Internet Intenders: Population Projections
"How likely are you to actually use the Internet within the next 12 months?"
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Regional Categorization of the Internet Market
"When was the last time you used the Internet from any location for any reason?"
"How likely are you to actually use the Internet within the next 12 months?"
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Strength of Internet Intender Activity Across Global Regions
"How likely are you to actually use the Internet within the next 12 months?"
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Internet Use and Intent by Age
W% Of Respondents
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