what you know or have heard about nanotechnology - that is, using tiny particles in manufacturing different sorts of products,
which of these statements, if any, most closely reflects your own opinion?
Base : All who have heard of nanotechnology
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late [Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low [friends | /engineer | engineers Yes No Concerned |adopters| engagers| sceptics | engagers | different| Main | Boost | Total
(0] @ () © [(©) (€ ® ©) (W] [0] [0)] K [0] (m) (n) ) ®) @ (0] ) ® (O] (V)] w)
Unweighted Total 394 236 157 43 59 174 30 22 30 169 146 193 55 203 40 52 269 125 99 140 54 a7 32 22 141 253 394
Weighted Total 388 220 168 39* 55¢ 165 a2 19 27+ 167 147 187 55+ 204 39+ 48* 272 116 93* 133 55% 52 33+ 23| 141 253 394
Effective Base 292 173 119 33 48 121 21 17 13 140 103 147 43 139 21 38 191 105 79 109 32 33 25 20 141 253 394
Benefits far outweigh 83 59 24 9 10 39 8 8 5 34 48 25 10 53 7 13 65 17 12 32 15 8 12 4 30 58 88
the risks 21%bkar 27%xb 14% 24%  18%  24%  19%  41%  20% = 20% 33%xk  13% 18% 26% 18% 27% 24% 15% 13% 24% 28% 15% 36% 18%| 21%  23%  22%
Benefits slightly 87 50 37 13 15 45 6 5 12 34 40 39 8 47 20 13 64 23 22 29 19 7 5 5 33 50 83
outweigh the risks 22% 23% 22% 32% 2%  27%  15%  26%  42%  20% 27% 21% 15% 23% 50% 28% 24% 19% 24% 22% 33% 14% 14% 24%|  23%  20%  21%
The risks and benefits 98 58 40 9 13 38 11 1 3 51 34 54 11 50 9 17 67 31 35 33 5 13 8 4 42 59 101
are about the same 25% 26% 24% 23%  23%  23%  25% 3%  11%  30% 23% 29% 20% 25% 24% 34% 25% 27% 38%xt  25% 9% 26% 24% 17%| 30%  23%  26%
Risks slightly outweigh 16 10 6 2 1 3 2 3 1 7 1 13 2 5 1 1 8 7 7 2 2 5 - - 6 10 16
the benefits 4% 4% 4% 4% 1% 2% 6%  16% 5% 4% 1% 7%xj 4% 2% 3% 3% 3% 6% 7% 2% 3% 10%s - - 4% 4% 4%
Risks far outweigh the 7 3 4 - 1 2 2 - 1 - 1 3 2 2 1 1 4 3 3 3 1 - - 1 3 5 8
benefits 2% 1% 2% - 1% 1% 4% - 6% - 1% 2% 4% 1% 2% 1% 1% 3% 3% 2% 1% - - 4% 2% 2% 2%
Don't know 97 40 56 7 16 36 13 3 4 40 23 52 22 45 1 3 62 35 14 34 13 18 9 9 27 70 97
25%ajr 18% 34%xg  17%  30%  22%  31%  15%  16%  24% 16% 28%j 40%x 22%0 3% 7% 23% 30% 15% 26% 24% 35%r 26% 38%| 19% 28%  25%
None of these 1 - 1 - - 1 - - - 1 - 1 - 1 - - 1 - - - 1 - - - - 1 1
* - 1% - - 1% - - - 1% - 1% - * - - * - - - 2% - - - - * *
Combinations - Summary net
Benefits outweigh the 170 109 61 22 25 84 14 12 17 68 88 64 18 101 27 26 130 40 34 61 34 15 16 9 63 108 171
risks 44%bkq 50%xb 36% 56% 45% 51%xi 34% 66% 63% 41% 60%xk! 34% 32% 49% 68% 55% 48%q 35% 37% 46% 61%xru 29% 50% 42% 45% 43% 43%
Risks outweigh the 23 13 10 2 2 6 4 3 3 7 2 16 4 7 2 2 12 11 9 5 2 5 - 1 9 15 24
benefits 6% 6% 6% 4% 3% 3% 9% 16% 10% 4% 2% 9%j 8% 4% 5% 4% 4% 9% 10% 4% 4% 10% - 4% 6% 6% 6%
Net benefits outweigh 147 96 51 20 23 79 10 9 14 61 86 48 13 93 25 24 118 29 25 56 32 10 16 9 54 93 147
the risks 38%bklqru 44%xb 30% 52% 42% 48%xi 25% 51% 52% 36% 58%xkl 26% 25% 46% 63% 50% 43%xq 25% 27% 42%ru 57%xru 19% 50% 38% 38% 37% 37%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw

* small base; ** very small base (under 30) ineligible for sig testing




Q8. From what you know or have heard about ..... which of these statements, if any, most closely reflects your own opinion?

- Summary table -

Base : All who have heard of these items (respectively)
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(e) Synthetic

Unweighted Total
Weighted Total
Effective Base

Benefits far outweigh
the risks

Benefits slightly
outweigh the risks

The risks and benefits
are about the same

Risks slightly outweigh
the benefits

Risks far outweigh the
benefits

Don't know
None of these

Combinations - Summar
Benefits outweigh the
risks

Risks outweigh the
benefits

Net benefits outweigh
the risks

biology - that
is, designing [0)
new biological Nanotechnology
parts or - that is,
systems that do using tiny
not already (f) Taking (h) Vaccination particles in
(a) Genetically | (b) The use of exist or action to of people manufacturing
modified plants| animals in (c) Nuclear (d) Stem cell modifying address climate |  (g) Clinical against (i) Renewable | different sorts
(GM crops) research power research existing ones change trials di energy of products
458 502 502 457 344 506 458 500 492 394
457 502 503 456 338 506 458 499 493 388
349 378 378 350 257 382 341 376 369 292
57 72 74 120 56 173 84 272 223 83
12% 14% 15% 26% 17% 34% 18% 54% 45% 21%
100 127 95 124 93 148 146 106 141 87
22% 25% 19% 27% 27% 29% 32% 21% 29% 22%
139 102 113 82 80 103 101 67 67 98
30% 20% 22% 18% 24% 20% 22% 13% 14% 25%
80 98 109 33 26 31 50 21 13 16
18% 20% 22% 7% 8% 6% 11% 4% 3% 4%
19 85 56 8 3 14 13 12 3 7
4% 17% 11% 2% 1% 3% 3% 2% 1% 2%
58 16 54 84 78 34 60 19 41 97
13% 3% 11% 18% 23% 7% 13% 4% 8% 25%
5 2 3 4 2 3 6 3 5 1
1% * 1% 1% 1% 1% 1% 1% 1% *
net
157 199 169 244 149 321 229 377 364 170
34% 40% 34% 54% 44% 63% 50% 76% 74% 44%
99 183 165 42 29 44 62 33 16 23
22% 37% 33% 9% 9% 9% 14% % 3% 6%
58 15 4 203 120 277 167 344 347 147
13% 3% 1% 44% 35% 55% 36% 69% 70% 38%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%
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Table 111
Q9. How confident, if at all, are you that scientists in the UK have thoroughly considered the risks of new technologies before they are used?
Base : All adults aged 16+ in the UK
o ) ) Unwei
Total |16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
0] (@) () © (d) () ® © (h) (n) 0) ®) @ (©)] W) )] (B) © (®)]
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45 2% 84* 200 310 113* 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Very confident 85 42 43 55 31 19 38 28 66 79 2 2 7 38 47 34 25 9 14 29 41 70
17%adoqC 14% 20% 21%xd 12% 18% 17% 16% 16% 19%oq 5% 9% 8% 19% 15% 30%xBCD  16% 9% 11% 15% 13% 14%
Fairly confident 282 168 114 136 145 65 126 90 217 235 28 9 46 105 177 56 88 64 67 108 178 286
55% 56% 54% 53% 58% 61% 55% 53% 54% 56% 62% 40% 55% 53% 57% 50% 58% 61% 53% 55% 57% 56%
Not very confident 97 63 34 46 51 18 47 32 79 75 11 8 22 34 63 17 30 17 33 36 73 109
19% 21% 16% 18% 20% 17% 20% 19% 20% 18% 24% 37% 26%x 17% 20% 15% 19% 16% 25% 18% 23% 21%
Not at all confident 13 4 9 3 10 1 4 9 12 9 1 2 4 8 5 - 2 5 5 9 4 13
3%av 1% 4% 1% 4% 1% 2% 5% 3%t 2% 2% 11% 4% 4% 2% - 1% 5% 4% 5% 1% 3%
It depends on the area 5 2 4 3 3 1 4 1 5 4 1 1 1 2 4 - 2 - 2 6 2 8
they work in 1% 1% 2% 1% 1% * 2% * 1% 1% 1% 3% 2% 1% 1% - 1% - 2% 3% 1% 2%
Don't know 27 19 8 15 13 3 11 13 24 20 3 - 4 13 14 5 7 9 6 7 17 24
5% 6% 4% 6% 5% 3% 5% 7% 6% 5% 6% - 5% 7% 4% 5% 4% 9% 5% 4% 5% 5%
Combinations - Summary net
Confident 367 210 157 191 176 84 165 118 283 314 30 11 53 143 224 91 113 73 81 137 219 356
72%qD 70% 74% 74% 70% 79% 71% 69% 70% 74%q 67% 49% 63% 71% 72% 80%D 74% 70% 63% 70% 70% 70%
Not confident 110 67 43 49 61 19 51 41 91 84 11 10 26 42 68 17 32 22 38 45 77 122
22% 22% 20% 19% 24% 17% 22% 24% 23% 20% 26% 48% 31%xn 21% 22% 15% 21% 22% 30%xA 23% 24% 24%
Net confident 257 143 114 142 115 66 114 78 191 230 19 * 27 101 156 73 82 50 43 92 142 234
509%hqD 48% 54% 55% 46% 62%xgh  49% 45% 47% 54%xq 41%q 1% 32% 50% 50% 65%xD 53%D 48% 34% 47% 45% 46%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01
Source : Ipsos MORI Social Research Institute
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 112
Q9. How confident, if at all, are you that scientists in the UK have thoroughly considered the risks of new technologies before they are used?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Lessthan no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlgnds Eng‘Iand East West & Humber | Midlands Midlands /Eastern East West London Main Boost Total
*) @ () © (d) () ® © (h) (0] [0)] K (0] (m) (n) 0) (9] @ (0] (s)
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43+ 26* 15+ 125 126* 174 22% 58* 45% 37+ 46* 43+ 66* 40%* 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
Very confident 85 6 10 70 64 7 12 2 17 22 26 1 12 4 4 4 13 15 4 6 29 41 70
17%bds 12% 9% 20%xb 15% 16% 46% 16% 14% 17% 15%s 5% 20% 9% 12% 9% 30% 23%s 11% 9% 15% 13% 14%
Fairly confident 282 26 73 177 233 32 9 8 71 76 86 14 30 27 23 27 26 28 19 39 108 178 286
55% 55% 68%xc 52% 55% 74% 34% 54% 57% 60% 50% 62% 52% 60% 61% 58% 60% 43% 48% 57% 55% 57% 56%
Not very confident 97 13 20 62 89 - 4 4 31 18 40 7 12 11 3 12 3 17 6 17 36 73 109
19% 28% 18% 18% 21%x - 15% 29% 24%n 14% 23% 33% 21% 24% 9% 26%i % 25% 15% 25%n 18% 23% 21%
Not at all confident 13 2 1 10 13 - - - 2 4 7 - - 2 1 3 - - 5 2 9 4 13
3% 3% 1% 3% 3% - - - 2% 3% 4% - - 4% 3% 6% - - 12% 4% 5% 1% 3%
It depends on the area 5 1 1 3 5 - - - 1 1 4 - 1 - 1 - - 2 - 2 6 2 8
they work in 1% 2% 1% 1% 1% - - - * 1% 2% - 1% - 2% - - 3% - 3% 3% 1% 2%
Don't know 27 - 2 20 22 4 1 - 4 6 11 - 3 1 5 - 2 4 6 2 7 17 24
5% - 2% 6% 5% 10% 5% - 3% 5% 6%s - 5% 3% 13%xhios - 4% 6% 14% 2% 4% 5% 5%
Combinations - Summary net
Confident 367 32 83 247 297 39 20 11 88 97 112 15 42 31 27 31 39 43 24 45 137 219 356
72%d| 67% 7% 2% 70% 90% 80% 71% 70% 7% 64% 67% 73% 69% 73% 68% 89% 66% 59% 66% 70% 70% 70%
Not confident 110 15 21 72 102 - 4 4 33 22 47 7 12 13 5 15 3 17 11 19 45 77 122
22% 31% 20% 21% 24%x - 15% 29% 26% 18% 27% 33% 21% 28% 12% 32%in % 25% 27% 28% 23% 24% 24%
Net confident 257 17 62 176 196 39 16 6 56 75 65 7 30 18 23 16 36 26 13 26 92 142 234
50%adjs 36% 58%a 51% 46% 90% 64% 41% 44% 59%hjmogs 37% 34% 51% 40% 61%jos 36% 83% 40% 32% 38% 47% 45% 46%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing




Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final

Q9. How confident, if at all, are you that scientists in the UK have thoroughly considered the risks of new technologies before they are used?

Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very confident

Fairly confident

Not very confident

Not at all confident

It depends on the area

they work in
Don't know
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Table 113

Combinations - Summary net

Confident

Not confident

Net confident

Level of education/ Unwei
Total |Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . -
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid |Broadsheet| leaning leaning -ications | equivalent | equivalent | Level(s) | education |Arts degree| degree degree by beauty | potential -icance centre Main Boost Total
(03] @) () © (d) () ® © () [0] (1) K (0] (m) (n) (©)] ((2) ()] (0]

510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

510 160 345 207 108* 92* 147 24* 195 198 152 83* 21* 25** g** 408 31* 40** 22* 195 315 510

385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

85 22 62 36 28 23 29 5 25 41 37 13 4 4 3 75 6 3 1 29 41 70
17% 14% 18% 17% 26%xc 25%x 19% 20% 13% 21% 24%xh 16% 19% 14% 28% 18% 19% 8% 5% 15% 13% 14%

282 94 187 114 59 52 82 11 113 98 89 53 15 14 6 226 18 19 14 108 178 286
55% 59% 54% 55% 55% 56% 56% 46% 58% 50% 58%i 64% 2% 57% 63% 55% 59% 47% 67% 55% 57% 56%

97 28 68 42 19 15 27 4 38 43 18 11 1 4 1 7 6 9 5 36 73 109
19%j 18% 20% 20% 18% 17% 18% 17% 20% 22%j 12% 13% % 16% 9% 19% 19% 22% 21% 18% 23% 21%

13 5 8 2 * - 1 1 4 5 2 2 * 1 - 5 1 7 - 9 4 13
3%0) 3% 2% 1% * - 1% 5% 2% 3% 1% 2% 1% 2% - 1% 3% 16% - 5% 1% 3%

5 * 4 2 1 2 1 1 3 2 * * * - - 5 * - - 6 2 8
1% * 1% 1% 1% 3% 1% 2% 1% 1% * * 1% - - 1% 1% - - 3% 1% 2%

27 10 17 9 - - 7 2 12 8 6 4 - 3 - 20 - 3 1 7 17 24
5%de % 5% 5%d - - 5%d| 10% 6% 4% 4% 5% - 10% - 5% - 8% 7% 4% 5% 5%

367 116 249 150 87 75 111 16 138 139 126 66 19 18 9 301 24 22 16 137 219 356
2% 73% 2% 73% 81%x 81% 75% 66% 71% 70% 83%xhi 79% 91% 71% 91% 74% 78% 55% 2% 70% 70% 70%

110 33 75 45 20 15 28 5 42 48 20 13 2 5 1 82 7 15 5 45 7 122
22%j 21% 22% 22% 18% 17% 19% 22% 21% 24%j 13% 15% 8% 19% 9% 20% 22% 38% 21% 23% 24% 24%

257 83 174 106 68 59 83 11 96 91 106 53 18 13 8 219 17 7 11 92 142 234
50% 52% 50% 51% 63%xC 64%xC 56% 44% 49% 46% 70%xhi 64%xi 83% 53% 82% 54%x 56% 17% 50% 47% 45% 46%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
Very confident

Fairly confident

Not very confident

Not at all confident

It depends on the area

they work in
Don't know
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. . I
Combinations - Summary net

Confident

Not confident

Net confident

Final
Table 114
Q9. How confident, if at all, are you that scientists in the UK have thoroughly considered the risks of new technologies before they are used?
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals TV High Medium Low Ilfriends  |/engineer | engineers Yes No Concerned | adopters |engagers| sceptics | engagers | different] Main Boost Total
0] (@) (b) ©) (d) (&) ® ()] () (0] 0] K 0] (m) (W] (0) (9] @ (0] ©] ® (©)] () W)
510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
510 262 247 51* 69* 194 53** 20** 27 234 161 263 86* 256 42* 56* 341 169 132 166 63* 75* 41* 32** 195 315 510
385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
85 64 21 6 47 12 4 9 36 43 37 5 54 11 10 69 16 9 30 29 4 10 2 29 41 70
17%blqru 24%xb 9% 13% 12% 24%xdi  22% 0% 5% 16% 26%xkl 14% 6% 21% 26% 18% 20%xq 10% 7% 18%ru 46%xrsu 6% 25%ru 6% 15% 13% 14%
282 157 124 37 41 102 20 9 14 130 84 151 a7 142 24 37 192 90 79 102 24 43 20 15 108 178 286
55%] 60%x 50% 73%xei  60% 52% 38% 4% 50% 55% 52% 58% 55% 56% 57% 66% 56% 53% 60%t 61%t 37% 57% 48% 46% 55% 57% 56%
97 32 65 4 13 36 12 6 4 50 27 53 17 45 6 9 57 40 33 23 5 19 10 7 36 73 109
19%act 12% 26%xd) 8% 19% 18% 22% 0% 5% 22%c 17% 20% 20% 18% 15% 15% 17% 24% 25%st 14% 7% 25%t 25%t 23% 18% 23% 21%
13 2 11 2 1 1 5 - - 4 1 11 2 6 * * 8 5 2 1 * 7 1 2 9 4 13
3%aes 1% 4%x 8} 4% 2% * 10% - - 2% * 4% 2% 2% 1% 1% 2% 3% 1% * 1% 10%xrs 2% 6% 5% 1% 3%
5 1 4 * 1 3 1 - - 4 - 2 3 3 - - 2 3 2 1 - 1 - 1 6 2 8
1% * 2% 1% 1% 1% 1% - - 2% - 1% 4%X 1% - - 1% 2% 1% 1% - 1% - 4% 3% 1% 2%
27 6 22 1 4 7 4 1 - 9 7 8 12 5 - - 14 14 7 9 5 1 - 5 7 17 24
5%ak 2% 9%x3 2% 6% 4% 7% 6% - 4% 4% 3% 14%xjk 2% - - 4% 8% 5% 5% 9% 1% - 15% 4% 5% 5%
367 221 146 43 49 148 32 13 23 166 126 189 52 196 35 a7 260 107 88 132 53 47 30 17 137 219 356
72%blq 84%xb 59% 85%xi 72% 76% 60% 64% 85% 71% 78%I 2% 61% 7% 84% 84% 76%xq 63% 67% 79%xru  84%u 63% 73% 52% 70% 70% 70%
110 34 75 6 14 36 17 6 4 55 28 63 19 52 7 9 65 45 35 24 5 26 11 9 45 77 122
22%ast 13% 31%xa 11% 21% 19% 32% 30% 15% 23% 17% 24% 22% 20% 16% 16% 19% 27% 26%st 14% 8% 35%xst  27%t 28% 23% 24% 24%
257 187 70 38 35 112 15 7 19 111 98 125 33 144 28 38 195 62 54 108 48 21 18 8 92 142 234
50%blqru 72%xb 28% 74%xdei 51% 58%xi  28% 34% 70% 48% 61%xKI 48% 39% 56% 67% 68% 57%Xxq 37% 41% 65%xruv  76%xruv  28% 45% 24% 47% 45% 46%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base
The government/

government agency/
department/quango

Scientists themselves

Scientific professional
bodies

Ethics Committees

Business/industry/
companies/the companies
the scientists work for

The European Union (EU)/
Brussels
Parliament/Westminster/
Scottish Parliament/
Welsh Assembly/Northern
Ireland Assembly

Global body
(unspecified)

Health and Safety
Executive (HSE)

The general public

Universities/the
universities the
scientists work for

Research Councils

Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 136

Final
Table 115
Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
) (a) (b) © (d (e) ® ©@ () (n) (©) ® () ) W) (] (B) ©) ()

510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510

510 208 212 258 252 107+ 231 172 403 422 45+ 204 84+ 200 310 113¢ 154 104 128 195 315 510

385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510

285 176 109 164 122 50 128 108 235 249 17 14 36 127 159 78 81 54 66 92 186 278
56%doqv 59% 51% 63%xd 48% 47% 55% 63%e 58% 59%xo0q  38% 63% 43% 63%v 51% 69%xBCD  53% 52% 52% 47% 59% 55%

56 26 30 36 20 7 23 25 48 45 7 1 10 25 30 17 17 9 12 22 32 54
11%ad 9% 14% 14% 8% 7% 10% 15% 12% 11% 16% 5% 12% 13% 10% 15% 11% 9% 9% 11% 10% 11%

29 17 11 21 8 4 12 12 25 24 3 1 5 14 15 10 15 2 2 10 20 30
6%dD 6% 5% 8%xd 3% 4% 5% 7% 6% 6% 7% 6% 6% 7% 5% 9% 10%xCD 2% 2% 5% 6% 6%

18 12 5 8 9 1 6 11 17 16 2 * 2 8 10 5 6 4 3 7 12 19
3% 4% 3% 3% 4% 1% 2% 7%x 49%f 4% 4% 2% 2% 4% 3% 5% 4% 4% 2% 4% 4% 4%

18 8 10 10 8 - 11 7 18 17 - 1 1 10 7 5 7 4 1 8 8 16
3% 3% 5% 4% 3% - 5%e 4% 4% 4% - 3% 1% 5% 2% 4% 5% 4% 1% 4% 3% 3%

17 14 3 8 9 1 7 10 16 15 1 - 2 9 8 7 7 3 - 2 13 15
3% 5%x 1% 3% 4% 1% 3% 6% 4% 4% 2% - 2% 4% 3% 6%D 4%D 3% - 1% 4% 3%

14 12 2 6 8 2 7 5 12 11 - 1 3 5 9 4 5 4 1 4 13 17
3% 4%x 1% 2% 3% 2% 3% 3% 3% 3% - 6% 4% 2% 3% 3% 3% 4% 1% 2% 4% 3%

10 8 3 4 6 3 6 2 7 10 - - * 4 6 3 4 1 2 2 9 1
2% 3% 1% 2% 2% 3% 3% 1% 2% 2% - - 1% 2% 2% 3% 3% 1% 2% 1% 3% 2%

9 6 3 6 3 2 5 3 7 7 2 - 2 2 7 1 4 1 3 3 8 11
2% 2% 1% 2% 1% 2% 2% 1% 2% 2% 4% - 2% 1% 2% 1% 3% 1% 2% 2% 3% 2%

8 8 1 2 6 4 1 3 4 4 2 * 3 3 6 - 4 1 3 2 8 10
2%fn 3% * 1% 2% 2% * 2% 1% 1% 5%n 2% 4%n 1% 2% - 3% 1% 2% 1% 3% 2%

6 6 - 4 3 4 2 - 2 5 1 - 1 1 5 3 1 1 1 - 6 6
196h| 2%x - 1% 1% 4%xgh 1% - 1% 1% 3% - 2% * 2% 3% * 1% 1% - 2% 1%

6 6 - 2 3 2 - 4 4 4 2 * 2 3 3 - 2 2 2 - 6 6
1% 2%x - 1% 1% 2% - 296 1% 1% 4% 2% 2% 2% 1% - 1% 2% 2% - 2% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 115
Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
o ) ) unwei
Total |16-24 Boost respondent| Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
(0] () () © (d ©) ® ©) (W) (n) ©) () @ (U] (U] ) ()] © (©)
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45* 22% 84* 200 310 113* 154 104* 128 195 315 510
Environmental groups/the 5 3 2 2 3 2 3 - 3 4 - - 1 1 4 1 1 1 2 1 3 4
environmental groups the 1% 1% 1% 1% 1% 2% 1% - 1% 1% - - 1% 1% 1% 1% * 1% 2% 1% 1% 1%
scientists work for
The Royal Society 5 2 3 3 2 1 2 2 4 4 1 - 1 3 2 - 3 1 1 3 2 5
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% - 1% 2% 1% - 2% 1% 1% 2% 1% 1%
Independent / regulatory 5 3 2 3 2 3 2 - 2 4 - - 1 - 5 5 - - - 1 2 3
I standards body 1%h| 1% 1% 1% 1% 3% 1% - * 1% - - 1% - 2% 4%xB - - - 1% 1% 1%
(unspecified)
The United Nations (UN) 3 3 1 2 2 - 1 3 3 3 - * * 1 3 - 3 1 - 1 4 5
1% 1% * 1% 1% - * 2% 1% 1% - 2% * * 1% - 2% 1% - 1% 1% 1%
Charities/the charities 3 1 3 1 3 - 3 - 3 3 - - - 3 1 3 1 - - 1 1 2
the scientists work for 1% * 1% * 1% - 1% - 1% 1% - - - 1% * 2% * - - 1% * *
Campaign groups/the 2 2 - 1 1 - 2 - 2 2 - - - 1 1 - 1 - 1 - 2 2
campaign groups the * 1% - * * - 1% - * * - - - 1% * - * - 1% - 1% *
scientists work for
Local council 1 1 - 1 - 1 - - - 1 - - - - 1 - - 1 - - 1 1
* * - * - 1% - * - - - - * - - 1% - - * *
The NHS 1 * * 1 - - * * 1 * - * * - 1 - 1 - - 1 1 2
* * B * R * * * * R 2% 1% _ * R 1% R R 1% * *
Other 1 1 - - 1 - 1 - 1 1 - - - - 1 - 1 - - - 1 1
* * R _ * R * R * * R _ N _ * R * R _ R * *
Don't know 141 78 63 56 85 38 65 38 103 110 17 6 30 42 99 19 45 37 38 65 82 147
28%cA 26% 30% 22% 34%xc 36%g 28% 22% 26% 26% 38% 27% 35% 21% 32%xu 17% 29% 36%A 30% 33% 26% 29%
No-one/not stated 14 2 11 5 8 5 7 2 8 10 3 1 4 7 7 2 1 4 10 2 12
3%aB 1% 5%xa| 2% 3% 5% 3% 1% 2% 2% % 4% 5% 3% 2% 2% 1% 3% 5%B8] 5% 1% 2%
Combinations - Summary net
1 answer only 244 152 92 130 113 48 114 82 196 202 19 12 39 99 144 50 73 42 71 85 162 247
48% 51% 43% 51% 45% 45% 49% 48% 49% 48% 42% 57% 47% 50% 47% 44% 47% 41% 55% 44% 51% 48%
Any 2 answers 87 45 42 51 37 13 36 38 74 81 4 1 7 41 46 37 21 17 13 30 45 75
17%qvD 15% 20% 20% 15% 12% 16% 22% 18% 19%q 8% 6% 8% 21% 15% 33%xBCD  14% 17% 10% 15% 14% 15%
Any 3+ answers 24 20 4 16 8 2 9 12 22 19 2 2 5 11 13 6 14 3 1 5 24 29
5%bD 7%xb 2% 6% 3% 2% 4% 7% 5% 5% 5% 7% 5% 6% 4% 5% 9%xD 3% 1% 3% 8% 6%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 116
Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng»land East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(0] @ (b) © (d (€ ® ©) () [0] [0)] K [0] (m) (W] (©) ®) @ (0] (O]

Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43+ 26** 15%* 125 126* 174 22% 58* 45% 37* 46* 43** 66* 40** 68* 195 315 510
Effective Base 385 a7 96 236 337 30 10 22 105 92 141 18 a7 41 39 34 25 53 22 78 195 315 510
The government/ 285 25 64 192 235 22 20 8 71 64 101 14 34 23 22 21 21 32 26 43 92 186 278
government agency/ 56% 52% 60% 56% 55% 52% 78% 51% 57% 50% 58% 66% 58% 51% 60% 45% 48% 48% 65% 62% 47% 59% 55%
department/quango
Scientists themselves 56 5 16 33 41 3 10 2 13 7 20 1 9 3 4 1 2 6 2 12 22 32 54

11%d 9% 15% 10% 10% 7% 38% 15% 10% 6% 12% 4% 16%0 6% 12% 2% 5% 9% 5% 18%xijo 11% 10% 11%
Scientific professional 29 3 9 16 25 2 1 1 8 4 14 1 5 2 1 1 2 3 5 6 10 20 30
bodies 6% 7% 9% 5% 6% 4% 2% 5% 6% 3% 8% 4% 8% 5% 2% 2% 5% 5% 13% 8% 5% 6% 6%
Ethics Committees 18 2 2 14 16 - 1 - 1 7 8 - 1 - 3 - 4 4 - 4 7 12 19

3% 4% 2% 4% 4% - 5% - 1% 6% 5% - 2% - 8%h - 10% 6% - 6%h 4% 4% 4%
Business/industry/ 18 2 4 12 15 1 1 - 6 4 5 1 4 1 * 4 - 3 - 2 8 8 16
companies/the companies 3% 5% 3% 3% 4% 2% 5% - 5% 3% 3% 6% 7% 2% 1% 8% - 5% - 3% 4% 3% 3%
the scientists work for
The European Union (EU)/ 17 4 3 10 13 3 1 - 3 5 5 - 3 1 - - 5 1 2 2 2 13 15
Brussels 3% 8% 3% 3% 3% 6% 5% - 3% 4% 3% - 4% 2% - - 11% 1% 6% 3% 1% 4% 3%
Parliament/Westminster/ 14 2 4 8 12 1 1 - 2 4 6 - 2 - 4 - - 2 1 3 4 13 17
Scottish Parliament/ 3% 4% 3% 2% 3% 1% 5% - 2% 3% 3% - 3% - 12%xhijmo - - 3% 3% 4% 2% 4% 3%
Welsh Assembly/Northern
Ireland Assembly
Global body 10 1 - 9 9 - 1 * 1 3 5 - 1 - * - 2 2 1 2 2 9 11
(unspecified) 2% 2% - 3% 2% - 5% 3% 1% 2% 3% - 2% - 1% - 5% 4% 2% 2% 1% 3% 2%
Health and Safety 9 1 4 4 8 1 - - 1 3 3 - 1 - 1 1 1 - 2 2 3 8 11
Executive (HSE) 2% 2% 3% 1% 2% 2% - - 1% 3% 2% - 2% - 2% 2% 3% - 4% 3% 2% 3% 2%
The general public 8 2 1 4 7 - 1 - 3 1 4 - - 3 1 - - 1 2 2 2 8 10

2% 3% 1% 1% 2% - 5% - 2% 1% 2% - - 6% 3% - - 1% 4% 2% 1% 3% 2%
Universities/the 6 2 2 3 4 2 - - 1 2 2 1 - - - - 2 1 - 1 - 6 6
universities the 1% 4% 2% 1% 1% 4% - - 1% 1% 1% 4% - - - - 4% 1% - 2% - 2% 1%
scientists work for
Research Councils 6 1 2 2 6 - - - 1 1 4 - - 1 - - 1 - 3 1 - 6 6

1% 2% 2% 1% 1% - - - * 1% 2% - - 1% - - 3% - 7% 2% - 2% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing
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Table 116
Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng!and East West & Humber | Midlands | Midlands /Eastern East West London Main Boost Total
(0] (C) (b) © (d ©] ® ©) () [0] [0)] K [0] (m) (n) ) ®) @ (0] (O]
Weighted Total 510 48* 107* 342 426 43** 26** 15%* 125 126* 174 22% 58* 45* 37* 46* 43** 66* 40** 68* 195 315 510
Environmental groups/the 5 - 1 4 5 - - - - 3 2 - - - - - 3 - - 2 1 3 4
environmental groups the 1% - 1% 1% 1% - - - - 3% 1% - - - - - 7% - - 2% 1% 1% 1%
scientists work for
The Royal Society 5 1 2 2 5 - - - 1 - 4 - 1 - - - - 1 1 2 3 2 5
1% 2% 2% 1% 1% - - - 1% - 2% - 2% - - - - 2% 2% 3% 2% 1% 1%
Independent / regulatory 5 - 1 4 5 - - - - 3 2 - - - - - 3 2 - - 1 2 3
I standards body 1% - 1% 1% 1% - - - - 2% 1% - - - - - 6% 3% - - 1% 1% 1%
(unspecified)
The United Nations (UN) 3 * - 3 3 - 1 - 1 1 1 - - 1 1 - - - 1 * 1 4 5
1% 1% - 1% 1% - 3% - 1% 1% 1% - - 2% 2% - - - 2% 1% 1% 1% 1%
Charities/the charities 3 - - 3 3 - - - 3 - - 1 3 - - - - - - - 1 1 2
the scientists work for 1% - - 1% 1% - - - 3%X] - - 3% 5%xij - - - - - - - 1% * *
Campaign groups/the 2 - 2 - 2 - - - - - 2 - - - - - - - - 2 - 2 2
campaign groups the * - 2%c - * - - - - - 1% - - - - - - - - 2%x] - 1% *
scientists work for
Local council 1 - - 1 1 - - - - 1 - - - - - 1 - - - - - 1 1
* - - * * - - - - 1% - - - - - 3% - - . . - *
The NHS 1 * * - * - - * N N * - - - - - - - - * 1 1 2
* 1% * * - - 3% - * - - - - - - - - 1% 1% * *
Other 1 - - 1 1 - - - 1 - - - 1 - - - - - - - - 1 1
* R N * * _ R R * _ _ _ 1% R N _ _ _ R R N * *
Don't know 141 11 22 103 123 12 2 4 36 42 45 7 14 15 8 20 14 24 10 11 65 82 147
28%s 23% 20% 30% 29% 28% 9% 24% 28% 34%ns 26%s 30% 23% 34%s 21% 44%xjns 33% 36%js 25% 16% 33% 26% 29%
No-one/not stated 14 5 3 6 9 4 - 1 3 3 2 - - 3 3 * - 1 - 2 10 2 12
3% 10%xc 3% 2% 2% 9% - 7% 3% 3% 1% - - 7%j 8%ijl 1% - 1% - 2% 5% 1% 2%
Combinations - Summary net
1 answer only 244 22 56 159 203 22 10 9 60 53 90 13 26 21 17 22 14 30 21 40 85 162 247
48% 45% 52% 46% 48% 50% 38% 62% 47% 42% 52% 60% 44% 45% 46% 47% 33% 45% 52% 58%x| 44% 51% 48%
Any 2 answers 87 5 21 61 71 4 12 1 24 23 23 1 18 5 7 3 13 7 5 11 30 45 75
17% 11% 19% 18% 17% 9% 45% 8% 19% 18%0 13% 3% 31%xhjmoq 12% 19% 7% 30% 11% 12% 17% 15% 14% 15%
Any 3+ answers 24 5 6 13 21 2 2 - 3 4 13 2 * 1 2 - 2 4 5 5 5 24 29
5% 10% 5% 4% 5% 4% 7% - 2% 4% 8% 7% 1% 2% 6% - 5% 6% 11% 7% 3% 8% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
_ ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree [ degree degree by beauty | potential -icance centre Main Boost Total
*) (C)] (b) ©) (d) (&) ® © () (0] 0] K [0] (m) (n) 0) ®) @ (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21* 25* o** 408 31* 40** 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
The government/ 285 73 211 115 59 50 7 10 104 113 93 55 17 15 7 227 21 21 13 92 186 278
government agency/ 56%32f 46% 61%xa 55% 54% 54% 52% 41% 53% 57% 61% 67% 78% 61% 74% 56% 66% 52% 61% A7% 59% 55%
department/quango
Scientists themselves 56 16 39 20 14 14 15 2 17 24 19 12 2 1 2 a7 2 3 1 22 32 54
11% 10% 11% 10% 13% 15% 10% 7% 9% 12% 12% 15% 7% 5% 21% 12% 7% 8% 4% 11% 10% 11%
Scientific professional 29 5 24 10 8 6 8 2 7 10 15 10 1 4 - 26 - 1 2 10 20 30
bodies 6% 3% % 5% 7% 7% 6% % 3% 5% 10%xh 12%xh 6% 18% - 6% - 2% 10% 5% 6% 6%
Ethics Committees 18 6 11 10 9 5 3 - 1 7 10 10 3 3 - 13 2 3 - 7 12 19
3%hf 4% 3% 5%f 8%xf 6% 2% - * 4% 7%xh 12%xhi 15% 13% - 3% 6% 8% - 4% 4% 4%
Business/industry/ 18 3 14 13 3 3 10 - 2 15 11 1 - 1 - 11 5 2 - 8 8 16
companies/the companies 3%h] 2% 4% 6%Xx 3% 3% 7%x - 1% 8%xh 7%xhk 1% - 4% - 3% 14%x0 6% - 4% 3% 3%
the scientists work for
The European Union (EU)/ 17 6 11 8 11 8 5 - 4 5 10 7 2 2 3 14 3 - - 2 13 15
Brussels 3% 4% 3% 4% 10%xcf 8%x 3% - 2% 3% T%xi 9%xh 10% 6% 36% 3% 9% - - 1% 4% 3%
Parliament/Westminster/ 14 5 9 5 3 3 4 * 6 5 4 2 1 2 - 11 * * 3 4 13 17
Scottish Parliament/ 3% 3% 2% 3% 3% 3% 2% 2% 3% 3% 3% 3% 4% 6% - 3% * 1% 12% 2% 4% 3%
Welsh Assembly/Northern
Ireland Assembly
Global body 10 * 10 4 4 4 3 - 2 7 6 2 - 2 - 10 - - - 2 9 11
(unspecified) 2% * 3% 2% 4% 4% 2% - 1% 3% 4% 2% - 7% - 3% - - - 1% 3% 2%
Health and Safety 9 4 5 3 2 2 2 1 3 2 3 1 * 1 - 7 1 - 1 3 8 11
Executive (HSE) 2% 2% 2% 1% 2% 2% 2% 4% 2% 1% 2% 1% 1% 3% - 2% 3% - 3% 2% 3% 2%
The general public 8 4 5 4 * 1 3 1 3 1 4 3 - 1 - 5 * - 1 2 8 10
2% 2% 1% 2% * 1% 2% 5% 2% * 3%i 4% - 6% - 1% 1% - 6% 1% 3% 2%
Universities/the 6 3 4 1 2 2 2 - 3 3 3 - - - - 5 1 - - - 6 6
universities the 1% 2% 1% * 2% 2% 1% - 2% 2% 2% - - - - 1% 3% - - - 2% 1%
scientists work for
Research Councils 6 2 4 3 1 - 2 - 2 2 3 2 - * - 5 - 1 - - 6 6
1% 1% 1% 1% 1% - 2% - 1% 1% 2% 2% - 2% - 1% - 1% - - 2% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing
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Table 117
Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet [ leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
*) (C)] (b) ©) (d) (e) ® © () (0] 0] K (0] (m) (n) (0) ®) @ (0]
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21+ 25** o** 408 31* 40** 22% 195 315 510
Environmental groups/the 5 - 5 2 2 2 2 - - 4 1 1 1 - - 5 - - - 1 3 4
environmental groups the 1% - 1% 1% 2% 2% 2% - - 2% 1% 1% 3% - - 1% - - - 1% 1% 1%
scientists work for
The Royal Society 5 1 3 2 1 - 2 1 2 - 3 2 - - 2 5 - - - 3 2 5
1% 1% 1% 1% 1% - 1% 4% 1% - 2% 2% - - 20% 1% - - - 2% 1% 1%
Independent / regulatory 5 3 2 4 5 3 3 - 3 2 2 - - - - 5 - - - 1 2 3
[ standards body 1% 2% 1% 2% 4%x 3% 2% - 1% 1% 1% - - - - 1% - - - 1% 1% 1%
(unspecified)
The United Nations (UN) 3 1 3 * 1 - 1 - 1 - 1 2 - 1 1 3 - - - 1 4 5
1% * 1% * 1% - 1% - * - 1% 2% - 5% 9% 1% - - - 1% 1% 1%
Charities/the charities 3 - 3 1 - - - - - 1 - 3 - - 3 - 1 - 1 1 2
the scientists work for 1% - 1% * - - - - - * - 3%xh 13% - - 1% - 2% - 1% * *
Campaign groups/the 2 - 2 1 - 1 - - 1 - - 1 1 - - 2 - - - - 2 2
campaign groups the * - * 1% - 1% - - 1% - - 1% 3% - - * - - - - 1% *
scientists work for
Local council 1 1 - - - - - 1 - - - - - - - 1 - - - - 1 1
* 1% - - 5% - - - - - - - * - - - - * *
The NHS 1 - 1 * * * - - * * - * - 1 - - - 1 1 2
* R * * * 1% * R N * * 1% _ 20 R * R N R 1% * *
Other 1 - 1 1 - . 1 . - 1 - - - - . 1 - - - - 1 1
Don't know 141 57 83 51 27 22 40 9 65 53 30 9 2 6 * 113 8 16 3 65 82 147
28%bjk 36%xb 24% 25% 25% 24% 27% 37% 33%jk 27%k 20% 11% 10% 24% 4% 28% 24% 39% 15% 33% 26% 29%
No-one/not stated 14 6 8 4 - - 4 1 7 4 3 - - - - 12 - * 1 10 2 12
3% 4% 2% 2% - - 3% 5% 4% 2% 2% - - - - 3% - 1% 5% 5% 1% 2%
Combinations - Summary net
1 answer 0n|y 244 72 169 108 47 43 69 10 97 93 68 43 12 8 4 187 17 18 15 85 162 247
48% 45% 49% 52% 44% 47% 47% 39% 49% 47% 45% 52% 56% 34% 41% 46% 54% 45% 70% 44% 51% 48%
Any 2 answers 87 18 68 33 23 23 26 4 21 40 37 21 5 6 4 79 3 4 1 30 45 75
17%al 11% 20%a 16% 22% 25%¢c 18% 18% 11% 20%h 24%xh 26%h 21% 25% 46% 19%x 9% 11% 4% 15% 14% 15%
Any 3+ answers 24 6 18 10 10 5 7 - 5 9 14 9 3 4 1 17 4 2 1 5 24 29
5% 4% 5% 5% 9%X 5% 5% - 3% 5% 9%xhi 11%xh 13% 17% 9% 4% 12%x0 5% 6% 3% 8% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low /friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different | Main | Boost | Total
(03] (a) (b) ©) (d (e) ® © () @® [0)] K (0] (m) (n) 0) (9] @ (0] ) ® (O] W) W)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53** 20* 27 234 161 263 86* 256 42* 56* 341 169 132 166 63* 75* 41* 32** 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
The government/ 285 154 131 20 39 109 36 12 22 126 110 139 37 141 32 36 197 88 57 102 45 47 21 14 92 186 278
government agency/ 56%clr 59% 53% 39% 57% 56%c 68% 63% 80% 54% 68%xkl| 53% 43% 55% 75% 63% 58% 52% 43% 61%r T2%xr 62%r 52% 43% 47% 59% 55%
department/quango
Scientists themselves 56 34 22 2 11 26 1 3 9 20 26 20 10 36 10 9 41 15 13 16 11 7 5 4 22 32 54
11%k 13% 9% 5% 16% 13% 3% 13% 34% 9% 16%xk 7% 12% 14% 23% 17% 12% 9% 10% 10% 17% 9% 13% 11% 11% 10% 11%!
Scientific professional 29 I 21 8 1 8 13 3 1 3 14 10 16 3 19 3 4 22 7 6 6 8 3 5 1 10 20 30
bodies 6%b 8%xb 3% 1% 12%xc 6% 5% 7% 13% 6% 6% 6% 3% 7% 7% 8% 6% 4% 4% 4% 13% 4% 12% 3% 5% 6% 6%
Ethics Committees 18 I 16 2 1 2 10 4 2 2 5 10 7 - 12 4 3 16 2 - 9 6 * 2 - 7 12 19
3%bqr 6%xb 1% 2% 2% 5% 8% 11% 9% 2% 6%l 3% - 5% 9% 5% 5% 1% - 6%r 9%r 1% 5%r - 4% 4% 4%
Business/industry/ 18 12 6 - 2 9 3 - - 8 10 7 1 8 2 4 15 3 3 5 3 6 1 - 8 8 16
companies/the companies 3%) 5% 2% - 3% 5% 6% - - 3% 6% 2% 1% 3% 4% 8% 4% 2% 3% 3% 4% 7% 2% - 4% 3% 3%
the scientists work for
The European Union (EU)/ 17 11 6 1 1 11 5 1 2 5 6 10 1 13 3 3 15 2 2 3 9 2 1 - 2 13 15
Brussels 3%) 4% 2% 3% 2% 6%i 9% 6% 6% 2% 4% 4% 1% 5% 8% 5% 4% 1% 1% 2% 14%xrs 3% 2% - 1% 4% 3%
Parliament/Westminster/ 14 9 5 2 5 8 * - 1 7 6 7 1 9 1 1 10 4 4 4 3 1 1 - 4 13 17
Scottish Parliament/ 3%) 4% 2% 3% 7%x 4% 1% - 2% 3% 4% 3% 1% 4% 3% 3% 3% 2% 3% 2% 5% 1% 4% - 2% 4% 3%
Welsh Assembly/Northern
Ireland Assembly
Global body 10 10 - 3 1 4 1 1 2 2 8 2 - 9 2 2 7 3 3 2 1 1 3 - 2 9 11
(unspecified) 2%k 4%xb - 5%i 2% 2% 2% 6% 7% 1% 5%xk 1% - 4% 4% 4% 2% 2% 2% 1% 2% 1% 8%xs - 1% 3% 2%
Health and Safety 9 6 3 * 1 6 1 - - 5 3 4 2 3 2 2 6 3 3 3 * 1 1 - 3 8 11
Executive (HSE) 2%) 2% 1% 1% 1% 3% 2% - - 2% 2% 2% 2% 1% 5% 3% 2% 2% 2% 2% 1% 1% 3% - 2% 3% 2%
The general public 8 4 4 1 5 3 - * - 4 2 1 5 2 1 1 5 3 2 5 - - - 2 2 8 10
2%k 2% 2% 2% 7%xei 1% - 2% - 2% 1% 1% 5%xk 1% 3% 2% 2% 2% 1% 3% - - - 6% 1% 3% 2%
Universities/the 6 3 3 - - 2 2 - - 3 5 1 - 4 - - 6 - 1 3 - 2 1 - - 6 6
universities the 1%) 1% 1% - - 1% 4% - - 1% 3% * - 2% - - 2% - 1% 2% - 2% 2% - - 2% 1%
scientists work for

