TEMPO: Keeping Pace with Online Music Distribution (©2002)

Awareness of Satellite Radio

“Have you ever heard of an emerging technology called Satellite Radio (such as XM or Sirius Satellite Radio)?”

Base: All respondents (n=1113)
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TEMPO: Keeping Pace with Online Music Distribution (©2002)

Awareness of Satellite Radio
By Age and Gender

“Have you ever heard of an emerging technology called Satellite Radio (such as XM or Sirius Satellite Radio)?”
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Letters indicate significant djfferences at the 95% confidence level Base: All respondents 2



TEMPO: Keeping Pace with Online Music Distribution (©2002)

Awareness of Satellite Radio
By Traditional Music Purchase Behaviors

“Have you ever heard of an emerging technology called Satellite Radlio (such as XM or Sirius Satellite Radio?”
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Letters indicate significant djfferences at the 95% confidence level Base: All respondents 3



