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TEMPO: Keeping Pace with Online Music Distribution (©2002)

Awareness of Satellite RadioAwareness of Satellite Radio

Base: All respondents (n=1113)

“Have you ever heard of an emerging technology called Satellite Radio (such as XM or Sirius Satellite Radio)?” 

Yes
47%

No
53%
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Awareness of Satellite Radio Awareness of Satellite Radio 
By Age and GenderBy Age and Gender
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Male (n=566) (A)

Female (n=547) (B)

12-17 (n=111) (A)

18-24 (n=135) (B)

25-34 (n=184) (C)

35-54 (n=394) (D)

55+ (n=282) (E) % Yes

Base: All respondents

AgeAge

GenderGender

Letters indicate significant differences at the 95% confidence level

“Have you ever heard of an emerging technology called Satellite Radio (such as XM or Sirius Satellite Radio)?”
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Awareness of Satellite Radio Awareness of Satellite Radio 
By Traditional Music Purchase BehaviorsBy Traditional Music Purchase Behaviors
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Active (n=630)
(A)

Light (n=68) (B)

Non-Buyer
(n=410) (C)

% Yes

Music BuyerMusic Buyer

“Have you ever heard of an emerging technology called Satellite Radio (such as XM or Sirius Satellite Radio?” 

Base: All respondentsLetters indicate significant differences at the 95% confidence level