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low [friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
(03] (@) () © ()] (&) ® ()] () [0] 0] K (0] (m) (W] 0) (9] ()] (0] ) ® (O] W) W)
Weighted Total 510 262 247 51* 69* 194 53+ 20** 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
Research Councils 6 2 4 1 1 2 - 2 * 3 2 3 1 4 * 2 4 1 - 5 - 1 - - - 6 6
1% 1% 2% 3% 1% 1% - 10% 2% 1% 1% 1% 1% 1% 1% 3% 1% 1% - 3% - 2% - - - 2% 1%
Environmental groups/the 5 3 2 2 2 3 - - - 1 4 - 1 5 - - 4 1 - 1 - 1 3 - 1 3 4
environmental groups the 1% 1% 1% 4%xi 2% 1% - - - * 3%k - 1% 2% - - 1% 1% - * - 1% 8%Xxrs - 1% 1% 1%
scientists work for
The Royal Society 5 3 2 - 1 3 - 1 - 3 2 1 2 2 - 2 5 - 2 1 - 1 1 - 3 2 5
1% 1% 1% - 1% 1% - 5% - 1% 1% * 2% 1% - 4% 1% - 2% 1% - 1% 2% - 2% 1% 1%
Independent / regulatory 5 3 2 - - 4 - - - 3 2 3 - 4 - 2 4 1 - - 4 - 1 - 1 2 3
| standards body 1% 1% 1% - - 2% - - - 1% 1% 1% - 1% - 3% 1% 1% - - 6%xrs - 3% - 1% 1% 1%
(unspecified)
The United Nations (UN) 3 2 2 - - 2 1 - 1 1 - 3 - 3 1 1 3 1 - 1 1 * 2 - 1 4 5
1% 1% 1% - - 1% 1% - 4% * - 1% - 1% 2% 1% 1% * - * 1% 1% 4%xr - 1% 1% 1%
Charities/the charities 3 - 3 - - 1 3 - - 3 - 3 - - - - 3 - - 3 - 1 - - 1 1 2
the scientists work for 1% - 1% - - * 5% - - 1% - 1% - - - - 1% - - 2% - 1% - - 1% * *
Campaign groups/the 2 - 2 - 1 1 - - - 1 - - 2 1 - - 1 1 - 1 - - - 1 - 2 2
campaign groups the * - 1% - 1% * - - - * - - 2%xk * - - * 1% - * - - - 4% - 1% *
scientists work for
Local council 1 1 - 1 - 1 - - - - - 1 - - - - 1 - - 1 - - - - - 1 1
* * - 2%xi - 1% - - - - - * - - - - * - - 1% - - - - - * *
The NHS 1 1 - * - - - * - - 1 - - - * - 1 - * - * . - - 1 1 2
* * 1% - - - 2% - - 1% - - - 1% - * - * - 1% - - - 1% * *
Other 1 - - - 1 - - - - - - 1 1 - - 1 - - 1 - - - - - 1 1
* * R - * _ R - _ - _ 1% * _ R * R R * R R - R R * *
Don't know 141 58 83 18 15 55 12 4 3 71 26 85 31 66 8 11 89 53 52 45 6 21 8 10 65 82 147
28%ajt 22% 34%x 3} 35% 21% 28% 23% 20% 9% 30% 16% 32%xj 36%)j 26% 19% 20% 26% 31% 39%xstv  27%t 10% 28%t 19% 31% 33% 26% 29%
No-one/not stated 14 6 8 5 2 4 - - - 6 1 8 4 8 - 3 9 4 7 - 1 1 3 2 10 2 12
3% 2% 3% 10%xei 3% 2% - - - 3% 1% 3% 5%)j 3% - 5% 3% 3% 5%s - 2% 1% 6%s 6% 5% 1% 2%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing




Base : All adults aged 16+ in the UK

Weighted Total
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Combinations - Summary net

1 answer only
Any 2 answers

Any 3+ answers

Final
Table 118
Q10. As far as you know, who, if anyone, sets the rules and regulations for scientists in the UK to follow when they are doing their job?
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/| News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio blogs | journals TV High Medium Low Ilfriends | /engineer| engineers Yes No Concerned | adopters |engagers | sceptics | engagers | different| Main Boost Total
(03] (a) (b) © ()] (e) ® ()] (W] @® [0)] K (0] (m) (n) (0) (9] (C)] (0] () ® (O] () w)
510 262 247 51* 69* 194 53* 20%* 27 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
244 123 119 21 36 80 24 7 12 112 77 125 41 108 15 19 151 92 57 83 26 42 16 19 85 162 247
48%e 47% 48% 42% 52% 41% 46% 37% 42% 48% 48% 48% 48% 42% 34% 33% 44% 55%x 43% 50% 41% 56% 39% 59% 44% 51% 48%
87 58 29 6 10 40 14 8 9 38 45 35 8 60 12 17 69 18 11 32 25 7 11 1 30 45 75
17%bkIqr 22%xb 12% 11% 14% 20% 26% 41% 34% 16% 28%xkl 13% 9% 23% 29% 31% 20%xq 11% 9% 19%r 39%xrsu 9% 27%ru 4% 15% 14% 15%
24 17 7 1 6 16 3 * 4 7 13 9 2 14 8 6 22 2 5 6 5 4 4 - 5 24 29
5%q 6% 3% 2% 9%i 8%xi 5% 2% 14% 3% 8% 4% 2% 6% 18% 11% 7%Xxq 1% 4% 4% 8% 6% 9% - 3% 8% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Unweighted Total
Weighted Total
Effective Base

The government/
government agency/
department/quango

Scientists themselves

Scientific professional
bodies

The general public

Parliament/Westminster/
Scottish Parliament/
Welsh Assembly/Northern
Ireland Assembly

