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Awareness of DVR
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Current Owners Intenders

Electronic Retailer – Best Buy/Circuit City

Satelite Provider

Cable Operator

Wholesale Store – Costco

Directly from Manufacturer’s Website

Gift
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Where Purchased/Plan to
Purchase DVR
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DVRs are Easy to Use

DVRs are Easy to Self-Install

DVRs are Compatible with All Types of TVs

DVRs Can Be Used No Matter How You Get 
TV – Through Cable, Satellite or Antenna

The Initial Cost for a DVR is Reasonable

52%

52%

57%

63%

32%

Perceptions of DVR – 
Among Intenders
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Likelihood to Purchase DVR
– Next 12 Months


