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AP/Ipsos Poll: Americans Say Iraq and Terrorism Should Be Top Priorities
For Bush’s Second Term

The Associated Press Poll is conducted by Ipsos-Public Affairs. Between November 3-5, 2004,
the AP-Ipsos poll interviewed a representative sample of 1,000 adults nationwide, including 844
registered voters. The margin of error is +/- 3.1 for all adults and +/- 3.4 for registered voters.
Margin of error for subgroups may be higher.

Washington, D.C., November 9, 2004 — With a clear win for George W. Bush in the election,

registered voters first and foremost task the President with addressing the situation in Iraq (27%)
and fighting terrorism (23%).

Q. I’'m going to read you a list of issues and I’'m going to read the list twice. Please tell me which one issue
should be the highest priority for President Bush in his second term.

REGISTERED
VOTERS

The situation in Iraq..........cccccceeenee 27
TerroriSM.....ccccceciieens 23
The economy .......cccceevvvvivnieceiinenn. 18
Healthcare......ccccccvvvvvivenennn, 14
Unemployment........cccccevevveeienenennnns 7
Education.........ccccoviviiiiiiii 7
TAXES .euvuneen e 2
(NOT READ) Other.......cccccceeeeeennnes 2

Not sure -

On dealing with Iraq, most (71%) registered voters say U.S. troops should stay in place until the
situation is stabilized. Just over a quarter (28%) think troops should be brought back home
immediately. Support for the troops to stay until Iraq is stable is higher among Republicans
(92%) and Independents (80%; vs. 52% of Democrats), men over 45 (85%), college graduates
(77%), suburban men (84%) and residents of the Oil Patch (81%). Also people who say
terrorism should be Bush’s top priority also want to keep troops in Iraq for now (91%),).
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Q. Should the United States keep troops in Iraq until the situation has stabilized, or should the United States
bring its troops home from Iraq immediately?
REGISTERED
VOTERS
Keep troops in Iraq until the situation has stabilized.. 71
Bring its troops home from Iraq immediately ............. 28
NOE SUIE ..o 1

Members of minority groups (62%) and Democratic women (54%) stand out in their belief that
U.S. troops should be brought home immediately. Opinion is evenly divided among those who
disapprove of Bush’s performance in office (50% stay, 48% come home) and those who say the
country is headed down the wrong track (52% stay, 48% come home).

Fewer registered voters name any single domestic issue as the highest priority. The economy
(18%) and health care (14%) are cited most often, followed by unemployment (7%), education
(7%) and taxes (2%).

More Voters Prefer Balanced Budget Over Tax Cuts

Although taxes fall at the lower end of the list of priorities, two-thirds of registered voters say
they prefer balancing the budget (66%) to cutting taxes (31%). The preference for a balanced
budget has increased slightly since earlier this year in March (61%).

(ASKED OF HALF THE REGISTERED VOTERS.)

Q. If you had to choose, would you prefer balancing the budget or cutting taxes?
REGISTERED
VOTERS
11/3-  3/119-
5/04 21/04
Balancing the budget ...................... 66 61
Cutting taxes .......ccceevvvcvviieiieeeiees 31 36
NOt SUre ....oeviiiiiiic e 3 3

When the choice is between balancing the budget and spending more on social programs, a
majority (55%) favor spending more on education, health care and economic development than
balancing the budget. Just over four in ten (44%) favor balancing the budget instead; the
public’s preference for a balanced budget over spending has risen eight percent since March of
this year.

(ASKED OF HALF THE REGISTERED VOTERS.)
Q. If you had to choose, would you prefer balancing the budget or spending more on education, health care,
and economic development?

REGISTERED
VOTERS
11/3-  3/19-
504  21/04
Balancing the budget.............ccoooeiiiiiiiiinn. 44 36
Spending more on education, health care,
and economic development .............cccoeeee. 55 62
Notsure.....oooeeeeee, 1 2
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Vote Count Seen as Fair

Most (88%) registered voters are confident that the votes in their state were counted accurately,
in line with expectations before the election (89% on October 28-31). Just one in ten (12%) lack
confidence in the count conducted in their state.