Ethics Committees

Global body

(unspecified)

Health and Safety
Executive (HSE)

The European Union (EU)/
Brussels
Business/industry/
companies/the companies
the scientists work for
Independent / regulatory

| standards body
(unspecified)
Environmental groups/the
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Final
Table 119
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
o ) ) Unwei
Total | 16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
) (a) (b) © (d (e) ® ©@ () (n) (©) ® () ) W) (] (B) ©) ()
510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
510 208 212 258 252 107+ 231 172 403 422 45+ 204 84+ 200 310 113¢ 154 104 128 195 315 510
385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
225 133 92 125 100 37 98 90 187 186 20 12 39 93 132 57 61 45 58 77 145 222
44% 45% 43% 48% 40% 35% 42% 52%xe 46% 44% 44% 55% 47% 46% 43% 51% 40% 44% 45% 39% 46% 44%
112 55 57 60 52 18 52 42 94 93 10 8 20 43 69 42 34 16 17 50 61 111
22%aD 18% 27% 23% 21% 17% 22% 24% 23% 22% 21% 35% 23% 21% 22% 37%xBCD  22% 15% 13% 26% 19% 22%
56 34 21 32 23 8 26 21 47 49 4 1 7 34 22 12 20 8 14 16 34 50
11% 12% 10% 13% 9% 8% 11% 12% 12% 12% 10% 6% 8% 17%xv 7% 11% 13% 8% 11% 8% 11% 10%
51 29 22 28 23 9 26 16 42 42 4 1 7 24 27 9 18 8 16 20 29 49
10% 10% 11% 11% 9% 9% 11% 9% 10% 10% 10% 6% 9% 12% 9% 8% 12% 8% 13% 10% 9% 10%
18 16 2 12 6 4 5 8 14 18 * - * 6 12 7 6 4 1 4 16 20
4%bq 5%xb 1% 5% 2% 4% 2% 5% 3% 4% * - * 3% 4% 6% 4% 4% 1% 2% 5% 4%
16 6 10 8 8 2 4 10 14 12 1 2 3 7 8 4 6 2 3 9 8 17
3%3 2% 5% 3% 3% 1% 2% 6% 2%t 3% 2% 9% 4% 4% 3% 4% 4% 2% 2% 5% 3% 3%
15 8 7 7 8 4 6 5 11 10 2 - 5 6 9 4 8 1 2 5 9 14
3% 3% 3% 3% 3% 3% 2% 3% 3% 2% 5% - 5% 3% 3% 4% 5% 1% 2% 3% 3% 3%
12 7 5 5 8 2 6 4 10 8 3 1 4 2 10 1 10 1 1 4 8 12
2% 2% 3% 2% 3% 2% 3% 2% 2% 2% 6% 4% 4% 1% 3% 1% 6%xCD 1% * 2% 3% 2%
12 8 4 5 7 1 6 5 11 10 1 - 1 6 6 6 3 2 - 2 6 8
2% 3% 2% 2% 3% 1% 3% 3% 3% 2% 2% - 2% 3% 2% 6%D 2% 2% - 1% 2% 2%
10 4 6 4 6 - 2 8 10 10 - 1 1 5 5 - 8 3 - 4 6 10
2% 1% 3% 2% 2% - 1% 4%x 3%f 2% - 3% 1% 3% 2% - 5%xD 2% - 2% 2% 2%
9 5 4 4 5 3 6 - 6 9 - - - 2 7 7 2 - - 3 4 7
2% 2% 2% 2% 2% 3% 2% - 1% 2% - - - 1% 2% 6%xD 1% - - 2% 1% 1%
8 3 5 3 5 - 2 7 8 6 1 * 2 5 3 1 3 1 3 3 4 7
2% 1% 2% 1% 2% - 1% 4% 2%f 1% 2% 2% 3% 3% 1% 1% 2% 1% 2% 2% 1% 1%

environmental groups the
scientists work for

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Weighted Total
Research Councils

Charities/the charities
the scientists work for

Experts / Knowledgeable
people

Universities/the
universities the
scientists work for

Campaign groups/the
campaign groups the
scientists work for

The United Nations (UN)
The NHS

Local council

The Royal Society

Don't know

No-one/not stated

Boost, and mainstage age 16-24

Final
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Combinations - Summary net

1 answer only
Any 2 answers

Any 3+ answers

Table 119
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
o ) _ Unwei
Total |16-24 Boost respondent Gender Age Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working | Not working AB C1 c2 DE Main Boost Total
) (@ (b) © (d (&) ® © () (n) (©) ®) @ (©) ()] (] (B) ©) ()

510 208 212 258 252 107+ 231 172 403 422 45+ 204 84* 200 310 113+ 154 104 128 195 315 510

8 8 - 4 3 3 1 4 5 5 2 * 2 3 5 1 5 2 - - 8 8
1% 3%xb - 2% 1% 3% 1% 2% 1% 1% 5% 2% 3% 2% 1% 1% 3% 2% - - 3% 2%

7 2 5 5 2 1 2 4 6 5 2 - 2 4 3 1 4 2 - 3 3 6
1% 1% 2% 2% 1% 1% 1% 2% 1% 1% 5%xn - 3% 2% 1% 1% 2% 2% - 2% 1% 1%

7 2 5 1 6 7 * - * 7 - - - 3 4 2 * 4 - 2 3 5
1%fh 1% 2% 1% 2% 6%xfgh  * - * 2% - - - 2% 1% 2% * 4%BD 1% 1% 1%

6 5 1 3 4 3 2 2 4 6 1 - 1 2 4 2 2 2 1 1 5 6
1% 2% 1% 1% 1% 3% 1% 1% 1% 1% 1% - 1% 1% 1% 2% 1% 2% * 1% 2% 1%

6 3 3 2 5 1 1 3 5 5 2 - 2 3 3 - 4 2 1 2 4 6
1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 3% - 2% 2% 1% - 2% 2% 1% 1% 1% 1%

6 4 2 3 3 2 2 2 4 3 3 * 3 1 5 3 2 - 1 1 5 6
1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 6%xn 2% 4%x 1% 2% 3% 2% - * 1% 2% 1%

6 4 1 3 3 1 1 3 4 3 2 * 3 2 4 2 1 1 1 2 4 6
1% 1% 1% 1% 1% 1% * 2% 1% 1% 4%n 2% 3%x 1% 1% 2% 1% 1% 1% 1% 1% 1%

5 1 4 1 3 - 2 3 5 3 1 * 1 3 1 - 4 - 1 3 1 4
1% * 2% * 1% - 1% 2% 1% 1% 2% 2% 2% 2% * - 2%x - 1% 2% * 1%

4 1 3 3 1 - 2 2 4 3 1 - 1 2 2 - 2 1 1 3 2 5
1% * 1% 1% * - 1% 1% 1% 1% 1% - 1% 1% 1% - 1% 1% * 2% 1% 1%

86 56 30 29 57 25 33 29 62 69 10 1 15 23 63 10 25 24 26 34 56 20
17%¢ 19% 14% 11% 23%xc 23% 14% 17% 15% 16% 23% 6% 18% 12% 20%xu 9% 16% 23%A 20% 17% 18% 18%

5 2 3 2 3 1 4 1 4 5 - 1 1 3 2 - 1 1 3 5 2 7
1% 1% 1% 1% 1% 1% 2% * 1% 1% - 4% 1% 2% 1% - * 1% 2% 3% 1% 1%

300 182 119 163 137 61 154 85 239 250 24 15 48 125 176 62 85 58 88 113 193 306
59%g 61% 56% 63% 54% 57% 67%xgh  49% 59%g 59% 53% 69% 58% 62% 57% 55% 55% 56% 69%x 58% 61% 60%

84 41 44 49 35 17 25 42 68 72 7 3 13 36 49 32 27 17 7 31 44 75
17%afD 14% 21% 19% 14% 16% 11% 25%xth 17%f 17% 15% 14% 15% 18% 16% 29%xD 18%D 16%D 5% 16% 14% 15%

33 17 16 14 19 3 15 15 30 27 4 2 7 14 20 9 16 4 5 12 20 32
7% 6% 7% 6% 8% 3% 7% 9% 8% 6% 9% 8% 8% 7% 6% 8% 10%x 4% 4% 6% 6% 6%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 120
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng»land East West & Humber | Midlands | Midlands | /Eastern East West London Main Boost Total
(0] @ (b) © (d (€ ® ©) () [0] [0)] K [0] (m) (W] (©) ®) @ (0] (O]
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48* 107* 342 426 43+ 26** 15%* 125 126* 174 22% 58* 45% 37* 46* 43** 66* 40** 68* 195 315 510
Effective Base 385 a7 96 236 337 30 10 22 105 92 141 18 a7 41 39 34 25 53 22 78 195 315 510
The government/ 225 26 55 141 185 14 17 9 58 58 68 10 28 20 16 25 18 17 19 33 77 145 222
government agency/ 44%q| 55% 51% 41% 43% 33% 67% 56% 46%q 46%q 39%q 45% 49%q 44% 43% 54%q 41% 26% 46% 48%jq 39% 46% 44%
department/quango
Scientists themselves 112 7 21 82 89 7 14 3 30 20 39 4 18 8 11 4 5 17 8 14 50 61 111
22%o0| 16% 19% 24% 21% 16% 54% 18% 24% 16% 22% 19% 31%io 17% 29%i0 8% 12% 26%0 21% 20% 26% 19% 22%
Scientific professional 56 8 11 37 49 5 2 - 12 16 20 1 4 7 1 5 10 8 4 8 16 34 50
bodies 11%n} 16% 11% 11% 11% 12% 7% - 10% 13%n 12% 4% 7% 16%n 1% 11% 24% 13% 10% 12% 8% 11% 10%
The general public 51 1 12 36 40 4 8 - 8 10 21 3 2 3 4 3 3 8 7 6 20 29 49
10%3} 1% 11%a 10%a 9% 8% 31% - 7% 8% 12% 14% 4% 7% 10% 8% 7% 12% 18% 9% 10% 9% 10%
Parliament/Westminster/ 18 - 4 14 16 1 1 - 6 5 5 2 4 - 2 - 2 3 1 1 4 16 20
Scottish Parliament/ 4% - 4% 4% 4% 2% 5% - 5% 4% 3% 8% 7% - 7% - 5% 4% 3% 2% 2% 5% 4%
Welsh Assembly/Northern
Ireland Assembly
Ethics Committees 16 2 3 9 12 2 1 * 6 2 5 2 4 1 2 - - 2 - 2 9 8 17
3% 3% 3% 3% 3% 4% 5% 3% 5% 1% 3% % % 2% 4% - - 4% - 3% 5% 3% 3%
Global body 15 2 2 11 13 - 1 - 3 3 7 1 2 - 1 - 2 3 2 2 5 9 14
(unspecified) 3% 4% 2% 3% 3% - 5% - 2% 3% 4% 3% 4% - 3% - 5% 5% 4% 3% 3% 3% 3%
Health and Safety 12 2 4 6 10 1 1 - - 3 7 - - - 2 - 1 - 5 2 4 8 12
Executive (HSE) 2% 4% 4% 2% 2% 2% 5% - - 2% 4%h - - - 4%h - 3% - 12% 3%h 2% 3% 2%
The European Union (EU)/ 12 1 1 10 10 2 - - 1 5 4 1 - - - - 5 2 3 - 2 6 8
Brussels 2% 1% 1% 3% 2% 4% - - 1% 4% 3% 4% - - - - 11% 3% 7% - 1% 2% 2%
Business/industry/ 10 2 1 7 10 - - - 2 6 2 1 - 2 1 3 2 - - 2 4 6 10
companies/the companies 2% 5% 1% 2% 2% - - - 2% 5% 1% 3% - 3% 2% 6% 6% - - 3% 2% 2% 2%
the scientists work for
Independent / regulatory 9 - * 8 8 - - * - 5 3 - - - - 1 5 3 - - 3 4 7
| standards body 2% - * 2% 2% - - 3% - 4%h 2% - - - - 1% 11% 5%h - - 2% 1% 1%
(unspecified)
Environmental groups/the 8 * 1 6 8 - - - 2 3 3 - 2 - - - 3 - - 3 3 4 7
environmental groups the 2% 1% 1% 2% 2% - - - 1% 3% 2% - 3% - - - 8% - - 4%j 2% 1% 1%
scientists work for

