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TEMPO: Keeping Pace with Digital Music Behavior – Quarter 4 (©2003)
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Base: Music Downloaders

Full-length Motion Picture Downloads - By Age and Gender

Letters indicate significant differences at the 95% confidence level
* Caution: Small Base
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TEMPO: Keeping Pace with Digital Music Behavior – Quarter 4 (©2003)
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Base: Music Downloaders

Video Downloads - By Age and Gender

Letters indicate significant differences at the 95% confidence level
* Caution: Small Base
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