Q. How confident are you that the votes in your state were counted accurately?

| REGISTERED VOTERS |

Post
Election | Pre-Election

11/3- | 10/28 - 10/18 -

504 : 31/04 20/04
Very confident..........ccccoiiiiiiiiii, 58 : 54 53
Somewhat confident................ooeeeieieinn. 29 ' 35 37
Not very confident............coveeerereeeeeseen. 7 8 7
Not at all confident.............cccceevveiiiereeneee. 5 E 3 3

- _N_Qt_ _S_u_r§ Il L L - _-- Z _____ _E __________________________

Total Confident....... . 88 | 89 89
Total Not Confident.......ccccccceeevviriieeeeeceenns 12 ; 10 10

Doubt is slightly more prevalent among minorities (28% not confident), men without a college
education (20%), residents of the Deep South (20%), people in low income households (19%),
Democratic women (18%), and young voters (17%). However, even in these groups majorities
still say they are at least somewhat confident.

Half Say Vote Increased Their Confidence in Fairness of Elections

Before the election, in an October 22-24 AP/Ipsos poll, six in ten (61%) registered voters said it
was likely there would not be a clear winner of the Presidential election on November 3“‘, and
half (51%) expected the results to be challenged in court. The relatively smooth conduct and
conclusion of the 2004 election appears to have appeased the concerns of many.

Just over half (54%) of registered voters say the election results increased their confidence in the
fairness of the U.S. electoral system. That said, the system still had its critics: Four in ten (39%)
feel less confident now.

Q. Have the results of the election made you feel more or less confident in the fairness of this country’s
electoral system?

REGISTERED
VOTERS
More confident ............eevevevevevveeeennns 54
Less confident.........ccccevvvvevvvvvevevnnnnnns 39
(NOT READ) Neither..........c..ccuveeee.. 6
(NOT READ) Both........ccoecevveenrennnne. 1

NOt SUMe ..oovveiieeiiieeee e -

Women (46%; 52% unmarried women), members of minority groups (62%), city dwellers
(47%), Democratic women (68%; vs. 49% of Democratic men), low income earners (51%) and
those saying the country is on the wrong track (67%) all feel less confidence now in the fairness
of the system.
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Some American Voters Hopeful, Others Disappointed by Election Results

The re-election of George W. Bush triggered a range of reactions among registered voters.
Compared to the weekend before the election, opinions have grown more intense, but on balance
positive views edge out more negative ones.

A majority (58%) say they feel “hopeful” about the election results. By comparison, an October
28-31 Ipsos-Public Affairs poll found that 35% thought a Bush win would make them feel
hopeful. Almost half (46%) feel proud, and over a third feel “excited” (37%; 26% in the pre-
election poll).

Q. Do any of the following words describe your own personal feelings about the results of the 2004 presidential
election?
| REGISTERED VOTERS |
Not
Yes No Sure
ANGIY o 24 76
Proud......cccoooviiiiiiee e 46 53 1
Excited ........oooovviiiiiieeeeeee 37 63
Hopeful.......coooii 58 42
Disappointed .........ccccccuinininininininnns 48 51 1
SUrprised.......coeeeeeviiiiiiieeeeeeeieeee. 29 71
Depressed........cccccevuiiininininiiiiininnns 27 73

On the negative side, about half (48%) say they feel disappointed; before the election 31%
expected to feel this way. Three in ten feel surprised (29%; 6% before), depressed (27%) or
angry (24%; 13% before the election).

There is little overlap between voters who feel hopeful and those who feel disappointed.
Hopefulness is especially strong among:

Republicans (88%) -- and over half (56%) of Independents

Men (62%; 65% married men) and seniors (68%)

Whites (61%)

Southerners (68%; 75% in the Oil Patch) and rural residents (69%)

Those who say their financial situation is good (74%)

Those who say terrorism should be the President’s top priority (88%)

Those who prefer Supreme Court nominees who would overturn Roe v. Wade (81%)
Those who say the country is headed in the right direction (90%)

Disappointment is particularly keen among:
e Democrats (84%)
e Registered voters under age 30 (62%)
e  Women (53%), especially unmarried women (61%) and women who are college
graduates (59%)
e Non-whites (68%)
e Residents of the Great Lakes and Pacific regions (58% each)
e Urban residents (57%)
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Low-income earners (57%)

Those who say Iraq should be the President’s top priority (57%)

Those who say new Supreme Court justices should uphold Roe v. Wade (63%)
Those who disapprove of Bush’s performance in office (93%)

Suburban women (52%) are more often disappointed than suburban men are (41%).

Young Voters Especially Disappointed by Bush Win

Registered voters under age 30 voice some of the most negative reactions to Bush’s re-election.
Six in ten are disappointed (62%) by the election result, and a third are angry (34%) or depressed
(33%). Majorities say they do not feel excited (73%), proud (63%), or hopeful (53%). However,
most (68%) also say they are not surprised.