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing
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Final
Table 120
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once aweek| Less than no Northern North of South of North North Yorkshire East West England South South
or more once aweek| religion England Scotland Wales Ireland England Midlands Eng»land East West & Humber | Midlands | Midlands /Eastern East West London Main Boost Total
(0] @ () © () (€ ® © () [0] [0)] (9] [0] (m) (W] ©) ®) @ (0] (O]
Weighted Total 510 48* 107* 342 426 43** 26** 15 125 126* 174 22+ 58* 45* 37* 46* 43** 66* 40** 68* 195 315 510
Research Councils 8 2 1 5 6 - 1 - 1 - 6 - - 1 - - - 1 4 * - 8 8
1% 3% 1% 2% 2% - 5% - 1% - 3%s - - 2% - - - 2% 10% 1% - 3% 2%
Charities/the charities 7 - 2 5 6 - 1 - 1 5 1 1 - - - 1 4 - - 1 3 3 6
the scientists work for 1% - 2% 1% 2% - 2% - * 4%x * 3% - - - 3% 9% - - 1% 2% 1% 1%
Experts / Knowledgeable 7 1 - 6 7 - - * 1 5 1 - 1 - 1 - 3 - - 1 2 3 5
people 1% 2% - 2% 2% - - 3% 1% 4% 1% - 2% - 4% - 7% - - 1% 1% 1% 1%
Universities/the 6 1 3 2 3 2 1 - 1 1 1 - - 1 1 - - 1 - 1 1 5 6
universities the 1% 1% 3% 1% 1% 4% 5% - 1% 1% 1% - - 2% 2% - - 1% - 1% 1% 2% 1%
scientists work for
Campaign groups/the 6 - 3 3 6 - - - 1 2 3 - - 1 - - 2 - - 3 2 4 6
campaign groups the 1% - 3% 1% 1% - - - 1% 2% 2% - - 2% - - 6% - - 4%X 1% 1% 1%
scientists work for
The United Nations (UN) 6 2 1 3 5 - 1 - - - 5 - - - - - - 2 2 1 1 5 6
1% 3% 1% 1% 1% - 5% - - - 3% - - - - - - 3% 5% 2% 1% 2% 1%
The NHS 6 * 3 3 5 - - 1 - 3 1 - - - * 1 2 - - 1 2 4 6
1% 1% 2% 1% 1% - - 6% - 3% 1% - - - 1% 2% 5% - - 2% 1% 1% 1%
Local council 5 * 1 3 5 - - - - 3 1 - - - - 1 2 1 - * 3 1 4
1% 1% 1% 1% 1% - - - - 3% 1% - - - - 2% 6% 1% - 1% 2% * 1%
The Royal Society 4 1 1 2 4 - - - - * 3 - - - * - - 2 - 2 3 2 5
1% 2% 1% 1% 1% - - - - * 2% - - - 1% - - 3% - 2% 2% 1% 1%
Don't know 86 5 16 59 70 14 - 2 26 20 24 7 9 10 6 11 4 9 8 7 34 56 90
17% 11% 15% 17% 17% 32% - 13% 21% 16% 14% 32% 15% 23% 16% 24% 8% 14% 19% 11% 17% 18% 18%
No-one/not stated 5 1 1 3 3 1 - 1 - 2 1 - - - 2 - - - - 1 5 2 7
1% 3% 1% 1% 1% 3% - % - 2% 1% - - - 5%xhj - - - - 2% 3% 1% 1%
Combinations - Summary net
1 answer only 300 31 68 197 257 20 12 11 71 72 114 7 36 28 21 27 24 47 20 47 113 193 306
59% 64% 63% 58% 60% 47% 48% 2% 56% 57% 66%x 32% 61% 62% 55% 60% 56% 71% 50% 70%x 58% 61% 60%
Any 2 answers 84 8 11 64 69 6 8 1 24 24 21 7 12 6 7 6 11 7 6 8 31 44 75
17% 16% 10% 19% 16% 14% 32% 8% 19% 19% 12% 30% 20% 13% 18% 14% 26% 11% 16% 11% 16% 14% 15%
Any 3+ answers 33 3 11 19 27 1 5 5 8 14 1 2 1 2 1 5 3 6 5 12 20 32
7% 6% 10% 6% 6% 3% 20% - 4% 6% 8% 6% 4% 2% 6% 3% 11% 4% 15% 7% 6% 6% 6%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24
All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Page 149

Table 121

Final
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
_ ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Level/ | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree [ degree degree by beauty | potential -icance centre Main Boost Total
*) (C)] (b) ©) (d) (&) ® © () (0] 0] K [0] (m) (n) 0) ®) @ (0]
Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510
Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21* 25* o** 408 31* 40** 22* 195 315 510
Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510
The government/ 225 69 155 95 43 43 63 10 78 87 68 47 16 15 5 179 17 16 12 7 145 222
government agency/ 44% 43% 45% 46% 40% 46% 43% 41% 40% 44% 45% 57%xh 75% 59% 57% 44% 53% 39% 54% 39% 46% 44%
department/quango
Scientists themselves 112 42 69 42 27 21 29 5 36 50 42 19 4 5 3 93 6 9 4 50 61 111
22% 26% 20% 20% 25% 23% 20% 20% 19% 25% 27% 23% 19% 19% 31% 23% 18% 23% 17% 26% 19% 22%
Scientific professional 56 10 45 27 18 19 21 - 18 24 27 13 3 4 - 44 4 5 2 16 34 50
bodies 11%32 6% 13%a 13% 17%x 21%xc 14% - 9% 12% 18%xh 16% 13% 17% - 11% 12% 13% 10% 8% 11% 10%
The general public 51 22 29 26 12 11 18 2 22 19 21 8 2 3 - 40 4 5 1 20 29 49
10% 14% 8% 12% 11% 12% 12% % 11% 10% 14% 10% 11% 12% - 10% 13% 12% 2% 10% 9% 10%
Parliament/Westminster/ 18 9 9 8 6 3 2 - 8 5 4 5 3 2 - 12 1 3 1 4 16 20
Scottish Parliament/ 4% 6% 3% 4%f 6%f 4% 2% - 4% 2% 3% 6% 12% 8% - 3% 2% 7% 6% 2% 5% 4%
Welsh Assembly/Northern
Ireland Assembly
Ethics Committees 16 1 14 8 7 7 4 - 3 5 6 8 1 3 - 11 3 1 - 9 8 17
3% 1% 4% 4% 6% 8%xf 3% - 1% 3% 4% 9%xh 5% 13% - 3% 11%x0 3% - 5% 3% 3%
Global body 15 1 14 6 5 4 5 2 3 7 6 3 - 3 - 11 1 2 1 5 9 14
(unspecified) 3%qf 1% 4% 3% 4% 4% 3% 9% 1% 4% 4% 3% - 11% - 3% 3% 5% 4% 3% 3% 3%
Health and Safety 12 3 9 5 4 3 5 - 4 5 4 2 - 2 - 11 - 1 1 4 8 12
Executive (HSE) 2% 2% 3% 2% 4% 3% 3% - 2% 3% 3% 3% - 8% - 3% - 2% 3% 2% 3% 2%
The European Union (EU)/ 12 4 8 7 5 3 2 - 3 4 5 5 2 - 3 9 1 2 - 2 6 8
Brussels 2% 3% 2% 4%f 5% 3% 1% - 2% 2% 3% 6% 10% - 27% 2% 3% 4% - 1% 2% 2%
Business/industry/ 10 2 8 6 3 3 6 - 2 4 5 5 - 3 - 4 3 3 - 4 6 10
companies/the companies 2%0) 1% 2% 3% 2% 3% 4% - 1% 2% 3% 6%xh - 14% - 1% 11%x0 7% - 2% 2% 2%
the scientists work for
Independent / regulatory 9 2 7 6 6 2 2 - 3 6 5 - - - - 9 - - - 3 4 7
| standards body 2% 1% 2% 3% 5%xe 2% 2% - 2% 3% 3% - - - - 2% - - - 2% 1% 1%
(unspecified)
Environmental groups/the 8 - 8 3 2 4 - - 2 1 2 5 2 4 - 5 1 2 - 3 4 7
environmental groups the 2% - 2% 1% 2% 4%f - - 1% * 2% 6%xhij % 15% - 1% 3% 6% - 2% 1% 1%
scientists work for

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR




Base : All adults aged 16+ in the UK

Weighted Total
Research Councils

Charities/the charities
the scientists work for

Experts / Knowledgeable
people

Universities/the
universities the
scientists work for

Campaign groups/the
campaign groups the
scientists work for

The United Nations (UN)
The NHS

Local council

The Royal Society

Don't know

No-one/not stated

Combinations - Summary net

1 answer only
Any 2 answers

Any 3+ answers
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Table 121
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
_ ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid | Broadsheet | leaning leaning -ications | equivalent | equivalent | Level(s) | education | Arts degree | degree degree by beauty | potential -icance centre Main Boost Total
® @) () © (d) () ® © (h) (0] [0) K ( (m) (n) (0) ()] @ (0]

510 160 345 207 108* 92+ 147 24%% 195 198 152 83* 21% 25+ 9** 408 31* 40 20%* 195 315 510

8 3 5 2 1 1 1 - 3 3 6 2 1 2 - 7 1 - - - 8 8
1% 2% 1% 1% 1% 1% 1% - 1% 1% 4%xi 3% 3% % - 2% 2% - - - 3% 2%

7 1 6 4 1 1 3 - 1 2 4 3 - 3 - 3 1 3 - 3 3 6
1%o) 1% 2% 2% 1% 1% 2% - 1% 1% 3% 4% - 13% - 1% 3% 8% - 2% 1% 1%

7 5 2 2 * 1 1 1 5 * 1 - - - - 6 1 - - 2 3 5
19%b) 3%xb 1% 1% * 1% 1% 6% 3% * 1% - - - - 1% 5% - - 1% 1% 1%

6 3 4 2 3 3 2 - 2 3 3 1 - 1 - 6 - 1 - 1 5 6
1% 2% 1% 1% 3% 3% 1% - 1% 2% 2% 1% - 5% - 1% - 2% - 1% 2% 1%

6 1 5 2 2 2 1 - 1 - 2 5 1 3 - 2 2 2 - 2 4 6
1%o) 1% 1% 1% 2% 3% 1% - 1% - 2% 6%xhi 6% 13% - 1% 5%x0 6% - 1% 1% 1%

6 2 4 4 1 - 1 - 2 2 5 2 - 2 - 4 - 2 - 1 5 6
1% 1% 1% 2% 1% - 1% - 1% 1% 3%x 2% - 7% - 1% - 6% - 1% 2% 1%

6 2 4 4 3 * 1 - 1 1 2 3 2 * - 5 - - * 2 4 6
1% 1% 1% 2% 2% 1% 1% - 1% * 1% 3% 10% 2% - 1% - - 2% 1% 1% 1%

5 1 4 1 * * 1 - 1 - 2 3 - 3 - 2 - 2 - 3 1 4
1% * 1% 1% * 1% 1% - * - 2% 4%xi - 12% - 1% - 6% - 2% * 1%

4 * 2 2 1 * 1 - 1 1 2 2 1 - 1 3 - 1 - 3 2 5
1% * 1% 1% 1% * 1% - 1% 1% 1% 2% 3% - 11% 1% . 2% - 2% 1% 1%

86 30 56 25 16 6 20 6 45 29 12 4 - 1 1 74 4 3 3 34 56 90
17%cejk 19% 16% 12% 15%e 6% 13% 25% 23%xjk 15% 8% 5% - 5% 13% 18% 13% 6% 15% 17% 18% 18%

5 2 4 3 * * 3 - 1 3 1 * - * - 4 - - 1 5 2 7
1% 1% 1% 2% * * 2% - 1% 1% 1% * - * - 1% . - 5% 3% 1% 1%

300 94 202 125 57 53 87 16 113 118 89 49 17 11 4 238 15 27 15 113 193 306
59% 59% 59% 60% 53% 57% 60% 67% 58% 60% 59% 59% 79% 42% 47% 58% 47% 67% 68% 58% 61% 60%

84 22 62 40 23 24 31 2 27 36 33 17 6 4 67 10 5 1 31 44 75
17% 14% 18% 19% 22% 26%x 21% 8% 14% 18% 22% 21% - 23% 39% 17% 33%x0 13% 6% 16% 14% 15%

