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J  
'02

F M A M J J A S O N D J 
'03

F M A M J J A S O N D J 
'0 4

F M A M J

CASH Index

Overall Presidential Approval

Country Going in Right Direction

Interview dates:  June 7-9, 2004  

(1,003 U.S. adults, 788 registered voters for presidential approval) 

Margin of error: +3.1 for all adults, +3.5 for registered voters