Bush’s Ratings Better, But Still Not Positive

Even with Bush’s win, the public’s views of his administration remain as divided as at any point
in the past year. Half (51%) say the country is headed down the wrong track (46% right
direction); views have grown somewhat more favorable over the past month.

Q. Generally speaking, would you say things in this country are heading in the right direction, or are they off on
the wrong track?

| ALL ADULTS |
11/3 - 10/28 - 10/18 - 10/4 - 9/20 - 9/7 - 8/3 -
5/04 31/04 20/04 6/04 22/04 9/04 5/04
Right direction............ccc......... 46 44 41 40 45 44 39
Wrong track ..............ooooooe 51 53 56 56 52 52 59
Notsure.......ccccevvvveeeeeeennnnnn, 3 3 3 4 3 4 2

Registered voters remain split between those who approve (51%) and disapprove (48%) of
Bush’s overall handling of the Presidency. One in three voters either strongly approve (33%) or
strongly disapprove (34%) of Bush’s performance, with views as polarized now as at any point
this year.

Q. Overall, do you approve, disapprove or have mixed feelings about the way George W. Bush is handling his
job as President? (IF APPROVE OR DISAPPROVE, ASK:) Is that strongly (approve/disapprove) or
somewhat (approve/disapprove)? (IF HAVE MIXED FEELINGS OR NOT SURE, ASK:) If you had to
choose, do you lean more toward approve or disapprove?

| REGISTERED VOTERS |

11/3 - 10/28 - 10/18 - 10/4 - 9/20 - 9/7 - 8/3 -

5/04 31/04 20/04 6/04 22/04 9/04 5/04
Strongly approve.................... 33 32 32 31 33 33 30
Somewhat approve................ 12 9 8 9 11 12 10
Lean toward approval ............ 6 9 8 8 10 8 9
Still have mixed feelings ........ 1 1 1 1 1 1 1
Lean toward disapproval........ 9 12 14 12 10 11 13
Somewhat disapprove ........... 5 4 5 6 3 4 5
Strongly disapprove................ 34 32 32 33 32 31 32

Notsure .....ccoooevvveeeeeeieeeeenn, - 1 -

Total Approve.........cccceveienenn 51 50 48 48 53 52 49
Total Disapprove.................. 48 48 51 51 45 46 50
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Likewise, Bush receives mixed marks for his handling of the economy (48% approve, 51%
disapprove), other domestic issues (46%-52%), and the situation in Iraq (48%-51%). Bush’s
relative strength remains his handling of foreign policy and the war on terrorism (54% approve,
46% disapprove).

Ipsos-Public Affairs
E Approval Rating on Specific Issues

President Bush’s Handling of Issues (% Approve)
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—A—Handling Domestic Issues —®—Handling Economy —l—Handling Foreign Policy

METHODOLOGY: |Interview dates: November 3-5, 2004 (844 U.S. registered voters)
Margin of error: +3.4 for registered voters

Source, AP/Ipsos 2004

* Handling of foreign policy issues and the war on terrorism was asked of half the registered voters from April through October 2004

About Ipsos Public Affairs

Ipsos Public Affairs, headquartered in Washington D.C., is a non-partisan, objective, survey-
based research company made up of campaign and political polling veterans as well as seasoned
research professionals. The company conducts strategic research initiatives for a diverse number
of American and international organizations, based not only on public opinion research but often
elite stakeholder, corporate, and media opinion research. It has offices in New York City,
Chicago, San Francisco, and Washington, with affiliates around the world. Ipsos Public Affairs
conducts national and international public opinion polling on behalf of The Associated Press, the
world’s oldest and largest news organization, and conducts the young voters poll for
Newsweek.com. Ipsos Public Affairs is an Ipsos company, a leading global survey-based market
research group.

To learn more, visit Www.ipsos-pa.com.

Project #81-4568-96



Ipsos-Public Affairs Page 7
November 3-5, 2004 AP/Ipsos-Public Affairs Poll

About Ipsos

Ipsos is a leading global survey-based market research company, owned and managed by
research professionals. Ipsos helps interpret, simulate, and anticipate the needs and reactions of
consumers, customers, and citizens around the world.

Member companies assess market potential and interpret market trends. They develop and build
brands. They help clients build long-term relationships with their customers. They test
advertising and study audience responses to various media. They measure public opinion around
the globe.

Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and
public affairs research, as well as forecasting and modeling and consulting. Ipsos has a full line
of custom, syndicated, omnibus, panel, and online research products and services, guided by
industry experts and bolstered by advanced analytics and methodologies. The company was
founded in 1975 and has been publicly traded since 1999. In 2003, Ipsos generated global
revenues of $644.2 million U.S.

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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