33 12 21 14 12 10 5 - 9 12 17 12 4 7 - 25 2 5 1 12 20 32
7% 7% 6% 7%t 119%f 10%f 4% - 5% 6% 11%xh 14%xh 21% 29% - 6% 6% 13% 6% 6% 6% 6%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 122
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores| Exposure to science |in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio | blogs |journals| TV High Medium Low /friends | /engineer [engineers Yes No Concerned |adopters | engagers | sceptics | engagers | different | Main | Boost | Total
(03] (a) (b) ©) (d (e) ® © () @® [0)] K (0] (m) (n) 0) (9] @ (0] ) ® (O] W) W)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51* 69* 194 53** 20* 27 234 161 263 86* 256 42* 56* 341 169 132 166 63* 75* 41* 32** 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
The government/ 225 114 110 16 36 87 23 12 19 103 71 120 34 112 26 21 155 70 55 78 32 34 9 16 7 145 222
government agency/ 44%v 44% 45% 32% 52%¢c 45% 44% 60% 69% 44% 44% 46% 40% 44% 61% 38% 46% 41% 42% 47%v 51%v 45%v 23% 51% 39% 46% 44%
department/quango
Scientists themselves 112 64 48 9 17 52 7 4 11 49 a7 48 17 68 11 12 84 28 21 38 20 13 16 5 50 61 111
22%q 24% 19% 17% 24% 27% 13% 19% 41% 21% 29%xk 18% 20% 26% 26% 22% 25% 16% 16% 23% 31%r 18% 38%xru  15% 26% 19% 22%
Scientific professional 56 I 36 20 8 11 26 7 2 5 24 20 34 2 36 5 10 41 14 7 16 11 4 16 2 16 34 50
bodies 11%lr 14% 8% 16% 17% 13% 13% 10% 19% 10% 12%I 13%I 2% 14% 11% 18% 12% 8% 5% 10% 17%r 5% 39%xrstu 7% 8% 11% 10%
The general public 51 29 22 4 5 21 13 2 1 22 16 29 6 13 3 2 39 12 11 23 6 6 4 2 20 29 49
10% 11% 9% 8% 8% 11% 25% 12% 4% 10%! 10% 11% 7% 5% 7% 4% 12% 7% 8% 14% 9% 8% 11% 5% 10% 9% 10%!
Parliament/Westminster/ 18 11 7 3 3 10 3 - * 8 7 8 3 9 2 2 12 6 4 8 3 2 1 - 4 16 20
Scottish Parliament/ 4%) 4% 3% 6% 5% 5% 5% - 2% 4% 4% 3% 4% 4% 5% 4% 3% 4% 3% 5% 5% 3% 2% - 2% 5% 4%
Welsh Assembly/Northern
Ireland Assembly
Ethics Committees 16 8 8 1 1 8 1 3 2 5 6 10 - 9 4 4 15 * 3 2 3 3 5 - 9 8 17
3%q 3% 3% 2% 1% 4% 2% 17% 6% 2% 4% 4% - 4% 9% 7% 4%q * 2% 1% 5% 4% 13%xrs - 5% 3% 3%
Global body 15 I 12 2 4 1 5 1 1 1 2 11 3 1 11 2 4 12 3 1 6 * 4 3 - 5 9 14
(unspecified) 3%bik 5%xb 1% 9%xi 1% 3% 2% 6% 3% 1% 7%xk 1% 1% 4% 4% 7% 3% 2% 1% 4% 1% 5% 8%r - 3% 3% 3%
Health and Safety 12 8 4 * 6 5 2 2 * 4 3 8 1 6 4 1 7 5 3 4 - 1 - 3 4 8 12
Executive (HSE) 2%) 3% 1% 1% 9%xei 3% 4% 9% 2% 2% 2% 3% 2% 2% 10% 2% 2% 3% 2% 3% - 2% - 10% 2% 3% 2%
The European Union (EU)/ 12 7 5 1 2 9 5 - - 3 5 5 2 5 2 - 9 3 1 2 7 1 - 2 2 6 8
Brussels 2% 3% 2% 1% 3% 5%xi 9% - - 1% 3% 2% 2% 2% 5% - 3% 2% 1% 1% 10%xrs 1% - 6% 1% 2% 2%
Business/industry/ 10 5 5 1 1 4 4 - 1 7 6 3 1 8 4 5 9 1 3 1 2 3 1 - 4 6 10
companies/the companies 2%) 2% 2% 1% 1% 2% 8% - 3% 3% 4% 1% 1% 3% 10% 9%m 3% * 3% 1% 3% 4% 2% - 2% 2% 2%
the scientists work for
Independent / regulatory 9 6 3 - - 5 2 - - 5 6 3 - 7 - 2 8 1 - 1 4 2 2 - 3 4 7
| standards body 2% 2% 1% - - 3% 3% - - 2% 4% 1% - 3% - 3% 2% 1% - 1% T%xrs 2% 4%r - 2% 1% 1%
(unspecified)

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing
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Table 122
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/| News engineers with
family/ |-papers/ Scient among Isa scien Dis Dis
Not coll- | Magaz- Science| -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues | ines Radio | blogs |journals| TV High Medium Low [friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers |different] Main | Boost | Total
(03] (@) () © ()] (&) ® ()] () [0] 0] K (0] (m) (W] 0) (9] ()] (0] ) ® (O] W) W)
Weighted Total 510 262 247 51* 69* 194 53+ 20** 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32* 195 315 510
Environmental groups/the 8 2 6 1 1 5 2 1 * 3 5 2 1 5 4 2 8 - - 1 1 5 1 - 3 4 7
environmental groups the 2% 1% 2% 2% 1% 2% 5% 5% 2% 1% 3% 1% 1% 2% 9% 4% 2% - - 1% 2% 6%xrs 2% - 2% 1% 1%
scientists work for
Research Councils 8 5 3 1 1 2 1 3 * 4 5 2 1 4 1 3 8 - - 5 1 1 - 1 - 8 8
1% 2% 1% 2% 2% 1% 2% 16% 2% 2% 3% 1% 1% 1% 2% 4% 2% - 3% 1% 2% - 4% - 3% 2%
Charities/the charities 7 4 3 - - 5 2 - - 4 6 1 - 3 3 2 6 1 1 3 - 3 - - 3 3 6
the scientists work for 1%k 2% 1% - - 2% 5% - - 2% 4%xk * - 1% 8% 4% 2% * 1% 2% - 4% - - 2% 1% 1%
Experts / Knowledgeable 7 1 6 - - 6 - - * 3 1 2 3 6 * * 7 - 3 1 * 1 1 - 2 3 5
people 1% 1% 2% - - 3% - - 2% 1% 1% 1% 4% 2% 1% 1% 2% 2% 1% 1% 1% 4% - 1% 1% 1%
Universities/the 6 5 2 1 1 2 2 1 - 2 4 - 3 6 - 1 6 1 1 4 - 1 1 - 1 5 6
universities the 1% 2% 1% 2% 1% 1% 4% 6% - 1% 2%k - 3%k| 2% - 2% 2% * * 2% - 1% 2% - 1% 2% 1%
scientists work for
Campaign groups/the 6 2 5 1 1 2 2 - - 3 4 2 1 4 3 2 6 - 1 3 - 2 - - 2 4 6
campaign groups the 1% 1% 2% 3% 1% 1% 5% - - 1% 3% 1% 1% 1% 8% 4% 2% - 1% 2% - 3% - - 1% 1% 1%
scientists work for
The United Nations (UN) 6 5 1 - 2 2 1 1 * 2 3 2 1 2 * - 5 1 1 3 - 1 - 1 1 5 6
1% 2% * - 3% 1% 2% 6% 2% 1% 2% 1% 2% 1% 1% - 2% * * 2% - 2% - 4% 1% 2% 1%
The NHS 6 4 1 * 1 4 2 * - 3 3 1 2 3 * - 3 3 2 2 2 - - - 2 4 6
1% 2% 1% 1% 1% 2% 4% 2% - 1% 2% * 2% 1% 1% - 1% 2% 1% 1% 3% - - - 1% 1% 1%
Local council 5 1 3 * 1 - 2 * - 3 3 1 1 2 3 2 4 1 1 - - 3 - - 3 1 4
1% 1% 1% 1% 1% - 5% 2% - 1% 2% * 1% 1% 7% 4% 1% 1% 1% - - 4%xs - - 2% * 1%
The Royal Society 4 4 - - 1 2 - 1 - 3 3 * 1 2 - 2 3 1 2 2 * - - - 3 2 5
1% 1% - - 1% 1% - 5% - 1% 2% * 1% 1% - 4% 1% * 1% 1% 1% - - - 2% 1% 1%
Don't know 86 31 56 10 7 29 7 1 1 42 14 50 23 33 6 5 47 39 33 24 6 13 2 8 34 56 90
17%ajp 12% 23%x38) 20% 11% 15% 14% 6% 3% 18% 9% 19%j 26%x| 13% 15% 9% 14% 23%Xxp 25%xstv - 14% 9% 17% 5% 25% 17% 18% 18%
No-one/not stated 5 2 3 2 1 * - - - 3 1 3 1 3 * * 5 1 4 - 1 - - * 5 2 7
1%] 1% 1% 4%e 2% * - - - 1% 1% 1% 2% 1% * 1% 1% 1% 3%s - 2% - - 1% 3% 1% 1%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 122
Q11. Who, if anyone, do you think should set the rules and regulations for scientists in the UK to follow when they are doing their job?
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science [in last 12 months Segment ghted
Scien
-tists
! Works
Friends/ | News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged| -trustful In-
Informed informed Books | eagues ines Radio blogs | journals v High Medium Low /friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers | different | Main Boost Total
*) (C)] (b) ©) (d (&) ® © ()] [0] (1) K 0] (m) (W] (0) (9] @ (0] ) ® (O] () w)
Weighted Total 510 262 247 51* 69* 194 53+ 20%* 27+ 234 161 263 86* 256 42** 56* 341 169 132 166 63* 75* 41* 32+ 195 315 510
Combinations - Summary net
1 answer only 300 164 135 28 41 106 31 11 13 136 97 152 51 154 12 31 185 115 78 101 32 49 21 20 113 193 306
59%p 63% 55% 56% 60% 54% 58% 58% 48% 58% 60% 58% 59% 60% 29% 55% 54% 68%xp 59% 61% 51% 65% 52% 61% 58% 61% 60%
Any 2 answers 84 I 46 38 7 11 41 9 3 12 38 33 42 9 51 15 15 74 11 11 32 17 7 15 1 31 44 75
17%qr 18% 15% 13% 16% 21% 16% 17% 46% 16% 20% 16% 11% 20% 36% 27% 22%xq 6% 9% 19%r 27%ru 10% 37%xrsu 3% 16% 14% 15%
Any 3+ answers 33 I 18 15 3 7 19 7 4 1 14 17 14 2 15 9 5 30 3 6 9 6 6 3 3 12 20 32
7%q 7% 6% 7% 11% 10% 13% 19% 3% 6% 10%I 6% 2% 6% 20% 8% 9%Xxq 2% 4% 5% 10% 8% 6% 10% 6% 6% 6%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.
J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff/gih/i - x/j/k/l - mInfo - x/plq - x/r/s/tlulviw
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Q12(a). I am now going to read out some statements. For each, please could you tell me the extent to which you agree or disagree?
(a) The UK Government is working hard to ensure that people living in the UK will have enough fuel for our future needs

Base : All adults aged 16+ in the UK

Page 154

Table 123

Unwei
Total |16-24 Boost respondent Gender A Ethnicity Working status Social grade ghted
No (Main Asian Black
Yes (Boost survey 16- /Asian /Black
survey) 24) Male Female 16-17 18-21 22-24 18-24 White British British BME Working |Not working AB C1 c2 DE Main Boost Total
() (@) () ©) (d) (e) (U] ()] () (W] (0) (9] @ (u) () (A) (B) © (D)
Unweighted Total 510 315 195 272 238 94 247 169 416 394 58 32 112 160 350 75 204 96 124 195 315 510
Weighted Total 510 298 212 258 252 107* 231 172 403 422 45* 22%* 84* 200 310 113* 154 104* 128 195 315 510
Effective Base 385 270 129 203 183 79 196 114 305 299 51 27 94 117 289 60 161 76 103 195 315 510
Strongly agree 31 19 12 17 13 7 16 8 24 20 6 4 10 10 20 5 7 8 9 11 22 33
6% 6% 6% 7% 5% 7% 7% 4% 6% 5% 13%xn 20% 12%xn 5% 7% 4% 5% 8% % 6% 7% 6%
Tend to agree 183 107 76 100 83 40 80 63 143 158 14 6 25 72 111 37 60 32 48 70 107 177
36% 36% 36% 39% 33% 37% 35% 37% 36% 37% 32% 27% 30% 36% 36% 33% 39% 31% 37% 36% 34% 35%
Neither agree nor 133 87 46 70 62 34 55 44 98 109 13 6 22 57 75 40 30 30 29 42 86 128
disagree 26%B| 29%x 22% 27% 25% 32% 24% 25% 24% 26% 28% 29% 26% 29% 24% 36%8B 19% 29% 23% 22% 27% 25%
Tend to disagree 99 54 45 37 61 20 48 30 78 83 8 3 14 30 69 21 38 19 19 44 64 108
19%: 18% 21% 14% 24%xc 19% 21% 17% 19% 20% 18% 11% 17% 15% 22%x 19% 25%x 19% 15% 23% 20% 21%
Strongly disagree 37 21 17 21 16 5 17 15 32 32 2 2 5 15 22 9 9 4 16 16 23 39
7% % 8% 8% 6% 5% % 9% 8% 8% 4% 8% 6% 8% % 8% 6% 3% 12%xC 8% 7% 8%
Don't know 28 11 17 12 16 - 15 13 28 19 2 1 8 15 13 1 9 10 7 12 13 25
5%aev 4% 8% 5% 6% - 6%e 8%e 7%xe 4% 4% 5% 9%0 8% 4% 1% 6% 10%A 5% 6% 4% 5%
Combinations - Summary
Agree 214 126 88 118 96 47 96 71 167 178 20 10 36 83 131 42 67 a1 57 81 129 210
42% 42% 42% 46% 38% 44% 42% 41% 41% 42% 45% 47% 42% 41% 42% 37% 44% 39% 45% 42% 41% 41%
Disagree 136 74 61 59 77 25 66 45 110 116 10 4 19 45 91 30 48 23 35 60 87 147
27% 25% 29% 23% 31% 24% 28% 26% 27% 27% 22% 19% 23% 22% 29%x 26% 31% 22% 27% 31% 28% 29%
Net Agree 78 51 27 59 19 21 31 26 57 62 10 6 16 38 40 12 20 18 23 21 42 63
15%dv 17% 13% 23%xd 7% 20% 13% 15% 14% 15% 23% 28% 20% 19% 13% 11% 13% 17% 18% 11% 13% 12%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01
Source : Ipsos MORI Social Research Institute
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d - x/eff/g/h - x/n/o/plq - x/ulv - x/A/B/C/D

* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Table 124
Q12(a). I am now going to read out some statements. For each, please could you tell me the extent to which you agree or disagree?
(a) The UK Government is working hard to ensure that people living in the UK will have enough fuel for our future needs
Base : All adults aged 16+ in the UK
Frequency of attendance at ) Unwei
Total religious services Country Government region ghted
Never/ East of
Once a week| Less than no Northern North of South of North North Yorkshire East West England South South
or more once a week religion England Scotland Wales Ireland England Midlands England East West & Humber | Midlands Midlands /Eastern East West London Main Boost Total
9] (@) (b) © (d) (e) ® @ (h) @ () K (0] (m) (n) (0) ®) @ (0] (s)
Unweighted Total 510 61 119 315 433 35 17 25 130 114 189 20 63 47 47 38 29 63 32 94 195 315 510
Weighted Total 510 48 107* 342 426 43+ 26** 15+ 125 126* 174 22%* 58* 45+ 37+ 46* 43 66* 40+ 68* 195 315 510
Effective Base 385 47 96 236 337 30 10 22 105 92 141 18 47 41 39 34 25 53 22 78 195 315 510
Strongly agree 31 4 11 15 28 2 - 1 6 17 - 3 2 1 4 1 5 7 5 11 22 33
6% 9% 10%¢ 4% 7% 6% - 3% 4% 5% 9%x - 6% 3% 2% 10% 2% % 16% 8% 6% % 6%
Tend to agree 183 20 44 118 146 17 13 8 47 39 60 7 21 19 9 11 20 22 16 21 70 107 177
36% 42% 41% 34% 34% 39% 50% 52% 37% 31% 34% 33% 36% 42% 23% 23% 46% 33% 40% 31% 36% 34% 35%
Neither agree nor 133 8 28 90 110 11 7 4 32 45 34 9 14 9 15 13 17 12 5 17 42 86 128
disagree 26% 18% 26% 26% 26% 26% 29% 25% 25% 36%xiq 19% 40% 24% 19% 40%xjmq  29% 39% 18% 12% 25% 22% 27% 25%
Tend to disagree 99 10 17 70 81 9 6 3 27 19 35 5 13 9 8 8 3 15 3 17 44 64 108
19% 20% 16% 21% 19% 22% 22% 16% 22% 15% 20% 23% 22% 20% 21% 18% 7% 22% 8% 25% 23% 20% 21%
Strongly disagree 37 4 2 31 35 2 - - 9 10 15 1 4 5 2 6 2 9 1 6 16 23 39
79%bj 9%b 2% 9%b 8% 5% - - 8% 8% 9% 4% 7% 10% 5% 14% 5% 13% 2% 8% 8% 7% 8%
Don't know 28 1 6 18 26 1 - * 5 6 15 - 3 2 3 3 - 4 9 2 12 13 25
5% 2% 6% 5% 6% 2% - 3% 4% 5% 9%s - 5% 5% 8% 6% - 6% 22% 4% 6% 4% 5%
Combinations - Summary
Agree 214 25 55 133 174 19 13 8 52 46 76 7 24 21 9 15 21 27 23 27 81 129 210
42%n 52% 51%xc 39% 41% 44% 50% 55% 41% 36% 44%n 33% 41% 45% 25% 33% 49% 40% 57% 39% 42% 41% 41%
Disagree 136 14 19 101 116 12 6 3 37 30 50 6 17 14 10 15 5 24 4 22 60 87 147
27%b) 29% 17% 30%b 27% 27% 22% 16% 29% 24% 29% 27% 29% 30% 26% 32% 13% 36% 10% 33% 31% 28% 29%
Net Agree 78 11 36 32 57 7 7 6 15 16 26 1 7 7 * 1 16 3 19 4 21 42 63
15%cdnogs _ 23%c 33%xc 9% 13% 17% 28% 39% 12%n 13%0 15%nogs 6% 12%n 15%n0 -1% 1% 36% 5% 47% 6% 11% 13% 12%

Fieldwork dates : 15th July to 18th November 2013

Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute Ipsos MOR
*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b/c - x/d/efflg - x/h/ilj/k//m/n/olplq/ris
* small base; ** very small base (under 30) ineligible for sig testing




Public Attitudes to Science 2014
Boost, and mainstage age 16-24
Final

Q12(a). I am now going to read out some statements. For each, please could you tell me the extent to which you agree or disagree?
(a) The UK Government is working hard to ensure that people living in the UK will have enough fuel for our future needs

Base : All adults aged 16+ in the UK
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Table 125

) ) ) Level of education/ Unwei
Total | Children in household Newspaper readership science education Waterfall ghted
GCSE/O Science/ . o
Level/CSE engin Social Elec- Individual
Left- Right- No qualif or A Levell | Science A | Any higher -eering science | Fascinated tricity insignif Visitor
Yes No Tabloid |Broadsheet| leaning leaning -ications | equivalent | equivalent | Level(s) | education [Arts degree| degree degree by beauty | potential -icance centre Main Boost Total
X (C) () © () (€) ® © (W] [0] (0} K (0} (m) (n) ©) ®) @ (0]

Unweighted Total 510 168 336 218 112 95 148 22 184 211 150 82 21 28 9 401 39 37 23 195 315 510

Weighted Total 510 160 345 207 108* 92* 147 24* 195 198 152 83* 21* 25** g** 408 31* 40** 22* 195 315 510

Effective Base 385 134 248 172 88 73 116 19 151 147 116 59 13 21 7 303 32 24 21 195 315 510

Strongly agree 31 10 21 15 7 4 13 2 11 12 8 6 3 1 26 3 1 1 11 22 33
6% 6% 6% 7% 7% 4% 9% 9% 6% 6% 5% 7% 10% 10% 9% 6% 9% 3% 5% 6% 7% 6%

Tend to agree 183 55 127 79 37 32 54 5 7 65 57 30 10 8 3 148 11 13 10 70 107 177
36% 34% 37% 38% 35% 35% 37% 22% 40% 33% 37% 36% 48% 31% 32% 36% 34% 32% 45% 36% 34% 35%

Neither agree nor 133 43 88 52 25 26 37 8 52 41 47 30 3 13 3 109 7 8 6 42 86 128
disagree 26% 27% 25% 25% 23% 28% 25% 33% 26% 21% 31%i 36%i 14% 50% 36% 27% 22% 19% 30% 22% 27% 25%

Tend to disagree 99 35 63 42 28 22 29 4 33 52 29 9 1 2 84 6 6 1 44 64 108
19% 22% 18% 20% 26% 24% 20% 16% 17% 26%xk 19% 11% 19% 3% 23% 21% 20% 14% 2% 23% 20% 21%

Strongly disagree 37 12 25 13 9 7 10 1 14 16 9 6 1 1 - 26 4 6 1 16 23 39
7% 7% 7% 6% 9% 8% 7% 6% 7% 8% 6% 7% 5% 2% - 6% 12% 14% % 8% 7% 8%

Don't know 28 6 22 6 - 2 3 3 8 13 2 3 1 1 - 16 1 7 2 12 13 25
5%cdfjo 4% 6% 3% - 2% 2% 14% 4% 6%j 1% 3% 4% 3% - 4% 3% 17% 11% 6% 4% 5%

Combinations - Summary

Agree 214 65 148 95 45 36 67 8 88 7 65 35 12 10 4 173 13 14 11 81 129 210
42% 40% 43% 46% 41% 39% 46% 31% 45% 39% 43% 43% 59% 41% 41% 42% 43% 35% 50% 42% 41% 41%

Disagree 136 46 88 55 38 29 40 5 47 67 38 15 5 1 2 110 10 11 2 60 87 147
27% 29% 25% 26% 35%x 31% 27% 22% 24% 34%xjk 25% 18% 23% 5% 23% 27% 32% 28% 9% 31% 28% 29%

Net Agree 78 18 60 40 7 7 27 2 41 10 27 21 8 9 2 63 3 3 9 21 42 63
15%dei 12% 17% 19%de 6% 7% 19%de 9% 21%xi 5% 18%i 25%xi 35% 36% 17% 15% 10% 7% 41% 11% 13% 12%

Fieldwork dates : 15th July to 18th November 2013
Respondent type : All UK adults aged 16 to 24

All fieldwork. Coding added. Suppression applied. Ranking applied. Weighted.

J12-081963-01

Source : Ipsos MORI Social Research Institute

*=Less than 0.5%

Proportions/Means: Columns Tested (5% risk level) - x/a/b - x/c/d/eff - x/g/h/ilj/k/l/m/n - x/o/plq/r
* small base; ** very small base (under 30) ineligible for sig testing

Ipsos MOR
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Public Attitudes to Science 2014

Boost, and mainstage age 16-24

Final
Table 126
Q12(a). I am now going to read out some statements. For each, please could you tell me the extent to which you agree or disagree?
(a) The UK Government is working hard to ensure that people living in the UK will have enough fuel for our future needs
Base : All adults aged 16+ in the UK
) Done science- )
Feel informed about related activity Unwei
Total science Source of science information Knowledge quiz scores | Exposure to science |in last 12 months Segment ghted
Scien
-tists
/ Works
Friends/ | News engineers with
family/ | -papers/ Scient among Isa scien Dis Dis
Not coll- Magaz- Science -ific relatives | scientist -tists/ Late |Confident|-engaged | -trustful In-
Informed informed Books | eagues ines Radio blogs | journals v High Medium Low [friends | /engineer | engineers Yes No Concerned| adopters | engagers | sceptics | engagers | different| Main Boost Total
X () (b) © (d (€) ® ©) ) (0} (0} K (0} (m) (n) ©) ®) @ (0] O] ® (O] ()] w)
Unweighted Total 510 273 235 55 72 202 39 23 30 234 160 260 90 251 42 58 336 174 141 168 60 69 39 33 195 315 510
Weighted Total 510 262 247 51% 69* 194 53+ 20% 277 234 161 263 86* 256 42+ 56* 341 169 132 166 63 75% 41* 32¢| 195 315 510
Effective Base 385 201 182 42 59 143 27 18 13 193 115 197 74 178 23 43 242 146 115 128 37 51 32 29 195 315 510
Strongly agree 31 18 13 3 4 16 5 1 1 8 6 21 3 13 3 4 26 5 11 9 4 6 - 1 11 22 33
6%iq 7% 5% 6% 5% 8% 10% 5% 4% 3% 4% 8% 4% 5% 7% 6% 7% 3% 8% 5% 7% 7% - 4% 6% 7% 6%
Tend to agree 183 | 106 77 16 22 74 14 9 14 94 71 89 24 99 24 24 124 59 62 45 34 23 6 13 70 107 177
36%sv 41%x 31% 32%  33% 38% 27% 48% 52%  40% 24%x] 34% 28% 39% 56% 43% 36% 35% 47%xsv 27% 54%xsuv  31% 14% 39% 36%  34% 35%
Neither agree nor 133 | 68 63 11 19 46 13 5 3 64 36 64 32 59 10 12 74 58 34 51 11 17 11 9 42 86 128
disagree 26%p 26% 26% 21%  27% 23% 24% 25% 12% 28% 23% 24% 38%xjk  23% 24% 21% 22% 35%xp 25% 31% 17% 23% 26% 29% 2%  21% 25%
Tend to disagree 99 46 53 12 14 41 10 4 4 47 35 51 12 52 3 12 71 27 14 50 8 13 9 44 64 108
19% 18% 21% 24%  21% 21% 19% 18% 15%  20% 22% 19% 14% 20% 8% 21% 21% 16% 10% 30%xrt  13% 17% 22% 14% 23%  20% 21%
Strongly disagree 37 17 20 5 7 10 5 1 4 13 12 17 8 21 2 5 25 12 6 5 3 7 14 1 16 23 39
7%s 7% 8% 9%  11% 5% 9% 5% 13% 6% 8% 6% 10% 8% 6% 9% 7% 7% 5% 3% 5% 9% 36%xrstu 3% 8% 7% 8%
Don't know 28 | 6 21 3 2 7 6 - 1 7 1 21 6 12 - - 21 7 6 6 2 10 1 12 13 25
s%e;ij 2% 9%x3| 7% 3% 4% 12% - 3% 3% 1% 8%xj 7%j 5% - - 6% 4% 4% 3% 4% 13%xs 2% 11% 6% 4% 5%
Combinations - Summary
Agree 214 I 124 90 20 26 90 19 10 15 102 77 110 27 112 27 28 149 64 73 54 39 29 6 14 81 129 210
42%blsv 47%xb 36% 39%  38% 46% 37% 53% 56%  44% 47%| 42% 32% 44% 63% 49% 44% 38% 55%xsuv  32%v 61%xsuv  38%v 14% 43% 2% 4% 4%
Disagree 136 63 73 17 22 51 15 4 8 60 48 68 20 73 6 17 97 39 20 56 12 20 23 5 60 87 147
27% 24% 29% 33%  32% 26% 28% 23% 20%  26% 30% 26% 24% 29% 14% 30% 28% 23% 15% 34%xr  18% 26% 58%xrstu 17% 31%  28% 29%
Net Agree 78 61 17 3 4 39 5 6 7 41 29 42 7 39 21 11 53 25 53 -2 27 9 -18 8 21 42 63
15%bdIsv__ 23%xb 7% 6% 6% 20%cd 9% 30% 27% 18%cd  18% 16% 8% 15% 49% 19% 15% 15% 40%xsuv_-1% 42%xsuv 12%s  -43% 26% 11% 13% 12%

Fieldwork dates : 15th Ju